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KypcreiH KbicKama cumatramachl / KparTkoe omnumcanume kypca / Brief
description of the course:

Kypc ka3ipri akmapaTThIK KOFamJia KaXeTTl JaFAbUIapAbl JaMBITyFa OarbITTalFaH.
Anam3at KeI3METIHIH SpTYpJIl canajapbiHaa OalIaHbIC KYPY KypajlaapblH UTE€PE OTHIPHII,
CTYACHTTEp OJIapAbl HETI3T1 KOCiOM KbI3METIHAE KOoJaHa ayajbl, Oyi oyiapra Oocekere
KaOuTeTTi MaMaH 0oJTyFa MyMKIHAIK Oepei. /

Kypc HampaBieH Ha pa3BUTHE HABBIKOB, HEOOXOJHMMBIX B COBPEMEHHOM
nHpopMaImoHHOM oO1iecTBe. OBiIaIeB MHCTPYMEHTAMH BhICTpaBaHUS KOMMYHUKAIIWHA B
pa3IMYHBIX 00JIACTSIX YETOBEUECKOH ACSITETbHOCTH, 00YJarOIUecss CMOTYT IPUMEHSATh UX
B CBOCH OCHOBHOH MPO(ECCHOHAIBHON NEATEIHHOCTH, YTO TO3BOJUT MM OBITH Oojee
KOHKYPEHTOCTIOCOOHBIMH CITCITUATHCTAMU. /

The course aims to develop the skills needed in today's information society. Having
mastered the tools for building communications in different areas of human activity,
students will be able to apply them in their main professional activity, which will allow
them to be more competitive specialists.

Makcartbl/LHeas/Aim: CtyaeHTTepl SpTYpal KOMMYHUKALMS KYpaJgapbl apKbLUIbI
KeKe OpeH/ITi, KOMIAHUSHBIH OCJIeIIiH KYpyFa, HesIap/Ipl Hacuxarrayra yupery./

HayuuTh CTyn€HTOB BBICTpauBaTh JUYHBIM OpeHJ, pemyTauui KOMIIaHUH,
MIPOJIBUTATh UJIEU C TIOMOIIBIO PA3TMYHBIX KOMMYHUKAIIMOHHBIX HHCTPYMEHTOB./

To teach students how to build a personal brand, company reputation, and promote
ideas with the help of various communication tools

Oky mingerrepi / YueOnsblie 3axauu / Learning Objectives:

CryaeHTTep/l Kazipri KOMMYHHUKAIUSIIBIK KOFaMa HU(PIIBIK, JaFIapbhICTHIK JKOHE
PR-TexHOI0THsIIap bl KOTaHYFa YHPETY.

Hayuuth crygeHTOB npuMEHSATh LU(poBbIe, KpusucHble M PR-TexHomoruu B
COBPEMEHHOM KOMMYHHUKAIIMOHHOM OOIIIECTRE.

To teach students how to apply digital, crisis and PR technologies in today's
communications society.

Kaabinracreipy kepek Herisri Ky3siperrep / bazoBblie kKOMIeTeHUMH, KOTOpPbIE
npeacrout cpopmuposarts/ Basic competencies to be formed:

WuTtepHerTeri oHriMeney omicrepin Oury. Typmi camanmapra (eHepkocim, eHIIpIC,
cayJ/la >KOHE KbI3MET KepceTy >koHe T. 0.) ToH PR-ic-mapanap GarmapiamachiH a3ipiien
oury. Typmi narmapbICTBIK >KaFaaiiap sl SNy JaFIbUIapblH MEHTepY

3HaTh NpUEMbl MOBECTBOBAHMSI B MHTEpPHETE. YMETh pa3palaThiBaTh MpPOrpaMMy
PR-MmeporipusaThii, XapakTepHBIX [JIs Pa3M4YHbIX OTpaciied  (MPOMBIIUIEHHOCTD,
IIPOU3BOJCTBO, TOPrOBJISl M YCIAYrd W T.A.). BiaaeTs HaBBIKAMM PELIEHUS Pa3IUYHBIX
KPU3HUCHBIX CUTYaLUI

