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KypcreiH KbpIickama cunarramacbl /| Kparkoe onumcanme kypca / Brief
description of the course

«KobGanbl Oackapy» Kypchl Ou3HecTi Oackapyaa 3amMaHayd oJIICTep MEH
KypajnjgapJasl KOJaHa aJlaThIH MaMaHJapabl JaibiHgayra OareiTTanFaH. Kype
asCBIHIA CTYICHTTEp OM3HEC-)K00amap bl JKy3ere achlpy oJicTepi MEH KypalIapbiH,
KoOamapapl ecemnke ajay MEH TaljayAbl, COHBIMEH KaTap 3aMaHayW WHHOBAITHSUIBIK
MapKeTHHT KypajaapblH MeHrepemi. Omap OusHec-)xo0amapabl Kypy >KOHE XKy3ere
acelpy, KapKbUIBIK KOCTapyIiapAbl Kypy JKoHE jko0a ToyekennepiH Oaramnay,
WHHOBAIMSUTBIK MAapKeTHHT KypaJIapblH TaiianaHy AaFaplIapblH MEHrepei, Oyt
Ou3HecTi Oackapyaa 3aMaHayd KoHE WHHOBAIMSIBIK Kypanaapabsl KOJJaHyIa
cayatThbl O0JyFa MYMKIHJIIK Oepei.

Kypc «IIpoeKTHbIII MEHEA)KMEHT» HANpPaBJIEH HA MOATOTOBKY CIIECIHAIKNCTOB,
CIIOCOOHBIX MPUMEHSITh COBPEMEHHBICE METOJbl U HUHCTPYMEHTBHI B YIPaBICHUU
ouzHecoM. B pamkax kypca oOydaromuecss H3y4aT METOJAbl M HHCTPYMEHTHI
peanu3aiu OU3HEC-TIPOCKTOB, MPOEKTHBIA yUeT W aHajlu3, a TakKe€ COBPEMEHHBIC
MHHOBAIMOHHBIE MHCTPYMEHTHI MapkeTuHra. OHM MoJiydaT HaBBIKM CO3JaHUsA U
peanu3anuy OU3HEC-TIPOEKTOB, COCTABICHUS (PMHAHCOBBIX TUIAHOB U OLICHKU PUCKOB
MIPOEKTOB, HCIIOJIb30BaHUSA HWHHOBAIMOHHBIX HWHCTPYMEHTOB MAapKETHUHIra, YTO
MO3BOJIUT OBITh KOMIIETEHTHHIMM B 00JIACTM TPUMEHEHUS COBPEMEHHBIX W
WHHOBAIIMOHHBIX HHCTPYMEHTOB B YIIPaBICHUN OU3HECOM.

The course “Project management” is aimed at training specialists who are able
to apply modern methods and tools in business management. As part of the course,
students will learn methods and tools for implementing business projects, project
accounting and analysis, as well as modern innovative marketing tools. They will
gain skills in creating and implementing business projects, drawing up financial plans
and assessing project risks, using innovative marketing tools, which will allow them
to be competent in the use of modern and innovative tools in business management.

Makcatsoi/Leas/Aim:
Kocinmopsinaapael 6ackapyaa 3aMaHayd KoHE WHHOBAIMSIIBIK Kypasliapibl
TUIM/II TTalilajlaHa aJlaThIH MaMaHap bl TalbIHAAY.
[loAroTOBUTH  CHEIUANMCTOB,  CHOCOOHBIX  A(P(EKTUBHO  NPUMEHSTH
COBPEMEHHbBIC U UHHOBAIIMOHHBIE UHCTPYMEHTHI B YIPABICHUU MPEAIPUATAEM.
To prepare specialists who can effectively use modern and innovative tools in
enterprise management.

Oky mingerrepi / Yueounie 3agaun / Learning Objectives:
XKobamapnel Oackapydarbl 3aMaHayd >KOHE WHHOBALMSUIIBIK KYpaJaap/bl
3epaeney, )Ko0abIK METiMIepAl €CeNKe alry MEH Tajaay/bl, 3aMaHayH JKaFaaiiapaa
WHHOBAIMSUTBIK MAPKETHHT KYPaIapbIH €HT13y JaFIbUIapbIH JTaMBITY.



I/IBy‘II/ITB COBPEMCHHBIC MW HWHHOBAIIMOHHBLIC HWHCTPYMCHTBLI B YIIPABJICHHU
IMPOCKTaAMMU, CbOpMI/IpOBaTB HABBIKM pCaJIM3allMM Yy4YCTa MW aHaJn3a IIPOCKTHBIX
pCIHCHl/IfI, HMHHOBAIIMOHHBIC HHCTPYMCHTBI MAPKCTHUHI'dA B COBPCMCHHLIX YCJIOBHAX.

