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Kipicne

DJEKTUBTI MOHAEP KAaTaJOThl OKBITYBIH KPEIUTTIK *Kylecl OOMbIHINA KYPaCThIPbLIA IbI.
DJEeKTUBTI MOHJEP KaTajorbl )KYHEJIeHIeH TaHaay OOMBIHIIA MOHAEP Ti3IMIH KOHE ONapAbIH
KbICKa CUTIATTaMacChlH KapacCThIPaIbl.

MaructpanT ~ MaMaHABIKTApIbIH  MIHAETTI  KOMIIOHEHT/’KOFapbl ~ OKYy  OpPHBI
KOMIIOHEHTIHIH  TOHAEPIH MEHIrepyMeH Karap, YCHIHBUIBII OTHIpFaH TaHJay OOMBIHIIA
MIOHJEPAl TaHIaIl alybl THIC.

DJeKTUBTI MOHJEpAl TaHAayFa »/Bailzep KeHec Oepeal. MarucTtpaHT 37BaiizepMeH
Oipiece OTBIPBIN, MAaruCTPAHTTHIH >KEKE OKY JKOCHApbIH KYpy YIIiH IOHAEPre >Ka3bLly
HBICAHBIH TOJTHIPAIBL.

Kypmerri  maructpant! bimim  Oepy  TpaeKTOPUSACHIHBIH  OIpTYTaCTHIFBIHBIH
ovnacteipbuTybl Ci3iH OoJjlammakra MaMaH PETiHAE KOCiOM JallbIHIBIFBIHBI3IBIH JCHTCHIHE
BIKIIAJI €TETIHIH €CTEe CAKTayBIHBI3 KEPEK.

BBenenue

[Ipn kpenuTHON TexHOMOTUM OOyYeHHsI pa3padaThIBACTCS KaTaloOTl JJIEKTUBHBIX
JTUCIUIUINH, KOTOPBIM MpPENCTaBlIsIeT COOOM CHUCTEeMaTHU3UPOBAHHBIM MEpeueHb TUCIUTLINH
KOMITOHEHTA 0 BBIOOPY M COJIEPIKUT KPATKOE UX OIHCAHHUE.

Hapsiny ¢ wusydeHHMEM JUCHUIUIMH 00s3aTEIbHOTO / BY30BCKOIO KOMITOHEHTA,
MarucTpaHT JIOJKEH BBIOPATH U1l U3YUYECHUS TUCIUILTMHBI KOMIIOHEHTA 110 BBIOODY.

KoHcynbranuu mo BbIOOPY SJEKTUBHBIX AUCIUIUIMH J1aeT djABaiizep. BMmecte ¢ HuUM
MarucTpaHT 3amoyiHseT ¢GopMy 3amuMcu Ha JUCHUIUIMHBL Juisi  cocTtaBiaeHus WVYII
(MHAUBHUIYaILHOTO YYEOHOTO TIJIaHa).

YBaxaembie MarucTpanThbl! BaXkHO TOMHHTB, YTO OT TOrO, HACKOJIBKO MPOJAYMaHHOU U
nenoctHoit Oyner Bama oOpa3oBaTenbHash TpPaeKTOpHs, 3aBUCUT ypoBeHb Bareit
po¢heCCUOHAIBHON MOJATOTOBKH, KaK OyayIIero CreuanucTa.

Introduction

At the credit technology of education the catalog of elective disciplines which
represents the systematized list of disciplines of a component by choice and contains their
brief description is developed.

Along with the study of the disciplines of the compulsory/university component, a
graduate student must choose to study the disciplines of the elective component.

Advising on the choice of elective disciplines gives the adviser. Together with him a
Master student fills in an enrollment form for disciplines for making up an IEP (individual
study plan).

Dear Master's students! It is important to remember that the level of your professional
preparation as a future specialist depends on how thought-out and integral your educational
pathway will be.



CemecTtp 0oiibIHIIA 2JIEKTUBTI OHAepAi 061y / Pacnipenesienue 3J1eKTHBHBIX
aucuuminH no cemecrpam / Distribution of elective courses by semester

Kpemut | Axamem

Tep WSUTBIK
caHbI / Ke3eH/
Komn-Bo Axan
[Tonnin aTaysl / HanmenoBanue quctuminabl /Course name KpemuTo | mepuona/
B/ Academ
Number | ic period
of
credits

Crpatermsuiblk ~ KoMMyHuKanusnap/  CTpaTeruueckde  KOMMyHUKamuu/  Strategic
Communications

Kaszipri penaknusuislK KbI3METTIiH crieindukacsl/Crenudruka COBpEMEHHON peaaKITnOHHON 5 1
nesitensHOCTH / The specifics of modern editorial activity

Kapkbiaab! kazak Tini/ MaTeHCHBHBIHN Ka3zaxckuii si3b1k/ Intense Kazakh language

Kazipri OykapaiblKk KOMMYHUKAIUSIHBIH FBUIBIMH TYXbIpbIMAamaiapsl / CoBpeMeHHbIE 5 2
Hay4YHBbIE KOHIIETIIHA MaccoBoil kommyHuKarwu / Modern scientific concepts of mass
communication

XKypuanuctik noHAEpAl OKBITY dicTeMeci / MeToauKa MpernojaBaHus )KypHATUCTCKUX 5 2
aucimiuind / Methods of teaching journalism

XypHanucTikagarsl MOIEHHETapaIbIK KOMMYHHUKaNUs/ MeXKyIbTypHasi KOMMYHHUKAIIUS B 5 2
xypHammcTtike/ Intercultural communication in journalism

Kazakcran BAK-bIH KanbINTacTBIPYAAFbl CAsCH - SKOHOMHUKAIIBIK KOHE dJICYMETTIK 5 2

acriekrinep / [Tonutuko -s5koHOMUUecKUe acniekThl pyHknnonupoBanuss CMMU Kazaxcrana
/ Political and economic and social aspects of forming of Kazakhstani mass media

BAK-trap PR-xkommyHumkamuss kypamel petiame / CMM  kak wuHCTpymMeHT PR-
komMyHuKanuii/ Media as a PR tool-communications

ApHaiibl MakcaTTap yIuiH met Tiii/ MTHOCTpaHHBIN S3BIK IS CICUATIbHBIX HeTei/
Foreign language for special purposes

KOHCTPYKTHBTI KapbIM-KaThIHAC TICHXOIOTUACHI/ [ICHXO0IOT ST KOHCTPYKTHBHOTO OOIICHHMS/
Psychology of constructive communication.

Menna KY3BIPETTUTIKTI  JaMbITy JKOHE CBIHM TYpPFBIAaH oitmay / Pa3Burtue 5 2
MEIUaKOMIIETEHTHOCTH M KpuThieckoro wbinuieHus / The development of media
competence and critical thinking

Kypuanucruka geonronoruscel/Jleonronorus xypHanuctuku / Deontology of journalism 5 3
3amanymn meaua texHonorusuiap / CoBpeMeHHbIe Meaua TexHosoruu / Modern media 5 3
technologies

MennaeHiM YHBIMIACTBIPBITYBI )KOHE IMIBIFAPBUTBIMEL / OpraHu3aiysi U BBITYCK 5 3
Meauanpoaykuuu / Production in the media product

TeneTtapaTbuIbIMAbI YHBIMIACTHIPY (IpOatoccepilik Kbi3MeT) / OpraHn3aiust TeJIeBeIaHus 5 3
(mpoarocepckast gesrenbHocTh) / Organization of TV (producer activity

JKacaHapl HHTEIUIEKT jkoHe OYKapablKk KOMMYyHUKalusuiap / VIckyccTBEHHBIN HHTEIUIEKT U 4 3
CMK / Artificial Intelligence and Mass Communications

OJeyMeTTIK JKeJijep KOFaMHBIH aJieyMeTTeHy ypaicinae/CorceTn B mpoiecce 5 3
coumanu3anmu obmectsa / Social networks in the process of socialization

Meauanuarsuctuka /Menuanuureuctruka / Media Linguistics 5 3
Meaua MOTIH/II peaKiusiIay KoHE MOJCIbCY /PeakTupoBaHue U MOJICIMPOBAHUE 5 3
meauatekcta / Editing and modeling media text

MeMIIeKeTTiK opraHaaparsl ’KoHe YKIMETTIK eMec YHbIMIapAarsl KOMMYHUKausap/ 5 3

Kommynwukanuu B rocopranax u HITO/ Communications in government agencies and non-
governmental organizations.

Canpplk Meana komMmyHukanusap / Lungpossle meaua kommynukanun / Digital media 4 3
communications




1 1 oKy KbLJIBIHA APHAJIFAH YJIEKTHBTIK NMOHAEP / DJIeKTUBHbIe IMCUMILINHBI 17151 1 roga odydyenus/ Elective courses for year 1

Cmpamezuanvik kommynukayusanap/ Cmpamecuueckue kommynukayuu/ Strategic Communications

OKy makcamuwt / Yueonan yenv/ Purpose

MarucTpaHTTapibl CTPATETUSIIBIK, CAsCH JKOHE
MeIMaKOMMYHHUKALUSHBIH TEOPHUSIIBIK
acIIeKTiJIepiMeH, TYCIHIKTEpIMEH JKoHE
TYKBIPBIMJAMANbIK 0a3aCchIMEH TaHBICTHIPY.

O3HaKoOMJIEHUE MaruCTPAHTOB C TEOPETUUYECKUMHU
acIeKTaMHu, MPECTABICHUSIMH U TTOHATUHHON 0a30i
CTPaTEruyeCKou, MOJIUTHIECKON U
MEJIMAaKOMMYHHKAIINH.

To familiarise undergraduates with theoretical
aspects, concepts and notions of strategic,
political and media communication.

OKbimy

Hamuoceci / Pesynomamot 06yuenus / Learning outco

mes

KypcTbl coTTi asgsKTaraHHaH KeiiiH 0ijim
aJIymbLiap

- AKaZieMUSUIBIK a/1aJIIbIK KaFUIaTTapbl MEH
MOJICHUETIHIH MaHBI3IBUTBIFBIH €CKEPE OTBIPHIIL,
BAK-Ta 63 KOHTEHTIH LIbFapy, 63€KT1 JICYMETTIK
Macernesniep OOMBIHINA aKIAPATThI CHIHU TaJl Al bl
KOHE TEKCepesi;

- BAK KbI3METiH TaIIalIbl, ayIUTOPUSHBIH
CYPaHBICTAPbIHBIH KaHAFaTTaHYIIbUIbIFbIHA,
Ma3MyHBIHA SJICYMETTIK eJIIeMIep Kypri3ei;
-O31HIH KOCI0HM KBI3METIHIE OIEMIIK JKJHE
Ka3aKCTaHbIK MeJaHbl MHHOBAIIMSUIBIK TAMBITY
KaFu/1aTTapbl MEH TETIKTEPiH, 3aMaHay!
MeIaTeXHOIOTHSIIAP/Ibl, aKIapaTTHIK-
KOMMYHHKAIHUSIIBIK TEXHOIOTHSIApIbI
naiamaHags!;

- [IpakTuKambIK KbI3METKE METMaKOMMYHHKAIHS,
CTPATETHSUTBIK JKOHE CasiC KOMMYHHKAITHS
OaFbITTapbIHBIH HET13T1 TEOPUSIIBIK TICUIIEpl MEH
TYKBIPBIMJIAMAJIBIK 0a3aChIH; OEpUITEH caaarbl
olicTep MEH TeXHUKaHbI KOCa/Ibl;

- Konaiinb! apictepi Oestin KepceTir, oapabl
KaMITaHUSHBI XKOCTIapiiay AaHe JKYpri3y YILIiH
KOJITaHA/IbI;

-Casicu HayKaHHBIH MaKcaTTapblH aHbIKTAY YIIiH
OM3HecC-TaIay 9MIICTEPIH KOJIIaHYy;

- BocekenecTepiiH HayKaHJapbIH TAJIAY.

IHocsie ycnemHoro 3aBepuieHusi Kypca
o0yyarommecsi OyayT

- [IponsBoauth coOCTBEeHHBIN KOHTEHT B CMMU,
MOJBEPraTh KPUTUYECKOMY AHAIM3Y U ITPOBEPKE
HMH(OPMALIKIO M0 AKTYAIbHBIM COLIUATIBHBIM
npoOjeMaM, yUUThIBas IIPU STOM 3HAUCHUE
MIPUHUUIIOB U KYJIBTYPhI aKaJIeMUYECKON YECTHOCTHU
- AnanuzupoBarts aestenbHocte CMU, npoBoauTh
COIIMOJIOTMYECKUE U3MEPEHHUS YI0BIETBOPEHHOCTH
3aIpOCOB ayJIUTOPUH, COJEPHKAHUS KOHTEHT

- Mcnons3oBath B CBOCH npodeccHoHaIbHOM
JIEATEIIbHOCTU MIPUHLIUIIBI U MEXAHU3MBbI
MHHOBALIMOHHOTO Pa3BUTHUSI MUPOBBIX U
Ka3aXCTAHCKUX Me/IHa, COBPEMEHHBIE
MeANATEXHOJIOTUH, HH(POPMAIIMOHHO-
KOMMYHUKAIIMOHHBIE TEXHOJIOTUU

- BKiroyaTth B IPaKTUYECKYIO AEATEIbHOCTD
OCHOBHBIE€ TEOPETUYECKUE MTOAXO0IbI U TOHATHIHYIO
0a3y HampaBlIeHUH MEIMaKOMMYHHUKAIUH,
CTPATErnYeCKON M MOJMTUYECKO KOMMYHUKAIINH;
METOJIbI U TEXHUKHU B 3aJaHHON 00JIacTH;
-BbIaensaTe noaxoasume METOAbl U IPUMEHSTh UX
JUTSl TUTAHUPOBAHUS M BEICHUS KaMITaHUIA;
-Mcnonp30BaTh METOIUKH OM3HEC-aHaIu3a Il
BBISIBJICHUS 11€JIEl MMOJTMTHYECKON KaMIIaHWH;

- AHanu3upoBaTh KAMIIAHUU KOHKYPEHTOB.

After successful completion of the course,
students will be

- To produce their own content in the media, to
critically analyze and verify information on
current social issues, while taking into account the
importance of the principles and culture of
academic integrity

- Analyze the activities of the media, conduct
sociological measurements of the satisfaction of
the audience’s requests, content content

- Use in their activities the principles and
mechanisms of innovative development of the
world and Kazakhstan media, modern media
technologies, information and communication
technologies

- Integrate into practical activities the basic
theoretical approaches and conceptual
framework of media, strategic and political
communication; methods and techniques in a
given field of study;

-Attract appropriate methods and apply them to
planning and conducting

campaigns;

-Use business analysis techniques to identify
the goals of a political

campaign;

- Analyse competitors' campaigns.




Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kypcmuiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

By 0Ky KypChI CTpaTerusibIK
KOMMYHUKAIMSIIapAbl dKOCTIapiiayablH
epeKLIEeNiKTePiH 3epTTeyre OarbITTaIFaH; My el

TapantapMeH OalIaHbIC OPHATY; aKMapaTTHIK JKOHE

PR napbIFpiHa Tanmaay xKyprisy, 09ceKkenecTik
OPTaHBI 3ep/Ieiicy JKOHE MaKCaTThl Ay IUTOPUSHBIH
KQXETTUTIKTepl MEH KaJlayJlapblH aHBIKTAY;
KOMMYHHKAIIHSI CTPATETUsIIaphl apKBUTBI UMUK
KYpY ’KOHE K0J1J1ay; KOMMYHUKAIHSITBIK
CTpaTETHsIHBIH MaKCaTTapbIHA JKETY YIIIH €H
TUIM/JII ME/IHa apHAJIap/I6l Oaraay *oHe TaHIay;
yUBIMHBIH OefiesliHe oacep €Tyl MyMKIH JaFraaphIC
HEMece KYTIIeTeH OKHFa JKaFTIalibIH/Ia
KOMMYHHKAIHSUTBIK CTPATETUsIapabl d31pIiey.

Conpnaii-ak ocbIHIail Macenenepai Kapacteipy: lmki

KoMMyHHUKarusuiap. Tuimainik 6enrici. Kapsim-
KaThIHACTAFbI 3THKA.

JlanHblii yueOHBIN Kypc HalpaBlieH Ha U3y4CHHE
creuu(UKH CTPaTern4ecKoro niaHupPOBaHUS
KOMMYHUKAIUH; BBICTPAMBAaHUE KOMMYHUKALIUM C
3aMHTEPECOBAHHBIMH CTOPOHAMM; IIPOBEICHUE
ananu3a uH(opmarmonHoro U PR peinka, nzyuenue
KOHKYPEHTHOM Cpefibl M ONpeeIeHne NoTpeOHoCTe!
Y MPEINOYTEHUN LIEJIEBON ayIUTOPUH; CO3/IaHUE U
MOAJEPKaHUE UMHJIKA YEPE3 CTpaTeruu
KOMMYHHMKAIIUi; OLIEHKa U BbIOOp Haubosee
3(pGEKTUBHBIX MeIHa-KaHAJIOB JUIs JOCTHXKEHHUSI
1esne KOMMYHUKAIIMOHHOM CTpaTeruy; pa3padoTKy
CTpaTeruii KOMMYHHMKAIUMU B YCIOBUAX KpU3UCa WIN
HEOKUJJAHHOT'O COOBITHSI, KOTOPOE MOKET MOBJIUSATH
Ha pEeIyTalNI0 OpraHu3annu. A Takxe
PacCMOTpPEHME TAKUX BOIPOCOB: BHyTpeHHHE
KoMMyHHKaH. Onenka 3pGeKTHBHOCTH. JTHKA B
KOMMYHHKAIUX.

This training course is aimed at studying the
specifics of strategic communications planning;
building communications with stakeholders;
conducting an analysis of the information and
PR market, studying the competitive
environment and determining the needs and
preferences of the target audience; creating and
maintaining an image through communication
strategies; assessment and selection of the most
effective media channels to achieve the goals
of the communication strategy; developing
communication strategies in the face of a crisis
or unexpected event that may affect the
organization's reputation. And also
consideration of such issues: Internal
communications. Efficiency mark. Ethics in
communications.

Iocmpexsusummepi / llocmpexeuszumut/ Postrequisites

BAK-tap PR-koMMyHHKaIUs Kypaibl pETIHIE,
Menua KyY3BIPETTUIIKTI  JaMbITy KOHE
TYPFBIIAH OWJIAy

CbIHH

CMHMN  kak  wuHCTpyMeHT  PR-komMmyHuKanuii,
Pa3BuTre MEIMaKOMIIETEHTHOCTH U KPUTHUYECKOTO
MBIIICHUS

Media as a PR tool-communications, The
development of media competence and critical
thinking

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

HIasaxmem A.K.

