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O3IPJIEYLIIJIEP/ PASPABOTUYUKHW/ DEVELOPERS:

Kankabaesa A.E. BExb xadenpachiHbIH aFa OKBITYIIBICHI, MarucTp / CT.MperoaBaTeab Kadeapbl
bYuVY, maructp /Senior Lecturer of the Department of A and M , Master 's degree

Monparammesa H. ] BExb kadenpachlHbIH OKBITYIIBICH, MarucTp/ mpemnomaBarenb kapeapsl bYuV,
maructp/ Lecturer of the Department of A and M, Master 's degree

bacanbira 1. A «Cromen» XKIIC nepconanabl O0ackapy keHIiHAET MeHeKepi/ MEHEMKEp o
ynpasienuio nepconanrom TOO «Cromeny/ HR Manager of «Stomed» LLP

Koxarensauna A.B. 6B04106 Mapkerunr bb 4 kypc cryaenti/ cryaentka 4 xypca OIT 6B04106—
Mapxkertunr/ 4rd year student OP 6B04106—Marketing

YCBIHBLJIIbI/ PEKOMEHJIOBAHO/ RECOMMENDED:

Bbyxranrepnik ecen koHe Oackapy kadenpa OThIpbICBIHAA KapacTeipbuiabl, 2026 >x. 08.05. Ne 8
XarTama

Paccmotpena Ha 3acenanuu kadenpbl OyXraaTepcKOro yuera M yIpaBiieHus, mpoTokonl Ne 8 ot
08.05.2026 .

Considered at a meeting of the department of Accounting and Management, protocol No. 8 dated
08.05. 2026 y.

DKOHOMHMKA KOHE KYKBIK (haKyJIbTETIHIH 9/IiCTEMEIiK KOMUCCHUSIChIHIA TanKbuianbl, 2026 x. 26.05
Ne 3 xarrama

OOcyxeHa Ha 3aceJaHNU METOANYECKON KOMUCCHH (DaKyJIbTeTa SKOHOMHUKH M IIPaBa, IPOTOKOJ No
3 01 26.05. 2026 1.

Discussed at a meeting of the methodological commissions of Faculty of Economics and Law,
protocol No 3 dated 26. 05. 2026y.

Oky omicTeMelik KeHeCiHIH memiMiMeH YChIHbIIIBL, 26.05.2026 x. Ne 11 xatTama

PexomMenoBaHa perieHueM YueOHO-METOAuYeCcKoro coBeTa, mporokos Ne 11 ot 26.05.2026r.
Recommended by the decision of the Educational and Methodological Council, Protocol No 11 dated
26.05. 2026y .

Keuneci kyxkaTTap Herizinae kacajajabl:

—Korapsl 6151iM Oepy1iH MEMIIEKETTIK XKaJIblFa MiHIAETTI cTannapThl, Kaszakcran PecriyOinkaceIHbIH
Foutbim sxoHe xorapbl 611iM MUHUCTPIHIH 2022 xbinrbl 20 minaeneri Ne 2 OyipbIFbIMEH OEKITUITeH
(20.02.2023 . e3repicTep MEH TOJBIKTHIPYJIapMEH);

—OJIEyMETTIK OpINTECTIK IEeH oJEYMETTIK »OHEe eHOEK KaThlHACTapblH peTTey >K3HIHJErl
pecmyONMKaNBIK YT KaKThl KOMUCCHSHBIH 2016 XbUIFbl 16 Haypbi3marbl OeKITUITEH YITTHIK
OUTIKTLTIK mIeHOepi;

—Caypna >xoHe MHTerpanus MUHHCTpIIriHiH Cayza jKoHe IIaFblH jKOHE opTa OM3HEC callaChIHAAFbl
QJIEYMETTIK SPINTECTIK NEH QJIEYMETTIK XKOHE €HOEK KAaThbIHACTApPBhIH PEeTTey XKSHIHMAET! CcanalblK
komuccusicel 2019 xputrbl "28" KpIpkyiiekTeri Nel8-1/12 xaTtamachbiMeH OEKITKEH calajbIK
OUTIKTLUIIK IeHOepi.

Pa3paGorana Ha OCHOBaHHMH CJIEAYIOIIHNX JOKYMEHTOB:
- l'ocynapcTBeHHbIN 00111€00513aTENbHBIN CTaHAAPT BBICHIETO 00pa30BaHUsl, YTBEPXKACH MPUKA30M
MunucTpa HayKu U Bbiciero oopazoBanus Pecryonuku Kazaxcran ot 20 urons 2022 roma Ne 2 (¢
n3MeHeHusMH U gonoiHeHusMu ot 20.02.2023 1.);



-HarmmmonanpHas pamka kBanuduKanuii, yTBepKaeHHas MpoTokojaoMm ot 16 mapta 2016 roma Pec-
MyOJMUKAaHCKON TPEXCTOPOHHEH KOMHCCHEH MO COIMAIIBHOMY MAPTHEPCTBY U PETYIUPOBAHUIO CO-
LHAJBHBIX U TPYJIOBBIX OTHOILICHUN;

-OtpacneBast pamka KBalu(UKalui, yTBepkaeHHas MpoTokosoM Nel8-1/12 ot «28» ceHtsOps
2019r. oTpacieBoit komuccueir MUHHCTEPCTBA TOPTOBJIM U UHTETPALIMM IO COI[MAIbHOMY MapTHEP-
CTBY M PETrYJIMPOBAHUIO COLMAIBHBIX M TPYJOBBIX OTHOIICHHI B c(hepe TOPTOBIM U MAJIOTO U CPEJ-
Hero O6usHeca.

Developed on the basis of the following documents:
- The State mandatory standard of Higher Education, approved by the Order of the Minister of Science
and Higher Education of the Republic of Kazakhstan dated July 20, 2022 No. 2 (with amendments
and additions dated 20.02.2023);
-National qualifications framework approved by the protocol of March 16, 2016 by the Republican
tripartite commission on social partnership and regulation of social and labor relations;
-The sectoral qualifications framework approved by the Protocol No. 18-1/12 dated September 28,
2019 by the Sectoral Commission of the Ministry of Trade and Integration on social partnership and
regulation of social and labor relations in the field of trade and small and medium-sized businesses

KEJICUIAI/ COI'VIACOBAHO:

MM «Kocranaii 06bIchl GOMBIHINA TEKCEPY KOMHCCHACKIN/
I'Y «PeBusznonnas komuccus o Kocranaiickoii QOgacTin
PA «Audit Commission for Kostanay reglomm o

«H» MA-X_ 2026r.

H.A. KocTiokoB

© Axmet baliTypChbIHYJIbI aThIHIAFbI
Kocranaii eHipiik yHUBEpCUTETI



Binim Oepy 0araap/iaMacbIHbIH NACTIOPTHI
IHacnopTt o0pa3oBaTebHOI IPOrpaMMBbl
Passport of the educational program

BBB koawbl xoHe ataybl / Kox u Ha3Banue OII /
OP code and name

6B04106 Mapkerunr / Mapkerunr / Marketing

Bijim 6epy cajiachbIHBIH KOIbIKIHE KiKkTeyi /
Koa u knaccudpukanusodiactu oopazosanusi /
Code and classification the field of education

6B04 busnec, 6ackapy koHe KYKbIK / busHec,
yrpasienue u mpaso / Business, Administration
and Law

Jlasipjiay 0aFbITHIHBIH KOJABIMEH KiKkTeyi /
KO)I )| K.]'[aCCI/I(l)HKaIII/IH HamnpaBJICHUSA
noaroroBku / Code and classification areas of
training

6B041 busnec xone 6ackapy / busnec u
yrpasnenue / Businessand administration

binim 0epy 0arnapiaamanapeiTo0b! / I'pynna
o0pa3oBareabHbIX porpamm / Group of
educationalprograms

B047 MapkeTtuHr xoHe xapHama / MapKeTuHr u
pexiama / Marketingand advertizing

binim BB Typi / Bux OI1 / EP
type

Konnausictarsl / lefictBytomas / Acting;

BBXC)K o6oiibinma aeHreiii / YpoBenb mo
MCKOY/ ISCEDlevel

bBXCII / MCKO / ISCED 6

YBIII 6oiibinima nenreiii / Yposenn no HPK /
NQF level

YBI1I / HPK / NQF 6

CBIII 6oitbinma aenreiii / Yposeus mo OPK /
ORK level

CBLL / OPK / ORK 6 (6.1)

bbb aiippikiia epexmesikTepi /
OTanunreabHbie ocooennoctu OII /
EP distinctive features

Myrenekriri 6ap axamaap ymin Bb xone EBK
icKe acpIpy IIapTTapsbl /

Y caosus peanusauuu OII pos jun ¢
UHBATHIHOCTBIO 1 QOII /

Conditions for the implementation of EP for
students with disabilities and special

educational needs

Myrenekriri Gap OuTiM amymIbIapAblH  OLTIM
Oepy TmpolLeciH KaMTamachl3 €Ty  YIIiH
VHUBEPCUTETTIH  aKaJeMHUSUIBIK  cascaThlHA
coiikec moHAepAiH ( OapibIK MOIYIbIAEPIIH),
MpaKTUKaJIapIbIH KOHE KOPBITBIH]IBI
aTTecTarrTay poCIMJAEpiHIH  TOpTiOl  TOJIBIK
cakTanajbl.

"MyreaexTiri 6ap OiliM amymIbUIapAbIH TOHII
urepyiHiq apHaiipl wmaprtrapbl"  OoOHbIHIIA
MmyrenekTiri 6ap amammap yumiH xkoHe EBbB
oeitimaey bb apHamran KoceiMIa OemiMiH
€HTi3y apKbUIbl OKY JKYMBIC OarnapiamaiapblH
(cmmabycTapaesl)  93ipiey  apKbUIBI  ICKe
achIpbLIa/IbI.

Jns obecrieuenust oOpa3oBaTEIBLHOTO MpoIecca
oOydaromuxcst ¢ wuHBaIMAHOCTRIO U OOII
COXpaHsieTCcs TMOJIHBIN IUCHUIUIMH (MOIyJieit),
NPaKTUK U MPOIEeTypbl UTOTOBOM aTTecTaly B
COOTBETCBUHU € AKaJIeMHYECKOH MOIUTUKOMN
yHHMBepcuTeTa. [l JUIl ¢ MHBaJIMIHOCTBIO U
OOII apmanranmonnas OIl peanmusyercs uepes

pa3paboTky Paboumx yueOHBIX Mmporpamm




(cumtabycoB) IyTeM BKJTFOUEHHUS
JOITIOJIHUTECIIBHOT'O pasacia ((CHeI_[I/IaJ'II)HBIe
yCJ10BUA OCBOCHUA JUCHUTITIIIMHBI
obyuaromumMucs ¢ nHBATUIHOCTHIO 1 OOI»).
To ensure the educational process of students
with disabilities and special educational needs all
courses (modules), practices and procedures of
the final certification in accordance with the
Academic Policy of the University. The
adaptation of the EP is implemented for persons
with disabilities and special educational needs
through the development of working curricula
(syllabuses) by including an additional section
"Special conditions for mastering the course by
students with disabilities and special educational
needs").

OKbITY HbICaHbI / DopMa 00yuenus/
Form of study

Ky#nnisri / Ounoe / Full time

Oxy mep3imi / Cpok o0yueHus /
Training period

4 w11/ 4 rona [ 4 years

OKbITY Tigi / SI3bIKk 06yuenus / Language of
instruction

Ka3ak jkoHe opbic / kazaxckuil u pycckuit / Kazakh
and Russian

Kpeaut kosemi /
Oobem kpeauTos / Loan volume

AkageMusIblK Kpeaut 240 / AkageMHIecKux
kpenutoB 240 Academic credits 240 ECTS




TYJEK MOJEJII/
MOJEJIb BBIITYCKHUKA/
GRADUATE MODEL

Bistim 0epy 6armapiiamaceiHbiH MaKkcaThbl/ Llens o6pa3zoBaresbHoii mporpammel/ The purpose of
the educational program

JlepekTep Heri3iHe MapKEeTHHITIK 3epTTEYJIep MEH TaJl/Iay KYPri3e alaTblH, MAPKETHHITIK CTpaTerusiap
MEH IIennMIepAl 31pJien, HEeri3[e anarhiH, COHBIH immHAe digital-kaMraHusiap MEH XallbIKapalbIK
HapBIKTapFa IIBIFY OaFbITHIH/A IIeNIiMaep KaObUIIAWTBIH, COHAN-aK HOTIKEIEpl OM3HEeCKe apHaFaH
€cell JKoHE Mpe3eHTaIMs (JOpPMATHIHA YChIHA ANAThIH MAPKETHUHT OaKaIaBpiIapbIH Jaspiay.

[ToaroToBka OakanaBpOB MAapKETHHTA, CIOCOOHBIX HAa OCHOBE JAHHBIX IPOBOJIUTH MapKETHHIOBBIC
WCCIICIOBAaHNS M aHAIUTHUKY, pa3paldaThiBaTh U OOOCHOBBIBATH MApPKETHHIOBBIC CTPATETMH WU PEILCHHS
(Bkirouas digital -kammanuy 1 BBIXOJ HA MEXKTYHAPOIHBIE PHIHKH), & TAKXKE PEICTABIISTh PE3yIbTaThl B
¢dopmate oTuéTa U MpE3EeHTALNHN IS OU3Heca.

Training Bachelor’s graduates in Marketing who are capable of conducting data-driven marketing research
and analytics, developing and justifying marketing strategies and decisions, including digital campaigns
and entry into international markets, as well as presenting results in the form of a report and business
presentation.

Bepiaerin gopexe/Ilpucy:xiaemas cremenn/ Awarded degree

«6B04106 Mapkerunr 6ixiM Oepy Oarapiiamackl O0MBIHIIA OUM3HEC JKOHE OacKapy OaKaJIaBphI

bakanaBp OuzHeca u ynpasieHus 1o oopazoBatenbHoH nporpamme «6B04106 MapkeTrHr

Bachelor of Business and Management in the educational program «6B04106 Marketing»

Mawman nayasbiMaapbinbiH Tizoeci/ Ilepeuenn nosxHocreii mo OI/ List of positions on OP

MapKkeTuHr JKoHE CHIPTKbI OaimaHbicTap OejIiMiHIH OacIIbIChl, OpeHJ MEHEKepi, ©HIM OOMbIHIIA
MEHEIDKep, MalJIMK piIeHITH3 OOWBIHIIA MEHEDKep, KapHaMa OOMBIHIIIA MamaH, ©TKi3y OOHbIHIIA
MEHEDKEp, cay/ia areHTi, MapKETOJIOT — TAJIAYIIIbI, MAPKETOJIOT-KEHECIIT, KOJUISIK OKBITYIIIBICHI

PykoBomurens oTnena MapkeTHHIa M BHELIHUX CBsI3€l, MEHepKep OpeHsa, MEHEIKep MO MPOIYyKTY,
MEHE/DKEp MO MabiMK PUWISHIIH3, CHeHUaINCT MO peKsiaMe, MEHeKep Mo CcObITy, MepueHpaaiizep,
MEHEKep HEeWMHHIra, MEHEeIKep Mo padoTe ¢ KIMEHTaMH, MapKeToJIOr — aHAIWTHK, MapKeToJIor-
KOHCYJIBTAaHT, HHTEPHET-MapKETOJIOT, MPENOAABATENb KOJUIEIKA.

Head of Marketing and External Relations, Brand Manager, Product Manager, Public relations manager,
advertising specialist, sales manager, merchandiser, naming manager, customer service manager,
marketing analyst, marketing consultant, Internet marketer, college teacher.

Kaciou kpi3met 06bexTiiepi/ OobekThI podeccuonaibHoi AesrenbHocTn/ Objects of
professional activity

- HapbIK (Tayap, KOp, aKnapaTThIK, KarmuTal, eHOeK koHe T. 0.);

- MEMJIEKETTIK MEeKeMelep; KOFaMIbIK YUbIMIAp; Casicl YHbIMIIap;

- KbI3MET KepCeTy KociopbIHaph! (KOHAK Yiliep, KOFaM/IbIK TaMaKTaHy KOCIMOPbIHIAPbI, TYPUCTIK
(dbupmamnap, SKCKypCHsIIBIK 010pO);

- OHJIIPICTIK YKOHE JEeNAAIIbIK KOCIOPBIHAP, IIAFBIH JKOHE OpTa OM3HEC KACIMOPBIHIAPHI

- XaIIBIKapaJIblK cay/ia Imajatajapsl; cayaa yiepi;

- KOJIK, KYpbUIbIC, KOMMa IIapyallibUIbIFbl )KOHE KOMMYHHKAIIHS;

- OuTiM Oepy MeKkemenepi.

- PBIHKU (TOBapHbIe, POHI0BBIE, MH(OPMAIIMOHHBIE, KallUTala, TpyJa U T.1.);

- FOCYJAapCTBCHHBIC YUPCIKIACHUA, O6I].[CCTBGHHBIC opranu3alyvu; MMOJIUTHYCCKUEC 06pa3013aHH51;

- IPENPUATHS YCIIYT (TOCTUHHIIBI, TPEAIPUATHS 00IIIECTBEHHOT'O MMUTAHUS, TYPUCTCKUE (DUPMBI,
9KC-KypCHOHHOE 010PO);

- IPOU3BO/ICTBEHHBIE M OCPETHUUECKUE MPENNPUATHS, IPEANIPUATHS MaJIOTO U Cpe/iHero Ou3zHeca
- MCXKAYHAPOAHBIC TOPIrOBLIC ITAJIAaThbl; TOPIOBBIC JOMA,

- TPAHCHOPT, CTPOUTEIBCTBO, CKIAJICKOE XO3IHCTBO U KOMMYHHKAIIUH;

- 00pa3zoBaTeNbHbIE YUPEKICHHUSL.

- markets (commodity, stock, information, capital, labor, etc.);




- state institutions; public organizations; political entities;

- service companies (hotels, catering establishments, travel agencies, excursion bureaus);
- production and intermediary enterprises, small and medium-sized businesses

- international chambers of commerce; trading houses;

- transport, construction, warehousing and communications;

- educational institutions.

Kacion kpi3meT TypJiepi/ Buabl mpogeccuonanbHoii nesiteibHocTr/ Professional activities

- OHJIIPICTIK-TEXHOJIOTHSUTBIK;

- OKCIIEPUMEHTTIK-3€PTTEY;

- CepBUCTIK-TIAi1aIany;

- YUBIMIIACTHIPYIIBLIBIK-0aCKAPYIIBUTBIK KbI3MET;
- €CENTIK-)KO0ABIK;

- Oimim Oepy;

- cay1a-)KapHaMaJlbIK;

- KOHCAJITUHITIK;

- CBIPTKBI cayJa.

- IPOU3BO/ICTBEHHO-TEXHOJIOTMUECKas;
- SKCHEPUMEHTAIbHO-UCCIIEI0BATENIbCKAS;
- CEPBUCHO - 3KCIUTyaTallUOHHAs;

- OpraHM3alMOHHO-YIIPaBJIEHYECKas;

- pacueTHO-IIPOEKTHAs;

- oOpa3oBarenbHas;

- TOProBO- peKJIaMHas;

- KOHCAQJITUHIOBas;

- BHELLIHETOPIOBasl.

- production and technological,

- experimental research;

- service and operational information;

- organizational and managerial support;
- calculation and design work;

- educational;

- trade and advertising;

- consulting company;

- foreign trade.

Kacion kpi3MeTiHin ¢pyHkuusuiapbl/ @yHkimuu npodgeccuoHaibHO# AesTeapnocTn/ Functions of
professional activity

- 9p Typial OarbITTap OOMBIHILIA MAPKETUHITIK 3epTTEyJsiep (HapbIKThI, Tayapiapibl/ KbI3METTEpA,
TYTHIHYIIBUIAP/BI, JeNJanfgapabl, OocekenecTeplli, MapKETHHITIK OpTaHbl JKOHE MAapKETHHT
KEILLEHIHIH 3JIEMEHTTEPIH 3epTTEY);

-HapBIKThl CETMEHTTEY, MAaKCaTThl CErMEHTTEP/Al TaHJay, IapyallbUIbIK KYPTi3ylll CyObeKTiIepIiH
TayapJiapelH/ KBI3METTEpPIH MO3UIUsIay (KaiTa MO3WUIMsUIAY), KOPIMOPATHUBTIK MKOHE aCMarThIK
cTpaTe-TUsIapAbl 93ipiey calachbHJIAFbl HIapyalIbUIBIK JKYPri3ylli cyObeKTiIepaiH NHHOBAIMSIIBIK
Oackapy LIEHIIMIEPIH 931pJiey KIHE ICKe achIpy;

- HIHTEpHET XYHecCiH e )KapHaMaJIbIK HayKaHAap bl a3ipiey skoHe xKyprizy (Google Adwords, Snaexc
Hupext, DoubleClick, Facebook mmatdopmanapeiamga s>kapHaMaiblK HAayKaHAAPAbI KYpy >KOHE
KYprizy, OHTalIaHIBIPY;

—KapHaMaJbIK HayKaHIapIblH MOHUTOPHHII JKOHE Tajiaybl, OpeHJKe aJajIbIKThl apTTHIPYy
MakcaTbiHia SMM-ne KpeaTHBTI MOCTBUIAp KYPY, KOMIAHMSHBIH CaTbUIBIMBIH apTTHIPY,
KoMmmaHusiHbIH OH UMHJDKIH KQJTBIITACTBIPY ).

- MapKETUHIOBBIE HCCIIEJIOBAHUS IO PA3TUYHBIM HAINPaBICHUSIM (MCCIIEIOBAaHUE PHIHKA, TOBAPOB/
yCIIyT, HOTpeduTesnei, HocpeTHUKOB, KOHKYPEHTOB, MAPKETUHTOBOM CpeJibl U 3JIEMEHTOB KOMILIEKCa
MapKETHHIA);




- pa3paboTka © peanu3alysl WHHOBAIMOHHBIX YIIPABICHUYECKUX PEHICHUH XO3SHCTBYIOIIMMH
cyObeKkTaMu B 00JacTU CErMEHTAllMU PBhIHKA, BbIOOpA IIENIEBBIX CETMEHTOB, MO3UIIMOHUPOBAHUS
(Mepeno3uIMOHNPOBAHNS)  TOBApOB/  YCAYr  XO3SMCTBYIOIIUX  CyOBEKTOB,  pa3pabOTKH
KOPHOPATUBHBIX U HHCTPYMEHTAJIbHBIX CTPATErHii;

- pa3paboTka W BEJCHHE PEKIAMHBIX KaMIIaHUN B CHUCTEME WHTEpHETa (COo3/aHue U BeICHHE,
ONTUMU3AIMS PEKJIaMHBIX KammnaHui Ha 1uiatrgopmax Google Adwords, SAngexc [dupexr,
DoubleClick, Facebook.

— MOHUTOPUHT U aHAIMTHKA PEKJIAMHBIX KaMIIaHHH, CO3jaHie KpeaTUBHBIX MOCcTOB B SMM ¢ 1nenbio
MOBBIIICHUS JIOSUTBHOCTH K OpEH[y, YBEIIMYCHHE MPOJaX KOMIIAHUH, (HOPMHUPOBAHUS TO3UTUBHOTO
UMUK KOMIIAHUH).

-marketing research in various areas (research of the market, goods/ services, consumers, intermediaries,
competitors, the marketing environment and elements of the marketing complex);

- development and implementation of innovative management solutions by economic entities in the field
of market segmentation, selection of target segments, positioning (repositioning) of goods/ services of
economic entities, development of corporate and instrumental strategies;

- development and maintenance of advertising campaigns on the Internet (creation and maintenance, op-
timisela advertising campaigns on platforms such as Google Adwords, Yandex Direct, DoubleClick,
Facebook.

- monitoring and analytics of advertising campaigns, creating creative posts in SMM with the aim of
increasing brand loyalty, increasing sales of the company, forming a positive image of the company).

