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pexomenmarnuii sxcriepToB Peectpa OIT LIBIIAM ot 09.03.22 r mpoTtokosr Ne 3.

Kocranaii, 2021



I3IPJIEYHIIJIEP/ PABPABOTUUKHW// DEVELOPERS:

23.10.2020 >xputbl DxoHOMHKA koHE KyKbIK MHCTUTYTHI AMpeKTopbl A. TalynaeHoB OekiTkeH
aKaJleMHUsUIBIK KOMHUTET d3ipieni / Pa3paboTano akajgeMHYecKMM KOMHUTETOM, YTBEP)KICHHBIM
JTUPEKTOPOM MHCTUTYTa DKoHOMUKH U mpaBa A.TabymaenoBeiM 23.10.2020 roga / Developed by
the Academic Committee approved by the Director of the Institute of Economics and Law
A.Tabuldinov on 23.10.2020

YCBIHBLJI/IbI/ PEKOMEHJTOBAHO/ RECOMMENDED:

Byxranrepnik ecemn xoHe 0ackapy kadenpa oThIphIChIHAA KapacTeipsliabl, 2021 x.30.03.
Ne 3 xarrama

Paccmotpena Ha 3acenanuu kadeapsl OyXraliTepckoro ydera u ayauTa, mpotokoin Ne 3 ot
30.03.2021 r.

Considered at a meeting of the department,protocol No.3 dated 30.03. 2021y.

II.L Yy>kuHOB aThIHAAFbl DKOHOMHUKA XKOHE KYKbIK HHCTUTYTTBIH 9JIICTEMEIIIK KOMHCCHUSACHIH/IA
tankeianasl, 2021 k. 16.04. Ne 2 xaTrTama

OO6cyxeHa Ha 3ace/JaHud METOANYECKON KOMUCCUN HHCTUTYTa DKOHOMUKH U NPaBa UMEHH
I1..Hyxunosa nporokon Ne 2 ot 16.04. 2021 r.

Discussed at a meeting of the methodological commissions of the P.I. Chuzhinov Institute of
Economics and Law ,protocol No.2 dated 16.04.2021y.

Oky anicTeMenik KeHeciH1H mmenriMiMer yebIHbULIbL, 2021 %.20.04. Ne 4 xarrama
PexomenoBaHa perieHueM Y 4eGHO-METOAMYECKOTO coBeTa, mpoTokos Ne 4 ot 20.04.2021 r.
Recommended by the decision of the Educational and Methodological Council,

Protocol No.2 dated 20.04.2021y.



Keneci ky>xaTTap HETi31H/E Kacall/Ibl;

- bimim Gepyain OGapiblK JCHICHiHIH MEMIJICKETTIK JKajIblFa MIHJICTTI OuliM Oepy
crannaptrapsl, Kazakcran PecnyOnukaceiHbIH bBiiM KoHE FBUIBIM MUHHCTIPIHIH
2018 xbutrbl 31 xazanmarel Ne 604 Oyiipsirel ( 05.05.2020 k. e3reprynep MeH
TOJILIKTBIPYJIAp HETI31H/E);

- OJIEYMETTIK OpINTECTIK IE€H JJIEYMETTIK XoHE €HOEK KaThIHACTAPBIH pPETTeY
YKOHIHJIET1 pecIyOIUKaIBIK YIII )KaKThl KOMUCCUSHBIH 2016 KbUTFBI 16 HaypBI3AaFrsl
OexiTinreH YJITTHIK OUTIKTUTIK IIEHOep1;

Pa3paGoTrana Ha OCHOBAHMU CJIeAYIOIIHUX JOKYMEHTOB:
- 'OCO Bcex ypoBHEl 00pa3oBaHUs, YTBEPKICHO MpukazoM Mwunuctpa oOpazoBa-

HuA 1 Hayku PecnyOnuku Kazaxcran ot 31 okts6psa 2018 roma Ne 604 (¢ usmeHeHu-
smMu 1 gonojgHeHussMu ot 05.05.2020r.);

- HaunonanbHas pamka kBanuukanuii, yTBep>KIeHHas MPOTOKOJIOM OT 16 mapra
2016 rona PecniyOnrkaHCKOM TpeXCTOPOHHENH KOMUCCHEN 110 COLIMAIbHOMY HapTHEp-
CTBY U PErYJMPOBAHUIO COLMAIBHBIX U TPYIOBBIX OTHOILIECHHH;

Developed on the basis of the following documents:
- SES of all levels of education, approved by order of the Minister of Education and
Scicence of the Republic of Kazakhstan dated October 31, 2018 No. 604:
- National qualifications framework approved by the pr < ,qh 16 2016 b\
the Republican tripartitc commission on social
and labor relations;

KEMCULULY COIJIACOBAHO:

TOO «AKMONTACBATEMON TR



Binim Oepy 0arnapiamMachbIHbIH HAaCIOPTHI
ITacopT o0pa3oBaTebHOM NPOrPpaMMBbI
Passport of the educational program

BBB koabl skoHe aTaybl/
Koa v nazBanue OI1
OP code and name

6B04106 Mapketunr/ Mapkerunr / Marketing

Bisim Oepy cajiachIHBIH KOAbI
JKOHe KikTeuyi /

Kon u kinaccupuxanus
o0JacTu odpazoBanus/

Code and classification

the field of education

6B04 busnec, backapy xoHe KyKbik/busHec, ynpasieHue u

mpaBo / Business, Administration and Law

Jasipiay 6aFbIThIHBIH KObI
MeH kikTenyi/ butim Oepy
oaraapaamaiapel To0bl/ Bixim
Oepy 0arnapiaamMaiapbIHbIH
TOOBI

Koa n knaccupuxanus
HanpaBJIeHU MOATOTOBKH/
I'pynna o0pa3oBatebHbIX
nporpamm /

Code and classification
areas of training/ Group of
educational programs

6B041 busnec xone 6ackapy/ busHec u ynpasinenue/ Business
and administration

B047 Mapxketunr xoHe sxapHama / Mapketunr u pexiama / Marketing
and advertizing

Binim BB Typi/ Bux OIl/ EP
type

Konnausictarsl/JleiictByromas/Acting;

BBXCK OolibIHIIA JeHreii/
Yposenr mo MCKO/ ISCED
level

BBEXCIII /MCKO/ ISCED 6

YBIII GoiibiHina
nenreiii/Yposenn no HPK/
NQF level

YBIII /HPK/ NQF 6

CBI11 ooiibIHIIA TeHTreii/
Yposenn no OPK/ ORK level

CBIII /OPK// ORK 6 (6.1)

OKBITY HBICAHBI/
®dopma odyuenus/
Form of study

Kynnizri/Ognoe /Full time

Oky mep3imi/Cpok odyuenus/
Training period

4 xwin/ 4 ronald years

OKpITY Tini/SI3pIK 00y4eHus/
Language of instruction

Ka3ak jkoHe opbic/Ka3axckuii u pycckuii / kazakh and russian

Kpenur kenemi/
O6bem kpeanTos/ Loan vol-
ume

AxaneMusIbIK KpeauT/ Akagemudeckux kpeautos 240/ Aca-
demic credits 240 ECTS




Bistim 6epy 6arnapaamacbhiHbIH MakcaThl/ Ilesb o0pa3oBarebHoii mporpammsl/ The purpose of
the educational program

Op TYpJii KbI3MET callalapbIHaFbl YHbIMIAP/Ia, MEHIIIIK HBICAHBI MEH KapKbUIAHJIBIPY TYpIHE Kapama-
CTaH OapibIK YHBIMIBIK-KYKBIKTHIK HBICAH/IAFbl SKOHOMHKAJIBIK CyOBEKTLIEpAe MapKETHHITIH Kasipri
3aMaHFbl QICTEpPl MEH KYpalJapblH CHII3yre >KoHE MalgajlaHyFa KaOUIeTTI MapKEeTHHT calachIHIa
OLTIKTI MAaMaHAP/IbI Jaspiay.

[ToxroroBka KBaIM(HUIMPOBAHHBIX CHELHAINCTOB B cepe MapKETHHTA, CIOCOOHBIX BHEAPATH M HC-
MOJIb30BaTh COBPEMEHHBIE METO/IbI 1 HHCTPYMEHTHI MAPKETHUHIa B OPraHU3aALMAX PA3IMYHBIX cdep nes-
TEJBHOCTH, B 9KOHOMHYECKHX CYObEKTaX BCEX OPraHU3aIMOHHO-TIPABOBBIX ()OPM, BHE 3aBHCHMOCTH OT
(hopMBI COOCTBEHHOCTH U THITA (PUHAHCHPOBAHUSL.

Training of qualified marketing specialists who are able to implement and use modern marketing
methods and tools in organizations of various fields of activity, in economic entities of all organizational
and legal forms, regardless of the form of ownership and type of financing.

Bepinerin mopexe/llpucyxiaemas crenenn/ Awarded degree

«6B04106 Mapketunr» 6iniM Oepy 6armapiamacel 60MbIHIIIA OHU3HEC )kKoHE OacKapy OaKaJlaBphbI

bakanaBp OuzHeca u ynpasiieHus 1o o0pazoBarenbHoil mporpamme «6B04106 MapkeTunr»

Bachelor of Business and Management in the educational program «6B04106 Marketing)»

Mawman nayasbiMaapbinbil Tizoeci/ Ilepeuenn nosxnocteii mo OIN/ List of positions on OP

MapKeTHHT JKoHE CBIPTKBI OaiyaHbIcTap OeliMiHIH OacuIbIChl, OpeH ] MEHEDKEp], OHIM OOMBIHINIA Me-
HeJDKep, Na0IMK puileiiH3 OOoMbIHILIA MEHEIDKEp, XKapHaMa OOMbIHIIIA MaMaH, eTKi3y OOMBIHIIIA MEHe-
JDKep, cay/la areHTi, MapKeTOJIOT — TAIJAYIIbI, MapPKETOJIOr-KeHECITl, KOJUIEK OKBITYIIBICHI

PykoBoauTens oT/ena MapKeTUHra U BHEIITHUX CBSI3CH, MEHeKep OpeH/ia, MEHEIKep T10 MPOAYKTY, Me-
HeDKEp 10 MalJIMK PHJICHIIH3, CIISNIUATIMCT IO peKiiaMe, MEHEKep Mo COBITY, MepUueHaaii3ep, MeHe-
JDKep HeWMHHTa, MeHeKep Mo paboTe ¢ KIMEHTaMH, MAapKeTONOr — AaHAMTHUK, MapKeToJIoT-
KOHCYJIbTaHT, HHTEPHET-MapKeTOJIOT, TIPETo/1aBaTellb KOJJIE/DKA.

Head of Marketing and External Relations, Brand Manager, Product Manager, Public relations manager,
advertising specialist, sales manager, merchandiser, naming manager, customer service manager, market-
ing analyst, marketing consultant, Internet marketer, college teacher.

Kaciou kpi3MeT 00bekTisiepi/ O0bekThI npodeccuonanbLHOI aeaTeabHocT/ Objects of
professional activity

- HapbIK (Tayap, KOp, aknapaTThIK, KanuTai, eHOeK *koHe T. 0.);

- MEMJIEKETTIK MEeKeMeTep; KOFaMIbIK YHbIMIAp; Casicl YHbIMIIap;

- KbI3MET KepCeTy KCIOphIHAaphl (KOHAK Yilliep, KOFaMJIbIK TaMaKTaHy KOCIIOPBIHAAPHI, TYPUCTIK
¢bupmanap, 3KCKypCHsUIBIK 010pO);

- OHJIIPICTIK JKOHE JeNAAIIbIK KOCIMOPbIHAAP, IIAFbIH jKOHE OpTa OM3HEC KACIMOPBIHIAphI

- XaJIpIKapaJiblK cayjia rajarajapsl; cayaa yiuepi;

- KOJIIK, KYPBUIBIC, KOMMa IIapyallbUTbIFbl )KOHE KOMMYHHKAIIUS,

- OLiM Oepy MekemMeTnepi.

- PBIHKU (TOBapHbIe, (POHI0BBIE, MH()OPMAIIMOHHBIE, KallUTaNa, Tpyaa u T.1.);

- FOCYAApCTBCHHBIC YUPCIKIACHUSA, O6HI€CTBGHHI)I€ opranm3anyvu, MOJIUTHYCCKUEC O6p2130BaHI/I$I;

- IPEIPUATHS YCIYT (TOCTUHHILIBI, TPEANPUATHS O0IIIECTBEHHOTO MMUTAHUS, TYPUCTCKUE (PUPMBI,
9KC-KYpCHOHHOE 010pPO);

- IPOU3BO/ICTBEHHBIE U IOCPETHUUECKUE MTPEIPUATHS, MPEIIPUATH MAIOT0 U CpeHEero Ou3Heca
- MCXKAYHAPOAHBIC TOPIrOBLIC ITAJIAaThbl; TOPTOBBIC JOMA,

- TPaHCHOPT, CTPOUTENIBCTBO, CKIAJICKOE XO3IUCTBO U KOMMYHHUKALIUH;

- 00pazoBaTeNbHbIE YUPEKICHHUSL.

- markets (commodity, stock, information, capital, labor, etc.);

- state institutions; public organizations; political entities;

- service companies (hotels, catering establishments, travel agencies, ex-exchange offices);
- production and intermediary enterprises, small and medium-sized businesses

- international chambers of commerce; trading houses;

- transport, construction, warehousing and communications;




- educational institutions.

Kacion kpi3mer TypJiepi/ Buabl mpodeccuonannnoii nesteibHocTr/ Professional activities

- OHJIIPICTIK-TEXHOJIOTHSUIBIK;

- OKCIIEPUMEHTTIK-3epPTTEY;

- CepBUCTIK-TIAl1aIany;

- YUBIMIIACTHIPYIIBIIBIK-0aCKAPYIIBIIBIK KbI3MET;
- €CENTIK-)KO0ABIK;

- Oimim Oepy;

- cay/ia-)KapHaMaJlbIK;

- KOHCAJITUHITIK;

- CBIPTKBI cay/a.

- IPOU3BO/ICTBEHHO-TEXHOJIOIMUECKas;
- SKCIEPUMEHTAIbHO-HCCIIEI0BATENIbCKAS;
- CEPBUCHO - 3KCIUTyaTalluOHHA;

- OpraHM3aLMOHHO-YIIpaBJIEHYECKas;

- pacueTHO-IIPOEKTHAs;

- oOpa3oBarenbHasi;

- TOProBO- peKJIaMHas;

- KOHCAQJITUHIOBas;

- BHELLIHETOPTOBasl.

- production and technological;

- experimental research;

- service and operational information;

- organizational and managerial support;
- calculation and design work;

- educational;

- trade and advertising;

- consulting company;

- foreign trade.

Kacion kpi3Merinin ¢pyHkuusuiapbl/ @ynkimuu npodeccuoHaibHoil AesteabnocTu/ Functions of
professional activity

- 9p Typil OarbITTap OOMBIHILIA MAPKETUHITIK 3epTTEyJsiep (HApbIKThI, Tayapyapiabl/ KbI3METTEpA],
TYTHIHYIIBUIAP/bI, JENAaNAapabl, OoceKkenecTepAi, MapKeTHHITIK OpTaHbl KOHE MapKETHHI Ke-
LIEHIHIH 3JIEMEHTTEPIH 3€PTTEY);

-HapBIKThl CETMEHTTEY, MAaKCAaTThl CErMEHTTEP 11 TaHay, [IapYaIIbUIbIK XKYPri3ylli CyObeKTIIepAiH
TayapiapblH/ KbI3METTepiH NMo3unusiay (KaiTa mo3uuusiiay), KOpIopaTUBTIK jKOHE acManThIK CTpa-
Te-THsUIapbl 93ipJiey calachblHAAFbl MIAPYalIbUIBIK KYPri3ylli CyOBEKTiNepAiH WHHOBAIMSIIBIK
Oackapy menrmaepid 931pJey )KoHE iICKe achIpy;

- UHTEpHET XyHeciHe »apHamalblK HayKaHIapJel a3ipiey koHe xkyprizy (Google Adwords, Sn-
nekc Jupext, DoubleClick, Facebook mnardopmanapsinga xapHaMaiblK HayKaHAApAbl KYPY KoHE
KYprizy, OHTalIaHIBIPY;

—KapHaMaJbIK HayKaHIapIblH MOHUTOPHHII JXOHE Tajjaybl, OpeHJKe aJaIbIKThl apTTHIPy
MakcaTbiHia SMM-ne KpeaTHBTI MOCTBUIAp KYPY, KOMIAHMSHBIH CATBUIBIMBIH apTTHIPY,
KoMmmanusHeIH OH UMHUTKIH KAJTBIITACTBIPY ).

- MApKETUHTOBBIE HCCIIEIOBAHUS IO Pa3IMYHbBIM HAIlPaBJICHUSM (UCCIIeIOBaHUE PhIHKA, TOBAPOB/
YCITyT, MOTPEOUTEINEH, MOCPETHUKOB, KOHKYPEHTOB, MAPKETHHTOBOM CPEIbI U DJIEMEHTOB KOMIUICK-
ca MapKETUHIa);

- pa3zpaboTKa U peanu3ays HHHOBALMOHHBIX YIPaBIEHYECKUX PEIICHUN X03IUCTBYIOIIUMHU CYO'b-
€KTaMH B 00J1aCTH CETMEHTAIIMU PBIHKA, BBIOOpA IIEJIEBBIX CErMEHTOB, TTO3UIIMOHUPOBAHUS (TIepe-
MTO3UIIMOHUPOBAHUS) TOBAPOB/ YCIYT XO3SUCTBYIONINX CYOBEKTOB, pPa3pabOTKH KOPIIOPATUBHBIX W
WHCTPYMEHTAJILHBIX CTPATETHIA;

- pa3paboTKa U BeICHHE PEKJIaMHBIX KaMIIaHUH B CHCTeMEe HHTepHeTa (Co3jaHle U BeJIeHUE, ONTH-




MHU3aIMs pEKJIaMHBIX KammnaHui Ha tiatdopmax Google Adwords, SAnmexc upext, DoubleClick,
Facebook.

— MOHHUTOPUHT U aHAJMTUKA PEKJIAMHBIX KaMIIaHHI, CO3/JaHHE KPEaTUBHBIX MOCTOB B SMM c 1enpto
IIOBBIIICHUA JIOAJIBHOCTHU K 6peH;[y, YBCIMYCHHUC MIPOJaK KOMITAHWUH, q)OpMPIpOBaHI/ISI IIO3UTHUBHOT'O
MMUJIKA KOMITAaHWH).

-marketing research in various areas (research of the market, goods/ services, consumers, intermediaries,
competitors, the marketing environment and elements of the marketing complex);

- development and implementation of innovative management solutions by economic entities in the field
of market segmentation, selection of target segments, positioning (repositioning) of goods/ services of
economic entities, development of corporate and instrumental strategies;

- development and maintenance of advertising campaigns on the Internet (creation and maintenance, op-
timisela advertising campaigns on platforms such as Google Adwords, Yandex Direct, DoubleClick,
Facebook.

- monitoring and analytics of advertising campaigns, creating creative posts in SMM with the aim of
increasing brand loyalty, increasing sales of the company, forming a positive image of the company).

Kammbi kadaerrepi/ Oomme kommerenimmn/ General competences

Oky 0arnapjaMachbiH COTTi assKTAaFAHHAH KeiliH OLTiM ajaymbl KadJerTi 00J1a1bl:

KK 1 maTpuoT meH a3amatThiH OeJICeHl MO3UIMUACH O0ap Kasipri xkahaHnaHy KOFaMbIHIA OOJIBITT
KaTKaH JKafFaainappl 00beKTUBTI Oaranay YIIiH Tapuxu OUTiMIl KOJIAaHYFa;

KK 2 tapuxu dakrinep/i OUTyai KOJIAaHa OTBIPBII, HAKTHI QJICYMETTIK, CasiCH, MOJCHH MAceelepii
HIeIy 1l AKocIapiiay YIIiH;

KK 3 dumocodusnpik OLTiMaI TYCIHAIPEAl KOHE OHBIH HETi31HAE AYHUETAHBIM MEH STHUKAIBIK
MO3UIUSHBI KAJIBINTACTHIPAIbL;

KK 4 tabpIcTHI x)a30ala koHe aybI3lia COWIeCy YIIiH TUIIIH CTHIIMCTUKAIBIK KYPaJIapblH TYPHIC
KOJITaHAIbl;

KK 'S yur tinai opraza KapbIM-KaThIHAC IIEH TAHBIM MACeJIeepiH MIee];

KK 6 undpablk KOpraHbIC kKoHE KayiINCi3AiK KypaiaapblH KOJIaHAIbl;

XK 7 emip 0oitel AKT Typaisl OinimMal )KaKcapTyFa,

KK 8 kocinTik cama MacenenepiHiH (WIOCOQUSAIBIK Ma3MYHBIH aHBIKTAy YIIIH MaHBI3/IbI
(bun0coPUAIBIK TYKbIpbIMIaMaiap/Isl CBIHU TYPFbIIaH Oaraiiayra,

KK 9 Tynraapanblk, ONEyMETTIK »oHE KOciOM KapbIM-KaThIHACTBIH OpPTYPJi cajalapblHIaFbl
JKaFIai il Oaranayra;

KK 10 aneymerrany, casgcaTTany, MOICHUETTaHy ’OHE TICUXOJIOTHsI cabaKTapblH CUHTE3AEH/I;

KK 11 xa3ipri KOFamMHBIH ©3€KTI MOCeJeNIepiHe KAaThICThl ©31HIH MOPAIBABIK TMO3HIUSCHIH
TYKBIPBIMIANIBI dKOHE cayaTThl TYpe AoNeNen i,

KK 12 neHe WIBIHBIKTBIPY 9IICTEPI MEH Kypaiaapbl apKbUIbl eMip OOWbI jKeKe TYJIFaHbIH JaMmy
TPAEKTOPUSICHIH KYPaJibl;

KK 13 azamarThIK >KayanKepUIUTKTI, KeIIOacHIbUIBIKTBI, KOCIOM MocenenepAl IIemyae THIMIL
YKBIMIBIK KYMBICTBI KOPCETE/I;

KK 14 o3 KaxeTTUTiKTepi MeH ce0enTepiH NIaFbUIBICTHIPAIbL.

