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I3IPJIEYHIJIEP/ PABPABOTUUKHW// DEVELOPERS:

To6soB K.T. — BExxb kadenpachlHbiH KaybIMIACTHIPBUTFAH IPO(ECcCOphI M.a., 3.F.K.;
To6butoB K. T.- u. 0. acconmmupoBanHoro npodeccopa kapeapsl bYuY, k.2.H.;

Tobylov K. T. - Acting Associate Professor of the Department of Accounting and Management,
PhD in Economics;

CetitoBa I'.T. — BExb kadeapaceiHbH npodeccopsl M.a. 3.F.K.;

CeiiroBa I'. T.- u. 0. mpodeccopa xadenpe bYnY, x.2.1.;

Seitova G. T. - Acting Professor of the Department of Accounting and Management, PhD in
Economics;

YrebaeBa K. A. — BExb kadenpackHbIH KaybIMIACTHIPHUTFAH TPO(ECCOPHI, 3.F.K.;
VYrebaena XK. A.- acconuupoBanubiii mpodeccop kadenpst bYuV, k.3.H.;

Utebaeva Zh. A.- Associate Professor of the Department of Accounting and Management, PhD in
Economics;

Monnaranuesa H.JI. — BExxb kadenpachlHbIH OKBITYIIBICH, MATHCTD;

Monnaranuesa H. JI. - npenonaBarens kabeaps bYuY, maructp;

Moldagalieva N. D. - Lecturer of the Department of Accounting and Management, Master;
bacanpira /I. A. — « Cromeny XKILC nepconanasl 6ackapy »KeHiHIETT MEHeKePi;
bacaineira /1. A.- meremxkep no ynpasienuto rnepconaiom TOO «Crtomeny;

Basalyga D. A. - HR Manager of "Stomed" LLP;

Jlommrckas B.C. — 6B04103 Mapxketunr bb 3-kypc cryneHTi.

Jlommrckas B. C.- crynentka 3 xypca OIl 6B04103 MapkeTuHr.

Loshitskaya V. S.- is a 3rd year student of EP 6B04103 Marketing.

YCBIHBLJIIbI/ PEKOMEHIOBAHO/ RECOMMENDED:

Byxrantepnik ydeT koHe Oackapy Kadeapacsl OThIpbIChIHAA KapacTelpbulabl, 2024 x. 29.04. Ne 5
Xarrama

PaccmoTpena Ha 3acepanun  kadenpsl byxrantepckoro yuera M ynpaBieHUsi, IpOTOKoJI Ne 5 oT
30.05.2024 .

Considered at a meeting of the department Accounting and management, protocol No. 5 dated
30.04.2024 y.

Oky omicTeMeniK KeHeciHiH menmiMiMeH YehHbIIbE, 2024 k. 29.05 Ne 3 xarrama

PexomeHnoBaHa perieHueM Y 4eOHO-METOANYECKOTO coBeTa, mpoTokos Ne 3 ot 29.05.2024r.
Recommended by the decision of the Educational and Methodological Council, Protocol No. 3
dated 29.05.2024y.

FruteiMu keHeciHiH menriMiMed YebHbULIbI, 2024 k. 29.05 Ne 6 xartama
PexomennoBana pemieHueM Y4eHoro cosera, mpotokoi Ne 6 ot 29.05.2024 r.
Recommended by the decision of the Academic Council,Protocol No. 6 dated 29.05.2024 y.

Keseci KyxxaTTap Herisinae xacajabl:

- JKorapel OuriM OepyliH MEMIIEKETTIK JKallblFa MIHAETTI cTaHaapThl, Kazakcran
PecriyOnukaceiHbIH FhUTbIM jkoHE sKoFapbl OuTiM MUHHCTPiHIH 2022 xbutFbl 20 mingeneri Ne 2
oyiipeireiMer OekitireH (20.02.2023 k. e3repicTep MEH TOJBIKTHIPYIapMEH);

- OJIeyMETTIK OpINTECTIK MEH JIEYMETTIK JKOHE €eHOEK KAThIHACTApPBIH peTTey IKOHIHMAET1
pecnyONUKaNIbIK YII KaKThl KOMHUCCUSHBIH 2016 >kputFbl 16 HaypbI3garbl OEKITINTEH YJITTHIK
OUTIKTLIIK meHOepi;



Pa3paGorana Ha OCHOBaHMH CJICAYIOIINUX JOKYMEHTOB:
- I'ocymapcTBeHHBIN 0O0ITIC00s3aTENBHBIA CTAHAAPT BBICIIETO 00pa30BaHUs, YTBEPXKICH MPUKA30M
MunHCTpa HayKH U BeIcuiero oopazoBanus PecryOnuku Kazaxcran ot 20 uronst 2022 roma Ne 2 (¢
M3MEHEHUsAMH U fonojHeHusMu oT 20.02.2023 1.);
- HammonanbnHas pamka KBanu(uUKaui, yTBep:KIeHHas MpoTokoioM ot 16 mapra 2016 roxa
PecryOnmkaHCKOM TPEXCTOPOHHEW KOMHUCCHEH IO COIMAIbHOMY MapTHEPCTBY M PETYJIUPOBAHHUIO
CONMAJIBHBIX U TPYAOBBIX OTHOI.HCHPIfI;

Developed on the basis of the following documents:
- The State mandatory standard of Higher Education, approved by the Order of the Minister of
Science and Higher Education of the Republic of Kazakhstan dated July 20, 2022 No. 2 (with
amendments and additions dated 20.02.2023);
- National qualifications framework approved by the protocol of March 16, 2016 by the Republican
tripartite commission on social partnership and regulation of social and labor relations;

KEJICLULLY CONNMACOBAHO:
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Al gi_llcl(u'l‘l'il( KbI3MeT icTepi »KoHIHaeri
Kocranait oonbicekr 60iibIt

SPeenyGnmkn  Kaszaxcran no jaenam
1 ment of the Agency of the Republic
- = g
g
A

m
E. A. Canbikbaen

2. «Kacapac» JKILIC/
TOO «Kacapac»/
«Kacapac»LLP
«dO» _O5 2024 r.

< ﬁcdum/ﬁounncu)
=¥y

" / /
AN

/ oA cani mnMIKaAHO B
¢ MNoOAINnMChH)
e

«Kostanay Agro-Mechanical Plant» LLP
«/fB» OS5 2024 r

4.AK «AxmeT Baitrypcbhinysibl arbinaarsl «Kocranaii» X
AO «MexayHapoaHnstii asponopr «Kocranaii» mMeHmn
JSC «Kostanay International Airport named after Akh A
; =3

.;bgflc OCLIHOB

Te1/Aonnmu ‘19 s

« /5w o5  202ar

ITAB /‘\/%\m\;: %

© A BaliTypehiyinbl aTbiHAArL
Kocranailt onipisiik yunsepcureri



Binim Oepy 0arnapiaMachbIHBIH NACIOPTHI
IMacnopT o0pa3oBaTeIbHOI MPOrpaMMbl
Passport of the educational program

