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DJNEeKTUBTI MOHJEp KaTajorbl KbICKAIlla CHUIMATTaMachl, OKBITY MAaKcaThl, OKY
Ma3MYHBI %oHE KYTIIETIH OKYy HOTHXKECI KOPCETUITeH TaHAay KOMIIOHEHTIHE KipeTiH
noHAep Ti3iMiH KamTuabl. 2025 kpuinapaa KaObUIIaHFaH KPEIUTTIK TEXHOJIOTHUS
OOMBIHIIIA OKUTHIH CTYJCHTTEPIE apHAaJIFaH.
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KOMITOHEHTa IO BBIOOPY M WX KpaTKOE OMHCAaHUE C YKa3aHWEeM IIeId HU3y4YCHUS,
COJICp)KaHMS U OXKUJIAeMBIX pe3yJibTaToB oOyueHus. [IpeaHazHaueH sl CTYIEHTOB,
00yJaroIMXcsl Mo KPeAUTHOM TeXHOJoTHH, Habopa 2025 roja.

The catalog of elective disciplines contains a list of elective disciplines and
their brief description with the purpose of study, content and expected learning
outcomes. It is intended for students, studying on credit technology, the set of 2025.
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Kipicne

DNEeKTUBTI TOHACP KaTalorbl OKBITYIBIH KpEeIUTTIK >Kyieci OoiibiHIIa
KYpacTbIpbUIaJbl. DJEKTUBTI MOHIEP KaTalorbl KYWEJICHTreH TaHiay OOMbIHIIIA
MIOH/IEP TI3IMIH KOHE OJIapAbIH KbICKA CHITATTaMAaChIH KapacThIPaIbl.

CTyneHT MaMaHIBIKTapJAblH MIHACTTI KOMIIOHEHT/’KOFapbl OKYy  OpPHBI
KOMIIOHEHTIHIH  TIOHJAEPIH MEHIepyMeH KaTap, YCBHIHBUIBII OTBIPFaH TaHAay
OOMBIHIIIA ITOHIEP/I1 TaHJIAIl aJTyhl THIC.

DONeKTUBTI MOHJEPAl TaHJayFa 3jBaiizep keHec Oepeni. CTyAeHT 3aBal3epMeH
OipJyiece OTBIPBIN, CTYJIEHTTIH JKEKE OKY OCHAapblH KYpYy YILIIH MOHAEPre Ka3bLly
HBICAHBIH TOJITHIPAJIBI.

Kypmerti crynentrep! biniMm 0Oepy TpaeKTOPHUACHIHBIH OIPTYTAaCTHIFBIHBIH
oinacteipbutybl  Ci3lliH OoJjlalakra MaMaH peTiHJE KOciOW JallbIHBIFBIHBI3ABIH
JIEHIei1HEe BIKIAJ €TETIHIH €CTE€ CAKTaybIHbI3 KEPEK.

BBenenue

[Ipy KpenUTHOM TEXHOJNOrMU OO0ydeHHs pa3padaTbIBaeTCsl  KaTalor
ANIEKTUBHBIX JUCHUIUIMH, KOTOPBIA MpEACTAaBIsIET COOOW CHCTEeMaTU3UPOBAHHBIN
MepeYeHb IMCLUUILIMH KOMIIOHEHTA MO BBIOOPY U COAEPKUT KPATKOE UX OINKCAHUE.

Hapsiny ¢ u3yueHueM JUCHUIUIMH 00s13aTEIBHOTO / By30BCKOTO KOMIIOHEHTA,
CTYJEHT JOJDKEH BBIOPATh JJI U3YUECHUS JUCIUILIMHBI KOMIIOHEHTA IO BHIOODY.

KoHncynpTamnuu mno BeIOOPY 3JIEKTUBHBIX JUCHMIUIMH JaeT 31Baizep. Bmecte ¢
HUM CTYJIEHT 3amojiHseT ¢opMy 3allUCH CTYJEHTOB Ha JUCIUIUIMHBL AJis
coctasienust UYII (uHauBuayassHOro yueOHOTO J1aHa).