Kannbl kadserrepi/ Oomue komnerennuu/ General competences

KK1 FeuibiMu sxoHEe (DHUITOCOMUSIBIK TaHBIM OMICTEPIMEH TaOWFU JKOHE QJICYMETTIK QJIEMJIl FBUILIMU
YFBIHY MEH 3epAeieydi KaMTamachl3 eTeTiH (wiocodust HerizaepiH OUTyMeH KalbITacKaH
JTYHUETaHbIMBIK YCTaHBIMJIAp HET131H€e KoplaraH OOJIMBICTbI Oaraiaiipl;

KK2 Mudonorusisik, AiHA KOHE FHUIBIMU JTYHUETAHBIMHBIH Ma3MYHBI MEH ©31HIK €peKIIeIiKTepiH
TYCIHIIpei;

KK3 OneyMerTik jkoHe OHIIPICTIK cajiajgapia OobII KaTKaH OapJIbIK JKaFAaiiapra e3 OaracbiH Oeperi;
KK4 KazakcTaHHBIH TapyXy JaMybIHBIH HET13T1 Ke3eH IepiH, 3aHIbUIBIKTAPBIH KOHE O31H/IIK epeKIIeNiriH
TEpEeH TYCiHY ’oHE FhUIBIMH TaJI/lay HETi31HE a3aMaTThIK YCTaHBIMBIH TaHBITa Ibl;

JKKS5 KaszakcTan Tapuxbl OKUFaIapbIHBIH ceOenITepl MEH cagapiapbIH Tajliay YIIiH TApUXH CUIATTayIbIH
onicTepl MEH TICUIIEpIH Naii1anaHapl,

K6 Oneymerrany, cascaTrTaHy, MOICHUETTaHY OHE MICUXOJIOTUSHBIH HET13r1 OUTIMIH eCKepe OTBIPBIIL,
TYJIFaapaiblK, OJNEYMETTIK JKOHE KociOM KapbIM-KaThIHACTBIH OPTYPJIl calanapblHIaFbl JKaraaiaap/ibl
Oaraaiipl;

JKK7 UHTerpatuBTi npoLecTep/iH 3aMaHayH ©HIMI PeTIHE OChI FhUIBIMIAPAbIH OLTIMIH CUHTE3/1EH11;
JKK8 HaxTbI FBUIBIM/IBI, COHIAN-aK OYKLT QJIeyMETTIK-CasiCH KJIacTep/ii 3epTTey 1iH FhUIBIMH 9/IiCTEP] MEH
TOCUIACPIH KOJIJTAaHATBI;

2KK9 e3iHiH agaMTepIIIiIiK )KoHEe a3aMaTThIK YCTaHBIMBIH JAMBITA/IbL;

KK10 KazakcTaHaplK KOFAMHBIH KOFAMIIBIK, 1CKEPIIIK, MOJCHHU, KYKBIKTHIK MKOHE OSTHKAJIBIK
HOpMaJIapbIMEH KYMBIC 1CTeiIl;

KK11 XKeke »onHe kociOn Oocekere KaOUIETTUTITH KopceTe/;

XKK12 Onemae TaHbUIFaH KOFaMJIBIK-TYMAHUTApJbIK FHUIBIMAAP CalachIHIArbl OUTIMII MpaKTHKaaa
KOJIJIAaHA/IbL;

KK13 OnicHama MeH Tanaay bl TaHAAY bl )KY3ere acblpajbl;

XKK14 3eprrey HoTHXKETEPIH KOPBITHIH IBLIAN/IbI;

K15 JKana Oumimai CHMHTE3NIEH/II JKOHE OHBI TYMAaHUTAPIBIK KOFAMIIBIK MaHBI3bI 0ap ©HIM TYpiHJe
YCBHIHATBI;

KK16 Tyrraapaliblk, MoICHUETAPAJIBIK KOHE OHIPICTIK (KOCINTIK) KaphIM-KAaThIHAC MIHIETTEPIH MIETITY
YILIH Ka3aK, OpbIC JKOHE LIET TUIIEPIH/IE aybI3Ila XKoHe *Ka30allia HbICaH1a KOMMYHUKAIUSFa TYCEe/l;
K17 I'pammaTukaiibIk O11iM Kyieci Heri3iHae TULIIK jKoHe Coiiey KypalJapblH Hai1aaHy bl )Ky3ere
aceIpy; KapbIM-KaThIHAC JKaFlaiibIHA COMKEC aKIapaTThl TAIAY;

KK18 KommyHHKanusiFa KaTbICYIIBIIAP/IBbIH IC-0pEKETTEPl MEH ic-opeKeTTepiH Oaraiaiibl;




KK19 XKeke Kp3METiHAC aKMapaTTHIK-KOMMYHUKAIMSUIBIK TEXHOJIOTHSIIAPIBIH OPTYPIIi TYpPIEpiH:
UHTEPHET-PECypCTap/ibl, aKMapaTThl 137Iey, CaKTay, OHIEY, KOPFay KHE TapaTy >KOHIHAEr OYJITTHI KoHE
MOOWITB/II CePBUCTEP/II TalTaTIaHa/TbI;

KK20 O3iH-631 1aMbITy KOHE MAHCAIITBIK 6CY YILIiH eMip OOMbI jkeke OUTiM Oepy TpPaeKTOPUSCHIH KYPY,
JICHE MIBIHBIKTHIPY SAICTEPl MEH Kypalliapbl apKbUIbI TONBIKKAHIIBI JJIEYMETTIK KOHE KOCIMTIK KbI3METTI
KaMTaMachI3 €Ty YIIiH calayaTThbl eMip calThiHa OaFIapiaHaIbl;

KK21 Kazakcran TapuXbIHBIH HETI3Tl  3aHIBUIBIKTAPbIH, (HIOCOPUSIIBIK, NICYyMETTIK-CasiCH,
SKOHOMHKAJIBIK JKOHE KYKBIKTBIK OUTIM HETI37epiH, Ka3aK, OpbIC JKOHE IIeT TUIIEPIHACT] aybI3lia JKoHE
’az0alla HpICaHAaFbl KOMMYHUKaLUsIIap bl Ollesti xKaHe TyCiHel;

JKK22 HUrepinren OuTiMII €3repimn JKaTKaH SJICyMETTIK-MOJCHU jKarnaiiap/ia THIMAI QJIeyMETTeHIIpY
XKoHe OeifiMIey YILIiH KOJJaHa Ibl;

KK23 OneymeTTiK KYOBUIBICTApIbI, MPOIECTEP MEH IpobIeManapabl CaHIIbIK YKOHE CallaIbIK Tallay
JIaFIbIAPBIH MEHTEePEe/Ti.

OK1 OuenuBaer OKpyXarollyr JACHCTBUTEIBHOCTh HAa OCHOBE MHPOBO33PEHUYECKUX MO3UIIHM,
c(OPMHPOBAHHBIX 3HAHUEM OCHOB (HIOCO(PUH, KOTOPhIE 00ECIEUNBAIOT HAYYHOE OCMBICICHHE H
U3y4eHHUEe MPUPOJTHOrO M COLMATBHOIO MUpa METOJaMU HAyYHOTO U (hrUiI0co()CKOro no3HaHus;

OK2 HarepnperupyeT cojepkaHue W crenuduyeckne OCOOCHHOCTH MH(OIOTHIECKOTO,
PEIUTHO3HOI0 U HAyYHOTO MUPOBO33PEHUS;

OK3 AprymeHTupyer COOCTBEHHYIO OLIEHKY BCEMY MPOMCXOASIIEMY B COIUAIBHOM U
IIPOU3BOJICTBEHHOM cepax;

OK4 IlposBnser rpaXxaaHCKyl0 HO3UIMI0 HA OCHOBE IIyOOKOIOo MOHMMAaHHUS UM HAayYHOTO aHalIu3a
OCHOBHBIX 3TAIlOB, 3aKOHOMEPHOCTEN M cBOeoOpa3us ucropudeckoro pazputus Kazaxcrana;

OKS Hcnonb3yer METOABI U IPUEMBI HCTOPUYECKOTO ONMMCAHUA JJIs aHAJIN3a PUYMH U CIEICTBUN
coObITH nctopun Kazaxcrana;

OK6 OrnenuBaeT cHTyalud B pa3iMYHBIX cdepax MEKIUYHOCTHOW, COLUUAIBHOW W
npodecCHOHATbHON KOMMYHHKALIMUM C Y4YeTOM 0a30BOr0 3HAHUS COLMOJIOTHH, IOJUTOJIOIUH,
KYJbTYPOJIOTH U IICUXOJIOTUH;

OK7 CuHTe3npyer 3HaHus JaHHBIX HAyK KaK COBPEMEHHOTI'O MPOAYKTa UHTETPATUBHBIX NIPOLIECCOB;
OKS8 Hcnonp3yeT HayyHble METOJIbI M IIPUEMBI MCCIIEAOBAHNUS KOHKPETHOM HayKH, a TaKKe BCEro
COLIMAJIbHO-TIOJINTUYECKOTO KJIACTEPA;

OKO9 BeipabatbiBaeT COOCTBEHHYIO HPAaBCTBEHHYIO U MPaXAaHCKYIO MO3ULIHUIO;

OK10 Onepupyet 00111eCTBEHHBIMH, AETOBBIMH, KYJIbTYPHBIMU, IPABOBBIMU U STUYECKUMHU HOPMaMHU
Ka3aXCTaHCKOI'0 OOIIECTBA;

OK11 JleMOHCTpUpYET TMUYHOCTHYIO U MPOPECCHOHANTBHYI0 KOHKYPEHTOCIIOCOOHOCTB;

OK12 IIpumeHsieT Ha MpaKTHKe 3HAHHUsS B 00JIACTH OOIIECTBEHHO-TYMAHUTAPHBIX HAyK, UMEIOLIETO
MHPOBOE MPU3HAHUE;

OK13 OcymecTBisieT BBIOOP METOJI0JIOTHH U aHAJIN3a;

OK14 O6001m1aeT pe3yabTaThl UCCIIEI0OBAHMUS;

OK15 CuHTe3upyeT HOBOE 3HAHME M MPE3EHTOBAaTh €ro B BUJE T'yMAaHUTapHOW OOLIECTBEHHO
3HAYMMOU MPOAYKIINH;

OK16 Bcrynaer B KOMMYHHKAIIMIO B YCTHOM M NMHCbMEHHOM (popMax Ha Ka3aXxCKOM, PYCCKOM H
WHOCTPAHHOM  sI3bIKaX  JUISL  pEeHIeHHs 3aJad  MEXJIMYHOCTHOTO, MEXKYJIbTYPHOTO U
MIPOU3BOJICTBEHHOTO (ITPOECCHOHATIBHOT0) OOLICHHUS;

OK17 OcyniecTBiasieT HCIOIb30BAHUE S3BIKOBBIX M PEYEBBIX CPEJACTB HA OCHOBE CHCTEMBI
rpaMMaTHYeCKOr0 3HaHHS; aHAJIM3UPOBATh HH(OPMAIIMIO B COOTBETCTBUU C CUTYyallHel OOIIEeHUS;
OK18 OnennBaer 1eicTBHUS U MOCTYIIKM YYaCTHUKOB KOMMYHHKAIUH.

OK19 Hcnonp3dyer B  JMYHOW  JEATENBHOCTH  pa3jMyHble  BUABI  MH(GOPMAIMOHHO-
KOMMYHHMKAIIUOHHBIX TEXHOJIOTUH: HMHTEPHET-PECYpChbl, OOJauHble W MOOWIBHBIE CEPBHCHI IO
MIOUCKY, XpaHEHHIO, 00pabOTKe, 3aIUTe U PACIPOCTPAHEHUIO HH(POPMAIUH;

OK20 BeicTpauBaer JIUYHYIO OOpa30BaTEIbHYIO TPAEKTOPHIO B TEUYEHHWE BCEW JKU3HU IS
CaMOPa3BUTHUS U KAPEEPHOTO POCTA, OPUEHTUPOBATHCS Ha 3J0POBBINA 00pa3 MKU3HH 11 00eCTeueHHs
TTOJTHOLICHHOW COIMAJIBHOW W MPO(EeCCHOHAILHON ACSITEIBHOCTH MTOCPEICTBOM METOJOB M CPEICTB




¢bu3nvecKoil KyJabTyphI,

OK21 3naeT 1 mOHMMAaEeT OCHOBHBIE 3aKOHOMEPHOCTH ucTopun KazaxcraHna, oCHOBBI (PHIIOCOPCKHX,
COLIMAIbHO-TIOJIMTUYECKUX, IKOHOMHYECKUX W TMPABOBBIX 3HAHWUN, KOMMYHHUKAIIUM B YCTHOU U
MMCbMEHHOM (hopMax Ha Ka3aXxCKOM, PYCCKOM M MHOCTPAHHOM SI3bIKaX;

OK22 TIlpumensier OcCBOEHHbIC 3HAHHUS IS S(PPEKTUBHOW COIMUANM3ANMHA W aJalTalld B
M3MEHSIIOIINUXCS COUOKYIBTYPHBIX YCIOBHSIX;

OK23 Bnaneer HaBbIKaMHM KOJIMYECTBEHHOI'O M KAu€CTBEHHOTO aHAIM3a COLIMAIbHBIX SIBIICHUH,
MIPOLIECCOB U MPOOIIEM.

GC1 Evaluate the surrounding reality on the basis of worldview positions formed by the knowledge
of the philosophy fundamentals, which provides scientific comprehension, natural and social world
study by the methods of scientific and philosophical cognition;

GC2 linterpret the content and specific features of mythological, religious and scientific worldviews;
GC 3 Argue one's own evaluation on what happens in social and industrial spheres;

GC 4 Show civic position on the basis of deep understanding and scientific analysis of the main stages,
regularities and originality of historical development of Kazakhstan;

GC 5 Use methods and techniques of historical description to analyze the causes and consequences
of the historical events in Kazakhstan;

GC 6 Evaluate situations in various spheres of interpersonal, social and professional communication
with regard to basic knowledge of sociology, political science, cultural studies and psychology;

GC 7 Synthesize knowledge of the sciences as a modern product of integrative processes;

GC 8 Use scientific research methods and techniques of a particular science as well as of the whole
socio-political cluster;

GC 9 Develop one's own moral and civic position;

GC 10 Operate with social, business, cultural, legal and ethical norms of the Kazakh society;

GC 11 Demonstrate personal and professional competitiveness;

GC 12 Employ the knowledge in the field of social and human sciences of world-wide recognition;
GC 13 Make a choice of methodology and analysis;

GC 14 Summarize research results;

GC 15 Synthesize new knowledge and present it in the form of humanitarian socially significant
products;

GC 16 Start oral and written communication in Kazakh, Russian and foreign languages to solve
problems of interpersonal, intercultural and industrial (professional) communication;

GC 17 Use linguistic and speech skills on the basis of grammatical system; analyze information in
accordance with the situation of communication;

GC 18 Evaluate the actions and deeds of participants in communication;

GC 19 Use different types of information and communication technologies in personal activity:
Internet resources, cloud and mobile services for search, storage, processing, protection and
dissemination of information;

GC 20 Build a personal lifelong educational program for self-development and career growth, focus
on a healthy lifestyle to ensure full social and professional activity through the methods and means of
physical education;

GC 21 Know and understand the basic patterns of the Kazakh history, philosophical, socio-political,
economic and legal knowledge, communication in oral and written forms in Kazakh, Russian and
foreign languages;

GC 22 Employ mastered knowledge for effective socialization and adaptation in changing socio-
cultural conditions;

GC 23 Possess skills of quantitative and qualitative analysis of social phenomena, processes and
problems.

bbb GoiibiHma oKy HoTH:KeIepi/ PesyabTarsl 00yuenusi no OIl/ EP learning outcomes

Oky O0argapjaMachbIH COTTi asiKTAFAHHAH KeliiH OL1iM asymbl KadilierTi:
OH1 Kocibu KpI3MeTiHAe apHaibl TEPMUHOJIOTHS MEH JICKCUKAHBI KOJIJTaHAIbI, Ka3aK, OPBIC KOHE IIET
TUIIEpiHAC aybI3a KoHe jkaz0arna Typae OaiimaHbicKa Tycel; KociOu TepMUHAEpAl naiiganaHaibl,




FBUIBIMM JIepeKTep OazachlHIa aKmapar i37iey AaFAbIChl 0ap, akaJeMUsUIBIK TYpPJIi >KaHpJIapbIMEH
YKYMBIC 1CT€yT€ KY3bIPETTi,

OH2 KociOu KbI3METIH KYKBIKTHIK OWJIay oHE KYKBIKTHIK MOJIEHHET HETI31H/AE JKy3ere achIpajbl,
IIBIFAPMAIIBIIBIK  JKOHE KEJICIIEKTI ONIaiapl, KOCiOM KbhI3METIMEH OalIaHBICTBl KYKBIKTHIK
oneOMeTneH KYMBIC icTeH anajpl, SKOJOTUSJIBIK OWiay KaOimeri Oap, KayinTi »oHE TOTEHIIeE
YKaFTaiyiapablH ajlIblH alyFa KaOlaeTTi;

OHS3 MapKeTHHITIK 3epTTeyJiep MEH Tajliay KYprizy, MapKeTHHITIK CTpaTerusyiap MEH MemiMIepai
o3ipJIey JKOHE Heri3aey, OHbIH imHae digital-kammaHusIapabl iCKe achlpy JKOHE XaIbIKapalibIK
HapBIKTApPFa IIBIFY YIIiH JACPEKTEP/i, CTATUCTUKAIBIK KOHE MATEMATHKAIBIK 9IiCTEP/i, MH(PPIBIK
Kypajjap MEeH >KacaHbl MHTEUIEKT TEXHOJIOTHUSIAPBIH KOJAAaHa alla/ibl, COHJai-aK KociOM KbI3MEeT
HOTIDKEJIEPIH aHAIMTHKAIIBIK €Cel JKoHe OM3HeC-TIpe3eHTaIs TYPiHAe THIM/II YChIHA ala/ibl,

OH4 DxoHOMHUKAIBIK MoceNeNnepAl 3epTTeyre OKYHeNK TOCUI  JaFAbUIaphlH  MEHIeEpY,
MaKpO’KOHOMHKAJIBIK HApBIKTAP/IAFbl HETi3T1 MaKPOAIKOHOMHKAJIBIK CYyOBEKTIJICpAiH JKaFJaibl MeH
MiHE3-KYJIKbIH Tajlfjay OOMbIHINA OMIayIbIH SKOHOMHKAJIBIK OCHHECIH KaJbIITAaCThIPY;

OH5 YWbIMHBIH KapKbUIBIK JKar[JaiiblH Oarayiiay j>KOHE €CEeNKe aly YIIiH KapKbl KypaiIapblH
naiifananyra, KapXbUIBIK JCPEKTEpPAiH JOJIJIIIT MEH TYTACThIFbIH JOHE YHbIM aKTHBTEPIiHIH
CaKTaJybIH KAMTaMAachI3 €TETiH TY)KbIpbIMIamMaaap/ sl KOJJaHyFa KaOineTTi;

OH6 MapKeTuHITIK CTpaTerwsyIblK MakKcaTTap MeEH MIHIETTepAl KOMIAHHSHBIH Kb
MakcaTTapbIMEH OailJlaHBICTBIPA OTBHIPBIN, MEHEUKMEHT IEeH MAapKEeTUHI Kypajjapbl HETi3iHIe
HET13/1ei11, MApKETHHITIK CUIIaTTaFbl KOMMYHHKAIMSIIBIK iC-IIapanapabl ©TKi3ei, HApbIKTHI 3epTTEy
KYprizeai, aJeyeTTi KIHeHTTep Al 13/1ei 11, KOMMEPIUSUIBIK KeIicCo3Aep Kyprizel;

OH7 ©neyMeTTiK - PKOHOMHKAJIBIK IPOIECTEP MEH KYOBUIBICTAP Typaibl MAPKETHHITIK I€PEKTEpIi

Tajjayabl JKOHE TYCIHIIpYAl cayaTThl Kyprizeni, Tayapra Oara Oenriieyal »KoHE >KbUIKBITYIbI

XKY3ere achIpaJibl,Tayap aCCOPTUMEHTIH KaJIBIIITACTHIPAIbI )KOHE OacKapasbl;

OH8 Cayna yibIMIapsl KbI3METIHIH OJIEyMETTIK-DKOHOMHUKABIK KOPCETKIIITEPIHIH ©3repy

TEH/ICHIMSUIAPBIH  aHBIKTAW/IbI, JKEKEJereH TayapiapAbl JKOHE OJKajIbl CaHATTapAbl CaTy/IbIH

HSKOHOMMUKAIIBIK THIMAUTITIHE TaJaay jKacaiabl,

OHY9 HapbIKTBl 0HE HAPBIKTHIK KOHBIOHKTYPAaHBI Taljay, TYTHIHYIIBUIAPIBIH MiHE3-KYJIKBIH
3epTTey (cebenTep, apThIKIIBUIBIK) KoHe O9CeKeIeCTepAiH KbI3METIHE Taj1ay JKYpri3y, CYpaHbICTHI,
HapbIK CHIMBIMIBUIBIFBIH, OJCEKeNlecTepre KaThICThI KOCIOPBIHHBIH YIIECiH, OJCEKENeCTiK Kypec
TOyeKeliH Oaranay >koHe 0oJpKay.

OH10 KembacmbiiblK KacHeTTEpi MeEH KOCIMKEpIiK KaOUIeTTepiH, IMepCOHANABl OacKapy
JaFAbUIapbIH KOpceTe i, TUIMAI KapbIM-KaThIHAC TIEH KOFaMFa aJjaMIepIIifiiKk KaTbIHAChIH KepceTe/l,
09ceKeNecTiK opTajia KOCIIKEpIIK KbI3METTI yibIMaacToeipyFa Ky3bIperTTi, HHKIIO3UBTI OuTIM Oepy
KOHE KociOM opTaJia TYBIHAAWTHIH TYJIFaapallblK €3apa iC-KUMBbLI MOCeJIeNepiH 1Iele anabl.

OH11 MapkeTHHTTIK 3epTTeyJiep NepeKTepiH KUHAKTAI, TAIJail anajabl, aHAIUTHKA HOTIKEIEPiH
TYCIHIIpYT€e KOHE OJIap/bl MaKCaTThl ayJUTOPHsFa €cell MeH Ou3Hec-Tpe3eHTanus (opMmaTbiHIA
YChIHyFa KaOunerTi, conpaii-ak digital-kammanusiiap MEH XabIKapalblK HapbIKTapia iIrepiieryi
KOca aJiFaH/a, MapKEeTUHITIK KOMMYHUKAIUUIAP/Ibl 931pJiey, YUBIMHBIH OH UMHJUKIH KaJIbIIITACThIPY
YKOHE MapKETUHITIK IIeNIMAEpAl HET13/Iey calachblHAa KY3bIPETT.

ITocJie ycnemHoro 3aBepieHus 3Toi NporpaMMsel od0y4arommiics Oyaer:

PO1 HUcnonb3yer B npodeccrnoHalbHON NESTENbHOCTH CHEIHAbHYI0 TEPMUHOJIOTUIO U JIEKCHUKY,
BCTYIIa€T B KOMMYHMKAIIMI0 B YCTHOM M NHCbMEHHOM (opMax Ha Ka3aXCKOM, PYCCKOM H
MHOCTPAHHOM SI3bIKAX; HCIIOJIb3YeT MpOQecCHOHANbHbIE TEPMHHBI, HMEET HAaBBIKM IOHCKa
uHbopMalMM B Hay4yHbIX 0Oa3zax J[JaHHBIX, KOMIIETEHTEH B paboTe ¢ pa3iMyHBIMH >KaHpaMH
aKaJIeMU4eCKOro MUchMa.

PO2 OcymectBiser nmpopecCHOHATBHYIO JeSTeIbHOCTh Ha OCHOBE IPABOBOTO MBIIUICHHUS H
MPaBOBOM KYJbTYpbl, TBOPYECKHM M TEPCHEKTUBHO MBICIUT, yMEEeT paboTaTh C IPaBOBOI
JUTEPaTypOil, CBA3aHHON ¢ MPOPECCHOHATBHOMN EATENIbHOCTRIO, UMEET IKO3AIUTHOE MBIIJICHHUE,
CHOCOOEH MpenynpexaaTh ONacHbIe U Ype3BbIUaiiHbIe CUTYALINH.