BBB kojabl ;koHe aTaybl/
Kon n nazBanue OI1
OP code and name

7M04109 Mapkerunr/Mapkerunr/Marketing

Binim Gepy cajiacbIHBIH KOJBI
JKIHe JKiKTeyi /

Ko u knaccupuxanus
o0JiacTu 00pazoBaHus/

Code and classification

the field of education

7M04 busnec, 6ackapy *koHe KYKbIK/ buszHec, ynpapienue u
npaBo/ Business, management and law

Jasipjiay 0aFbITHIHBIH KOJbI
MeEH :KiKTexyi/

Koa n knaccupuxkanus
HANPABJICHHUS MOATOTOBKH/
Code and classification
areas of training/

7M041 busnec oHe Oackapy/buznec u ympasieHue/
Businessand management

Binim Gepy Oarnapaamanapsl
TOOBI /I'pynna
o0pa3oBaTe/IbHBIX IPOrPaMM
/ Group of educational
programs

MO075 MapkeTHHr koHe kapHama/ MapKeTHUHT U pekiama/
Marketing and Advertising

Binim BB Typi/ Bux OIl/ EP
type

Konnausictarsl/JleiictByromas/Acting;

BBXCK OoiibIHIIA JeHreii/
Yposenb mo MCKO/ ISCED
level

BBEXCII /MCKO/ ISCED 7

YBIII GojibiHia ¥BIII /HPK/ NQF 7
nenreiii/yYposenb no HPK/

NQF level

CBIII boiibIHIIA qeHreiti/ CBIII /OPK// ORK 7

Yposenn no OPK/ ORK level

bbb aiipbikia
epekmieaikTepi/
OT1anunTebHbIE
ocooennoctu OIl / EP
distinctive features

Myreaexriri 06ap aagampaap
ywiin Bb :xone EBK icke
acpIpy maprrapsi /

Ycanosus peasuzauuu OIl pis
JIMI] ¢ UTHBAJIMLTHOCTBIO "
(0101 W

Conditions for the
implementation of EP for
students with disabilities and
special educational needs

Myrenekriri 6ap OuniM amymbuIapAblH Oi1iM Oepy HpoleciH
KaMTaMmachl3 €Ty VIIiH yHUBEPCHUTETTIH aKaJEeMHUSIIBIK
casicaTblHa coOMikec TMOHAEpAiH ( OapiblK MOAYIBACPHAIH),
MpaKTUKaTapblH KOHE KOPBITHIHABI aTTeCTaTTay pICIMAEPIHIH
TOPTiO1 TOJIBIK CaKTaIa bl

"MyrenekTiri 6ap OuTiM amymbUIapAbIH TIOHJI HWTepYiHIH
apHaiibl mapTrapbl" OOHBIHIIA MYTeIeKTiri 0ap agamaap yuiH
xoHe EBb Oeitimaey Bb apHanran KochiMIia OeiiMiH €HTi3y
apKbUIbI OKY KYMBIC OarmapiaManapbiH (cuiutadycTapbl)
931pJIey apKbUIbI 1CKE aChIPHLIAIBI.




Jlnst oGecniedeHus 00pa3oBaTEIBHOTO MPOIEcca 00YJIArOITIXCS
¢ uHBanuaHocThio U OOII coxpaHsieTcsl NOIHBIA TUCLUILUIMH
(MomyInei), MpakTUK W TMPOIEAYpPhl MTOTOBOM aTTECTAllUH B
COOTBETCBUM C AKaJIEMHUYECKOM IIOJIMTUKON YHUBEPCHUTETA.
Hns mui ¢ uaBanupHocTeio u OOIl amantamuonnas OIl
peanmzyercst yepe3 pa3paboTky Paboumx yueOHBIX Hporpamm
(cmmabycoB) TyTeM BKJIIOYEHUS JOIMOJHHUTEIIBHOTO pas3jena
<<CHGI_[I/IaJIBHbI€ yCJ10BUsA OCBOCHUA JUCHUITIIMHBI
oOyJaronumucs ¢ UHBATMIHOCTBIO 1 OOI»).

To ensure the educational process of students with disabilities
and special educational needs all courses (modules), practices
and procedures of the final certification in accordance with the
Academic Policy of the University. The adaptation of the EP is
implemented for persons with disabilities and special
educational needs through the development of working
curricula (syllabuses) by including an additional section
"Special conditions for mastering the course by students with
disabilities and special educational needs").

OKBbITY HBICAHBI/
®opma odyuenus/
Form of study

Kysnnisri/Ognoe /Full time

Oky mep3imi/Cpok o0yueHust/
Training period

Lxeut/ 1 ron/ 1 years

OkbITy TiTi/SI3BIK 00y4eHms1/
Language of instruction

Ka3ak yKoHe opbic/ka3zaxckuit u pycckuii / kazakh and russian
yu tini/Tpexsserabe/ trilingual

Kpennut kenemi/
Oobem kpeauTon/ Loan
volume

Axanemusiibik kKpeaut 60 / Akagemudeckux Kpeautos 60/
Academic credits 60 ECTS




TYJEK MOJEJII/
MOJEJIb BBIITYCKHUKA/
GRADUATE MODEL

Binim Oepy 0araapiamacbinbiH MaKcaThl/ Lleqb 00pa3oBaTeibHOI MporpamMmbi/
The purpose of the educational program

MapkeTHHT cajachlHIa KOFaphl OLTIKTI JKOHE Oocekere KaOuIeTTi MaMaHIapAbl, COHJal-aK cayja
HETI3T1 KociOu (QyHKIUsUIapabl iCKe achIpyFa JXOFaphl JCHIeWIe NaiiblH, ©3 KBI3METIHIH Kaciou
caJlaJlapblH  JaMbITy CHIAThl MEH OarbIThIHA  KOHCTPYKTHBTI  BIKMAJl €T€  aJIaThIH,
YUBIMIACTBIPYIIBIIBIK JKYMBIC TEH OacKapy KbhI3METIHIH JaFIbUIapblH MEHIEpreH MapKEeTHHT
caJlaChIHJIarbl MaMaHIapbl JalbIHAAY.

[TonroToBka BBICOKOKBATH(HIMPOBAHHBIX M KOHKYPEHTOCIIOCOOHBIX CIEIHATUCTOB B cdepe
MapKeTUHIa, B 00JacTH TOProBOr0 MapKEeTHHIa, OOJIaJalollluX BBICOKUM YPOBHEM TI'OTOBHOCTH K
peanu3ali OCHOBHBIX MPO()ECCHOHAIBHBIX (DYHKIHMA, CITIOCOOHBIX KOHCTPYKTHBHO BJIHSTH Ha
XapaKkTep M HalpaBlieHHE Pa3BUTUS MPO(ECCHOHAIBHBIX chep CBOeH HesaTenbHOCTH, BIIAACIOLINX
HAaBbIKAMU OPTraHU3aTOPCKON pabOThl U YIPABIEHYECKOHU NESTEIbHOCTH.

Training of highly qualified and competitive specialists in the field of marketing, in the field of
trade marketing, with a high level of readiness to implement the basic professional functions that
can constructively influence the nature and direction of development of professional fields of their
activities, possessing the skills of organizational work and management.