Study modern and innovative tools in project management, develop skills in
implementing accounting and analysis of design solutions, innovative marketing tools
In modern conditions.

KaabInTacTelpy Kepek Herisri Kysbiperrep /Ba3oBble KoMmeTeHINH,
KOTOpbIe npeacTout cpopmupoBats/ Basic competencies to be formed:
CTy#eHTTep MapKETHHITIH 3aMaHayd J»OHE WHHOBAIMSIBIK OJIIiCTEpi MEH

KYpajjapblH, COHBIMEH KaTap >K0OasbIK MICHIIMIEPl €HT13yAl, oJapiblH ecebl MEeH
TaJlAaybIH MGHI‘GpGI[i.

CTyI[CHTBI OCBOAT COBPCMCHHBLIC 1 MHHOBAIIMOHHBIC MCTOAbI U MHCTPYMCHTBI
MAapKETUHTA, a TAK)KE peaau3alus MPOEKTHBIX PEIICHUH, X YUET U aHAJIU3.

Students will master modern and innovative marketing methods and tools, as
well as the implementation of design solutions, their accounting and analysis.

OKbBITYABIH HITHKEePi / Pe3yabTaThl 06yuenus / Learning outcomes:

- Kocimopeinapl Oackapyaa 3aMaHayd »KoHE HWHHOBALMSUIBIK OMICTEP MEH
Kypaiaapasl KOJIaHy.

- XKobamapner OGackapy >KyHeCiHIH FBUIBIMU, TCOPHUSUIBIK KOHE OJIICTEMENIK
HET13/IepiH 3epTTEey.

- JKoba TyXbIppIMIaMachlH d3ipJiey, OHBI KYPBUIBIMJAY KoHE Oaranay
OOMBIHIIIA IENTIM KaObUTIAYABIH 9/IICTEMENIK TOCULIEPIH 3EPTTEY.

- CRM xyiiecinae mpakTHKAJIbIK JaFablIapabl KOJIJIaHy.

- OJIEYyMETTIK JKeJiieperi KOHTEHTT1 0acKapybl J1aMBbITY.

- OJIEYMETTIK JKeJIep/ie MapKETUHTTI )KY3€Tre achIpy.

- OJIEYMETTIK JKeJIep/ie TapreTTIK )KapHaMaHbl JKy3€ere achIpy.

- MuBecTULIMSIIBIK AKOOAHBIH TOYEKEIIEPIH €CelKe ajly CalachlHIa TEOPHUSIIBbIK
OLTIM MEH TOXKIPUOECIIK JaFIbUIapIbI alTy.

- Toyekenai Tangay KypajagapblH MEHIepy.

- [IlpumeHeHne COBpEMEHHBIX U MHHOBAIIMOHHBIX METOJI0OB U MHCTPYMEHTOB B
YIPABJICHUH MPEIITPUITHEM.

- H3ydyeHue Hay4yHBIX, TEOPETHUYECKUX M METOAUYECKUX OCHOB CHCTEMBbI
MIPOEKTHOTO MEHEKMEHTA.

- M3ydyenne MeTOIUYECKUX MOJXOJOB K MPUHATHIO PEIICHUN MO BBIPAOOTKE
KOHIICIIIMHU MPOEKTA, €r0 CTPYKTYPU3ALIUH U OLICHKE.

- Ucnonb3oBanue mpakTuueckux HaBbIkOB B CRM.

- PazpaboTka KOHTEHT-MEHEI)KMEHTA B COI[UATBHBIX CETSIX.

- Peanuzanum MapkeTHHra B COI[UATBHBIX CETSIX.

- Peanu3zanus TapreTHpOBaHHOM peKIaMbl B COIIUATIbHBIX CETSIX.



- HonyquHe TCOPECTUUCCKUX 3HAaHUU U IMPAKTHYCCKHUX HABBIKOB B oOJactu
BCACHMA YUCTa PUCKOB MHBCCTULIMOHHOI'O ITPOCKTA.

- OcBoeHHUE HHCTPYMCHTAPHA aHAJIN3a PUCKOB.

- Application of modern and innovative methods and tools in enterprise
management.

- Study of the scientific, theoretical and methodological foundations of the
project management system.

- Study of methodological approaches to decision-making on developing a
project concept, its structuring and evaluation.

- Using practical skills in CRM.

- Development of content management in social networks.

- Implementation of marketing on social networks.

- Implementation of targeted advertising on social networks.

- Obtaining theoretical knowledge and practical skills in the field of accounting
for the risks of an investment project.