VYBaxkaemble cTyfeHThl! BaXHO NOMHUTb, 4YTO OT TOr0, HAaCKOJIbKO
MPOJlyMaHHOW M 1esocTHOM OyaeT Bama oOpa3zoBarenbHas TpPacKTOPHs, 3aBUCHUT
ypoBeHb Bamieil npodeccuoHanbHOM MOArOTOBKH, KaK Oy IyIIero CueaiucTa.

Introduction

With credit technology of education, a catalog of elective disciplines is being
developed, which is a systematized list of optional disciplines and contains a brief
description of them.

Along with the study of the disciplines of the compulsory / university
component, the student must choose an optional component to study the discipline.

Advice on the choice of elective disciplines is given by an adviser. Together
with him, the student fills out the student registration form for disciplines to compile
an IEP (individual curriculum).

Dear students! It is important to remember that the level of your professional
training as a future specialist depends on how well thought-out and holistic your
educational trajectory will be.



CemecTtp 0oiibIHIIA 3JIEKTUBTI IOHAepaAi 00,1y /Pacnpenenenne 31eKTHBHBIX

aucuunIuH no cemecrpam /Distribution of elective courses by semester

[Tonnin aTaysl / HanmenoBanue mpucturminasl /The name of the discipline

Kpenurrep
caHbl /
Kom-Bo

KpeIuTOB/

Numberofcr

edits

Axangemust
JIBIK
Ke3eH/
Axan
nepuon/
Academic
period

KyKpIK sk0HE chI0aiiiac >keMKOPJIBIKKA KapCchl MOJICHUET Herizepi /
OcHOBBI TIpaBa ¥ AHTUKOPPYIIIUOHHON KYJIBTYPHI /
Basics of Law and Anti-Corruption Culture

DKOHOMHUKA JKOHE Kocimkepiik Herizgepi/ OCHOBBI IKOHOMHKH U
npeanpuHUMaTeNnbcTBa/ Basics of economics and business

KembacmpLibik Herizaepi / OcHoBwl muaepctBa / Basics of Leadership

DKOJIOTHSl KOHE TIPIIUTIK Kayirci3miri Heriznaepi/ DKOJIOTHsS U OCHOBBI
6e3onacHoctr xu3HeaesTenpHocTH/ Ecology and Basics of Life Safety

FrutbiMu 3epTTeynep/in Heri3aepi JKoHe akaIeMUsIIbIK Xat /
OCHOBBI HayYHBIX HCCIICIOBAHUH U aKaJIEMHUYECKOE THCEMO/
Basics of Research and Academic Writing

KapxbutblK cayarThiiblK Herizaepi/ OCHOBBI (pUHAHCOBOH TIpaMOTHOCTH/
Basics of financial literacy

WHKII03MBTI  ©3apa  opeKeTrecy OJTUKackl / DTHKAa HHKIIO3WBHOIO
B3aumoneuctus/ Ethics of inclusive interaction

Typuctik KpI3MeTT€ TaMaKTaHy/Abl YHBIMAACTBIPY *OHE KbI3MET KOpCeTy
monenueTi / OpraHuzaiys TUTaHUST W KyJbTypa OOCITYy)XHUBaHHS B
typuctckoii aesitensHoctu/ Organization of a Food and Culture of Service
in Tourist Activity

KoHnakkalnbUTBIKTaFbl STHKAIBIK KBI3MET KOpceTy / TUKa 00CIyKUBaHUSA B
rocrenpuumMctBe / Ethics of Service in the Hospitality

Event- menemxmenti/Event- menemxkment/Event Management

DKoNOTUsIBIK Typu3M/DKosorudeckuil TypusM/Environmental Tourism

Typucrik KELIEeHAEepAiH YUBIMAACTBIPY-IIAPYallbUIBIK KbI3METI
Oprann3alliOHHO-X03AMCTBEHHAsl ACSTEIBbHOCTh TYPUCTCKUX KOMIIJIEKCOB
Organizational and Economic Activities of Tourist Complexes