Bepisierin nopexe/llpucy:xnaemas crenenb/ Awarded degree

«7M04109 Mapketunry 6is1iM 6epy OarmapiaMackl OOMBIHIIIA OM3HEC JKOHE OacKapy MarucTpi

MarucTp OusHeca U yrpasieHus 1o odpasoparenbHol mporpamme «7M04109 Mapketunry

master of Business and Managementin the educational program «7M04109 Marketing»

Maman Jgaya3biMaapbinbIH Tiz0eci/ [lepeuensb nomknocteit no OII/ List of positions on OP

MapxkeroJior, )apHama MeHeKepi, MapKeTOoJIOT — aHaIUTUK, PR-MeHepkep, MapkeTHHT OeTiMiHIH
0aCTBIFbI, MAPKETUHT 06JIIMIHIH OACTHIFBIHBIH OpbIHOACApPHI

MapKCTOJ'IOF, MCHCIKECP IO pCKIaME, MAPKETOJIOI — aHAJIUTUK, PR — MCHCZKCP, HAYAJIbHUK OTACIIA
10 MAapKETUHT'Y, 3aM. HAYaJIbHUKA OTACJIa 10O MAPKCTUHTY

Marketing specialist, advertising manager, marketing analyst, PR Manager, Head of Marketing
Department, Deputy Head of Marketing Department

Kacion kbp13mer 00bekTinepi/ O0beKThI NPodhecCHOHAIBLHOM NeATeJbHOCTH/
Objects of professional activity

- HapbIKTap (Tayap, Kop, aknapar, KanuTal, eHOeK *oHe T. 0.);

- MEMJIEKETTIK MEeKeMellep;

- KBI3MET KOpPCETY KOCIMOphIHAAphI (KOHAK YiIep, KOFaMIbIK TaMaKTaHAbIPY KOCIIOPbIHIAPHI,
TYpPUCTIK pupManap, 3KCKypCUsIIBbIK 0I0pO);

- OHJIIPICTIK KOHE JENIANBIK KOCITOPBIHIAD;

- XaJbIKapajbIK cay/a MmajaTaiapel,

- cayja yiuiepi;

- KOJIK OHE KOMMYHHKAIIUS;

- KoiMa IapyarblUIbIFbl;

- casicu O1TIM;

- KOFaMJIbIK YHBIMAAP;

- O1u1iM Oepy yibIMIapshl.

- pbIHKHU (TOBapHbIE, GOHIOBBIE, THPOPMAIIMOHHbIE, KalUTajla, TpyAa UT.1.);

- TOCYJIapCTBEHHBIE YUPEKIACHHUS;

- TPeANpHATUS YCIYT (TOCTUHUIIBI, IPEANPUATUS OOLECTBEHHOIO MUTaHUs, TYPUCTCKHE (PUPMBI,
9KCKYPCHOHHOE OI0PO);

- TPOU3BOJCTBEHHBIE U MIOCPEAHUYECKHUE IPEATPUATHS;

- MEXAYHapOJHbIE TOPTOBbIE MAaTHI;

- TOPrOBbIE JOMA;




- TPaHCHOPT ¥ KOMMYHHUKAIINY;
- CKJIQJICKOE XO3SIHCTBO;

- MOJHUTHYECKUE 00pa30BaHus;
- 00ILeCTBeHHBIE OpTaHU3aINH;
- OpraHm3aiu o0pa3oBaHHs.

- markets (commaodity, stock, information, capital, labor, etc.);
- state institutions;

- service companies (hotels, catering establishments, travel agencies, tour bureaus);
- production and intermediary enterprises;

- international chambers of commerce;

- trading houses;

- transport and communications;

- storage facilities;

- political entities;

- public organizations;

- educational organizations.

Kacion kb13met TypJiepi/ Buabl npogeccuonanbHoii aesareabHocTi/ Professional activities

- FBUIBIMHU-3EPTTEY;
- Oimim Oepy;

- YHBIMIACTHIPYIIBUIBIK-0aCKaPYIIBUIBIK;
- ecenrey-xobanay,

- 3KCIIEPUMEHTTIK-3EpPTTEY;

- JKapHaMaJIbIK OM3HEC;

- JIOTUCTHUKAJIBIK OM3HEC.

- Hay4HO-HCCIIEOBATEIbCKAS;
- oOpa3zoBatenpHas;

- OpraHU3allMOHHO-YIPaBICHUECKA;

- pacyYeTHO-TIPOCKTHaS,

- DKCIIEPUMEHTAIbHO-UCCIIEI0BATEIbCKAS;
- PpeKJaMHbII Ou3Hec;

- JIOTUCTUYECKHI OM3HEC.

- research and development;

- educational;

- organizational and managerial support;
- calculation and design,

- experimental and research;

- advertising business;

- logistics business.

Kacion kbpi3meTinin pynkuusaapsl/ @ynkuuu npodeccuoHaIbHOM AesiTeIbHOCTH/
Functions of professional activity

- Oapnblk OemiMiuenepAiH KbI3METIH YHBIMIACTBIPYABl JKETUIAIPY >KOHIHJAET! ic-mapaiapibl
azipiey;

- TYpJi cajajiap/ia MapKeTHHITIK 3epTTeyJepl )Ky3ereacolpy;

- KBI3MET KOpPCETy CTPaTeruschbl MEH TAaKTUKAChIH, MAPKETUHI OIOKETIH JKOHE KOCIMOPHIHHBIH
OM3HEC-KOCTIApbIH d31pJIeyre KaThICY,

- KocimopbIHAbI Oackapy OOMBIHIIA KBI3METTI YHBIMIACTBIPY, XKOcCHapiay >XoHe YHiecTipy,
HaAPBIKTHIK KOHE CaJlAlIbIK SKOHOMUKAHBI KaJIBIITACTHIPY;

- XaJbIK [IapYaIIbUIBIFBIHBIH  QPTYPJIL cajlajiapblHa  aybUI HIApyallbUIBIFEl  ©HIMAEPIH
caryzbl OaKbplIaybl )KY3€re acbIpy;

- IIApyambUIbIK OKYPTi3ydiH TYpJi canajapblHIa arpoeHEpPKSCINTIK KemeHai Oackapy >KoHe
OakpLIay;

- OeHinpik OarbITTarbl MoHAep OoibIHIIA OuTiM Oepy Oarmapiamanapbl MEH OKY-9AiCTEMEIIK




- KeIICHIEpAl d3ipIey.

- pa3paboTKa MEpONpHUATHN IO COBEPIICHCTBOBAHUIO OPTaHU3AIMU JIEATEIHLHOCTH BCEX
MOJIpa3/IeJICHUM;

- OCYLIECTBJICHHE MAaPKETUHIOBBIX HUCCIIEIOBAHUN B PA3JIMYHBIX OTPACIIAX;

- yyacTue B pa3pabOoTKe CTpaTeruu U TaKTHKU CepBUCa, OIO/pKeTa MapKeTHHra U Ou3Hec-IIiaHa
MPEANPUITHS;

- OpraHu3anus, IUNIAHUPOBAHUE U KOOPAUHALMS JEATEIbHOCTH IO YIPABJICHUIO MPEANPUATUEM U
(dhopMUpOBaHHE PHIHOYHOUN U OTPACICBON YKOHOMUKH,

- OCYILIECTBJIEHUE KOHTPOJIA, 3a pealu3aluei CeIbCKOXO3IUCTBEHHOW MPOAYKLIHUH B Pa3IMYHbIE
OTpACII HAPOJIHOT'O XO35MCTBA;

- YOpPABIEHHE U KOHTPOJIb arpolpOMBIIUIEHHOTO KOMIUIEKCA B  Pa3jM4HbIE OTpPaCiIu
XO03SICTBOBAHMS,

- pa3paboTka 00pa3oBaTeIbHBIX NpPOrpaMM U  y4eOHO-METOJUYECKHX KOMIUJIEKCOB IO
JUCLUIUTMHAM

- 1poUIHLHON HAPAaBIEHHOCTH.