PO3 CnocoGeH ucnonp30BaTh JaHHbIE, CTATUCTHUECKHUE M MaTeMaTH4YeCKHe METOAbI, LHU(pOBbIe
UHCTPYMEHTBl M TEXHOJOT'MH MCKYCCTBEHHOIO MHTEJJIEKTa Ul TPOBEJNECHHUS MAapKETHHIOBBIX




WCCIICIOBAaHUM 1 aHAJUTHUKH, Pa3pabOTKU U 0OOCHOBaHMS MAapKETHHTOBBIX CTPATErMid U PEIICHUH,
BKrOYas digital-kamMmaHuu ¥ BEIXOJT Ha MEXKTyHAPOIHBIE PHIHKH, a TaK)Ke 3()PEKTUBHO MPEICTABIATh
pe3yabTaThl MPO(PECCHOHANBHON MAEATENBHOCTH B BUAE AHAJIUTUYECKOTO OTuYéTa M Ou3HEC-
MIpe3eHTAlNH;

PO4 Bnaneer HaBbIKAMH CHCTEMHOTO IOJAXOJa K HCCIEIOBAHUIO AKOHOMHYECKHX IPOOIIEM,
(dbopMUpyeT SKOHOMHYECKHI 00pa3 MBIIUICHHUS MO aHAM3y COCTOSHUSA M TOBEIEHUS OCHOBHBIX
MaKpPOIKOHOMHUYECKUX CYOBEKTOB HA MAKPOIKOHOMHUYECKUX PHIHKAX;

POS5 Crnocoben ucrnosbp3oBaTh (PUHAHCOBBIM MHCTPYMEHTApHUM IS OIICHKHM M y4eTa (PMHAHCOBOTO
COCTOSIHUSI OpPTaHU3aLUH, TMPUMEHATH KOHIENIUH, OOECIIEYHBAIOIIUX TOYHOCTh U LEIOCTHOCTD
(bMHAHCOBBIX TAHHBIX U COXPAHHOCTU aKTUBOB OpPTraHU3AlINH;

PO6 OGoCHOBBIBAaET CTpaTernyeckre LEeNd W 33a4ydl MAapKETHHra BO B3aMMOCBS3U C OOLIMMH
LEJeBbIMU OPUEHTUPAMU KOMIIAHUM HA OCHOBE HHCTPYMEHTOB MEHEI)KMEHTAa U MAapKEeTHHTIa,
MIPOBOJIUT KOMMYHHKAIIMOHHBIE MEPOIIPHUSTHS MAPKETUHIOBOTO XapaKTepa, MPOBOANT UCCIICOBaHUE
PBIHKA, OCYLIECTBIIET OUCK MOTEHIMABHBIX KIIMEHTOB, BEJIET KOMMEPUECKHE I1ePEroBOpHI;

PO7 KomnereHTHO MPOBOAUT aHAIM3 W MHTEPIPETUPYET MAPKETUHTOBBIC JTAHHBIE O COIMAIBHO-
SKOHOMMYECKUX IIpolleccaX M SBJICHHUAX, OCYIIECTBISET IIEHOOOpa3oBaHHE W IPOJBIIKEHUE
TOBapa,POPMUPYET U yNPABIIIET TOBAPHBIM aCCOPTUMEHTOM,

POS8 BpisBnser TEHACHIWH W3MEHEHHUS COLMATBbHO-YKOHOMHUYECKUX TIOKa3aTesell IesTeIbHOCTH

TOPrOBBIX OpPraHU3AIINMI, MPOU3BOJIUT aAHAIM3 HAKOHOMUYECKOW A(PGEKTUBHOCTH MPOIAK

OTIENBHBIX TOBAPOB U KaTETOPHUI B LIEJIOM;

PO9 AnanuzupyeT ppIHOK U PIHOYHYIO KOHBIOHKTYPY, U3y4aeT MOBEICHUE OTpeOuTenel (MOTHBBIL,
MPEINOYTEHNUS ) U TPOBOIUT aHATIU3 IS TEILHOCTH KOHKYPEHTOB, OLIEHUBACT M IPOTHO3MPYET CIIPOC,
€MKOCTb PBIHKA, TOJII0 MPEANPHUATHS 110 OTHOIIEHUIO K KOHKYPEHTaM, PUCK KOHKYPEHTHON O0PHOBI;
PO10 IposBisieT uaepckue KauecTsa, IeMOHCTPUPYET () (HEeKTHBHBIE KOMMYHHUKAIIMHA U TYMaHHOE
OTHOIIIEHHE K OOIIECTBY, KOMIIETEHTEH B OpPraHM3allMU MHPEANPUHUMATENBCKONU NEATEIbHOCTH B
KOHKYpPEHTHOM cpenie, yMeeT peliath 3aJadyd MEXIUYHOCTHOTO B3aMMOACHCTBHS BO3SHHKAIOIIUX B
MHKJIIO3UBHON 00pa3oBaTeIbHON U MPO(hecCHOHALHON Cpejie.

PO11 CnocobGeHn 0000marh, aHaIU3UPOBATh W HHTEPIPETUPOBATH JIAHHBIE MAapKETHMHIOBBIX
U CCIIEIOBAaHHM, IPE/ICTABIIAT PE3YIbTAThl aHATUTUKH PA3IMYHBIM 1I€JIEBBIM ay TUTOPHUSIM B (hopmaTte
oT4€Ta M MPE3CHTAIHH, a TAK)Ke pa3pabaThiBaTh MAPKETHHIOBBIE KOMMYHUKAITUH, HAIIPaBJICHHBIC HA
(dbopMHpOBaHHE MOJOKUTEIBHOIO HMMUJKA OpPraHU3alMM, yKpeIUleHHe OpeH/na W MpOABHKEHHE
TOBApOB M YCIYT HAa BHYTPEHHEM M MEKIYHAPOJIHOM PHIHKAX.

Upon successful completion of this program, the student will:

LO1 Uses special terminology and vocabulary in professional activity, enters into communication in
oral and written forms in Kazakh, Russian and foreign languages; uses professional terms, has the
skills to search for information in scientific databases, is competent in working with various genres
of academic writing.

LO2 Carries out professional activity on the basis of legal thinking and legal culture, thinks creatively
and prospectively, is able to work with legal literature related to professional activity, has eco-
protective thinking, is able to prevent dangerous and emergency situations;

LO3 Able to use data, statistical and mathematical methods, digital tools, and artificial intelligence
technologies to conduct marketing research and analytics, develop and justify marketing strategies
and decisions, including digital campaigns and entry into international markets, as well as effectively
present the results of professional activity in the form of an analytical report and business presentation;
LO4 To master the skills of a systematic approach to the study of economic problems, to form an
economic way of thinking on the analysis of the state and behavior of the main macroeconomic
subjects in the macroeconomic markets;

LOS5 Is able to use financial tools to assess and account for the financial condition of the organization,
apply concepts that ensure the accuracy and integrity of financial data and the safety of the
organization's assets;

LOG6 Justifies the strategic goals and objectives of marketing in connection with the general goals of
the company based on management and marketing tools, conducts marketing communication




activities, conducts market research, searches for potential clients, conducts commercial negotiations;
LO7 Competently analyzes and interprets marketing data on socio-economic processes and
phenomena, carries out pricing and promotion of goods, forms and manages the product range;

LO8 Identifies trends in socio-economic indicators of trade organizations, analyzes the economic

efficiency of sales of individual goods and categories in general

LO9 Analyze the market and market conditions, study consumer behavior (motives, preferences) and
analyze the activities of competitors, evaluate and predict demand, market capacity, the company's
share in relation to competitors, the risk of competition

LO10 He shows leadership qualities and entrepreneurial abilities, personnel management skills,
demonstrates effective communication and humane attitude to society, is competent in organizing
business activities in a competitive environment, is able to solve interpersonal interaction problems
arising in an inclusive educational and professional environment.

LO11 Able to summarize and analyze marketing research data, interpret analytical results, and present
them to a target audience in the format of a report and business presentation; competent in developing
marketing communications, shaping a positive image of the organization, and justifying marketing
decisions, including digital campaigns and promotion in international markets.




Binim Oepy 0arnapiacbinbin Ma3myHbl/ Conep:xanue o0pasoBaresbHOi nporpamMmbl/ Content of the educational program

oco0boii Gpopme mo3HaHUS MHpa, 00 OCHOBHBIX €€ pasleiax, MmpodieMax U MEeToJaxX MX
U3yYeHMsI B KOHTEKCTe Oyaymiel mnpodeccHOoHAaNbHOW [eSTeNbHOCTH. B paMkax
JUCHUIUIMHBI ~ CTYyJEHTBl H3y4aT OCHOBBI  (PHIOCO(CKO-MHUPOBO33PEHUECKOH M|
METOAOJIOTUYECKON KyJIbTYphl B KOHTEKCTE TIOHHNMaHUS poind  ¢unocopunn B
MOJICPHH3AIIMM _ OOLIECTBEHHOI'O  CO3HaHMsS M pEUICHHHM  TJ00aNbHBIX  3a3j1ad

Kanepimracateia
KOMIOHEHT MUK . . . Kpenurrep KOMITETEHIIHsIIAp
[onHiH /ToxipuOeHIH aTaybl/ CcaHbl/ (xoaTapsr)/
(MK, 5KK, TK)/ HanmenoBanue . Kon-Bo DopmMupyemble
ykJ1, KOMIOOHEHT ) y [ToHHIH KBICKaIIa Ma3MyHBI/ KDEITOR/ OMICTOHIII
(OK, BK, KB)/ JHCTUHTLTHEB MPAKTHIH Kpartkoe onmucanne nucuumummas / Brief description of the discipline pen !
Name of Number of (xompr)/
Cycle, component disciplines/ practices credits Formed
(MC, UC, EC) .
competencies
(codes)
KBIT MK Kazakcran Tapuxst ITon KasakctaH Tapuxbl AaMybIHBIH HETI3rl Ke3CHICPiH Oily MEH TYCIHYAiI KepceTyre, 5 KK4, XKKS, XKK9,
00/l OK aj1amM3aT KOFaMbIHBIH TYHUEXY31LTIK-TapUXH 1aMybIHBIH JKaJIbl TapaJuIrMacbiIMEH TapUXHU KK21
GED MC OTKEH OKHWFaJlap MEH KYObUIbICTap/bl OalIaHBICTBIPYFa, Ka3ipri Ka3zakcTaHHBIH Tapuxu
yZepicTepi MeH KYOBbUIBICTapbIH 3ePTTEY/ 1€ aHATUTHKANBIK JKOHE aKCHOJIOTHSUIBIK Tanzay
Kacay JaFnplIapblH MeHrepyre, KazakcTaH TapHXBIHBIH TapuXu KYOBUIBICTapbhl MEH
MPOIIECTEPiHEe CHIHM Oara Oepyre MyMKIHIIK Oepei.
HUcropus JucnuninHa MO3BONISIET NEMOHCTPUPOBATH 3HAHHE M MMOHWMAaHWE OCHOBHBIX JTalloOB
Kazaxcrana pasBuTHa uctopun KazaxcraHa, COOTHOCHTH SBICHUS W COOBITHS HMCTOPHYECKOTO
MPOIDIOro ¢ OOmIeH MmapagurMoil BCEMUPHO-UCTOPHUYECKOTO PAa3BUTUS YEJIOBEYECKOTO
oOmiecTBa, BIaleTh HABBIKAMHA AHAJIUTHYECKOTO W aKCHOJOTHYECKOTO aHaN3a IpU
W3yYeHNH HCTOPHYCCKUX MPOIECCOB WM sBICHHU coBpeMeHHoro KasaxcraHa, naBaTh
KPUTHUYECKYIO OIIGHKY UCTOPHYECKUM SIBJICHUSIM U ITpolieccaM uctopuu KazaxcraHa.
History of Kazakhstan The discipline allows students to demonstrate knowledge and understanding of the main
stages of the development of history of Kazakhstan, to correlate phenomena and events of
the historical past with the general paradigm of world-historical development of human
society, to possess analytical and axiological analysis skills when studying historical
processes and phenomena of modern Kazakhstan, to give a critical assessment of historical
phenomena and processes of history of Kazakhstan.
JKBIT MK Ounocodus [Ton cTynenTTepae Oonamak KociOH ic-opeKeT KOHTEKCTiHIEe (GUIocodus Typabl, OHBIH 5 JKK1, XKK2, XKKO9,
00/J] OK Heri3ri OerimJepi, Macenesnepi >KoHe oyap/bl 3epTTey SAicTepl Typaibl TYCIHIKTEp.i KK12, XKK15,
GED MC KaJbINTACTHIpanbl. [IoH asChiHOa CTYICHTTEp (QHIOCOQUSIHBIH KOFAMIBIK CaHAHBI KK21
JKaHFBIPTYAAFbl POJIiH TYCIHY JKOHE Ka3ipri 3aMaHHBIH >kahaHIBIK MacesenepiH Hiemry
KOHTEKCTiHAEC (HHUIOCODUSTBIK-TYHUETAHBIMIBIK JKOHE OJICHAMAJBIK MOJIEHUETTIH
HETi3/IepiH 3epTTeiii.
Dunocodus JucnuruinHa GopMHUpyeT y CTYACHTOB 1I€JIOCTHOE TpeJcTaBieHne o (umocoduu kak




COBPEMECHHOCTH.

Philosophy

The discipline forms students' holistic understanding of philosophy as a special form of
understanding the world, its main sections, problems and methods of studying them in the
context of future professional activities. As part of the discipline, students will study the
basics of philosophical, worldview and methodological culture in the context of
understanding the role of philosophy in modernizing public consciousness and solving
global problems of our time.

BII TK
OOJ1 KB
GED EC

KyKhbIK jxoHE chiOaiinac
KEMKOPJIBIKKA KApChl MOJICHUET
Heri3aepi

[ToHni OKy 3aHHaMaJIBIK HOpMaJIap/bIH POl TYpaJIbl KaNIbl TYCIHIK OepeTiH KYKBIKTHIH
HETI3TI  cajaJapbIHBIH  MOCENICNIepiH KapayFa OaFbITTaliFaH, COHIai-ak  OiliM
ITyIbUIAPABIH  ChIOAalIac >KEMKOPJIBIKKA Kapchl JYHHETaHBIMBI MEH KYKBIKTBIK
MOJCHHETIH KaJBINTACTHIPY/IBI 3epIeiey il Ko3aei i

OcHOBBI IpaBa U
AHTUKOPPYIIIIHOHHON KYJIbTYpPHI

W3y4yeHne MUCHIUIUIMHBI HAlPaBJICHO HAa PacCMOTPEHHE BONPOCOB OCHOBHBIX OTpPAaCICH
IpaBa, KOTOpBIE AAIOT O0Iee MPEICTABICHUE O POJIM 3aKOHOJATEIFHBIX HOPM, a TaKkKe
IpeycMaTpuBacT M3ydeHHe (OPMUPOBAHUS AHTHKOPPYILIHMOHHOTO MHPOBO33PEHUS H
MPaBOBOH KYJIbTYPHI 00yUJarONIXCs

Basics of Law and Anti-Corruption
Culture

The study of the discipline is aimed at considering the issues of the main branches of law,
which give a general idea of the role of legislative norms, and also provides for the study
of the formation of anticorruption worldview and legal culture of students.

2KK9, XK10,
KK21
OH2

DKOJIOTHSA JKOHE TipIILIK
Kayirci3airi

[MoHHIH  MaKCcaTHI-OMOAKOJOTHSIHBIH ~ HETI3TI  3aHABUIBIKTApBIH,  OHOcQepaHbIH
KOMITOHEHTTEPIH QHE oJlapFa ocep eTeTiH (pakTopiapibl, aHTPOMOTeHIIK KbI3METTEH
TYBIHJAUTBIH 3KOJIOTHSJIBIK MTpo0iieManap/ibl, KOFAMHBIH OPHBIKTHI aMy KaFHJaTTapbiH,
CoH/laii-ak TaOWFM JKOHE TEXHOTSHIIK CHIIATTaFbl TYpJi KayinTep >KarJaibIHAaFbl
Kayimnci3mik Heri3gepin 3epaeney. HoTwkeciHae anblHFaH OUTIM MEH KaJbINTACKAH
JIaF/IbIIap KOCiOM KBI3METTE OSKOJIOTHSIBIK TPUHLUITED MEH KayilcCi3miK HerizlepiH
KOJIJIAHYFa BIKIAJ ETEI.

DKoyorus v 0€30MaCHOCTL
JKU3HEAEATENIBHOCTH

Ilenp MUCHMIUIMHBI - H3Y4YEHHE OCHOBHBIX 3aKOHOB OHMOAKOJOTMH, KOMIIOHEHTOB
6uocteps! 1 (akTOpoB, BIMAIOMNX HA HUX, SKOJOTHIECKUX MPOOIIEeM, BOSHUKAIONINX B
pe3yibTate aHTPOIOTEHHOH JIESATENLHOCTH, MPHUHIMIIOB YCTOWYMBOTO Ppa3BUTHUS
o0mecTBa, a TaKXKe OCHOB 0O€30IIaCHOCTH B YCIOBHSIX PAas3IMYHBIX OMNAcHOCTEH
NPUPOJHOTO M TEXHOT'CHHOTO XapakTepa. B pesynbraTe MOMydeHHbIE 3HAHUS |
c(OpPMHUPOBAHHBIE HAaBBIKM CIIOCOOCTBYIOT HCIOIB30BaHUIO B TNPO(ecCHOHATBHOM
JISITETIHHOCTH HKOJIOTMYECKUX MPHUHIIMIIOB ¥ OCHOB O€30MIaCHOCTH.

Ecology and Life Safety

The purpose of the discipline is to study the basic laws of bioecology, the components of
the biosphere and the factors affecting them, environmental problems arising as a result of
anthropogenic activities, the principles of sustainable development of society, as well as
the basics of safety in conditions of various natural and man-made hazards. As a result,
the knowledge gained and the skills formed contribute to the use of environmental
principles and safety fundamentals in professional activities.

2KK10, )KK20
OH2




DOKOHOMHKA JKOHE KOCIITKEPITiK
HeTi3nepi

IToH SKOHOMFKA XKOHE KOCIMKEpIiK HETi3lepiH Urepy, SKOHOMHKAJIBIK CayaTTHUIBIKTEI,
KOCIIKEPIIiK  KBI3METTIH MPAaKTUKAIBIK IaFABUIAPBIH  JaMBITY  apKpUIBI  OUTiM
ANYIIBUIAPIBIH JKAJTBI KY3BIPETTUIITH KaJBIITACTEIpYFa OarbITTaFaH. [[oHHIH Ma3MyHBI
HapBIKTHIK ~ HKOHOMHUKAaHBIH  TEOPHMSUIBIK  HETi3JepiH, Ka3ipri  3KOHOMMKAJbIK
IIBIHABIKTAP/bI, KOCIMKEPIK KBI3METTIH TYpJiiepl MEH HBICAaHJapblH, SKOHOMHKAHBIH
OapibIK cananapblHAAFbl OM3HEC-KOCHapIayAblH €PEeKIICTIKTEPiH, aKbUIbl KbI3METTEp Il
YHBIMIACTBIPY MEH JKY3€Tre achlpy/bl, MApKETHHITIK KbI3METTIH HEri3liepiH 3epaeneyi
Kypauabl.

OCHOBBI PKOHOMHKHU 1
TpeANPUHIMATEILCTBA

JucnuiuimHa HampasiieHa Ha (OPMHUpPOBaHHE OOLIMX KOMIIETEHLMH 0O0ydYaromuxcs,
MOCPEACTBOM OCBOCHMSI OCHOB JKOHOMUKHM M NPEAIPUHUMATENBCTBA, Pa3BUTHS
SKOHOMHUYECKOW TIPaMOTHOCTH, NPAKTUYECKUX HABBIKOB IPEANPHHAMATEIBCKON
JestenbHOCTH. CollepkaHue AUCLUILINHBI COCTABIAET U3y4YEeHHE TEOPETUYECKHX OCHOB
PBIHOYHOH 3KOHOMMKH, COBPEMEHHBIX JKOHOMHYECKHX pealnnid, BHAOB Hu (opm
MPEANPUHAMATENbCKOH JIESITENBHOCTH, OCOOCHHOCTEH OHM3HEC-TUIAHMPOBAaHHUSA BO BCEX
oTpacinsiX 5SKOHOMHUKH, OpTaHU3allMM M OCYLIECTBICHHS IUIATHBIX YCIYT, OCHOB
MapKETUHIOBOU JESATEIBHOCTH.

Basics of Economics and Business

The discipline is aimed at the formation of general competencies of students, through the
development of the basics of economics and entrepreneurship, the development of
economic literacy, practical skills of entrepreneurial activity. The content of the discipline
is the study of theoretical foundations of market economy, modern economic realities,
types and forms of entrepreneurial activity, the features of business planning in all sectors
of the economy, organization and implementation of paid services, the basics of marketing
activities.

KK10, JKK12
OH4

KembacusIisIk Herizaepi

Byn moHnmi oky ke3iHme OimiM amymsmiap KeIIOACIIBUIBIK KacHUETTEp[i, CTHIBICPI,
KOCIMOpBIH, aiiMaK »oHe TYTacTall e JIeHreiiHe acep €Ty dIiCTepiH KOJIaHa OTHIPHII,
agaMIapAblH MiHE3-KYJIKBI MEH e3apa OpeKeTiH THiMIi OacKapyHblH omicTeMeci MeH
MPAKTHKACBIH UTepe/Ii

OCHOBEI JinaepCcTBa

[lpu w3ydYeHWUM MaHHOWH OWCHUIUIMHBI OOYYalOMIMECs OBIANCIOT METOHOJIOTHEH U
MPaKTUKOH 3 PEeKTUBHOTO yIpaBICHHUS MOBEJCHHEM U B3aHMOJCHCTBHEM JIOJICH MyTeM
WCTIOJIb30BaHUS JIHJCPCKUX KAYeCTB, CTHIICH, METOIOB BIMSHUS Ha YPOBHE MPEIPHUITHSA,
pPETHOHA U CTPAHBI B IIEJIOM

Basics of Leadership

When studying this discipline, students will master the methodology and practice of
effective management of behavior and interaction of people through the use of leadership
qualities, styles, methods of influence at the level of the enterprise, region and country as
awhole

KK6, XKK9, XKK10,
KK11, KK18,
KK20

OH 10

KapKbIIbIK cayaTThIIBIK HETi3epi

ITon GimiM anymsIIapaa *eke KapKbIFa KaThICTHI MISHIiMIep KaObu1ay Ke31Hae YTHIMABI
Kap>KbUIBIK MiHE3-KYJIBIKTEI KalbIITAacThIpansl. [IoH asceiHma OimiM amymisiiap KapiKbl
callachIHAArbl OapiIblK Kypajiap/pl ic JKY3iHAE KOJJaHyFa, XKWHAaKTapIbl KeOeHTyre,
OrO/DKETTI cayaTThl JKOCHApllayFa, CaJIBIKTapAbl €cenTeyre, CalblK €CENTLIIriH JyphIc
TONTHIPYFa, KapKbUIBIK NpoOiieManap TybIHIAaraH Ke3[e KapKbUIBIK MIenriMaep
KaOblL1ayFa )KoHE KapXKbUIBIK AJIASIKTBIKTHI TaHyFa YHpeHe .