EMpaey-caybIKTBIDY TYpPU3MIiHIH peKpeanusIbIK pecypcrapsl
Pexpeanronnsie pecypcsl J1e4eOHO0-03/I0POBUTEIIHHOTO TyprA3Ma
Recreational Resources of Seductive-Optimistic Tourism

TypucTik KbI3METTIH KYKBIKTBIK Heri131epi/[IpaBoBbie OCHOBBI TYpPUCTCKON
nesirenpHOcTH/ Legal Basis for Tourism Activity

Typuctik Kpi3Mer ncuxosnorusicbl/IIcuxonorust TypucTckon esiTebHOCTH/
Psychology of Tourism

TypusM KocimopbIHAAPBIHBIH Kap KbI-IIApYyalIbIIbIK KbI3MeTi/ OUHAHCOBO-
XO34WCTBEHHAs JeSATeIbHOCTh mpeanpusthii  Typusma/Financial and
economic activity of tourism enterprises

Typusmaeri Oara Oenriney/llenooOpazoBanne B Typusme/Stocking in
Tourism

Typu3MHIH AaMybIH MEMJIEKETTIK perTey/l ocyJapCcTBEHHOE pEryIupOBaHue
pa3BuTHs Typu3Ma/State regulation of tourism development

TypusMHiH 6esiceHal )KoHe KCTpeMaibl Typiiepi / AKTUBHbBIE U
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SKCTpeMalibHbIe BUBI TypusMa / Active and extreme types of tourism

Typuctik 6u3HeCTI xKocnapiay koHe yilbimaacteipy/ [InanupoBanue u
opranm3anus Typuctckoro omsneca/Planning and Organization of Tourist
Business

TypusMm HHIYCTPHSCHIHIAFBI OU3HEC-TIPOLIECTI MOIeIbaey/MoIeTUpOBaHEe
ousHec-mporecca B muuayctpun typusma/ Modeling of Business Processes in
Industry Tourism

Bencenai MmapuipyTrapaa TypHCTIK TONTHI Oackapy/Y ipaBlieHUE TYPUCTKOM
IpYMIIOH HAa aKTUBHBIX MapiipyTax/ Management of a tourist group on active
routes

Typusmueri MHCTPYKTOPIBIK MaibIHABIK/ MHCTpYKTOpCKass MOArOTOBKA B
Typusme/ Instructor training in tourism

Typusmue Oponaay/bponupoBanue B Typusme/Reservation in tourism

Typusmue kommbrotepiik xone PR-rexnonorusinap / Kommnsrorepusie u PR-
texHosoruu B Typusme/Computer and PR-technologies in tourism

Typucrik KbI3MeTTeri HHHOBAIMSUIBIK TEXHOIOTHsIap/ IHHOBAIIMOHHBIE
TEXHOJIOTUU B TYPHUCTCKOH AestenbHocTH / Innovative technologies in
tourism activities

Typusm canacblHIaFbl KOPHMOPATHUBTIK MOJCHHET KOHE KBI3METKEpJepi
Oackapy / KopropaTuBHasi KyJbTypa W YIpaBICHHE MEPCOHAIOM B cdepe
typusma / Corporate culture and personnel management in tourism

Typusmui FeUTBIMU-oIiCTEMETIK KaMTaMackl3 eTy/HayuHno-meToamueckoe
obecnieuenue typusMma/Scientific and methodological support for tourism

KoHakkalIbUTBIK WHIY CTPHUSICBIHAAFEI )K00aBIK KbI3MeT /[IpoekTHas
JesTeNIbHOCTh B MHyCTPUH roctepuuMcTBa / Project activities in the
hospitality industry