Know the techniques of storytelling on the Internet. Know how to develop a
program of PR activities specific to different industries (industry, manufacturing, trade and
services, etc.). To know the skills of solving various crisis situations



OKbITYABIH HOTHIKeJIepPi / Pe3yabTaTrsl 00yuenusi / Learning outcomes:

CryneHTTep KapamalbiM Kypaljgapabl aianada OThIPbIN, MYJbTUMEIUATBIK KOHE
Kpocc-maTdopMalbik kobamap »kacayra; PR-xkobamapael icke acelpyFa, JdaFaapbICTHIK
XKaraainap/ipl Menryre JaibiH 00JIabl.

CTyneHThl TOTOBBI, UCIIOIB3YS IPOCTbIE HHCTPYMEHTHI, CO3/1aBaTh MYJIbTUMEANHBIC
U KpocCIUIaTOPMEHHBIE TMPOEKThI; pean30BbIBaTh PR-MpOoeKThl, pemaTh KpU3HUCHbIC
CUTYaIUHU.

Students are ready, using simple tools, to create multimedia and cross-platform
projects; implement PR projects, solve crisis situations.

IMonaep /Aucmumaunsl / Disciplines:

1. CropuTeIUTMHT. OJIEYyMETTIK MeInaaa OKUFalap sl Kanai auTy kepek (5 Kpemur,
emruxad) / Cropuremmar. Kak pacckasbiBaTh HCTOPHHM B COLMAIBHBIX Memua (5
KpeauToB, 3k3ameH) / Storytelling. How to tell stories on social media (5 credits, exam);

2. MynbTUMEOUSIIBIK KOHE MYJIbTUILIAT(HOPMANBIK >KOOAHBIH pekuccypachl (5
KpeIUT, eMTHXaH) / Pexuccypa MyJlIbTUMEIUUHOTO U MYJIBTUILIATHOPMEHHOTO MpoeKTa (5
KpeauToB, ok3ameH) / Directing a multimedia and multiplatform project (5 credits, exam);

3. Kpwmsuctik kommyHukamusiap (5 kpeamt, emTtuxaH) / KpusucHbie
KOMMYHUKaIuu (5 Kpeautos, sx3ameH) / Crisis communications (5 credits, exam);

4. Canansik PR (5 kpenut, emtuxan) / PR no otpacisim (5 kpenutos, sx3amen)/ PR
by industry (5 credits, exam).

Enobex coliibIMabLIbIFbl / Tpyaoemkocts / Labor intensity: 20 kpeauTtos.

IIpepexBusurrep / IIpepexBusutsl / Prerequisite: -

Minimum number of listeners / MuHuMa/ibHOEe KOJIWYECTBO ciaymiareiei /
TeIHaaymbLIAPAbIH €H a3 caubl: 10

Maximum number of listeners / MakcumajibHOe KOJMYECTBO caymiaresei /
TeinaaymsLIApALIH MaKCHMAIABI canbl: 100

IIon 1. CropuTe/UTHHT. DJIEyMETTIK MeAUa1a OKUFAJIAPAbI KAaJlail ATy Kepek /
JMucuumiauna 1. Cropuressimar. Kak paccka3piBaTh HCTOPHH B COIUATBHBIX Menua /
Discipline 1. Storytelling. How to tell stories on social media

IMonnin Kpickama cunarramacbkl / Kparkoe onmcanme aucuuniuHbl /
Discipline Summary:

[Ion ayguTopusmeHn OaillaHbIC OpHATYy »J>KOHE OpEeHATI IKBUDKBITY  VIIIH
CTOPUTEJUIMHT JAaFJbUIAPBIH JaMbITyFa OarbiTTasniraH. CTyIeHTTep akmapaTTap HeTi3iHIe
CIOKETTEp KYpPYIbl YHpEHEIl; CaHABIK TEXHOJOTHUSJIAp MEH alTOPUTMIEPAl KOJJaaHa
OTBIPBII, AJICYMETTIK Meuaa OasHaay Tociaaepl Typaibl Ouesi. [1oH aschiHga MOTIHIIIK
Mellha J1a, ayAuo-BU3YaJ bl 1a KapacThIpbLIabl. /

JucuumiiHa HampaBjieHa Ha pa3BUTHE HABBIKOB CTOPUTEIUIMHTA IS MOCTPOCHUS
KOMMYHHUKAIIUU C ayAuTopue u mpojBwkeHuss Openga. CTyJaeHTbl Haydarcs
dbopMupoBaTh CIOKEThl U3 HWH(POPMAIIMOHHBIX TOBOJAOB; Y3HAIOT O Croco0ax
MMOBECTBOBAHMSI B COLMAIIBHBIX MEJIHA, UCTOJIb3Ys U(PPOBBIE TEXHOJOTUH U aJTOPUTMBI.



B paMKax AOUCHUILIMHBI PACCMATPUBAIOTCA KaK TCEKCTOBBLIC MEAMA, TaK W ayJHO-
BU3YyaIIbHBIC. /

The discipline aims to develop storytelling skills to build communication with
audiences and promote the brand. Students will learn how to form stories from
newsworthy content; learn about the ways of storytelling in social media using digital
technologies and algorithms. The discipline covers both text-based media and audio-visual
media.

Cabak typuepi / Buabl 3ansruii / Types of lesson: mopicrep, Toxipubemk /
nekuuu, npaktuyeckue / lectures, practical

OxpiTyminl /IlpenonaBatens / Teacher Mupacnekos C.H., CynetimeHoBa A.D.

IIon 2. MyabTHMEAHAJIBIK KIHE MYJIbTHILIAT(OPMAJIBIK KOOAHBIH PeKUCCYPaAChl/
Jucnumiuna 2. Pexkuccypa MyJibTUHMEIUITHOTO U MYJIbTHILIAT(GOPMEHHOI0 MPOEKTA
/ Discipline 2. Directing a multimedia and multiplatform project

IMonnin kpIcKkama cunarramacel / Kparkoe onmcanume aucoMmIuHbI /
Discipline Summary:

OcBbl TMOH asiCBhIHIA CTYIEHTTEp OPTYpJi Memua TypiepiH (MOTiH, ayawo, BHIEO,
WHTEPAKTHBTI MeJua) *oHe opTYypJii Iutardopmanapiabid (calTrap, 9JIeyMETTIK XKeiep,
KOCBIMIIIAJIAp, MECCEHDKEpJIep) e3apa OpPEKeTTECYiH KAMTHUTBIH KypHAedi HHTECPHET-
®00aHbl Kypy TMpOIECiHAC KaXKEeTTI Ky3blpeTTepre ue Oonansl. MyHnal xKoOaHBbI
Kocrmapiay >KoHe 0acKapy Mpoleci peTiHAe PeKUCCypa UHTEPHET-PECYPCTAp KYMBICHIHBIH
3aHJBUIBIKTAPBIH OUTyJll, CTOPUTEIUIMHT OMICTEPIH MEHTEepY/l >KOHE MYIbTUMEIUSIIBIK
TapyuX KOMIIO3MIIUSCHIH YKacay JaFIblIapblH KaMTHIbI./