OcHOBBI (PMHAHCOBOW IPaMOTHOCTH

I[I/ICHI/IHHI/IHE[ (I)OpMI/IpyCT Yy o6yqa}om1/1xcsi palroHaJIbHOC (bHHaHCOBOG TOBCJACHUC TTpU

XKK10, X)KK23
OH5




NPUHATHM PEIICHHH, KacalollMXcs JWYHBIX (UHAHCOB. B pamKax HCHUILIHHBI
o0ydaronyecss Haydarcsl HCIIOJIb30BaTh Ha MPAKTHKE BCEBO3MOXKHBIC HHCTPYMEHTHI B
obnact (pUHAHCOB, NPHYMHOXATh HAKOIUICHHUS, T'PAMOTHO IUIAHHPOBATH OODKET,
Hay4daTcs MWCYUUCIATH HAJIOTH, TIPAaBWIBHO 3allOJHATH HAJIOTOBYIO OTYETHOCTH,
NpUHAMAaTh (PMHAHCOBBIE pEIICHMs NPH BO3HUKHOBEHHH (DUHAHCOBBIX mNpolieM u
pacrno3HaBaTh (pUHAHCOBBIE MOIICHHUYECTBA.

Fundamentals of Financial Literacy

The course develops rational financial behavior of students when making decisions related
to personal finances. Within the framework of the course, students will learn to employ all
kinds of tools in the field of finance, to increase savings, to plan budget, to calculate taxes,
to fill in tax returns, to make financial decisions in case of financial problems and to
recognize financial fraud

Fruteivu 3epTreynepain Herizaepi
JKOHE aKaJIeMHSIIBIK XaT

[ToH OKBITBUIATHIH CallaflaFbl FBUIBIMH 3EPTTEYJep OMICTEPI MEH aKaJeMUSUIBIK XaTThl
3epTTeyre OarpITTaNFaH. billiM anymbuiap TYKbIphIMIAMAaJIbIK alnapaTieH )KIHe 3epTTey
JKYMBICBIHBIH ~HETI3Ti Ke3eHACpIMEH, OJICTepHiH JKIKTeIyiMeH, OJapAbl KOJIaHY
cananapbeIMeH TaHbICa bl BilliM anyibuiap FeUIBIMU 3€PTTEYIEP/Ii CAH/IBIK JKOHE CAIabIK
Taliay JaFIbUIAPbIH UTEPYTe )KOHE OHBIH HOTHIKEIIEPIH aKaJIeMHSIIBIK OPTaia MaKajia MeH
OastHIamManap TYpiHJC YChIHYFa YHpeHe .

OCHOBBI HAYYHBIX UCCIICIOBAHUN U
aKaJIeMU4ECKOEe MUCbMO

JucuuninHa HampaBlieHa Ha H3y4Y€HHE METOJOB HAay4HBIX HCCIENOBaHMH U
aKaJeMH4YecKOoro IMCbMa B u3ydaeMoll oOmactu. OOyuarommecs O03HAKOMSATCS C
MOHATHIHBIM amlapaToM U OCHOBHBIMH 3TallaMH MCCIEIOBAaTENLCKOM AEATENbHOCTH,
ki1accudukanmeii MeTonoB, 00JacTIMU HMX HpuMeHeHus. OOyuaromguecss Hayd4arcs
BJIaJICTh HABBIKAMH KOJIMYECTBEHHOTO U KaYECTBEHHOT0 aHAJIN3a HAyYHBIX HCCIIEI0BAHUI
U TPEACTaBIATh PEe3yJIbTaThl B BUAE IMyONMKanMii M BBICTYIUIGHHH B aKaJIeMHUYECKOI
cpeze.

Basics of Research and Academic
Writing

The discipline is aimed at the study of research methods and academic writing in the field
of study. Students will study the conceptual apparatus and basic stages of research
activities, classification of methods, areas of their application. Students will acquire skills
of quantitative and qualitative analysis of scientific research and will be able to present
their results in the form of publications and presentations in the academic environment.

WHKumo3nBTI ©3apa apekeTrecy
THKACHI

[MoH MyMKiHZIrE ImeKTeydl aJaMIapMeH KapbIM-KaThIHAC jKacay IIpoIeciHie
CTYJCHTTEPAIH KOMMYHHUKATHBTI OHE QJICYMETTIK JarIbLIapbIH JAMBITYbI, €PEKIIe
JIEHCAYJBIK MYMKIHAIKTEpi 0ap agamaapAblH oJICyMETTIK, dMOIMOHAIIBI XKOHE MiHE3-
KYJIBIK KUBIHABIKTAPBIHBIH EPEKIIeNir Typalbl OUTIMII KaJbIMTACTHIPYAB KaMTHIIBI,
COHBIMEH KaTap MHKIIIO3MBTI OisliM Oepy skoHe KociOn opTajga TyBIHAAHTHIH TYJIFaapaibiK
03apa opEKeTTECY MICeNeIepiH NMemyre KOMEKTECyre apHaJFaH.

KK8, XK13,
KK14, XKK15,
OH 1

DTHKA HHKIIO3UBHOTO
B3aUMOJIEUCTBHS

JucuunimHa npeanosiaraeT pa3BUTHE y CTYIEHTOB KOMMYHHUKATHBHBIX W COIIMATBHBIX
HaBBIKOB B MPOIIECCE B3aMMOJEHCTBHA C JIIOJIBMH C OTPAHWYCHHBIMH BO3MOXKHOCTSIMH
3710pOBbsl, (hOPMHPOBaHWE 3HAHUH O CBOEOOpa3sHM COLMAIBHBIX, SMOIHMOHAIBHBIX H
MOBE/ICHUYECKUX TPYIHOCTEH JIMI C OCOOBIMHM BO3MOXHOCTSIMH 310POBBS, a TaKKe
NpU3BaHa IIOMOYb B PEIICHHUN 3a]a4 MEXXJIMYHOCTHOTO B3aUMO/ICHCTBYSI BOSHUKAIOIINX B
MHKJIIO3UBHOM 00pa3oBaTesbHOM M MpodeccHOHANBHOH cpefie.

Ethics of Inclusive Interaction

The discipline develops communication and social skills in the process of interaction with

KK10, XKK22,
OH 2
OH10




people with disabilities. It forms knowledge about characteristics of social, emotional and
behavioral difficulties of people with disabilities. Also it helps to solve the tasks of
interpersonal interaction in inclusive education and professional field.

JBIT MK
00]1 OK
GED MC

OJeyMeTTaHy,
Cascarrany,
Mopenuerrany

Mopnynp morgepi «bonamakka ke3kapac: KOFaMIBIK CaHAaHBI KAHFBIPTY» MEMJIEKETTIK
OarnmapnamachlHAa aHBIKTAJFAaH KOFaMJBIK CaHAHBl JKAHFBIPTY MIHAETTEPIH IMIelry
KOHTEKCIHZIe ~OUTIM  alylIbUIapAbIH  QJI€yMETTIK-TYMaHUTApJblK JAYHUETaHBIMBIH
KaJIBINTaCThIPaIbI

Conmonorus,
[lonmuronorus,
Kynsryponorus

I[I/ICIII/IHJ'II/IHLI MoayJid (bOpMI/IpyIOT COIIMAJIbHO-TYMAaHUTAapHOC MHPOBO33PCHUC
06yanOIHI/IXC$I B KOHTCKCTC PCHICHHUA 3aJa4 MOJACPHHU3AIUN 06IIIeCTBeHHOFO CO3HaHMus,
OIPCACIICHHBIX rocy,uapCTBeHHoﬁ nporpaMMoﬁ «B3rnsag B 6yz[ymee: MoACpHU3alusa
O6H.[CCTBCHHOFO CO3HAHUA)

Sociology,
Political science,
Culturology

The disciplines of the module form the social and humanitarian outlook of students in the
context of solving the problems of modernization of public consciousness, determined by
the state program "Looking into the future: modernization of public consciousness”

KK2, KK3, KK6,
K7, IKKS, KK,
KK10, )KK12,
KKI15, K21,
KK22, JKK23

JKBIT MK
00]1 OK
GED MC

IIcuxonorus

[ToH CTynmeHTTepAiH oJEyMETTIK —TyMaHHTApJbIK KO3KApachlH KAJbIITACTHIPYFa
OarpiTTanraH, «bonamrakka Ke3 Kapac: KOFaMJIbIK CaHaHBl KAHFBIPTY» MEMIICKETTiK
OarmapnamacbiMeH OainaHbICThl. [IoH TyiIfa [CHXOJOTHSCHL, ©31H-631 perTey
TICHXOJIOTHSICHI, OMIpIiH MOHI MEH KociOW ©3iH-e31 aHBIKTay IICHXOJIOTHSCHI, COHZIAM-
AKTYJIFa apaJIbIK KAPhIM-KAThIHAC ICUXOJIOTHSICHIHIAFbI HET13T1 TYCIHIKTEp/i KAMTHIBI

IIcuxomorus

Jucnurnza HaIpaBJICHA Ha (hopmupoBanue COLIMAJILHO-TYMAaHUTApHOT'O
MUPOBO33PEHHUSI CTYJEHTOB, CBSI3aHa C TOCYJIApCTBEHHOM IporpamMmon «Bsrmsan B
Oynyiiee: MOAEpHU3aLUsl OOIIECTBEHHOTO CO3HAHMs». JIMCLUIMIIMHA BKIIOYAeT B ceds
OCHOBHBIE IMOHATHSL IO IICUXOJOTMM JIUYHOCTH, IICUXOJIOTMM CaMOPEryJIsaluH,
IICUXOJOTHUM CMBICJIA JKU3HU M IPO(ECCHOHAILHOTO CAMOOIPENCICHHs, a TaKKe
TICHXOJIOTHH MEXJIMYHOCTHOT'O OOLICHUsI

Psychology

The discipline is aimed at the formation of the social and humanitarian outlook of students,
is associated with the state program "Looking into the future: modernization of public
consciousness.” The discipline includes basic concepts in personality psychology,
psychology of self-regulation, psychology of the meaning of life and professional self-
determination, as well as the psychology of interpersonal communication

KK6, XKK7, XKO9,
KK10, KK11,
KK12, KK22

JKBIT MK
00/ OK
GED MC

Kaszak (opsIc) Timi

[ToH ka3ak TUTIH IWIET T PETiHAE CTYACHTTEPTe TUIAI KOJIIAHYIBIH OapIbIK ACHICHiHIe
KOMMYHUKaTHBTIK KY3BIPETTUTIKTI KaJIBIITACTBIPY apKbUIBI QJICYMETTIK,
MOJICHHETapalblK, KociOM KapbhIM-KaThIHAC Kypadbl peTiHAe Ka3aKk TUIIH camaibl
MEHIepy/li KAMTaMachl3 eTei

Kazaxckwuii (pycckwuii) sI36IK

JucnnnumHa obecredynBaeT KayecTBEHHOE YCBOCHHE Ka3aXCKOTO sI3BIKAa KaK CpeacTBa
COIMANILHOTO, MEXKYJBTYPHOTO, MPO(PECCHOHAILHOTO OOIIeHUs Yepe3 (HOpMHUPOBAHHE
KOMMYHUKATHUBHBIX KOMHCTGHHI/II\/’I BCEX ypOBHeﬁ HCIIOJIB30BaHUA A3bIKA JJIA N3yYarouinx
Ka3aXCKHH A3bIK KAK HHOCTPaHHbIM.

Kazakh (Russian) language

The discipline provides high-quality mastering of the Kazakh language as a means of
social, intercultural, professional communication through the formation of communicative
competencies at all levels of language use for students of Kazakh as a foreign language.

10

KK16, XKK17,
KK18, KK21

KBIT MK

IIeren Tini

[ToH CTYICHTTEPAIH MOJICHUETAPAIBIK-KOMMYHHKATUBTIK KY3bIPETTUIIMIH IIETeN TUlIHIE

10

KK16, XKK17,




00/ OK
GED MC

OiiM Oepy OapbICHIHIA KETKUTIKTI ICHIeiIe KaTBITTaCThIPaIbI.

MHocTpaHHBIH A3bIK

JucnummHa GopMUpYyeT MEXKYIbTYPHO-KOMMYHHUKATHBHYIO KOMIIETEHIHIO CTYAECHTOB
B TIPOIIECCE WHOSN3BITHOTO 00pa30BaHMs Ha JOCTATOYHOM YPOBHE.

Foreign language

The discipline forms the intercultural and communicative competence of students in the
process of foreign language education at a sufficient level.
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AKnap ATTBIK-KOMMYHUKAITUSAIIBIK
TCXHOJIOTUs1ap

[Ton mpomectepni, akmapaTTBl i37€y, CakKTay »J>KOHE 6OHACY ONICTEepiH, CaHMIBIK
TEXHOJIOTHsUIAp apKbUIbl aKHaparThl )KUHAY JKoHEe Oepy TOCUILAEpiH ChIH TYPFBICHIHAH
Oararay »oHe Tanjay KabijeTiH KanbinracTeipaapl. CTyAeHTTEep KOMIBIOTEPIIK XKyienep
APXHUTEKTYpPaChIHBIH TYKBIPBIMJAMANBIK HETI3AEpiH, ONEpalsuIbIK JKylenep MeH
JKEJIIepAl 3epTTeiii; KeNIiK KoHe BeO KOCHIMIIAiapIbl 93ipiiey KOHLENLUsIIaphl,
aKnaparThIK KayilCi3MiKTI KaMTaMmachl3 €Ty Kypajaapbl Typaibl OUTiM ajajpl; Kasipri
3aMaHFBl AKNAPaTTHIK-KOMMYHHUKAIMSUIBIK TEXHOJIOTHSIApAbl HaiifanaHy JaFablIapbl
KQJIBIITACABL.

HudpopmanmonHo-
KOMMYHHKAIMOHHBIC TEXHOJIOTHH

I[I/ICI_[I/IHJ'II/IHa (l)OpMI/IpyeT CIIOCOOHOCTh HCITOJIB30BAThH JJIsL peHICHUA aHAJIUTUYCCKUX U
HCCIICAOBATCIIbCKUX 3adad COBPCMCHHBIC TCXHHUYCCKUC CPEACTBA U I/IH(I)OpMaI_[I/IOHHLIe
TCXHOJIOTHMU U YMCHHC pa6OTaTb C I/IH(I)OpMaLII/ICI\/'I B IJ100aIbHBIX KOMITBIOTCPHBIX CCTAX.

Information and Communication
Technologies

The discipline forms the ability to use modern technical means and information
technologies to solve analytical and research problems and the ability to work with
information in global computer networks.
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3KOHOMI/IK3J’IHK TCOPUL

[Ton GimiM amymsIIapra YKOHOMHKAHEI JXYWE peTiHIe, Heri3ri YFeIMaap, KaTeropusiap,
3aHAap JKOHE KOFaM MEH KOMIIAHUSIHBIH JIEyMETTIK-DKOHOMHKAJIBIK JaMYbIHbIH
3aHBUIBIKTAPhl TypaJibl TYCIHIK Oepejii, SKOHOMUKAIIBIK OHJIay bl KJIBIITACTHIPAJIbI.

OKOHOMHUYECKask TEOPHUs

JucnuruinHa naet o0y4aroumMcs peacTaBieHne 00 SKOHOMHUKE KaK CHCTEME, OCHOBHBIX
MOHATHAX, KATEropusiX, 3aKOHaX M 3aKOHOMEPHOCTSX COLMaIbHO-IKOHOMHYECKOTO
pasButusi o01ecTBa ¥ GUpMbI, GOPMHUPYET IKOHOMHYECKUH 00pa3 MBIIILICHHSI.

Economic Theory

The discipline gives students an idea of economics as a system, the basic concepts,
categories, laws and patterns of socio-economic development of society and the firm,
forms the economic way of thinking.
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SKOHOMI/IKaI[aFI)I MaTCMaTHuKa

DKOHOMHUKAJBIK MPOIECCTEPAl CUIIATTAY YIINIH MAaTEeMAaTHKAJIbIK ammaparThl KOJIAaHYIbl
yiipeteni. ChI3BIKTHIK OarmapiiaMmaliay sl, MAaTPHIAIBIK SMiCTEPi 3epTTey, KOIIaHOATIBI
ecenTepli KakeT OOJIFaH JKar[alijla KOMOBIOTEPIIK TEXHOJOTHSIIAPABI KOJIIaHYMEH
HIBIFApY.

MareMaTnka B 9SKOHOMHUKE

OﬁyqaeT MNPUMEHCHUIO MATEMAaTUYCCKOIro arimapara AJisi OIMHMCAHUA SKOHOMHUYCCKHUX
IMpOLECCOB. I/I3y‘lCHI/I€ JIMHEHHOT'O OporpaMMHupOBaHud, MAaTpUIHBIX METOAOB, PECHICHUC
MPUKJIAJAHbIX 3a/1a4 C IPUMCHCHUEM TTpU HCO6XO,HI/IMOCTI/I KOMIBHOTEPHBIX TEXHOJIOTHH.

Mathematics in Economics

Teaches the application of the mathematical apparatus to describe economic processes.
Study of linear programming, matrix methods, solving applied problems with the
application of computer technologies if necessary.
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9KOHOMI/IKaJIaFBI CTAaTUCTUKAJIBIK
saictep

[ToH KOWBUTFAH MIiHIETTEpre CoWKec ACPEeKTepi KUHAY, Tajuay JKoHE OHJEY, ecenTey
HOTIDKENIEpiHe Tajjiay J>KacalIpl JKOHE KOPBITBIHABUIAPABI HETi3Neimi, COHman-ak
HSKOHOMHUKAJIBIK KOPCETKIMITEP 1iH CEHIMALIIT YIITiH TOJBIK Xayan Oepei

CTaTUCTHYECKUC MCTOIbI B

Jucrumuinaa GopMUpPYET HaBBIKKM MO cOOpy, aHanu3y W o0paboTKe NaHHBIX COTJIACHO
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OKOHOMHKEC

MOCTaBJIEHHOH 33134y, TPOBOANTH aHAIN3 PE3yIbTATOB pacyeTa 1 000CHOBATh BHIBOJIBI A
TaK )K€ HECTH TIOJIHYIO OTBETCTBEHHOCTb 3a JIOCTOBEPHOCTh SKOHOMUYECKUX MOKa3aTeIeH.

Statistical Methods in Economy

The discipline forms the skills to collect, analyze and process data according to the task,
to analyze the results of calculations and justify the conclusions, as well as to bear full
responsibility for the reliability of economic indicators.

BII TK
Bl KB
BD EC

bara opraty

[Ton OuniM ayymipUIapAa Herisri FHUIBIMH TEOpHsUIap MeH Oara Oelnrijiey cajaachlHAaFbl
YHBIMIAapAbIH ~ ToXIpUOeci Typaibl TEOpPMSUIBIK OUTiMZAI  KajbInTacTelpaigsl. bara
OenrineyiH Heri3ri oaicTepiMeH, MapKeTHHITIK KypaljapbIMeH, CTPaTerHsAChIMEH JKoHE
TaKTHKAaChIMEH TaHBICTBIPaAbI JKoHE OLTIM amymbuiapbiH Oara Oenriiey callachbIHIaFbl
0a3aJbIK MPAaKTUKAJIBIK JIAFbUIAPIH 1aMbITabL.

Ienoobpa3oBaHue

JucnuminHa ¢GopMHUpPYeT y OOYYarONIMXCs TEOPETHYCCKHE 3HAaHUS 00 OCHOBHBIX
HAy4YHBIX TEOPHSAX M OINBITE OpraHu3anuii B cdepe HeHOOOpa3oBaHMs; 3HAKOMHUT C
OCHOBHBIMH METO/IaMH, MApKETHHTOBBIMH HHCTPYMEHTAMH, CTpaTerueil W TaKTHKOH
[IEHOOOPa30BaHMs; pa3BUBACT y OOY4YAIOIIUXCS 0a30Bble MPAKTUYECKHE HABBIKA B
00J1aCTH IIEHOOOPa30BaAHMS.

Pricing

The discipline forms students " theoretical knowledge of the main scientific theories and
experience of organizations in the field of pricing. Introduces students to the basic
methods, marketing tools, pricing strategy and tactics, and develops basic practical skills
in the field of pricing.

CrpaTerusibik Kocmapiay

[ToH cTpaTerusibIK JKOCHapiiayAblH dJliCHaMackl MEH JIOTHKAchl Typaibl OutiM Gepeni.
CrparerusjiblK JKoHE OOoCeKeNl Tangay JKYPrisyadi; Ou3Hec-kocmapiay MeH Ou3HecTi
PEHIKMHHUPHHITI JKy3ere acwipyasl yiperemi. JKocmapmay mpoIeciHiH KaJaMIbIK
TEXHOJIOTHSICHI IaF IUIAPBIH, CTPATETrHsIap bl 93ipiiey oaictepin; CTpaTernsuIbIK )Kocmap
KYKATTAphlH KYPBUIBIMAAY JKOHE peciMIey MaFAblIapblH JaMbITaabl. Y HBIMHBIH
CTPATETHSUTBIK JKOCIIAPhIH 93ipiiey KOHE OHBIH iCKe achIPhUIYBbIH Oackapy OOMbIHIIA
KY3BIPETTEP/Il KAIBIITACTHIPYFa BIKIAN €TEI.

OH5
OH7

C’I‘paTeFI/I‘IeCKOG IJIaHUPOBAaHUC

JucnuminHa JaeT 3HaHUS O METOMOJIOTHH M JIOTUKE CTPAaTeTHYeCKOTO TUIAHHUPOBAHUS.
YYuT TPOBOAMTH CTPATETHMUYCCKUH W KOHKYPEHTHBIM aHAlW3; OCYIIECTBISATH OM3HEC-
TUTAHUPOBAHNE U PEHHKMHUPUHT Om3Heca. Pa3BuBaeT HaBBIKM MOIIATOBOI TEXHOJIOTUH
mporiecca IIaHNPOBAHMUS, METOIOB pa3pabOTKH CTpaTeTHil; HABEIKOB CTPYKTYPHPOBAHUS
1 oQOpMIICHHSI TOKYMEHTOB CTpaTerudeckoro maHa. CrocoOcTByeT GpopMHPOBaHHIO
KOMHCTGHHI/Iﬁ 1o pa3pa60T1<e CTPATCTUYCCKOTO ITUIaHa OpraHUu3aly U B YIIPABJIICHUU €TI0
peanu3anuei.

Strategic Planning

The discipline provides knowledge about the methodology and logic of strategic planning.
Teaches to conduct strategic and competitive analysis; to carry out business planning and
business reengineering. Develops skills of step-by-step technology of the planning
process, methods of strategy development; skills of structuring and execution of strategic
plan documents. Contributes to the formation of competencies for the development of the
strategic plan of the organization and in the management of its implementation.
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JKacaHip1 MHTEILIEKT Heri3aepi

IMoHnmi OKyIBIH MakcaThl: OPTYpJl canara OCHIMAENTeH HWHTEIUICKTYyalIbl >KyHenepi
KYPYIbIH Kas3ipri Teopwsicbl MeH TaxipuOeci Typalsl TyTac OKyieml TYCiHIK
KaJbInTacThipy. [ToHII MEHrepy HOTIIKECIHIIE CTYACHTTED KACAH bl MHTCIUICKTTIH HETi3r1
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YFBIMIIApEl MCH TEPMUHIEPiH Olei )KoHe oapMeH KYMBIC iCTeyai YipeHe i, e3epiHiH
KociOM KBI3METTEpiHIH THIMIUIIIH JKOHE HOTIDKENCpiH JKaKcapTy YIIiH KacaHIbI
WHTEJUIEKTTIH  NPUHOWAOTEPiH, ONICTepiH  JKOHE  HICONOTHSUIAPBIH  TYCIiHemi,
OarmapiamMaibIK Kypajiaapbl MEH 9/1iCTEPiH KOJIJJaHa /bl, COHIal-aK yKacaH (bl HHTEIJIEKTTI
naiJaJaHy bl STHKAIBIK aCIeKTIIEPiH MEHrepei.