- Mastering risk analysis tools.

IMonaep /Aucmumaunsl / Disciplines:

1. XKobanapapl Oackapy (Kpeaut caHbl - 5, Oakbulay Typli - €MTHUXaH) /
VYmpasnenue npoektamu (KomnuecTBo kpenutoB -5, popma KOHTPOJIS - 9K3aMEH) /
Project management (Number of credits- 5, form of control - exam).

2. VIHHOBaIMsUIBIK MAapKETUHT Kypayaapsl (KpeauT caHbl - 5, Oakpuiay Typi -
emtuxaH) / IHCTpyMeHTbI HHHOBAaIIMOHHOTO MapkeTuHra (KommdectBo kpeauTos -5,
dbopma koHTpoJIs -) 3k3ameH / Innovative Marketing Tools (Number of credits- 5,
form of control - exam).

3. XKobanbIk ecer jxoHe Tangay (KpeIuT CaHbl - 5, OaKplIay Typi - eMTuxaH) /
[TpoextHbIi yueT u ananu3 (KomudecTBo kpeauToB -5, popma KOHTPOJIS - SKk3aMeH) /
Project accounting and analysis (Number of credits- 5, form of control - exam).

Enoex coiiibiMabLIbirbl / Tpynoemkocts /Labor intensity: 15 kpemut/ 15
kpenutoB/ 15 credits.

Minimum number of listeners / MuHuMaJIbHOE KOJIUYECTBO cJylnaTejeii
/ThinaaymIbLIAPABIH €H a3 caHbl: 16

Maximum number of listeners / MakcuMajJbHOEe KOJHYECTBO
caymareneid/ ToingaymbLiapabiH MakcuMaabl canbl: 100

IIpepexBuzurep / IlpepexBusutrbl / Prerequisites: AxnapaTTbIK-
KOMMYHUKAIMSUIBIK ~—~ TexHosorusuiap /  MH(opManmoHHO-KOMMYHHUKAMOHHBIE
TEXHOJIOTHH



ITon 1: 7Kobanapasl 6ackapy / Jucuuniauna 1: YnpapieHue npoeKTaMu
/Discipline 1: Project management
IMonnin Kbickama cunarramacel /| Kparkoe omucanue TUCHMIIMHBI /
Brief description of the course

«Kobamapael 6ackapy» IMoH1 koOanapibl KOHE WHHOBAIMSUIBIK IICIIIMICP/II
Oackapy MIHAETTepl Typaibl TYCIHIKTI KaublnTacTeipansl. OKy mpoleciHae
CTYIACHTTEp XKO0OaHBI Oackapy TEXHOJOTHSJIAPBIH YHpEHedl >KoHEe KoOamapibl
OackapyIblH KOJJAAHBICTAFBl HETI3ACPIH Taljgay MaFapUiapblH MeHrepeai. Omap
xoOamapapl Oackapy cajachblHAa 3aMaHayd oJICTeMeNlep MEH TEeXHOJOTHUsIIap/Ibl
KOJIJIaHy OOMBIHIIIA MTPAKTUKAJIBIK JIaF IbLIAP bl MEHIEPE/Ti.

JucnmiinHa  «YTpaBlieHHe MpoeKTamu» (OpMUPYET TOHMMaHue 3aaad
yIpaBlicHUE MPOCKTaAMH M HWHHOBAI[MOHHBIMH pPeIICHUsSMHU. B mporiecce M3ydeHHs
oOyJaronuecs u3yJar TeXHOJIOTHH YIIPaBJICHHUE MPOSKTAMH, OCBOSIT HABBIKH aHAIN3a
CYIIECTBYIOMUX (PpeiMBOPKOB yrpaBiieHHE MpoekTaMu. [IpnoOpeTyT mpakTudeckue
HABBIKM HCIOJIb30BAaHUS COBPEMECHHBIX METOJOJOTHI W TEXHOJIOTHA B OO0JAaCTH
yIPaBICHUS MPOCKTaMH.

The discipline “Project Management” forms an understanding of the tasks of
managing projects and innovative solutions. In the process of studying, students will
learn project management technologies and master the skills of analyzing existing
project management frameworks. They will acquire practical skills in using modern
methodologies and technologies in the field of project management.