B pamkax maHHOW AMCHUIUIMHBI CTYJEHTHI MOJIy4aT HEOOXOAMMbIE KOMIICTCHIINH B
MpOIIeCCE CO3JaHUsl CIIOKHOTO WHTEPHET-TPOEKTa, KOTOPBIM BKIIOYACT B ce0si pa3HbIC
BUJIbI Mequa (TEKCT, ayAuo, BUICO, HUHTEPAKTUBHBIC MEIMa) U B3aUMOJCHCTBUE pPa3HBIX
miaTgopM (CalThl, COIMANbHBIE CETH, NMPUIIOKEHHUS, MECCEHKEpbl). Pexuccypa kak
MpoliecC IUIAHWPOBAHUS U YIPABJIECHHS TaKOTO PoOJia MPOEKTOM BKJIIOUAET B ceOsl 3HAHUE
3aKOHOMEPHOCTEN pabOThl MHTEPHET-PECYPCOB, BIAJACHUE MPUEMaMU CTOPUTEIUIMHIA U
HABBIKW CO3/IaHUH KOMIIO3HUILIMH MYJIbTUMEIUIHHON UCTOPHUH./

This course will provide students with the necessary competencies to create a
complex Internet project that involves different types of media (text, audio, video,
interactive media) and the interaction of different platforms (websites, social networks,
apps, messengers). Directing as a process of planning and managing this kind of project
includes knowledge of the regularities of Internet resources, mastery of storytelling
techniques, and skills in creating the composition of a multimedia story.

Cabak typaepi / Buabl 3anusaTuii / Types of lesson: napictep, Toxipuderik /
nekiuu, npaktudeckue / lectures, practical

OxpiTyminl /IIpenonaBarens / Teacher Mupacnekos C.H., CynelimeHoBa A.D.



ITon 3. Kpu3uctik koMMyHuKanusiap /
JNucuumiauna 3. Kpuzucapie KoMMyHuKanuu /
Discipline 3. Crisis communications

HGHHiH KbICKAIIla CHUIIaTTaMacChbl / KpaTlcoe OoNnmMcCaHue JUCHUMIIJINHBbI /
Discipline Summary:

B¥J’I II9H AargapbIiC HEMCECC AarAapbICTBIH TYPAKTBI JKOrapbl BIKTUMAJIIbIThI
KarJaalbIHIa ayIUTOPUsIMEH OailmaHbIc opHaTyFa apHaiFaH. Kypce GapbIChIHIa CTYIEHTTED
JaFaaphIC YKarAalbIHIAFbl KaIbl KaObUIIaHFaH OailJIaHBIC CTpaTETHsJIapbIH, COHJIA-aK
OJIApJIbIH OPKANCBHICBIHBIH KaFbIMJIBI JKOHE JKarbIMChI3 JKaKTapbhlH 3eprreiiai. [loH
asiKTaJIFaHHAH KeWiH CTYACHTTEP Y3aK Mep3iMi JaFaapbicKa KapChl TYKbIPhIMIaMallapIbl
03 OETIHIIIE JKOocIapiai anajbl )KoHe YKaHa JaFapbhICKa JKeJIesl dpeKeT eTy YIIiH opTypii
KOMMYHHMKAIMSUTBIK Kypajdap/bl, COHBIH IIIHAE OJCYMETTIK JKOHE MECCEHDKepiepi
KOJI7aHa anajbl./

JlaHHasT AMCUMIUIMHA TOCBSIIEHA MOCTPOEHUIO KOMMYHMKALMM C ayAUTOPUEN B
YCIOBUSIX KpU3MCAa WIHM IOCTOSHHOW BBICOKOM BEpPOSTHOCTM Kpu3uca. B xome Kypca
CTYJIEHTBI HU3y4aT OOLIEPUHATHIE CTPATETMH KOMMYHUKAIIMI B KPU3UCHBIX CUTYyalUsX, a
TAKKC ITOJIOKHUTCIIBHBIC W OTPULATCIIBHBIC CTOPOHLI Kﬁ)KIIOfI n3 Hux. Ilo oxoH4aHHIO
AUCHUILUIMHBI  CTYACHTBI CMOI'YT CaMOCTOATCIIBHO INIAHUPOBATbL AOJITOBPEMCHHBIC
AHTUKPU3UCHBIC KOHIICIIIINU u ITOJIB30BAThCA Ppa3sHbIMHU KOMMYHUKAIIHOHHBIC
HHCTPYMCHTaAMH, B TOM YHCJIC COHOUAJIBHBIMHU M MCCCCHIDKCPpaAMH JIA OIICPATHUBHOI'O
pearupoBaHusd Ha HOBBIC KPU3UCHI /