ITocne ycnemmsoro 3aBepuieHus 3TOH NPOrpaMMbl 00y4aronmiics Oyaer crocodeH:

OK1 npumeHsTh UCTOPHUECKOE 3HAHUE JUIsl OOBEKTUBHOM OLIEHKH MPOUCXOAIIUX B COBPEMEHHOM
rio0anu3upyronieMcs o0IIecTBE ¢ aKTUBHOW MO3MIIMEH MaTPUOTA U TPaKAaHUHA,

OK 2 mnnaHupoBaTh peleHrne KOHKPETHBIX COIMATbHBIX, MMOJMTHIECKUX, KyIbTYPHBIX MPOOIEM C
UIOJIb30BAaHUEM 3HAHUS UCTOPUUYECKHUX (PaKTOB;

OK3 wunTepmperupoBath ¢unocodckue 3HaAHUS ¢ BBICTpaMBaTh Ha WX  OCHOBAaHUU
MHPOBO3PEHYECKYIO U TUUECKYIO [TO3ULHIO;

OK 4 KOppeKTHO HCHOJIb30BaTh CTWJIMCTUYEKHE CPENICTBA SI3bIKA JJISI YCIEIIHOW MUCbMEHHON M
YCTHOM KOMMYHMKALIUU;

OK 5 pematp 3aJ1ayu KOMMYHUKAIIMU U TIO3HAHUS B YCJIOBUSAX TPEXA3bIUbS;

OK 6 npuMeHSTh cpeacTBa HUPPOBOH 3alIUTHI U 0€30IaCHOCTH;

OK 7 coBepmienctBoBaTh 3HaHUs KT B TeueHnu Bcelt xKu3HU;




OK 8 xpurtuuecku oueHuBaTh GUIOCOPCKUE KOHUEMIMM aKTyaldbHbIe IS BBISBICHUS
bunocodckoro coaepxkanus mpodiem npodeccuoHaIbHON 00IacTH;

OK 9 naBaTh OIIGHKY CHUTyalldd B pa3IMUHBIX cdepax MEKINYHOCTHOW, COIUAIBHON |
npodeccrnoHabHON KOMMYHUKAIUH;

OK 10 cunTe3upoBaTh 3aHAHUS COLIMOJIOTHH, TOJUTOJIOTUH, KYIbTYPOJIOTUN U TICUXOJIOTUH;

OK 11 ¢popmynupoBaTh U TpaMOTHO apryMEHTHPOBATh COOCTBEHHYIO HPABCTBEHHYIO MO3HMIIMIO MO
OTHOIICHHUIO K aKTYyaJbHBIM IpobJieMaM COBPEMEHHOTO OOIIECTBA;

OK 12 BbicTpamBaTh TPACKTOPHIO JIMYHOCTHOTO PAa3BUTHA HA TMPOTSHKCHUU BCEH IKHU3HH
MIOCPEACTBOM METOJIOB U CPEACTB (PU3NUECKON KYJIbTYPHI;

OK 13 neMOHCTpHpPOBAaTh TPAKAAHCKYI0 OTBETCTBEHHOCTb, JUAEPCTBO, 3PPEeKTHBHYIO pabOTy B
KOMaH/ie MpH petieHnH npodeccnoHalbHbIX 331a4;

OK 14 pediiekcupoBaTh CBOM TOTPEOHOCTH U MOTHBBI.

GC 1 to apply historical knowledge for an objective assessment of what is happening in a modern
globalizing society with an active position of a patriot and a citizen;

GC 2 plan the solution of specific social, political, cultural problems using the knowledge of
historical facts;

GC 3 interpret philosophical knowledge and build on its basis a worldview and ethical position;
GC4 correctly use the stylistic means of the language for successful written and oral
communication;

GC 5 to solve the problems of communication and cognition in a trilingual environment;

GC 6 apply digital protection and security means;

GC 7 improve ICT knowledge throughout life;

GC 8 critically evaluate philosophical concepts that are relevant for identifying the philosophical
content of the problems of the professional field,;

GC 9 assess the situation in various areas of interpersonal, social and professional communication;
GC 10 synthesize classes in sociology, political science, cultural studies and psychology;

GC 11 to formulate and competently argue their own moral position in relation to the urgent
problems of modern society;

GC 12 to build a trajectory of personal development throughout life through the methods and means
of physical culture;

GC 13 demonstrate civic responsibility, leadership, effective teamwork in solving professional
problems;

GC 14 reflect on your needs and motives.

bbb Goiibinma oky HoTH:Kejepi/ Pe3yabTarel 06yuenns mo OIN/ EP learning outcomes

Oky 0arpap/1aMachbIH COTTI aAKTaraHHAH KeiiH 0iiM aaymbl KadlierTi:
ON 1 Kazak, opsIC KoHE MIETTUIIEPIH/IE aybI3Ia XKoHe ka30ara HpICaH1a KOMMYHUKAIUSIFa KIpY;;

ON 2 ApHaiibl TEpMUHOJIOTHSI MEH JEKCUKAaHbI KOJ/IaHy, MIBIFAPMAIIBUIBIK XKOHE MEePCIEKTUBAIIBI
oiinay, KaciOu 9/1e0MeTTep MEH JKYMBIC ICTEY..

ON 3 MarematukanslK OWIayAbl KOJJAHY, ©31HIH KOCIOM KBI3METIHIE CTATUCTHKAIBIK KOHE
MaTeMaTUKAJIBIK 9/IICTEP/Ii KOJITaHY;;

ON4 DkoHOMHKAJIBIK MOceNenepal  3epTrreyre O KYHWeNmiK TocUl — JaFibUIapblH  MEHTrepy,
MaKpO3KOHOMUKAJIBIK HapbIKTaparbl HEri3rli MaKpOIKOHOMMKAIIBIK CYOBEKTUIEP/IIH JKaFAaibl MEH
MiHE3-KYJIKbIH Talijay OOMbIHINA OMIayIbIH YKOHOMHKAIIBIK O€ifHECIH KaJbINTAaCTHIPY;

ON 5 KapbUTbIK Kypaaaapabl YUBIMHBIH KapIKbUIBIK JKaFIaiblH Oaraiay jKOHE ecellke ajy YIIiH
naiianany, Kap>KbUIbIK JePEKTEP/IiH JJIIIrT MEH TYTACTBIFBIH JKOHE YIBIM aKTUBTEPiHIH CaKTalybIH
KaMTaMachl3 €TeTiH TY)KbIpbIMIaMalapabl KOJIaHy
ON6 KommaHusiHBIH Kallbl MaKCaTThl OaFBITTAPBIMEH ©3apa OailllaHbicTa MAapKEeTUHITIH
CTPATETUSIIBIK MaKcaTTapbl MEH MIHACTTEPIH HETI3/Iey; MEHEIDKMEHT OJIICTepl MEH mMpolecTepi
KOHE MApPKETUHT KYpajiapbl HETi31HJE MAapKeTHHITIK CHUIATTaFbl KOMMYHHKALUSUIBIK iC-
mapanapabl Kyprizy.

ON 7 OneyMeTTiK-35KOHOMHKAIIBIK MPOLECTep MEH KYOBUIBICTAp Typasibl MApKETUHITIK JAepeKTep/i
Taj/ay JKoHEe MHTepIpeTanusiay Ky3bIpeTTi;




ON 8 KomMeprusiiablK YHBIMIAP KbI3METIHIH 9JI€YMETTIK-DKOHOMHUKAJIBIK KOPCETKIIITEPIHIH 03repy
YPIICiH aHBIKTAY.

ON 9 HapbIKTBl >X0HE HApBIKTHIK KOHBIOHKTYPaHBI Tallidy, TYTHIHYIIBUIAP/IBIH MiHE3-KYJIKbIH
3epTTey (cedenTep, apTHIKIIBUIBIK) KoHE 09CeKeNeCTepAiH KbI3METIHE Taj1ay JKYPri3y, CYpaHbICTHI,
HapBIK CHIMBIMIBUIBIFBIH, OJCEKENIeCTepre KaThICThI KOCIOPBIHHBIH YJIECiH, OJCEKENIeCTiK Kypec
TOyeKelliH Oaranay )KoHe Oonkay.

ON 10 KopropaTHBTIK MOACHHMETTI JKOHE YHBIM Typaibl OH KOFAMJBIK MIKIpAl (MMHUIKI)
KaJIBIITACTBIPY CAIACBIHAA KY3bIPETTI.

ON 11 AnpiHFaH 3KCIIEPUMEHTAIBl MOIIMETTEP/Il KUHAKTAY JKOHE Tajaay, OJapibl TaHBICTHIPY,
ayuTopusuiapra xadapiay.

IMocsie ycnemHoro 3aBepiieHusi 3TOi NporpaMmbl o0ydarwiumiics Oyaer:

PO 1 Berymaer B KOMMYHUKAIMIO B YCTHOM M MHCBMEHHON (pOpMax Ha Ka3axCKOM, PYCCKOM H
MHOCTPAHHOM I3BIKAX;

PO 2 Hcnonp3yeT crnenuagbHy0 TEPMUHOJIOTHIO U JIEKCUKY, TBOPYECKU U MEPCIIEKTUBHO MBICIHT,
paboTtaeTr ¢ npodeccuoHanbHON TUTEPaTypOi.

PO 3 CnocobeH NpuMEHSITh MaTEMATUYECKOE MBILIUIEHUE Ul PELIEeHUs IPOU3BOACTBEHHBIX 3a/1a4
B IIOBCEJTHEBHBIX CUTYalUsX, UCIIOIb30BaTh CTATUCTUYECKUE M MAaTEMaTUYECKHE METOIbI B CBOEH
npodeccnoHATLHOM IeATEIIEHOCTH;

PO 4 Bnageer HaBbIKAMH CHCTEMHOIO MOAXOJa K HCCIIEIOBAHUIO 3KOHOMHUYECKHMX IpoOIIeM,
dbopMHUpyeT SKOHOMUYECKHN 00pa3 MBIIUICHUS 10 aHAINU3Y COCTOSIHUS W TIOBEICHUS OCHOBHBIX
MaKpOIKOHOMHUYECKUX CYObEKTOB HA MAaKPOIKOHOMHUYECKUX PHIHKAX;

PO 5 Cnocoben wmcnomnp3oBaTh (GUHAHCOBBIM HHCTPYMEHTAPHIA JUIS OLEHKH U ydeTa (PMHAHCOBOTO
COCTOSIHUSL OpPTraHM3allMHM, NPUMEHATh KOHLENLUH, O0ECIeYMBAIOIMX TOYHOCTh U LEIOCTHOCTb
(bMHAHCOBBIX JAaHHBIX U COXPAHHOCTH aKTHBOB OPTaHU3aAINH;

PO 6 OGocHOBBIBaeT cCTpaTerMuecKue LEeNUW U 337a4l MapKeTHHTa BO B3aMMOCBS3U C OOIIMMHU
LEJEeBbIMU OPHUEHTHpPAaMU KOMIIAaHMM Ha OCHOBE METOJOB M IPOLIECCOB MEHEIKMEHTa U
MHCTPYMEHTOB MAapKETHHIA, NPOBOJUT KOMMYHUKALMOHHBIE MEPONPUATHS MapKETHHIOBOTO
XapakTepa,

PO7 KoMneTeHTHO NMPOBOAWUT aHAIM3 M MHTEPIPETHPYET MApKETHHIOBBIE JAAHHBIE O COLMAJIBHO-
SKOHOMMYECKHUX MPOIIECcCaxX U SBJICHUSX;

PO 8 BbisgBiseT TEHAEHUMM W3MEHEHHS COLMATIbBHO-DKOHOMHUYECKHX TOKa3aTeNel NeATelbHOCTH
KOMMEPYECKUX OpraHu3aIui.

PO 9 AHanmu3upyeT PBIHOK U PHIHOYHYIO KOHBIOHKTYPY, HM3y4daeT IIOBEJIEHUE MOTpeduTeneit
(MOTHMBBI, TPEANOYTEHHsS) W MPOBOJUT AHAIMU3 JIEATENBHOCTH KOHKYPEHTOB, OILICHHBaeT H
MIPOTHO3UPYET CIIPOC, EMKOCTh PBIHKA, JOJIO MPEINPHUITHS MO OTHOIIEHUIO K KOHKYPEHTaM, PUCK
KOHKYPEHTHOU G0phOBI;

PO 10 Komnerenten B oOiactu (GOPMUPOBAHHS KOPIMOPATUBHOM KyJIbTypbl U IMO3UTHUBHOTO
OOIIIECTBEHHOTO MHEHMs (MMHUIKa) 00 OpraHU3aliH;

PO 11 OOGo6maer u aHAIU3UPYET TMOJYYCHHBIC IKCIIEPUMEHTAIbHBIE NTaHHBIE, CIIOCOOCH HX
MIPE3EHTOBATh U COOOLIATh Ay TUTOPUH.

Upon successful completion of this program, the student will:

ON 1 input into communication in oral and written forms in Kazakh, Russian and foreign
languages;

ON 2 Use special terminology and vocabulary, think creatively and promisingly, work with
professional literature;.

ON 3 is able to apply mathematical thinking to solve production problems in everyday situations,
use statistical and mathematical methods in their professional activities;

ON 4 To master the skills of a systematic approach to the study of economic problems, to form an
economic way of thinking on the analysis of the state and behavior of the main macroeconomic
subjects in the macroeconomic markets;

ON 5 is able to use financial tools to assess and account for the financial condition of the
organization, apply concepts that ensure the accuracy and integrity of financial data and the safety




of the organization's assets;

ON 6 To justify the strategic goals and objectives of marketing in relation to the general targets of
the company; on the basis of management methods and processes and marketing tools, to conduct
communication activities of a marketing nature;

ON 7 Competently analyze and interpret marketing data on socio-economic processes and
phenomena;

ON 8 Identify trends in the socio-economic performance indicators of commercial organizations;
ON 9 Analyze the market and market conditions, study consumer behavior (motives, preferences)
and analyze the activities of competitors, evaluate and predict demand, market capacity, the
company's share in relation to competitors, the risk of competition

ON 10 Is competent in the field of forming a corporate culture and a positive public opinion (image)
about the organization;

ON 11 Generalize and analyze the experimental data obtained, present them, and communicate them
to the audience.




Bisim 6epy 0armapaaceinbiH Ma3mMyHbl/Coep:kanue oopa3oBarebHoil mporpammbl/ Content of the educational program

Monyabaid | Moayss 6oiisiama OH/ Kommon | Iougep | IlonHiH IToHHIH KBICKAITa Ma3MYHBI/ Kpenur | Ce- Kanpimr

araybl/ PO mo momymo/ Module learning | et KOJIBI /ToXKIpHOCHIH Kparkoe omucanune mucuumusst / Brief description | tep MECT | acaThIH

Hassauune outcomes UKL /Kon aTaysbl/ of the discipline caubl/ p/ KOMIIETE

Mo yast/ (MK, JIUCIU- HaumenoBanue Kon-Bo | Seme | Humsinap

Module KOO, IWINHGBY | JTACIUTUTAHBI Kpenu- ster (xoarTa

name TK)IIu | The /mpakTuku/ ToB/ pe1)/Do
KII, code Name Number pMupye
kommon | disciplin | disciplines/ of MBIE
€HT es practices credits KOMIIETE
(OK, HITUU
BK, (xomer)/
KB)/ Formed
Cycle, compete
compon ncies
ent (OK, (codes)
VK,
KV)

Tapuxu- Moayabai coTTi assKTaFaHHAH KBIT KKZT KazakcTraHHBIH ITon kasipri Ka3akctaH TapuXbIHBIH  HETi3Ti 5 1 KK 1;

¢wrocopu- | keitin 6iTiM amymbl Ka6JieTTi: MK 1101 Ka3ipri 3amaH Ke3eHIepl Typaibl OOBEKTHBTI Tapuxu OilimM KK 2

sibik Oimim | KK 1, KK 2, 2KK 3, KK 6, KK TapUXBI Oepelli; CTyIEHTTEpIiH Ha3apblH MEMIIEKETTiIIK

Oepy xone | 8, KK 9, KK 10, )KK 11, KK 13, NIEH TApUXHM-MOJICHU MPOLECTEPIiH KalbIITaCcybl

pyXxaHu KK 14 MEH JIaMybl MocelleepiHe OarbITTal/Ibl.

KaAHFBIPY / TlocJie yenemHoro ool SIK CoBpemeHHas HucuunnuHa aaeT OOBEKTHBHBIE HCTOPUUYECKHE

moyti/ 3aBeplICHUS MOAYJISA OK 1101 HCTOPHS 3HaHUsI 00 OCHOBHBIX 3Tanax HUCTOPUH COBPEMEH-

Mopyns o0yuarouuiics Oynaer: Kazaxcrana Horo Kazaxcrana; HampaBisieT BHUMaHUE CTY/ICH-

ucropuko- | OK 1,0K 2, OK3, OK 6, OK 8, TOB Ha MPOOJIEMBI CTAHOBIICHUS W Pa3BUTHUS TOCY-

¢mtocodpek | OK 9, OK 10, OK 11, OK 13, OK JAPCTBEHHOCTH M HWCTOPHUKO-KYJIBTYpPHBIX IpOIEC-

ux 3HaHu | 14 COB.

u GED CHK Contemprorary The discipline provides objective historical

ayxosuoir | / Upon successful completion of | MC 1101 History of knowledge about the main stages of the history of

momepuusa | the module, the student will: GC Kazakhstan modern Kazakhstan; directs the attention of stu-

1/ 1,GC2,GC3,GC6, GC8,GCY, dents to the problems of the formation and devel-

Module of | GC 10,GC 11, GC 13 GC 14 opment of statehood and historical and cultural pro-

historical Cesses.




and philo-
sophical
knowledge
and spiritu-
al moderni-
zation

KBII
MK

Fil 1102

Ounocodus

[lon crynmenTTepne Oonamak KociOM ic-opeker
KOHTEKCTiHAe (urocodus Typanbl, OHBIH HeETi3ri
Oemimzmepi, Mocenenepi JKOHE OJapAbl 3epTTey
omicTepi Typajbl TYCIHIKTEpAl KaJbINTaCTBIPAJbI.
[lon ascemma  cryaeHTTep  QrIOCOPHUIHBIH
KOFaMJIBIK CaHAaHbl JKaHFBIPTYIAFbl POJIH TYCIHY
JKOHE Kazipri 3aMaHHBIH kahaHABIK Mocelelepi
IeTry KOHTEKCTIH]IC (bUI0COPUITBIK-
JNYHUCTAHBIMIBIK JKOHE OJIiICHAMANBIK MOJCHUETTIH
HETi37epiH 3epTTeiIi.

001
OK

Fil 1102

Ounocodus

JucuuruinHa (GOpMHUPYET y CTYACHTOB ILIEIIOCTHOE
npejcTaBieHue o ¢unocopun kak ocoboit hopme
MO3HAHUS MHpPa, 00 OCHOBHBIX €€ pasjenax, Mpo-
OnmemMax W MeToJax WX U3y4YCHHUsS B KOHTEKCTe Oy-
Iyuieit mpoheCCUOHANBHON JesTeNbHOCTH. B pam-
Kax TUCIHUIUIMHBI CTYJIEHTBI U3y4aT OCHOBBI (hHIIO-
co(hCKO-MUPOBO33PEHUYECKON U METO0JIOTHIESCKOI
KyJbTYpbl B KOHTEKCTE TOHUMAHUs poiu (uioco-
¢y B MoJiepHU3AIMN OOIIECTBEHHOTO CO3HAHUS U
pelIeHUH TTI00aTbHBIX 33/1a49 COBPEMEHHOCTH.