XaJpIKapanbIK >KoHE 1K1 Typu3M Typonepeitunri / TyponepeiTunr
MEXIyHapOoAHOI0 U BHyTpeHHero Typusma / Turopereyting international and
domestic tourism

XanblKapaJbIK ’KoHE 11IK1 TYpU3M MEHEKMEHTI / MeHeIKMEHT
MEXYHapOAHOTO U BHYTpeHHero Typusma / Management of international
and domestic tourism

Minor

Huciunnuna 1

Jucrunnuna 2

HucrtunnuHa 3




2 Kypc CTyleHTTepiHe apHAJFaH 3JIEKTUBTI MH/AeP / DJIeKTUBHbIE TUCHMILIMHBI JJI51 CTYAEHTOB 2 Kypca/
Elective disciplines for 2nd year students

KYKbIK ocone colbaiiniac s#cemKopablKKa Kapcol maoenuem He2izoepi/ Ochossvt npasa u aHmMuKoppynuyuoHHou Kyabmypol/
Basics of Law and Anti-Corruption Culture

OKy makcamut / Yueonan yenv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH

Cei0aiimac  KEeMKOpJIbIKKAa Kapchl ic-Kumbul | ChopmupoBaTh cucTeMy mpaBoBbix 3Hanuii u | TO form a system of legal knowledge and a civic
OOMBIHIIA KYKBIKTBIK OUIIM MEH a3aMaTThIK | IPakJaHCKOM MO3MIIMU IO MPOTUBOACHCTBHIO | POSition on combating corruption.
YCTaHbIM KYHECIH KaJIBIITACTHIPY. KOPPYIILHUH.

Oxvimy nomuceci / Pezyiomamut 00yuenusn / Learning outcomes

Kypcrbl CoTTI asiKTaFaHHAH keiiin | Ilocsie ycmemHoro 3aBepmenusi kypca | After successful completion of the course,

oiriManymbLIap: o0yuJaromuecst OyayT: trainees will:

Ka3akcTaHHBIH KOJIIaHBICTarbl 3aHHAMACBHIHBIH | - IIOHUMATBH OCHOBHBIE nojoxenus | - understand the main provisions of the current
Heri3ri  epexenepiH, MemiekeTTik Oackapy | ACHCTBYIOIIETO 3akoHozatenbcTBa | legislation of Kazakhstan, the system of public
OpraHJapbIHBIH JKYHECiH, COHal-aK chiOainac | KazaxcraHa, CHCTEMY opraroB | administration, as well as the essence, causes and
KEMKOPJIBIKKA KapChl IC-KUMBUIIBIH MOHIH, | TOCYJIapCTBEHHOTO yIpaBJICHWs, a Takxke | measures to combat corruption;

cebenTepi MEH MIapanapblH TYCIHETIH OONaapl; | CYIIHOCTb, NPUYHHBI " Mmepsl | - analyze events and actions from the point of view
- OKHWFajap MEH dPEKETTEP/ 3aH TYPFHICHIHAH | IPOTHBOAEHCTBUS KOPPYIIIHH; of law,

TN IbI, - aHaTM3UpOBaTh CoObITHS | geiicTBus ¢ | - apply regulations, as well as use spiritual and
- HOPMATHUBTIK aKTiIEpai KOJJaHy, COHJAi-aK | TOUKH 3pCHHS IIPaBa, moral mechanisms to prevent corruption;
ChiOaiijlac  JKEMKOPJIBIKTBIH ~ aJIbIH  aJIyJIbIH | - MPUMEHSATh HOPMATHUBHBIC akKThl, a Takxke | - possess: skills in conducting legal analysis of
pPYXaHH-aIaMTepIILTIK TETIKTEPiH KOJJaHabl; | 3aJeiCTBOBATH JyXOBHO-HpaBCTBeHHBIE | various documents, skills in improving the anti-
- MeHrepyi THiC: Typii KyKaTTapra KYKBIKTHIK | MEXaHH3MBbI IPEOTBPAIICHHS KOPPYIIIIHH; corruption culture;