- development of measures to improve the organization of the activities of all departments;

- implementation of market research in various industries;

- participation in the development of the strategy and tactics of the service, the marketing budget
and the business plan of the enterprise;

- organization, planning and coordination of enterprise management activities and the formation of
a market and industry economy;

- control over the sale of agricultural products in various sectors of the national economy;

- management and control of the agro-industrial complex in various economic sectors;

- -development of educational programs and educational and methodological complexes in the
disciplines of the profile orientation.

bbb GoiibiHia oKy HoaTHKeIepi/ PesyabTarnl 00yyenus no OI1/ EP learning outcomes

Oxky OarmapiiamMachlH COTTI asKTaFaHHAH KeWiH OLTIM amymisl KaOaeTTi:

ON 1 KoCiOn KOMMyHHKAIIMSIHBI aHA TITIHJIE J)KOHE HIET TUTIHJE KY3€eTre achIpy;

ON2 backapy cruigepepi MeH KOMaHIajdapbl KaJbIITACTBIPY TOCUIAEPIH €CKepe OTBIPHII,
yHBIMIAFbI THIM/II KOMMYHHMKAIUSUIBIK [TPOLIECT] YHbIMAACThIpa O1y;

ONS3 ¥iibIMHBIH MapKETHHITIK KbI3METIH OacKapy HpUHIMNTEPIH, dICTEPiH koHEe (QYHKIMATIAPBIH
oury;

ON4 TayapiblK acCOPTUMEHTTI KaJbINTACThIPY, OHBbI OTKI3Y >XOHE KBUDKBITY McejelepiHe
KaTBICTBI MAPKETUHTTIK MTpoOieMaliap MEH HaKThl HAPBIKTHIK KaFaaiapra Tajnaay Kyprisy,

ONS5 bara OenrineydiH opTypii oIICTepiH KoijaHy, Oara Oenriiey cajacbhlHAa MapKETHHITIK
Kypajinap/sl KoJgany; 0ara CTpaTerusicChl MEH TaKTUKACHIH JIYPhIC aHBIKTAY;

ONG6 MapKeTHHITIK KBI3METTI CTPATETHsUIBIK JKOHE TAaKTHKAJBIK Oackapy IIeHOepiHae THiIMIi
menrimaep Kadpuimay;

ON7 Marepuanaplk eHAipic MeH 0emyaiH HaKThl OOBEKTUIepiHAE 63 OUTIMAEpIH XKy3ere acwipy,
MapKeTHHITI 6acKapy.

ON8 KommaHusHBIH JKalnmbl MakKcaTThl OaFbITTapbIMEH ©3apa OaillaHbicTa MapKETHHITIH
CTpaTerusUIbIK MakcaTTapbl MEH MIHJETTEpPIH HETi3/1ey; MEHEDKMEHT 9JICTepl MEH MpolecTepl
KOHE MAapKETUHI KypanJgapbl Heri3iHAe MAapKEeTUHITIK CHUIATTaFbl KOMMYHUKAIUSUIBIK ic-
nrapanxapiabl XKyprizy.

ON9 KopriopaTHBTIK MOJCHHUETTI JKOHE YHBIM Typalbl OH KOFAMJIBIK MKIpai (MMUIKIL)
KaJIBITACTHIPY CAJIACBIHIA KY3BIPETTi.

[Tocne ycreniHoro 3aBepiieHus 3TOi MporpamMmbl 00ydaroluiics Oyaer:

ONI1 OcymiecTBiaTh MpohecCHOHATHHYI0 KOMMYHHUKAIIMIO HA POJJHOM M HHOCTPAHHOM SI3BIKE;
ON2 YMeTp Oprann3oBbIBaTh 3()(HEeKTUBHBIA KOMMYHHKAIIMOHHBIH MPOIIECC B OPraHU3aIUH C
Y4€TOM CTHUJIM YIPaBJIECHUS U IPUEMOB (POPMHUPOBAHUS KOMAHI;

ON3 3HaTh NPUHLUIIBI, METOIBI U (PYHKLIUHU YIPABICHUS MapKETUHTOBON JIEATEIbHOCTHIO
OpraHM3alny;




ON4 T1lpoBoauTh aHATN3 MAPKETHHTOBBIX MPOOJIEM U KOHKPETHBIX PHIHOYHBIX CUTYaITUH,
KaCaloIIMUXCsl BONPOCOB ()OPMHUPOBAHHUS TOBAPHOTO ACCOPTHUMEHTA, €r0 COBITA M MPOABIIKCHHS,
ONS IlpumeHsTh pa3indHble METOAbI LIEHOOOPa30BaHMsL; NCIIOIb30BATH MAPKETUHI OBbIE
MHCTPYMEHTHI B 00J1aCTH [IEHOOOPa30BaHMsI; IPABUIIBLHO ONPENEIATh [ICHOBYIO CTPATETUIO U
TaKTHKY;

ONG6 Ilpuanmate 3 GeKTHBHBIC PEIICHHS B pAMKaX CTPATErHYECKOr0 U TAKTUYECKOTO YIIPABICHUS
MapKETUHTOBOM 1EATENBHOCTBIO;

ON7 Peann3oBbIBaTh CBOM 3HAHUS HA KOHKPETHBIX 00BEKTaX MAaTEPUAIBLHOIO IIPOU3BOJICTBA U
pacnpeneseHus, ypasisiTh MAPKETUHIOM.

ON8 O00CHOBBIBATH CTPATETHUECKHUE LIEIH U 33/1a9M MAPKETUHTa BO B3aMMOCBSI3U C OOLIMMHU
L[EJIEBBIMU OPUEHTUPAMU KOMIIAaHMH; HA OCHOBE METOJIOB M IIPOLIECCOB MEHEDKMEHTA U
MHCTPYMEHTOB MAapKETHHIa, IPOBOIUTH KOMMYHUKAIIMOHHBIE MEPOIIPUITHSI MAPKETUHI OBOT'O
Xapakrepa

ONO9 KomniereHnTeH B 0671aCTH (pOPMUPOBAHUS KOPIIOPATUBHOMN KYJIBTYPBl U TO3UTUBHOTO
0OIIIECTBEHHOT0 MHEHHs (MMHJDKA) 00 OpraHu3aIlyH.

Upon successful completion of this program, the student will:

ONL1 To carry out professional communication in native and foreign languages;

ONZ2 Be able to organize an effective communication process in the organization, taking into
account management styles and methods of team building;

ON3 Know the principles, methods and functions of marketing management of the organization;
ON4 To analyze marketing problems and specific market situations related to the formation of the
product range, its sales and promotion;

ONS5 Apply different pricing methods; use marketing tools in the field of pricing; correctly
determine the pricing strategy and tactics;

ONG6 Make effective decisions within the framework of strategic and tactical management of
marketing activities;

ON7 Implement their knowledge on specific objects of material production and distribution,
manage marketing.