GED
MC

Phi
1102

Philosophy

The discipline forms students' holistic understand-
ing of philosophy as a special form of understand-
ing the world, its main sections, problems and
methods of studying them in the context of future
professional activities. As part of the discipline,
students will study the basics of philosophical,
worldview and methodological culture in the con-
text of understanding the role of philosophy in
modernizing public consciousness and solving
global problems of our time.

KK 3;
XK 8

KBII
MK

ASM
1106

OJeyMETTaHy,
Cascarrany,
MaonenueTTany

Monynb noHzepi «bonamakka ke3Kapac: KOFaMabIK
CaHaHBI KAHFBIPTY» MEMIICKETTIK OarnapiaMachiH-
Ja aHBIKTAIFaH KOFaMJbIK CaHaHBl JKAHFBIPTY
MiHAETTEpiH LIeNy KOHTEKCiHAe OiiM amymbuiap-
JIBIH  QJIEYMETTIK-TYMaHHUTApJIbIK JYHUETAHBIMBIH
KaJIbITACTBIPAIbI

KK 9,
KK 10,
KK 14




001
OK

SPC
1106

Comuonorus,
IMomuronorus,
Kynastyponorus

Hucuunnuuel Moayns (QOpMHUPYIOT COLMANBHO-
TYMaHUTapHOE MHPOBO33pEHHE OOYYAIOLIUXCS B
KOHTEKCTE PEeILIeHHs 3a7ad MOJepHH3auuu oO1e-
CTBEHHOI'O CO3HAHMS, OIPEICIECHHBIX TIOCyAap-
CTBEHHOW mporpammoit «Bsrmsan B Oymymee: Mo-
JiepHHU3anys O0IECTBEHHOIO CO3HAHUSY

GED
MC

SPC
1106

Sociology,
Political science,
Culturology

The disciplines of the module form the social and
humanitarian outlook of students in the context of
solving the problems of modernization of public
consciousness, determined by the state program
"Looking into the future: modernization of public
consciousness”

KBII
MK

Psi
1107

IIcuxomorus

IMoH CTymeHTTEpHiH OJICYMETTIK —TYMaHHUTapPIIBIK
KO3KapachlH KaJBINTACTHIpYyFa OarbITTanFaH, «bo-
JalakKake3Kapac:  KOFaMJIbIKCaHaHBDKAHFBIPTY
MeMJIEKETTIK OarmapiamaceiMeH OaitmaHbicThl. [loH
TYJIFa TICUXOJIOTHSCHI, ©31H-031 PETTEY MCUXOJIOTH-
SIChI, OMIP/IIH MOHI MEH KoCiOM ©31H-631 aHBIKTay
TICUXOJIOTHUSACHI, COHAAW-aKTYJIFa apajblK KapbIM-
KaTbIHAC TICUXOJIOTUSCHIHAFEI HET13T1 TYCIHIKTEp/Ii
KaMTHIbI

001
OK

Psi
1107

IIcuxomorus

JucnunivHa HanpasieHa Ha (OPMHUPOBAHKE COIIH-
ANMPHO-TYMaHUTAPHOTO MUPOBO33PEHHsSI CTYJ/IEHTOB,
CBsI3aHA C TOCYJIAPCTBEHHOW MpOorpaMMont «Barisi
B Oynymiee: MoJiepHHU3aIUs OOIIECTBEHHOTO CO3HA-
HUs». JucuuiuinHa BIrodaeT B ce0si OCHOBHEBIC
MOHATHUS 1O TICUXOJIOTHH JIMYHOCTH, NCHXOJOTHU
CaMOpETYJISALNY, TICUXOJOTHH CMBbICTIAa JKU3HH U
poeCCHOHANBHOTO CaMOOMPE/ICTICHUs, a TaKKe
MICUXOJIOTHH MEKIMYHOCTHOT'O OOIECHHS

GED
MC

Psy
1107

Psychology

The discipline is aimed at the formation of the so-
cial and humanitarian outlook of students, is associ-
ated with the state program "Looking into the fu-
ture: modernization of public consciousness.” The
discipline includes basic concepts in personality
psychology, psychology of self-regulation, psy-

KK 9,
KK 10,
XK 14




chology of the meaning of life and professional
self-determination, as well as the psychology of
interpersonal communication

KK 11,
KK 13,
ON2

KBII KSZhK | KyKbIK oHe [lonni oKy 3aHHAMAIBIK HOPMaJIapAbIH PO Typajbl
TK MN ceI0aiinac XKanmbl — TYCiHIK  OepeTiH  KYKBIKTBIH  HeTi3ri
2109 JKEMKOPJIBIKKA callaIapbIHBIH MOcelleliepiH Kapayra OarbITTallFaH,
KapChl MOJICHHET COoHMaii-ak  OimiM  amymsIIapAslH —— chiOaiiimac
Heriznepi KEMKOPJIBIKKA ~ Kapchl ~ JIYHHETaHbIMBI ~ MEH
KYKBIKTBIK MOJICHHUETIH KaJIBIIITACTHIPYIbI
3epAeneyi Ke3aen i
ool OPAK | OcHoBrbl mpaBa u W3ydeHre MUCHUIUIMHBI HallpaBlieHA Ha pPaccMoT-
KB 2109 AHTHUKOPPYIILMOH- | peHHE BOIPOCOB OCHOBHBIX OTpaciel mpasa, KOTO-
HOW KyJBTYPHI pBie mAaroT ofIiee MpEICTaBICHUE O POIU 3aKOHO-
JATENFHBIX HOPM, a TAaKXKe MPEeAyCMaTPUBAET U3Y-
YyeHrne (OPMHUPOBAHMS AHTHKOPPYMIHMOHHOTO MH-
POBO33PEHUS M MPABOBON KyJIBTYPHI 00yUJaIOITIXCS
0o0oD FLACC Basics of Law and | The study of the discipline is aimed at considering
CcC 2109 Anti-Corruption the issues of the main branches of law, which give a
Culture general idea of the role of legislative norms, and
also provides for the study of the formation of anti-
corruption worldview and legal culture of students
KBIT ETK DKOJI0T s KIHE IToH OSKONOTHSUIBIK  OWJIay[dbl KOHE  TaOWFu
TK 2109 TIPIITIK JKOXKYHeNIep MeH TexHochepaiap/IibiH KYMBICBIHIA
Kayinci3miri KayilTi, TOTEHIIe KaFJaiJlapJbIlH aJJblH ally
KaOlJIETiH KaIBIITACTHIPAJIbI
ool EBZh Dkonorus u 6e3- Juctunnuaa GopMUpYeT 3K03aIUTHOE MBIIIJICHHE
KB 2109 OTACHOCTbh XHU3HE- | U CIIOCOOHOCTH MPEAYIPEKACHUS OMACHBIX U Ype3-
JeSITeIbHOCTH BbIYAMHBIX CUTyauud B (DPYHKIMOHHMPOBAHWU MPHU-
POJTHBIX DKOCUCTEM H TEXHOCHEPHI.
GED ELS Ecology and life The discipline forms eco-protective thinking and
Ccv 2109 safety the ability to prevent dangerous and emergency sit-

uations in the functioning of natural ecosystems and
the technosphere

KK 6,
ON?2




KBII
TK

EKN
2109

DKOHOMHKA JKOHE
KOCIITKEPITIK
Heri3nepi

[ToH 3KOHOMMKAIIBIK OMJIay TOCLNIH, OJCEKEIeCTIiK
opTaga KOCITOPBIHAAPABIH TaOBICTBI KOCIIIKEPITIK
KBI3METIH YHBIMIACTBIPYJBIH TEOPUSUIBIK HKOHE
MIPAKTUKAIBIK JaFIBUIAPBIH KAIBIITACTHIPAIbI

00/
KB

OEP
2109

OCHOBBI DKOHOMH-
KH U TIPETNPUHU-
MaTebCTBA

Huctmmnmaa (GopMUpYeT IKOHOMHYECKH 00pa3
MBIIIIEHHS, TEOPETUUECKHE U MPaKTUYECKUE HaBbI-
KM OpPTaHH3alUM YCIICIIHOW TPEANPUHUMATEIbCKON
JEeATEIbHOCTH NPEAIPUITUI B KOHKYPEHTHOH cpe-
Ie.

GED
Cv

BEB
2109

Basics of econom-
ics and business

The discipline forms an economic way of thinking,
theoretical and practical skills in organizing suc-
cessful entrepreneurial activities of enterprises in a
competitive environment

KBII
TK

KN
2109

Ker6acubIibiK
Heri3aepi

By moHAi oKy Ke3iHAe CTyIeHTTep KeuOacIIbLIbIK
KacHeTTep/i, CTHIBACPAl, KOCIMOPHIH, aiiMaK XKoHe
TyTacTaii en JeHrediHae ocep eTy omicTepiH
KOJIJJaHA OTBIPBIN, aTaMIapIblH MiHE3-KYJIKbl MCH
e3apa opeKeTiH THIMJII OacKapyIblH dicTeMeci MeH
MIPAaKTHKACBIH UTepei

oo
KB

oL
2109

OCHOBBI JIMACPCTBA

Ilpn wm3ydeHWUH NAQHHOW IVCHUILIMHBI CTYACHTHI
OBIIQJICIOT METOJIONIOTHEH M MpakTHKOH 3ddexTus-
HOT'O YIIPAaBJICHUA MMOBCACHUEM U BSHHMOHeﬁCTBHeM
JIOJIeH TyTEeM HCIOJIb30BAaHMS JINIEPCKUX KadecTB,
CTWJIEHM, METOJIOB BJIMSHUS HAa YPOBHE IPEAINpUsi-
THSI, pETHOHA U CTPAHBI B IIEJIOM.

GED
Cv

LF 2109

Basics of
Leadership

When studying this discipline, students will master
the methodology and practice of effective manage-
ment of behavior and interaction of people through
the use of leadership qualities, styles, methods of
influence at the level of the enterprise, region and
country as a whole

KK 11,
ON 2,
ON 8

KK 13,
ON 10

Tin

Mo yi/
SI3BIKOBOM
MOy B/
language

Moayabai coTTi assKTaFaHHAH
KeMiH Ol1iM aaymbl KadmaerTi:
KK 4, )KK 5, ON6

/ TlocJie yenenHoro

KBIT
MK

K©O)T
1104
(1.2)

Kaszak (opsbic) Timi

IToH Ka3ak TUTIH IIET TLT PETIHAE CTYACHTTEpre
Tl KOJIIaHYIbIH OapIbIK JIEHrenib e
KOMMYHHKATUBTIK KY3BIPETTLTIKTI KaJbIITACTBIPY
apKbLIbl  QJICYMETTIK, MOJACHHETApajblK, KociOu
KapbIM-KaThIHAC KYpajdbl pETiHAE Ka3ak TiIiH

10

1,2

KK 4,
KK 5




module

3aBepuIeHUs MOAYJIS
oO0yyarouuiics: oyaer:
OK 4, OK 5, ON6

/ Upon successful completion of
the module, the student will:
GC 4, GC 5, ON6

cariaJibl MeHFprI[i KaMTaMacChI3 eTeHi

00/ K(R)Ya | Kazaxckwuii (pyc- Jucruruinia o0ecrieunBaeT KaueCTBCHHOE YCBOE-
OK 1104 CKHH) SI3BIK HHE Ka3aXCKOT0 S3bIKa KaK CPEeJICTBA COITHAIBHOTO,
(1,2) MEXKYJIbTYPHOTO, TPO(ecCHOHATBFHOrO OOLICHHUS
yepe3 (QOpMUPOBaHHE KOMMYHHKATHBHBIX KOMIIE-
TEHIUI BCEX YPOBHEH HCIIOJIB30BaHUSA SI3bIKA UIA
M3YYaOINX Ka3aXCKUH S3bIK KAK HHOCTPAHHBII.
GED K(R)La | Kazakh (Russian) The discipline provides high-quality mastering of
MC 1104 language the Kazakh language as a means of social, intercul-
1,2 tural, professional communication through the for-
mation of communicative competencies at all levels
of language use for students of Kazakh as a foreign
language.
JKBIT ShT [eren Timi [lon CTYICHTTEPIIH MOJICHHETaPAIIBIK- 10 1,2 | KK 4,
MK 1103 KOMMYHHMKATUBTIK KY3BIPETTUIMH WIETeN TiLTiHIE KK 5
(1,2) Oimim Oepy OapbICBIHIA IKCTKUIIKTI JeHreie
KaJIBINITACTBIPA/IBL.
ool IYA WnoctpanHbIil Jucuunnnaa dhopmupyer MEXKYIbTYPHO-
OK 1103 SI3BIK KOMMYHUKATUBHYIO  KOMIIETEHIUIO CTYJIEHTOB B
1,2 MpOIIeCCe HWHOS3BIYHOTO O0pa3oBaHWs Ha JOCTa-
TOYHOM YPOBHE.
GED FL 1103 | Foreign language The discipline forms the intercultural and commu-
MC (1,2 nicative competence of students in the process of
foreign language education at a sufficient level.
BII1 AlZH AKaieMUsITBIK byn TIoH OimiMaympLIapra FBUTBIMU 3 3 KK 4,
KOOK | 2201 ICKepIIiK XaT JIepeKKopiIap/iaH aKmaparTap i3aeyre, MaTiHAep.i KK 5,
Tanmay ~ MeH  pedeparrayra, — aKaAeMHSIIBIK ON1
*a30anapIblH op TYPJIi )KaHpJapbIMEeH (aHHOTaLus,
acce, MOyNap, aHATHTUKAIBIK NIONylap, Makaia)
KYMBIC ~ JKacayFa  OalaHBICTBI  KociOM  ic-
OpeKeTTepi JKy3ere achlpyra MYMKIHIIK Oepeni.
B BK | ADP AkanemMudeckoe Uzyuenne nanHOro Kypca MO3BOJIUT 00YJaIOIIMMCS
2201 JIEJIOBOE MUCHMO OCYIIECTBIATh MPOPECCHOHANBHYIO JESTEIbHOCTD,

CBSI3aHHYIO C IOMCKOM HMH(MOpMAIMKi B HAayYHBIX
0a3ax MaHHBIX, aHATH30M U pedepupoBaHUEM TEK-
CTOB, PabOTON C pa3IMYHBIMHU XKaHpPaMH (aHHOTA-




[IUU, 3CCE, OT3BIB, PEICH3UW, aHAIUTUYCCKHUIA 00-
30p, CTaThbM) OCOOCHHOCTSIMH aKaJIeMHUYECKOTO
MUCHMaA.

BD UC

AW 2201

Academic Business
Writing

This course allows students to search for infor-
mation from scientific databases, analyze and ab-
stract texts, carry out professional activities related
to working with different genres of academic rec-
ords (annotations, essays, reviews, analytical re-
views, articles).

BII
XKOOK

KK(O)T
2203

Koaci0u kazak
(opsic) Timi

[Tonai oky ke3iHme KociOM KbI3METTE KOJIaHBLIa-
ThIH YFbIMIAp MCH FbUIBIMH KO3KapacTapAabl TCPCH
3epTTeyre, KociOM TEpMUHJIEPIIH  MaFbIHACHIH
TYCiHyT€, KoCciOM JeKCHKaHBl KEHIHEH KOJJaHYFa,
©3 OUBIHBI3ABI HAKTHI XeTKize Oimyre Oaca Hazap
ayapblIabl

BJI BK

PK(R)Ya
2203

[IpodheccuonanbHbI
W Ka3axcKui
(pycckmit) A3bIK

HpI/I HU3YUCHHUU JUCHUIUIMHBI OCHOBHOC BHHUMAHUC
yaemnsieTcs TIIyOOKOMY M3YYEHHUIO UCIIONb3yEeMBIX B
po(eCCUOHANBHON  JICSITEILHOCTH IOHATUH U
Hay4YHBIX TOYCK 3pCHUA, ITOHUMAHUIO 3HAUYCHUIN
poeccCHoHaIbHBIX TEPMHHOB, OOIIMPHOMY HC-
II0JIb30BaHUI0 MPO(ECCHOHANBHON JIEKCHKH, yMe-
HUIO AICHO JOHECTHU CBOKO MbICJIb

BP UC

PK(R)L
2203

Professional Ka-
zakh (Russian) lan-
guage

The discipline focuses on the in-depth study of con-
cepts and scientific perspectives used in profession-
al activities, understanding the meaning of profes-
sional terms, extensive use of professional vocabu-
lary, and the ability to communicate clearly

ON1,
ON2

Kapartsbi-
JIBICTaHY-
FBUIBIMU
Moyi/
EcrecTBenn
0- Hay4YHbII
MOJTyJIb/
Natural
Science and

Moayabai coTTi assKTaFaHHAH
Keiiin 0is1iM anymbl KabJerri:
KK 6, KK 7, ON1, ON2,
ON3,0ON 4, ON5, ON8, ON9, ON
11

/ Tlocse ycnenHoro 3aBepiie-
HHA MOAYJIA o0y4arommiics Oy-
aeT:

OK 6, OK 7, ON1, ON2,

XKBIT/
MK

AKT
1105

AKnapaTThIK-
KOMMYHHKAIIHSUTBIK
TEXHOJIOTHsIIap
(aFBUTILIBIH TLTIHAE)

[lon mponecrepni, aknapaTTsl i31ey, cakTay >KoHE
OHJICY OIICTEPiH, CaHJBIK TEXHOJOTHSIIAP aPKbLIbI
aKmapaTThl JKUHAY JKoHe Oepy TocuIepiH ChIH
TYpFbICBIHAH Oarajay »>KoHE Tayujay KaOijneTiH
KanpmrTacTeipanel.  CTyAGHTTED  KOMIBIOTEPIIK
KYHeJep apXUTEKTYPAaChIHBIH TYKBIPhIMIaMalbIK
HeTi3/epiH, ONepaursIIbIK XyHenep MeH xemninepai
3epTTeii; KeNIiK koHe BeO KOChIMIIanapAbl 93ip-
7€y KOHICTIHSIIAPHI, aKMapaTThIK KayilCi3mgiKTi

KK 6,
KK 7




Mathematic
s module

ON3,0N 4, ON5, ON8, ON9, ON
11

/ Upon successful completion of
the module, the student will:

GC 6, GC 7, ON1, ON2, ON3,0ON
4, ON5, ON8, ON9, ON 11

KaMTaMachl3 €Ty Kypajaapbl Typasbl OiTiM anajsl;
Ka3ipri 3aMaHFbl aKIapaTTHIK-KOMMYHHKAIHSIIBIK
TEXHOJIOTHSIApbl TTaiilaaHy JaFablUIapbl Kallbl-
nracajpl.

ool IKT WudopmanuonHo- | JucuurmuimHa GopMupyeT criocoOHOCTh HCIOJNB30-
OK 1105 KOMMYHUKAIIMOHH | BaTh JJISl PEIICHUS aHAIWTHYECKHX W HCCIeI0Ba-
bIe TEXHOJIOTUH (Ha | TENBCKHUX 3a7a4 COBPEMCHHBIC TEXHUYECKUE CpPe/l-
aHTJ1. A3bIKE) CTBa M WH(OPMAIMOHHBIC TEXHOJOTUU W yMEHUE
paboTaTh ¢ nHGOpPMAIEH B TII0OATHHBIX KOMITHIO-
TEPHBIX CETSIX.
GED IKT Information and The discipline forms the ability to use modern tech-
MC 1105 Communication nical means and information technologies to solve
Technologies (in analytical and research problems and the ability to
English) work with information in global computer net-
works.
BIl1 EM DKOHOMUKAIAFbI [Ton OiniM anymibUIapFa 3KOHOMHKAJIBIK €CEHTepi ON3,
JKOOK 1202 MaTeMaTHKa KOCHIMIIIAMEH Tajjiay JKOHE WIenly, KaeT OoIFaH
JKaraiga KOMIIBIOTEPJIIK TEXHUKAHBI KOJIJaHa
OTBIPBHIIL, SKOHOMUKAJIAFFI, OousHecTteri
0acKapymIbUIBIK ~ €CenTepi  Tanmay  KesiHjae
MaTeMAaTHKAIIBIK MOJIENBCY OMICTEPiH KOJIaHy
KaOlJIeTIH KaJIbIITaCThIPAIbl
BJI BK ME Marematuka B Jucuumnuna GopMUpyeT y 00ydarouuxcs crnocoo-
1202 SKOHOMHKE HOCTh aHAJU3UPOBaTh W pEmiaTh MapKETUHTOBEIC
3aga4u B COBPEMCHHBIX YCJIOBHAX DKOHOMUKHU , B
clly4ae HEOOXOJIMMOCTH, C HCIOJIb30BAaHHEM KOM-
MBIOTEPHON TEXHUKHU MPUMEHSATh METOJbl MaTeMa-
TUYECKOT'0 MOJICITUPOBAHUS MPHU NPOBEACHUN Map-
KETHUHI'OBBIX UCCIICIOBAHUH.
BD UC ME Mathematics in The discipline forms students ability to analyze and
1202 | Economics solve economic problems with the application, if
necessary using computer technology, to apply
methods of mathematical modeling in the analysis
of management problems in economics, business
BbII ESA OKOHOMUKAATbI [lon Ko¥ibUTFaH MIHAETTEPre COHKeC IepeKTepi ON3
JKOOK 2206 | cTaTHCTHKAJIBIK JKUHAY, TaIay JKOHE OHJCY, €CENTeY HOTHKEIIepiHe ON5




axicrep

Tanyay *acayabl )KOHE KOPBITBIHIBLIAPIBI HETi3/Ie-
yai, COHNaN-aK 3KOHOMHKAIBIK KOPCETKIMTepAiH
CEHIMJILIIITI YIIIiH TOJBIK XKayan Oepyai

B/l BK

SME
2206

CTaTHCTHYCCKHE
METOABI B OKOHO-
MHKC

JucuumnuHa GopMHUpyeT HaBBIKKM O cOOpy, aHa-
U3y 1 00pabOTKe NaHHBIX COTJIACHO MOCTaBICHHOM
3a/1a4¥, IPOBOJIUTE aHATN3 PE3yNIbTAaTOB pacueTra
000CHOBATh BBIBOJBI @ TaK X€ HECTH IMOJHYI OT-
BETCTBEHHOCTH 32 JTIOCTOBEPHOCTH DKOHOMUYCCKUX
nokKasaTelei.