This discipline focuses on building communication with audiences in a crisis or
constant high likelihood of a crisis. During the course students will learn common crisis
communication strategies and the positive and negative aspects of each strategy. By the
end of the course students will be able to independently plan long-term crisis management
concepts and use various communication tools, including social media and messengers, to
respond promptly to new crises

Cabaxk typaepi / Buanl 3anstuii / Types of lesson: mopicrep, toxipubemik /
JeKMH, npaktuueckue / lectures, practical

OxpiTymin! /IlpenonaBarens / Teacher Mupacnekos C.H.

ITon 4. Cananwix PR/
HOucuumiuna 4. PR o orpacasm /
Discipline 4. PR by industry

IMonnin kbIcKama cunarramacbl / Kparkoe onmcanume aucuMmIuHbI /
Discipline Summary:

Ochbl ToHHIH aschiHIA ci3 PR-TexHOmorMsutapibl ajgaM KbhI3METIHIH Ke3-KelreH
cajacelHAa KOJJaHyIbl YipeHeci3. Ci3iH Heri3ri OuliMiHI3re OaiylaHbICThI 013 ci3re
3amaHayn PR TexHOJIOTHsUTaphIH KOJIZlaHa OTBIPHIN, SKOHOMHUKA, 3aH, cascaT, Moy-Onu3HeC
CUSKTBI cajajapja eke OpeHATI, KOMIAHUSHBI HEMece HJICSHBI alifa KbUDKBITYIbI
yiperemi3. Connaii-ak, kaciOu, 60C yakbIT koHe OyKapajiblK CIIOPT, MEMJIEKETTIK Oackapy,
TaOUFATTBl KOpPFay JKOHE OJKOJOTHSIBIK KbI3MET JKoHE T.0. cajamapiarel Oemen
npobsiemManapbin menryaeri PR kypangapsia 3epTTeiimis.



B paMKax ,HaHHOﬁ JUCHUIITIMHBI BBl CMOXKCTC HAYUYUTLHCA IIPHUMCHATDH PR-
TEXHOJIOTHH B JII000N cdepe uernoBeYeCKO NeATeabHOCTH. B 3aBHCHMMOCTH OT Ballero
06a3oBoro o0Opa3oBaHus, MBI HAay4YMM Bac, MCIOJB3ysd coBpeMeHHble PR-TexHomoruwm,
IMpOJABUTATh JIMYHBIA 6peH,u, KOMIIAHUIO WJINM HJACKO B TAKUX OTPACIIAIX, KaK 3KOHOMHKA,
IOpUCIIPYJICHLINS, TMOJUTHKA, M0y-On3Hec. M3yunm Takxke wuHCTpymMeHThl PR mpu
pEIICHUN PEeIyTaIlMOHHBIX TpoOsieM B cdepe MpodeCcCHOHATBHOTO, TOCYTOBOTO H
MAacCCOBOI'0 CIOPTA, TOCYAAPCTBEHHOIO YITPABJICHUS, TPUPOJOOXPAHHON U IKOJIOTUYECKON
ACATCIbHOCTH U MH.JP.

In this discipline you will learn how to apply PR techniques to any field of human
endeavor. Depending on your basic education, we will teach you how to use modern PR
technologies to promote your personal brand, company, or idea in industries such as
economics, law, politics, and show business. We will also study PR tools to solve
reputational problems in professional, leisure and mass sports, public administration,
environmental and ecological activities and many others.

Cabaxk typaepi / Buanl 3anstuii / Types of lesson: nmopicrep, toxipubemk /
JeKLMH, npaktuueckue / lectures, practical

OxpiTymbl /IIpenogaBatenn / Teacher Mapka6aesa I'.T., Mycraduna b.C.