ONB8 To justify the strategic goals and objectives of marketing in relation to the general targets of
the company; on the basis of management methods and processes and marketing tools, to conduct
communication activities of a marketing nature;

ONB9 Is competent in the field of forming a corporate culture and a positive public opinion (image)
about the organization;




Bisim 6epy 6armapJaaceinbiH Ma3MyHbl/Coaepikanue oopa3zoBarenabHoii mporpammel/ Content of the educational program

Monynsaid | Moayss 6oiisiamma OH/ Kommonent | [Tormep | [loHHIH IToHHIH KBICKAITa Ma3MYHBI/ Kpemn | Ceme | Kameimraca
ataybl/ PO mno moxyaro/ Module learning | mwmkimi KOJIBI /TaXIpHOEHIH Kparkoe ommcanne mucrmmmasl [/ Brief | Trep ctp/ | TBIH
Hazsanue outcomes (MK, /Koxn aTaybl/ description of the discipline cansl/ | Seme | koMIeTeHI|
Moy st/ KOO, JUCILIUI HaumenoBanue Kon- ster usiap
Module TK)/ukn, | muae/ JTUCIIATUTAHEL BO (xoaTTapnl)
name KomrmoHeHt | The /mpakTuku/ Kpeau [@opmupye
(OK, BK, | code Name TOB/ MEIE
KB)/ Cycle, | disciplin | disciplines / Numb KOMIIETEHII
component | es practices er of ud (xomer)/
(OK, VK, credits Formed
KV) competenci
es (codes)
Kanmsr Moayabai coTTi BI1 ShT/ et Timi Ocpl moHAI OKYy Ke3iHAe MarucCTpaHTTap 2 1 ON1
Kaciou asiIKTaraHHAaH KeiiH 0ijxim KOOK IYa/ (xociOm) 3epTTEIIeTIH JIEKCUKAJIBIK KOHE
noHzep/ ajxymbl Kadinerri: b/l BK FL 201 rpaMMaTUKaJIbIK TaKbIPBIITAp  MIETIHIE
Obuue ON1, ON2 ON3,ON5 BD UC mIeT TiTHAE aybI3lia JKoHe Jkaszbaria
mpofeccuo KapbIM-KaTblHaC  jkacay  JaFJbUIapblH
giﬁi’l};ﬁim{ IMocae ycnemnoro MCHF?peI[i. Kociou KbI3MeTr caachiHa
o/ General | 33B€PIIEHHS MOAY.JIsI APHAWbI  JKOHE  FBUIBIMH 9ne6HeTTepg1
professiona o0yuarwuuiicst Oyaer: TYCIHY JaFAbUIapblH JaMBITYFa KO KOHLI
I ON1, ON2,0ON3, ON5 OeJtiHe/I].
disciplines HNuoctpannsbiit [Ipy wW3ydyeHUM [AaHHOM JUCLUIUIMHBI
Upon successful completion SI3BIK MaruCTpaHThl ~ OBJAJEBAlOT  HAaBBIKAMHU
of the module, the student (mpodeccuoHan | yCTHOTO M MHCBMEHHOTO OOINEHHS Ha
will: bHBIN) WHOCTPaHHOM  s3BIKE B TIpenenax
ON1,ON2 ON3, 0ON5 M3y4aeMbIX JIEKCUUECKUX 51
rpaMMaTH4ecKuX TeM. bonbiiioe BHUMaHMe
yIESETCS Pa3BUTHIO HABBIKOB MTOHMMAHUS
CHEIMAbHON M HAy4YyHOW JHUTEepaTypsl B
chepe npodeccrnoHaTbHON AESITENHHOCTH.
Foreign When studying this discipline,

Language

undergraduates master the skills of oral




(professional)

and written communication in a foreign
language within the studied lexical and
grammatical topics. Much attention is paid
to the development of skills of
understanding  special and scientific
literature in the field of professional
activity.

BII
KOOK
B/l BK
BD UC

Men /
Men /
Man
202

MenexMenT

[loH MamaHIBIKTBI HTepy Ke3iHae Kociou
OLTIM MEH JIaFablIapabl KaJbIITaCThIPaIbI.
CoHFbl  KBUIIAPAAFbl  MEHEKMEHTTIH
0acTel TaKbIPLIOBI-Ka3ipri 3aMAaHFbI
yipIMIap Tanm OOJIaTBIH — Mocelesepre
apHAJIFaH WHHOBAIIMSJIBIK — IICIIMICPAl
Ta0y. MHHOBaNMSIIBIK Imenrimaepal T1ady
YIIiH MEHEKEpIIep kKaHa KY3bIpeTTep MEH
Oackapy HmarapUiapblHa HEe OOJyBl KEpek.
"MeHemKMEHT" TMOHI  MarucTpaHTTapabl
Oackapy FBUIBIMBIHBIH COHFBI
KETICTIKTEPIMEH JKOHE MEHEKMEHTTIH
V3K TPAKTUKACHI MEH TaHBICTHIPAJIBI

MenemxmenT

Jucrunnuxa bopmupyet
npodeCCuOHANbHBIC 3HAHUS U YMEHUS NPHU
OCBOCHUH CIIELIMaJIbHOCTH. I'maBnoim
TEMOM MEHEIKMEHTA MOCICTHUX JIeT
SIBIIICTCS HAXOXKACHHE HHHOBAIIMOHHBIX
pemeHudt s mpoOJeM, € KOTOPBIMH

CTaJIKUBAIOTCS COBPEMEHHBIE
OpraHu3aIy. UtoOmI HAaXOJUTh
WHHOBALIMOHHBIE pEIICHUsl, MEHEIKEPhI
JOJDKHEBI o0JIamaTh HOBBIMH

KOMIIETEHIIUSIMU ¥ YIPaBICHYECKUMU
HaBblkaMH. JucrunnmHa «MeHemKMEeHT»
3HAKOMHUT MAaruCTpaHTOB C IMOCIEIHUMU

ON 2,
ON 3




JOCTHKCHUSIMH YIIPaBICHYECKOW HAyKH U
Jy4lIed IPAKTUKON MEHEDKMEHTA.

Management

The discipline  forms  professional
knowledge and skills when mastering a
specialty. The main theme of management
in recent years is finding innovative
solutions to the problems faced by modern
organizations. To  find innovative
solutions, managers must have new
competencies and managerial skills. The
discipline  "Management" introduces
undergraduates to the latest achievements
of management science and the best
management practice.