‘ Kynzypoea O.I.




Kaszipai peoaxkyuanvix kbizmemmin cneuuguxacol/Cneyuguka coepemennoi
pedaxuyuonnoit deamenvnocmu / The specifics of modern editorial activity

OKy makcamuwt / Yueonan yenwv/ Purpose

biniM KemieHiH any, MIBIFApMAIIbUIBIK OMIAY/IbI
IaMbITy, OyKapajblK akmapar KypajlJapbIHbIH
TEOPUSCHI MEH MPaKTUKACBIHBIH Heri3ri
VFeIMAApbIH  MeHrepy, BAK-tarbl penaknusibiK
KBI3METIICH OaTaHBICTHI npobaemanap/sl
TaOBICTHI LICINY JIaFIbUIAPBIH MEHTepy

[Toryuenue KOMILIEKCA  3HaHW, pa3BuTHE
TBOPYECKOI'O  MBILIUIEHHUs, YCBOEHHE  0a30BbIX
MOHATUM  TEOPUM M TPAKTUKA  MacCOBOH
uHpOpMaLlUY, OBIAJCHHUS HaBBIKAMU YCIIELIHOI'O

pemieHuss TpoOsieM, CBS3aHHBIX C PEAAKIIMOHHOMN
nesteabHocTbio B CMU

Obtaining a set of knowledge, developing
creative thinking, mastering the basic concepts
of the theory and practice of mass media,
mastering the skills of successfully solving
problems related to editorial activities in the
media

OKbimy

Hamuoceci / Pesynomamot 06yuenus / Learning outco

mes

KypcTbl coTTi assKTaFaHHAH KeiliH 0ijim
ajlymbLiap

- MeIMa-HaAPBIKTHIH JKaFJalbIH TaJIalIbI,

- 3aMaHayH PeJaKIUsIIBIK KbI3METTIH aCleKTIJICPiH
YKocTapiansl,

- PEMAKITUSUIBIK KBI3MET CTPATETHSICHIH 93ipIiey
JKoHE OOJDKAIbI,

- KOMMYHHKAIUSUTBIK MEHEKMEHT
TEXHOJIOTHSIAPBIH KOJIIaHAIbI,

- OyKapaibIK aKnapar KypaajaapblHa TaIay
KYprizyre KabinerTi 601a1abl,

- HIHTEPAKTUBTI JIICTEP 11 KOJITaHABI,

- 3aMaHayH peJaKIUsSHbIH IIbIFaPMaITbIIBIK
KBI3METIH BIHTAJIAH IBIPAIBI.

ITocJie ycnemHoro 3aBepiieHus Kypca
o0yyarommecsi OyayT

- aHAJIM3UPOBATH COCTOSTHUE MEIUa-PhIHKA,
-IUIAHUPOBATh ACIIEKThl COBPEMEHHOM PENAKIMOHHOU
JIESTEIIBHOCTH,

- pa3pabaTbiBaThb M IPOTHO3UPOBATH CTPATETHIO
PENAKIIMOHHOM 1EATENbHOCTH,

- HCIIOJIb30BAaTh TEXHOJOIMM KOMMYHHUKAIMOHHOIO
MEHEIKMEHTA,
CIIOCOOHBI
uHpopmanuu,
- MCII0JIb30BAaTh HHTEPAKTUBHBIE METOMKH,
CTUMYJIHMPOBaTh  TBOPYECKYIO  JIEATEIbHOCTH
COBPEMEHHOM peAaKIInu.

MaccoBOH

IIpOBOAUTD aHaJIn3

After successful completion of the course,
students will be

- analyze the state of the media market,

- plan aspects of modern editorial activity,

- develop and forecast an editorial strategy,
-use communication management technologies,
- are able to analyze mass media,

- use interactive techniques,

- stimulate the creative activity of the modern
editorial staff.

Ipepexeuzummepi / Ilpepexeuzumot / Prerequisites

Kypcmuiy kvickawa mazmynot / Kpamkoe codepicanue kypca/ Course summary

Axknapattelk Koram koHe bBAK. Koramubig
WHIyCTpUAIABl  JaMy  Ke3eHaepi. bykapanibik
aKmapar KYpaiaapbiH nemaccudukanusiay
TYKbIpbiMaamMackl. BAK-Tbl 3aHHaMallbIK pETTEY
omictepi.  OpKEHHETTIH  JeMacCH(PHUKAIUSACHL.
AKnaparThIK KOFaMHBIH KaJIBIITaCybl
KOHTEKCIHIEeTi 91eKTpoHAbK BAK-TeIH  mamy
nepcnexktuBanapel. Peceit Men Ka3zakcranHbIH
NHTepHeT >koHE aKmaparTelK KeHicTiri. SMM-

Nudopmanmonnoe obmectso u  CMU. Dtansl
MHAYCTpUAJIbHOTO pa3BUTHs oOuiectBa. Konuenuus
JemMaccupuKauu Macc-Meua. Metobl
3aKOHOJIATEJILHOTO peryJmpoBaHus CMU.
Hemaccudukanuss  nuBuiauzanuu.  [lepcrnekTHBbI
pazButus anekTpoHHbix CMUMW B KkoHTekcrte
CTaHOBJICHUS MH(POPMALIMOHHOT O o01ecTBa.
WuTepuer MH(POPMALIMOHHOE  MPOCTPAHCTBO
Poccun Kazaxcrana. SMM-MeHEeKMENT.

u
n

Information Society and mass media. Stages of
industrial development of society. The concept
of mass media demassification. Methods of
legislative  regulation of mass media.
Demassification of civilization. Prospects for
the development of electronic media in the
context of the formation of the information
society. Internet and information space of

Russia and Kazakhstan. SMM-management.
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MCHCIPKMCHT.

KEPTUTIKTCHAIPY. JaTa-eHipiik

xypHamuctuka. KP snexrponnsr BAK. actypii

BAK penakuusicel
Hoctypni  xoHE

JKYMBICBIHBIH
JKaHa Meaua:

MIPOLIECIHIE ©3apa 9PEKETTECY KOJAAPHL.

KP BAK kahanmany  xoHe

BAK-TarbI

€PEKIIIEITIri.
xahangany

I'moGammzamus u nokanmm3amuss CMU  PK. Jlata-
KYpPHAIUCTUKA B pETHOHAIIBHBIX CMUN.
Onextponnsie CMU  PK. Cneunduka paboTs
penaknuu tpaguuuonHoro CMU. TpaauimoHueie u
HOBbIE MeEJMa: IMYyTH B3aUMOJICHCTBUS B MpPOIECCE
rio0aan3alumy.

Globalization and localization of the media of
the Republic of Kazakhstan. Data journalism in
regional media. Electronic media of the
Republic of Kazakhstan. The specifics of the
work of the editorial office of the traditional
media. Traditional and new media: ways of
interaction in the process of globalization.

Ilocmpexsusummepi / Ilocmpexeuzumot/ Postrequisites

BAK-tap PR-koMMyHHKanus Kypajibl peTiHze,
JaMBITy  JKOHE

Menua Ky3bIPETTUIIKTI
TYPFBIIAH OUJIAy

CBhIHH

CMHMN  kak  wuHCTpyMeHT  PR-komMmyHukanuii,
Pa3BuTHie MEIMaKOMIIETEHTHOCTH W KPUTHYECKOIO
MBIIIICHUS

Media as a PR tool-communications, The
development of media competence and critical
thinking

bazoapnama scemexuiici / Pykosooumenwv npozpammut/ Programme manager

HIaaxmem A.K.

Kynzyposa O.I.




Kapxvinovl Kazax mini/ Hnmencuenutii kazaxckuit a3vix/ Intensive Kazakh language

OKy maxcamul / Yueonan yenv/ Purpose

KociOu  KBI3METTIH opTYpili  camamapbiHaa
TUITIK, QJICYMETTIK-MOJICHH, MOJICHHETAPAIBIK,
ICKepM KOMMYHUKAIMSIHBl KAMTaMachi3 €Ty
YIIIH JIMHTBUCTHKAJIBIK OUTIM  JKyHeciHae
TUIIIK KY3bIPETTUTIKTI KAJIBIITACTHIPY.

@OpMUPOBAHHUE  SA3BIKOBBIX  KOMIIETCHIMHA B
CUCTEME  JIMHTBUCTMYECKUX  3HAaHUU A
oOecriedeHns:  SI3BIKOBOM,  COIMOKYJIBTYpPHOH,
MEXKYJIbTYPHOH, JEJIIOBOM KOMMYHHUKALIMM B
Pa3TMYHBIX chepax npodeccrnoHaIbHOI
JESATEIbHOCTH.

Formation of linguistic competencies in the
system of linguistic knowledge to ensure
linguistic, socio-cultural, intercultural, business
communication in various fields of professional
activity.

Oxvimy nomuoiceci / Pesyiomamut 06yuenus / Learning outcomes

Kypersl ¢dTTi asikraraHHaH KeifiH 0inim
alymbLiap

- Qaztest sxyHeciHaeri THIHIAIBIM, JIEKCHUKa-
rpaMMaTUKaJIbIK TECT, OKBUIBIM, Ka3bLIbIM
JIaF IbUTApbIH J)KQHE Ka3ak TLIIHIH
(hOHETUKACHIH, JIEKCUKACHIH, MOP(OIOTUSACHIH,
CHHTaKCUCIH MEHTepY;

- KOPKEM MOTIHHEH Ka3yIIbIHBIH KO3KapachlH,
KEKe MIKipiH aHbIKTal ay;

- HETI3T1 aKmapaTThl aKplpaTa aily, OKHUFa MEH
HAaKTHI JIOTUKAHBI 0aliIaHBICTBIPY;

- Oenrini 6ip cunarTapbl OOMBIHINIA aKIIAPATThI
TOMNTACTHIPAbI, aTaybl OOWBIHIIA MOTIHHIH
Ma3MYHBIH OOJDKail anapbl.

Ilocnie  ycmemsoro
oOyuaromuecst OyayT
- BIAJEeTh (POHETHKOMU, JIEKCUKOH, MOP(OIOTHEH,
CUHTAaKCUCOM  Ka3axXxCKOIrO sI3bIKa, HaBBIKAMU
ayJIUpOBaHUs, JIEKCUKO-IPAMMAaTUYECKOI0 TECTa,
YTEeHUS, NUChbMa cucTeMbl Qaztest.

- ONpEIENATh JUYHOE MHEHUE, CY/KJICHUE aBTOpa
B XYAOXXECTBEHHOM TEKCTE;

-OTJIMYaTh OCHOBHYIO HMH(OpPMAIUIO, CBSA3BIBATH
coObITHE U (AKTUYECKYIO JIOTUKY;

- TPYNIIUPOBATh WHPOPMAILIHIO TIO OTIPEIEICHHBIM
OIMCAaHUSAM, IPOTHO3UPOBATH CONEPIKAHUE TEKCTa
110 HAa3BAHMIO.

3aBeplIeHUusl  Kypca

After successful completion of the course,
students will be

- master phonetics, vocabulary, morphology,
syntax of the Kazakh language, listening,
lexico-grammatical test, reading, writing skills
of Qaztest system.

- determine the personal opinion, judgment of
the author in the artistic text;

-distinguish basic information, connect event
and factual logic;

- group information according to certain
descriptions, predict the content of a text by its
title.

Ipepexeuzummepi / Ilpepexeuzumot / Prerequisites

Kypcmuiy kbickawa mazmynst / Kpamrxoe cooepycanue kypca/ Course summary

Ceitney  mogmenueri.  JKorappl  Oumimzl
MaMaHHbIH TI1 MOJEHMETI. Memieker.
Hudpnsik koram. Tin cadcatel. YKahanpany.
XKahauapik kbutbIHY. Oxojorus. MekTten —
KeMe, OUTIM- TeHi3. BUTIMHIH canTaHaT Kypybl.
ONeMIl  ©3repKeH  FBUIBIMH  >KaHAJIBIKTap.
KazakctanHbplH FpUIBIMBL.  Jl€eHCAYJIBIK- 30D
OaiyIbIK. Ac- aJJaMHBIH apKaybl.

Kynerypa peun. Kynbrypa peun crenmanucra c
BhICIIUM OoOpa3oBanueM. ['ocymapcto. Ludposoe
o0mecTBO. SI3pIKOBas IOJWTHKA. 1 J1o0amm3arus.
I'mobGanbHOe motermieHue. Dxojorus. Illkoma —
Kopalib, 3HaHHE Mope. Tpuymd 3HaHMIA.
Hayunble mOCTHXXEHUIA, KOTOPbIE U3MEHUIU MUD.
Hayka Kazaxcrana. 3mopoBbe 00JIBIIIOE
oorarctBo. Ema — 370 ocHOBa ueoBeKa.

A culture of speech. Speech culture of a
specialist with higher education. State. Digital
society. Language policy. Globalization. Global
warming. Ecology. School is a ship, knowledge
is a sea. Triumph of knowledge. Scientific
achievements that changed the world. Science
of Kazakhstan. Health is a great wealth. Food is
the basis of man.

Ilocmpexeusummepi / Ilocmpekeusumul/ Postrequisites
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bazoaphama scemexuici / Pykoeooumens npozpammul/ Programme manager

HocoBa A.T., ¢unonorus FbUIBIMIAPBIHBIH
KaHAUAaThl, Ipo(heCcCOpabIH M.a.

HocoBa A.T., kanauaat (QUIOIOTHYECKUX HAYK,
1.0. mpodeccopa

Dossova A.T., Candidate of Philological
Sciences, Acting professors
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Kaszipei oykapanvlk KommynuKkayuanvly eolavimu myxcoipvimoamanapot / Cospemennvie Hayunvle KOHYERYUU MACCOBOU
xkommynuxayuu / Modern scientific concepts of mass communication

OKy maxcamul / Yueonas yenv/ Purpose

Bykapaiblk KOMMYyHHUKAIUSTHBIH MOHIH 3€pTTEY,
BAK-TbIH FBUIBIMU TY)KbIPbIMAAMaJIapbIH TalAay
omicTepi MeH Tocuaepin meHrepy, BAK-ToiH
Ka3ipri FBUIBIMH TYKbIPBIMAaMaTapbIHbIH
FaamapIk xoHe KepriTikTi MacTa0Tarsl
OyKapaJbIK aKIapar KypalJapblHbIH JaMy
MPOIIECTEPIHE dcepiH Oarasay.

N3yunTh CyIHOCTH MacCOBOW KOMMYHHUKAIUH,
OCBOMTb METOJbl W TMPUEMBbl aHaM3a HAYYHBIX
koHuenuuit CMU, oneHuTh BIUSHUE COBPEMEHHBIX
HayuyHbIX KoHuenuuid CMMU Ha npoueccel pa3BUTHSA
Macc-Meaua B IJI00aJbHOM H JIOKAJBHOM MacIITa0dax.

To study the essence of mass communication,
to master the methods and techniques of
analyzing scientific concepts of mass media, to
assess the impact of modern scientific concepts
of mass media on the processes of mass media
development on a global and local scale.

OKpimy

Hamuiceci / Pesynomamul 00yuenusn / Learning outco

mes

KypeTsl ¢oTTi agKkTaraHHaH KeliiH 0l1im
ajrymbLiap

- Ka31pri )KypHAITMCTUKAHBIH HET13T1 TCOPHSUIBIK
YCTaHBIMAAPBIH, 3ePTTEY 9AICTEPiH, TalAaylapblH
TOXIpuOeae KOITaHAbI;

- ayIUTOpUSIIaP KOMMYHHUKAIUSTAPBIHBIH
KOMMYHHKATHBTIK OPTaCBhIHBIH, apHAJIAPhl MCH
allyaH TYpJEpiHiH epeKIIeNIKTEePiH )KoHe
KOMMYHHKAITUS TIPUHITUNTSPIH TaJIAN b,

- BAK FbUIBIMU TYXXBIpBIMJIAMACHIH TaJIay
o/1icTepl MEH TACUIIEPIH KOJaHa lbl;

- Kanmneuiay Kypaasl, BAK-TbI naMbITy Typassl
HAaKTBI €KITiH KOSIIBI;

-3aMaHayy FBUIBIMU TYXKbIpbIMaMallapablH
FamamapIk sxoHe xKeprigikTi MacmradTarbl Macc-
MeIHMaHbIH JaMy YIepicTepiHe dcepiH Oaranaiipl;
- KOMMYHHUKATOPBIH KEKE acleKTUIepl Typasibl
TYCIHIK KaJbIITACTHIPA/IbI.

- ayJIUTOPHUSHBIH aKMapaTThIK KAKETTUTIKTEPIH
Tajaanpl, KOMMYHHUKATOD, )KYPHAIUCT, MaMaH
KypaJIJIapblH KOJIJIAHA B! .

Ilocie ycnemHoro 3aBepuieHusi Kypca
odyuyawmmecs OyayT:

- HWCIOJb30BaTb  HA  TPAKTUKE  OCHOBHBIC
TEOPETHUYECKUE MIOJIOKEHUS COBPEMEHHOI
JKYPHAIIMCTUKH, METOJIbI UCCIICIOBAHUS, aHAIH3;

- aHaJM3UpOBaTh OCOOCHHOCTH KOMMYHHUKATHBHOU
Ccpelpl, KaHAJIOB U PAa3HOBUIHOCTEH KOMMYHUKALUMA
ayIUTOPUI U IPUHIIMIIOB KOMMYHHKALIUH;

- MPUMEHSITh METOJbl U MPUEMBI aHAJIU3a HAYYHBIX
konuenuuu CMU,

- CTpOUTH O0O0OIIEHNs, CTaBUTh YETKUE AKIEHTHI O
passutun CMU;

- OIICHUBATh BIIMSHUE COBPEMEHHBIX HAYYHBIX
KOHIICTIIIMIM Ha MpOILECChl pPa3BUTUSl Macc-Menua B
r100aTbHOM | JIOKAJTbHOM MacITadax;
- co3daBaTh MpPEACTABICHUE O
acreKkTax KOMMYHHUKaTOpa.

- aHanu3upoBaTh WHGOPMAIIMOHHBIE MOTPEOHOCTH
ayIUTOPHH, MIPUMEHSATH WHCTPYMEHTHI
KOMMYHUKaTOpa, )XypHanucra, [[P-cnenmanucra.