OCHOBEI HUCKYCCTBCHHOT'O
HUHTCIIJICKTA

LIGJ'H)IO N3Yy4YCHUA NAQHHOW JUCIUILIMHBL  SBJISETCS (bOpMI/IpOBaHI/Ie OCJIOCTHOTO
MpeACTaBJICHUA O COBPEMEHHOM COCTOSIHUM TCOPUMU U MPAKTUKH MOCTPOCHUA
HUHTCJUICKTYAJIbHBIX CUCTCM  PAa3jIM4YHOTO HAa3HA4YCHUA. B peE3yIbTaTE OCBOCHUA
JHUCHUITIINHBI 06yqa1011114ec51 6yZ[yT 3HaTb U OINCPUPOBATH OCHOBHBIMHU MOHATHAMU U
TCPMUHAMHN UCKYCCTBCHHOI'O MHTCJUICKTA, IOHUMATh MPUHIUIIBI, METOJAbI U UACOJIOTHUU
HCKYCCTBCHHOI'O HMHTCJUJICKTA, IMPUMCHATH HpOFpaMMHLIfI I/IHCprMeHTapI/Iﬁ n METOAbI
HCKYCCTBCHHOI'O MHTCIUICKTA JIsd 3(1)(1)6KTI/IBHOCTI/I U yIy4dlICHUs pPE3YJIbTAaTOB cBOCH
HpO(beCCI/IOHaHBHOI\/’I ACATCIBbHOCTH, a TaKXC€ IIOHMMAaTb OTHYCCKHEC  ACIICKThI
HCIIOJIB30BAHHA MCKYCCTBCHHOI'O MHTCIIJICKTA

Fundamentals of Artificial
Intelligence

The purpose of the course is to form a holistic view of the current state of theory and
practice of building intelligent systems for various purposes. As a result, students will
learn and operate the basic concepts and terms of artificial intelligence, understand the
principles, methods and ideologies of artificial intelligence, apply software tools and
methods of artificial intelligence for the effectiveness and improvement of the results of
their professional activities, understand the ethical aspects of the use of artificial
intelligence.

BIT KK
BJI BK
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ONEeKTPOHIBIK YKIMET JKOHE
9JIEKTPOH/IBIK KY>KaT aliHaJIbIMBI

[ToH 3JIEKTPOHABIK YKIMET, 3JIEKTPOH/IBIK KY)KaT aifHaJIbIMbI )KOHE MapKETUHITIK KbI3MET
caylachlHAa TUGPIIBIK TEXHOJOTHUSUIAPAbI KOJIAaHy OOWBIHIINA OiLTIM MEH MPAaKTHKAJBIK
JIaFAbIIap/Abl KB TACTRIpyFa OarbITTanFaH. [1oH asichlHIa iCKepIIiK KOMMYHHUKAIHSHBI
YHBIMIAcTBIpy, JAEpeKTepAl eHjaey, OW3Hec-TIpoIecTepAl JKocHapiay, MEMIICKEeTTIK
opraHjiapMeH, OW3HECHEH oHE TYTHIHYNIBUIADMEH 63apa iCc-KUMbUI jkacay YIIiH
KOJIIaHBUIATHIH 3aMaHayH aKIapaTThIK XKylienep, TU(PIIbIK maTdopManap, SJIeKTPOH/IBIK
KyKaTTap, OSJEKTPOHIBIK KOJNTaHOa, OYJITTBIK CEpPBHCTEp JKOHE aBTOMATTaHIBIPY
Kypajjapbl KapacThIpblIagbl. MapKeTHHITIK JKoHEe O0acKapyIIbUIBIK MPOLECTEPIiH
THIMAUIITIH apTThIPY, KYXKaT ailHaJbIMBIH OHTAWJIaHIBIPY, aKMmaparTel Tangay, digital-
KOMMYHHUKAIMSUIAP/bl CYHEMeNey JKOHe aHAIMTHUKAIBIK Marepuaiapbl JalblHaay
YIIiH dpPIIBIK CepBUCTEP i MaigaaanyFa epekiie Ha3ap aynapbuiaabl. [Ton coHmaif-ak
MEMJICKETTIK KBI3METTepZi JJeKTPOHIBIK (opMaTTa YCBIHY EpEKIIeNIKTepiH J>KOHE
Om3HeCT] XYprizy, Tayapjiap MEH KbI3METTEep/i 1Irepiiery, KIHEHTTEPMEH JXYMEBIC iCTey
JKOHE e3apa OpEeKeTTeCy/iH amiblK HUQPIBIK OPTachlH KalbIITACTHIPY OapbIChIH/AA
1 PIIBIK Kypajiapp! KOJIIaHy MYMKIHJUKTEPiH KapacThIpaibl.

ONEeKTPOHHOE NPAaBUTEILCTBO U
3NIEKTPOHHBIA JOKYyMEHTO00OpOT

JucnuiuimHa HanpaBieHa Ha (QopMHpoOBaHHME 3HAaHMH W TPAKTHYECKUX HABBIKOB
NpUMEHEHNs] IHU(POBBIX TEXHOJOTHMI B cdepe DIIEKTPOHHOTO IIPAaBUTEIHCTBA,
JJIEKTPOHHOTO JIOKyMEHTO00O0pOTa M MAapKeTHHIOBOHW JAesATeNbHOCTH. B  pamkax
JUICLIUIUIMHBL M3Y4alOTCS COBpPEMEHHbIE HH(OPMALMOHHbIE CHCTEMBI, LU(pOBbIE
IaTGOpMBbl, SJICKTPOHHBIE JOKYMEHTHI, JIEKTPOHHAS IOAINCH, OOJa4HbIE CEPBUCH U
WHCTPYMEHTBl _ aBTOMAaTH3alMM,  WCIOJb3YeMble  JUIl  OpPTraHW3allMH _ JICIIOBOH
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KOMMYHHUKAaIlid, 00pabOTKM  HaHHBIX, IUIAHUPOBAaHHWA  OW3HEC-TIPOIECCOB U
B3aMMOJICHCTBHS C TOCYIapCTBEHHBIMU OpraHaMH, 6u3HecoM 1 nmorpeduresimu. Ocoboe
BHUMAaHHME YJCNSACTCS HCIIOJIb30BAaHMUIO IHU(PPOBBIX CEPBHCOB I  MOBBIMICHHS
5(Q(PEKTUBHOCTH YNPaBICHYECKUX M MapKETHHTOBBIX IPOLECCOB, ONTHMHU3ALUU
JIOKYMEHTO000pOTa, aHanu3a uH(popmaiuu, conpoBoxacHus digital-koMMyHHKanuil u
MOATOTOBKM  aHAIUTHYECKUX MaTepHaloB. JIMCUMIUIMHA TakXe paccMaTpuBaeT
0COOCHHOCTH TPEJOCTABICHUsT TOCYJapCTBEHHBIX YCIyr B O3JEKTpOHHOW (opme u
BO3MOXXHOCTH TIPUMEHEHUs] LU(PPOBBIX MHCTPYMEHTOB IIpH BeJeHMM Ou3Heca,
NPOJIBIKEHUH TOBAapOB M yCIyr, paboTe ¢ KJIMEHTaMd W (OPMUPOBAHHH MPO3PaYHOM
MpOBOH Cpebl B3aUMOICHCTBHSL.

Eelectronic Government and
Electronic Document Management

The discipline is aimed at developing knowledge and practical skills in the application of
digital technologies in the fields of e-government, electronic document management, and
marketing activities. The course examines modern information systems, digital platforms,
electronic documents, electronic signatures, cloud services, and automation tools used for
organizing business communication, processing data, planning business processes, and
interacting with government bodies, businesses, and consumers.Particular attention is paid
to the use of digital services to improve the efficiency of managerial and marketing
processes, optimize document management, analyze information, support digital
communications, and prepare analytical materials. The discipline also considers the
specifics of providing public services in electronic format and the possibilities of applying
digital tools in conducting business, promoting goods and s
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MapkeTuHr Herizaepi

[ToH MapKeTHHITIH MOHI, KaruJajapbl MEH KbI3METTepi Typaibl Oa3ajblK OiiM
KaJIBIITacThIpyFa OarbiTTanFaH. Kypc OapblChbIHAA MapKETHHITIH Heri3ri YFeIMIaphbl:
HapBIK, TYTBIHYIIBI, KAXKCTTITIK, CYPaHbIC, YCBIHBIC, OoCcEKeTecTiK, Tayap, O0ara, oTKizy
JKOHE  OKBUDKBITY  KapacTblppuiaael. [IoH  cTyaeHTTeplae  TYTHIHYIIBUIAPIBIH
KOKETTITIKTEPiH aHBIKTay, HAPBIKTHIK OPTAaHBI TaJliay, MaKCaTThl Ay AMTOPHSHBI Oenriney
JKHE KaparnaibiM MapKeTHHITIK IIenriMaep Kabbuinay OOWbIHIIA OACTaNKbl AaFIbLIap bl
KassracTbipaasl. Kypc MapKeTHHITIK Tanaay, HUGPIIbIK MapKETHHT, TYTBIHYILIBUIAPABIH
MIHE3-KYJIKBI JKOHE MApPKETHHITIK CTPAaTeTHsUIapAbl d3ipiey MOHAEPiH opi Kapail TepeH
MEHIepyre Heri3 0osaipl.

OCHOBBI MapKeTHHTa

JucnuruinHa HanpasiieHa Ha (OpMUpPOBaHUE 0A30BBIX 3HAHUI O CYIIHOCTH, NPUHIIUIAX
1 QYyHKIMAX MapKeTHHra. B pamMkax Kypca M3y4aroTcsi OCHOBHBIE OHSTHS MapKeTHHTA:
PBIHOK, MTOTPEOUTENH, TOTPEOHOCTH, CIIPOC, IPEAIOKEHNE, KOHKYPEHIIUs, TOBap, IICHa,
cOBIT M TpojaBmXKeHHE. JuciumuHa (OPMHPYET y CTYACHTOB TEPBUYHBIC HABBIKU
BBISIBJIGHUS TOTPeOHOCTE TOTpeOuTeNnell, aHanu3a pPHIHOYHOW Cpepbl, ONpe/eIeHHs
LENIeBOM ayJUTOPUU U TPHUHITUS NMPOCTBIX MapKETUHIOBBIX pemeHuil. Kypc sBisercs
OCHOBOW JuId JalbHEHIIEro W3y4eHHs MAapKeTHHIOBOIO aHaiu3a, LU(pPOBOTO
MapKeTHHTa, OBEICHHS TOTpeOuTeNel U pa3paboTKH MapKeTHHIOBBIX CTPaTEruil.

Fundamentals of Marketing

The discipline is aimed at developing basic knowledge of the essence, principles, and
functions of marketing. The course covers the key concepts of marketing, including
market, consumer, need, demand, supply, competition, product, price, distribution, and
promotion. The discipline develops students’ initial skills in identifying consumer needs,
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analyzing the market environment, defining the target audience, and making basic
marketing decisions. The course serves as a foundation for further study of marketing
analysis, digital marketing, consumer behavior, and the development of marketing
strategies.

BIT KK
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Mukpo-Makpo3IKOHOMUKA

[ToH MHKpO >KoHE MakKpoJeHreHIepleri TYKbIpbIMIaMalbIK anmapaTr Typaibl Ky#eri
TYCiHIK Oepeii; Heri3ri MaKpOIKOHOMHUKAIIBIK YFBIMAAP/IbI, CAHATTAp MEH KOPCETKIIITEeP i
cunatraiinel. ['padukrepai Kypy oAICTEpiMEH J>KOHE OJapiAbl Taljay IKYpri3yMeH
TaHBICTHIPaAbl. MaKpO3KOHOMMKANIBIK HapbIKTapAarbl HETI3rT MaKpOdKOHOMHKAJBIK
CyOBEKTUIep/AiH JKaFraalibl MEH MiHE3-KYJIKBIH JKOHE OJIap/IblH e3apa OaiIaHbICHIH Talaay
OObIHIIA DKOHOMHKAJBIK OMJIay CalThIH KaJbINTACTHIPYy OOMBIHINA JaFJbUIapbI
IaMbITanel. Jlepekrepai JKMHAKTayAa SKOHE OJIapOel TYCIHAIpYIE KY3BIpETTi Ooiryra
yipereni.

MHUKpO-MaKpOIKOHOMHKA

JucunminHa aeT CUCTEMHOE IMPEACTABICHUE O MOHATUIHOM ammapaTe Ha MHKPO U
MaKpOYpPOBHSX; XapaKTepH3yeT OCHOBHBIC MAKPOIKOHOMHUYECKUE MOHSTHS, KATETOPHU H
NOKa3aTelH. 3HAKOMHUT ¢ METOIaMHU IIOCTPOCHHE rpadHKOB U MPOBEICHUEM HX aHaJIH3a.
Pa3BuBaeT HaBBIKH 10 GOPMUPOBAHUIO IKOHOMUYECKOTO 00pa3a MBIIUICHHUS, TT0 aHATU3Y
COCTOSIHMSL W TIOBEJICHHS  OCHOBHBIX  MaKpPOOKOHOMHYECKHMX CYOBEKTOB  Ha
MaKpOIKOHOMHUYECKHX DBIHKaX, W WX B3aUMOCBs3eil. YUUT OBITh KOMIICTEHTHBIM B
0000I1IeHUH JaHHBIX M UX HHTEpIpEeTalllH.

Micro-Macroeconomics

The discipline gives a systematic view of the conceptual apparatus at the micro and macro
levels; characterizes the basic macroeconomic concepts, categories and indicators.
Introduces the methods of constructing graphs and conducting their analysis. Develops
skills to form an economic way of thinking, to analyze the state and behavior of major
macroeconomic actors in macroeconomic markets, and their interrelations. Teaches to be
competent in summarizing data and their interpretation.
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Byxranrepiik ecen

byn meH OimiM anymbuiapia akmapaTThl ©HIEY, OChl aKmapaTThl Tajjay KesiHze,
KCIMIOPBIH MIOTTAPBIHBIH )KYMBIC XKOCIIAPBIH 33ipiiey Ke3iHJe, COH/ali-aK OHBIH HeTi3iHe
OyXraiTepiik ecelml IIOTTAPBIHBIH JKOCHApBIH KYpy Ke3iHae, OyXTanTepilik ecemn
IIOTTaPbIH/A KACIOPBIHHBIH LIapyallblIbIK KbI3METIHIH HOTHIKEIEpiH KopceTy Ke3iHze,
COHIal-aK OyXranTepiiKk ecell HBICAHAAphIH jKacay Ke3iHAe KaXeTTI JaFablUIapibl
KaJIBINITACTBIPAIbL.

Byxrantepckuii yuér

Jannas qucnuiuimHa GOopMHUpYET y 00yUaroIuXxcsl HAaBBIKH HEOOXOMMBbIE IPH 00paboTKe
nHGOPMALMHU, TPU aHANKW3e AaHHOW HWH(pOpMaIWH, NpH pa3paboTke pabodero miIaHa
CYETOB IPEANPHATHSA, a TakkKe (HOPMUPOBAHWM HA €0 OCHOBE JTAHHOTO IUIaHA CYETOB
OyXraiTtepckux TPOBOAOK, IPH OTPAKEHHH HA CUETax OyXrajTepckoro ydera
Pe3yIbTaTOB XO3SMCTBEHHON AEATENFHOCTH MPEANIPHUATHS, a TAKXKe NMPH COCTABICHUU
(hopm Oyxranrepckoil OTYETHOCTH.

Accounting

This discipline forms students" skills necessary for processing information, analyzing this
information, developing a working chart of accounts of an enterprise, as well as forming
accounting entries based on this chart of accounts, when reflecting the results of economic
activity of an enterprise on accounting accounts, as well as when compiling accounting
forms.
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Busnec unesmapasr 6ackapy
HeTi3nepi

ITon OimiM amymeiapaa Ou3Hec-waesIapAbl Oackapy HeTi3depi Typaisl TYCIHIK
KaJBIITACTHIPa b, ON3HEC-TYKBIPBIMAAMAIapabl KypyFa yipeTeni, Ou3Hec-mporecTepIi
Oaramay >xoHe Oackapy omicTepiMeH, coHpmaii-ak Ow3HecTi Oackapy caJlaCBIHIAFbI
NPaKTHKAJIBIK JIaFAbIIApMEH TaHBICTHIPAIb

OCHOBEI yIpaBJICHUA OusHec nacaMunu

JucnummHa GopMupyeT y 00ydaromuxcs MpeAcTaBlIcHUEe 00 OCHOBax YIPaBICHUS
OM3HeC-n/IesIMH, YUHUT CO3/1aBaTh OM3HEC-KOHLIEMIINY, 3HAKOMUT C METOJIaMU OLIEHKU U
yIpaBJICHUS OM3HEC-TPOILIECCAMH, a TAKXKE MPAKTHYCCKUM HaBBIKAM B 00JIaCTH OM3HEC
yIpaBlIECHUsL.

Fundamentals of Business Idea
Management

The discipline forms students" understanding of the basics of managing business ideas,
teaches them how to create business concepts, introduces methods of evaluating and
managing business processes, as well as practical skills in the field of business
management.
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MenemKMeHT

[ToH cTymeHTTEpaiH MEHEIHKMEHT CajachIHIAFbl FRUIBIME ipTeli TEOPISUIBIK OlTiMaepiH
KaJIBIITaCThIpabl; CTyJCHTTEPAIH MEHEIKMEHTTIH Herisri (QYHKUMSIapbIH OpBIHIAYIa
JKYHENiK TMPaKTUKANBIK JaFaplIapAbl UTepyiHe BIKIall eTeli; 0ackapy oIiCTepiH urepyre
MYMKIHIOIK Oepeli; CTyIeHTTepHAi IIemiM KaObuigay MEXaHH3MIMEH J>KOHE OJapIblH
THIMAUITIH ~ OaranaybIMEH  TaHBICTHIPAIBL,  IMEPCOHANABI  0acKapy  OIiCTepiH,
JKaHXKaJJapAbpl IIely oAICTepiH yiperendi, Oackapy KbI3METiHIH THIMALIrIH Oaranay
KY3BIPETTEPiH JaMBITa/IbL.

MeHepKMEHT

JucnuruimHa (GopMHUpYeT y CTYAEHTOB HayuHble (yHIAMEHTAJIbHBIE TEOPETHYECKHUE
3HaHMs B 00J1aCTH MEHEPKMEHTa; CIIOCOOCTBYET IPHOOPETEHHUIO CTYIEHTaMH CUCTEMHBIX
NPAaKTHYECKUX HABBIKOB BBINOJHEHUS OCHOBHBIX (YHKIMH MEHEIKMEHTa; JaeT
BO3MOXHOCTb OBJIaZIETh METOJaMU MEHEIKMEHTA; 3HAKOMUT CTYJIEHTOB C MEXaHU3MOM
NPUHATUS PEIIeHUH M OLEHKOW HX 3(P(EeKTHUBHOCTH; YYUT METOJAM YIpPaBICHHS
MepCOHAJIOM, crioco0aM paspenieHust KOH(INKTOB, pa3BUBAET KOMIICTEHIIMH 10 OLICHKE
3¢ ($EeKTUBHOCTH YHPaBJICHYECKOH AesTeIbHOCTH.

Management

The discipline forms students scientific fundamental theoretical knowledge in the field of
management; promotes the acquisition by students of systemic practical skills in
performing the basic functions of management; makes it possible to master the methods
of management; acquaints students with the decision- making mechanism and the
assessment of their effectiveness; teaches personnel management methods, methods of
conflict resolution, develops competencies for assessing the effectiveness of management
activities.
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Konmanbanel MapKeTHHT

ITon MapkeTHHITIH KoJJaHOANbl KypangapblH, OIICTepl MEH TEXHOJIOTHSIIAPBIH
YHBIMIIAPIIBIH TIPAKTUKAJIBIK KBI3METIHJE KOJJAaHy OOWBIHIIA OUTIM MEH [aFIbLIapabl
KaJbInTacThipyra OarbiTTanrad. Kypc 0apbiChiHIa HAPBIKTHI 3€PTTEY, TYTHIHYIIBUIAPIBIH
KaXETTUTIKTepiH aHBIKTAy, MaKCaTThl ayJUTOPHSHBI TalAay, ©HIMII JKbUDKBITY, Oara
Genriiey jxoHe MapKeTHHITIK IIEHIIMIEPIi 93ipJiey Macesnenepi KapacThlpbla bl

ITon conpaii-ak >kacaHAbl MHTEJUICKT KYpajJapblH MapKeTHHITIK AEpeKTepAi Taniay,
TYTBIHYIIBIJIAP/ABl CETMEHTTEY, CYPaHBICTHI OoJpKay, JKapHaMaJIbIK HayKaHIap/bl
JKOCTIapilay J>KOHE MAapKETHHITIK KbI3METTIH THIMIUIINiH Oaranay YOIIH KOJJIaHy
JIaF/IbIIIaPBIH IaMBITaJIbL.
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IIpuknanHoi MapKETHHT

JucnuimHa HampaBieHa Ha (opMHpOBaHHME 3HAHMH W TPAKTHIECKUX HABBIKOB
NPUMEHEHUS TPUKIAJHBIX WHCTPYMEHTOB, METOJOB M TEXHOJOTHIl MapKeTWHra B
JeITeIHOCTH OpTaHu3aliid. B paMkax Kypca H3y4aroTcs BOIPOCH HCCIEAO0BAHNS PHIHKA,
BBISIBJICHUSI ITOTPEOHOCTEH MOTpeOUTENeH, aHam3a LeJleBOH ayIUTOPUH, TIPOABHKEHUS
NPOJYKLUH, IIEHOOOPa30BaHMsI U pa3pabOTKN MapKETHHIOBBIX PELICHHH.

JucuuninHa Taxoke pa3sBUBacT HABBIKH HCIIOJIB30BAHUS HHCTPYMEHTOB HCKYCCTBEHHOIO
MHTEJUIEKTa /ISl aHajiu3a MAapKeTUHTOBBIX JaHHBIX, CETMEHTALlMH IOTpeOHuTenei,
MPOTHO3UPOBAHUSA  CIpOCa, IUIAHMPOBAHUS pPEKJIAMHBIX KaMIaHUH M OLECHKHU
3 PEeKTUBHOCTH MapKETHHIOBOM JIESTEIIbHOCTH.

Applied Marketing

The discipline is aimed at developing knowledge and practical skills in applying marketing
tools, methods, and technologies in the activities of organizations. The course covers
market research, identification of consumer needs, target audience analysis, product
promotion, pricing, and the development of marketing decisions.

The discipline also develops skills in using artificial intelligence tools for marketing data
analysis, consumer segmentation, demand forecasting, advertising campaign planning,
and evaluating the effectiveness of marketing activities.
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OKy npaKTHKachl

On Oacramkbl KociOM JarAblUIapibl, alFaH TEOPUsUIBIK OimiMaepiH Oekity MeH
TepCHCTY i, TAHAAIFaH MaMaHIbIK OOMBIHINA KAXETTi MaF[bliap MEH JaFIbLIapiibl
Urepyzi, Oosarrak KociOu ic-opeKeT Typasibl HUIASsIapabl KCHEHTYl KalbIITaCThIPA/IbI,
O3J1iK KYMBICThI OOJDKaMaiibl, KepiciHile OoJaliak MaMaHIBIFBIMEH TaHBICTBIPY JKOHE
AITFAIIKBI FRUTBIMU-3EPTTEY JAFIbLIAP bl KAIBIITACTHIPAJIBL.

YyeOHast IpaKTHKa

DopMupyeT NEepBUYHBIX MPO(MECCHOHATIBHBIX YMEHMH M HABBIKOB, 3aKpeIUICHHE |
yriryOJieHHe MOJTy4YeHHBIX TEOPETUUECKUX 3HAHU, OBIIa/IeHne He0OXOIUMBIMU HABBIKAMHU
W YMEHHUSIMH 110 M30paHHOM CIIeNMalbHOCTH, paclIMpeHUe NPEeJCTaBICHUH O OymyIei
npodeccHOHANBHON AEATEIbHOCTH, IIPEAIoNaraeT HEe CaMOCTOSITENbHYI0 padoTy, a
O3HaKOMJIeHHe ¢ Oyaymed mpodeccMell W MOJNydeHHE IIEPBBIX  HABBIKOB
UCCIIE0BATENbCKON IEATENLHOCTH.