BIT JKOOK
BJl BK
BD UC

BP/
PU/
PM 203

backapy
IICUXOJIOTUSCHI

AnaMm pecypcTapeiH 0ackapy TEOpHSCHI,
MepcoHANIbI  OacKapy oJicTeMeci IKoHe
yilbIMIaFBl NTepcOHAABI OacKkapy KyieciH
KaJIBIITaCTHIPY, YIBIMIAFBI KazpIp
KYMBICBIH JKOCIIapJiay >KOHE IepCOHAJIbI
Oackapy  CTpaTerusichl, TIePCOHAJITBI
06ackapy TEXHOJIOTHSCHI JKOHE  OHBIH
JaMybl, COHBIMEH KaTap  YHBIMJIaFbl
HNEepCOHANJBIH MiHE3 KYJIKbIH Oackapy
Macenenepi MEH ic OpEKETIHIH
HOTIKEJIEpiH Oaranay

Tlcuxomorusa
YIPaBJICHUS

Teopust ~ ympaBlIeHUSI  4YEIIOBEUYECKUMH
pecypcamu, METOAOJOTUS  YNPABICHUS
MepcoHaNIoM U (OPMUPOBAHUS CHUCTEMBI
YIPaBIEHUS MEPCOHAIOM OpraHHU3aluH,
CTPaTErM4eCcKOe YIPABICHUE IEPCOHAIOM
U IUIAaHHPOBaHUE KaJApoBOM paboThl B
opraHu3alr, TCEXHOJOIUA YIIPABJICHUA
NIEPCOHAJIOM M €r0 pa3BUTHEM, a TaKXKe

ON 2,
ON S5




BOIIPOCHI yIIpaBIICHHSI MOBEJICHHEM
MepcoHaja  OpraHM3allMd W OLCHKHU
PE3yIabTATOB €0 JACATEIHHOCTH

Psychology of
management

Theory of human resource management,
methodology of personnel management
and formation of the organization"s
personnel management system, strategic
personnel management and planning of
personnel work in the organization,
technology of personnel management and
its development, as well as issues of
management of the behavior of the
organization"s personnel and evaluation of
the results of its activities.

MapxkeTuH
I'TTIK
6ackapy /
Mapxketnn
rOBOE
YIIPABJICH
ue/
Marketing
Managem
ent

Moayabai coTTi assKTaFaHHAH
Keiiin Oi1iM anymbl KaéiierTi:

ON 2, ON 3,0N 4,ON 6

IHocye ycnemHoro 3apepueHus
MoAayJisl o0yqarommiics Oyaer:

ON 2, ON 3,0N 4,ON 6

Upon successful completion of
the module, the student will:
ON2,ON3,0N4, ONG

BI1 TK
BJ1 KB
BD EC

KM/
KM/
CM 204

KommyHnukanus
JIBIK
MEHEIKMEHT

Kypc  marucrpantrapabl  Kocmapiay,
Oackapy koHe Oakpliay OOMBIHIIA IIEHIM
KaObUIAay Ke3iHIe MeHeIKepre KaKeTTi
KOMMYHUKAIHSITBIK MEHEKMEHTTIH
TEOPHSITBIK KoHE MPAKTUKATBIK
acrmekTulepiMeH  TaHbICThIpanbl.  [IoH
YUBIMIAFBl  THUIMII ~ KOMMYHUKAIUSIIBIK
MpoLECTI YUBIMAACTBIPY MPUHLHUITEPIH
3epAeneyre MyMKiHJIK Oepeni; KOFaMMEH
OaillaHbIC ~ TPOLIECIHIH ~ MOHI MeH
TEXHOJIOTHSICHI; KOMM YHHUKAITUSUITBIK
MEHEPKMEHTTIH Heri3r1 QyHKIUsIaphl

KomMmyHnukanmo
HHBIN
MEHEKMEHT

Kypc  o3HakoMHT  MarucTpaHToB ¢
TEOPETUUYECKUMH M MPaKTHYECKHUMHU
acreKTaMu KOMMYHHKAI[MIOHHOTO
MEHE)KMEHTA, HEOO0XOUMBIMU
MEHEKEpPY NpU NPUHATHH PELIEHUI IO
IJIaHUPOBAHMUIO, YIpaBJICHUIO u
KOHTpO0.  JlUCHMIUIMHA ~ TO3BOJSET

ON 2,
ON 4




U3YUYUTh TPUHITUITBL OpraHu3aIu
3¢ heKTHBHOTO KOMMYHUKAIMOHHOTO
nporecca B OpraHHM3alyd; CYIIHOCTh U
TEXHOJIOTUIO  Tpolecca  CBs3ed ¢
OOIIECTBEHHOCThIO; OCHOBHBIC (DYHKIIUU
KOMMYHHKAITMOHHOTO MCHEIDKMEHTA

Communication
S management

The course introduces undergraduates to
the theoretical and practical aspects of
communication management that a
manager needs when making decisions on
planning, management and control. The
discipline allows you to study the
principles of organizing an effective
communication process in an organization;
the essence and technology of the public
relations process; the main functions of
communication management.

UBK/
RLO/
MLO
204

¥ UBIMIIarel
0aCIIBLIBIK
JKOHE
KoI0acIIbUIBIK

Kypc KOII0aCHIbIIBIK IIEH
KOIMIOACHIBUIBIKTBIH ~ TEOPUSIIBIK  JKOHE
o/liCTEMENIK MaceneNepiH amajbl, HapbIK
JKarmanbIHaa YUBIM/IBI Oackapy
TUIMJIUIITIH apTThIPY MaKCcaThIH/Ia TOTTHIK
IpakTHKa TpoIecTepl KoHe yHbIMIa
OacKapymibUIBIK ~— HIenrmaep  KaObuimay
KYHECIHIE TOT KYPYy MPUHIUIITEP] Typasbl
O11IM KUBIHTBIFBIH KYpailibl.

PykoBoacTeo u
JUAEPCTBO B
opraHusanu

Kypc packpeiBaeT TeopeTHYeCKHE W
METOJIMYECKUE BONPOCHl JIUJAEPCTBA H
PYKOBOACTBA C  LEJIbI0  IOBBILICHUS
s¢dexTuBHOCTH YIPABJICHUS
OpraHM3alMel B  YCIOBMSX  pBIHKa,
dbopmupyer KOMILJIEKC 3HAHUU 0
mpoueccax — TpYNIIOBOM  JMHAMUKH W

ON 2,
ON 6




npuHOUNax (QopMHUpOBaHUS KOMaHI B
CHUCTEME  TMPHUHATUS  YIPaBICHYECKUX
pelIeHnid B OpraHu3aliu

Management
and leadership
in
theorganization

The course covers theoretical and
methodological issues of leadership and
management in order to improve the
effectiveness of organization management
in the market, forms a set of knowledge
about the processes of group dynamics and
the principles of team formation in the
system of managerial decision-making in
the organization. Inspiring leadership.