Talfay ~ OKYprisy  JaFapuIapbl, — chi0aiiyiac | - BiaJeTh: HaBbIKaMH BeleHus mpasoBoro | - apply legal knowledge against corruption in their
KEMKOPJIBIKKA KapChl MOJICHUETTI SKETUIIpY | aHaiW3a pa3JIMYHbIX JTOKYMEHTOB, HaBbikamu | daily activities;

JaFAbLTAPHI; COBEPIICHCTBOBAHHUS  aHTHKOPPYMHIHMOHHOM | - t0 know: the essence of corruption and the causes
- 03 eMipiHJie chIbaiiac JKeMKOPIBIKKA KApChl | KyJIbTYPHI; of its origin; the measure of moral and legal
KYKBIKTBIK O1TIMI1 KOJIIaHy; - NPUMEHATh B CBOeH ku3HemesTenpHOCTH | responsibility for corruption offenses;

- Oimyre THic: chIOaiiyac )KeMKOPJIBIKTBIH MOHI | IPaBOBbIE 3HAHUS MPOTUB KOPPYILIHH; - be able to: realize the values of moral
»KOHE OHBIH Maiijga 0oiy cebenTepi; chiOaiac | - 3HATh: CYNIHOCTh KOppyNuuy U npuuuHbel ¢€ | consciousness and follow moral norms in daily
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KEMKODPIBIK ~ KYKbIK  Oy3yHIBUIBIKTap  YLIIH
MOpPaJIBJIBIK-aIaMI€pIIITIIK ~ KOHE  KYKBIKTBIK
KayarnKepuIIiK mapaiapsl;

- MEHrepyli  Kepek: MOpaJIbJBIK ~ CaHa
KYH/IBUTBIKTApPBIH ICKE aChIpy KOHE KYHJENIKTi
IPaKTUKaJa azlaMrepIuiIiK HOpMaJlapbIH
yCTaHy; xKacrap apacelHAa  ChIOaiinac
KEMKODPJIBIKKA Kapchl MOJECHUET JCeHIreiliH
apTTHIPy OOMBIHIIIA KYMBIC JKaCalIbl.

MIPOUCXOKACHUS; Mepy MOpPaJIbHO-
HPaBCTBEHHOW WM MPaBOBOI OTBETCTBEHHOCTH
3a KOPPYILUOHHBIE IIPaBOHAPYIICHUS,

- yMeTb: peain30BbIBaTh  LIEHHOCTH
MOpajJbHOIO  CO3HaHUsI U CJENOBaTh
HPABCTBEHHBIM HOpPMaM B TOBCEIHEBHOM
MpaKTUKe; paboTaTh HaJ TOBBIIICHUEM
YPOBHSL aHTUKOPPYMIIMOHHOW KYJIbTYPHl B
MOJIOACKHOM Cpeie.

practice; work to raise the level of anti-corruption
culture among young people.

Kypcmuiy kbickawa masmynst / Kpamrkoe cooepicanue Kypca/ Course summary

MemMiekeT MeH KYKBIKTBIH HeEri3ri YFbIMIAphl
MEH  Kareropusuiapbl.  KYKBIKTBIK  KapbIM-
KatbiHacTap. KP KOHCTUTYIUSIIBIK KYKBIFBIHBIH
Herizaepi. KP OKIMIIUIIK KoHE KBUIMBICTBHIK
Kykblk Herizuepi. KP  A3zaMaTThIK  KYKBIK
Heriznepi."Cpibaitiac KEeMKOPJIBIK' YFBIMBIHBIH
TEOPHSUIBIK-9iCHaMaNbIK Herizaepi. Cribaiinac
AKEMKOPIBIKKA KapChl 1C-KUMBLUI IIApThI PETIH/IE

Ka3aKCTaHIBIK KOFaMHBIH QJIEYMETTIK-
OSKOHOMHMKAIIBIK  KaThIHACTapbIH  JKETUIAIPY.
Crli0atinac YKEMKOPJITBIK MiHE3-KYJIbIK