Training practice

It forms primary professional skills, consolidation and deepening of the theoretical
knowledge gained, mastering the necessary skills and abilities in the chosen specialty,
expanding ideas about future professional activities, does not presuppose independent
work, but acquaintance with the future profession and obtaining the first skills of research
activity.
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Ketepme-6emnmek cayaa

ITon GimiM amymIsIIapAbIH JKeKe cayaa KOCIMOPHBI JeHTeHiHae 1e, KaJllbl OHAIpicTe Je
cayJa JXOHE TEXHOJIOTHSUIBIK TPOLECTEePAl YHBIMIACTHIPY CaJlaCBIHAAFBI OlTiMIepiH,
KalinmerTepi MeH JaFAbUIaphlH KAJBINTACTHIPAAbl. beIex joHe KeTepMme cayaa
KOCIMOPBIHAAPBIHAAFEl  cayJa IIPOIeCTepiH YHBIMIOACTHIPYJBIH 3aMaHAyH oJicTepi
callachlHIArbl KypCTBIH TEOPWSUIBIK  HEri3fepiMeH TaHbICThIpaapl. Cary KoHe
TYTBIHYIIBIJIAPFA KBI3MET KOPCETYAl YHBIMAACTBIPY MEH TEXHOJOTHSUIAPBIH 3EpTTEy;
Oeuttiek cayjia JKoHe Tayapiap/ibl XalbIKKa caTy epexenepi.

OHTOBO-pO3HI/I‘lHa$I TOPTOBJIA

JucnumuimHa ¢opMupyeT y OOydarolMxcst 3HaHWS, YMEHHMS ¥ HaBBIKM B 00JacTH
OpraHU3all TOProBO-TEXHOJOTMYECKHX IPOLECCOB, KaK Ha YypPOBHE OTAEIBHOIO
TOPrOBOr0 MpPEANpUsTHA, TaK M B OTpPacid B LeJIOM. 3HAKOMUT C TEOPETUYECKUMU
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OCHOBaMH Kypca B 00JIaCTH COBPEMEHHBIX METO/I0B OPTaHW3aIMH TOPTOBBIX MPOIIECCOB B
PO3HUYHBIX U ONTOBBIX NpeANpusTHAX. V3ydaeT opraHu3aiy U TEXHOJOTHH MPOAAXK H
TOPTrOBOTO OOCTY)KMBaHUS MOKyNaTeJIeH; MpaBWJI PO3HMYHON TOPTOBIM M MPOJAKH
TOBApOB HACEJICHUIO.

Wholesale and Retail Trade

The discipline forms student’s knowledge, abilities and skills in the field of organizing
trade and technological processes, both at the level of an individual trade enterprise, and
in the industry as a whole. Acquaints with the theoretical foundations of the course in the
field of modern methods of organizing trade processes in retail and wholesale enterprises.
Studying the organization and technologies of sales and trade customer service; rules of
retail trade and sale of goods to the public.

ArpoOn3HECTiH 9KOHOMUKAIBIK
HeTi31epi

ITorn AOK-me kocimkepiik KBI3METTi JKy3ere achIpYIBIH HETi3Ti arpo3KOHOMHUKAIBIK
ypaicTepi MeH KYOBUIBICTAaphl, 3aHABUIBIKTAPbI, MPUHLIUNTEPI MEH (opMaiapsl Typaibl
OimiM  KYHECiH KaJBIITacTBIpaAbl. ATPOOHEPKACINTIK KEUmICHIEeTI HSKOHOMHKAIBIK
KYOBUIBICTAp/Bl Tajllayla >KOHE DKOHOMHKAJBIK €CeNTepli JXy3ere acelpyla >XKoHe
OJIAPJIBIH THIMJIUTITIH Oarajay/ia JaFabuIaphl MEH KY3bIPETTEPiH JaMBITaJIbl.

OKOHOMHYECKHE OCHOBBI
arpoOm3Heca

JucuumnmHa GOpMHUPYET CUCTEMY 3HaHHI 00 OCHOBHBIX arp03KOHOMHUYECKUX MPOIIeccax
W SIBIICHUSX, 3aKOHOMEPHOCTSAX, NpPUHIOHWIAX W  (GOpMax  OCYIIECTBICHUSL
npeanpuHuMaTeabckoil nesitenbHocTd B AIIK. Pa3BuBaeT HaBBIKM U KOMIIETCHIIMH
OyIyImMX MapKeTOJOTOB B aHaJIW3e HYKOHOMMYECKHX SIBJICHHUH B arpoIlpOMBIIIJICHHOM
KOMIUIEKCE U B OCYIIECTBICHUM 3SKOHOMUYECKUX PACUETOB C LEJIBI0 IOBBILICHUS
3¢ PeKTUBHOCTH MPOeCcCHOHATIBHON JIESITEIbHOCTH.

Economic Bases of Agribusiness

The discipline forms a system of knowledge about the main agroeconomic processes and
phenomena, patterns, principles and forms of entrepreneurial activity in the agro-industrial
complex. Develops skills and competencies in the analysis of economic phenomena in the
agro-industrial complex and in the implementation of economic calculations and
assessment of their effectiveness.
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BCJ’ICGH,I[i CaTy TCXHUKACBI

[Ton KpI3MeTTEpHAI caTy JKOHE OULTIM aNyIIBUIAPABIH 1preli TEeOpHSUTBIK OiLmiMi MeH
KOCIMOPBIHAAFBl CaTy KBI3SMETIH JKoclapiiay, YHbIMAACTBIpY JKoHe Oackapy OoiibIHINa
NPaKTUKAJIBIK JaFAblIapAbl KaJbITACTHIPY Typajbl OulniM jkydeci Oap MamaHmapibl
JalbIHOANWBL; CTYACHTTEpre OHIMI OTKI3y TEXHOJOTHSACHIHBIH MEXaHH3MIi, CaThI aiy
TOpTIOIHIH epeKIIeNiKTepi, KOMIAHUSHBIH THIMAI JKYMBIC ICTEHTiH caTy OeJiMiHiH
KYMBICBIH YHBIMIACTBIPY JKOHE OChI KbI3METTI OaKpLIay Typalibl aKnapar oepy.

TexHrka aKTUBHBIX IpoJaax

JlucuunimHa TOATOTABIMBAET CIEIMATICTOB, BIAJCIONIMX CHCTEMOH 3HAaHUH O
poAaxax yciayr ¥ (opMHpOBaHHE y 00ydaronuxcs QyHIaMEHTAIBHBIX TEOPETHIECKUX
3HAHUH 1 IPAKTHYECKUX HABBIKOB IUTAHUPOBAHMS, OPTaHN3ALNH U YIIPABICHIUS COBITOBON
JIESITETTFHOCTRIO MIPEAIPUATHS; a Takke MHPOPMHUPOBAaHHE OOYJAOIINXCS O MEXaHH3ME
TEXHOJIOTHH TPOJaXX TPOIYKTa, OCOOEHHOCTAX IIOKYNATEIbCKOTO IOBEIEHHS, 00
opraHuzanyy padoTs! 3P PEKTUBHOTO ISHCTBYIOIIETO OT/AENa NPOoJIaK GUPMBI U KOHTPOJIE
HaJl 3TOH JeSTEIbHOCTBIO.

Active Sales Technique

The discipline prepares specialists who have a system of knowledge about sales of services
and the formation of students' fundamental theoretical knowledge and practical skills in
planning, organizing and managing the sales activities of an enterprise; as well as
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informing students about the mechanism of product sales technologies, the peculiarities of
purchasing behavior, about the organization of the work of an effective operating sales
department of the company and control over this activity.

KoMMmepusiislK MeHe IPKMEHT

IToH KOMMEpIHAIBIK MEHEI)KMEHTTIH MOHI, MarblHACHI JXKOHE EpEKIIEIKTepi Typaibl
TEOPHSUTBIK OlmiMAl KaJbInTacThIpagsl. KoMMepUusuIbIK KoCIHOPBIHIBI OacKapyaarbl
MEHEKMEHTTIH 3aMaHayH ojictepiMeH TaHbICThIpaabl. SWOT - Tangayael HakThl
KOCIIOPBIH YITICIHAE XKYpriyre; cayjia - TEXHOJOTHSUIBIK ITPOLECTI YHBIMIACTHIPYFa;
OocekenecTik Tanaay xyprisyre yipereai. Cayaa kocinopeIiHIapbiH 0ackapyna Jarasuiap
MEH KY3bIpeTTepAi AaMbITa bl

KOMMep‘{eCKI/Iﬁ MCHCDKMCHT

JucnuruimHa GpopMHUpyeT TEOpeTHUECKHE 3HAHUS O CYLTHOCTH, 3HAYSHUH U 0COOCHHOCTSIX
KOMMEPYECKOT0 MEHEPKMEHTA. 3HAKOMHUT C COBPEMEHHBIMU METOJaMU MEHEIKMEHTA B
YIPABJIEHUU KOMMEpUECKMM npefnpusatueM. Yuut npoBoauTb SWOT- ananmu3 Ha
IpUMepe KOHKPETHOTO MPEANpPHATHS; OpPraHH30BBIBATH TOPTOBO- TEXHOJIOTHYECKUI
Iporecc; NPOBOAWTh KOHKYPEHTHBIH aHain3. Pa3BHBaeT HaBBIKM M KOMIETEHIWHU B
YIpaBICHUN TOPTOBBIM TPEIPHUSITHSIMU.

Commercial Management

The discipline forms theoretical knowledge about the essence, meaning and features of
commercial management. Introduces the modern methods of management in the
management of a commercial enterprise. It teaches you to conduct SWOT analysis on the
example of a specific enterprise; to organize the trade and technological process; to
conduct competitive analysis. Develops skills and competencies in the management of
commercial enterprises.
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MepueHgaiizunr [Ton Ou3Hec IKYpri3y/iH MOPAIBABIK-OTHUKAJIBIK HOPMaJlapblH €CKepe OTBIPHII,
«TYTBIHYIIBIHBIH MiHE3-KYJIKbI» XOHE «Cay/la ajlaHblHA KeJTyIIiHIH MiHe3-KYJIKbD» Typajibl
OimimaepiHe cyileHe OTBIPBIN, 3amMaHayH cayAa-CaTThbIK TEXHOJIOTHSUIAPBIH EHTI3y
OofipIHIIIA OUTiM, OLITIK XKOHE TaFIbUIApIbl KAIBIITACTHIPAIHL.

MepueHnai3uHr JucnumumHa  GopMupyeT 3HaHMS, YMEHHS W HaBBIKM pabOTHl 10 BHEAPEHUIO

COBPEMCHHBIX TEXHOJIOTHIA Mep‘leHZ[aﬁSHHFa, OnHpasACb HAa 3HAHHWHU «IIOBCIACHUA
HOTpe6I/ITeHH» N «HOBCACHHA IIOCECTUTECIA TOProBOro 3ajia», C y‘IéTOM MOpPaJIbHO-
O9THUYCCKNX HOPM BCIACHUS OusHeca.

Merchandising

The discipline forms the knowledge, skills and abilities of work on the implementation of
modern merchandising technologies, relying on the knowledge of “consumer behavior"
and "behavior of a visitor to the trading floor", taking into account the moral and ethnic
norms of doing business.
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YKocnapnay xytieci

[ToH YHBIMHBIH CTPAaTETHSIIBIK >KOHE TAKTHKAJBIK J>KOCIApIaphlH KYpy MpOIEeciHe
KOJITAHBUTATBIH MAaHBI3IBl MPHUHIUNTED MEH OICTepHAiH Heri3iHae YTHIMIBI Oackapy
mrenriMaepin  KaOpuigay JkoHe OW3HECTI THIMII JKYprisy Typaisl OulniM kyHeciH
KaJbInTacTeIpaasl. [IoHAI OKy aschHIA CTYASHTTEp MEHEIKMEHT (YHKIMACHI PETiHIe
A&KocTapiay 9fiCHaMachl MEH NPAKTUKACHl MAOCENENEPIMEH TaHBICA/b, )KOCHApIIAY JKOHE
GakplIay NpOLECiH YHbIMIAacThIpy, OacTankel aKnapaTThl )KUHAY, KOCIOpbIHIa OM3HEC-
JKOCTIap MeH OI0JDKETTI jKacay JaF/IbIapblH MEHIepe/i.
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Cucrema IIaHUPOBAHUS

JucuumirHa GopMHUPYeT CUCTEMY 3HAHHUH O IIPUHATHH PallMOHANBHBIX YIIPABICHYSCKIX
pemeHnii U 3QQPEKTHBHOM BeIeHHH OM3HECa Ha OCHOBE BaXKHEHIINX NPHUHIHUIOB U
METOZOB, HCIHOJB3YyEeMbIX B IIPOLIECCE COCTABICHHS CTPATEIMYECKHX W TaKTHYECKHX
IUIAHOB OpraHM3ali. B paMkax W3y4eHHs AUCUMIUIMHBI CTYIEHTBI ITO3HAKOMATCS C
BOIPOCAMHU METOJIOJIOTHM W TPAKTHKH IUIAHUPOBaHMS Kak (PyHKIMM MEHEIDKMEHTa,
OBIIAJICIOT HaBBIKAMH OpraHU3allMM TIpoliecca IIAaHUPOBaHWA W KOHTpois, cOopa
nepBUYHOI HH(OpManny, CoCTaBIeHHs OU3HEeC-TUIaHa U OI0JDKeTa Ha MIPEANPUSITHH.

Planning System

The discipline forms a system of knowledge about making rational management decisions
and effective business on the basis of the most important principles and methods used in
the process of making strategic and tactical plans of the organization. As part of the
discipline students will learn the methodology and practice of planning as a function of
management, master the skills of organizing the process of planning and control, collecting
primary information, compiling a business plan and budget in the enterprise.
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MapkeTnHITIK 3epTTeynep

[ToH OiniM anyIIbUIApABIH MapKETHHITIK 3€pPTTEYJIEp TYPaJIbl, OJAPABIH IPOLECi Typabl
TEOPISUIBIK ~ OLTIMIEpIH  KaJdBIITACTHIPAABI, MApPKETUHITIK 3EpTTEyJliep IKYPri3y
dmicTeMeciH YHpeTei; MapKeTHHTTIK 3epTTeyJIepIiH HeTi3ri TYCIHIKTepiH, KaFuaaIaphiH,
KypaJliapblH, TYpJIEpiMEH TaHbBICTHIPaAbl; MApKETHHITIK aKIapaTTapiAbl )KHHAY KOHE
Taliay JaFIbUIapbIH JaMbBITaJIbl, MAPKETUHITIK 3€pPTTEeyJIep HOTHKEIepiH MapKeTHHITIK
KCIICHJI Heri3zgey »OkoHe Oackapy MmIemiiMaepiH KaObUimay YIOiH —MaianaHy
KY3BbIPETTIIITIH KAJIBINTACTHIPAIbI.

MapKeTI/IHFOBI)Ie HUCCIICAOBAHUA

JucnuruinHa GopMupyeT y oOydYarolIMXCcsi TEOPEeTHYECKHE 3HAHHMS O MPOBEICHUS
MapKEeTHHTOBBIX HCCIEIOBaHMH, 00 UX Tpolecce; YYUT METOJUKE MPOBEICHUS
MapKETHHTOBOTO HCCIJICIOBAHUS;, 3HAKOMUT C OCHOBHBIMH IHOHSATHSMH, C MPUHIUIIAMH,
UHCTPYMEHTAaMH, BHIAMH TIPOBEJICHHS MAapKETUHIOBBIX HCCIENIOBAHUN; pa3BUBAET
HaBBIKH 110 cOOpY M aHaIM3y MapKeTHHroBoW MH(opmanuu, GopMuUpyeT KOMIETCHIINH
HCIIOJNIb30BaTh PE3YJIbTaThl MAPKETHHIOBBIX HCCIIEIOBAHUH JUI1 000CHOBAHMS U MPUHATHS
YIPaBIEHUYECKUX PEIIEHUH 10 KOMIIJIEKCY MAPKETHHTA.

Marketing Research

The discipline forms students theoretical knowledge about marketing research, about their
process; teaches the methodology of conducting marketing research; introduces the basic
concepts, principles, tools, types of marketing research; develops skills in collecting and
analyzing marketing information, forms the competence to use the results of marketing
research to substantiate and make management decisions on the marketing complex.
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OHIpiCTIK MpaKTHUKa

Ic xy3iHOE CTYACHT MapKeTHHT IUKJII TOHIEPiHEH ajiFaH TEOPHSUIBIK OlniMaepiH GexiTeni
XKoHE TepeHaeTeni. Toxipnbe MapKeTHHITIK TalAayAblH op TYPJi OAICTEpiH KONJIaHY
apKbUIbl YHBIMHBIH MaKpO JKOHE MUKPO OPTAChIHBIH JKai-Kyii Typalibl aKapaTThl TaHIay
MeH KOPBITYFa BIKITAJ] €Te/li; KOpIIaFraH opTa (pakTOpIapeIHBIH YIHBIM KBI3METIHE 9cep €Ty
JIOpeKeCiH aHBIKTay; MapKeTHHITI Oackapy IpOLECTEpiH Tajjay, YHWbIM KbI3METiHIH
HOTWKEJIEPIH 3epTTey, TAIIAY JKOHE JKaJlbUIay.

HpOI/ISBOHCTBCHHaﬂ IIpaKTUKa

Ha MPAKTUKE CTYACHT 3aKPCIUICT U yI‘J'Iy6J'I$ICT TMOJIYUCHHBIC TCOPETUICCKUC 3HAHUA 110
JAUCHUTIUIMHAM MapKETHUHI'OBOI'O IUKJIA. HpaKTI/IKa CHOCO6CTBy€T H0ﬂ60py )48 06061HCHI/IIO
I/IH(i)OpMaIII/II/I O COCTOSAHMHM MAKpO U MHKPO CpE/ibl OpraHu3alu MNOCPEACTBOM
MNPpUMCHCHUSA pPa3JIMYHbBIX MCETOAOB MAPKCTHMHIOBOI'O dHaJIM3ad; OMNPCACIICHHUE CTCIICHU




BIHsiHUS (DAKTOPOB BHEIIHEH Cpe/Ibl Ha eI TeIbHOCTh OPTaHU3AL|H; IPOBEICHNE aHATN3a
MPOLIECCOB  YMPAaBJICHHS MApPKETUHIOBOW [IESTENbHOCTBIO; HM3YyYCHHE, aHajiu3 |
00001IIeHNE Pe3yIhTATOB JACITSILHOCTH OPTaHHU3AIIHH.

Industrial Practice

In practice, the student consolidates and deepens the theoretical knowledge gained in the
disciplines of the marketing cycle. Practice contributes to the selection and generalization
of information about the state of the macro and micro environment of the organization
through the use of various methods of marketing analysis; determination of the degree of
influence of environmental factors on the activities of the organization; analysis of
marketing management processes; study, analysis and generalization of the results of the
organization's activities.
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MiHe3-KyIbIK MapKeTHHT 1

[ToH crymeHTTEpAE TYTHIHYLIBUIBIK MiHE3-KYJIBIKKa dcep eTeTiH (akTopiap KeIleHi,
CaThIll aJxy Typadbl MIemiM KaObUigay TPOIECiHiH —3aHABUIBIKTApBI, OPTYpIIi
HapbIKTapAarsl TYTHIHYIIBUIAPIBIH ~MIiHE3-KYIKBIH 3epTTey onictepi, 3amaHayu
TYXKBIPBIMAaMaiap, TYTHIHYIBUIAPMEH e3apa 9peKeTTeCy TICUIIepi MEH 9IicTepi Typasibl
TYCIHIK KaJBINTACTHIpambl. [IoH asfChIHOAa CTYASHTTED TYTBIHY MiHE3-KYJIKbIHBIH
KQJIBIITAaCybIHBIH ~ AJFBIMIAPTTAPbIH,  TYTHIHYLIBUIAPABI  3EPTTEYAIH  TCOPHSUIBIK
TYKBIPbIMAaMallapblH; TYTHIHYIIBUIAPABIH MiHE3-KYJIKbIHA CBHIPTKBI JKOHE iILIKI acep eTy
(hakTOpIIapbIH; MaPKETUHITET TYTHIHYIIBUIAPMEH ©3apa dPEKETTECY dTHKACHIHBIH POJIiH
3epTTehIl

IloBeneHueCKUl MapKETHHT

JucnuruimHa (GopMHUpYeT Yy CTYACHTOB NpEJACTAaBICHHE O KOMIUIEKCEe (aKTOpOB,
BIHSIONINX Ha MOTPEOUTENECKOE MOBEACHUE, O 3aKOHOMEPHOCTAX MpoIiecca MPUHATHS
pelIeHusl O TOKYIKEe, O METOAaX M3y4YeHHUs! MOBEJCHHUS IOTpeOHTeNeil Ha pa3IMYHBIX
pPBIHKaX, O COBPEMEHHBIX KOHIICMIHUAX, MOAXO0JaX M MEeToJaX B3aUMOICHUCTBHUS C
noTpeduTeIsiMu. B paMKax AMCHMIUIMHEI CTYAEHTHI M3Y4aT MPEANIOCHIIKH CTAHOBICHHS
MOBE/ICHHS TIOTPEOJICHNS, TEOPETHYECKHE KOHIEIIMH HCCIEeOBAaHHUS ITOTpeOHUTeIei;
(haKTOpHI BHEIIHETO W BHYTPEHHETO BIMSHUS Ha MOBEACHUE ITOTPEOUTEINCH; pOJIb 3THKH
B3aUMO/ICHCTBUSI C MOTPEOUTEIISIMA B MAPKETHHTE.

Behavioral Marketing

The discipline forms students' understanding of the complex of factors influencing
consumer behavior, the laws of the purchase decision-making process, methods of
studying consumer behavior in various markets, modern concepts, approaches and
methods of interaction with consumers. Within the framework of the discipline, students
will study the prerequisites for the formation of consumer behavior, theoretical concepts
of consumer research; factors of external and internal influence on consumer behavior; the
role of ethics of interaction with consumers in marketing.
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YWBIMABIK TOPTIIl XKoHE YHBIMIIBIK
MQJIEHUET

[Ton yiteiMmapaarsl agaMIapAblH MiHE3-KYJIKBIHBIH HETi3/lepi Typaibl >KyHemnl TyciHik
Oepeni, Oenrinmi Oip Xarjainapia »Xeke TYIFaIapIblH iC-OpEKeTTepiHiH cebenTepiH
TYCIHIIpye MIBIFapMAlIbUIBIK JKOHE MEpCIEKTHBAIbI OWNayFa, 3epTTeyre, FhUIBIMU
Ke3KapacThl KoJiaHyra yiiperexi. IIpakTHKaibIK 3epTTeylsiep KYprizy, HpoOiieMaibIK
JKaFlainapapl Taiaay JaFAbUIapblH  JlaMbITaabl. KopropaTHBTIK MOIEHHETTI JKoHE
YHBIMIACTBIPYIIBUIBIK ~ MIHE3-KYJIBIKTBI,  THIMII ~ agaMH  KapbIM-KaTHIHACTApPJIbI
KaJIBINTACTBIPY CaJlaChIHIAFbl KY3bIPETTEeP/li allyFa bIKIAJl eTeli.
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OpraHu3annoHHOE OBEACHUE U
OpTaHM3aIOHHAS KYJIbTYypa

JlucnuimHa JaeT CHCTEMHOE TPEACTaBIeHHE OO0 OCHOBAaX IIOBEICHUS JHOACH B
OpTaHM3aMAX, YIUT TBOPUECKH U NMEPCIEKTUBHO MBICINTb, HCCIIEA0BATH, MOTUBHPOBAThH
HCTIONb30BaTh HAYYHBIH MOAXOJ K OOBSCHEHHIO MPUYMH IOCTYNKOB HHIWBUAOB B
ONpEeNeNeHHbIX YCIOBUAX. Pa3BuBaeT HaBBIKM B IPOBEJCHUU MNPAKTHYECKHX
UCCIeJOBaHMM, aHanmu3e mnpoOneMHbIX curyanuid. CrnocoOCTByeT — IOJTy4eHHIO
KOMIIETEHIIMH B 0o0jacTH  (OpMHpOBaHMS  KOPIIOPATMBHOH  KYJBTYpPHl |
OpTaHHU3alOHHOTO TOBEJIeHUs, 9P PEKTUBHBIX YeIOBEUECKUX B3aMMOOTHOLICHUH.