KII )KOOK
I1J1 BK
PD UC

T™/
PM/
PM 301

Toxipubenik
MapKETUHT

[ckepnmik  3THMKa KaHOHIAPBIH  CaKTay
HETI3IHAE THIMOI DKOHOMHUKAIGBIK JKOHE
0acKapylIbUIBIK MApKETHHITIK MISIIIMIEP
KaObUIIay YIIH KY3bIpEeTKEe ue 0oty
JIaF IbLTAPbIH KaJBINTaCTHIPA/IbI;
MapKeTUHITIK  3epTTeyJiep HOTIXKeIepi
KOHE H1apyarbUIbIK KYprizymi
CyOBEKTIHIH 1IIKI aKmapaTbl HETi31H/Ie
OH/IIpiC JKOHE OTKi3y KOJIEMIHIH
0oJpKaMIIapbIH €CcenTey Il YHpeHy

IIpaxkTrueckui
MapKETHHT

dopmupyet HaBBIKH o0aaHus
KOMIIETEHIHEH TUTSt IPUHSTHS
3¢ HEeKTHBHBIX SKOHOMHUYECKUX u
yIIPaBICHYECKUX MapKETHHTOBBIX
peleHi Ha OCHOBE COOJI0JICHHUS KAHOHOB
JIETIOBOM ATHKH, PACCUUTHIBATH MPOTHO3BI
00bEMOB NPOM3BOJCTBA M cObITA Ha
OCHOBE  PE3YyJIbTaTOB  MapKETHHTOBBIX
HCCIIE0BAHUI u BHYTPECHHEHN
nH(pOPMAIMY X03IHCTBYIONIETO CyOhEKTa

Practical

Develops the skills of having the

ON 3,
ON 4




marketing

competence to make effective economic
and managerial marketing decisions based
on compliance with the canons of business
ethics; calculate forecasts of production
and sales volumes based on the results of
marketing research and internal
information of the business entity

KII )KOOK
I1J1 BK
PD UC

BM/
BM/
BM 302

Bpaun -
MEHE)KMEHT

ITonmi OKY OpeHI-MEHEHKMCHT
CaJlaChIHJIaFbl MapKETOJOTTapblH KociOu
JANBIHBIFBIHBIH ©CYIHE BIKIAN eTei. by
Kypc MbIHaJail OarbITTapAbl 3epAeney/ii
KaMTHIbl: OpeHATI 3aMaHayd TYCIiHY;
OpeH MEHEPKMEHTIH KYPY JKOHE JIaMBITY;
CTpPATETHSITBIK OpeHI-MECHEKMCHT;
Openarep mnopTdenin Oackapy >KoHE
JTAMBITYy; OpEHII-KOMMYHUKAIUs;, OpeHaTi
KaluTalIaHablpy, ayAuT XKoHE Oaranay;
»ahaHbIK OpeH1-MEHEI)KMEHT.

bpauny -
MEHEPKMEHT

N3ydyeHne OUCHUIUIMHBI — CIIOCOOCTBYET
pocty npodeccroHanbHOI
MOJTOTOBICHHOCTH  MapKeTOJOroB B
obnmactu OpdHA-MEHEIKMEHTa. JlaHHbIN
Kypc BKIOYaeT B ceOd u3ydeHue
CIICIYIOIIUX  BOIPOCOB:  COBPEMECHHOE
MOHMMaHue OpeHJa; BO3HUKHOBEHHE W
pa3BHUTHE OpeH/I-MEeHEeDKMEHTA;
CTpaTernyecKuit OpeHI-MEHE)KMEHT;
ylpaBieHUE W  pa3BUTHE  HoOpTdens
OpeH/IoB; OpeH/I-KOMMYHHKAITUH;
KanmuTaIu3aIs, ayIuT U OlleHKa OpeHna;
TJ100aNBHBIN OpeH I-MEHEKMEHT

Brand
Management

The study of the discipline contributes to
the growth of professional training of

ON 3,
ON 4




marketers in the field of brand
management. This course includes the
following topics: modern understanding of
the brand; the emergence and development
of brand management; strategic brand
management; brand portfolio management
and development; brand communications;
brand capitalization, audit and evaluation;
global brand management

Caynanbik
MapKeTHH
I'Ti
YUABIMIACT
pIpy /
Opranusa
st
TOProBOTO
MapKeTHUH
ral
Organizati
on of trade
marketing

Mogayabai coTTi asiKTaFaHHAH
KeliH 0li1iM aaymbl Ka0iaeTTi:
ON4,0N6,ON7,0N8,ON9

IHocye ycnemHoro 3apepuieHus
MoOyJIs o0ydalommuiicsa Oyner:
ON4,0ON6,ON7,0ON8, ON9

Upon successful completion of
the module, the student will:
ON4,0ON6,0ON7,ON8,ON9

KII TK
]I KB
PD EC

KzZhB/
SRB/
MAB
303

Kasipri
JKapHaMaJIbIK
onsuec

[Ton asicblHAa MarwcTpaHTTap >KapHaMa
KOCITIOPHBI KBI3METIHIH THIMIIITH
apTTHIPy KOHE >KapHaMa HapPbIFbIHIAFbI
CTPATEeTHSUIBIK MaKcaTTapra KOJI JKETKIi3y

YIIiH 3aMaHayu Oackapy
TEXHOJOTHSUIAphIH  YHpeHedl; COHBIMEH
KaTap XKapHaMma KOCITTOPHBIHBIH

KOMMEPIMSUIBIK TaOBICBIHA KON JKETKI3Y
yILIiH OyHipiik OM3HEC-0MIay JaFablIapbiH
Urepin, TanchIpbic Oepymiiepal  Tapry
KOHE ycTalm Kally TEXHOJIOTHSIIApBIH
MEHTepe/ii.

CoBpeMeHHbIN
PEeKJIaMHBIN
Ou3Hec

B pamkax JUCHUIUTMHBI MAarduCTPaHTHI
U3ydaT COBPEMEHHBIE YIpaBICHUECKHE
TEXHOJIOTHH TUTST MTOBBIIICHUS
3¢ dekTUBHOCTH JeATETbHOCTH
PEKIIAMHOTO TPEATPUATHS U JOCTHKCHHIO
CTpaTerMuecKux Ieied Ha pPeKIaMHOM
pBIHKE; TaKXKe  OBJAJeTh  HABBIKAMHU
JaTepaNibHOrO  OW3HEC-MBIIUICHUS  JUIS
JOCTHKEHUS ~ KOMMEPYECKOro  ycrexa
pPEKJIaMHOTO TPEINpHUSITHS W  OCBOUTH
TEXHOJIOTHH TPUBJICUYCHUS W YACPKAHUS
3aKa3YMKOB

ON 8,
ON9




Modern
advertising
business

Within the framework of the discipline,
undergraduates  will  study  modern
management technologies to improve the
efficiency of an advertising enterprise and
achieve strategic goals in the advertising
market; also master the skills of lateral
business thinking to achieve commercial
success of an advertising enterprise and
master the technologies of attracting and
retaining customers

™/
™/
TM 306

Trade

MAapKETHUHT

Tenrepimui Oackapy HIenrMaepiH
JaibIHIay MaKCaThIH/Ia KOMITAHHUSIIAP IBIH
(YHKIIMOHAIIBIK CTpaTerusyiapbl
apachlHIarel ©3apa OalIaHBICTBI Ty
KaOLJIETIH KaJIBINTaCThIPAIbI.

Trade
MapKeTI/IHF

dopmupyeT crnocoOHOCTh aHAJIU3UPOBATH
B3aUMOCBSI3M MEXAY (YHKIMOHAIbHBIMU
CTpaTerussMM  KOMIIAHUH  C  IEJBI0
IIOATOTOBKHU cOaaHCUPOBaHHbIX
YIPABICHYECKUX PEIICHUN.

Trade marketing

Develops the ability to analyze the
relationships  between the functional
strategies of companies in order to prepare
balanced management decisions.