JIMYHOCTHBIX

After successful completion of the course,
students will be:

- to use in practice the main theoretical
provisions of modern journalism, research
methods, analysis;

- analyze the features of the communication
environment, channels and types of
communication of the audience and the
principles of communication;

- apply methods and techniques for analyzing
scientific media concepts,

- build generalizations, put clear emphasis on
the development of the media;

- evaluate the impact of modern scientific
concepts on the development of mass media on
a global and local scale;

- create an idea of the personal aspects of the
communicator.

- Analyse the information needs of the
audience, apply the tools of a communicator,
journalist, PR specialist .

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

FoutbiM Tapuxsl MeH Qrtocodusicbl

‘ HcTopus un punocodust Hayku

| History and Philosophy of science

Kypcmuinkvickaua mazmynut / Kpamkoe codepocanue xkypca/ Coursesummary
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Bykapasibik KOMMYyHHUKAITUSTHBIH TEOPHUSITBIK
dhopmanapel. KypcThiH oH1 MEH MiHIETTEPI.
Cypax Tapuxsl. MK Teopuschl Typajibl TYCIHIK.
TeopusuIbIK TYKbIpbIMIaMaap MEH JIICTED.
eTenaix 3epTTeyIMiTICPAIH FHUIBIMU
eHOeKTepiHeri OyKapaablK KOMMYHHKAIIHASIIAP.
Bykapanblk KOMMYHHKAIMS Typiepi. bykapanbik
aKmapar Kypajijgapbl )koHe OyKapalbIK
KOMMYHHKaIusiap. bykapainsik akmapar
Kypajijapbl MEH KOMMYHHUKAIIUSHBIH 3aMaHayH
TYXbIpbIMIaManapbl. KoMMyHUKAIUSHBIH
TEOPUSIIBIK MacesieNiepi 3epTrey. bykapanbik
KOMMYHHKAITUSHBI 3epTTeyAeri baThic xkoHe
[IpIFpIc MEKTENTEPiHIH epeKIIenikTepi. MoOubIi
OaiiaHbIC KaFAalbIHIAFbI XKahaHIBIK aKmapaTThIK
KeHiCcTiK. "Mo3ankanbik MogeHueT" bAK

Teopernueckue (QopMbI MACCOBOW KOMMYHUKAIIHH.
[Ipenmer wu 3agaum kypca. Hcrtopusi Bompoca.
[TonsTus o reopun MK. Teopernueckne KOHLENIUH
u MeToAbl. MaccoBble KOMMYHHMKAIIMM B Hay4YHBIX
TpyAax  3apyOexHBIX  HccienoBareneid.  Bupsl
MaccoBoil KoMMyHuKanuu. CpelncrBa MaccOBOM
uH(popManun u MAacCCOBBIC KOMMYHHUKAIUU.
CoBpeMEHHbIE  KOHIEMIMK  CPEACTB  MacCOBOM
uHpopManMi W KOMMYyHHKaruu. VccienoBanue
TEOPETUUYECKUX npo0iem KOMMYHUKAaIWN.
Ocobennoct 3amagHblx M BOCTOYHBIX KON B
W3y4EeHUH MAacCOBOM KOMMYHHKaIuu. | obambHOE

MH(OPMALIMOHHOE  IPOCTPAHCTBO B YCJIOBMSX
MOOMIIbHOM KOMMYHUKAIIH. «Mo3anyHas
KynbTypa» CMU.

Theoretical forms of mass communication.
The subject and objectives of the course.
Background of the issue. Concepts of the MK
theory. Theoretical concepts and methods.
Mass communications in the scientific works of
foreign researchers. Types of mass
communication. Mass media and mass
communications. Modern concepts of mass
media and communication. Research of
theoretical problems of communication.
Features of Western and Eastern schools in the
study of mass communication. Global
information space in the context of mobile
communication. The "mosaic culture™ of the
media.

Ilocmpexsusummepi / Illocmpexeuzumot/ Postrequisites

JXypHanucTrka 1eOHTOIOTUSICH,
JKacaHpl HHTEIIEKT jKoHE OYKapalibIK
KOMMYHHKAIHSLIIAP

JleoHTONOTHUS  KYPHAJIUCTHUKH,
narentekT u CMK

HckyccTBeHHBIN

Deontology  of  journalism, Artificial
Intelligence and Mass Communications

bazoaprama rcemexwici / Pykosooumens npozpammul/ Programmemanager

Kycynosa A.M.

Kycynosa A.M.
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Kypnanucmik nandepoi oxkpimy adicmemeci / Memoouka npenooaganus
acypuanucmckux oucuyunaun / Methods of teaching journalism

OKy makcamuwt / Yueonan yenwv/ Purpose

Kasipri 3aMaHFbI aKMapaTThIK HapPbIK
KargaiblHIa JKEMICTI I1eIarOrMKaIbIK JKYMBIC
JaFIbLUIAPBIH JAMBITY, XaJIBIKApAIIbIK JCHTeHIer1
3aMaHayd  TaJanTapibl  €CKepe  OTBIPHIIL,
KYPHAIMCTIK  TIOHAEPAI  OKBITYIBIH  JKaHa
MOJICJIBJICPIH d31pIiey

Pa3zBuTne HaBBIKOB IUIOJOTBOPHOM IE€JAarOrMYE€CKON
paboThl B YCIOBHSIX COBPEMEHHOI'O MH()OPMAIIMOHHOTO
pBIHKA, pa3paboTKa HOBBIX MOJEJIEH IpernoaaBaHus
JKYPHAJIMCTCKUX JUCHUIUIMH C Y4YETOM COBPEMEHHBIX
TpeOOBaHUI MEXIYHAPOHOTO YPOBHS

Development of skills of fruitful pedagogical
work in the conditions of the modern
information market, development of new
models of teaching journalistic disciplines
taking into account modern requirements of the
international level

Oxvtmy namuoiceci / Pezyniomameut 00yuenusn / Learning outco

mes

KypcTbl coTTi assKTaFaHHAH KeiliH 0ijim
aJlymbLiap

- Kypnanucruka bbb 6oiibiaima XKOO
KypCTapblH 63 O€TIHIIIE KOCTIapIaiibl )KoHE
o3ipaehI»;

- [IOOK a3iprneiini;

- BJIEKTPOHABI OKYJIBIKTAP, OKY-9/1ICTEMEITIK
Kypajiaap Kacauipl;

- UHHOBAIUSUTBIK M€arOruKabIK
TEXHOJIOTUSUIAPIBI SHT13e] |

ITocse ycnemHoro 3aBepuieHunst Kypca
o0yuarommecsi OyayT

- CaMOCTOSATEJIbHO IJIAHUPOBATh U pa3padaTbIBaTh
By30BcKkue Kypcbl no OIl XKXypnanucruka;

- pazpabateiBath Y MK/I;

-c0O3/1aBaTh AJIEKTPOHHBIE ~ y4eOHUKH, y4deOHO-
METOAUYECKHE TIOCOOMS;

-BHEJIPATH MHHOBALIMOHHEIE MeJarOru4ecKue
TCXHOJIOTUHU

After successful completion of the course,
students will be

- independently plan and develop university
courses in the specialty "Journalismy;

- develop the teaching package;

- create electronic textbooks, teaching aids;

- implement innovative pedagogical
technologies

Ipepexsuzummepi / Ilpepexeuzumot / Prerequisites

JKorapbl MEKTENTIH Me1aroruKachl

‘ ITenqarormnka BeICIIEH MIKOJIEI

| Pedagogy of higher education

Kypcmuiy kvickawa mazmynot / Kpamkoe codepicanue kypca/ Course summary

Kypnamucrtik Oimim: Tapuxu acnekT. Y3miKci3
O11iM Oepy TYXKBIpbIMJaMachl: TAPUXU Ke3Kapac.
XKypnamuctik 6i1iM Gepy/iH ©3€KTi Macesenepi.
bakanaBpuar ke3eHiH/€ KYPHATUCTIK MOHIEP.I
o3ipyey KoHE OKBITY oficTemeci. bazambik
KYPHAJINCTIK MOHAEPAl 93Ipiiey KOHE OKBITY
omicreMeci. DNEKTUBTI KYPHAIHCTIK TMOHAEPIl
a3ipey KOHE OKBITY omicTemect.
Kypnanucrepai KociOu JasipiayablH >KOFaphbl
OKYy OpHBIHIA OKBITYABIH  WHHOBAIUSIIBIK
TEXHOJIOTUSUIApBl.  ABTOPIBIK  DJIEKTPOH]IBI
OKYJIBIK: 93ipliey/ieH O6acTar KolIaHbIcKa IeHiH

XKypHanucrtckoe oOpa3zoBaHHE: HMCTOPUUYECKUN AaCIEKT.
Konnenuus HEINPEPBIBHOTO 00pa3zoBaHusI:
UCTOPUYECKHH  pakypc. AKTyaJbHble  IPOOIEMbI
JKYPHaJIMCTCKOTO 00pa3oBaHus. MeTonuka pa3paboTku
U TpenojaBaHys XYPHAJIUCTCKUX JUCIMILUIMH Ha JTare
OaxanaBpuaTta. MeTonuka pazpaOOTKU M MPENoIaBaHUs
0a30BBIX O KYpPHQJIMCTCKMX AMCUUIUIMH. MeToauka
pazpaboTKu U MPENOIaBaHUs 3JIEKTUBHBIX
KYPHAITMCTCKUX JTUCHUUIUIMH. VIHHOBallMOHHBIE
TEXHOJIOTUM  OOy4eHUsT Ha  BY30BCKOM  JTare
npodeccuoHaIbLHON MOJITOTOBKH KYPHAJIHUCTOB.
ABTOpCKHUI 3JIEKTPOHHBIN Y4€OHHK: OT pazpabOTKH 0
BHEJIPEHUA

Journalistic education: a historical aspect. The
concept of continuing education: a historical
perspective. Actual problems of journalistic
education. Methods of development and
teaching of journalistic disciplines at the
undergraduate stage. Methods of development
and teaching of basic journalistic disciplines.
Methods of developing and teaching elective
journalistic disciplines. Innovative technologies
of training at the university stage of
professional training of journalists. Author's
electronic textbook: from development to

implementation
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Ilocmpexsusummepi / Illocmpexeuszumot/ Postrequisites

bazoapnama scemexuici / Pykosooumens npozpammsl/ Programme manager

Kynzyposa O.I. \ Kyneyposa O.I.
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Oky maxcamul / Yueonan yenv/ Purpose

MaructpaHTTapIbIH MOICHHETAPAIIBIK
KOMMYHHUKATHBTIK KY3bIPETTUIITHIH HET131E€piH Kanay,
OJIap/ibl MOJICHUETAPAJIBIK MHTET PALlUs JKaFAalibIH/1a
KOCi0M KbI3METKE JalbIHAAY.

3aJ105KUTh OCHOBBI MEXKYJIbTYPHOH
KOMMYHUKATUBHON KOMIIETEHTHOCTH
MarucTpaHTam, MOJArOTOBUTH UX K
po(hecCHOHATTLHOM JIEATEIILHOCTH B YCIOBHUSIX
MEXKYJIbTYPHOI HHTErpalliu.

To give the basics of intercultural
communicative competence to undergraduates,
to prepare them for professional activities in
the context of intercultural integration.

Oxvtmy namuoiceci / Pezyiomameut 00yuenus / Learning outcomes

KypeTsl ¢oTTi agkTaraHHaH Keiliin OltiManymbuiap
- KapbIM-KaThIHACTHIH, KJIITBI KOHE KOC10U
caJiaJlapbIH/Ia MOJICHUETAPAIIBIK JTHATIOTTHI KYPTi3e/Ii.
- IIET Tl MOJICHUETIH TachIMAJIJayIIbLIAp SJIEMIHIH
TY>KBIPBIMIAMAJTBIK JKOHE TULTIK KapTUHACKIH TaJIai
ouren.

ITocJie ycnemHoro 3aBepiieHus1 Kypca
oOyyarommuecst 0yayt

- BECTU MEXKYJbTYPHBINA JTUAJIOT B 001IEH U
npodeccuoHaIbHON cepax oOIIeHUs.

- aHAJIM3UPOBATh KOHIENTYAIbHYIO U SI3bIKOBYIO
KapTUHBI MUPA HOCUTEJICH MHOS3BIYHON
KYJIbTYPbI

After successful completion of the course,
students will be

- experienced in conducting intercultural
dialogue in general and professional
communication.

- able to analyze the conceptual and linguistic
picture of the world of carriers of a foreign
culture

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kypcmuiny kvickawa mazmynot / Kpamkoe codepicanue kypca/ Course summary

MopaeHuerapaiblK KOMMYHUKALIHUS TEOPUSIIBIK KOHE
KosgaHOanbl 1oH peTiHje. baitnaneic TEOpUACHIHBIH
Herizaepi. Kommynukanus typaepi. KommyHuKaTuBTIK
aKTIHIH KYpbUIbIMBI. BaliIaHbICTBIH KYPBUIBIM/IBIK
MOJIEIbIEP1: ATHUKAIIBIK, YIATTHIK, aQyMaKTbIK,
KOMMYHHUKAHTTap/IbIH QJI€yMETTIiK OaliIaHbIChI, KeKe
cunarramaiapbl. MoTiH MOICHUET KYOBLIBICHI PETIHJIE.
Ceiiney MiHe3-KYJIKbIHBIH YITTHIK-MO/IEHU €PEKILENiri.
Monenuerrep nuanorsl. MoneHHeT KaKThIFBICHI.
MopeHueT KoHe MOJICHUETAPAIIBIK KOMMyHHUKALIHS.
Anam Typaisl FeUIBIMIAP KYHeciHer1
MOJICHHETapAJIBIK KOMMYHHKAIUS TEOPUSICHI.

Koranrosorus xone MIJACHUCTApAJIbIK KOMMYHUKAIIUA.

MopaeHueTapabiK dJIEYMETTIK acTeKT.
Monenunerapaliblk KOMMYHHUKAITASTHBIH
JUHTBUCTUKAIIBIK acmeKTicl. MoJieHreTapalibIK KapbiM-

MexKynbTypHass KOMMYHHMKaLUs KakK
TEOpEeTUYECKas ¥ MPUKIaJHAs TUCLUILINHA.
OcCHOBBI TEOPUM KOMMYHUKALIUU. Busl
KOMMYHHKaIU. CTpyKTypa KOMMYHUKaTHBHOTO
akta. CTpyKTypHbIE MOJIENT KOMMYHUKAIIUH:
OTHUYECKasl, HAlMOHAIIbHAS, TEPPUTOPHUAIIbHAS,
ColMabHas NPUHALIIEKHOCTh KOMMYHUKAHTOB,
JIMYHOCTHBIE XapAaKTEPUCTUKU. TEKCT Kak
ABJICHHE KyJIbTYypbl. HallnOHaIbHO-KYJIBTYpHAs
cneunduka peyeBoro noseaeHus. Juanor
KynbTyp. Kongaukr kyneryp. Kynerypa u
MEXKYJIbTypHass KOMMYHUKaLus. Teopust
MEXKYJIbTYPHOH KOMMYHUKAI[UU B CUCTEME
Hayk o yenoBeke. Kornuronorus un
MEXKYJIbTYpHasi KOMMYHHKAIIHS.
Conunosorn4eckuil aCeKT MEeXKYJIbTYPHOIL.

Intercultural communication as a theoretical
and applied discipline. Fundamentals of
communication theory. Types of
communication. The structure of the
communicative act. Structural models of
communications. Ethnic, national, territorial,
social communication, personal characteristics.
Text as a cultural phenomenon. National-
cultural feature of river behavior. Dialogue of
cultures. The conflict of cultures. Culture and
intercultural communication. Theory of
intercultural communication in the systems of
human sciences. Cognitive science and
intercultural communication. Sociological
aspect of intercultural. Linguistic aspect of

intercultural communication. Stereotypes and
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KaTbIHACTarbl CTEPEOTUIITEP MEH aJlaJIaylIbIIBIKTAp. JIMHrBUCTUYECKHN ACTIEKT MEXKKYJIBTYPHOU

KOMMYHUKaIIWH.

prejudices in intercultural communication.

Ilocmpexsusummepi / Illocmpexeuszumot/ Postrequisites

OJeyMETTIK JKellijIep KOFaMHBIH 9JICYMETTeHY YpAiciHe | ColiceTH B mpoliecce Conraan3auy 00IecTBa

Social networks in the process of socialization

bazoapnama scemexuiici / Pykosooumenwv npozpammst/ Programme manager

Hlaaxmem A.K.

Kyneyposa O.I.
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Kazakcmanowvix BAK Kbizmeminoezi caacu - IKOHOMUKATIBIK HCIHE dTIeyMemmIiK acnekminep /
Honumuko -skonomuueckue acnexkmot pynkuyuonuposanus CMH Kazaxcmana /
Political and economic aspects of the functioning of the media in Kazakhstan

OKy makcamuwt / Yueonan yenv/ Purpose

Menua-xyiie >KargaiiblHAa — Ka3ipri  3aMaHFbl
Kaciou JKOHE FBUIBIMUA Oarmapiapabl
KAJIBIITACTHIPY

dopMHUpOBaHUE COBPEMEHHBIX MPO(EeCCHOHATBHBIX U
Hay4YHbIX OPUEHTUPOB B YCIOBUAX MEANUA-CUCTEMBI

Formation of modern professional and

scientific orientations in the Media system

Okbtmy namuoiceci / Pezyiomameut 00yuenus / Learning outco

mes

KypcTbl cOTTI assKTaraHHAaH KeiliH
olmiMaymbLIap

- TEOPHSUIBIK OUTIMJTI TOXKIPUOEae KOJITaHabI,
- KP BAK KbI3METiHIH TapuXH, CasCH,
SKOHOMUKAJIBIK €PEKIIETIKTePIH TyCiHE 1

- CasiCU-3KOHOMUKAJIBIK >KaF IailyIap bl Talaanbl,
- BAK - ThIH Tapuxu KbI3MET €Ty 3aHJapbIH
TyCiHel,

- akmapaTThIK Koramaa BAK kp3meTin
YUBIMIACTBIPY MOCEIICTIEPiH ONTiIe i, OJlap Ibl
MIENIMiH YChIHAIBI.