Organizational Behavior and
Organizational Culture

The discipline provides a systematic view of the basics of human behavior in
organizations, teaches creative and forward thinking, research, motivation to use a
scientific approach to explain the reasons for the actions of individuals in certain
conditions. Develops skills in conducting action research, analyzing problem situations.
Contributes to the acquisition of competencies in the formation of corporate culture and
organizational behavior, effective human relations.

BII TK
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BusnecTi yitpIMaacTeIpy

[Ton OwW3HECTIH TEOPISUIBIK HeTi3Zepi OOMBIHIIA OiMTIMAI KaBIITACTHIPAABI, KOCiOM
KBI3MET callachlHAa OW3HecCTi OacKapyAbIH TYPJi TOCUIIEpi MEH KypalTapblH KOJIaHY
JIAFIbLIAPBIH  KAJIBINTACTRIPaAbl. [IoH aschiHAa OLTIM anylnsuiap OW3HEC YFBIMBIH,
TYpJIepiH, YHBIMIAacTHIPbUTYbl MEH WH(PaKYpBUIBIMBIH, OM3HECTI Tipkey, OaHKpPOTTHIK
JKQHE TapaTy TOPTiOiH 3epTTeiiu.

Opranuzanus 6u3Heca

JucnumuimHa (opMHpyeT 3HAHUS IO TEOPETHYECKMM OCHOBaM Ou3Heca, oOyd4aer
HaBbIKaM NPUMEHEHUS Pa3IMuHbIX IPHEMOB U CPEACTB yIpaBieHUs OM3HECOM B cdepe
npodeccnoHanbHOM JeATeNbHOCTH. B paMkax JUCHUIUIMHBI OO0ydYaroliuecss wu3ydar
MOHSITHE, BUJIbI, OPTaHU3AIMIO U WHQPACTPYKTYpy OU3Heca, MOPSIOK PErHCTpallvH,
0aHKPOTCTBA U JIMKBHALIMH OH3Heca.

Business Organization

The discipline formation knowledge on the theoretical foundations of business, teaches
skills of applying various techniques and tools of business management in the field of
future professional activity. Within the framework of the discipline, students study the
concept, types, organization and infrastructure of business, the procedure for registration,
bankruptcy and liguidation of business.
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BackapymbuIbIK memimMaep/i xacay

[Ton GackapyIIBUIBIK MICTIIIMHIH MOHI, Ma3MYHBI, Typiepi, 0acKapyIIbUIBIK MISOTiMIepIi
A3IpIIeYIiH OPTYPIIi aNrOPUTMICPI Typallbl TEOPHSUIBIK OUTIMII KalBITACTHIPAAbl. Op
Typii okarmaitmapaa PPXK okysere achlpyIblH €H YTBHIMIBI YHBIMJIACTHIPYIIBLIBIK
(hopmarapbIMeH, 3aMaHayH KENTIK TEXHOJIOTHJIaPMEH TaHBICTBIPaIbl. backapybuibiK
MIeTiMIEP/ Il 93ipJiey JKoHe KaObUIIay TeXHOJIOTHUIapbIHIa 0aCKapyIIBUTBIK MEITIMAEPIi
KaOblIJIay YIIIH CaH/IbIK XKOHE CalalbIK TAIAY KYPri3y JaFIbUIapblH JaMbITa/IbL.

OH6

Pa3zpaboTka ympaBieHIeCKUX
peueHui

JucunnmHa ¢GopMHpPYeT TEOpPeTHYEeCKHe 3HAHUS O CYIIHOCTH, COACP)KaHHH, BHIAX
YOPABIEHYECKOTO PEIISHUs, PA3IUYHBIX aJrOPUTMax pa3padOTKH YIpPaBICHYECKIX
pemeHnid. 3HaKOMHT C Haubojee paluOHATBHBIMH OPTaHM3AIMOHHBIMH (QOpMaMu
ocymecTtBieHuss PYP B pasnuuHBIX yCIOBUSIX, C COBPEMEHHBIMH CETEBBIMU
TexHoJorusiMU. Pa3BuBaeT HaBBIKM B NPOBEACHUU KOJIMYECTBEHHOIO U KaYECTBEHHOIO
aHaIM3a Ui TPUHATHS YNPaBICHYECKUX PELIEHHMH B TEXHOJIOTHSX pPa3pabOTKH H
MPUHATHSL YIPABJICHUYECKUX PELICHUH.

Development of Managerial

The discipline forms theoretical knowledge about the essence, content, types of
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Decisions

management decisions, various algorithms for developing management decisions. It
introduces the most rational organizational forms of the implementation of the RUHR in
various conditions, with modern network technologies. Develops skills in conducting
quantitative and qualitative analysis for management decision-making in development
technologies and management decision-making.

BII TK
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VHHOBanUSUIBIK OHIMIED MEH
KbI3METTEP MapKEeTHUHT1

Byn moH cisre MHHOBAIMSJIBIK ©HIM/I HapbIKKA >KBUDKBITY/IBIH FBHUIBIMH-TPAKTHKAJIBIK
JIaF/BIapbIH - 1aMbITYFa, WHHOBALMSUIBIK QJIEYeTTI JWarHOCTHKalayfa, YHbIMIarbl
WHHOBAIMSIUIBIK Y/IEpiCKe, COHJAl-aK MHHOBAUMSUIBIK HapBIKTarbl CyOBEKTIHIH MiHe3-
KYJIBIK €peKILIeIIiKTepiH KapacThIpyFa MYMKIHJIIK Oepei.

MapkeTuHT UHHOBAaITMOHHOU
MPOOYKIMH U yCIyT

ﬂaHHaH JUCHUIIIINHA IIO3BOJIMT BI)IpaGOTaTL HaYy4YHO-TIPAKTUYCCKUC HaBBbIKH
NPOABMIKCHUS HWHHOBALIMOHHOI'O TIMPOAYKTAa Ha PbIHOK, TMPOBECTH JAUArHOCTUKY
WHHOBAIIMOHHOT'O TIOTCHIIMAJIa, WHHOBALIMOHHOI'O IIpoHecCa B OpraHu3alry, a TaAK¥XKC
PACCMOTPCHHUC 0COOEHHOCTEH TIOBCACHUA Cy6LeKTa Ha PBIHKC HHHOBaHHﬁ.

Marketing of Innovative Products and
Services

This discipline will allow you to develop scientific and practical skills for promoting an
innovative product to the market, diagnose the innovative potential, the innovation process
in the organization, as well as consider the characteristics of the subject’s behavior in the
innovation market.

OH6
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I/IHHOBaHI/IHJ'H)IK MCHCIXKMCHT

[ToH MHHOBAIMSITBIK KbI3MET JKOHE HHHOBAIHMSIAPIbI OacKapy MEXaHH3Mi Typalibl TYCIHIK
KaJIBIITACTHIPAIBI, WHHOBAIIMSUTBIK ~ MCHE/DKMECHTTIH ~ YHBIMIBIK-9KOHOMHUKAIIBIK
MoJIeTiMeH TaHBICTHIpaabl. HHOBaIWsIIapApIH THIMALIITIH Oaranayna, BEHIYPIIiK JKOHE
Ou3HeC-nepilTe KapKbUIAHABIPY MPOIECTEPiH YHBIMIACTHIPY 1A AAFIbUIAP/IbI JaAMBITAIbI.
YaxkpIT meHOepiMeH HaKTHI IIEKTENTeH OHIM PEeTiHe HHHOBAIMSIIAPABIH ePEKIICITiKTEePiH
Oaramayra kemektecemi. OmapAplH THIMIUIrIH Oaranay HeETi3iHIAC WHHOBAIIHMSIApIbI
€HTi3y OOMBIHINA KY3bIPETTeP i KAIBIITACTHIPAIHL.

M HHOBAIMOHHBIN MEHEIKMEHT

JucnumumHa  QopmupyeTr mpeacTaBlieHMe 00 WHHOBALMOHHOM JEATENLHOCTH U
MEXaHHU3Me YNpPaBJeHUs] WHHOBALMSIMHU, 3HAKOMHUT C OpPraHM3alIOHHO-YKOHOMHUYECKON
MO/IEJIbI0 MHHOBAIIMOHHOTO MEHE/PKMEHTa. Pa3BruBaeT HaBbIKM B OlLieHKE 3()(DEKTHBHOCTH
WHHOBAIlMi, B OpraHU3allMk IPOLECCOB BEHYYPHOIO U  OHM3HEC-aHIelIbCKOTO
¢unancupoBanusi. CriocoOCTByeT OlleHKe OCOOSHHOCTEW WHHOBAlMil Kak MNpPOJYKTa,
YETKO OTPaHMYCHHOTO paMKamMH BpeMeHH. DOopMHpYeT KOMIIETEHIIMH N0 BHEIPEHHIO
WHHOBAIIMH, HA OCHOBE OIICHKH MX 3(PPEKTHBHOCTH.

Innovation Management

The discipline forms an idea of innovative activity and mechanism of innovation
management, introduces the organizational and economic model of innovation
management. Develops skills in assessing the effectiveness of innovation, in the
organization of processes of venture and business angel financing. Facilitates the
assessment of the characteristics of innovation as a product, clearly limited by time. Builds
competencies to implement innovations, based on the assessment of their effectiveness.
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Bbpenaunr

[Tor HapbIKTa OpoHATEPAI KYPY, KaWFaCTHIPY >KOHE JAMBITY CAJIACHIHJAFBl JKETEKII
(bmpManapbIH HEeri3ri FUIBIMU TEOPHSUIAPEI MEH TaXiprOeci Typaibl TEOPUSUIBIK O1miM/Il
KaJIBIMITACTRIPAbl; OPIH] ayAWTIH KYPTi3yiH HETi3Ti oicTeMeNnepiMeH, YIKOHOMUKAIIBIK
Oomkay koHe OpIHIATEpIiH KYHBIH Oarajay oOJiCTEpIMEH TaHBICTHIPAIbl, OpPIHIWHT
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CaJIaCBIHAAFBl MApKETHHITIK ic-TIapajapAbl YHBIMAACTBIpYAa JKOHE OTKi3yae Oumim
AIyIIbUIApAa MPAKTHKAIBIK JaFAbUIaPEIH JaMBITA/IbL.

Bpenaunr

JuciurinHa (GOpMHUPYET TEOpEeTHYECKUE 3HAHUS 00 OCHOBHBIX HAYYHBIX TEOPHUSIX U
ombITe Beaymux GupM B cepe co3maaHusl, NOZUIUOHUPOBAHUS U Pa3BUTHs OPIHIIOB Ha
PBIHKE; 3HAKOMHUT C OCHOBHBIMH METOJMKAMH MPOBEICHUS ayIuTa OPIHIOB, METOIAMU
9KOHOMHYECKOTO MPOTHO3MPOBAHUS U OLEHKH CTOMMOCTH OpAHIIOB, pa3BUBACT Yy
00yJaromuxcs MPaKTUYCCKAE HABBIKM B OPTaHU3AIMHM U MPOBCIACHUU MAapKCTUHTOBBIX
MEPONPUSITHI B 00JIaCTH OpIHIUHTA.

Branding

The discipline forms theoretical knowledge about the main scientific theories and
experience of leading firms in the field of creation, positioning and development of brands
in the market; introduces the basic methods of auditing brands, methods of economic
forecasting and valuation of brands; develops students™ practical skills in organizing and
conducting marketing activities in the field of branding.

Iepconanner 6ackapy

ITon mepcoHanmsl Oackapy oficTepi, YHBIMHBIH KaApJiblK KYPaMbIH KAaJbIITACTHIPY
mporeci JkoHe T.0. Typaiel JKYHemi TYCiHIK KalbITacThIpanpl. JKYMBIC OpHBIH
YHBIMIACTBIPY, MEPCOHANFa KAKETTUIIKTI Kocmapiay, NEepCOHANIbl BIHTAIAHIBIPY
TETIKTEPIH Maiiianany JAarAbUIapbiH JaMbITaabl. Kel3MeTKepep i ipikTey, ipikTey KoHe
JKaaay, KaJpIiiblK MOCEIeNIep i MICITy )KOHE MEPCOHANFA KaXKETTUTIKTI aHBIKTay OOWBIHIIIA
KY3BIPETTEp/Ii aJlyFa bIKIa eTe/.

YipasieHue nepcoHalom

JucnuruinHa — QopMHpYeT CHUCTEMHOE TMpEeICTaBIEHHE O METOAaxX YIpaBICHUS
MepcoHajoM, Iporuecce (OPMHPOBAHUS KaJpOBOrO COCTaBa OpraHU3allMd, W T.1I.
3HAKOMUT C METOaMH Pa3BUTHs U OOy4YeHHs MEpCOHalla U ero MOTHBalMK. Pa3BuBaer
HaBBIKM B OpraHu3alMu pabodero MecTa, IUTAHUPOBAHHS MOTPEOHOCTH B IEpPCOHAJE,
WCIIONIb30BAaHUH MEXaHH3MOB CTUMYJIHPOBaHUS TepcoHana. CrocoOCTBYET MONyYIESHUIO
KOMIIETEHIINHI 110 0TOOPY, HOA00pY U HaltMy TepCcoHalla, PEIICHUIO KaIpOBBIX IPOOIeM U
OTIPENICIICHUIO TIOTPEOHOCTH B TIEPCOHAIIE.

Personnel Management

The discipline forms a systematic view of the methods of personnel management, the
process of formation of the personnel composition of the organization, etc. Acquaints with
the methods of development and training of staff and its motivation. Develops skills in the
organization of the workplace, planning the need for personnel, the use of mechanisms for
stimulating staff. Contributes to the acquisition of competencies in the selection, selec-
tion and recruitment of personnel, solving personnel problems and determining the need
for personnel.
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MapKeTHHI TiK KOMMYHHKAIIHsIIap

[ToH MapKEeTHWHITIK KOMMYHUKAIUSIIAPABIH THIMIITITIH aHBIKTAUTHIH KapHAMAJBIK
KEIIeH, 3aMaHayd KOMMYHHKAIMSJIBIK TEXHOJNOTHSUIAD JKOHE (haKTOpyiap Typaibl
TEOPHMSUTBIK  OLMIMII KaJBINTACTBIPAAbl, MapKeTHHITIK KOMMYHHKAIMSIap JKyiHeciH
JAMBITYJaFbl MPAKTUKAIBIK JaFAbUIAp/bl JaAMBITYyFa JKOHE OEKITyre >KOHE JKYPTi3ireH
KOMMYHHUKAIHSIIBIK MAPKETHHITIK KBI3METTIH THIMIUTITIH aHBIKTAYFa BIKIAJ €Te/i.

MapKCTI/IHl"OBLIe KOMMYHUKaIUnu

I[I/ICL[I/IHJ'II/IHa (1)OpMI/Ipy€T TCOPETUYCCKNUE 3HAHUA O KOMIUICKCE [MPOABUIKCHUA,
COBPEMCHHBIX KOMMYHUKAIMOHHBIX TEXHOJOIUAX U q)aKTOan, OIPpCACIIAONINX
3(1)(1)€KTI/IBHOCTI> MAapKETHHIOBBIX KOMMyHPIKaHI/Iﬁ; CHOCO6CTBy€T Bpra6OTK€ )48

OH6
OH10




3aKPEIUICHUIO MPAaKTHYECKUX HABBIKOB II0 pa3pabOTKe CHCTEMBI MAapKETHHTOBBIX
KOMMYHHUKaNUi u ompenencHnd 3(GQEKTUBHOCTH INPOBEICHHBIX KOMMYHHKAIMOHHBIX
MEpOIPUATHI MapPKETHHIOBOTO XapakTepa

Marketing Communications

The discipline forms theoretical knowledge about the promotion complex, modern
communication technologies and factors that determine the effectiveness of marketing
communications; contributes to the development and consolidation of practical skills in
the development of a marketing communications system and to determine the
effectiveness of the conducted communications marketing activities.

Bell KK
I11 BK
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MapketuHrti 0ackapy

[Ton MapkeTHHITI OacKapyAbIH MaHI, Ma3MyYHBI, QyHKIMSIIAPbl MEH IPUHIMIITEP] Ty Pabl
OimimMal  KanbinracTelpaipl. Tayap, Oara, Tapary »oHE KOMMYHHKATHBTIK cascat
callacBIHAA KeJICUITeH, capallaHFaH MIeIIiMAEPAl d3ipiey JKoHe iCKe achlpy OoibIHIIA
JNaFqbpuIapAbl  JaMmblTansl. MapKeTHHITIK  KBI3METTi  OakpUiay JKoHE (DUPMaHBIH
MapKETHHTTIK KYII-KITepiHIH HOTIKENIriH Oaraimay OOWBIHINA KY3BIPETTLTIKTI
KQJIBIITACTBIPYFa BIKIAN eTelli.

YHpaBJ'IeHI/IC MAapKETHUHI'OM

JucnummHa GOpMHUpPYET 3HAHUSA O CYIIHOCTH, COAEpKaHWM, (PyHKIMSIX W MPUHOHIAX
yIpaBICHUS] MapKETHHIOM. Pa3BHBaeT HaBBIKM TI0 pa3paboTKe W peau3alnu
COTJIACOBAHHBIX, B3BEUICHHBIX pEHNIEHMH B  00JacCTH  TOBapHOH, ILICHOBOH,
pacnpeienuTeIbHON U KOMMYHHUKAaTHBHOW MOJIUTHKH. CriocoOCTByeT (hOpMHPOBAHHUIO
KOMIIETEHIIMY 10 KOHTPOJIIO MapKETUHTOBOH 1€ATEIbHOCTH U OLIEHKE pe3yIbTaTUBHOCTU
MapKETHHTOBBIX YCHIHH UPMBL.

Marketing Management

The discipline forms the knowledge of the essence, content, functions and principles of
marketing management. Develops skills for the development and implementation of
coordinated, balanced decisions in the field of product, pricing, distribution and
communication policy. Promotes the formation of competence in the control of marketing
activities and assessment of the effectiveness of marketing efforts of the firm.

OH6
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MapkeTHHITIK Tangay

[ToH MapKeTHHITIK Taliay OJICTepiH, HAPBIKTHIK NEPEKTeplIi ©OHJICY KOHE AYphIC
MapKeTHHITIK IemiMaep Kabpuiaay VIOiH jKacaHIbl MHTCIUICKT KYPalJapblH KOJIAHY
JaFIbUIapbIH  KabINTAcThIpaabl. Kypc OGapbIChIHAA TYTHIHYIIBUIAPIBIH MiHE3-KYJIKbIH
Tangay, HapBIKTHIK ypAicTepli Ooibkay, KIMEHTTepIi cerMeHTTey jkoHe Al HeriziHme
MapKEeTHHITIK IIEMIMACPAiH THIMIUTITIH Oaraiay KapacThIPbUIaIbL.

MapKkeTHHIOBbIN aHaIHU3

JucnumumHa GopMupyeT 3HaHHS ¥ IPAKTHYECKHE HaBBIKHU ITPOBEJCHUS MapKETHHTOBOTO
aHaM3a C HCIIONB30BAaHHEM COBPEMEHHBIX LH(POBBIX TEXHOJIOTHH W HHCTPYMEHTOB
HCKYCCTBEHHOI'O MHTEJIEKTa. B paMkax Kypca U3ydyaroTcss METOJbl aHAJIN3a PHIHOYHBIX
JTAaHHBIX, IPOTHO3UPOBAHMS CIIPOCA, CETMEHTAIINN ITOTpeOUTEINeH, BBEISIBICHHS PHIHOYHBIX
TEHJCHIIMA M OUIEHKH 53(P(PEKTHBHOCTH MapKETHHTOBBIX pemeHnd Ha ocHoBe Al-
HUHCTPYMEHTOB.

Marketing Analysis

The discipline develops knowledge and practical skills in conducting marketing analysis
using modern digital technologies and artificial intelligence tools. The course covers
methods for analyzing market data, forecasting demand, segmenting consumers,
identifying market trends, and evaluating the effectiveness of marketing decisions based
on Al tools.
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I1J1 BK
PD UC

OHIpiCTIK MPaKTHKA

Ic xy3iHOE CTYOCHT MapKeTHHT IUKJII TOHIEPiHEH ajiFaH TeOPHSIIBIK OlTiMIepiH OexiTeni
JKOHE TepeHaeTedi. Toxipnbe MapKeTHHITIK TalgayIblH op TYPMi SICTEepiH KOJJaHY
APKBUIBI YIHBIMHBIH MAaKpO XKSHEe MUKPO OPTAChIHBIH JKai-KYii TypaJibl akliapaTThl TaHAaY
MEH KOPBITYFa BIKIAJ eTe/li; KoplIaraH opTa (haKTOpIapbIHbIH YHBIM KbI3METIHE acep eTy
JIOpEKECIH aHBIKTay; MapKETHHITI Oackapy IMpOLECTEpiH Tajnay, YHWbIM KbI3METiHIH
HOTWOKEJIEPIH 3epTTey, TAIay JKOHE JKaJIblUIay.

HpOH?,BOL[CTBeHHaH IMpaKTUKa

Ha nmpakTuiike CTyCHT 3aKpeIUISIET U yrITyOJseT NOJyYCHHBIC TCOPETHUCCKUE 3HAHUS 110
JMUCIUTUTMHAM MapKeTUHTOBOrO IHKia. [IpakTuka cnocodcTByeT moabopy U 0000IIeHUIO
HHPOPMALMU O COCTOSHHHM MAaKpO M MHUKPO CpEIbl OPraHU3alMd MOCPEICTBOM
MPUMEHEHUU DPAa3IMYHBIX METOJOB MAapKETHHTOBOTO aHalIK3a; OMpeAesIeHUE CTETeHH
BIHSHUSA ()aKTOPOB BHEUTHEW Cpe/IbI HA ACATEIEHOCTh OPTaHU3aINI; IPOBEICHIE aHATN3a
MPOIIECCOB  YIPABICHUS MAapKETHHTOBOW JCATCNBHOCTBIO; W3Y4YCHHE, aHAIW3 |
000011IeHNE PE3yIBTATOB JCSATEIHPHOCTH OPTaHM3AIIHH.

Industrial Practice

In practice, the student consolidates and deepens the theoretical knowledge gained in the
disciplines of the marketing cycle. Practice contributes to the selection and generalization
of information about the state of the macro and micro environment of the organization
through the use of various methods of marketing analysis; determination of the degree of
influence of environmental factors on the activities of the organization; analysis of
marketing management processes; study, analysis and generalization of the results of the
organization's activities.

BII TK
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KpI13meT kepceTy canachbHbIH
MapKeTHHT1

I[ToH KBI3MET KOpCETY calachlHlla MAPKETUHITIK CasCaTThl KYPY/IbIH FBUIBIMU HETI3[epiH
ycbiHaapl. KpI3MeT ©HIMi peTiHleri epeKIIeNiKTepiH €CKepe OTBIPHII, MapKEeTHHITIK
KbI3METTEP/IIH epeKUIeTIKTepi Typajbl OLTIMAI KajblnTacTeipagsl. Kpi3mer kepcery
caJIachlHJa Heri3JielreH MApKETHHITIK IIenliMaep KaObuLiay JaFapuIapblH yHpeTes.

MapxketuHr chepsl ycayr

JlucnuiuimHa 3HaKOMHT C HAYYHBIMH OCHOBAaMH Pa3padOTKH MapKETHHTOBOH MOJIUTHKH B
cdepe ycrmyr. @opMupyer 3HaHUS crIelU(PUKI MapKETHHTa YCIYT C y9€TOM OCOOEHHOCTEH
yCIyrn Kak ToBapa. IIpMBHBaeT HaBBIKM NPHHATHA OOOCHOBAaHHBIX MapKETHHIOBBIX
peueHuni B cepe ycuyr.