TaOUFATHIHBIH TICUXOJOTUSUIBIK EpPeKIIeTIKTEPI.
Cri0aitnac  )KEeMKOPJIBIKKA KapChl MOACHHUETTI
KAJIBIITACTHIPY. Cribaiinac  ’KeMKOPJIBIKKA
KapChl 1C-KUMBUIT MOCEJNIeNIepiHAe MEeMJIEKEeT TeH
KOFaMJIbIK YIBIMIAPABIH ©3apa iC-KUMBLIBL.

OcHoBHbIE MOHSITUS u KaTeropuu
rocyzapctsa u npasa. [IpaBoBbie OTHOIICHHS.
OcHOBBl  KOHCTUTYyIIMOHHOTO TmpaBa PK.

OCHOBBI aIMUHUCTPATUBHOTO U YTOJIOBHOTO
npaBa PK. OcHoBbl rpaxaanckoro npasa PK.
TeopeTnko-MeToq0I0rHUECKUE OCHOBBI
MOHATHSL «KOppynuum». CoBepIIEHCTBOBAHHE

COLIMAJIbHO-D)KOHOMHUYECKUX OTHOIIEHUH
Ka3aXCTaHCKOTO OOIIeCTBa KaK YCJIOBUS
IIPOTUBOAECHUCTBHIO KOPPYTILHH.
[Icuxonornueckne OCOOEHHOCTH IPUPOJIBI
KOPPYHILIMOHHOTO MOBE/ICHUS.
dopmMupoBaHue AHTUKOPPYILIHOHHON

KyJbTYphl. B3aumopneiictBue rocygapcrsa H
OOIIECTBEHHBIX OpraHu3aluili B BOIpOcax
IIPOTUBOAECUCTBUS KOPPYILIMH.

Basic concepts and categories of state and law.
legal relations. Fundamentals of the Constitutional
law of the Republic of Kazakhstan. Fundamentals
of administrative and criminal law of the Republic
of Kazakhstan. fundamentals of civil law of the
republic ~ of  kazakhstan.  theoretical and
methodological foundations of the concept of
"corruption”. improvement of socio-economic
relations of the kazakh society as a condition for
combating corruption. psychological features of the
nature of corrupt behavior. formation of an anti-
corruption culture. Interaction of the state and
public organizations in the fight against corruption.

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Baumacosa M.JK.

bamuwipbexosa JI.C.

| Baitasova M.Zh. Batyrbekova D.S.




DKoHOMUKa dcane Kacinkepiik Heziz0epi/ OcHo8bl IKOHOMUKU U npeonpunumamenscmea/ Basics of economics and

business
OKy makcamut / Yueonan yenwv/ Purpose
KA3AKIIA HA PYCCKOM IN ENGLISH
CaylayaTThl SKOHOMHUKAIBIK Oibl, Oacekenectik | DopMUpoBaHUEe  3KOHOMHYEcKoro obpasa | Formation of an economic way of thinking,
opTaza KOCIOPBIHAAPIBIH TaOBICTHI | MBIIUICHHS, TeOpeTUUeCKUX U mpakrtuueckux | theoretical and practical skills of organizing
KOCIMKEpJIiK ~ KbI3METIH  YHBIMIACTBIPY/bIH | HABBIKOB OpraHu3aIiK yenemHo# | successful entrepreneurial activities of enterprises
TEOPHSUIBIK JKOHE TXKIPUOETIK JaFAbUIapbIH | MPEeANPUHUMATEIBCKON JeITeJILHOCTH | IN @ competitive environment

KAJIBIIITACTBIPY.