ITocJie ycnemiHoOro 3aBepiiueHus1 Kypca
o0yuarommecsi OyayT

- MCIIOJIb30BaTh TEOPETHUUECKHE 3HAHUS Ha MPAKTUKE,
- OCMBICJISTh UICTOPUUYECKUE, TOJTUTUUECKUE,
HKOHOMUYECKHE 0COOCHHOCTEH (DYHKIIMOHUPOBAHUS
CMMU PK

- aHAJIM3UPOBATH MOJUTUKO-IKOHOMHYECKHE
CUTYyalluH,

- OCMBICIISTH 3aKOHBI HCTOPHUYECKOTO
¢yukuonuposanust CMU,

- 0003HaYaTh MPOOIEMBI OPTraHU3AIUH IEATETHLHOCTH
CMMU B nH(popMamOHHOM OOIIECTBE, TIPeIIaraTh uxX
pelieHue.

After successful completion of the course,
students will be

- use theoretical knowledge in practice,

- comprehend the historical, political, and
economic features of the functioning of the
media of the Republic of Kazakhstan

- analyze political and economic situations,
- comprehend the laws of the historical
functioning of the media,

- to identify the problems of organizing the
activities of the media in the information
society, to propose their solution.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kypcmuiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

KCPO-HBIH BIABIPAYbI JKIHE ereMeH
MEMJIEKETTEepAEr1 aKMapaTThIK KOJIJAyJblH *aHa
maprrapbl. Kasakcrannarel BAK neH Memieker
KaTBIHACTaPBIHBIH IBOJIIOLUSACHI. BAK-TBIH
BIKMAJBl  IPOLIECC  CasACU  QNICYMETTEHIIpY.
Kaszakcranmarel KanblnTacy KoHE aKHapaTThIK
namy 3aHIpUIbIKTapbl. BAK MonepHU3anusachIHbIH

Pacnman CCCP u HOBBIE YCIOBUS MH()OPMALMOHHOTO
o0ecrneyeHrs B CyBEpPEHHBIX IocyiapcTBax. JBOIOIMS
orHomiennd CMM um rocynapctea B Kaszaxcrane.

Bmusane CMM  Ha  mpoliecc  MOJMTHYECKOU
COLIMANU3allii. 3aKOHOMEPHOCTH (POPMHUPOBAHUS U
uHpopmanmoHHoro  pa3Butus B Kaszaxcrane.

Cymnocts MoaepHuzaunn CMU, ee kpurepun u

The collapse of the USSR and the new
conditions of information support in sovereign
states. Evolution of relations between the
media and the state in Kazakhstan. The
influence of the media on the process of
political socialization. Patterns of formation
and information development in Kazakhstan.

MOHi, OHBIH  eimemjaepi MeH  Typiepi. | Tunbl. MHpopmaimonHoe mpoctpanctBo Kasaxcrana. | The essence of media modernization, its
KazakcranHbIH aKnapaTThIK keHicriri. | Madopmanmonnas 6e3omacHoctb. [IpornosupoBanue | criteria  and types. Information space of
AKITapaTThIK Kayilci3mik. BAK-ter feuteiMu | CMU kak  meTton — HayuHoro — mpenBuzienus. | Kazakhstan. Information security. Media
O0omkay omici peringe Oomkay. KazakcranHblH | Menuasnuthl " MeANATUACPHI Kazaxcrana. | forecasting as a method of scientific foresight.
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MEANAdTUTTEP] MEH Meananuaepiepi.
Kazakcranmarsl caiyiay MeIMa-TeXHOJOTUSIIAPhI.

N36upaTensHble Meaua-TexHosnoruu B Kasaxcrane.

Media elites and media leaders of Kazakhstan.
Electoral media technologies in Kazakhstan.

Ilocmpexsusummepi / Illocmpexeuzumot/ Postrequisites

bazoapnama scemexuiici / Pykosooumenwv npozpammst/ Programme manager

Hlaaxmem A.K.

Xapuenxo C.B.
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BbAK-map PR-kommynukayus Kypaawt peminoe / CMH kaxk uncmpymenm PR-xommynukayuii/

Media as a PR tool-communications

OKy maxcamul / Yueonas yenv/ Purpose

BAK-tarsl PR-kb13MeT ToxipuOecinie 3aManayn
KOCi0M KoHE FBUIBIMU OaFaapiiap/ bl KaIbIITaCThIPY

dopMHUpOBaHUE COBPEMEHHBIX MPOPECCUOHANBHBIX U

Hay4HbIX OPUEHTUPOB B NpakTuke PR-nedarensHoCTH
B CMI

Formation of modern professional and
scientific guidelines in the practice of PR
activities in the media

OKpimy

Hamuiceci / Pesynomamut 00yuenusn / Learning outco

mes

KypeTsl ¢oTTi agKTaraHHaH KelliH 0l1imM
aTylmbLIap:

-BAK-ThIH Heri3ri TYCIHIKTEpiH, HOpMaJIaphiH,
TaJanTapbiH, peaakiusabiH PR-6emiMinae sxxymbIc
KYPrizy 9aicTeMeciH, HOPMATHBTIK KYXKaTTap.Ibl,
onapabl PR Kp13MeTTe maiianany epexuesnirin
namnagaHaibl,

-9p TYpJIi OCNTIIiK JKyHenepae Meaua-
MaTepHalIapAbl JaibIHAAY, op TYPJIi MOTIHAEPMEH,
op TYpJi aKkmapart TYpJiepiMeH >KYMBIC iCTey
meOepITirin MeHrepe/i;

-TYp:i OeNTUTK XKyHenepae Meaua-MaTepruaiaapsl
JTAlibIH 1Al JIbL.

ITocJie ycnemHoOro 3aBepiieHus Kypca
oOyuyaromuecst Oyayr:

- ACIIOJIb30BaTh 0a30BBIC IOHSTHS, HOPMBI,
tpeboBanuss CMU, metoauky BeneHus padotsl B PR-
OTJIeNie PENaKIMKi, HOPMATHBHBIC JOKYMEHTHI,
cnenuduKy Ux ucnoiab3oBanus B PR nestenbHOCTH;

- TOTOBUTH MeJIHa-MaTepraibl B Pa3INIHBIX
3HAKOBBIX CUCTEMaX, BIIAJIETh MACTEPCTBOM PaOOTHI C
pa3HBIMH BHJIaMU TEKCTOB, PA3HBIMH THTIAMH
nHpopManuu;

TOTOBUTH  MEJIHa-MaTePHAIIBI
3HAKOBBIX CUCTEMaX.

B Pa3IMIHBIX

After successful completion of the course,
students will be:

- use the basic concepts, norms, requirements
of the media, the methodology of working in
the PR department of the editorial office,
regulatory documents, the specifics of their use
in PR activities;

- prepare media materials in various sign
systems, master the skills of working with
different types of texts, different types of
information;

- prepare media materials in various sign
systems.

Ipepexeuzummepi / Ilpepexeuzumot / Prerequisites

Crparerusiiblk KoOMMyHHKanusiiap, Kasipri
PelaKLUsIIBIK KbI3METTIH CIIeU(pHKACHI

Crparernyeckue kommyHukauuu, Cnenuduka
COBPEMEHHOM peTaKIIMOHHOM e TEeIbHOCTH

Strategic Communications, The specifics of
modern editorial activity

Kypcmuvingvickauwa mazmynot / Kpamkoe codepicanue Kypca/ Cours

esummary

BAK-ThIH onapipl casicu KOMITaHUsUIap/a KOJIJIaHy
kesingeri PR-oneyeri. PR-ga BAK konnany
EPEKIICTIKTEPIH aHbIKTay. DIeKTPOHIBIK BAK
epekuieniri. InekTpoHabIK BAK-meH xymbIc icTey
Tocuaepi. KaHalbIKTap Typasisl aknapar oepy.
BAK-nieH KapbIM-KaThIHACTBIH HET13T1
npuHuunrepi. PR KkoHTekcTiHIE AoCTYpIIi KoHE
KaHa MeauaHbl Oackapy Tocinaepi. PR-
KaMIaHusIapaa dJIeKTPOHIBI skoHe Oacka na BAK
TYpJIepiH NMaiaagany THIMAUIITI.

PR-norennman CMWU 1npu mnpumMeHeHMH UX B
MMOJIMTHYECKHX KOMIIaHUSX. Onpenenenue
crnenuduku ucnons3oBanuss CMU B PR. Cnernuduka

anekTpoHHblx ~ CMMU.  Ilpuémelr  pabGoTel ¢
anektpoHHsiMu  CMMU. Ilpunanue unHdopmanmu
xapakrepa  HOBOCTH.  OCHOBHBIE  NPUHIMIIBI
orHomiennidi co CMMU. Cnocobsl ympaBieHUs

TpaauiMoHHbiIMU U HOBbIMU CMMU B kontekcte PR.
O GhEeKTUBHOCTh HCIOJIB30BAHMS AJIEKTPOHHBIX U
nHbIX BuaoB CMU B PR kammanusx.

The PR potential of the media when applied in
political companies. Determining the specifics
of using the media in PR. The specifics of
electronic media. Techniques for working with
electronic media. Giving information the
character of news. Basic principles of relations
with the media. Ways to manage traditional and
new media in the context of PR. The
effectiveness of the use of electronic and other
types of media in PR campaigns.

ITocmpexeusummepi / [locmpexseusumet/ Postrequisites
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TeneraparbuTbIMABI YHBIMIACTHIPY (IIPOAIOCCEPITIK
KBI3MET)

Opranuzanus Tenesemanus (IpoarocepeKas
JIESATEITLHOCTD )

Organization of TV (producer activity)

bazoaprama scemexuiici / Pykosooumens npozpammul/ Programmemanager

Kycynoea A.M.

‘ Kycynoea A.M.

Zhussupova A.M.
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Apnaiivl makcammap yuiin wiem mini/ Hnocmpannuwtil A3v1K 011 CneyuaibHulx yeneil/

Foreign language for special purposes

OKy maxcamul / Yueonan yenv/ Purpose

JKorapbl oKy opHBIHAH KeifiHri 6171iM Oepy
OarmapiiamMachl MIEHOEPiH e ST TUIIH MEHTepy
JaFIbIIAPBIH OJaH 9pi KAIBIITACTRIPY.

JanbHetimee GOpMUPOBAHNUE HABBIKOB BIIAJICHUS
WHOCTPAaHHBIM SI3BIKOM B paMKax H3ydaeMou
00pa30BaTeNbHON MPOrpaMMbI TTOCIIEBY30BCKOT'O
00yJeHUsI.

Further development of foreign language
proficiency skills on the studied Master
educational program.

Oxkvimy naomuoceci / Pezynomamul o6yuenusn / Learning outcomes

KypcTsl coTTi asskTaraHHaH KeWiH OLIiM aiymibuiap -
apHalbl o/IeONeTTep Il OKY, TAIIay, [T TITHACTI
apHaiibl MOTIHICPI ayapy JaFIbUIapblH MEHICPE/Ii; -
apHaiibl KociOM JIeKCHKa MEH TEPMUHOJIOTHSIHBI OLIeTiH
00apl; - MIET TUTIHAE a3y, COHBIH 1IIiH/Ie
aKaJIeMUSUTBIK JKa3y JaFIbUIapbIH MEHTepe/Il; - Kocion
OarpITTaFbl CYpaKTapFa aybI3Iiia )KOHE jkaz0allia sxayart
Oepei; - HKaIbl KCINTIK CUIMATTaFbl MOTIHACPI
THIHJAY JIaFIbUIAPbIH MEHIePEe/Ii.

ITocne YCHEIIHOrO 3aBEPILICHUS Kypca
oOydaromuecs: OyayT -BJIaJeTh HABBIKAMU YTCHUS
CIIELMAJIbHOM JIUTEpaTyphl, aHajau3a, IepeBoaa
WHOSI3BIYHBIX CIIELUTEKCTOB; -3HATH CHEIHAIBHYIO
npoecCHOHANBHYIO JIEKCUKY H TEPMHUHOJIOTHIO; -
BJIJICTh HABBIKAMU MHOSI3BIYHOT'O MHCHbMa, B TOM

quCJIC aKaACMHUYCCKOIro IHMCbMa; - YCTHO H
IUCBbMCHHO OTBC€YATh Ha BOIIPOCHI
HpO(i)eCCHOHaHLHOfI HaIIpaBJICHHOCTHU, -BJIaACTb
HaBBIKaMU ayJupOoBaHuA TCKCTOB

o0urenpodeccHoHaIbHOTO XapakTepa.

After successful completion of the course,
students will - master reading skills of special
literature, analysis, translation of professional
texts; - know special professional lexis and
terminology; - master writing skills in a
foreign language, as well as academic writing;
- orally and in writing answer the questions
on professional themes; - master listening
skills on the general professional texts.

Kypcmuingvickauwa mazmynst / Kpamrkoe codepicanue kypca/ Coursesummary

Professional terminology. Reading special texts.
Academic writing (articles, essay, resume etc).
Scientific style. Reading and translating scientific
articles. Listening and speaking on professional themes,
general topics etc.

Professional terminology. Reading special texts.
Academic writing (articles, essay, resume etc).
Scientific style. Reading and translating scientific
articles. Listening and speaking on professional
themes, general topics etc.

Professional terminology. Reading special
texts. Academic writing (articles, essay,
resume etc). Scientific style. Reading and
translating scientific articles. Listening and
speaking on professional themes, general
topics etc.

bazoapnama scemexuici / Pykosooumens npozpammst/ Programmemanager

C.C.XabaeBa

C.C.XKXa0OaeBa

S.S.Zhabayeva
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Koncmpyl{muemi Kapvim-KambvlHAC ncuxonozuscwol/ Ilcuxonozua KOHCMPYKMUBHO20 oﬁmenuﬂ/
Psychology of constructive communication

OKy makcamuwt / Yueonan yenwv/ Purpose

- KoHCTpYKTHBTI KapbIM-KaTBIHACTBIH HET131 OOJIBITT
TaOBUIATHIH KapbIM-KAaThIHAC KYPAJIJIAPbIH MEHIEPY,
THIM/II KapBIM-KaThIHAC KYPAJIapbIH Talaay
Mocerenepi OOMBIHIIA TEOPHSUTBIK JKOHE MPAKTUKAIIBIK
OLTiM MEH JaFIbIap bl KAIbIITACTHIPY

@OopMHUPOBAHUE TEOPETHUECKUX U MPAKTUYECKUX
3HAHUM M HAaBBIKOB II0 BOIPOCaM OCBOEHHUS
CPEICTB KOMMYHHUKAllUM, aHaJW3a CpEJICTB
3¢(eKTUBHOW KOMMYHUKALIUA  COCTaBIISIOLIUX
OCHOBY KOHCTPYKTHBHOT'O OOILLIEHUS

-Formation of theoretical and practical
knowledge and skills on the issues of
mastering the means of communication,
analysis of the means of effective
communication, which is the basis of
constructive communication

Oxvtmy namuoiceci / Pezyiomamutl 00yuenusn / Learning outcomes

KypcTbl cOTTi agsKTaFaHHAH KeiliH OijiMaaymbliap
- KOMMYHUKALUA JaFAbUIapblH MEHIEpY

- KOMMYHHUKAIUSHBIH TUIMII CTPATETUACHIH KOJIIaHy

- YKaHKaJIbI )KaFIaiIapabl COTTI Iy

ITocJie ycnenmHOro 3aBepuieHus: Kypca
oO0yuarommecsi OyayT

- BJIaJICTh HABBIKAMU KOMMYHHKALIUH

- IpUMEHSATH () (HEKTUBHBIEC CTPATETHSI
KOMMYHUKAIHH

- YCIICIIHO peIaTh KOH(IMKTHBIE CUTYAIH

After successful completion of the course,
students will be

- possess communication skills

- apply effective communication strategy

- successfully resolve conflict situations

Kypcmuiny kvickawa mazmynst / Kpamrkoe cooepicanue kypca/ Course

summary

KOHCTpYKTHBTI  KapbIM-KaThIHAC  TCUXOJOTHICHIHA
kipicne. KappIM KarblHac KypbUIbIMBL.  Kapbim-
KATBIHACTBIH ~ KOMMYHHUKATHBTI  Jkarbl.  KapbiM-

KaTBIHACTBIH TEPICHTHBTI arbl. KapbIM-KaThIHACTHIH
WHTEPAKTHBTI  Jkarbl. TyiIFaapaiblk — KaThIHACTap.
KapeiM-KaTbiHacTa mpakTUKanblK Oarmapmany. Ecrty
XKOHE THIHAAY. TyiIFaapaiblk KOH(DIUKT >KOHE OHBI
menry i Tocinaepi. KapbiM-kaTeiHac cTUibaepi.

BBenenne B TICHUXOJOTHIO  KOHCTPYKTHBHOTO
0OIIIeHH. CtpykTtypa OTHOILIEHUH.
KoMMmyHHKaTHBHAS CTOpOHA 001IIeHuS.
[TepuentuBHas CTOpPOHA 00IIEHHS.
WNuTtepakTuBHas CTOpOHA oO1IeHus.
MexnuyHocTHbIe  OTHOmIeHHs. [IpakTuueckas

opueHTanusi B oOmeHnu. CIHpImarh W CIYIIATh.
MeXIMYHOCTHBI KOHQMKT W CIIOCOOBI  €ro
paspemienusi. CTuim oO1IeHus.

Introduction to the psychology of constructive
communication. Relationship structure. The
communicative side of communication. The

perceptual side of communication. The
interactive  side  of  communication.
Interpersonal relationships. Practical
orientation in communication. Hear and

listen. Interpersonal conflict and ways to
resolve it. Communication styles.

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

VYpnabaesa Jlazat EpransicoBHa

‘ VYpnaGaesa Jlazat EpransicoBHa

| Urdabayeva Lazat Yerganysovna
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Meoua Ky3vipemminikmi oamovimy dcane colHu mypevioan oinay / Pazeumue meouakomnemenmuocmu u KpumuuecKo2o
motuinenusn / The development of media competence and critical thinking

OKy makcamuwt / Yueonan yenwv/ Purpose

Menna KOMIIETEHTTIIIK CalachIHIAFBIKAKETTI
TEOPHSUITBIK OLTIM/II KOHE CBIHM OMJIay JdaFIbLTapbIiH
MEHTepy, Me/Ifa JKOHE Me/Iha TEKCT KyhHeciHe
KATBICTBI OOJTaIaK KYPHAIUCTEPIIH ChIHA
IIBIFAPMAIIBUTBIK OIJIAY TaFAbUIAPBIH JAMBITY.

dopmupoBaHue HaBBIKOB B obacTu
MEMaKOMIIETEHTHOCTH U KPUTHYECKOTO MBIIIICHUS,
KPUTUYECKOTO TBOPYECKOTO MBIIUICHUST OyIyIIHX
)KYPHAIUCTOB 110 OTHOLICHUIO K CHCTEME MeIHa U
MEJIUATEKCTaM.