BD UC

SME
2206

Statistical Methods
in Economics

The discipline forms the skills to collect, analyze
and process data according to the task, to analyze
the results of calculations and justify the conclu-
sions, as well as to bear full responsibility for the
reliability of economic indicators.

BIT TK

BO
2213

bara opHary

[Ton GiniM anympLIapa HETi3ri FRUIBIMHU TEOpHSIIap
MeH Oara Oenrijey cajlachIHIAFbl YHBIMIAP/IbIH
Taxiprodeci TypaJbl TEOPHSITBIK oimimmi
KaJIBIITACTHIPaAbl. bara  OenrijieymiH  Herisri
o/icTepiMeH, MapKETHUHITIK KypaJiapbIMeH,
CTpaTerusiChiIMeH JKOHE TaKTUKAChIMEH
TaHBICTHIPAIB XKOHE OIiiM  anymbuiapablH Oara
Oenrijiey caJachlHIaFbl 0a3aJIbIK  MPAKTHKAIBIK
JIAFbUIAPBIH JIAMBITAJIbI.

B KB

Cen
2213

IlenoobpazoBaHue

Jucturnaa GopMUpyeT y 00ydaroImuxcs Teope-
THYECKHE 3HAHUS 00 OCHOBHBIX HaY4YHBIX TCOPHAX
U OIbITE OpraHu3anuil B cdepe IeH000pa3oBaHus;
3HAKOMHUT C OCHOBHBIMA METOJAMH, MapKETHUHTO-
BBIMH HHCTPYMEHTAaMH, CTpPAaTE€rHed M TaKTUKOH
[IEHOOOpAa30BaHus; pa3BUBaeT y 00ydarommxcs Oa-
30BEI€ MPAKTUYECKIE HABBIKK B 00J1aCTH 1IeHOO0pa-
30BaHUsL.

BD OC

Pri 2213

Pricing

The discipline forms students theoretical
knowledge of the main scientific theories and expe-
rience of organizations in the field of pricing. Intro-
duces students to the basic methods, marketing
tools, pricing strategy and tactics, and develops

ON3
ON5
ON7




basic practical skills in the field of pricing.

BII TK

Szh
2213

CrpaTerusuibIK
)Kocmapiay

IToH cTpaTerusiblK >KOCHApIayAbIH OiCHAMACKHI
MCH JIOTUKACHI TypaJIbl oM Oeperi.
CrpaTerusuiblK XoHe OdceKelNi Tajmay >KYprisyai;
Ou3Hec-xKocnapiay MeH OM3HECTI PeHHKUHUPUHTTI
JKYy3ere acsIpysl yiipeteni. JKocnapiay mporeciHig
KaJIaM/IbIK TEXHOJIOTHSCHI JaF IBLTAPBIH,
CTpaTerusuiap/pl d3ipiiey aaicrepin; CTpaTerusibiK
JKOCTIap KYKaTTapblH KYPBUIBIM/IAY JKOHE peciMiey
JaFIbUTAPbIH AaMBITAbl. ¥ HBIMHBIH CTPATETHSIIBIK
KOCHApBIH d3ipiiey KOHE OHBIH iICKE acChIPBUIYBIH
Oackapy OoibIHIIA KY3BIPETTEp/li KalbINTACTHIPyFa
BIKIAJ €Te/i.

B KB

SP 2213

Crparernueckoe
IIJIAaHUPOBAHUEC

JucuunnuHa JaeT 3HaHAA O METOMOJIOTUU U JIOTH-
K€ CTPaTeru4ecKoro IUIAHUPOBAHMS. YUUT IIPOBO-
JUTh CTPAaTETMYECKH U KOHKYPEHTHBIA aHaIu3;
OCYILECTBIIATh OM3HEC-TUIAHUPOBAaHUE M PEUHXKU-
HUpUHT Ow3Heca. Pa3BMBaeT HaBBIKM IOMIArOBOM
TEXHOJIOTMM TIpollecca IUIaHUPOBAHMS, METOJOB
pa3paboOTKU CTpaTeTHil; HaBBIKOB CTPYKTYpUpPOBa-
HUSL U1 OOPMJICHUSI JOKYMEHTOB CTPAaTErn4ecKoro
wiaHa. CriocobcTByeT (OPMHUPOBAHUIO KOMIIETEH-
Uil Mo pa3paboTKe CTPATErHYecKOoro IJIaHa opra-
HU3aLlUU U B YIIPABJICHHUH €TI0 pealn3alyen.

BD OC

SP 2213

Strategic planning

The discipline provides knowledge about the meth-
odology and logic of strategic planning. Teaches to
conduct strategic and competitive analysis; to carry
out business planning and business reengineering.
Develops skills of step-by-step technology of the
planning process, methods of strategy development;
skills of structuring and execution of strategic plan
documents. Contributes to the formation of compe-
tencies for the development of the strategic plan of
the organization and in the management of its im-
plementation.

ON5
ONG6




BIT
KOOK

ET 1205

DKOHOMUKAIBIK
Teopus

[lon OGiniM amymbiapFa 3KOHOMHUKAHBI  Kyle
peTiHe, HETi3rl YFBIMIAp, KaTeropusuiap, 3aHmap
JKOHE KOFaM MEH KOMIIAHHSHBIH OICYMETTIiK-
9KOHOMHMKAJIBIK TaMYBIHBIH 3aHABUIBIKTAPHI TYPajbl
TYCIHIK ~ Oepeli,  OKOHOMUKAIBIK  OMJIayJIbI
KaJIBITITACTBIPATHI.

B/l BK

ET 1205

DKOHOMHUYECKAS
TEeopus

JlucuuminHa aaer oOydYaroluMcs MPeICTaBICHUE
00 DKOHOMHMKE KaK CHCTEME, OCHOBHBIX MOHSTHSIX,
KaTeropusix, 3aKOHaX W  3aKOHOMEPHOCTSX
COIMATbHO-O9KOHOMHYECKOTO Pa3BUTHUS O0IIECTBA U
¢bup™Mer,  QopMuUpyeT  3KOHOMHYECKH  00pa3
MBIIJICHUA.

BD UC

ET 1205

Economic theory

The discipline gives students an idea of economics
as a system, the basic concepts, categories, laws and
patterns of socio-economic development of society
and the firm, forms the economic way of thinking.

ON4

DKOHOMHU-
KaHBIH ip-
remi
Herizuepi/
®yHna-
MEHTAJIb-
HBIE OCHO-
BBI DKOHO-
muxu/ Fun-
damentals
of the
economy

Moayabai coTTi asiKTaFaHHAH
Keiiin 0is1iM anymbl KabJerri:
JKK5, ON 1,0N2, ON 4, ON 5,
ON6,ON 8, ON 9

/ Iocae YCOEemHoro 3apepuie-
HHMS MOAYJIsl o0y4yarommiics 0y-
aeT:

OK5, ON 1,0N2, ON 4, ON 5,
ONG6, ON 8, ON 9

/ Upon successful completion of
the module, the student will:
GG5, ON 1,0N2, ON 4, ON 5,
ONG6, ON 8, ON 9

BIT
KOOK

Mik-
Mak
2207

Mukpo-
MaKpO3IKOHOMHMKA

Ion MUKPO KOHE MaKpoeHrenneperi
TYKBIPBIMJIAMAJIBIK ~ ammapaT — Typajbl — KyHeni
TYCIHIK  Oepeni; Heri3ari MaKpOIKOHOMHUKAJIBIK
VFBIMIAp/bl, CAHATTAp MEH KOpCeTKIiTep/i
cunartaiiapl. ['padukrepni Kypy omicTepiMeH KoHe
ojlapibl  Tajjay  OKYPri3yMeH  TaHBICTBIPAJbI.
MakpOo3KOHOMUKAIIBIK ~ HAapbIKTApJaFbl  HETi3ri
MaKpOIKOHOMHKAIIBIK ~ CyOBEKTUIEpAiH  KaFmaalbl
MEH  MIHE3-KWIKbIH JKOHE  OJIlapJblH  ©3apa
OailylaHBICBIH TaJijlay OOMBIHIIA HKOHOMHUKAJIBIK
oiijlay  CaJThIH  KAJBINTACTBIpy  OO¥bIHIIA
JaraplIapasl JaMbiTagbl. JlepekTepal KUHAKTayaa
JKOHE oJlap[pl TYCIHAIpYJE Ky3bIpeTTi Oojyra
yiiperemi.

B/ BK

Mik-
Mak
2207

Muxpo-
MaKpOIKOHOMHKA

JucuunnmHa [aeT CUCTEMHOE MPEJCTABICHUE O
MIOHSATUHHOM aIrapaTe Ha MUKPO U MaKpOYpPOBHSIX;
XapakTEpPU3yeT OCHOBHBIE MaKpPO3KOHOMUYECKHE
MOHATHA, KaTerOpUU U TOKa3aTeNH. 3HAKOMHT C
METOJIaMU TIOCTpPOEHHE TPpa(prKOB M MPOBEAECHUEM
ux aHanuza. Pa3BuBaeT HaBbIKU 110 (YOPMHUPOBAHUIO

ON4
ON7




9KOHOMHYCCKOI'O O6p2133 MBIIUJICHUS, 110 aHAJIN3Y

COCTOSHUA nu IIOBCACHUA OCHOBHBIX
MaKpO3KOHOMHYECKHX Cy6T>CI(TOB Ha
MaKpO3KOHOMHYCCKUX PBIHKAX, n nux

B3aMMOCBS3€M. YUUT OBITH KOMIIETEHTHBIM B
0000IICHNN TaHHBIX U MX WHTEPIPETAIHH.

BD UC

Mik-
Mac220
7

Micro-
Macroeconomics

The discipline gives a systematic view of the
conceptual apparatus at the micro and macro levels;
characterizes the basic macroeconomic concepts,
categories and indicators. Introduces the methods of
constructing graphs and conducting their analysis.
Develops skills to form an economic way of
thinking, to analyze the state and behavior of major
macroeconomic actors in macroeconomic markets,
and their interrelations. Teaches to be competent in
summarizing data and their interpretation.

BIT
KOOK

MK
1204

MapkeTuHrke
Kipicre

«MapkeTuar» OimiMm  Oepy  OarmapiamMachIHBIH
Ma3MYHBI Typajbl, HeCHeliK OiniM Oepy kyHeciHiH
OKy TpOIeCi Typasbl TYCIHIK KaJIbINITACTHIPAIbI.
[IprrapMambuIblK — JkOHE  OOJamakThl — oOifayra,
OMIpIIIK MaKcaTTapMEH YIITACTHIPA OTBIPHINT OKY
MaKcaTTapblH JKOCIapiay JaFdbUIapblH KalbIlTa-
CTBIpYFa JKOHE KociOm TyiiHIeMe jkacayra yHpe-
teni. CtyaeHtrepre o3iHIH OlLTiM Oepy KbhI3METIH
(e3iH-031 Oackapy) Oackapylbl YHBIMIACTHIpYy/a
JKOHE YHHUBEPCHUTETTETI TOPTIN epexellepiHe KOWbI-
JIaTBIH TaJIANTapAbl KAJIBIITACTHIPAJIbI

B/l BK

VM
1204

BBenenue B Mapke-
THHT

dopmMupyeT NpejcTaBIeHHE O COJIEPXKaHUU 00pa-
30BaTeNbHON MporpaMmel «MapkeTnHr», 00 y4ueo-
HOM TMIpoOLieCCE€ KPEAUTHOH CHCTEMBI OOyuYeHHS.
VY4uT TBOPUECKH M NEPCIEKTUBHO MBICIUTD, BHIPaA-
OaTpIBaTh YMEHHS B IUIAHWPOBAHWU Iiefiell o0yde-
HUSI BO B3aMMOJCHCTBHU CO CBOMMHM >KU3HEHHBIMU
LEJISIMU, COCTaBJISATH NMPO(QECCHOHATIBHOE PE3IOME.
®opmupyet TpeOOBaHMS K CTYACHTaM B OpraHH3a-
U YIIPaBJICHUS COOCTBEHHOW y4YEOHOM IESITEIb-

ON10




HOCTBIO (CaMOMEHEIXXMEHT) U K TpaBHiaM TI0OBe/Ie-
HUS B By3€

BD OC

M
1204

Introduction to
Marketing

Forms an idea about the content of the educational
program "Marketing", about the educational process
of the credit education system. Teaches you to think
creatively and forward-looking, develop skills in
planning learning goals in conjunction with your
life goals, and draw up a professional resume.
Forms requirements for students in the organization
of management of their own educational activities
(self-management) and for the rules of conduct at
the university

BIT
KOOK

BE
2208

Byxranreprik ecen

bynr mon OinmiM amymbiiapAa akmaparThl ©HIEY
Ke3iH/e, OChl aKMmapaTThl Talfay Ke3iHjae, Kociro-
PBIH TIOTTApBIHBIH JKYMBIC >KOCIApPBIH d3ipIiey
Ke3iH/e, COHJail-aKk OHBIH HETi3iHAe OyXranaTepiik
€Cell IOTTAPBIHBIH JKOCHAPBIH KYPy Ke3iHae, Oyx-
TalTepilik ecel IIOTTapbIHIA KOCIMOPBIHHBIH KO-
HOMHKAJIBIK ~KBI3METIHIH HOTHXKENIEPIH KepceTy
Ke3iH/e, COHJaif-aK OyXraiTepilik ecen HBICaH[a-
PBIH Kacay Ke3iHJe KaXeTTi Oeirijaepil KajbinTa-
CTBIPAbI.

BJI BK

BU
2208

Byxrantepckuit
yuer

Jannas qucnuiuiiHa GopMHpYeT y 00ydYaromuxcst
HaBBIKM HEOOXOquMBbIe Npu 00paboTke WHpOpMa-
1M, TIPY aHaJu3e JIaHHOW WH(pOopMaIuu, pHu pas-
pabotke pabouero miiaHa CYETOB MPEANIPHUATHS, a
TaKke (QOPMHUPOBAaHMM HA €ro0 OCHOBE JaHHOIO
IUTaHA CYETOB OYXTalITepCKUX MPOBOJIOK, MPU OT-
pa’KeHUH Ha cueTax OyXTraJITepCKOro ydera pe3yilb-
TaTOB XO3AWCTBEHHON NESTEIBHOCTH MPEAIPHUITHS,
a TaKXKe NpU COoCTaBlIeHUH (HopM OyxXranTepckoit
OTYETHOCTH.

BD UC

AA
2208

Accounting and
Audit

This discipline forms the necessary accounting
postings for the trainees in processing the infor-
mation, when analyzing this information, when de-
veloping the working chart of accounts of the en-

ON5




terprise, as well as on the basis of this chart of ac-
counts, when reflecting the results of financial ac-
tivities of the enterprise on accounting accounts, as
well as when compiling accounting forms.

BIT
KOOK

Men
2209

MeHneKMEeHT

[loH cTyaeHTTepAiH MEHEIKMEHT CalachbIHAAFbl
FBUTBIMH IpTeJli TEOPHSUTBIK OiTiMIOepiH KaJIbIlTa-
CTBIPANbl; CTYACHTTEPIiH MEHEKMEHTTIH HEeTi3Ti
(GyHKUHMSUIapBIH OPBIHAAY A KYHENIK MPAaKTUKAIBIK
MaFaplIapasl  WrepyiHe BIKOAT eTefdl; Oackapy
omicTepiH urepyre MyMKIiHAIK Oepelli; CTyIeHTTep i
HICIIM Ka0bLIIay MEXaHU3MIMEH JKOHE OJIap/IbIH
TUIMIUIITIH OaFanaybIMEH TaHBICTBIPAJBI; MEP- CO-
HaJabl Oackapy oMiCTepiH, XaHKajmapAbl MIenry
omictepin  yi#pereni, Oackapy  KbI3METiHIH
TUIMJIUTITIH Oaranay Ky3bIpeTTepiH TaMbITa bl

B/ BK

Men
2209

MenemKMeHT

JucuuminHa (GopMUpPYET Yy CTYACHTOB HAy4YHbIC
(byHIaMEeHTAJIbHBIE TEOPETHYECKHE 3HAHUS B
o0macTu MEHEDKMEHTA; CIOCOOCTBYET
pUOOPETEHHIO CTyZCHTaMU CHCTEMHBIX
NPaKTHYECKUX HABBIKOB BBIMOJHEHUS OCHOBHBIX
GyHKIMHA ~ MEHEKMEHTa; J1aeT  BO3MOXKHOCTD
OBJIaJIETh METOJAMH MEHEIDKMEHTa; 3HAKOMHT
CTYJICHTOB C MEXaHM3MOM MPHHSTHUS PEIICHUH |
OLECHKOH X J()(GEKTUBHOCTH; YYUT METOJAAM
YIpaBICHHUS IEPCOHATIOM, CHOCO0aM pa3pereHus
KOH(IIUKTOB, pa3BUBAET KOMIIETCHIIUH MO OIICHKE
3 PEeKTUBHOCTH yIPABICHYECKON NEeSITEIIbHOCTH

BD UC

Man
2209

Management

The discipline  forms  students" scientific
fundamental theoretical knowledge in the field of
management; promotes the acquisition by students
of systemic practical skills in performing the basic
functions of management; makes it possible to
master the methods of management; acquaints
students with the decision- making mechanism and
the assessment of their effectiveness; teaches
personnel management methods, methods of

ONG6
ON10




conflict resolution, develops competencies for
assessing the effectiveness of management
activities

BIT
KOOK

Mar
2211

MapkeTuHr

[loH MapKeTHHITIH TEOPHSIIBIK Heri3Zepi MeH
KaTerOpHSUIBIK-TYKBIPBIMIaMaJIbIK anmapaTtbiH
3epTTeyre, COHBIMEH Karap YWbIMAAp KbI3METiHIE
MapKeTHHT  DJIEMEHTTEpPI MCEH IPHHIMITEPIH
KOJIZJaHy OOWBIHIIA MPAKTUKANBIK JaFIblIap/bl
urepyre  OarbITTalFaH. byl  TOH  JKajmsl
MapKeTHHITI 0acKapy >KarIalblHIa MapKETHHTTIK
KbI3METTI  YHBIMAACTBIPY  Typasiel  Olmimai
KaMTaMachl3 eTeIi.

B/ BK

Mar
2211

MapkeTuHr

Jucrummmaa HalpaBJeHa Ha HU3y4yeHHUe
TEOPETHYECKHUX OCHOB 14 KaTeropHajbHO-
MOHATUMHOTO amnmapara MapKeTHUHIa, a TaKxkKe
OBJAICHHE  MPAKTUYECKUMU  HABBIKAMH IO
MPUMEHEHUIO 3JIEMEHTOB U MPUHIIUIIOB MAPKETHHI A
B IeATEeJILHOCTH OpraHu3aiuii. Jannas
JUCIMILIAHA 00€CIeYrBaeT 3HAHUE OpraHU3aI[UuU
MApKETUHIOBOM  JESITENIbBHOCTH B KOHTEKCTE
MAapKETUHI-MEHE/KMEHTA B 1EJIOM.

BD UC

Mar
2211

Marketing

The discipline is aimed at studying the theoretical
foundations and categorical and conceptual
apparatus of marketing, as well as mastering
practical skills in the application of elements and
principles of marketing in the activities of
organizations. This discipline provides knowledge
of the organization of marketing activities in the
context of marketing management in general.