Cabak TypJsepi / Bugbpansatuii /Types of lesson: [opic, nmpakTUKaibIK /
Jlekuu, npaktudeckue/ Lectures, practical

OxkpiTymibl  /IlpenogaBarens /  Teacher:  VYrebaea  XKenickyn
OOMIKOPIMKBI3BI - OKOHOMHKA FHUIBIMBIHBIH KaHJIHWJATBI, KaybIMJIACTHIPBLIFAH
npodeccop / YrebaeBa Kenuckyiabr AOAMKApUMOBHA - KaHAUAAT SKOHOMHUYECKHUX
Hayk, accanupoBaHHbIi mpodeccop / Utebayeva Zheniskul Abdikarimovna -
candidate of Economic Sciences, associate Professor

IIon 2: /KobanbIk ecen skoHe Tanaay / ucuumiuna 3 IIpoekTHbIil yuyeT u
anaiu3 /Discipline 3 Project accounting and analysis
IMonnin Kpickama cunarramachl / KpaTkoe onmucaHue JUCHMILIMHBI /
Brief description of the course
Kes3-kenreH KOMITAaHUSIHBIH KbI3METI K00ajmapabl  OpBIHIAAYIbl  KaMTHIBL.
KomnaHusHBIH aMybl YIIIH IIBIFBIHAAPAL 0aKbUIAY KOHE op JKOOaHBIH THIMAUIITIH
Oaranay KaxxeT. backapyIblH 3aMaHayH IIapTTapbl HHHOBAIMSUIBIK - WHBECTHITHSITBIK
XKOOaIap/Ibl OJIAPJBIH OJIEYyeTTI Taligachl MEH BIKTUMAJI TOYEKeNl TYPFhICIHAH
3epTTey KaKETTUIITH Tayan ere/i. MyHaai Aarapuiap MHBECTOPJApAbIH ©3/epl YILIH
71, MHHOBAITUSIBIK-MHBECTUITMSIIBIK KOOAHBI KYy3€re achlpyFa MYIACHT YHBIMIAp
YIIiH A€ KaxeT. busHec-xocmapapl Kypy KoHE ICKE achlpy Ke3iHAe KoOamapibl
€CemnKke ajy, Tajaay )oHe Oaranay Kaxer.
byn KypcC CTYJICHTTEpC WHBECTUIIHSITBIK &KO00OaHbBIH TOyeKeT
TYKBIPBIMJIAMACHIHBIH, MOHI, TOYCKEeNAepAl Tainaay Kypajligapbl, CamajiblK >KOHE
CaHABIK TOCUIAEPAl KOJJAaHy TYPFBICBIHAH JKOOAJBIK TOYEKEIAEepIl €cemKe aiy
CaaChIHJAFbl TEOPUSITBIK O1LTIM MEH MPAKTUKAIBIK JaFIbUIAPAbI KAJTBIITACTHIPAIbI.



I[eSITeJIBHOCTB IMPAKTHUYCCKHU J'IIO6OI>1 KOMIITAHUHW BKJIIKOYACT BbBIIMMIOJIHCHUC
ITPOCKTOB. ]_—[J'ISI pPa3BUTHUA KOMIIAHHUU H606XOIII/IMO KOHTPOJIUPOBATL 3aTpPaTbl H
OLICHUBATH 3¢)¢)€KTHBHOCTB KaxKa0ro IIPOCKTA. COBpeMeHHBIe YCII0BHA
XO03MCTBOBAHUS JUKTYIOT HCO6XO,III/IMOCTI> B HCCICAOBAHWUNW HWHHOBAIIMOHHO -
HMHBCCTUIIHUOHHBIX IIPOCKTOB C TOYKH 3PCHHUA HX HOTGHHI/IaJII)HOﬁ HpI/I6BIJ'II/I n
BO3MOKHOI'O PHCKA. Takue HaBBIKU H@OGXOI{I/IML] KaK CaMHMM HHBCCTOpAM, TaK H
OpraHu3amusiaMm, KOTOPBIC 3daUHTCPCCOBAHBI B pcain3daliin HMHHOBAIIMOHHO-
HHBCCTUIIMOHHOI'O ITPOCKTA. yqu, aHalIu3 M OLCHKa IIPOCKTOB H€06XOI{I/IMBI Ipun
COCTAaBJICHUM U pCajin3alinun OM3HecC-IUIaHa.

JlanHbIi Kypc GOpPMHUPYET Y CTYJIEHTOB TEOPETUUYECKUE 3HAHUSA U MPAKTUYECCKHUE
HaBBIKM B 00JIacTH BCACHMA y4dCTa IPOCKTHBIX PUCKOB C TOYKH 3PCHHA CYHIHOCTH
IMOHATHA PUCKOBAHHOCTH HHBCCTHIHWOHHOTO IIPOCKTA, HWHCTPYMCHTAPHUA aHAJIM3a
PHUCKOB, UCIIOJIb30BAHUA KAYCCTBCHHOI'O U KOJIMYCCTBCHHOT'O ITOAXOA0B.