Formation of skills in the field of media
competence and critical thinking, critical
creative thinking of future journalists in
relation to the media system and media texts.

Oxvimy naomuoiceci | Pezyiomameul 06yuenus | Learningoutcomes

KypcThl cotTTi asikraraHHaH KeiiH OimimMarymbuiap
-OTaH/IBIK YKOHE IETEIIIK ChIHIIBLIAPIBIH
TOKIpUOECIHEH aJbIHFAH MBICAJIapIbl KOJIIaHa
OTBIPBIIN, MeUa MIbIFapMaap/bl e31HiK Oaranay
KOHE TYCIHY JaFIblIaphl,

-MeJlna TeKCTEep/i KaciOu Tanaay AaFabUiaphl;
-CBIHU OMJIay TEXHOJIOTHSICHIHBIH JaFIbLIaphI.

IHocae ycnemHoro 3aBepuieHusi Kypca
oOyuaromuecst OyayT BJIaJeTh:

- HaBBHIKAMH  CaMOCTOSITCIbHOM  OICHKU U
OCMBICIICHUS MEAMMHBIX MPOU3BEICHUHN, UCIONIb3YS
MpUMEpbl W3  MPAKTUKA  OTEYECTBEHHBIX U
3apyOeKHBIX KPUTHUKOB;

- HaBBIKAMH  TIPOQECCHOHATHHOTO
MEIUATEKCTOB;

- HABBIKAMHU T€XHOJIOTMH KPUTHYECKOTO MBIIIJICHUSI.

aHaJIM3a

After successful completion of the course,
students will master:

- skills of independent -evaluation and
comprehension of media works, using
examples from the practice of domestic and
foreign critics;

- skills of professional analysis of media texts;
- critical thinking technology skills

epexeusummepi / IIpepexeuzumut / Prerequisites

Crparerusiiplk KoMMyHHUKanusuiap, Kasipri
PEIaKIMSIBIK KbI3METTIH CIIeI()UKACHI

Crparernyeckue kommyHukauu, Creruduxa
COBPEMEHHOM pelaKIIMOHHON AeATelNbHOCTH

Strategic Communications, The specifics of
modern editorial activity

KypcrbinkbicKama ma3mynbl / KpaTkoe conep:kanune kypca/ Coursesummary

KypcTeia moni meH minaertepi. Meaua 6imim
Oepyzeri CbIHM Ois1ay bl JAMBITY: HET13T1 YFbIMJIAp.
CoumymIarsl )KoHE MeIHa TEKCTEPIeTi MeIMaHbIH
KyMBbIC icTey npouectepid Kontent-tanaay.
CoumymIarsl )KoHE MEAMATEKCTEPETi METUaHBIH
’KYMBIC iCTey MPOLECTEPiH KYPhUIBIMBIK Tajay.
Menua MOTIH/II CIOKETTIK Tasaay. Menua
CTepeoTUnTepai Tanaay. Meana MOTIHAEPIIH
MoJIeHH MU(OTOTHACHH Tanay. Mennua MoTiH
Kelinkepiepin Tanaay. ABToOnorpadusibk (3keke)
tangay. UkoHorpadgusisik Tasgay. MeauaTtekcTep/ii
CEeMUOTHKAJIBIK Tangay. Meauarekcrep/i
colikecTeHaipy Tanaaysl. Koramiarsl )koHe Meaua
MOTIHAEPEri MEeANaHbIH KYMBIC ICTEY MPOLECTEPIH

[Ipeamer m 3amaum Kypca. PazBurHe KpUTHYECKOTO
MBIIUIEHUS] B MeJMaoOpa3oBaHHMU:  OCHOBHBIE
TIOHSITHSL. KonTenT-ananus MPOLIECCOB
(YHKIMOHMpPOBAHUS  Meaua B COLUYME U
MeanaTekcToB.CTPYKTYpHBIH ~ aHalIM3  MPOIIECCOB
(YHKIMOHMpPOBAHUS  MeaWa B COLUYME U
MeaunarekcToB. CIOKETHBIM aHalu3 MeIUaTeKCTOB.
AHanus MEANMHBIX CTEPEOTHIIOB. AHanu3
KyIbTYpHOH MHQOJIOTUN MEAMATEKCTOB. AHalu3
NepcoHaxe  MeauarekcToB.ABTOOMOrpaduyecKuii
(myHOCTHBIN) aHanu3. MkoHorpaduueckuil aHamus.
CeMuoTtnueckuii aHaJIn3 MEANATEKCTOB.
WneHTuduKaMoHHbBIA ~ aHalU3  MEAMAaTEeKCTOB.
Wneonorndeckuit " dbunmocodckuii aHaJIn3

The subject and objectives of the course.
Development of critical thinking in media
education: basic concepts. Content analysis of
the processes of functioning of media in
society and media texts.Structural analysis of
the processes of functioning of media in
society and media texts. Plot analysis of
media texts. Analysis of media stereotypes.
Analysis of the cultural mythology of media

texts. Analysis of media text
characters.Autobiographical (personal)
analysis. Iconographic analysis. Semiotic

analysis of media texts. Identification analysis
of media texts. ldeological and philosophical
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UCOJIOTUSUIIBIK JKOHE (PHITOCOPHSIIBIK Taay.

Koramaarsl xoHe Meara MOTIHAEPIET1 MEANAHBIH
’KYMBIC iCTey MPOLECTEPiH ITUKAIBIK Tajaay. Menua

MOTIHJICPAIH ACTETHKAIBIK Tayiaybl. Koramaarsl

KOHE MeJa MOTIHIEPIeT1 MEeIMaHbIH KYMBIC i1CTEY

MPOLIECTEPIH KYIbTUBAIMSIIBIK TAJIIAY.

MPOLIeCCOB (PYHKIIMOHUPOBAHUS MEIHNa B COIUYME U
MeauaTeKkcTax. OJTHYECKUM  aHalu3  MPOIECCOB
(OYHKIIMOHMPOBAHMSI ~ MeIWa B CONUyME U
MEINATEKCTax. OCTEeTUUECKUM aHaJmn3
MEIUATECKCTOB. KynbTuBanmoHHbIi aHanu3
MpoIecCOB (PYHKIIMOHUPOBAHUS MEUa B COIUYME U
MeIHaTeKCTax.

analysis of the processes of media functioning
in society and media texts. Ethical analysis of
the processes of media functioning in society
and media texts. Aesthetic analysis of media
texts. Cultivation analysis of the processes of
media functioning in society and media texts.

Iloc

mpexeuzummepi / Ilocmpexeusumui/ Postrequisites

3aMaHyu Menua TeXHOJIOoTusIap, MeanaeHim
YHBIMIACTBIPBUTYBI KOHE IIBIFAPBUIBIMBI

COBpCMeHHBIG MEaHua TCXHOJIOIHNH, Opraﬂnsaunﬂ n

BBIITYCK MCIUAIIPOAYKIIUN

Modern media technologies, Production in the
media product

bazoaphama sicemexuici / Pykosooumenw npozpammut/ Programmemanager

Kycynosa A.M.

Kycynosa A.M.
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OKY KbUIbIHA APHAJIFAH JJIEKTHBTIK MOH/AEP / DJIeKTHUBHbIE IMCUMILINHBI 1715 2 roga o0ydyenusi/ Elective courses for year 2

Kypnanucmuxa oeonmonozuscwi//[eonmonozus sncypuanrucmuxu / Deontology of journalism

OKy makcamuwt / Yueonan yenwv/ Purpose

JICOHTOJIOTUSHBIH MOHIH KYPHAIHCTIH MiHE3-KYJIKbIH
pPETTENTIH, OHBIH KOCiIOM caHachl MEH ©3 MIHJIETTEpiHE
KATBIHACBIH KAJIBINTACTHIPATHIH KYKBIKTHIK KOHE
ATHKAJIBIK HOPMaJIAP/IbIH )KUBIHTHIFBI PETIHC ally,
OOPBIII TIEH AJIEYMETTIK JKayarKepIIiIiKTi TYCiHY,
COHJIai-aK KoC10M KY3BIPETTUIIK MEeH KYpPHATUCTIK
meOepitik meHOepiHae KypAei aaMrepiIiK
KaFIaiiap/a CTaHIapTThl eMec IeIMaep Kaobuiaay
Kaoineri.

PacKpbITh CYLIHOCTb JEOHTOJIOTUH KaK CBOJA
MIPABOBBIX U STUYECKUX HOPM, PETrYIHPYIOIINX
MOBEJICHHE KYPHAIHUCTA, (POPMUPYIOIIHUX €TO
npodeccuoHanbHOE CO3HAHUE U OTHOILIEHHE K CBOUM
0053aHHOCTSIM, TIOHUMAHKE J0JITa U COLUATBHOM
OTBETCTBEHHOCTH, a TAK)KE CIOCOOHOCTU MPUHUMATh
HECTaHJIaPTHBIEC PEIICHUS B CIIOXKHBIX HPABCTBEHHBIX
CUTYaIUsX B paMKax NpogecCHOHATbHON
KOMITIETEHIIUH U KYPHAJIMCTCKOTO MacTepCTBa.

to reveal the essence of deontology as a set
of legal and ethical norms governing the
behavior of a journalist, forming his
professional consciousness and attitude to
his duties, understanding of duty and social
responsibility, as well as the ability to make
non-standard decisions in difficult moral
situations within the framework of
professional competence and journalistic
skills.

OKbimy H2

mudiceci / Pezynomamot 00yuenus / Learning outcomes

KypcTtbl Ta0bIcThI asiKTaFaHHAH KelfiH 0iimM
aJylmbLiap:

- KociOu OOpBINI TeH JKeKe TYJIFaHbIH KacueTTepi,
OHBIH KBI3METIHIH OapIIBIK cajalapbIH/a
KbI3METKEPJIEPAIH MiHE3-KYJIBIK HbICAHAAPBI TYPaJIbl
OLTIM JKYHECIH KOJITaHAIbI;

- Koci0M JTaMy MEH MiHe3-KYJIbIK MbICalIapbIH
TaJ[Tal a5l

- ICOHTOJIOTUSIIBIK, ITpobIeManapbl aHbIKTaIbl;

- KOMMYHHUKAIUSHBIH TUIMIUTITIHE KOJ YKeTKI3Y YIUiH
KYPHAIHCTIK KbI3METTIH QJIeyMeTTIK-Coley
(bakTOpIIaphIH, STHKAIBIK )KOHE HOPMATHBTIK
peTTeylIiepiH Heri3aeii;

- OyKapaJIbIK JkoHe kahaHJIbIK KOMMYHHUKAIIHS
IpoIecTePiHIe KY3bIPETTi 00J1abl.

IlocJie ycnemHoro 3aBepuieHusi Kypca
o0yuyarwmuecs Oyayr:

- IPUMEHSATh CUCTEMY 3HaHH O MPO(PECCHOHATTELHOM
JI0JITe ¥ CBOMCTBAX JTMYHOCTH, (hOpMax MOBEICHHS
pabOTHHKOB BO BCeX 00JACTAX €ro JeATeNIbHOCTH;
- aHaJIM3UPOBAThH IPUMEPHI MTPOPecCHOHATBHOTO
Pa3BUTHA U TIOBEJICHUS;

-BBIABIISATH JE€OHTOJOTUYECKUE MTPOOIIEMBIL;
-000CHOBBIBATh COLMAIBHO-pEeUEBbIE (PaKTOPHI,
STHUYECKHE U HOPMATUBHBIE PETYIIATOPHI
KYPHAJIUCTCKOMN NEATEIbHOCTH AJIs JOCTHXKEHHUS
3(PEeKTUBHOCTH KOMMYHUKAIUH;
-KOMIIETEHTHBIMH B ITPOLIECCAX MACCOBOU U
1J100a7bHOM KOMMYHHKAIUH.

After successful completion of the course,
students will:

- apply a system of knowledge about
professional duty and personality properties,
forms of behaviour of workers in all areas of
his/her activity; - analyse examples of
professional development and behaviour; -
identify deontological problems; - justify
social and speech factors, ethical and
normative regulators of journalistic activity
to achieve effective communication;
-competent in the processes of mass and
global communication.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kazipri Oykapaiblk KOMMYHUKAIUSHBIH
TYKBIPBIMIAMaIaphl

FbIJIbIMH

CoBpeMEHHbIE HAyYHbIE KOHIIEMIIUH MaCCOBOM
KOMMYHUKaIUH

Modern scientific concepts of mass
communication

Kypcmuiy kbickawa mazmynot / Kpamkoe cooepycanue kypca/ Course summary

>KypHaHI/ICTI/IKa JACOHTOJIOTUACHI FBUIBIM KOHC 3CPTTCY

| JIeoHTONOTHS! KYPHAIMCTHKH KaK HAYKA H IPEIMET

Deontology of journalism as a science and
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MOH1 peTiHge. JIeOHTONIOTUSIHBIH OPTAIBIK n3ydeHusi. OTBETCTBEHHOCTh KaK IICHTpaJIbHAS subject of study. Responsibility as a central
KaTErOpUACHI PETIH/IE )KayanKepIIiIiK. J[COHTOJOrHs | KaTeropus JICOHTOJOTHH. Mena MpaBo B CHCTEME category of deontology. Media law in the
KYpHAIUCTUKA JKYHeciHaeri Menna KYKbIK. JICOHTOJIOTHH JKYPHATUCTHKH. DTHYCCKUE system of deontology of journalism. Ethical
XKypHamuCTiK KbI3METTIH STHKAJIBIK PETTEYIILIEpI. PETYIATOPHI )KYPHAIUCTCKOM AesTenbHOCTH. OT regulators of journalism. From legal rules to
3aHJIbI epekenepieH KOCiOn 3TUKETKe JIeiiH. Menua | FOpUIMYECKUX MPABIII A0 IPO(HECCUOHATEHOTO professional etiquette. Limits of freedom
MOTIH/II KYpy Ke31H/IeTi epKiH/IIK [IeKapaiaphl: STHKETa. [ paHuIBl CBOOOIBI IIPU CO3aHUN when creating a media text: deontological
JICOHTOJIOTHSIJIBIK aCHIEKT. J|COHTONIOTHSUIBIK HOpMAJIap | MEAMATEKCTa: ICOHTOJIOTHYECKHIA aCTIeKT. aspect. Tolerance in the system of
MEH Karuaajap kyiecingeri resiMainik. Jleonronorus | TonepantHOCTh B crcTeMe aeonToormueckux HopM | deontological norms and principles. Speech
TYPFBICBIHAH KYPHAJIHCTIH COMIICY KayalKepIIiIiri. Y IpUHIMIIOB. PedeBas OTBETCTBEHHOCTD responsibility of a journalist from the
YKYPHAJIKMCTA C TO3UIMK J€OHTOJIOTHH. standpoint of deontology.

Ilocmpexsusummepi / Illocmpexeuszumot/ Postrequisites

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Hlaaxmem A.K. ‘ Kyncyposa O.I. ‘ Kyneyposa O.I.
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3amanyu meoua mexnonozusnap / Cospemennvie meoua mexuonozuu / Modern media technologies

OKy maxcamul / Yueonan yenv/ Purpose

KOHBEPIeHTTUIIK  JKaFjalblHAa  SKypHAIUCTIK | (POpMHUpPOBaHUE HaBBIKOB xypHanuctckoit | formation of journalistic skills in conditions
KbI3MET JIaFIbUIapbIH KAIBIITACTHIPY JIeATEIBHOCTH B YCIIOBHSX KOHBEPI€HTHOCTH of convergence
Oxvtmy nHamuoiceci / Pezyiomameut 00yuenusn / Learning outcomes

KypcTbl coTTi assKTaFaHHAH KeiliH 0ijim
ajlymbLiap

- KOHBEPI'eHTTI peAaKIMsIA KYMBIC KYPrizy
QIICTEMECIH KOIAAHAIBI,

-TYp:i OenTuTiK Kyienepae MeIua-MaTepuaiaapsl
TaUubIHIAUObI,

- Op TYpJi MOTIHIAEPMEH, 9p TYPJIi aKmapar
TYPJIEpPIMEH KYMBIC iCTEY TOCUIEpiH MEHTepei,
- KOHBEPIeHTTI Me/IMa YIIIiH aKMapaTThl 137ey
TEXHOJIOTUSUTAPBIH TTalaIaHaIbl,

- HBIOCPYMJIAFbI )KYMBICTBI YHBIMIACTBIPY
MoceJIeNIepiHie KeHec Oepe/i.

IHociie ycnemHoro 3aBepuieHusi Kypca
o0yyarommecsi OyayT
NPUMEHSATh  METOJUKY
KOHBEPI€HTHOM peAaKIInH,

- TOTOBUTh MEJIMa-MaTepHUabl B pa3IUYHbIX 3HAKOBBIX
cHCTeMax,

- BJIAJETh crocobamMu paboThl C Pa3HBIMU BHUIAMU
TEKCTOB, Pa3HBIMU TUIIAMHU UH(POPMALIHH,

- UCII0JIb30BaTh TEXHOJIOTHH TTOMCKAa MHPOPMALIUH JIJIs
KOHBEPreHTHBIX MEJIna,

- KOHCYJIbTUPOBATh B BOMPOCAX OPraHHU3aIUH PabOThI
B HBIOCpYMaX.

BeleHUs  paboThl B

After successful completion of the course,
students will be

- apply the methodology of conducting work
in a convergent editorial office,

- prepare media materials in various sign
systems,

- master the ways of working with different
types of texts, different types of information,

- use information retrieval technologies for
converged media,

- advise on the organization of work in
Newsrooms.