ONG6

BIT
XKOOK

Kar
2210

Kapxsr

[lon GiniM anmymputapaa KapsKbUIBIK KaTeropusuiap,
TEPMHUHOJIOTUSl KOHE SKOHOMHKAJIBIK MpPOIECTeri
Kap KbIHBIH MaHBI3bUIBIFBI Typasbl OLTIM JKyHeCiH
KalbINTACTRIPaAbl.  BimiM  anymbuiap — KapxKbl
CaHATHIHBIH  HETI3rl  OaFbITTaphl  CajachIHAA,
[IapyamibuIbIK KYPri3ynn cyObeKTiIepaiH apTypdi
cajayiapsl CaJachIHIAFBI KapIKbI TETIrl

ON5




KO3FaJIBICBIHBIH POJIi TypaJibl O1TiM ajajibl

B/ BK

Fin
2210

dunancer

Huctmmnaa GopMupyeT y 00yHarommxcsi CHCTEMY
3HaHUH 0 GUHAHCOBBIX KATETOPHSIX, TCPMUHOJIOTHH
1 3HAYUMOCTH (PMHAHCOB B DKOHOMUYECKOM IIPO-
necce. O0Oyuaronuecst NpuoOpeTaroT 3HaHUS B Ce-
pE OCHOBHBIX HAINpaBJICHUH (UHAHCOBBIX KAaTEro-
pHid, 0 POJIK JBIDKCHHS (PHHAHCOBOT'O MEXaHU3Ma B
00acTH pa3MYHBIX cep XO3SHMCTBYIOUIHX CYOb-
EKTOB

BD
uc

Fin
2209

Finance

The discipline forms students' system of knowledge
about financial categories, terminology and the im-
portance of finance in the economic process. Stu-
dents acquire knowledge in the field of the main
directions of financial categories, about the role of
the movement of the financial mechanism in the
field of various spheres of economic entities

BIT
KOOK

OoP
1212

OKy paKTUKachl

On Oacramkbl KociOM  JaFrapUIapibl,  ajFaH
TEOPHUSIIBIK OlmiMIepiH OeKiTy MeH TepeHIeTy/,
TaHJAaJIFaH MaMaH/bIK OOMBIHINA KAXKETTI JIaFabLIap
MEH JaF[plIapasl wWrepymai, Oonamak KociOum ic-
opeKkeT Typabl UesIIap bl KEeHEeHUTy1i
KaJIBIIITACTBIPA/IbI, ©3]IIK JKYMBICTBI OOJKaMaiIbl,
KepiciHie Ooaniak MaMaHJBIFBIMEH TaHBICTBIPY
JKOHE aIIFAlIKBl FBUIBIMU-3EPTTEY  JaribLIap/Ibl
KaJIBIIITACTHIPAIBI.

B/ BK

upP
1212

YyeOHas mpakTHKa

dopMupyeT  MEpPBHYHBIX  MPOQECCHOHATBHBIX
YMEHUI W HaBBIKOB, 3aKpeIUICHHE M YIiyOJeHue
MIOJIyYEHHBIX TEOPETUYECKUX 3HAHUM, OBJAJICHUE
HEOOXOJMMBIMM  HAaBBIKAMH W YMEHHSMH II0
n30paHHON CHEIUATBHOCTH, pacimrpenue
npeacTaBieHnii o Oyaymed mnpodeccnoHaIbHON
JESTeNbHOCTH, TIPEIIOIaraeT He CaMOCTOSTENBHYIO
paboTty, a o3HaKOMJICHHE ¢ OyayIiel npodeccuelt u
[IOJIyYE€HUE TIEPBBIX HABBIKOB MCCIENI0BATENBCKOM
JIeSITeTHHOCTH.

OK4
OK5
ON1
ON2




BD UC |TP 1212 | Training practice It forms primary professional skills, consolidation
and deepening of the theoretical knowledge gained,
mastering the necessary skills and abilities in the
chosen specialty, expanding ideas about future
professional activities, does not presuppose
independent work, but acquaintance with the future
profession and obtaining the first skills of research
activity.

Cayna Moayabai cITTi asKTaFaHHAH BII TK KBC | Kerepme-Oemniuek Ilon crynentTepAiH Keke cayda KOCIIOPHBI ONS§,
KOHE KeifiH OLT1iM amymbl KadaeTTi: 2214 | cayna JEeHreHiHae ne, >KalIbl eHAipicTe Je cayna XoHe ON9
HapeIKTRIK | ON 1,0N2, ON 4, ON 5, ONG6, TEXHOJIOTHSIIIBIK MpoLeCTePIi YHBIMIACTHIPY
Tajnmay ON 8, ON9,ON 10 calachlHIarbl  OlmimaepiH, KaOijgerrepi  MeEH
Heriznepini | / Ilocjie ycnmenrHoro 3aBepiie- JaFrdpUIapblH  KaJblTacTelpasnsl. bemmiexk xoHe
H MOAYJi/ | HUASI MOYJIsl 00y4yarouuiicsi 0y- KOTEpME cayjJa KoCIMOPBIHIAPBIHIAFEl  caya
Monyns aeT: IpoIecTepiH YHBIMIACTHIPYABIH 3aMaHayn dicTepi
OCHOB ON 1,0N2, ON 4, ON 5, ONS6, CaNachIHIAFbl KYPCTBHIH TEOPHSUIBIK HeTi3IepiMeH
ToproBimu 1 | ON 8, ON 9 TaHbIcThIpanbl. CaTy JKOHE  TYTBHIHYyIIBLIapra
peiHouHO¥ | / Upon successful completion of KbI3MET KepceTy i YHBIMIACTRIPY MeEH
anammtuky/ | the module, the student will: TEXHOJIOTHSJIAPBIH 3epTTey; O6IIeK cayna >KoHe
Module of | ON 1,0N2, ON 4, ON 5, ONS6, TayapJiapbl XaJbIKKa CaTy epeKernepi.
fundamen- | ON 8, ON 9 B KB ORT | OntoBo-po3HuuHas | JucuumummHa ¢GopMHpPYET Yy CTYACHTOB 3HAHUS,
tals of trad- 2214 | Toprosis YMEHHS ¥ HaBBIKH B 00JAacTH OpraHU3aluH
ing and TOPrOBO-TEXHOJIOTMYECKUX MPOLECCOB, KaK Ha
market ana- YPOBHE OTIEIBHOTO TOPrOBOT'O MPEANPHATHS, TaK U
Iytics B OTpaciii B IEJIOM. 3HAKOMHT C TEOPETUYCCKUMHU
OCHOBaMH Kypca B 00JIaCTH COBPEMEHHBIX METOJIOB
OpraHM3alMy TOPrOBBIX MPOLIECCOB B PO3HUYHBIX H
ONTOBBIX NpeanpuATHAX. V3ydaeT opraHusauuu u
TEXHOJIOTMH TIpOAaX U TOPIroBOTO O6C.Hy)KI/IBaHI/I$I
MOKyTaTeael; NpaBWwil PO3HHUYHOW TOPrOBIU H
MIPO/IaYKH TOBAPOB HACEIICHHIO
BD OC RT Wholesale and The discipline forms students" knowledge, abilities
2214 | retail trade and skills in the field of organizing trade and

technological processes, both at the level of an
individual trade enterprise, and in the industry as a
whole. Acquaints with the theoretical foundations




of the course in the field of modern methods of
organizing trade processes in retail and wholesale
enterprises.  Studying the organization and
technologies of sales and trade customer service;
rules of retail trade and sale of goods to the public.

BII TK

AEN
2214

ArpoOH3HECTIH
HKOHOMUKAJIBIK
Heriznepi

ITon AOK-me KocimKepiik KBIBMETTI JKy3ere
achIPYIBIH HETI3T1 arpo’KOHOMHUKAIBIK YpIicTepi
MEH KYOBUIBICTAaphl, 3aHBUIBIKTApBl, PUHIMOTEPI
MeH (¢opMamapel  Typambl  OumiM  JKyHeciH
KaIBIITACTBIPABl. ATPOOHEPKICINTIK KeIeH IeTi
9KOHOMHKAJBIK KYOBUIBICTAp/ABl TanjayAa KoHe
9KOHOMHMKAJIBIK E€CENTepl *KYy3ere achlpyaa >KoHe
ONApIBIH THIMALIITIH Oarajayda marapUIapbl MEH
KY3BIPETTEPiH JaMBITAJIbI.

BJl KB

EOA
2214

DKOHOMUYECKHE
OCHOBHI arpoom3-
Heca

Huctunnuna GopMHUpYyeT cUCTeMy 3HaHUH 00 oc-
HOBHBIX arpO’KOHOMUYECKUX MPOLECccax U SBICHU-
SIX, 3AKOHOMEPHOCTAX, MPUHLUHUNIAX U (opMax ocy-
HIECTBJICHUSI TIPEATNPHHAMATENBCKOMN JesITeNbHOCTH
B AIIK. Pa3BuBaeT HaBbIKM U KOMIICTCHIIMU OYTy-
LIMX MapKeTOJIOTOB B aHAJIN3€ PKOHOMUYECKUX SIB-
JICHWH B arpoIpOMBIIIIIICHHOM KOMIUIEKCE B B OCY-
HIECTBJIICHUH 3KOHOMHUYECKHX PACueTOB C IIEJBIO
roBbIeHusT 3((HEKTUBHOCTH TIPOGECCHOHATBHOM
JeSITEIbHOCTH.

BD OC

EBA
2214

Economic bases of
agribusiness

The discipline forms a system of knowledge about
the main agroeconomic processes and phenomena,
patterns, principles and forms of entrepreneurial
activity in the agro-industrial complex. Develops
skills and competencies in the analysis of economic
phenomena in the agro-industrial complex and in
the implementation of economic calculations and
assessment of their effectiveness.

ON4,
ON7

BIT TK

Mer
3216

MepueH1ali3uHT

[Ton Ou3HEC JKYPri3ydiH MOPaJIbABIK-3THUKAJIBIK
HOpMaJapblH €CKepe OTBIPHIT, «TYTHIHYIIBIHBIH
MIHE3-KYJIKbDY JKOHE «cayJla ajaHblHa KeIyIIiHIH
MIHE3-KYJIKBD»  Typansl  OUTiMIEpiHE  cyHeHe

ONG6
ON10




OTBIPHIII, 3aMaHayH caya-caTThIK
TEXHOJIOTHSIIAPBIH €HTi3y OOWbIHINA OimiM, OiIiK
JKOHE JIaFIbIIap/Ibl KAJIBIITaCThIPAIbI.

B/l KB

Mer
3216

MepueHal3uHT

JucuunnuHa ¢GopMUpyeT 3HAHUS, YMEHUSA H
HaBBIKM PAa0OTHI TIO BHEAPEHUIO COBPEMEHHBIX
TEXHOJIOTUM MepUeHAaN3UHra, ONUpasch Ha 3HAHUU
(TOBEACHHUSA  TOTPEOUTENS» W «IIOBEICHUS
MIOCETUTEIISI TOPTOBOI'O 3aJ1a», C YUETOM MOpPaJIbHO-
STHUYECKUX HOPM BeJIeHHUS OM3HEeca

BD OC

Mer
3216

Merchandising

The discipline forms the knowledge, skills and
abilities of work on the implementation of modern
merchandising technologies, relying on the
knowledge of "consumer behavior" and "behavior
of a visitor to the trading floor", taking into account
the moral and ethnic norms of doing business

BII TK

ZhZh
3216

JYKocnapmay xyiieci

byn mnoH  yiBIMHBIH  CTpPaTeTHsUIBIK  JKOHE
TaKTHKAJIBIK, KOCHApJIapblH KYpacThIpy OapbIChIHIA
KOJIZIAHBIIATHGIH MaHBI3AbI IPHHIUIITEP MEH dJIicTep
HeTi3iHAe TUIMII O0ackapy MIeHIMIEPiH KaObuiaay
JKoHe OW3HeCTI THIMIII JKYprizy Typaibsl OiiiM
XKyHeciH KanpimTacteipaapl. [IoH1 oKy OapbhIchIHIA
CTYIGHTTED MEHEDKMEHT (YHKIUACHI PpETiHJE
KOCHApyayablH TEOPHSCHL, OIiCHaMachl KOHE
MIPAKTUKACHI MacenenepiMex TaHBICAIB,
KOCHApAbIH ~ OPBIHAATYBIH  JKOCHapiay  KOHE
Oakpliay MPOIECIH  YHBIMIACTBIPY, OacTamksbl
aKnapaTThl )KUHAY, KOCIMOPBIHAAFbl OU3HEC-)KOocTap
MeH OrJoKeTTi (CMeTaHbl) Kypy MAaFabUIapbiH
MEHIepei.

B KB

SP 3216

Cucrema
TUTAHUPOBAHUS

Hucuunnuna ¢GopMHUpYeT CHUCTEMY 3HaHUH O
NPUHITUH palMOHATIBHBIX yIpaBIeHUYECKUX
pemeHnid M A(GQGEKTUBHOM BeJCHWM OH3HEca Ha
OCHOBE BAXHEWIIMX TPUHIMIOB U METOJIOB,
HUCHONB3YEMBIX B MpoOLEecce  COCTABJICHUS
CTpaTeTHUECKMX W TaKTUYECKUX TUIAHOB
opranu3ammu. B pamkax W3y4eHHs IUCHUIUIHHBI

ON5




CTYJCHTBI MTO3HAKOMSITCS c BOMIPOCaMH
METOJIOJIOTHH W TPAKTUKU TUJIAHUPOBAHHS Kak
(YHKIMU MEHEDKMEHTa, OBIQJICIOT HAaBBIKAMHU
OpraHM3aIMy NpoIiecca IUIAHUPOBAHUS U KOHTPOJIS,
coopa mnepBUYHOW WHMOPMAIUU, COCTABJICHHS
Om3Hec-TUTaHA U OI0/KETa Ha TIPEATIPHUITHH.

BD OC

PS 3216

Planning system

The discipline forms a system of knowledge about
making rational management decisions and
effective business on the basis of the most
important principles and methods used in the
process of making strategic and tactical plans of the
organization. As part of the discipline students will
learn the methodology and practice of planning as a
function of management, master the skills of
organizing the process of planning and control,
collecting primary information, compiling a
business plan and budget in the enterprise.

BII TK

BCT
3217

Bencenni caty
TEXHHUKACBHI

[TonH KBI3METTEPAI caTy *oHE CTYJNEHTTEePiH ipredi
TEOPUSIIBIK  OLTIMI  MEH KOCINOPBIHAAFbI  CaTy
KbI3METIH  JKOCTapiay, YWBIMAACTBIPY  JKOHE
Oackapy OOWBIHINA TIPAKTHKAIBIK JaFIbIIap/bl
KaJBIITACTBIPY  Typanbl  OimiM  kyieci  Oap
MaMaH/apAbl TalbIHAANIB; CTYISHTTEpre OHiMIi
OTKI3y TEXHOJOTHSCHIHBIH MEXaHM3Mi, CaTBII aly
TOPTIOIHIH EPEKIIEeTIKTepl, KOMIAHUSHBIH THIMII
JKYMBIC  iCTEHTIH caTy OesiMiHIH >KYMBICHIH
YUBIMAACTBIPY JKOHE OCHI KBI3METTI OaKpuiay
TypaJiel aKmapar oepy.

B/l KB

TAP
3217

TexHunka akTUBHBIX
poaax

JlucruiimHa ~ TIOATOTABJIMBAET  CICITHAIHICTOB,
BIIAJICIOLUX CUCTEMON 3HAHUN O MPOAaXKax yCIyT U
(opMupoBaHHE Yy CTYACHTOB (YHIaMEHTAIBHBIX
TEOPETHUECKUX 3HAHWK W MPAKTHUECKUX HABHIKOB
IJITAHUPOBAHMSI, OpraHu3allid W  YIpaBJICHUs
COBITOBOH JIEATEIBHOCTHIO TPEANPHUATHS; a TAKKe
“H()OPMUPOBAHHE OOYYAIOIIUXCSI O MEXaHH3ME
TEXHOJIOTHA TPOJaX TMPOAYKTa, OCOOEHHOCTIX

ONBG,
ON10




MTOKYIATENbCKOTO TMOBEACHUS, 00 OpraHu3aiuu
paboter  3(h(eKTHBHOTO AEWCTBYIOMIETO OTAEIa
npogax (GUPMBI W KOHTpPOJE  Haa  OTOH
JIESITEIIbHOCTBIO.

BD OC

AST
3217

Active sales tech-
nigues

The discipline prepares specialists who have a
system of knowledge about sales of services and the
formation of students' fundamental theoretical
knowledge and practical skills in planning,
organizing and managing the sales activities of an
enterprise; as well as informing students about the
mechanism of product sales technologies, the
peculiarities of purchasing behavior, about the
organization of the work of an effective operating
sales department of the company and control over
this activity.

BII TK

KM
3217

Kommepuusiiabik
MEHEHKMEHT

[IoH KOMMEpPUHAIBIK MEHEKMEHTTIH MoHi, MoHi
JKOHE epeKIIeNiKTepl Typalbl TEOPUSIIBIK Oimimi
KaJIBINTACTBIPaAbl. KOMMEPIHSIBIK KoCITOPBIH/IbI
Oackapymarbl MEHEPKMEHTTIH 3aMaHayH
omicrepimer TaHbIcThIpanbl. SWOT - Tammaynsr
HAKThl KOCIMOPBIH VJTICIHIAE JXKYyprisyre; cayua -
TEXHOJIOTHSUTBIK MPOIIECTI YHBIMIIACTHIPYFa;
OacekenecTik Tanmay kyprisyre yipereai. Cayna
KocimopeiHAapelH ~ Oackapyna Jlarmputap  MeH
KY3BIPETTEPl JAMBITAJIbI.

B/l KB

KM 3217

Kommepueckuit
MEHEJIKMEHT

Huctunnuna GopMHUpYET TEOPETUUECKUE 3HAHUS O
CYIIIHOCTH, 3HAYEHUH u 0COOEHHOCTAX
KOMMEpPUYECKOTO  MEHEKMEHTa. 3HAaKOMHT C
COBpEMEHHBIMH  METOJAaMH  MEHEI)KMEHTa B
YIPaBIECHUH KOMMEPYECKUM MPEATPUATHEM. Y UUT
npoeoaute  SWOT-  aHanu3s Ha  mpuMepe
KOHKPETHOTO  TPEANpPUATHS;  OPTaHW30BHIBAThH
TOPrOBO- TEXHOJIOTUYECKUI IPOLECC; MPOBOJUTH
KOHKYPEHTHBIH aHanu3. Pa3BuBaeT HaBBIKM U
KOMITETEHIINN B YIpaBIeHUH TOPTOBBIM
IPEIIPUITUIMM.

ONG,
ON8
ON10




BD OC

CM 3217

Commercial Man-
agement

The discipline forms theoretical knowledge about
the essence, meaning and features of commercial
management. Introduces the modern methods of
management in the management of a commercial
enterprise. It teaches you to conduct SWOT
analysis on the example of a specific enterprise; to
organize the trade and technological process; to
conduct competitive analysis. Develops skills and
competencies in the management of commercial
enterprises.

KII
XKOOK

MZ
3301

MapKeTHHITiK
3eprIeyep

[loH cTyneHTTEpAiH MAapKETHHITIK 3epTTeyiep
Typajibl, OJIapJbIH MpPOLECI Typaibl TEOPHUSIIBIK
OimiMaepin KaJIBIIITACTHIPAIBL; MapKEeTHHTTIK
3epTTeyjiep  KYpridy  OMiCTeMeciH  yHpeTeni;
MapKETHUHTTIK 3epPTTeyJIepAiH HEri3ri TYCiHIKTEpiH,
KarHuaJapblH, KypajapbiH, TYpJepiMeH
TaHBICTBIPA/BI;  MApPKETUHITIK  aKmapaTrTapibl
KUHAY JKOHE Taljay JaFAbUIapblH JIaMBITa]Ib,
MapKETHHITIK 3eprTeyiep HOTWOKENIePiH
MapKeTHHITIK KEeIIeH/i Heri3ney JXoHe Oackapy
miennMaepiH - KaObuimay — YOIIH - TaijanaHy
KY3BIPETTUIINH KAJIBINTACTHIPAJIBI.

TJl BK

MI 3301

MapKeTPIHFOBBIe
HUCCICIOBAHUA

Hucuunnuna gopmupyer y oOyyaromumxcs Teope-
TUYECKHE 3HAHWS O IPOBEACHHS MapKETHHIOBBIX
UCCIIeIOBaHUM, 00 WX Mpolecce; YYUT METOJIHKE
MIPOBEJEHUSI MApKETUHTOBOIO HCCIEN0BaHU; 3Ha-
KOMUT C OCHOBHBIMHM IMOHATUSMH, C NMPHUHLHUIIAMH,
WHCTPYMEHTaMH, BUIAMH IPOBEIEHUS MapKETHH-
TOBBIX UCCJICIOBAHUIT, pa3BUBACT HABBIKH IO cOOPY
U aHaJu3y MapKETHHIOBOW MHQOpManuu, GHopMu-
pyeT KOMIIETEHIIMH WCIOIb30BaTh Pe3yIbTaThl
MapKeTHHTOBBIX MCCIEIOBAaHUN 111 00OCHOBAHUS U
NIPUHSTHS YNIPABICHYECKUX PELICHUH 10 KOMILIEK-
Cy MapKeTHHra.