Service Sector Marketing

The discipline introduces the scientific foundations of developing a marketing policy in
the service sector. Forms knowledge of the specifics of marketing services, taking into
account the characteristics of the service as a product. Teaches the skills of making
informed marketing decisions in the service sector.

Bacekere kabinerTimikTi 6ackapy

ITon GocekenecTik, 6ocexkere KaOUIETTUTIK, O9CEKENEeCTIK apTHIKIIBIIBIKTAP TEOPHSIIAPEHI,
0oceKeNecTiKTIH HeTi3ri CTpaTerwsapel Typajsl TYCiHIK KajemoTacTeipangsl. Cana
EpEeKIIIeNiriH ecKepe OTBIPBIN, OHIMHIH Oocekere KabOinmeTTimiriH Oarayay omicTeMeciH
KOJIJJaHyFa, CaJafarsl TaOBICTBIH  HETi3ri  (akTopiapblH JKOHE OoCeKeNecTik
apTHIKIIBIIBIKTAPBIH KO3JIepiH aHbIKTayFa yiperemi. KocimopelHHBIH OocekenrecTik
OpPTachlH JMAarHOCTHKalay >koHe OocekenecTepliH KbhI3METiH Tanjgay xkoHe T. O.
JAFJbUTAPBIH TaMBITAAbl. OHIM MEH KOCINOPHIHHBIH 0dceKere KaOUICTTUIIK ACHIreHiH
Oackapy oHe aHBIKTay OOMBIHIIA KY3BIPETTITIKKE KOJI )KETKi3yre bIKNajl eTeli.
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VYpasnenue
KOHKYPEHTOCIIOCOOHOCTBIO

JucnunnmHa ¢dopmupyer MPE/ICTABICHHUE 0 TEOPHAX KOHKYPEHIIUH,
KOHKYpPEHTOCIIOCOOHOCTH, ~ KOHKYPEHTHBIX IPEUMYINECTB, 0a30BBIE  CTPATErHsAX
KOHKYPEHIMH. YUUT IPUMEHATh METOJUKH OLIEHKH KOHKYPEHTOCTIOCOOHOCTH MPOIYKIIUH
C y4eToM cheuu(puKH OTPACiH, BBIBIATH KIIOYEBBIE (PAKTOPHI ycrexa B OTPacid H
UCTOYHUKMA  KOHKYPEHTHBIX IpPEHMYINECTB. Pa3BuBaeT HaBBIKM  JHarHOCTUKU
KOHKYPEHTHOH Cpenbl MpeAnpusTHs U aHalu3a JeATeNbHOCTH KOHKYPEHTOB U T.IL.
CriocoOcTByeT MOJSYyUYCHHIO KOMIIETEHLUI MO YIPABICHUIO U OMNPEAEICHUI0 YPOBHS
KOHKYPEHTOCIIOCOOHOCTH TOBapa M NpeIIPHUSITHUSI.

Management of Competitiveness

The discipline forms an idea of the theories of competition, competitiveness, competitive
advantages, basic strategies of competition. Teaches to apply methods of assessing the
competitiveness of products, taking into account the specifics of the industry, to identify
key success factors in the industry and sources of competitive advantages. Develops skills
in diagnosing the competitive environment of the enterprise and analyzing the activities of
competitors, etc.

Promotes the acquisition of competencies in managing and determining the level of
competitiveness of goods and enterprises.

BII TK
BJ KB
BD EC

WHuTepHeT-MapKeTUHTD

[ToH MapKeTHHITIK MiHAETTEP/Il NICMIy YIIIH KCIITOPBIHAAPIbIH YKOHOMHUKAIIBIK KbI3METI
0apbIChIHIA KOJIAAHBUIATHIH HHTEPHET-MapKETHHITIH Ka3ipri 3aMaHfbl TY>KbIPbIMaMachl
Typajbl JKyHedal Ke3KapacThl KaiublnTacTblpansl. CTyJIEHTTEp HWHTEPHET-MapKeTHHT
KypaJIapblH KOCIOM KhI3METTE MaiifiajaHy cajachlHaa OiLTIM MCH JafiblFa ue OO0Jabl
JKOHE CaThlll alylIblIapFa OHIMJI HeMece KbI3METTI caTy JKOHE OJlapMEH KapbIM-
KaThIHACTBI 0acKapy MaKCaThlHIa HHTEPHETTErl JOCTYPJI MAapKETHHITIH OapIibiK
ACTICKTLICpiH Maiganany TOXIpuOeciH amabl.

WHTepHeT-MapKeTHHT

JucnumumHa  (QopMHpYeT CHCTEMHOE NPE/ACTABICHHE O COBPEMEHHOH KOHIEHINU
WHTEPHET-MapKETHHTa, HCIONb3YeMOH B  XOIE  XO3MHCTBEHHOW JEATEIbHOCTH
NPEANPUSATHH B LENAX PEIICHNS MapKeTHHIoBBIX 3anad. OOydaromuiics mpuoOpeTyT
3HaHMS M HaBBIKK B OOJIACTH HCIIOJIB30BAHMSI WHCTPYMEHTOB WHTEPHET-MapKeTHHIa B
npodeccHoHABHON AEATEIHHOCTH U MOJTydaT MPAaKTUKY MCIOIb30BAHUS BCEX acIEKTOB
TPaAMIMOHHOTO MapKeTuHra B VIHTEpHeTe, ¢ IeIbi0 MPOJakKH MPOIYKTa WM YCIyTH
MOKYIaTeJsIM U YIIPABICHHS B3aHMOOTHOIIEHHUSIMU C HUMH.

Internet Marketing

The discipline forms a systematic understanding of the modern concept of Internet
marketing used in the course of business activities of enterprises in order to solve
marketing tasks. Students will acquire knowledge and skills in the field of using Internet
marketing tools in their professional activities and will get the practice of using all aspects
of traditional marketing on the Internet, in order to sell a product or service to customers
and manage relationships with them.

OH6
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MapkeTuHrTeri aknaparThiK
JKyHenep kKoHe MOJIENbIEY

[ToH MapKeTHHT calachIHIIA AKMAPATTHIK KyHenepi, MUQPIBIK TEXHOIOTHUSIIAPIEI XKOHE
JKacaHIbl HWHTEIUICKT KYpPalIJapblH KOJJaHy OOWBIHIIA OLTIM MEH MpPaKTUKAaJIBIK
JAFIpUTAPABI KalbInTacTeipaabl. Kypc OapbICBIHIa MapKETHHITIK ACPEKTEepHdi KHUHAY,
OHJICY JKOHE TaJJay, TYTHIHYIIBUIAPIBIH MiHE3-KYJIKBIH MOJIENB/ICY, CYPAHBICTHI O0IDKayY
JKOHE MApKETHHITIK IMemiMAepAiH THIMAUITIH Oaramay oIicTepi KapacThIPHLIAJIBL.
JKacaHIpl WHTEUICKT KYPAIAAPhIH MAPKETHHITIK MPOLECTEPi aBTOMATTAHABIPY,
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KIMEHTTEPAI CETMEHTTEY, ACPEKTEpi Talay, ecenTep JalblHIay jKoHe TU(PIIBIK opTana
OacKapyUIBUIBIK MEMiMICPAl Koaay YIIiH KOIJaHyFa epeKIe Ha3ap aynapbUlajibl.

WHdpopMannoHHbIE CHCTEMBI U
MO/JIeIUPOBaHNE B MapKETHHTE

JucnummHa ~ dopMHpyeT  3HaHUS M NPAKTHYECKHE  HABBIKM  IPUMEHEHUS
MH(OPMALMOHHBIX CHUCTEM, IHU(PPOBBIX TEXHOJIOTUIl U WHCTPYMEHTOB MCKYCCTBEHHOTO
MHTEJUIEKTa B MapKeTHHre. B pamkax Kypca M3ydaroTcss MeToabl cOopa, o0paboTku u
aHaJM3a MAapKETUHIOBBIX JAaHHBIX, MOJICIMPOBAHMS TOTPEOUTENBCKOTO IOBEICHUS,
MPOTHO3UPOBAHMS CIIPOCA U OLIEHKH 3(PEKTUBHOCTH MAapKETHHIOBBIX pereHnii. Ocodoe
BHUMaHHE YyJAEISIeTCs HCHOJb30BaHUIO Al-MHCTpyMEHTOB Ais aBTOMaTH3alUU
MapKETUHTOBBIX IPOLIECCOB, CETMEHTAlMM KIMEHTOB, aHalu3a JAHHBIX, MOATOTOBKHU
OTYETOB M NOJICPKKH YIPABJICHUCCKUX PELICHUH B IH(POBOI cpeie.

Information Systems and Simulation
in Marketing

The discipline develops knowledge and practical skills in applying information systems,
digital technologies, and artificial intelligence tools in marketing. The course covers
methods for collecting, processing, and analyzing marketing data, modeling consumer
behavior, forecasting demand, and evaluating the effectiveness of marketing decisions.
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XaJ'ILIKapaJ'IBIK MapKETHHI

[ToH XanmbIKapajblK HapbIKTapla MapKETHHITIK KbI3METTI YHBIMAACTBIpyIa >KacaHMIbl
MHTEIUICKT KYpPaJIapblH KOJIaHy OOWBIHINA TEOPHSUIBIK OiTiM MEH HNpaKTHUKAaJIbIK
JarapUIapasl Kaneinracteipansl. Kype 6apsicbinaa Al kKeMeriMeH ChIPTKBI HAPBIKTAP.IbI
Tanmay, XaiblKapaiblK TYTHIHYIIBUIAPIBIH MiHE3-KYJIKBIH 36PTTCY, CYPaHBICTHI OOMKaY,
HapBIKTBl CErMEHTTEY, jkahaHIIBIK 0aceKeNnecTiKk opTafa MapKeTHHITIK CTpaTerusuiapabl
93ipJiey xoHe OPESHTI MISTENIIK HApBIKTapFa OciliMIey MoceeNiepi KapacThIPhLIa bl

MexnyHapoaHblii MApKETHHT

JucuunnmHa hopMHpYET TEOPETUIECKHE 3HAHUS U IIPAKTUYECKHIE HABBIKM MPUMEHEHUS
MHCTPYMEHTOB  UCKYCCTBEHHOI'O HHTE/UIEKTa B  OpPraHMU3AalMM  MapKETUHIOBOM
JIESITETTPHOCTH Ha MEXAYHApOJIHBIX PhIHKax. B pamkax kypca m3ydaiorcst metoasl Al-
aHadM3a  BHEIIHUX  PBIHKOB,  IOBEJACHUS  MEXKAYHApPOAHBIX  IOTpeOHTEINeH,
MPOTHO3UPOBAHMS CIIPOCA, CETMEHTAIMH PhIHKA, Pa3pabOTKH MAapKETHHTOBBIX CTPATETHH
B YCJIOBHSIX TTI00aIbHON KOHKYPEHIMHY | aJIalTaluu OpeH/ia K 3apyOeKHbIM PhIHKaM.

International Marketing

The discipline develops theoretical knowledge and practical skills in applying artificial
intelligence tools to organize marketing activities in international markets. The course
covers Al-based methods for foreign market analysis, international consumer behavior
research, demand forecasting, market segmentation, marketing strategy development in a
global competitive environment, and brand adaptation to foreign markets.
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CTpaTeFI/ISUH)IK MAapKETHUHT

[ToH cTpaTerusnslKk MapKeTHHITIH dAiCHaMaNbIK HeTi3nepiH, CTpaTerusuiblK MapKeTHHT
KYpaJIapbIHbIH epeKIIeTiKTepiH OKpITa bl DUpMaHBIH callagarsl XKaFalbIHA )KOHE OHBIH
aNIBIHAA TYPFaH MpobiiemManapra Tangay Kyprizyre, GupMaHBIH aFbIMIaFb! JKafFIaibIHa
Tangay Xyprizy KOHIEIIIIaphl MEH dJ[iCTeMelIepiH KOIIaHyFa, TAaHJaJIFaH CTPATET USHBI
TYKBIpBIMAyFa YipeTy. bipHemnre Oanamanap/aH CTpaTerusHbl TaHAAYy Ke3iHAe MIeriM
KaObU11ay JaFrabUIapblH AaMblTa(bl. CTpaTErusuIbIK JKOHE JKE/IeN MaKcaTTapAbl Oap by
o3apa OaiyIaHBICHIH/IA aHBIKTAy OOMBIHIIA KY3bIPETTEPl KaIbINTaCThIPa bl

Crparernyeckuil MapKeTHHT

I[I/ICL[I/IHJ'II/IHa HN3y4aeT METOHOJOIrMYECKHUE OCHOBBI CTPATETUYCCKOTO MAPKETHUHTA,
0COOEHHOCTH HUHCTPYMECHTApPUA CTPATCTUICCKOIO MAPKCTHUHTA. Vuur MNpoOBOAUTH aHAJIU3
IT1OJIOXKCHU A (1)I/IpMI>I B OTpACJIM U CTOAIIUX TIEPE Hell np06neM, MPUMCHATH KOHICIIIIUN 1
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METOIUKH MPOBEACHUS aHadW3a TEKYNETO COCTOSHUS (UpPMBI, O0OOCHOBBIBATH
BBIOPaHHYIO CTpaTeruio. Pa3BuBacT HaBBIKM B IPUHATHH PELICHHUH IIPU BEIOOPE CTPATETUH
W3 HECKONBKMX anbTepHaTWB. DopMHpyeT KOMICTEHIIMM TI0  OIPEACICHHIO
CTpaTerHuecKuX U ONEepaTUBHBIX IeJIeH B UX B3aUMOCBSI3U.

Strategic Marketing

The discipline studies the methodological foundations of strategic marketing, features of
strategic marketing tools. It teaches to analyze the position of the company in the industry
and the problems it faces, to apply concepts and methods of analyzing the current state of
the company, to justify the chosen strategy. Develops skills in decision making when
choosing a strategy from several alternatives. Forms competence to define strategic and
opera-tional goals in their relationship.

Bell KK
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OHEPKICINTIK MAPKETHHT

[ToH eHEpKaCINITIK OHIMIEP MEH OHEPKACINITIK KBI3METTEP MAPKETHHT1 cajachlHIa OilTiM,
OUTIK JKOHE IaFabUIapJbl KAJBIITACTHIpaIbl. OHEPKACIN calachlHOarbl MapKeTHHITIH
epeKIIeNiKTepiH yipereni. MapKeTHHITIK KypajmapOsl ecKepe OTHIPBIN, OHAIPICTIK
TIPOIIECTi YTHIMIIBI YHBIMAACTHIpYFa YipeTeni. OHepKOCINTIK eHAIpiCTeri MapKEeTHHTTIK
KBI3MET CaJIaCHIHIAFbl MOCENICNICP Il TAJLIAY JKOHE LISl KaOileTTepiH JaMbITa bl

IIpoMmbliIEeHHBIA MAPKETHHT

JucunminHa QopMupyeT 3HaHHS, YMEHHS M HaBbIKM B OO0JAaCTH MAapKeTHUHIa
NPOMBIIUICHHOH IPOIYKIMH U MPOMBIIUICHHBIX YCIIYT. Y YAT OCOOCHHOCTSAM MapKeTHHra
B OTpacisiX  IPOMBIIUICHHOCTH. OOydaeT  palMOHAJIBHO  OPraHU30BaTh
IIPOU3BOJCTBEHHBI IIPOLIECC € YYETOM MAapKETUHIOBBIX MHCTPYMEHTOB. Pa3BuBaer
CIOCOOHOCTH K aHAIIU3Y U PEIICHHI0 MpobiieM B cdepe MapKETHHIOBOM AEATEIBHOCTH B
MPOMBIIIJICHHOM MPOM3BOCTBE.

Industrial Marketer

The discipline forms knowledge, skills and abilities in the field of marketing of industrial
products and industrial services. Teaches the specifics of marketing in industries. Teaches
how to rationally organize the production process taking into account marketing tools.
Develops the ability to analyze and solve problems in the field of marketing activities in
industrial production.
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JlorncTrka

[loH JOTHCTHKAHBIH MOHI, OHBIH YFBIMIApBl MCH NPUHIMITEPI Typaibl OLTiMIi
KaJIBIIITACTHIPaIbl; MaTePHANIBIK aFbIHAAP/bIH, JOTHCTHKAIBIK OllepalysiIapIblH JKoHE
KYHeNnep/iH epeKLICTiKTepIMEH TaHBICTHIPAAbl. bBapiblK JIOTMCTHKAJIBIK —IIPOLECTI
YHBIMIACTBIPY JAFABLIAPEIH JTaMBITaabl. JIOTHCTHKATBIK CascaTThl XKOHE AYPHIC KbI3MET
KOpCeTy/Ii a3ipiiey ie Ky3bIpEeTTUIIKTep/li MEHI€pYTe bIKIA eTe/i.

Jlorucrtuka

JucunnmHa GopMHUPYET 3HAHUS O CYITHOCTH JIOTUCTUKH, €€ KOHIEIINH U MTPHUHITUIIAX;
3HAKOMHUT C OCOOCHHOCTSMH MAaTEPHAIbHBIX ITIOTOKOB, JOTHCTHYECKHX OIEpanuil u
cucteM. Pa3BuBaeT HaBBIKM B OpraHHU3allMM BCEro JIOTMCTUYECKOrO IIpolecca.
Crioco6¢cTByeT B MOMYyYCHUH KOMIIETSHIIUH 10 pa3pabOTKe JTOTHCTUIECKON MOJIUTUKA U
HaJJIeXKAILEro CEpPBUCA.

Logistics

The discipline forms knowledge about the essence of logistics, its concepts and principles;
introduces the features of material flows, logistics operations and systems. Develops skills
in organizing the entire logistics process. Contributes to the acquisition of competence in
the development of logistics policy and proper service.

OH6
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OHIpiCTIK MPaKTHKA

KociOu KY3BIPETTUNIKTI IIOFBIPIAHIBIPYFA, TPAKTHKAIBIK IaFrdpuiap MeH Kociou
TOKipuOeHi amyra bIKman eremi. KocimOpBIHHBIH MapKETHHITIK KBI3MET TYpJIepiMeH
TaHBICTBIPAABl. MAapKeTHUHITIK 3epTTEyJep MEH MapKeTHHITIK Tajnay IaFAblIapbiH
aMBITAbI. Tuimai MapKETHUHTTIK mIenrimaep KaObUIIAY KY3BIPETTLIITIH
KaJIBINTaCTBIPAIbL.

HpOI/I?,BOL[CTBeHHaH IMpaKTUKa

CriocoOCTByeT 3aKpeIUICHUIO MPO(GECCHOHATIBHON KOMIICTCHIIMH, NPUOOPETCHHIO
MPAaKTUYCCKUX HABBIKOB U OIBITA PO ECCUOHATBHOM NEATCIFHOCTH. 3HAKOMUT C BUIAMHU
MapKETUHTOBOM JCATEIBHOCTA MPEINPUATHITHASA. Pa3BUBacT HaBBIKM IPOBEACHUSL
MapKETUHTOBBIX UCCIICIOBAHUN M MapKETUHTOBOrO aHanmn3a. opMupyeT KOMIETCHIIUU
MO NPUHATHIO 3((DEKTUBHBIX MAPKCTHHTOBBIX PCIICHH.

Industrial Practice

Promotes the consolidation of professional competence, the acquisition of practical skills
and professional experience. Introduces the types of marketing activities of the enterprise.
Develops skills in marketing research and marketing analysis. Forms competence for
making effective marketing decisions.
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I[I/IHJ'IOM AJIABI IIPAKTHUKA

IMonnmepain Oykinm mukini OOHBIHIIA ajFaH TEOPISUIBIK OUTIMAEPIH MIOFBIPIaHABIPAIEL.
Ickepu KapbIM-KaThIHAC IIEH KapbIM-KaThIHAC JarAbLIapblH TEpeHIeTeli. AKIaparThl
JKUHAY, HSKOHOMHKAIBIK KOPCETKIIITEpHi €cenTey, SKOHOMHKAIBIK CYOBEKTLIepIiH
MaMaH/IaHJbIPBUTFAH KYPbUIBIMIAPBIHBIH KBI3METIH TaJIay )KoHE TYCIHIIPY JaFIblIapblH
JIAMBITa/Ibl; TUIIOMJIBIK KYMBICTBIH aHAJMTUKAIBIK O6diMi YIIiH ManiMeTTep 0a3achlH
KaJIBINTACTHIPY.

[IpenaumnioMHas nmpakTHUKa

3akperuiieT MPHOOpPETeHHBIE TEOPETHYECKUXE 3HAHMSA II0 BCEMY NHKIY TUCLHIUIMH.
Yray6nser HaBBIKM JEJIOBOTO OOIIEHMS M KOMMYHHUKaiuil. Pa3BuBaeT HaBbIKH cOopa
nHpOpMaLMH, pacdeTa SKOHOMHYECKHMX IIOKa3aTesed, aHalu3a M HHTEPIpETaIluH
JIESITETTBHOCTH MPO(UITBHBIX CTPYKTYP X03SHCTBYIOIINX CyOBEKTOB; (hOpMUpPOBaHHE Ga3bl
JIAaHHBIX JJIsl aHAJTUTHUECKOHM YacTH AMIUIOMHOHN paboTHI.

Pre-Diploma Practice

Consolidates the acquired theoretical knowledge across the entire cycle of disciplines.
Deepens business communication and communication skills. Develops the skills of
collecting information, calculating economic indicators, analyzing and interpreting the
activities of specialized structures of economic entities; formation of a database for the
analytical part of the thesis.
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ITon 1/ Juciuruinaa 1

ITon 2/ Juctumuiuaa 2

Tlon 3/ qucuumniuHa 3

XKBIT MK
O0J] OK
GED MC

JleHe IBIHBIKTEIpY

I[Ton KociOM KpI3METKE JaWbIHAATY YIIiH JACHCAYJIBIKThI CAKTay, HBIFAITY bl KAMTaMAaChI3
eTeTIH JIeHEe WIBIHBIKTBIPY Kypajapbl MEH oJicTepiH MakcaTThl Typle KOJIJaHyFa
y#pereni; GU3UKaIBIK KYKTEMEHI, KYHKe-TICUXUKAJIBIK CTPECCT] jkoHE Oonamak eHOex
OpeKeTiHAer! KoJIalchl3 (hakTopIIap bl TYPaKThl TYPJIe aybICTBIPYFa bIHTAJIAHIBIPa/IbI
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®uznyeckas KyJIbTypa

JlMCIMIUIMHA YYUT [EJICHANpPaBICHHO HCIIOIb30BaTh CPEICTBA U METOIBI (PU3HUECKOM
KyJIbTypBl, OOECICUMBAIONINE COXPAHEHHE, YKPEIUIEHHE 3M0pOBbs I MOATOTOBKH K
npodecCHOHANBHON IEATENPHOCTH; K CTOMKOMY NEPEHECCHHIO (PM3NYECKUX HATrPy30K,
HEpPBHO-TICUXMYECKHUX HANPSIKEHUH M HEOIaronpusaTHEIX (JaKTOpoB B OyAyIleH TpyA0BOi
JICSITETIbHOCTH.

Physical Culture

The discipline teaches to purposefully use the means and methods of physical culture,
ensuring the preservation, strengthening of health in order to prepare for professional
activity; to persistent transfer of physical exertion, neuropsychic stress and adverse factors
in future labor activity.
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JuninomMabplKk ~ KYMBICTBI ~ HEMece
TUIUIOMIBIK SKOOAHBI JKa3y JKOHE
KOpray HeMece KeIIeHNi eMTHXaH
TaTcChIpy

Hamncanne wu 3ammra DUIIZIOMHON
paboTHl WM AWIUIOMHOTO IIPOCKTA,
WId IMOArOTOBKA " caaya
KOMILTIEKCHOT'O 3K3aMeHa

Writing and Defense of the Diploma
Work end Diploma Project or
Preparation and Delivery of the
Comprehensive Exam
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