Ipepexsuzummepi / Ilpepexeuzumot / Prerequisites

Menuna Ky3bIpETTUTIKTI JAMBITY 5KOHE CHIHH
TYPFBIIAH OWIay

PazsuTne MCIUAKOMIICTCHTHOCTU U KPUTHYCCKOT'O
MBIIJIICHHUA

The development of media competence and
critical thinking

Kypcmuiy kvickawa mazmynnt / Kpamrkoe codepicanue kypca/ Course

summary

Canzplk MosieHHET oHE KaHa MEIMaHbl TYCIHY.
Cannpik MosieHueT Tapuxbl. CaHABIK MOJIEHUETTIH
apredaxTtinepi. "octypni BAK" napagurmacbiHbig
aybICYBI. Kana MeThaHbl JTAMBITYIBIH
HSKOHOMHUKaINBIK Heriznepi. Web 2.0; 3.0 xone T.0.
namy J19yipi  okoHe KkeseHuepi. Kpayacopcunr.
KounBeprennusa. Xeprimikri wmeama. AIIBIKTBIK
acniektisiepi. CerMeHTTey XKoHe MakKcarThl. Memaua
MHBECTULMSUIAP/ABIH  OarbITTaphl. JlocTypii koHe
CaH/IbIK Meaua OalaHbIC apHajapblH OIPIKTIPY.
AKMapatThsl a3y, cakTay, OHJIey TeXHOJIOTHsJIaphl.
Nudorpaduka. [epexrepai  BU3yalIM3aiusiay
TUIIOJIOTHUSACHI. CTopHUTEIIINHT. DBoJIOLUS
YKaHAJBIKTApbl JKOHE OHBI JKaHa MeAWaaa YCHIHY.
Keke >xanansikrap. RSS arperaropnapsl. JKana

[MudpoBast KynbTypa W TOHUMaHHE HOBBIX Meua.
HcTopus nudpoBoil KyabTypsl. ApredakTsl HUPpOBOit
KynbTypbl. CMeHa nmapagurmsel «rpaauiinonasie CMI».
DKOHOMHYECKHE OCHOBAHHSI PA3BUTHUSI HOBBIX MeEJHA.
Dnoxa W ortambl pasButas web 2.0; 3.0 u T.I.

KypHanuctrka JTAHHBIX. Kpayncopcunr.
KonBeprenuusa.  JlokaTuBHble  Menua.  ACHEKTHI
npo3pauHocTd. CerMeHTanuss € TapreTUPOBAHHUE.
Hanpasnenus menna  uHBecTuiud.  MHTerparus
TPaJULIMOHHBIX u U poBbIX MeIra-KaHaIoB
KOMMyHUKauui. TexHOoJoruu 3amvcH, XpaHeHus,

o0OpaboTku uHdopmanuu. Mudorpaduxa. Tumonorus
BU3yaTU3alui JaHHBIX. CTOPUTENTUHT. DBOMIOLUS
HOBOCTH W €€ TMPEICTaBIieHWE B HOBBIX MeJHA.
ITepconasbHbIE HOBOCTH. RSS-arperaropsl.

Digital culture and understanding of new
media. The history of digital culture. Artifacts
of digital culture. Changing the "traditional
media" paradigm. Economic grounds for the
development of new media. The era and
stages of development of web 2.0; 3.0, etc.
Data journalism. Crowdsourcing.
Convergence. Locative media. Aspects of
transparency. Segmentation and targeting.
Directions of media investments. Integration
of  traditional and digital media
communication channels. Technologies for
recording, storing, and processing
information. Infographics. Data visualization
typology. Storytelling. The evolution of news
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MEIUaHbIH KOpHEKI Kypanmapbl. AybI3lia MOTiH- | BusyaneHble cpenctBa HOBBIX Menua. BepOanbubrii| and its representation in new media. Personal

JCHOTAaT-KOHHOTAT. AKIaparTsl i31ey | TEKCT — JeHOTAaT-KOHHOTaT. TexHojorms mouckal News. RSS aggregators. Visual means of new
TEXHOJIOTUACH.  BekTopiblk  oHe  pacTpiblk | uHpopMmammu. Pabora ¢ pemaktopom Bektophoit u| media. Verbal text-denotation-connotation.
rpaduKaHbIH PEAaKTOPBIMEH KYMBIC. pacTpoBoii rpaduKH. Information search technology. Working with

the vector and raster graphics editor.

Ilocmpexsusummepi / Ilocmpexeuzumot/ Postrequisites

- ‘ - | -

bazoapnama scemexuiici / Pykosooumens npozpammsl/ Programme manager

Hlaaxmem A.K. ‘ Xapuenko C.B. ‘
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Meouaonim yitbimoacmuipuvlirysl sHcane uwvleapuvlivimol / Opanu3ayus u 6bINYCK MeouanpooyKkuuu /

Production in the media product

OKy makcamuwt / Yueonan yenv/ Purpose

MeIMa OHIMHIH KYpbUTy JKOHE IIBIFapbLIy
KE3CHIHJICT1 €PEKIICIIIriH 3epTTey.

U3ydeHHE CIeHU(PUKHA MEIUANpONyKIMU Ha JdTare ee
CO3JaHUs U BBIITYCKa.

studying the specifics of media products at the
stage of their creation and release.

Oxovimy nomuiceci / Pezyiomamut 00yuenusn / Learning outcomes

KypcTbl coTTi assKTaFaHHAH KeiliH 0ijim
ajlymbLiap

- HHTEPAKTUBTI MeIia OHIMICPIH OHIIPY
TEXHOJIOTUSUTAPBIH, 3aMaHayH aKIMapaTTHIK
TEXHOJIOTUSUIAP/IbI TTali1aanapl,

- aKMmapaTThl )KUHAY, OHICY )KOHE Oepy
EPEKIICIIKTEPiH KY3ere achIpaibl;

- )KaHa Meqra OaraapiIaManapibl eckepe
OTBIPBIII, AKIMAPATTHI XKUHANIBI )KOHE OHICH]II;
- TaKBIPBINITHIK aKMapaT YIIiH KaXeTTi
MaTepHaIIIbl )KHHAMIBI )KOHE OHJICHT1, OHBI O
typai BAK yurie naiteiHgaiie.

ITocJie ycnemiHoOro 3aBepiieHus1 Kypca
oO0yyarommecsi OyayT

-HMCII0JIb30BATh TEXHOJIOTHH
MHTEPAKTHUBHOM  MEIUANpOIyKIINH,
nH(OPMAaLIMOHHBIE TEXHOJIOTUH,

- OCymIecTBIATH crnenuuky coopa,
nepenayu uHpopmanuu;

- cobupath u 00OpabarbiBaTh WHPOPMALHIO C YY4ETOM
HOBEHIIINUX MeIuanporpaMM;

- cobupath ® 00pabaThIBaTh HEOOXOIUMBIA IS
TeMaTH4ecKod MH(pOpMalu MaTepuana, TOTOBUTH €ro
JU1st pa3Hbix BujioB CMIU.

IIPOU3BOJICTBA
COBpPEMEHHBIE

00paboTKu

After successful completion of the course,
students will

use interactive
technologies,
technologies,

- implement the specifics of collecting,
processing and transmitting information;

- collect and process information based on the
latest media programs;

- collect and process the material necessary
for thematic information, prepare it for
different types of media.

media
modern

production
information

Ipepexsuzummepi / Ilpepexsuzumot / Prerequisites

Menuna Ky3bIPETTUTIKTI JAMBITY 5KOHE ChIHH
TYPFBIIAH OWay

PazsuTne MCIUAKOMIICTCHTHOCTU U KPUTHYCCKOI'O
MBIIJIICHHUA

The development of media competence and
critical thinking

Kypcmuiy kbickawa mazmynst / Kpamxoe codepycanue kypca/ Course summary

Kasipri aKIapaTThIK TEXHOJIOTHSIIAP
KYPHIMCTIK  KBI3METTIH  Kypamzaac Oediiri
peTiHae (TEOPUSIIBIK acrleKkT). O3 TUIIIepiHIH
3aMaHayd  aKMaparThlK  TEXHOJOTHsIAp.bI
Koinanysl. CoHFbl  Meaua-OarnapiaManapibl
ecKepe OTBIPBII, aKIapaTThl )KUHAY, OHICY JKOHE
oepy epekmeniri. KoppecnmoHACHTTIK KemiHl

YUBIMIACTBIPY JKOHE OHBIH KYMBIC ICTEy
Kyhecl. Onipnik  BAK-ta  akmaparThIK
TEXHOJOTUSUTApAbl  TMaijanaHy  THIMILTITIH
tangay. Oxy TB  koHEe  paaMOCHIHBIH

MCAUAIPOAYKIUSACBIH I[aﬁblH,Z[ay JKOHC LIbIFapy.

CoBpeMeHnHble HHGOPMAIIMOHHBIE TEXHOJIOTHH  Kak
COCTaBJISIIOLIAs KYPHAIIUCTCKOU JEeATEIbHOCTH
(TeopeTudeckuit aCreKT). Ucnonb3oBanue
COBPEMEHHBIX UHGOPMAITMOHHBIX TEXHOJIOTUI

coOcTBEHHBIMU KoppecnonaeHTamu. Crnennduka coopa,
o0paboTkn u mepenayd WHPOPMAIUU C  yYETOM
HOBeHImux Meaua-nporpamMm. Cucrema opraHuzaluy U
(YHKLIIMOHUPOBAHUS KOPPECIIOHIEHTCKON CeTH. AHAIN3
3G (HEeKTUBHOCTH  HCIIOJIb30BaHUS ~ MHGOPMAIIMOHHBIX
texHosnoruit B peruoHanbHeix CMMU. TloaroroBka u
BBIIYCK Meauanpoaykuuu yueousiMu TB u paauo.

Modern information technologies as a
component of journalistic activity (theoretical
aspect). The use of modern information
technologies by our own correspondents. The
specifics of collecting, processing and
transmitting information, taking into account
the latest media programs. The system of

organization and functioning of the
correspondent network. Analysis of the
effectiveness of the use of information

technologies in regional media. Preparation
and release of media products by educational
TV and radio.

Iocmpexsusummepi / [locmpexeuszumal/ Postrequisites
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bazoaphama scemexwici / Pykosooumens npozpammel/ Programme manager

Hlaaxmem A.K.

\ Xapuenxo C.B. \
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Tenemapamuinvimosl yitbimoacmulpy (npoorwccepiik Kvizmem) / Opeanuzayus meneseuwianus (npoorcepcKkan oesameibHocms) /

Organization of TV (producer activity)

OKy maxcamul / Yueonan yenv/ Purpose

Tesexabap TapaTy MEH )aHa Meaua
HapBIFBIH/IAFbl KOHBEPTCHTTUIIK KOHE KOFAPhI
09CEKeJIECTIK JKaFIalbIHIa OacKapy KbI3METIHIH
JaFIbIIAPBIH KATBINTACTHIPY

c(hopMUPOBATh HABBIKU YIPABICHUECKON
JIEATETLHOCTH B YCIOBUSAX KOHBEPI€HTHOCTH U
BBICOKON KOHKYPEHLIMU Ha PhIHKE TEJEBEIIaHUs U
HOBBIX MeJlha

to develop management skills in the context
of convergence and high competition in the
TV broadcasting and new media market

Oxwvitmy namunceci / Pezynomamot o0yuenusn / Learning outcomes

KypcTbl coTTi asiKTaraHHaH KeiiH 0ijim
ajnymsbLIap:

- TeJeInuaap *KYMBICBIHBIH 3aHIbUIBIKTAPbIH,
YFBIMJIAPbIH, aCTIEKTiJIepiH, MACeIeNepi,
TeJeauaap TEXHOIOTHSIAPbIH MEHIEPE/Ii;

- TEOPHUSIIBIK OiiMIl ToXxKIprOeae Koiaana oineni,
TeJeInaapIbIH KYMBIC ICTeY epeKILeTIKTepiH
TYCiHel, ayIno-0eiiHe MOHTaX1ayIbIH 3aMaHay !
TEXHOJIOTHSIAPBIH KOJIIaHAIbI, OPTYPIIi
CUMBOJIIBIK JKYHelepie Meana-MaTepuaaapiapl
NaUuBIHIAU b,

- TeJIeAMIapIarbl Oackapy KbI3METIH/IE,
KOHBEPTCHTTI peaKIUsHbI MIbIFapyaa KY3bIPETTi
0onaabl.

ITocJie ycnemHoro 3aBepiieHus Kypca
odyuyawiuecs Oyayr:

- BJIaJIeTh 3aKOHaMU (QyHKUMOHUpoBaHus TB,
MOHATHUSMH, aCTIEKTaMH, IPOOJIEMaMH, TEXHOJIOTHIMHU
TB;

-yYMETh UCIOJIb30BaTh TEOPETUYECKUE 3HAHUS HA
IPAKTHUKE, OCMBICIIUBATh OCOOEHHOCTH
¢ysukuonupoBanus TB, ucnonap30BaTh COBpEMEHHbBIE
TEXHOJIOTHH ayJIHOBUIECOMOHTAKa, TOTOBUTH Me1a-
MaTepuaibl B Pa3INYHBIX 3HAKOBBIX CUCTEMAX;

- KOMIIETEHTHBI B YIIPaBJIEHUYECKOH 1€ATEIbHOCTH Ha
TB, B npoArOCMpOBaHUYU KOHBEPIE€HTHON peaKLUu.

Upon successful completion of the course,
trainees will:

- master the laws of TV functioning, concepts,
aspects, problems and technologies of TV;
-be able to use theoretical knowledge in
practice, comprehend the peculiarities of TV
functioning, use modern audio-video editing
technologies, prepare media materials in
different sign systems;

- are competent in TV management, in
producing a convergent editorial office.

Ipepexeuzummepi / Ilpepexeuzumot / Prerequisites

BAK-tap PR-koMMyHHKaIMs Kypasibl peTiHE

‘ CMMU kak nactpymeHT PR-koMMyHMKaui

| Media as a PR tool-communications

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

AKIapaTThIK KOFAMHBIH KaJIBIIITACYbI
KOHTEKCiHJer1 ayauoBusyanasl BAK-TeIH namy
nepcnexkTuBaapbl. KoHBEpreHuusHbl
JaMBITY/1aFbl aKIapaTThIK skahaHJaHyAbIH peJi
MEH MaHBI3bI. AKHapaTTI)IK-KOMMyHI/IKaHI/IHJ'II)IK
TEXHOJIOTUSIIap-0JIap IbIH KOHBEPIeHTTIK
KYPHAIMCTUKAHBIH 1aMybIHAFbl POJIL.
WHuTepHeT-aknapaT eH KOMMYHHKaIUSHbBIH
ombe0an KypaJbl.

[lepcriekTuBHBI pa3BuTUs ayauoBu3yaabHeix CMU B
KOHTEKCTE CTaHOBJIEHHs HH(OPMAIIMOHHOTO
oOuiectBa. Ponb 1 3HaueHne nHGOpMaIMOHHON
rino0ain3aluy B pa3BUTHH KOHBEPIeHIINH.
HHpopMalinoHHO-KOMMYHHUKAIIMOHHBIE TEXHOJIOTHH —
UX pOJIb B Pa3BUTHH KOHBEPT€HTHOM KYpHAIUCTUKH.
HuTepHeT — yHUBEpCaIbHOE CPEICTBO UH(POPMALIUH U
KOMMYHHMKAIUH.

Prospects for the development of audiovisual
media in the context of the formation of the
information society. The role and significance
of information globalization in the
development of convergence. Information and
communication technologies - their role in the
development of convergent journalism. The
Internet is a universal means of information
and communication.

Ilocmpexsusummepi / [locmpexeuszumat/ Postrequisites
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Kacanool unmennexm xncone oykapanwvik kommynuxayusanap / Uckyccemeennuwtit unmennekm u CMK /
Artificial Intelligence and Mass Communications

OKy makcamuwt / Yueonan yenv/ Purpose

bykapansik koMmmyHuKanus Kypaiaapeiniaa XKM-nen
KYMBIC 1CTEY KE31H]I€ TEXHOJIOTHUS KOHE IEOHTOJIOTUS
MOcCeJIeTIepiH 3epAerey

N3yunTh BONPOCHI TEXHOJOTUM U JEOHTOJOIMU
npu pabore ¢ MM B cpencrBax MaccOBBIX
KOMMYHUKITUH

To study the issues of technology and
deontology when working with Al in mass
communication media

Oxvimy nomuiceci / Pezyiomamut 00yuenusn / Learning outcomes

KypcTbl cOTTI asgsKTaraHHAH KeiiH 0ijiM aqxymbliap:
- OyKapaiablK KOMMYHUKAIIMS CATAChIH/IA Ja ©3€KTi
KypaJgap/sl TOKipuOene Konianaisl,

- JKacaH/Ibl HHTEJUIEKT KOMETIMEH dp TYpJli Meauna
MOTIHAED KacalIbl;

- Big Data sxoHe ¢akTueKkuHITIeH )XyMbIC icTeyne AN
naugagaHasbl,

- DTHKa KaFuIaTTapbl MEH KYKBIKTHIK HOpMaJIapra
coiikec AU TexHONMOTUSATIAPbIH KOJIAAHAIBI.

IHocse ycnemHoro 3aBepuieHusi Kypca
o0yuyawiuecs Oyayr:

-IIPUMEHSATh Ha PAKTUKE aKTyaJbHbIE
uHCTpyMeHTHI I B cdepe MaccoBbIX
KOMMYHUKAaIWH;

-CO3/1aBaTh MEANATEKCTHI Pa3HOTO BUJA C
nomonipo UH;

- ucnosb3oBats MU B pabote ¢ Big Data u
(haKTUEKUHTOM;

-npuMeHsTh Texnojorun MU cormacuo
MPUHIMIIAM STUKH U IPABOBBIM HOPMaM.

Upon successful completion of the course,
students will:

-apply actual Al tools in the sphere of mass
communications in practice;

-create media texts of different types with
the help of Al,

- use Al in work with Big Data and fact-
checking;

-apply Al technologies in an ethical and
legal manner.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kaszipri 6ykapanblk KOMMYHUKAIIUSHBIH FHUIBIMU
TY)KBIPBIMIaMaJIapbl

COBpeMeHHLIe HAaYYHbIC KOHICTILIUN MacCoOBOM
KOMMYHUKAIIUN

Modern scientific concepts of mass
communication

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepycanue Kypca/ Course summary

KacaHibl HHTEIIEKTTIH TAPUXBI MEH TaOUFATHL. 3aTTap
MHTEpHEeTI AQyipiHjeri OyKapajiblK akmapar
KypangapbiablH e3repyl. KU Big Data-Men xyMbic
icreyne. XKM-meH xyMmbIc icTeyaeri akTUeKHHT.
ABTOMaTTaHIBIPBUIFAH KYPHAIHCTHUKA )KOHE
ayJAUTOPUSAMEH KYMBIC ICTEY YIIIH 4aTOOTTapAbl
navaanany. JKacanapl MHTEIJIEKT KOMETIMEH MeIua
MOTIHJIEP/iH 9PTYPIIl TYpIEepiH KYpy TEXHOJIOTHUSICHI.
Bykapaiblk KOMMYHHUKAIHS CaTaChIHIA KaCaHIbI
MHTEJUIEKTT] KOJIAaHY IbIH ATHKAIBIK Maceneci. JKU-ke
KATBICTBI aBTOPJIBIK KYKBIK Maceselnepi.