PD UC

MR
3301

Marketing research

The discipline forms students theoretical knowledge
about marketing research, about their process;

ON7
ON8
ON9
ON11




teaches the methodology of conducting marketing
research; introduces the basic concepts, principles,
tools, types of marketing research; develops skills
in collecting and analyzing marketing information,
forms the competence to use the results of market-
ing research to substantiate and make management
decisions on the marketing complex.

IIpakTuka-
JIBIK, JKOHE
HUHCTPY-
MEHTAJIJIBI
MapKEeTUHT
moyti/
Monynb
MpakTuye-
CKOT'O 1
HUHCTPY-
MEHTAJIb-
HOTO Map-
keturra/M
odule of
instrumen-
tal and
practical
marketing

Moayabai coTTi asiKTaFaHHAH
KeifiH 0l1iM aaymbl Ka0J1eTTi:
ON 1,0N2, ON 4, ON 5, ONG,
ON 7,0ON 8, ON 9,0N 10, 0N 11
/ Ilocsie ycnemHoro 3aBepiie-
HHMS MOAYJIs o0y4yarowmmiics 0y-
JeT:

ON 1,0N2, ON 4, ON 5, ONS®,
ON 7,0N 8, ON 9,0N 10,0N 11
/ Upon successful completion of
the module, the student will:
ON 1,0N2, ON 4, ON 5, ONS®,
ON 7,0N 8, ON 9,0N 10,0N 11

BII TK

BU
3218

Busnecri
YUBIMAACTBIPY

[Ton bBusHecTiH TeOpUsNIBIK Heri3nepi OOWBIHIIA
OlmiMI Kb TacThIpabl, OoaaK Kacion KbI3MeT
canacelHIa OW3HECTI OacKapyAbIH TYpIi Tociiaepi
MEH KypalJapblH KOJIaHy JaFIblIapblHa yipeTei.

B/l KB

OB
3218

Opranuzanus
OusHeca

Hucnurna ¢dopmupyet 3HAHUSA o
TEOpETHYECKMM  OCHOBaM  Om3Heca, oOy4aeT
HABBIKAM TPUMCHEHUS pa3M4YHBIX MPHEMOB U
CPEJICTB yIpaBJicHHUs OM3HECOM B cdepe Oyayien
poheCCHOHANEHON ICATEITLHOCTH.

BD OC

BO
3218

Business Organiza-
tion

The discipline forms knowledge on the theoretical
foundations of business, teaches skills of applying
various techniques and tools of business
management in the field of future professional
activity.

BII TK

BShzh
3218

backapymblIbIK
niemimMIep/l Jxacay

[Ton OackapylIbUIBIK IISHIIMHIH MOHI, Ma3MYHBI,
TypJepi, 0acKapylIbUIBIK IICHIMACPAl 31paeyaiH
OPTYPIIi aNrOpUTMIEPl Typaibl TEOPHSIIBIK OimiMIi
KaJBINTACTBIpaAbl. Op Typmi armaiiapaa PPX
Kysere achIpyIbIH eH YTBIM/IBI
YUBIMIACTRIPYIIBUIBIK  (pOpMaNiapbIMEeH, 3aMaHayu
KEIITiK TEXHOJIOTHSTIapPMEH TaHBICTBIPAIbI.
Backapymbiiblk  mienmMaepAi  d3ipiey  KoHE
KaObUIIay ~TEXHOJIOTUSIApbIHAA OacKapyIIbIIBbIK
memiMaepai KaObUiiay YIOiH — CaHJABIK  JKOHE
carasbIK TajJJiay XKYpri3y AarIblIapblH 1aMbITaJlbL.

ONS5,
ONG6
ON10,

B/l KB

RUR
3218

Pa3zpaboTka
YIpaBICHIECKUX
pereHuit

Juctunnmaa GopMHupyeT T€OpEeTHUYECKHE 3HAHUS O
CYIITHOCTH, COJIEPXKAHUM, BHJIAX YIPABICHYECKOTO
pelIeHUs, PAa3IMYHBIX alNropuTMax pa3paboTKu
VIPABJIICHYECKUX pPEMIeHUH. 3HAKOMHT C HamOoJiee

ONBG,
ON10




pallMOHATLHBIMA ~ OPraHU3allMOHHBIMU  (hopmamu
ocymecTBieHus: PYP B pa3inyHbIX YCIOBUSX, C

COBPEMEHHBIMU CETEBBIMU TEXHOJIOTHSMHU.
PaszBuBaer HaBBIKU B MIPOBEICHUU
KOJIMYECTBEHHOTO ¥ KAueCTBEHHOI'O aHalu3a s
TIPUHSTHS YIpaBIeHIECKAX perreHuit B
TEXHOJIOTUAX pa3paboTku u MPUHSTUS

YIPABJICHYECKUX PELLICHUMN.

BD OC DMD | Development of The discipline forms theoretical knowledge about
3218 | managerial deci- the essence, content, types of management
sions decisions, various algorithms for developing
management decisions. It introduces the most
rational organizational forms of the implementation
of the RUHR in various conditions, with modern
network technologies. Develops skills in
conducting quantitative and qualitative analysis for
management decision-making in development
technologies and management decision-making.
BITI TK IOKM | HHOBaALUSIIBIK By1 moH ci3re WMHHOBANMSJIBIK ©OHIMII HapbIKKa ONG,
3221 eHIMJIep MEH KBUDKBITY/IBIH FHUIBIMU-TIPAKTUKAIBIK JIAF IbLTAPBIH ONS8
KBI3METTEP JaMBITyFa, WHHOBALUAIBIK QJIeyeTTI
MapKeTI/IHFi AUuarHocTukaliayra, ¥I7H)IM)IaF bl NHHOBAIIUAJIBIK
YAepicke, COHAal-aK WHHOBAIMSUIBIK HAPBIKTAFhI
CyOBeKTiHIH MiHE3-KYJIBIK EpEeKIIeTKTepiH
KapacThIpyFa MYMKiHJIIK Oepelti.
BJI KB MIPU | Mapketunr JanHass  AUCIUIUIMHA  TIO3BOJIUT  BBIPAOOTATh
3221 | UHHOBAMOHHOMN HAy4YHO-TIPAKTMUYECKNE  HABBIKM  IPOJBHKECHHS
MPOAYKIMH U YCIYyr' | MHHOBAIIMOHHOTO IPOAYKTa Ha PBIHOK, IIPOBECTH
JUarHoCTUKy MHHOBAIIMOHHOI'O IIOTCHIIMAaJa,
HWHHOBAIIMOHHOTO TIIponecca B OpraHu3anuuv, a
TaKXXe€ paccMOTpPeHHE OCOOEHHOCTEH MOBEJICHNUS
cyOBbeKTa Ha PeIHKE MHHOBAIUI
BD OC MIPS | Marketing of This discipline will allow you to develop scientific
3221 | innovative products | and practical skills for promoting an innovative

and services

product to the market, diagnose the innovative
potential, the innovation process in the




organization, as well as consider the characteristics
of the subject"s behavior in the innovation market.

BII TK

IM 3221

MHHOBaIUAIBIK
MCHEKMEHT

[on WHHOBAIMSIIBIK KBI3MET KOHE
WHHOBAIMANIAPABI Oackapy MeXaHU3Mi Typasibl
TYCIHIK KaJbIITACTBIPAbI, WHHOBAIIHSLIBIK
MEHEHKMEHTTiH YHBIMIBIK-9KOHOMHKAJIBIK
MOJICTTIMEH — TaHBICTBIpansl.  MHHOBarMsIIapIBIH
TUIMIITITIH Oaranayna, BEHUYpIIK >KoHE Ou3Hec-
nepimre Kap>KbUIaHBIPY mporecTepin
YHBIMIACTRIpYa JaFIbUIapbl TaMBITaabl. Y aKbIT
meHOepiMeH HaKThl MIEKTENTeH OHIM peTiHze
MHHOBALMSUIAPABIH  €peKIIeTIKTepiH  Oaranayra
kemektTeceni. OumapablH — TUIMAUIICIH — Oaranay
HETi3iHAe WHHOBalWsIApABl €Hri3y OOWBIHIIA
KY3BIPETTEP/l KAJIBINTACTHIPAIBI.

B/l KB

IM 3221

MHnoBanoHHbIN
MEHEKMEHT

JucuumnuHa  ¢GopMUpyeT TpEICTaBICHUE 00
WHHOBAIIMOHHOW  JIEATENBHOCTH W  MEXaHHU3Me
yIpaBICHUAS WHHOBAIIMSIMH, 3HAKOMUT c
OpraHU3aMMOHHO-PKOHOMUIECKOM MOJIEJIbI0
WHHOBAIMOHHOTO MEHEDKMEHTA. PazBuBaer
HaBBIKM B OIIEHKE 3(PQEKTHBHOCTH WHHOBAIlWH, B
OpraHu3alMy TPOILIECCOB BEHUYPHOTO M OW3HEc-
aHrenbckoro  QuHancupoBanus. CrocoOcTByeT
OIIEHKe OCOOEHHOCTEH WHHOBAIMH Kak IPOJYKTa,
YEeTKO  OrPaHUYEHHOTO  paMKaMH  BpPEMEHH.
dopMHUpyeT  KOMIIETEHIMM [0  BHEIPEHHUIO
WHHOBAIIUH, HA OCHOBE OTICHKH UX () PEKTUBHOCTH.

BD OC

IM 3221

Innovation
management

The discipline forms an idea of innovative activity
and mechanism of innovation management,
introduces the organizational and economic model
of innovation management. Develops skills in
assessing the effectiveness of innovation, in the
organization of processes of venture and business
angel financing. Facilitates the assessment of the
characteristics of innovation as a product, clearly
limited by time. Builds competencies to implement

ONG6
ON10




innovations, based on the assessment of their
effectiveness.

BII TK

Bre
3222

bpenaunr

[ToH HAapBIKTa OPPHATEDPII KYPY, )KAUFACTHIPY KOHE
JaMBITy caJachblHIAaFbl JKETEeKIIi (upMalapIblH
HETi3ri FBUIBIMH TEOpHSIaphl MEH Taxipubeci
Typanbl TEOPWSUIBIK OUTIMAI  KaJBIITACTHIPAIBL;
OpoHI ayIuTiH KYPri3yIiH HeT13T1
o/icTeMeNiepiMeH, JKOHOMHUKANBIK OoinKay >KoHE
OpsHATEpHiH  KYHBIH  Oarajmay  omicTepiMeH
TaHBICTBIPA/IBL; OpoHIUHT CaJIachIH/IAFbI
MapKETHUHTTIK  ic-Iapanapisl  YHBIMIACTHIpya
JKOHE  OTKI3yle CTYINCHTTEPIiH NPaKTUKAJIBIK
JIaFIbLTAPBIH JAMBITAIbI.

B KB

Bre 3222

Bpennuur

Jucturuimaa GOpMHUPYET TEOPETUYECKHE 3HAHUS
00 OCHOBHBIX Hay4YHBIX TEOPHSIX U OTBITE BEIYIIHX
dbupMm B cdepe coszmaHus, MOUIMOHHUPOBAHUS U
pa3BuTHS OpIHIOB Ha pBIHKE; 3HAKOMHUT C
OCHOBHBIMU METOJIMKaMH TPOBEIEHHs ayauTa
OpaH/I0B, METOJJaMU 9KOHOMHYECKOTO
MPOTHO3UPOBAHMS M OLIEHKH CTOMMOCTH Op3HJIOB;
pa3BUBACT y CTYACHTOB NPAKTHUYECKHE HABBIKH B
OpraHu3allid W TPOBEJACHUM MapKETHHTOBBIX
MEpOIPHUITHN B 001acTH OpIHIMHTA.

BD OC

Bre 3222

Branding

The discipline forms theoretical knowledge about
the main scientific theories and experience of
leading firms in the field of creation, positioning
and development of brands in the market;
introduces the basic methods of auditing brands,
methods of economic forecasting and valuation of
brands; develops students" practical skills in
organizing and conducting marketing activities in
the field of branding.

BIT TK

PB 3222

ITepconansl
Oackapy

[Mon mepconamasl Oackapy ojicTepi, YHBIMHBIH
KaJpJbIK KYpamblH KaJbIITACTBIPY IPOLECi KoHE
T.0. Typaibl JKYyWeli TYCIHIK KaJIbINTACThIPAJIbL.
JKymbic  OpHBIH  YUBIMJACTBIPY, TNEpPCOHAIIFA

ON10

ONG6
ON10




KaXXETTiIKTI JKocmapiay, NepCcoOHaAIAbI
BIHTAIAHBIPY TETIKTEPiH Malijanany JaFabUIapbiH
mambITaapl. KeismeTkepiepai ipikrey, ipikTey xoHe
Kanjgay, KaApiblK MOCENeNepAl ey IKOHE
MEpPCOHAIFAa  KAKETTUTIKTI  aHBIKTay OOWBIHIIA
KY3BIPETTEP/Ii alTyFa BIKIIAJ eTeIi.

B KB

UP 3222

Yupasnenue
MIEPCOHAIOM

Jucnuruimaa dopmupyer CHCTEMHOE
npeacTaBICHIE 0 MeTOoAax yIpaBieHAS
MIePCOHAJIOM, Iporecce (HOPMUPOBAHUS KaJIPOBOTO
cocTaBa OpraHu3alud, H T.O0. 3HAKOMUT C
METO/IaMH Pa3BUTHA U OOy4YEHHs MEPCOHANA U €ro
MOTHBalUH. Pa3BuBaeT HaBBIKH B opranuvsanuu
pabodero Mmecrta, TUTAHUPOBaHUS MOTPEOHOCTH B
IIepCcOHaUle, HCTIOJIb30BaHUN MEXaHU3MOB
CTUMyJHpOBaHus  nepcoHasa.  CrocoOcTByeT
MIOJTyYEHUI0 KOMIIETEHIIUH 10 0TOOpY, MOoA00pY H
HaliMy NepcoHaja, PEeIIeHHIO KaJPOBBIX MPo0IeM U
OTIpEJICNICHHIO MOTPEOHOCTH B IIEPCOHAIIE.

BD OC

PM 3222

Personnel
management

The discipline forms a systematic view of the
methods of personnel management, the process of
formation of the personnel composition of the or-
ganization, etc. Acquaints with the methods of de-
velopment and training of staff and its motivation.
Develops skills in the organization of the work-
place, planning the need for personnel, the use of
mechanisms for stimulating staff. Contributes to the
acquisition of competencies in the selection, selec-
tion and recruitment of personnel, solving personnel
problems and determining the need for personnel.

KII
XKOOK

MK 3302

MapKeTHHITIK
KOMMYHHKAaLUSIIAP

ITon MapKETHHITIK KOMMYHUKAIUSIIapAbIH
TUIMIIITIH ~ aHBIKTAWTBIH KapHAMAJIBIK ~ KEIleH,
3aMaHayM  KOMMYHHUKAIMSIBIK — TEXHOJIOTHSIIAP
KoHe (akTopmap Typasibl TEOPHSUIBIK Oimimui
KaJIBIITACTHIPAIBL, MapKETHHITIK
KOMMYHHKaIHsIap KyHeciH JIAMBITY1aF bl
MPAKTUKAIBIK ~ JaFdbUIapAbl  JaMbITyFa  JKOHE

ONG,
ON10
ON11




OekiTyre >KOHE >KYPri3iIreH KOMMYHHKALUSIIBIK
MapKeTHHTTIK KBI3METTIH THIMJAUITIH aHBIKTayFa
BIKIAJ €Te/l.

]l BK

MK 3302

MapKeTI/IHI‘ OBBIC
KOMMYHUKAIIUA

Huctunnuna GopMUpyeT TEOPETUUECKUE 3HAHUS O
KOMIUJIEKCE MPOJBMKEHHS, COBPEMEHHBIX KOMMY-
HUKAIMOHHBIX TEXHOJIOTHSX M (paKTopax, orpene-
asromrX (G HEeKTHBHOCTh MAPKETHHIOBBIX KOMMY-
HMKaIMi; CIOCOOCTBYEeT BBIPAaOOTKE M 3aKperuie-
HHUIO NPAaKTHYECKMX HABBIKOB MO pa3paboTke cH-
CTEMBl MapKETHHIOBBIX KOMMYHHUKAIUI W ompene-
neHnu 3QHEeKTUBHOCTH MPOBEIECHHBIX KOMMYHHKA-
UOHHBIX MEPOTPHUATHI MapKETHHTOBOTO XapaKTe-

pa

PD UC

MC 3302

Marketing
Communications

The discipline forms theoretical knowledge about
the promotion complex, modern communication
technologies and factors that determine the
effectiveness of marketing communications;
contributes to the development and consolidation of
practical skills in the development of a marketing
communications system and to determine the
effectiveness of the conducted communications
marketing activities

KII
KOOK

MB 3303

MapkeTHuHrTi
Oackapy

[lon wmapkeTuHrTI OacKapynblH MoHI, Ma3MYHBI,
(hyHKIUAIIApEl MEH TMPUHIUNTEPI Typasbl Oimimui
KaJbINTacThIpaAbl. Tayap, Oara, Tapary KoHE
KOMMYHHUKATHUBTIK cascaT cajachbiHIa KEeIiCUIreH,
capaliaHFaH LIeNIiMIepi a3ipiey KoHe iCKe achIpy
OOMBIHINA JAFIBUIAPALI JaMbITaAbl. MapKeTHHITIK
KBI3METTI OaKbpUiay skoHe (GUpMaHBIH MapKETHHITIK
KYLI-KITepiHiH HOTWXKENUIriH Oaranay OOHBIHIIA
KY3bIPETTUIIKTI KaIBIITACTBIPYFa bIKIAJ €Te/i.

]l BK

UM 3303

Yupasnenue
MAapKETUHI'OM

HucrummmHa GopMHUPYET 3HAHUS O CYIIHOCTH, CO-
JepKaHuM, (QYHKIUSX W TPUHIUIAX YIOpPaBICHUS
MapKeTHHIOM. Pa3BuBaeT HaBBIKYU 1O Pa3pabOTKe U
pcanm3anrn COIjlaCOBaHHBIX, B3BCIICHHBLIX pPCIIC-
HANA B 0OJIACTH TOBAapHOM, IIEHOBOH, pacmpeieu-

ONG6
ON?7,
ON10




TEJILHOW ¥ KOMMYHHUKAaTHBHOU MOJIUTUKU. Criocob-
CTByeT ()OPMHUPOBAHUIO KOMIIETCHLIUH 10 KOHTPO-
JF0 MapKeTHHIOBOH IEATENIPHOCTH M OLIEHKE pe-
3yJIFTATUBHOCTH MAaPKETUHIOBBIX YCHIINH (PUPMEI.

PD UC

MM
3303

Marketing
Management

The discipline forms the knowledge of the essence,
content, functions and principles of marketing man-
agement. Develops skills for the development and
implementation of coordinated, balanced decisions
in the field of product, pricing, distribution and
communication policy. Promotes the formation of
competence in the control of marketing activities
and assessment of the effectiveness of marketing
efforts of the firm.

KII TK

MT 3307

MapKeTHHTTiK
Tangay

[lon ITYpBIC MapKEeTHHTTIK menriMaepai
KaObLIIayFa MYMKIHIIK JKacayra OarbITTallFaH
MapKeTHHITIK TalJayJblH HBICAHAAPHI, omicTepi
JKOHEe OarbITTapbl Typallbl TEOPUSIIBIK —Oimimi
KaJIBIITACTHIPA/IbI, HaPBIKTHIK XKaraaiinapaa
MapKEeTHUHTTIK  TalJayAbl JKy3ere  achlpyIblH
MPAKTHKAIBIK JaFIbUIApbIH KaJBIITACTHIPYFa KOHE
OEKITyre BIKIAI eTe/Il.

]l KB

MA 3307

MapKeTHHIOBBIN
aHaJIN3

Huctunnuna GopMHUpYeT TEOPETUUECKUE 3HAHUS O
(dopmax, Meromax W HaNpaBICHHUAX IPOBEICHUS
MapKETHUHIOBOTO  aHalli3a, HANpaBIEHHBIX Ha
co371aHue BO3MOKHOCTH TUTST MIPUHATHUS
MIPaBUIIBHBIX MapKEeTHHTOBBIX pelieHui;
CHocoOCTByeT  BBIpa0OTKE W 3aKpPEIUICHHIO
MIPaKTHIECKNUX HaBBIKOB OCYIIECTBICHUSA
MapKETHHTOBOT'O aHAJIN3a B PHIHOYHBIX YCIOBHSIX.

PD OC

MA 3307

Marketing analysis

The discipline forms theoretical knowledge about
the forms, methods and directions of marketing
analysis, aimed at creating opportunities for making
the right marketing decisions; contributes to the
development and consolidation of practical skills in
the implementation of marketing analysis in market
conditions.