ON 6,
ON7

KII TK
]I KB
PD EC

BBK/
KB/
BC 306

BusHecrin
Oacekere
KaOuIeTTLIIr

ITon Owm3sHecTiH 0docekere KaOLIETTUIITIHIH
Heri3ri TEOPUSIIBIK YFBIMJIapbIH
TYKBIPBIMIANIBI, 09CeKeNecTIKTIH
HbICAHJApbl MEH TYpJepiH KIKTeHi,
OacekenecTep Typaibl akmapar >KUHay,
OusHecTiH 0acekere KabUIETTUIINH Talaay,
HOTIDKENIEpl  TYCIHAIPY, COHJal-aK
09ceKenecTiKTI KYprizy KOHE
0ocekenecTepiH MApKETHHITIK TaJlJayblH

ON 4,
ON 6




KYPri3y JaFblUIapblH KaJIbIITACTHIPAIBI.

Konkypenrocno
CcOOHOCTH
ousHeca

HucuuruimHa  GopMynupyer  OCHOBHBIE
TEOPETUYCCKHE MOHSATHUS
KOHKYPEHTOCIIOCOOHOCTH OusHeca,
knaccuumupyer  GopMbl W BHIBI
KOHKYpeHIIMU; (OpMHUPYET HaBBIKU cOopa
UHPOpMALIUU 0 KOHKYPEHTax,
aHAJM3UPOBATh KOHKYPEHTOCHOCOOHOCTH
Ou3Heca, MHTEPIPETUPOBATh PE3YJIbTATHI,
a TakXe, BEJICHUS KOHKYPEHTHOH OOpBHOBI
¥ TMPOBUICHUE MapKETUHTOBOTO aHaIn3a
KOHKYPEHTOB.

Business
competitiveness

The discipline formulates the basic
theoretical concepts of  business
competitiveness, classifies the forms and
types of competition; develops the skills of
collecting information about competitors,
analyzing  business  competitiveness,
interpreting results, as well as conducting
competitive  struggle and providing
marketing analysis of competitors.

BM/
BM/
BM 304

bpaun-
MAapKETHUHT

[Ton Openarepai Kypy >koHe Oackapy
JaFAbUIapblH  KaJBINTACThIpAAbl, Oy
Oocekere  KaOUIeTTI  JKOHE  KOpFayra
KaOineTTi OpeHATepli AaMBITYFa, OJIApIbIH
OpHaJlaCybl MEH UMJ/DKIH aHBIKTayFa,
KOMITaHUSHBIH MapKETUHTTIK
CTpaTeTusUIapbiH ecKepe OTBIPHIII,
oJIapJIbIH JIaMYBIH OacKapyra KeMeKTece Il

bpaun-
MAapKETHUHT

HucuunnuHa ¢GopMUpYyeT HaBBIKM  IIO
CO3JIaHUIO W  YIpPaBICHHIO OpeHaamu,
KOTOpBIE IIOMOTYT pa3palaThIBaTh
KOHKYPEHTHOCIIOCOOHBIE u

ON 8,
ON9




OXPaHOCIIOCOOHbIE  TOPrOBBIE  MAapKH,
OmnpelensaTs  MX  IO3ULUPOBAHHE U
UMIUDK, YIOPaBIATb HUX Pa3sBUTHEM C
y4eTOM MapKETUHIOBBIX cTpareru

(bupmbI

Brand marketing

The discipline forms the skills for creating
and managing brands, which will help to
develop competitive and protective brands,
determine their positioning and image, and
manage their development taking into
account the marketing strategies of the
company

KII )KOOK
I1J1 BK
PD UC

OP/
PP/
IP 5305

OHpipicTik
MIPAKTUKACHI

OHAIPICTIK NPAKTUKA/IaH 6Ty HOTHUKECIHIE
HIapYaIIbUIBIK JKYPTi3yli CyOBeKTiIepIiH
KBbI3METIH CHIATTAWTBIH DKOHOMMKAJIBIK
JKOHE QJIEYMETTIK- 9KOHOMHKAJIBIK
KOPCETKIIITEp/ll ecenTey YIIIH KaXeTTi
OacTarnkpl IEpeKTep/Ii JKUHAY JKOHE Talay
KaOlJIeT1 KaJIBIIITaca Ibl.

[IpousBoacTeeH
Has IPaKTHKa

B pe3yJibTaTe MPOXOKICHUS
IPOU3BOJICTBEHHON MPAKTUKU
dbopmupyeTrcsi CrocoOHOCTH COOMpaTh |
aHAIM3UPOBATh UCXOJHBIE JaHHBIE,

HE00XO0IMMBIE JUTS pacuera
SKOHOMHUYECKUX u COIIMAJIbHO-
SKOHOMHYCSCKHX rmokasareliei,
XapaKTEePU3YIOLIUX JIeATeIIbHOCTh

XO03SICTBYIOIUX CYOBEKTOB

Industrial
practice

As a result of the practical training, the
ability to collect and analyze the initial
data necessary for the calculation

of economic and  socio-
economic indicators that

ONG,
ON7,
ON8




characterize the activities of economic
entities is formed

DKcrnepume MD3XK / TarpuieiMaaman | ME3)XK  FeulbIME-3€pTTEY  KBI3METIHIH, 13 ON4,
HTTIK- OUPM a H 6Ty MEH CTaHJAPTTHl FHUIBIMA MIHAETTEP/l ILEIly; ONS5,
3€pTTCy MarucTpJIiK KYHII3T1 K9C10M KbI3METKE KaXETT1 O1TiM/Il ON 8
KYMBICBI ’KOOAHBI KEHEHUTy  KOHE  TEPEHJETy  KOHE
/e ?{;‘;ﬁ:g IgM OpBbIHAAY/IbI JOKTOPaHTypaja OuT1iM ay/Ibl KaIFacThIpy
e ——— KaMTUTBIH JarabUIapbIH KAJBIITACTRIPAIbL.
CIIBCKAST MaruCTPaHTThIH
pabora/ SKCTIEPUMEHTTIK
Experiment - 3CPTICY
al and ’KYMBICEHI
research Okcnepumentan | DUIPM  ¢opmupyer HaBBIKM Hay4dHO-
work b HO- HACCIIEN0BaTEILCKON JEATECIIBHOCTH,
WCCIIEA0BATENIbC | PEIICHHsS] CTAHJIAPTHBIX HAYYHBIX 3a]1ay;
K ast pabota pacuiupeHuss ©  yrayOJeHus 3HaHWMH,
MarucTpaHTa, HEOOXOTUMBIX JUTSt MMOBCETHEBHOM
BKJIFOYAst npopeCcCHOHAIBHOW  JCATENBHOCTH U
MIPOXOXKACHUE MPOJIOJKEHUS o0pa3oBaHUs B
CTAXXUPOBKHU U JIOKTOPAHTYpE.
BBITTOJIHEHUE
MarucTepcKoro
MIPOEKTA
Experimental Research work of a master's student forms
research work of | the skills of research activities, solving
a master student, | standard scientific problems; expanding
including and deepening the knowledge necessary
internship and for everyday professional activity and
writing of continuing education in the doctoral
Master's thesis program.
KopsITeIH MXPK/ Maructpaiik 8
JTBI Ou3MII ’K00aHbI
aTTecTalu pocimaey KoHe




al
Hrorosas
arrecranu
g/ Final
certificatio
n

KOpray

Odopmnenue u
3aIuTa
MarucTepcKoro
MIPOEKTa

Writing and
defending of
master's project

60