The activities of almost any company include the execution of projects. For the
development of the company it is necessary to control costs and evaluate the
effectiveness of each project. Modern economic conditions dictate the need to study
innovation and investment projects from the point of view of their potential profit and
possible risk. Such skills are necessary both for investors themselves and for
organizations that are interested in implementing an innovation and investment
project. Accounting, analysis and evaluation of projects are necessary in the
preparation and implementation of a business plan.

This course provides students with theoretical knowledge and practical skills in
the field of accounting for project risks in terms of the essence of the concept of
riskiness of an investment project, risk analysis tools, the use of qualitative and
guantitative approaches.

Caobaxk TypJepi / BugbiansaTuii /Types of lesson: Jlopic, nmpakTukaibiK /
Jlexuuu, mpaktuyeckue/ Lectures, practical

OxpITymibl /IIpenogaBarenn / Teacher: Jlaganenko Enena lBanoBHa - 3.7 K.,
npodeccop accucteHtiniy M.a. / Jlamanenko Enena MBaHoBHa - K.3.H., H.O.
accucteHTa npodeccopa / Ladanenko Elena - c.e.s., acting assistant professor

ITon 3: UHHOBanMsIBLIK MapKeTHHT Kypaaaapsl / Discipline 2: MHCTpyMeHTbI
WHHOBaIMOHHOTO MapkeTuHra / Discipline 2: Innovative Marketing Tools
IMonnin Kpickama cunarramachl / Kparkoe onucanume mucuuniunbl / Brief

description of the course

[ToH aneyMeTTIK kemiepae Meara eHIMI1 KbUDKBITY €peKIIeTIKTEePiH, COHAail-
aKk OwusHec KyppuibiMaap MeH PR wmamanpapbinblH okyMmbicbiHAa HHTEepHeT-
pecypcrapabl HaiiiaiaHy epekIlenikTepin 3eprreynl  Kamtuabl. Kype digital-
KOMMYHUKAIIUSIHBIH ~ HEri3rl  KypanaapelH MeHrepyai, digital-Ti  MapkeTuHrTik
KOMMYHUKAIUSUIAp KYMECIHAETI 3aMaHayd TEXHOJOTHSJIap KeIeHl pPeTiHae
Oaranmaynpl, "oneymeTTik Meaua mMapkeTuHr" (SMM) MoHIH, OChl OarbITTHIH Maiiia
00y TapuXbIH XOHE OJIEyMETTIK MeIua MAapKETHHITE >KBUDKBITY MYMKIHAITIH
3epaeneyal K33aeimi.

JucuuniauHa BKJIIOYaeT B ce0s HM3yuyeHHe OCOOCHHOCTEW MPOJBHKEHUS
MEAMMHOTO MPOAYKTa B COLIMATIBHBIX CETAX, a TaKXKe CHenu(UKY HCIOJIb30BAHUSA



WNurtepuer-pecypcoB B pabore OmsHec cTpykryp W PR cmemmammcroB. Kypc
npeaycMaTpuBaeT OCBOCHHE OCHOBHBIX HMHCTpYMeHTOB digital-koMMyHUKAIMH,
ornenky digital kak COBpPEMEHHOro KOMIUIEKCAa TEXHOJOTHHA B  CHCTEME
MAapKCTHUHI'OBBIX KOMMYHHK&HHﬁ, CYITHOCTb «COHI/IaJIBHHﬁ MCIra MApPKCTHUHI»
(SMM), wu3ydeHue HMCTOPUHM TOSIBICHHUS JAHHOTO HAIpPABJICHUS M BO3MOXHOCTU
IMPOABUKCHUA B COONUAJIBHOM MCIA MAPKCTUHIC.

The discipline includes the study of the features of the promotion of the media
product in social networks, as well as the specifics of the use of Internet resources in
the work of business structures and PR specialists. The course provides mastering the
basic tools of digital-communication, assessment of digital as a modern set of
technologies in the system of marketing communications, the essence of "social
media marketing" (SMM), the study of the history of the appearance of this direction
and the possibility of promotion in social media marketing.

Cabak typJaepi / Buabl 3anatuii / Types of lesson: [lopic, npakTukaibiK /
Jlexuuu, mpaktuyeckue/ Lectures, practical

OxkbiTymbl /IIpenogaBatens / Teacher: To6sutoB Kyansim ToObumoBuY -
.F.K. ara OKbITymbl / ToOsutoB Kyasbimn ToObutoBHY - K.3.H., CTapIIMid
npemnoaasatens / Tobylov Kuanysh - c.e.s., senior lecturer