ON7,
ONDO,




KII TK

BT 3307

backapyHmbLIbIK
Tangay

[Ton HapwIK >KaFmalibIHIA Ke3-KeNreH KYKBIKTBIK
HbICAHJAFbl  YHBIMAApAa CTPATETHSUIBIK — JKOHE
TaKTUKAJNBIK Oackapy IIemiMIepiH KaOwuimay
MaKCaThIHJIa ASKOHOMUKAIBIK Talnay oJicTeMeci
Typaibl  OUTIM  KENICHIH  KaJBIITACTHIPAJHbI,
0acKapyIIbLUIBIK TNy Ibl aKMapaTThIK
KaMTamachl3 €Ty Typaisl  OuTiM  KelIeHiH
KaJIBIIITACTBIPA/Ibl, YHBIM KBI3METIHIH THIMILIITIH
apTTHIPY PE3EPBTEPIH AHBIKTAY JKOHE €CeNTey JKOHE
OHBI OaKpLIay OOMBIHINA TPAKTUKAIBIK JAFAbLIAPIBI
JAMBITAIEL.

]l KB

UA 3307

YnpaBneHYeCKHil
aHam3

Huctunnuna QopMuUpyeT KOMIUIEKC 3HAHWHA O
METOAMKE MPOBEACHNS 3KOHOMHYECKOrO aHaju3a C
LENbI0 TPUHATHS CTPAaTETHYECKUX U TaKTHUYECKUX
yIpaBieHUYECKUX PEIICHUH B OPraHU3aNusIX 000K
MpaBoBO (POPMBI B yCIOBHSIX PHIHKA, (DOPMUPYET
KOMIUIEKC ~ 3HaHud 00  uWHGOPMALMOHHOM
obecrieueHuH YIIPaBIJIEHYECKOTO aHau3a,
BbIpabaThIBACT MPAKTHUYECKHE HABBIKH BBISBICHUS
U TIOZCYETa PE3EPBOB MOBBIMICHUS 3 (HEKTUBHOCTU
JIeSITeIbHOCTH OPTaHM3allii ¥ KOHTPOJIS 33 Hell.

PD OC

MA 3307

Managerial analysis

The discipline forms a set of knowledge about the
methodology of economic analysis in order to make
strategic and tactical management decisions in
organizations of any legal form in market
conditions, forms a set of knowledge about the
information support of management analysis,
develops practical skills to identify and calculate
reserves to improve the efficiency of the
organization and control over it.

ONBG,
ON9

BII TK

Log 4324

Jloructrka

[loH 5OTMCTHKAHBIH MOHI, OHBIH YFbIMIAphl MEH
MPHHIUNTEPT Typaibl OUTIMII KaJbITACTHIPAJIBI;
MaTepHAaIIbIK aFbIHIAPABIH, JIOTHCTUKAIIBIK
oTepanusIIapIbIH KOHE KyHenepain
epeKIIeNiKTepiMeH TaHBICTHIPA/IBI. Bapnbix
JIOTUCTUKAJIBIK TpoLEeCTi YHBIMAACTBIPY

ON4
ONG6




JAFIbUIAPEIH JaMbITaabl. JIOTHCTUKAIBIK CascaTThl
JKOHE IYpBIC KBI3MET KepceTyai  a3ipieyze
KY3BIPETTUTIKTEpAl MEHTepyTe BIKITal eTe/l.

B/l KB

Log 4324

Jloructuka

JucuunnuHa ¢GopMHUpyeT 3HAHHS O CYIIHOCTH
JIOTUCTHKHY, €€ KOHIICTIIINY U MIPUHIUIAX; 3HAKOMUT
C  OCOOCHHOCTSMH  MaTe€pHaIbHBIX  IIOTOKOB,
JIOTUCTUYECKUX oOmepanuid u cucrteMm. Pa3BuBaer
HAaBBHIKM B OPTaHMU3aIldU BCETO JIOTUCTUYECKOTO
mporiecca. CriocoOcTByeT B TIOJTy9EeHUHT
KOMITETEeHIIMA 10 pa3padOTKe IJIOTUCTHYECKOM
MOJINTUKY M HAJJICKAIIETO CEPBHUCA.

BD OC

Log 4324

Logistics

The discipline forms knowledge about the essence
of logistics, its concepts and principles; introduces
the features of material flows, logistics operations
and systems. Develops skills in organizing the
entire logistics process. Contributes to the
acquisition of competence in the development of
logistics policy and proper service.

BII TK

SMN
4324

CrpaTerusuibik
MEHEIKMEHTTIH
Heri3aepi

[on CTpaTerHsUIbIK MEHEKMEHTTIH
TYKBIPBIMJIAMANBIK ~ HETi3Zepi,  ypici  KoHe
Kypalgapsl Typabl TEOPUSIIBIK oimimai
KaJIBIIITACTBIPAbl, OACKApYIIBUIBIK —IIEHTMASPIi
KaObUIlay  YIIIH  CTPaTerMsulblK  TajJlayabl
KYPrizyaig MPaKTHKA-JIBIK Ja¥ IbITapbIH
JAMBITA]Ibl; CTpaTETHsUIBIK KOHE KeJlel
MaKcaTTap/ibl OJapiblH e3apa OaiinaHbICTapbIHIA
aliKpIHAAY; YHBIMHBIH CTPATETHSICBHIH 93ipiey >KoHe
ICKe achIpy.

B/l KB

OoSM
4324

OCHOBBI
CTPaTEruYeCcKOro
MEHEHKMEHTA

Jucnununa GopMHUpYET TEOPETUUECKUE 3HAHUS O
KOHLENTYaJIbHBIX OCHOBAX, mpouecce u
WHCTPYMEHTaX CTPaTErHMYecKoro MEHEIKMEHTa,
pa3BHBaeT TPAKTUYECKHE HABBIKM ITPOBEEHUS
CTPATErnyecKoro aHanmza I TIPUHATHUS
YIPaBIEHYECKUX pelIeHni; OIIpe/IeTICHNS
CTpaTerMYecKuX M OIEPaTHBHBIX IleNiell B UX
B3aMMOCBA3H; pa3pabOTKU U peaau3aliu CTpaTeruu

ONBG,
ON10




OpraHu3allyy.

BD OC

FSM
4324

Fundamentals of
strategic
management

The discipline forms theoretical knowledge of the
conceptual foundations, process and tools of
strategic management, develops practical skills of
strategic analysis for management decision-making;
definition of strategic and operational objectives in
their relationship; development and implementation
of organizational strategy

KII
KOOK

OP 4304

OHipicTiK
MPaKTUKACHI

Ic sky3iHIE CTYNEHT MapKETHUHT IMKII HOHIEPIHCH
afaH TEeOPHSUIBIK  OlmiMaepiH OekiTeni koHE
TepeHaeTeni. Toxipude MapKETHHITIK TajaayablH
op TYpii OIICTEepiH KOJAAaHY apKbUIbl YHBIMHBIH
MaKpo XKOHE MHKDPO OpPTACBIHBIH JKal-KYHi Typalbl
aKmaparThl TaHAAy MEH KOPBITYyFa BIKHAN eTei;
KoplIaraH opTa (aKkTOpJIapbIHBIH YHBIM KbI3METiHE
ocep €Ty [IOpeKEeCiH aHBIKTay; MAapKEeTHHITI
Oackapy mpolecTepiH Tanfay; YHBIM KbI3METiHIiH
HOTIKEJIEPiH 3epTTey, TalIay )KOHE JKAIbLIAY.

]l BK

PP 4304

IIpousBoncTBeHHAS
MPaKTUKa

Ha mpakTurike CTyAeHT 3aKpervisieT W yriyomser
MOJTyYCHHBIE TEOPETHYECKUE SHAHUS o
JMCIMIUIMHAM MapKETHHTOBOTO HUKIa. IIpakThka
CIoco0CTByeT no100py u 00001ICHUIO
uH(pOpPMALUK O COCTOSIHUM MAaKpO W MHKPO CpPEJIbI
OpraHu3aIuu MOCPE/ICTBOM PUMEHEHUH
Pa3iIMYHbIX METOJ0B MAPKETHUHI'OBOIO aHalin3a,
OTpeAeNieHne  CTENeHW  BIHUAHUSA  (DaKTOpOB
BHEIIIHEH Cpefibl Ha JEATeNIbHOCTh OpPTraHU3allvy;
MPOBE/ICHUE aHaIM3a MPOIECCOB  YIPABICHUS
MapKETHHTOBOM IEATETHLHOCTHIO; H3YUEHHE, aHATN3
u  o0oOmieHne  pe3yabTaToB  JACSTEIbHOCTH
OpraHu3alvu.

PD UC

SP 4304

Specialized practice

In practice, the student consolidates and deepens
the theoretical knowledge gained in the disciplines
of the marketing cycle. Practice contributes to the
selection and generalization of information about




the state of the macro and micro environment of the
organization through the use of various methods of
marketing analysis; determination of the degree of
influence of environmental factors on the activities
of the organization; analysis of marketing
management processes; study, analysis and
generalization of the results of the organization's
activities.

Ke3mer
camana-
PphIHArbl
MapKeTHHT/
MapkeTuHr
B c(hepax
JesITEeNBHO-
ctu/
Marketing
in the fields
of activity

Mogayabai coTTi asiKTaFaHHAH
KeifiH OLT1iM amymbl KadaeTTi:
ON 1,0N2, ON 4, ON 5, ONG,
ON 7, 0N 8, ON 9,0N 10

/ IocJie ycnenurHoro 3aBepiie-
HHS MOAYJIsA o0y4yarommiics 0y-
aeT:

ON 1,0N2, ON 4, ON 5, ONG,
ON 7,0N 8, ON 9,0N 10

/ Upon successful completion of
the module, the student will:
ON 1,0N2, ON 4, ON 5, ONG,
ON 7,0ON 8, ON 9,0ON 10

KII TK

KKCM
4308

Ks3meT kepcety
CaJIaChIHBIH
MapKeTHHT1

IMoH KBI3MET KepceTy calachlHa MapKETUHITIK
casicaTThl KYPYJbIH FBUIBIMH HETi3JepiH YCHIHATBI.
KpI3MeT eHIMI peTiHIEr epEeKIICNIIKTePiH ecKepe
OTBIPHIIL, MapKETHHITIK KBI3METTEPIIH
EPEeKIIeTKTepl Typaibl OLTIMIII KaJBIITACTHIPAIB.
Kpi3Mer  kepceTy  cajachlHAa  HETI3JIeNreH
MapKETHHITIK IIemiMAep KaObUIAay JaFdblIapbiH
yipereni.

Tl KB

MCU
4308

MapxkeTHHr cepsl
ycIyr

JlucuunnuHa 3HAaKOMUT C HAyYHBIMH OCHOBaMH
pa3pabOTKH MapKEeTHHIOBOM TIONHTHKU B cdepe
yenyr. @opMupyet 3HaHHS CHIEIU(UKA MapKETHHTa
YCIYT C YY4€TOM OCOOEHHOCTEH YCIIyrd Kak TOBapa.
[lpuBrBaeT HaBBIKM TPHHATHS OOOCHOBAaHHBIX
MapKETHHTOBBIX pellleHui B chepe yCuyr.

PD OC

SSM
4308

Service sector mar-
keting

The discipline introduces the scientific foundations
of developing a marketing policy in the service
sector. Forms knowledge of the specifics of
marketing services, taking into account the
characteristics of the service as a product. Teaches
the skills of making informed marketing decisions
in the service sector.

ONG,
ON9




KII TK

BKB
4308

bocekere
KaOlJIeTTUTIKTI
Oackapy

ITon  OocekemecTik, 0Oocexkere  KaOUIETTINIK,
0OCEeKeNeCTIK  apTHIKIMIBUIBIKTAD  TEOPHSIIAPHI,
0QCEKeNeCTIKTIH HEeTi3Ti CTpaTerusuiapsl Typajbl
TYCIHIK  KaieimracThipanel. Calla  epeKIIeNiria
€CKepe OTBIPHII, OHIMHIH 0ocekere KalileTTiliriH
Oaramay  omicTeMeciH  KOJJaHyFa,  Cajla/iaFbl
TaOBICTHIH HET13Ti (hakTOopIaphIH JKOHE
0ocekenecTiKk  apTHIKUIBUIBIKTAPIBIH  KO3ZepiH
aHbIKTayFa yiipereni. KocimopbiHHBIH OoceKenecTik
OpTachlH JUArHOCTHKAJay J>XoHe OoceKelecTepiH
KBI3METIH Tajjay »JKoHe T. O. JaFapUIapbiH
MAMBITAJbl. ©HIM MEH KOCITIOPBIHHBIH Odcekere
KaOINeTTiiKk JeHreilin Oackapy JKoHE aHBIKTay
OOMBIHINIA KY3BIPETTUTIKKE KOJ JKETKI3yre BIKIal
eTe.

Tl KB

UK
4308

Ynpasnenue
KOHKYPEHTOCIOC00
HOCTBIO

Jucturuimaa GOpMHUpYET MPEACTaBICHUE O TEOPH-
X KOHKYPEHIIMH, KOHKYPEHTOCIIOCOOHOCTH, KOH-
KYPEHTHBIX TPEUMYIIECTB, 0a30BBIE CTpATErHAX
KOHKYPEHLUH. YUYHUT NPUMEHSITh METOIUKHU OLIEHKU
KOHKYPEHTOCHIOCOOHOCTH TPOAYKIHH C YYETOM
CHenn(UKA OTPACIH, BHISBIATH KIIOUYEBBIE (HaKTO-
PHI ycIiexa B OTpacii U UCTOYHUKH KOHKYPEHTHBIX
npeuMymiecTB. Pa3BUBaeT HaBBIKM JMArHOCTUKH
KOHKYPEHTHOH cpellbl MPEANPHUATHS U aHalu3a Jie-
ATEIHHOCTH KOHKYpPeHTOB M T.N. CrmocobcTByeT
MOJTYYCHUIO KOMIIETCHLIWH TI0 YHPaBICHUIO |
OTIPENICJICHUIO YPOBHSI KOHKYPEHTOCIIOCOOHOCTH
TOBapa W MPEANpPHUSTHS

PD OC

MC
4308

Management of
competitiveness

The discipline forms an idea of the theories of com-
petition, competitiveness, competitive advantages,
basic strategies of competition. Teaches to apply
methods of assessing the competitiveness of prod-
ucts, taking into account the specifics of the indus-
try, to identify key success factors in the industry
and sources of competitive advantages. Develops
skills in diagnosing the competitive environment of

ONBG,
ON8
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the enterprise and analyzing the activities of com-
petitors, etc. Promotes the acquisition of competen-
cies in managing and determining the level of com-
petitiveness of goods and enterprises

BII TK

IM 4325

WNuTepHeT-
MapKETUHT

[lon MapKeTHHITIK MiHIETTEepAl INemy YIIiH
KOCITOPBIHIAAP ABTH SKOHOMMKAJIBIK KBI3METI
OapbIChIHIA KOJIIaHBUTaThIH MHTEPHET-
MapKETHHTTIH Ka3ipri 3aMaHfbl TYXKBIPHIMIIAMACHI
Typaibl JKyHemi Ke3KapacThl KaJIbIITAaCThIPaIbl.
CTyzmeHTTep HWHTEPHET-MapKETHHT  KYpalIapblH
KociOM KbI3METTE MalijiajaHy cajachlHaa OuUTiM MEH
JarapiFa we Ooyafbl JKOHE CaThIl alylIblIapra
OHIMJII HeMece KBI3METTI caTy XKoHE OJlapMEH
KapbIM-KaThIHACTHI Oackapy MaKcaTbIH/Ia
UHTEPHETTEr1 JSCTYpAi MAapKeTHHITIH OapIibiK
ACTEKTUIepiH maiganany ToKipuOecCiH anajpl.

B KB

IM 4325

Wurepner-
MapKETHHT

Jucnunnnaa dhopmupyer CHCTEMHOE
MpEJCTaBIICHHE O COBPEMEHHON  KOHICHIIUU
WHTEPHET-MAapKETUHTa, HCIOIB3YEMON B  XOJe
XO35UCTBEHHON JESTENBHOCTH NPEANPUSATUH B
[EJIIX PelIeHUs] MapKeTUHIOBBIX 3a1ad. CTymaeHThI
OpuoOpeTYT 3HAaHMA W HaBBIKK B 00JacTH
HCIIOIB30BaHUs WHCTPYMEHTOB WHTEpPHET-
MapKeTHHTa B MPO(EeCCHOHANBHON NesSTeIbHOCTH U
MOJIy4aT MPAKTUKY HCIOJIB30BAHUS BCEX ACTIEKTOB
TPaIMIIMOHHOTO MapkeTHHra B VHTepHeTe, cC
LEIbI0  TPONaXH  MPOAYKTa  WIM  YCIyTH
MTOKYTIATEJISIM 1 YIPABJICHUS B3aMMOOTHOIEHUSIMHA
C HUMH.

BD OC

IM 4325

Internet Marketing

The discipline forms a systematic understanding of
the modern concept of Internet marketing used in
the course of business activities of enterprises in
order to solve marketing tasks. Students will
acquire knowledge and skills in the field of using
Internet marketing tools in their professional
activities and will get the practice of using all

ON2
ON3
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aspects of traditional marketing on the Internet, in
order to sell a product or service to customers and
manage relationships with them.

BII TK

MAZh
M 4325

MapkeTuHrTeri
aKIapaTThIK
JKyHenep koHe
MOJIENbICY

[loH »SKOHOMHMKAaHBIH TYpPJi camanapbl YIIiH
3aMaHayH aKnapaTThIK TEXHOJIOTHsLTap bl
nmaiganaHy MYMKIHIIKTEpl Typajbl KYHeml TYCIHIK
Oepeni. 1C:0yxrantepusiHb KOJIIaHy Tl
yipereni.8x;  COHO-ra  camplk  ecenTuiri
HBICAHJIAPBIH TONTHIPY JKoHe XKibepy; Project
Expert-re = KapXbpUIBIK ~ Talngayabl — a3ipiey.
Mapxkerunrre AKMapaTThIK Kyrenepi
IMPAKTHUKAJIBIK KOJIAaHy CaJlaCblHa KOChIMIIAJIapAbI
Tannay >KOHE TEeCTUIey, KapKbUIBIK Taugay YIIiH
Oarapriamanap/pl 0antay OOWBIHINA JAaFAbLIAP MCH
KY3BIPETTUIIKTEPIi TaMBITAJIbI.

B KB

ISMM
4325

WNudopmarmonHsie
CHCTEMBI U
MOJIETTMPOBAHUE B
MapKeTHHre

JucuuninuHa OaeT CUCTEMHOE MpPEACTaBICHHE O
BO3MOXHOCTSIX  HCIOJNB30BaHHUA  COBPEMEHHBIX
UHQOPMAIIMOHHBIX TEXHOJIOTHH JJISl Pa3UYHBIX
OoTpacjieili  3KOHOMHUKH. YYUT  HCIIOJIb30BaTh
1C:byxranrepnro.8X; 3amOIHATH M OTIPABIATH
¢dopmbl  HamoroBoir  otdyetHocth B COHO;
pa3pabareiBaTh (DUHAHCOBBIM aHamM3 B Project
Expert. Pa3BuBaeT HaBbIKM W KOMIIETEHLHMH I10
HacTpolike mporpamm ajsi (PMHAHCOBOT'O aHAIIN3a,
TECTUPOBAHHS W aHAIM3a MPUIOKEHUH B 00JIacTH
MIPAKTUYECKOr0 HCIIOIb30BaHUs MH()OPMALIOHHBIX
CHCTEM B MapKETHHTE.

BD OC

ISSM
4325

Information
systems and
simulation in
marketing

The discipline provides a systematic understanding
of the possibilities of using modern information
technologies for various sectors of the economy.
Teaches you to use 1C:Accounting.8x; fill out and
submit tax reporting forms to SONO; develop
financial analysis in Project Expert. Develops skills
and competencies in setting up programs for
financial analysis, testing and analysis of
applications in the field of practical use of

ON2
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information systems in marketing.

KII TK

™
4309

Tpelin -mapKkeTUHT

[loH Tpeia-MapKeTHHITIH Ma3MyHBI, MaKcaTTapbl
MEH epeKIIeNiKTepl Typambl JKyHeli TYCiHIK
KaJBINTACTBIPaZbl. MapKeTHHITIK 3epTTeyiepaiH
op TYpWi omicTepiH KoyifaHyFa, MpoOJIeMabIK-
OarpITTaJFaH  aKMapaTThl JKWHAyFa JKOHE OCHI
IepeKkTepai  TyciHmipyre yiiperemi. MapkeTuHr
KBI3METIH JAepOec YHBIMIACTBIPY JKOHE IKYPIrizy
JIaF IbIIapbIH JaMBITaIbI-cay/ia iciHzmeri
JKaHAJIBIKTap. AYMAaKTBhIK YHbIMAapAa KOWBUIFaH
MIHACTTEPMI IICUIy YIIIH KaXeTTi JepeKTepii
KUHAYJBl, TalayIbl J>KOHE OHJIEYIl IKy3ere
aceIpyZia KY3bIPETTUTIKTI KaNbINTACTHIPYFa BIKIAI
eTe.