HcTopus u npupoja HCKYCCTBEHHOTO MHTEJUIEKTA.
Tpanchopmanuu CPEICTB MaccoBOM
KOMMYHUKAIMU B 310Xy MHTepHeTa Beme. U1 B
pabote ¢ Big Data. ®akruekunr B padote ¢ NU.
ABTOMAaTU3UpOBaHHAS KYpPHAITUCTUKA u
UCIIONIb30BaHUWE  4YaT-00TOB i1 paboThl ¢
aynatopued. TexHOJIOrWs TeHepaluu pa3HbIX
TUIIOB ~ MEAMATeKCToB ¢  nomoupro  MN.
Otrueckuit Bonpoc ucrnosb3zoBanus UM B chepe
MaccoBOM KOMMYHHUKallMM. Bompocel aBTopckoro
npasa B oTHoleHuu Kk M.

The history and nature of artificial
intelligence. Transformations of mass
communication media in the era of the
Internet of Things. Al in work with Big
Data. Factchecking in work with Al.
Automated journalism and the use of
chatbots for working with the audience.
Technology for generating different types of
media texts using Al. The ethical issue of
using Al in mass communication. Copyright
issues in relation to Al.

Iocmpexsusummepi / [locmpexeuszumwt/ Postrequisites

|
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gnieymemmik jceninep Ko2amHuulH aneymemmeHry ypoicinde/Coycemu ¢ npoyecce coyuanuzayuu oouecmea /

Social networks in the process of socialization

OKy maxcamul / Yueonan yenv/ Purpose

Kazipri koraMaarbel oJI€YMETTIK >KEIUICpIiH POJiH
3epTTey MaKcaThIHIA Ka3ipri 3aMaHFbl KOCIOM KOHE
FBUIBIMHU Oaraapiiap/bl KAJIbIITACThIPY

dopmupoBanue COBPEMEHHBIX
npoeCCUOHATBHBIX W HAy4YHBIX OPUEHTHUPOB C
LENBI0 UCCIICIOBAHHUS POJIM COIMAIBHBIX CETeH B
COBPEMEHHOM OOIIECTBE

Formation of modern professional and
scientific guidelines for the study of the role
of social networks in modern society

Oxvimy nomuoiceci / Pezyiomameut 00yuenus / Learning outcom

€S

KypcTbl coTTi assKTaFaHHAH KeiliH 0ijim
ajlymbLiap

- QJIEYMETTIK JIEPEKTEPCT1 KETIIK MIHACTTePIl
aHBIKTAY;

- QJIEYMETTIK XKeJiiep KbI3METiHIH TapUXH, CasiCH,
HSKOHOMHKAJIBIK €PEKIICTIKTEPiH TYCiHY,

- CasICH-IKOHOMUKAJIBIK JKaFJIai/Ibl Tayaay,

- OJIEyMEeTTaHY/IbIH MPAKTUKAJIBIK MOceIelIepine
KYPBUIBIMJIBIK TJIIAY/bl KOJIIAHY,

- QJICYMETTIK JKEJUIEPIiH KYMBIC icTeyl Mocemenepi
OolibIHIIIA KeHec Oepy,

- aKImapaTThIK KOFaMJIaFbl QJICYMETTIK XKeIIepIiH
KBI3METIH YHBIMIACTBIPY MACEIIEIICPiH MIEITY.

ITocse ycnenmHoro 3aBepuieHusi Kypca
o0yyarommecsi OyayT
- BBISIBJISITH CETEBBIC 3a/1a4M B COLMAIBHBIX

JAHHBIX;

- OCMBICJIATh  UCTOPHYECKHE, IIOJIMTHYCCKUE,
YKOHOMHYECKHE oco0eHHOCTEN
(GyHKIIMOHUPOBAHUS COIICETEH,

- aHaJII/I3I/IpOBaTB HOHHTHKO-BKOHOMH‘ICCKOﬁ
CHUTYaIIUH,

- [IPUMEHSATH CTPYKTYPHBIN aHaJIu3 K
MPAKTHYECKUM MPOOIeMaM COIHMOJIOTHH,

- KOHCYJIBTHUPOBATh 110 BOIIpOCaM

(YHKIIMOHUPOBAHHUSI COLICETEH,
- pemarb MPOOJEMBbl OPraHU3alUU JESTEIBHOCTH
COILIMATILHBIX ceTel B MH(GOPMAIMOHHOM OOIIECTBE.

After successful completion of the course,
students will be

- identify network issues in social data;

- comprehend the historical, political, and
economic features of the functioning of social
networks,

- analyze the political and economic situation,
Apply structural analysis to practical
problems in sociology,

- advise on the functioning of social networks,
- to solve the problems of organizing the
activities of social networks in the
information society.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

}KypHaJ'II/ICTI/IKaI[aFBI MJJACHUCTAPAIIBIK
KOMMYHUKaIIUA

MexKynbTypHast KOMMYHUKALUS B )KypHAJTUCTHUKE

Intercultural communication in journalism

Kypcmoiy Kbicka

wia masmynsl / Kpamkoe codepacanue xkypca/ Course

summary

Kapeim-katbiHac 1meHOepisiepi. ChiHbll, MapTebe
KoHe >Kenimik KarbiHactap. JlocTelk, Heke »xoHe
MopTebe  TomTaphl.  OJIEYMETTIK  KEHICTIKTErl
ykcacTolK. Blau space. 'omodwmius. ['omodunusiab
KETUTIK Tajaay oicTepi. DTHHUKAIBIK CErperarus:
xenimik Tocin. Jlomi Goiieiama Cerperamnusi. MiHes-
KYIBIK, JlocTapaplH ocepl  JKOHE  OIECyMETTIK
"uHdpeknusa". Bpokepiep koHE ONapAbIH IMAiAachl.
Kembacmpimap  Jk0HE  OJapablH ~ Mocemenepi.

Kpyru oOmenus. Kiace, cratyc u cereBble
otHowmeHus. JpyxOa, Opak M CTaTyCHbIE I'pYIIIbIL.
CxoicTBO B couuainbHOM mpoctpancTtBe. Blau
space. I'omopunus. MeToabl CeTeBOro aHaiM3a
roMopuiInKu. OTHUYECKas Cerperamus: CeTeBOM
noaxon. Cerperanus 1o Bkycam. IloBeneHue,
BIMSIHME JIpy3edl M COLMAIBHOE «3apaKCHHUE».
Bpokepsl 1 ux BbIroAbl. Jluaepsl U X MPOOIEMBI.
CBsi3u Mexly opranu3anusaMu. Thmsl cBa3ei. Mup

Social circles. Class, status, and network
relationships. Friendship, marriage, and status
groups. Similarity in the social space. Blau
space. Homophilia. Methods of network
analysis of homophilia. Ethnic segregation: a
network approach. Segregation by taste.
Behavior, influence of friends, and social
contagion. Brokers and their benefits. Leaders
and their problems. Links between
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¥YiieiMaap apacelHaarbsl Oaiinmanbic. baiinmanbicTap
tunrepi. Kopnopanusmap med Jlupekropiap onemi.
bumonanener  keminep.  MHHOBammsmap, — Oimim
arpiHAapel. JKenmisiep jkKOHE WHHOBAIUSHBI Tapary.
ABTOPIIBIK JKOHE JIoWeKce3 kelninepi. FhuibIMab
Tangayaarel  OKenutik  Tocin. Casicm  opeker:
napTusiap, casicaTkepiep KOHE Kemiep.
OJICYMETTIK KO3FaJIbICTap >KOHE Y)KBIMIBIK SpEKeT.
Kemninik Tannay npusMacsl apkblisl IHTEpHET JKoHe
OYKUTOJIEMIIK FAJIaMTOP. OJICYMETTIK JKeJll CalTTapbl
(Facebook, Bxonrakre, LinkedIn sxone Oackaiap)
XKoHE oyapJel 3epTTey. JKensiep MeH rpaduKTepIiH
TEPMHUHOJIOTHSICHI.

KOpIIOpalMii M JUPEKTOpPOB. bUMONAIbHBIE CETH.
WnunoBanmmu, IIOTOKU 3HaHUI. Cetn U
pacrnpoctpanenue nHHoBalui. CeTu cOaBTOPCTBA U
co-uuthpoBanus. CereBoHM MOAXOJI B aHaIM3e
Haykd. [lomuTuyeckoe — JedcTBUE: — MapTHH,
nonuTukd M cetd. CouuanbHble JBUKEHUS U
KOJUIEKTUBHOE JeicTBUE. VHTEpHET U BCEMHUpHAS
rayTMHa 4epe3 INpu3My CETEBOrO  aHalIMu3a.
CommanbHo-cereBbie caiiTel (DeiicOyk, BkoHTakTe,
LinkedIn u apyrue) u ux uzydenue. TepMUHOIOTHS
cereit U rpadoB.

organizations. Types of links. The world of
corporations and directors. Bimodal networks.
Innovations, knowledge flows. Networks and
the spread of innovation. Co-authorship and
co-citation networks. Network approach in
the analysis of science. Political action:
parties, politicians, and networks. Social
movements and collective action. The Internet
and the World Wide Web through the prism
of network analysis. Social network sites
(Facebook, Vkontakte, LinkedIn, and others)
and their study. Terminology of networks and
graphs.

ITocmpexsusummepi / [locmpexeuszumeut/ Postrequisites

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager
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Meouanunzeucmuxa /Meouanunzeucmuxa / Media Linguistics

OKy maxcamot / Yueonan yenv/ Purpose

MeauatekeT MeH MEIUauCKypCThl KEIICH[I 3epTTeyre
OarbITTaNIFaH OUTIMHIH aHA CaJIACBIH UTEPY

OcBoeHue HOBEHIEH OTpaciu 3HAHUS, HAICJICHHOW Ha
KOMILIEKCHOE U3YYECHHE MEIMaTEeKCTa U MEIUAANCKypca

Mastering the latest branch of knowledge aimed at
a comprehensive study of media text and media
discourse

Oxvimy namuoiceci / Pezynemamot 00yuenus / Learning outcomes

KypcTbl coTTi asiKTaFraHHaH Keifin 6lmiManymbsuiap

- 3aMaHayy MeAMaKOMMYHHKALUSHBIH (YHKIIHOHAIIBIK-
CTUIIMCTUKAIIBIK XOHE KOMMYHUKATHBTIK-IIParMaTHKAIIbIK
acmeKTiIepi Typaisl OUTiMAl Malganany;

- MEIMATEeKCTiH epEeKIIeNiri >KoHe OHBIH HETi3r1 TypJiepi
(>xypHanucTik, PR-koHe skapHaMallbIK MOTiH) TypaJibl
TYCiHiIKKe ue 00Iy;);

- op Typai BAK (bacna, Tenenunap, paauii, IaTepHeT)
MeIUATeKCTEPiHiH KYPBUIBIMBIH, CEMaHTHKACHIH JKOHE
MparMaTHUKACHIH TaJAAY )

ITocne yenenrHoro 3apepiieHusi Kypca o0y4aroniuecs
oynyT

- WCHOJB30BaTh  3HaHMA O  (PYHKIHOHAJILHO-
CTUJIMCTUYECKOM M KOMMYHUKAaTHBHO-IIPArMaTH4e€CKOM
acreKTax COBPEMEHHON MeIUaKOMMYHUKAIUH;

- UIMETh MPEJCTaBICHUE O CTICHUPHUKE METUATEKCTa U €ro
OCHOBHBIX DPa3HOBHUAHOCTSIX (KypHamucTckoM, PR- m
pPEKIIaMHOM TEKCTE);

- AQHAJIM3UPOBATL CTPYKTYPY, CEMAHTHKY M IParMaTHKy
MeINaTekcToB  pasHeix BugoB CMMU  (medarHBIX,
TEJNeBU3NOHHBIX, paIUHHBIX, IHTEpHET)

After successful completion of the course,
students will be

- use knowledge about the functional-stylistic and
communicative-pragmatic aspects of modern
media communication;

- have an understanding of the specifics of the
media text and its main varieties (journalistic, PR
and advertising text);

- analyze the structure, semantics and pragmatics
of media texts of different types of media (print,
television, radio, Internet)

Ilpepexeusummepi / Ilpepexeusumot / Prerequisites

Kypcmuiy Kickawa mazmynst / Kpamkoe codepycanue kypca/ Course summary

MenuanuHrBUCTHKAHBIH WHTErpaTuBTi cumathl. OHBIH
WIBIFY Teri MeH cebentepi. MeaWaIMHIBHCTHKA IIOHI.
MeauanuHrBUCTUKAHBIH HETi3r TEOPUSIIBIK Kypamjac
0eJiri peTiHae MeIuaMoTiH TYXKbIpbIMAaMackl. OTaHABIK
Tin Oimimiane BAK wmoTiHiH 3epTTey  IocTyplepi.
XKypHanucTik CTWIIb JKOHE OHBIH HETi3ri epeKIIeNiKTepi.
Menamna MOTIH koHe OHBIH Typiepi. llyOmuiucTukanbik

MOTiH (YHKIIMOHAIIBI-CTHIINCTUKAIIBIK, KoHE
KOMMYHHKATHUBTI-TIparMaTUKANBIK ~ acrekrtiiepae. PR
JKOHE  JKapHaMa  MOTIHIHIH  CTHJIMCTHKAchl  MEH

nparmMatukacel. Op Typiai BAK-tars! Tingig epekmeniri.

WNHTterpatuBHblA  XapakTep MEAUATUMHIBUCTUKUA. Ee
WCTOKM W  TPUYMHBI  BO3HUKHOBeHHus.  Ilpemmer
MenuanuHrBucTUKY.  KoHmenuuss  Meamarekcra — Kak
rJIaBHAs TEOpeTHIECcKast COCTAaBIISOILIAS
MEUATUHIBUCTUKU. Tpaauuuu uzydenus tekcta CMU B
OTEYEeCTBEHHOH JMHTBHCTHKE. [lyOnuuucTuyeckuii CTuib
W ero OCHOBHbIE OCOOCHHOCTH. MeOMaTeKCT U €ro
Pa3HOBUAHOCTH. [Ty6numuctnueckuit TEKCT B
(YHKIIMOHANBHO-CTHIIMCTHYECKOM W KOMMYHHKATHBHO-
rparMaTH4eckoM acrekrax. CTHINCTHKAa M IparMaTHKa
PR- u peknamnoro Ttekcra. Chneunduka s3bKka B
pasnmuyHbIX Bugax CMU.

Integrative nature of media linguistics. Its origins
and causes. The subject of media linguistics. The
concept of media text as the main theoretical
component of media linguistics. Traditions of
studying the text of mass media in Russian
linguistics. Journalistic style and its main features.
Media text and its varieties. Journalistic text in
functional-stylistic and communicative-pragmatic
aspects. Stylistics and pragmatics of PR and
advertising text. The specifics of the language in
various types of media.

Ilocmpexeuzummepi / Ilocmpexeuzumot/ Postrequisites

|
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Meoua mominoi peoakyusanay »ycone mooenvoey /Peoakmuposanue u mooenuposanue meouamexkcma / Editing and modeling media text

OKy makcamuwt / Yueonan yenv/ Purpose

BAK TiniHe 3amaHayW TOCUIAEp TYPFBICBIHAH TUIIIK

KOHE ceuney KYOBLIBICTAPBIH Tanayaby
MIPAKTUKAJIBIK JIaFIbLIAPBIH KaJIBIIITACTBIPY,
KOMMYHHKATUBTI COTCI3IIKTEPIiH, YKAHPJIIBIK

COMKECCI3IKTEeP/IIH, COHJICYy JKOHE TIPaMMAaTHKAJIBIK

KATeIIKTepAiH alablH any, Oacma, >Kemmik, Tene -
XoHe PanokypHaTUCTHKAHBIH 3aMaHayH JKaHPJIAPbIH
XKOHE THICTI MOTIHIEPII peNaKuusiay IaFabUIapbIH
urepy.

BripaboTath mNpakTHYeCKHE HABBIKM  aHalW3a
SI3BIKOBBIX M PEYEBBIX SBJICHHM C IO3ULUHU
COBPEMEHHBIX MOJAX0A0B K s13biky CMU, npoBoauTh
npoUIaKTUKY KOMMYHHUKATUBHBIX Heyjaad,
YKaHPOBBIX HECOOTBETCTBUH, pEeUYEBBIX u
rpaMMaTHYEeCKUX OIINOOK, OBIIAJICTh
COBPEMEHHBIMU  KaHpPaMH  JKYPHAJIUCTHUKA U
HaBBIKAMH PEJIAKTUPOBAHUS TEKCTOB.

To develop practical skills in analyzing
language and speech phenomena from the
standpoint of modern approaches to the
language of the media, to prevent
communication failures, genre
inconsistencies, speech and grammatical
errors, to master modern genres of print,
network, television and radio journalism and
the skills of editing relevant texts.

Oxvimy nomuiceci / Pezyiomamut 00yuenusn / Learning outcomes

Kypcrbl ¢oTTi asiKkraraHHaH KeiiiH OLtiMaadymbLiap
- Oacma MOTiHIH, ayIMO0, BUIEO HEMECEe HHTEPHET
MaTepualiblH OHJICHI3,

- MeauaTekcTi opTypai tTunreri BAK-ta kaObiinanran
HOpMaJapra, CTaHiaprrapra, popmarrapra,
CTHJIB/IEPTE, TEXHOJIOTUSUIBIK TaJlalTapra ColKec
KENTipy;

- OPTOJIOTHSI KOHTEKCIH/IET1 MOTIHIEpTe PEeBU3US
KYPrisy;

- MEIMaTEKCTiH aiyia-IapreICEIH HUBEIUPIICY

ITocse ycnemHoro 3aBepuieHust Kypca
o0yyarommecsi OyayT

- pelakTUPOBATh M€YaTHBIN TEKCT, ayAUO0-, BUIEO-
WA UHTEPHET-MaTepHa,

- IPUBOJUTH MEIUATEKCT B COOTBETCTBUE C
HOpMaMH, CTaHIapTamMu, popMaTaMu, CTHIISIMH,
TEXHOJIOTUYECKUMU TPeOOBAHUSAMH, IPUHATHIMU B
CMMU pa3HbIX THUIIOB;

- IPOBOJIUThH PEBU3UIO TEKCTOB B KOHTEKCTE
OPTOJIOTHH;

- HUBEJIMPOBATh MAHUMIYJISTUBHOCTh MEIUATEKCTA

After successful completion of the course,
students will be

- edit printed text, audio, video, or internet
content,

- to bring the media text in line with the
norms, standards, formats, styles, and
technological requirements adopted in
different types of media;

- perform revision of texts in the context of
orthology;

- neutralize the manipulativeness of the
media text

Ilpe

pexeusummepi / [Ipepexeusumut / Prerequisites

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

AJIBIHFaH JICKCUKAHBI KaHIaHABIPY. CTHIUCTHKAIBIK
esrepictep. Kazipri BAK TimiHaeri TemMeH 3koHe
KOFaphl JIeKCWKa. TIUIAIK HOpMa JKOHE Cceilley
KaTeJIri, CTUINCTUKATIBIK

KEMIIIUTIK, CO3 CEMAaHTHUKACHI, CO3/IIH, CTHIIMCTHKAJIBIK
60stybl, BAK TiNiHIH %KaproHU3alUsiChl, Ka3ipri COTTIH
KUIT ce3aepi, TUIAIK TajlFaM >KOHE TUIMIK COH.
Kopnoparustik BAK-TeiH OeltiHaik  Moaenbaepi.

AKTHUBU3aNUA 3aMMCTBOBaHHOM JIEKCHUKH.
Crunuctuueckne  u3MeHeHuss. CHMKEHHas U
BBICOKasi JIEKCMKa B s3bIKe coBpeMeHHbIx CMMU.
SI3pIKOBasK HOpMa U peuesas ommnoKa,
CTUJIMCTUYECKUI  HEIOYET, CEMaHTHKa CJIOBa,
CTUJIMCTHYECKAss OKpacKa CJOBa, >KaproHu3auus
s3pika CMU, KimrodeBbIe CI0Ba TEKYIIETO MOMEHTA,

S3BIKOBOM BKYC M si3bIkoBas Moja. IlpoduibHble

Activation  of  borrowed vocabulary.
Stylistic changes. Reduced and high
vocabulary in the language of modern
media. Language norm and speech error,
stylistic flaw, semantics of the word,stylistic
coloring of the word, jargonization of the
media language, keywords of the current

moment, language taste and language
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CrunucTrka XoHE ofe0M pelakiusiay TYPFhICBIHAH
TaOJIoOUATAPABIH  MOTiHAEpl. MOTIH  KaTeropusichl
peringe MHTEPTEKCTYaJIbUIBIK. WuTepTexct
¢durypanapsl: golexces, mapadpas, aNIIMKaIus,
aJuTIo3usl.  MeTaTteKkeT JKoHe MpoToTeKcT. JKemimik
KYPHAJIMCTUKAHBIH ~MEIMATEKCTepiH peraKiusiay.
Tenenmmap  xoHe  paauo -  KypHAIHCTHKA
MaTepualIapblH  peJakiusiaay. Meaua MoTiHzeri
MaHHITYJISIUS QIICTEPI.

Mojenu kopropatuBHbix CMU. TekcTsl Ta010M10B
C TOYKM 3pEHMS CTHIMCTHKH M JIUTEPAaTypHOIO

penakTupoBaHus.  VIHTEpTEKCTyaJlbHOCTh  Kak
TEKCTOBasi KaTeropus. MeTaTeKCT U INPOTOTEKCT.
PenaktupoBanue MEMATEKCTOB CETEBOM
KypHaIMCTUKU.  PenakTupoBaHue  MaTepualloB

TEJICBU3MOHHOU U PAIHO- )KYPHAIUCTUKU. [Ipremsl
MaHUITYJIATUBHOCTH B MEJJUATEKCTE.

fashion. Profile models of corporate media.
Tabloid texts from the point of view of
stylistics and literary editing. Intertextuality
as a text category. Intertext figures: citation,
paraphrase, application, allusion. Metatext
and prototext. Editing media texts of
network journalism. Editing of TV and radio
journalism materials. Manipulative
techniques in the media text.

Ilocmpexsusummepi / Ilocmpexsuszumwl/ Postrequisites

| -

| -

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

HIaaxmem A.K.

‘ Kynzyposa O.I.
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Memnexemmik opzanoapoazel ycane yKimemmik emec yubimoapoazvl Kommynuxayuanap/ Kommynukayuu 6 2ocopzanax u HI10/ Communications in
government agencies and non-governmental organizations

OKy maxcamul / Yueonan yenv/ Purpose

KoramMmeH Oaiinanbic KypaiIapblH Maiiganana
OTBIPBIT, MATUCTPAHTTAP aPACHIH/Ia MEMIICKETTIK
Oprasjiap/iblH, YKIMETTIK eMec YHbIMIapAbIH jKoHE
OpTYPIIi MaKCaTThl Ay TUTOPUSIIAPIBIH ©3apa
OpEKeTTeCyiHIH MPaKTUKAJBIK JAaFAbUIapbIH
KaJIBINITACTHIPY.

CdopmupoBaTh y MarucTpaHTOB MTPAKTUYECKHE
HAaBbIKH B3aMMOJIEHCTBHUS I'OCYIapCTBEHHBIX
OpraHOB, HEMPABUTEIbCTBEHHBIX OpPraHu3aluil u
Pa3IMYHbIX LEIEBBIX AYAUTOPUM UCIIOJNIB3YS
WHCTPYMEHTHI CBSI3€H ¢ 0OLIECTBEHHOCTHIO.

To provide undergraduates with practical
skills in interacting with government
agencies, non-governmental organizations,
and various target audiences using public
relations tools.

Okbimy namuceci / Pezynomamut o6yuenusn / Learning outcomes

Kypcrbl ¢oTTi asiKkraraHHaH KeiiiH OitiMaaymbLiap
- QJIEYMETTIK-CasiCH, SKOHOMHKAJIBIK, T'YMaHHUTAPIIBIK
FBUIBIMJIAp TEOPUSICHI MEH IPAKTUKACHI )KOHE KOFaM
JTaMybl OOMBIHINIA )KOFApHI O1TIM IEHTeiiH KopceTy;

- ©3€KTI 9JIEyMETTIK KOHE KOMMYHUKATUBTIK
npobnemanap OOMBIHIIA aKIApaTTHl CHIHH TAJIJay MEH
TeKcepyre xidepy;

- BAK xone PR KypbutbIMIap/isiH KbI3METIH Taaay,
ayJAMTOPUSHBIH CYpaHbICTApbIHA, Ma3MYH Ma3MYHbIHA
KaHaraTTaHY/AbIH QJIEYMETTIK ©JIIIeM/IEPIH XKYPri3y;

- GacKapyLIbUIBIK MISHIIMIEPIl 931pIIey jKoHe
KaObl1ay, KOMMYHUKATUBTIK (YHKIIUSIIap MEH
MIHJETTEP/Il cayaTThl iCKe achIpy;

IHocse ycnemHoro 3apepueHus Kypca
o0yyarommuecsi OyayT

JleMOHCTpUpOBaTh BBICOKMM YpPOBEHb 3HAHUU
TEOPUM U TIPAKTUKUA  COIMATIBHO-TIOJIMTHYECKHUX,
SKOHOMHMYECKUX, T'YMAHUTApHBIX HAyK M pa3BUTHS
00I1IECTBA;

- MOJBEprarb KPUTUYECKOMY AHAIU3Y M IIPOBEPKE
WHPOPMAIMIO 10 aKTYaJbHBIM COIMAIGHBIM U
KOMMHHUKATHBHBIM IpobieMam;

- AnammzupoBats aestenbHocth CMU u PR
CTPYKTYp, IPOBOAUTH COLIMOJIOTUYECKHE
W3MEPEHUS YIOBIETBOPEHHOCTH 3aIPOCOB
ayJIUTOPHUH, COAEPIKAHUS KOHTEHTA;

- pa3pabaThiBaTh W NPUHUMATH YIIPABICHUECKHE
peuieHus, TPaMOTHO peann30BbIBaTh
KOMMYHUKATUBHbBIE QYHKIIMU U 33/1a4U;

After successful completion of the course,
students will be

- Demonstrate a high level of knowledge of
the theory and practice of socio-political,
economic, humanities, and social
development;

- Critically analyze and verify information
on current social and communicative issues;
- Analyze the activities of media and PR
structures, conduct sociological
measurements of audience satisfaction,
content;

- develop and make management decisions,
competently implement communication
functions and tasks;

Ipe

pexeuzummepi / Ilpepexeusumeot / Prerequisites

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

KommyHUKaMsiHBIH aHbIKTaMackl. KoMMyHUKanus
yarinepi. PR-ga opTypsi KoMMyHHUKaIus TYpIiepiH
KosgaHy epekuieniktepi. Koramna aknapat tapary
TeopHUsIapbl: KOFaMBIK MiKip KemdacuIblIapbl
apKbUIbI bIKOA eTy; D.PomxepcTid quddy3usiibik
TEOpUSACHI KaHE T.0. MemiiekeTTik 0acKapyaarbl

Onpenenenne KOMMyHUKauu. Monenu
KoMMYHUKaIuu. OCoOOEHHOCTH UCITOIH30BAHUS
pa3nM4HBIX BUAOB KOMMyHHKanuu B PR. Teopuu
pacmpocTpaHeHus UHPOpPMaIuK B OOIIECTBE:
BO3JICHCTBUE Uepe3 TUIEPOB OOIIECTBEHHOTO
MHeHuS; [ dysnas gaopus 3. Pookepea u ap.

AKIapaTThIH pGJ'Ii. AKHapaTTBIK casjacar, MEMJICKETTIK

Posib nHpOpMALIMHU B rOCy1apCTBEHHOM

Definition of communication. Models of
communication. Features of the use of
different types of communication in PR.
Theories of information dissemination in
society: the impact through opinion leaders;
the diffusion theory of E. Rogers, etc. The
role of information in public administration.




OpraHaap MeH >KepriliKTi e3iH-631 6acKapy
OpraHJIapbIHBIH aKMapaTThIK alIbIKTHIFBl MEH
TpaHCHAPEHTTUIIT YFhIMIapbIHA aHBIKTaMa Oepy.
YEY TyciHiri >koHe oJap1bIH YUBIMIIBIK MOpTeOeci.
YEY Ttunonorusicel. YE¥ KpI3METiHIET MEMJICKETTIH
peuti. MakcaTTsl TonTap )oHe Ka3ipri YEY
KOMMYHHKAITUSUTBIK TEXHOJIOTHSIIAPHI. XaIbIKTBIH
aKrnaparka KYKbeIFbl. KOFaM/IbIK KaThIHACTap/ bl
Oackapyaarsl akImapaTThl KOpray. MeMIIeKeTTiK
oprannapabig PR kp13meTinaeri 3amMmanayu
aKIMapaTThIK-KOMMYHUKAIMSUIBIK TEXHOJIOTUSIIAPHI.
MemiekeTTik OacKapyiarbl 1araapbicTHIK PR.

ynpasienun. OnpeaeneHnue NoHITHI
MH(POPMAITMOHHOKN MOJUTUKH, HH(POPMAITHOHHOMN
OTKPBITOCTH U IIPO3PAYHOCTH OPTaHOB
roCy/1apCTBEHHON BJIACTH U MECTHOTO
camoynpasinienus. [Toustue HITO u ux
opranu3anroHHbli cratyc. Tunonorus HITO. Ponb
rocyaapcta B aestenbHoctu HITO. LeneBbie
TPYMIbl U aKTyaJbHbIe TEXHOJIOTMH KOMMYHHUKAIIUU
HITO. IIpaBo ob6mecTBa Ha MOTY4YEHUE
nHpopmanuu. 3anmTa vHGOpMaLuK B yIpaBICHUN
CBSI3SIMH C 00IIIECTBEHHOCTHI0. COBPEMEHHBIE
MH(OPMALIMOHHO-KOMMYHUKATUBHBIE TEXHOJIOTUU
B PR-nesrensHOoCTH OpranoB Binactu. KpusncHeie
PR B rocygapcTBeHHOM ynpaBlieHUU.

Definition of the concepts of information
policy, information openness and
transparency of public authorities and local
government. The concept of NGOs and their
organizational status. A typology of NGOs.
The role of the government in NGO
activities. Target groups and current
technologies of NGO communications. The
public's right to receive information.
Protection of information in public relations
management. Modern information and
communication technologies in PR-activities
of public authorities. Crisis PR in public
administration.

ITocm

pexeusummepi / [locmpexeuszumot/ Postrequisites

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Kycynosa A.M.

‘ Kycynosa A.M.
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Canovik meoua kommynuxayuanap / LHugppoevie meoua kommynuxayuu / Digital media communications

OKy maxcamul / Yueonan yenv/ Purpose

[udprbik Meaua KOMMYHHKAITUSHBIH,
OciiHEMaTepHANIIbIH ~ TCOPHUSJIBIK ~ HETI3JIepiH
KOHE IHMQPIBIK OpPTaHbl JaMBITYIBIH Ka3ipri
3aMaHFbl TPCHJITEPIH MEHICPY

OcBoeHHE TEOPETUYECKUX OCHOB IH(PPOBOH Meaua
KOMMYHUKAIIUM, BHUJICOKOHTEHTa W  COBPEMEHHBIX
TPEHIOB Pa3BUTHS UPPOBON Cpebl

Mastering the theoretical foundations of
digital media communication, video content
and modern trends in the development of the
digital environment

Oxvtmy namuoiceci / Pezyiomameut 00yuenusn / Learning outcomes

Kypcrsbi CoTTI asiKTAaFAaHHAH KeiiH
olmiMaymbLIap

- IUQPIIBIK OPTaia KYMBIC KYPrizy
oNliCTEMECIH KOJIJaHy,

-TYpJi OenrimiK Ky#enepae Meaua-
MarepuaniapAsl JaubIHAAY,

- UHTEPAKTUBTI KypajJapMeH KYMBIC iCTey
TOCUIIEPiH MEHTEPY,

- BAK xytienepi MeH U@ PIIBIK MOCIIbICPIHIH
Ka3ipri KarJaiiblH TaJaay ,

- nupasik BAK yinin menua eHimai Jaisiaaay
Macesenepi OoMbIHIIIA KeHee Oepy

IHocjie yenemHoro 3aBpepiieHusi Kypca o0y4Jaroumecst
oyayT

- IPUMEHATh METOIMKY BeIeHUsS paldOThl B IUGPOBOU
cpexne,

- TOTOBUTh MeIHa-MaTepUalibl B PA3JIUYHBIX 3HAKOBBIX
cHCcTeMax,

- BJIaAeTh crocobamMu padOTHI
WHCTPYMEHTaMH,

- aQHAJM3UPOBATh COBPEMEHHOE COCTOSIHUE CHUCTEM U
uudposeix moaeneit CMU ,

- KOHCYJIbTUPOBATh B BOIIPOCAX MOJATOTOBKHU
MearanpoaykTa s mudpossix CMU.

C HHTCPAKTUBHBIMH

After successful completion of the course,
students will be

- apply the methodology of working in a
digital environment,

- prepare media materials in various sign
systems,

- know how to work with interactive tools,

- analyze the current state of media systems
and digital models ,

- advise on the preparation of media products
for digital media

Ipepexsuzummepi / Ilpepexsuzumot / Prerequisites

Kypcmuiy kvickawa mazmynot / Kpamkoe codepicanue kypca/ Course summary

BAK »xyiienepi MeH LUQPIBIK MOJAEIbACPIHIH
Kazipri  okaif-kyiin  Ttanpmay.  JKahannany
koHTekciHaer: uugpnslk  BAK  mamybiHBIH
Heri3ri OarbITTapbl. Op TYpil Meaua xyilenep
KaFTalbIHIAFbl QJIEYMETTIK-CasACH KOHE MOJCHU
nporecTepli  JKapuslaylblH  epeKLIeNiKTepi,
UGPIBIK  MeAWa HWHIYCTPUS  JUHAMUKACHI
KOHTEKCTIHJIE aKIapaTThIK-KOMMYHHUKAIIHSIIBIK
TEXHOJIOTHSUIAPIbI  JaMBITYy. Menua MOTIHHIH
OPTYpPJII BU3YaJAbl AIIEMEHTTEPIH KYpy >KoHE
OHbl TpaUKajiblK TOJTHIPY HHTEPAKTUBTI
KypainapMmeH >kymbic. CaHABIK Telenuaapiaa
Ma3MyHJbl OHJIIPYIIH EpeKIIEeTIKTePl, OHbI
KYPYABIH HET13T1 OHAIPICTIK MUKIAEPl, MOTIHIIK

AHanan3 COBpEMEHHOI'O0 COCTOSHUSI CHCTEM U LIM(PPOBBIX
mozeneii CMMUM. OcHOBHBIE HamnpaBlICHUS pPa3BUTHUSA
muppoBeix CMU B KOHTekcTe  IoOaM3alvu.
OCOOEHHOCTH OCBEIIEHUSI COLUATBHO-TIOJUTUYECKUX H
KYJIbTYPHBIX IPOLIECCOB B  YCIOBHUSX  Pa3IMYHBIX
MEANACHUCTEM, Pa3Butne UH(POPMAaIMOHHO-
KOMMYHHUKAIIMOHHBIX ~ TEXHOJOTMM B KOHTEKCTE
JUHAMUKA — 1dpoBoit  menuanHayctpuu. CosnaHue
Pa3IMYHBIX BU3YalbHBIX 3JIEMEHTOB MEIUATEKCTa U €ro
rpagpuyeckoe HamojdHeHue Pabora ¢ MHTEpaKTUBHBIMHU
uHCTpyMeHTaMU. OcOOE€HHOCTH NPOU3BOJCTBA KOHTEHTA
Ha UppoBOM TEJIEBU/ICHUH, OCHOBHBIE
MPOM3BOJICTBEHHbIE IMKJIBI €ro CO3[aHUs, HaBbIKU
pabOThl € TEKCTOBHIMM M ayJUMOBHU3YaJIbHBIMU

Analysis of the current state of media systems
and digital models. The main directions of
digital media development in the context of
globalization. Features of the coverage of
socio-political and cultural processes in
various media systems, the development of
information and communication technologies
in the context of the dynamics of the digital
media industry. Creating various visual
elements of the media text and its graphic
content Working with interactive tools.
Features of content production on digital
television, the main production cycles of its
creation, skills of working with text and
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JKOHE ayJIHMOBU3YyaJl[Ibl MaTEPUAIIIAPMEH KYMBIC

iCTey NaFablIaphl.

MaTepHaJIaMH.

audio-visual materials.

Ilocmpexsusummepi / Illocmpexeuszumot/ Postrequisites

bazoapnama scemexuiici / Pykosooumenwv npozpammst/ Programme manager

Kyneyposa O.I.

Kyneyposa O.I.
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