1 KB

™
4309

Tpeiin -MmapKeTUHT

Huctunnuna GopMUpyeT CUCTEMHOE IpelCcTaBie-
HHE O COJIep)KaHHH, LIEJISIX U OCOOCHHOCTSIX TP -
MapKeTUHra. YUUT NPUMEHSTH Pa3INYHbIE METOJbI
MapKETHHTOBBIX HCCJIE/IOBaHHUH, COOMpaTh Ipo-
OJIEMHO-OpPUEHTUPOBAHHYI0 WH-(QOpMalMI0O U WH-
TEpIPETUPOBATH ITU JaHHBIC. Pa3BHBaeT HaBBIKU B
CaMOCTOSITEJIbHOM OpraHu3allid M TMPOBEACHUU
MapKETHHTOBOM JIESATEIBHOCTH B TOPrOBOM JIEliE.
CrniocoOcTtByeT (OPMHPOBAHUIO KOMIIETCHIUH B
OCyIIecTBICHHH cOOpa, aHamn3a U 00pabOTKH JaH-
HBIX, HEOOXOJMMBIX ISl PEHICHHUs] MOCTaBJICHHBIX
3a]]a4 B TOPTOBBIX OPTaHU3aIHSIX.

PD OC

™
4309

Treid -marketing

Discipline forms a systematic representation of the
content, goals and features of trade marketing. It
teaches to apply different methods of marketing
research, collect problem-oriented information and
interpret these data.lt teaches to apply different
methods of marketing research, collect problem-
oriented information and interpret these data. Con-
tributes to the formation of competencies in the col-
lection, analysis and processing of data necessary

ON8
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for the solution of tasks in trade organizations.

KII TK

EM
4309

Event-mapkeTuHr

[loH MapKeTHHITIK KOMMYHUKAIHMSHBIH 3JIEMEHTI
peTiHAe OKWFa Typalmsl KocibW  yFBRIMAApAb
KaJIBIITaCTHIPAIbI, OKHFaHbI naiinanany
MakcaTTapblH, OKHUFalapAbl 9d3ipiey MPOLECiH,
OKUFaHBl YUBIMIACTBIPY JXKoHE OacKapy oHmiCTepiH,
COHJali-aKk ~ OKWFaHBIH  THIMAUITIH  Oaramay
oxicTepin KapacThIpaJbl. Crynentrepre
TICHXOJIOTHSITBIK KOHE HMOLIMOHAIIIBI
CHIIaTTaMaJapblHA COMKEC CcaThIl ally TypaJibl
miemiM  KaObuiayFa OalIaHBICTBI — OKHUFalapra
KaTBICYIIBUIAPBIH, MiHE3-KYJIKBIH (TONTHIK MiHE3-
KYJIBIK) 3€pTTeyre MYMKIHJIK Oepei.

TJl KB

EM
4309

Event-mapkeTtunr

Juctumnmaa dopmupyetr npodeccHoHaIBHBIE IT0-
HATHS O COOBITUM Kak DJEMEHTEC MapKETHHTOBBIX
KOMMYHHKAIIMH, pacCMaTpuBaeT LEJIN HUCIOJIb30Ba-
HUSL COOBITHS, TpolecC pa3paboTKU COOBITHH, Me-
TOJIBI K OpPTraHW3allid U YIPaBICHUIO COOBITHEM, a
TaKKe CIOCOOBI OIICHKH 3(PPEKTUBHOCTH OT IPOBE-
JICHHOTO COOBITHS. JlaeT BO3MOXHOCTBH CTYIEHTaM
U3y4YWTh IOBEJIECHHE YYaCTHHKOB COOBITHUH (TpyIi-
MIOBOE TIOBEJICHUE), CBSI3aHHOE C MPHUHATHEM pellle-
HUS O TIOKYITKE B COOTBETCTBHH C MX IICUXOJIOTHYe-
CKMMH M SMOLIMOHAJIBHBIMH XapaKTEePHCTHKAMH.

PD OC

EM
4309

Event-marketing

The discipline forms professional concepts about
the event as an element of marketing communica-
tions, considers the purpose of using the event, the
process of event development, methods for organiz-
ing and managing the event, as well as ways to
evaluate the effectiveness of the event. Gives stu-
dents the opportunity to study the behavior of event
participants (group behavior) related to making a
purchase decision in accordance with their psycho-
logical and emotional characteristics.

ONG6
ON8
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KII TK

SM

CrpaTerusuibik

[loH cTpaTerusIblKk MapKETHHITIH OJ[iCHAMAIIBIK

ONG6




4310

MAapKCTUHT

HeTi31epiH, CTpaTerusuibik MapKETHUHT
KYpaJTapbIHBIH EPEKITICITIKTEPIH OKBITAIBI.
@upmaHblH calajJarbl JKardailblHA JKOHE OHBIH
angplHAa — TYpFaH  mpobiemanapra  Tanaay
Kyprizyre, GUpMaHbIH arbIMIarbl >KardaiiblHa
Tanjgay KYPTizy KOHIIETIMSIIaphl MeH
ozicTeMeNepiH KoJAaHyFa, TaHJallFaH CTPATEeTHsIHbI
TYKBIpBIMIIAyFa Yipery. bipHeme Oanamanapnan
CTpaTeTWsiHBl TaHJAay Ke3iHIe IIemiM Kaobuimay
JarapulapblH  JambiTagpl.  CTpaTerusuiblk  JKOHE
KeJlel MakcaTTap/sl onapIbH e3apa
OaiiaHBICKIHIA AaHBIKTAy OOWBIHINA KY3BIPETTEPIi
KaJIBIITACTHIPAIbI.

1 KB

SM
4310

Crparerudeckuit
MapKETHHT

JucuuninuHa u3ydaeT METOJO0JOTHYECKHE OCHOBBI
CTpaTEerMYecKOro MapKeTHUHra, OCOOCHHOCTH HWH-
CTPYMEHTApHs CTPATETHYECKOTO MapKeTHHra. Y YT
MIPOBOJIUTDH aHAJIN3 TOJIOKEHUSI GUPMBI B OTPACIIN U
CTOSIIIUX TIepe]l Hell mpoOieM, MPUMEHSTh KOHIIeTI-
UM M METOJUKH TPOBENICHMS aHAJIHM3a TEKYIIEro
cocTosiHUST (UPMBI, OOOCHOBBIBATH BEIOPAHHYIO
cTpareruo. Pa3BuBaeT HaBBIKM B MPUHSTHH pellle-
HUI TIpH BBIOOpE CTpaTeTMH W3 HECKOJNBKHUX allb-
TepHaTHB. POpPMUpPYET KOMIICTEHIIMU IO OmIpejie-
JICHUIO CTPATErMYeCKUX U ONEPAaTHUBHBIX IIeTIel B UX
B3aUMOCBSI3H.

PD OC

SM
4310

Strategic Marketing

The discipline studies the methodological founda-
tions of strategic marketing, features of strategic
marketing tools. It teaches to analyze the position of
the company in the industry and the problems it
faces, to apply concepts and methods of analyzing
the current state of the company, to justify the cho-
sen strategy. Develops skills in decision making
when choosing a strategy from several alternatives.
Forms competence to define strategic and opera-
tional goals in their relationship.

ON9




KII TK

Agr
4310

ArpomMapKeTHHT

[ToH arpomMapKkeTHHITIH MOHI MEH Ma3MyHbI, OHBIH
AOK Oackapymarsl peii MEH MakcaTTapbl TypaJbl
OUTIMAI  KaJBIITACTHIPANBI,  arpapiblK  ©HIM
(KpI3MET) HapBIFBIHA Talgay JKYPrizyre IKoHe
TayapAblH HapbIKTa [O3UIUSUIaHybIHA YHpeTei;
MapKeTHHITIK OarmapiaMaiapipl  KypacThIpyaa,
HaKThl HApBIKTHIK JKaFiaijlapra apHaJFaH MapKe-
TUHITIK ic-IlIapajiap *KUBIHTBIFBIH TaHAAyAa JAaFibl-
JapAbl aMbBITa[bl, arpapiblK canajga MapKeTHHT
OULTIMIH TIPaKTHKANBIK KOJNJaHy OeliriHae Ky3bl-
PETTUIIKTI KAJIBIITACTHIPA/IBI.

] KB

Agr
4310

ArpomapKeTHHT

Huctunnuna QopMupyer 3HaHHWS O CYIIHOCTH U
COJep)KaHUM arpoOMapKeTHHIA, €r0 POJIM U LENH B
ynpasiaeaun AIIK; y4ut npoBoauTh aHAIN3 phIHKA
arpapHoil mpoAykuuu (yciyr) U THO3ULHOHHPOBA-
HUSl TOBapa Ha pPBIHKE; Pa3sBUBAE€T HABBIKM B CO-
CTaBJICHUM MapKETWHIOBBIX MPOrpamMM, B BbIOOpE
Habopa MapKETHHTOBBIX MEPOIPUSATHA IJIsi KOH-
KPETHBIX PBIHOYHBIX YCIOBHH, opMupyer Komie-
TEHLIMU B YacCTH MPAKTUYECKOro NMPUMEHEHMsS 3Ha-
HUIl MapKeTUHTa B arpapHou cdepe.

PD OC

Agr
4310

Agromarketing

The discipline forms knowledge about the essence
and content of agromarketing, its role and goals in
the management of the agro-industrial complex;
teaches to analyze the market of agricultural
products (services) and positioning of goods on the
market; develops skills in the preparation of
marketing programs, in the selection of a set of
marketing activities for specific market conditions,
forms competencies in the practical application of
marketing knowledge in the agricultural sector.

ONG6
ON9

KII TK

oM
4311

OHEpKACINTIK
MapKETHHT

[loH eHepKaciNTIK 6HIMIEp MEH OHEPKACIIITIK
KBI3METTEp MAapKeTHHI1 camacelHAa OimiM, Oimik
XKOHE JaFrabUIapibl KaJlbIITACThIpaabl. OHEpKacil
CaJlaChIHJIaFbl MAPKETHHTTIH epeKIIeNiKTepiH yipe-
Temi. MapKeTHHTTIK KypalgapIsl €CKEpPe OTBHIPHII,

ONG6
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OHJIPICTIK MpOLECTi YTBHIMIBI YHBIMAACTBIPYFa
yhpeTemi. OHEpKOCINITIK OHAIpIiCTErT MapKETHHTTIK
KBI3MET CalachIHIAFbl MOceJeNiepi Tanjuay MKoHe
menry KaOijieTTepiH JaMbITabl.

] KB

PM 4311

ITpombInuIeHHBIN
MapKETUHT

Jucturuinaa GOopMHUPYET 3HAHUS, YMCHHS M HABBI-
KA B 00JIACTH MapKETHHIa MPOMBIIUICHHOW IMPO-
JYKIMA ¥ TIPOMBINUICHHBIX YCIYT. YUUT 0COOCHHO-
CTAM MAapKETUHIa B OTPACIAX HNPOMBIIIJICHHOCTH.
OOydvaeT panMOHAIBHO OPraHM30BaTh IPOU3BO/I-
CTBEHHBIH MPOIIECC ¢ YUYETOM MapKETHHTOBBIX HH-
CTpYMEHTOB. Pa3BuBaeT cnocoOHOCTH K aHAIHM3y U
pelieHuto mpodiieM B cdepe MapKETHHIOBOH Jies-
TEJILHOCTH B IPOMBIIIIEHHOM MPOU3BOJICTBE.

PD OC

IM 4311

Industrial Marketer

The discipline forms knowledge, skills and abilities
in the field of marketing of industrial products and
industrial services. Teaches the specifics of market-
ing in industries. Teaches how to rationally organ-
ize the production process taking into account mar-
keting tools. Develops the ability to analyze and
solve problems in the field of marketing activities
in industrial production.

KII TK

OM 4311

OHipicTiK
MEHEHKMEHT

[ToH eHIIpICTIK MEHEKMEHTTIH MOHI, MOHI JKOHE
EPeKIIeNKTepl  Typaslbl  TEOPWSUIBIK  OlLmiMIi
KAIIBIITACTBIPAbl.  OHEPKACINTIK  KOCITOPHIHIBI
Oackapyarbl MEHEIKMEHTTIH 3aMaHayH
omicTepiMeH TaHBICTBIPA/IBI. OHuipicTik
YUBIMIAP/IBIH KBI3METI Typaibl Tannay
MaTepuaniapblH  JaibiHaayaa  Jarapuiap MeH
KY3bIPETTEP/Il TaMbITAIBI.

] KB

PM 4311

[IpousBoaCTBEHHBI
A MEHEHKMEHT

Hucuunnuna GopMHUpYyeT TEOPETUUECKUE 3HAHUS O
CYIIIHOCTH, 3HAYEHUH u 0COOEHHOCTAX
MIPOM3BOJCTBEHHOTO MEHEI)XKMEHTa. 3HAKOMHUT C
COBpEMEHHBIMH  METOJAaMH  MEHEI)KMEHTa B
yOpaBi€HUH  MPOMBILUICHHBIM  TPEANPHUATHEM.
Pa3BuBaeT HaBBIKM M KOMIETEHIWH B TOATOTOBKE
AQHAJIMTUYECKUX  MaTepUAIOB O  JEATEJIbHOCTH

ONG6
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IPpOU3BOJACTBECHHBIX OpI‘aHHBaHHﬁ.

PD OC

PM 4311

Production man-
agement

The discipline forms theoretical knowledge about
the essence, meaning and features of production
management. Introduces modern management
methods in the management of an industrial enter-
prise. Develops skills and competencies in the
preparation of analytical materials on the activities
of production organizations.

KII
KOOK

OP 4305

OHipicTiK
MPaKTUKACHI

Kaciou KY3BIPETTITIKTI HIOFBIPJIAHABIPYFA,
MIPAKTUKANBIK JaFApUIap MEH KociOMm ToXipuOeHi
anyra bIKnan erefi. KocimopbIHHBIH MapKETHHITIK
KbI3MET TYpJIEpIMEH TaHBICTHIpaIbl. MapKeTHHITIK
3epTTeyliep MEH MAapKEeTHHITIK Talaay JarablIapbiH
mambiTaapl.  TWiMal  MapKeTHHITIK — IIenrMuep
KaOBLIIay KY3bIPETTUIITIH KaJIBIITACTHIPAIbI.

]l BK

PP 4305

IIpousBoncTBeHHAsS
MPaKTUKa

CriocoOCTBYyeT 3aKperyieHHuIo TpodeccHoHaIbHOM
KOMIICTEHIINY,  NPUOOPETECHHUIO  MPAKTUYECKHX
HaBBIKOB u OITBITa npodecCHOHANBHON
NESITEIILHOCTH. 3HAKOMUT c BUJaMU
MapKETHHTOBOH JEATEIBHOCTH TPEATPUSTUATHS.
Pa3BuBaeT HaBBIKM TIPOBEICHUS MapKETHHIOBBIX
UCCIIEIOBAHUH W  MapKETHHTOBOTO  aHAJIN3a.
dopmupyeT  KOMIIETEHIMHM  TI0  HPUHATHIO
9 PEKTUBHBIX MAPKETHHTOBBIX PEIICHUH.

PD UC

SP 4305

Specialized practice

Promotes the consolidation of professional
competence, the acquisition of practical skills and
professional experience. Introduces the types of
marketing activities of the enterprise. Develops
skills in marketing research and marketing analysis.
Forms competence for making effective marketing
decisions.

13

KII
JKOOK

DAP
4306

JurioM angsl
MPaKTUKACHI

[Mongepaiy  Oykin  1ukial — OOHMBIHIIA — aliFaH
TEOPHSIIBIK OIIMIIEPiH IOFBIPIaHIBIPaabl. Ickepu
KapbIM-KaThIHAC NIeH KapbhIM-KaTbIHAC AafAblUIaphIH
TepeHaeTeli. AKMapaTThl >KHHAY, DKOHOMHUKAJIBIK




KOepCeTKIITepai ecernrey, 9KOHOMHKAIIBIK
CyOBeKTIIepAiH MaMaHIaHIBIPBUIFaH
KYPBUIBIMIAPBIHBIH,  KBI3METIH  Taljay  JKOHE
TYCIHAIPY JaFAbUIapbIH JaMBITa[abl; TUILTIOMABIK
JKYMBICTBIH AQHAJIUTUKAJIBIK Oemimi YLIiH
MaiMeTTep 0a3achlH KaJIbIITACTHIPY.

TJl BK

PP 4306

[Ipennunnomuas
MpaKkTHUKa

3akperuiieT  MPHOOPETCHHBIE  TEOPETHYCCKHUXE
3HAHUS TI0 BCEMY IUKIY JUCHUIUIMH. YTIIyOJsieT
HABBIKH JICNIOBOTO OOIICHUS W KOMMYHHUKAIIWH.
PazBuBaer HaBbIKM cOopa wH(poOpmanuu, pacdeTa
SKOHOMHMYECKHMX  [IOKa3aTesled,  aHamm3a |
UHTEpIIpETaluu JIEATEIBHOCTH PO UITBHBIX
CTPYKTYp XO3SHCTBYIOIIHX CyOBEKTOB;
(hopMupoBanue 0a3bl JaHHBIX JJIS aHATUTUYCCKOU
YaCcTH JUILIOMHOHN paboThI.

PD UC

PP 4306

Pregraduation prac-
tice

Consolidates the acquired theoretical knowledge
across the entire cycle of disciplines. Deepens
business communication and communication skills.
Develops the skills of collecting information,
calculating economic indicators, analyzing and
interpreting the activities of specialized structures
of economic entities; formation of a database for
the analytical part of the thesis.

KochiMina 6ijtiv 6epy 6arnapaamanapsl (Minor)/lonosnuTteabHble 06pa3oBaTesibHbie mporpammbi(Minor)/

BD/OC

BIT/TK/ 2215 ITon 1/

BJI/KB Huctumuna 1
BD/OC

BII/TK 3219 ITon 2/

BJ/KB Jucrurmiuna 2
BD/OC

BII/TK 3220 ITou 3/

BJI/KB JuctumminHa 3
BD/OC

BIT/TK 3223 ITon 4/

BJI/KB Jucnurinnaa 4




JeHe mibI- Moayabai coTTi assiKTaFaHHAH KBIT DSh Jene [ToH kociOM KbI3METKE MalbIHAANY YIIiH JICHCAYIBIKTHI 8 1-4 | KK 12
HBIKTBIPY/ | Keiiin 6iiM anymbl KadJierTi: MK 1108 (1- | WIBIHBIKTBIPY CaKTay, HBIFaUTyAbl KaMTaMachl3 €TETIH JIeHe
Ouznde- KK 12 2) MIBIHBIKTBIPY Kypajgapsl MEH oJiCTepiH MaKCaTThI
CKas KyJb- 2108 (3- TYpAE KoiAaHyra yipeTeni; (HU3UKalbIK XKYKTEMEHi,
Typa/ / IocJie yCnenrnoro 3aBepiie- 4) JKYHMKE-TICUXUKAJIBIK CTPECCTI KOHE Oojamak eHOEK
Physical HUSI MOIYJIs1 00yyaromuiics Gy- OpeKeTIH/IeTi KOJAaWChI3 (haKTOpIap/bl TYPaKThl Typae
Culture aeT: aybICTBIPYFa BIHTAJIAH]IBIPAIbI
OK 12
ooJ FK duznueckas JucuuiuimHa y4yuT LEJICHANpPABICHHO HCIONb30BaTh
/ Upon successful completion of | OK 1108 (1- | kynbTypa CpEICTBa U METOIbl (PM3MYECKON KYJIBTYpHI, oOecHe-
the module, the student will: 2) YUBAIOIINE COXPAHEHUE, YKPEIUICHHE 30POBbS st
GC 12 XBII MK 2108 (3- MOJIrOTOBKM K NPO(heCCHOHATBHON AEATEILHOCTH; K
4) CTOWKOMY TIEpEHECEHHIO (PM3NUECKUX HATPYy30K, HEPB-
HO-TICHXWYECKHX HaNpsHKEHUH W HeOIaronpHUsITHBIX
(dakTopoB B Oyaymiel TpyJOBOH AATEIbHOCTH.
GED PhC Physical Culture | The discipline teaches to purposefully use the means
MC 1108 (1- and methods of physical culture, ensuring the preserva-
2) tion, strengthening of health in order to prepare for
2108 (3- professional activity; to persistent transfer of physical
4) exertion, neuropsychic stress and adverse factors in
future labor activity.
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Writing and De-
fense of the Di-
ploma Work end
Diploma Project
or Preparation
and Delivery of
the Comprehen-
sive Exam
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