MPEeANPUATHI B KOHKYPEHTHOH cpefie

Hamuodiceci / Pesynomamol 06yuenusn / Learning outcomes

OKbimy
Kypcerbi CoTTI asIKTaraHHAH KeHin
oiniManymbLIap:
1- xa3ipri 3aMaHfbl 3KOHOMHKA MPUHLIUNOTEP]
MEH  3aHJBUIBIKTapIbIH  KbI3MET  €TUIYIH,
HSKOHOMHKAJIBIK ~KaTeropusuiap, MHKPO KOHE
MaKpOACHI e IeTi YFBIMIIBIK anmaparThl
TYCiHen,

2- DKOHOMUKAJBIK JKaFqai bl TaIIaiabl;

3- KOCINKepJiK KbI3METTIH OChbl HeMece Oacka
TYpJIepiHiH 0a3aJbIK MPOIIECTEPIH OeNTieh/Il;

4- TaOBICTBI KOCIMKEPIIK KbI3METiHE MiHE37eMe
oepeni;

5- Ou3Hec-)Kocmap bl Kypasbl )KOHE YChIHA/IBI,

6- ayraH OUTIMJEPIH MaWIANBl KOCITKEPITIK
KbI3MET YILiH KOJAaHAIbI;

7- KOCITIKEPJIIK KBI3METTI YKOHOMHKAJIBIK KOHE
oNleyMeTTIK 0ackapy cajlachlHAa AYpPHIC LIENIiM
KaOpUIIai anasl.

IMocae ycmemHoro
o0yuaruuecs OyayT:

3aBeplIeHHs] Kypca

1- noHMMaTh NPUHLUUIOBI UM 3aKOHBI
(GyHKIMOHUPOBAHUS COBPEMEHHOMN
SKOHOMMKHM, OJKOHOMHMYECKHE KaTE€ropuy,
NOHATUMHBIA  ammapar Ha  MHKpPO- |
MaKpOYPOBHSIX;

2- aHAJIN3UPOBATh SKOHOMMYECKYIO
CUTYaLUIO;

3- BBLIETATH 0a30BBIE IMPOIECCH TOTO HIIH
MHOTO BUJA IpeIIPUHUMATEIBCKOM
NeSITeNIbHOCTH;

4- naBaTh XapaKTEPUCTHKY YCHEIIHOCTH

Hpe)IHpI/IHI/IMaTeJ'ILCKOI\/’I NEATCIIbHOCTH,

5- cocTaBisATh M TPE3EHTOBAaThH OW3HEC-
MJIAHBI,

6- mNpUMEHSATh TMOJyYEHHBIE 3HAHUS JUIS
MTOCTPOCHUS MPUOBLITLHOM
MPEANPUHUMATEIBCKOMN IEITEIbHOCTH

/-IpUHUMATh  IPAaBWJIbHBIE  pEUICHUs B

After successful
trainees will:

1- to understand the principles and laws of the
functioning of the modern economy, economic
categories, conceptual apparatus at the micro and
macro levels;

2- analyze the economic situation;

3- identify the basic processes of a particular type
of business activity;

4- to characterize the success of entrepreneurial
activity;

5- make and present business plans;

6- apply the acquired knowledge to build a
profitable business

7-make the right decisions in the field of economic
and social management of business activities

completion of the course,

10




00JIaCTH SKOHOMHYECKOTO M COLMAIBHOTO
yIpaBiIeHUS peaITPUHUMATEIbCKOM
JeSTeTbHOCTH

Kypcmoty kbickawa mazmynut / Kpamkoe cooeprcanue kypca/ Course summary

DKOHOMHMKA KbI3MET €TYIHIH 1preii Macenenepi.

OyHIaMeHTalbHbIE poOIeMbI

Fundamental problems of the functioning of the

Kanuran. CypaHbiC MEH YCBIHBIC HapbIFbl. | QyHKIMOHUpPOBaHUS SKoHOMuKU. Kammran. | economy. Capital. The market is supply and
Bocekenectik sxone moHomnonus. Kocinkepiik: | PeiHok Cripoc u mpeaoxenune. Konkypenrus | demand. Competition and monopoly.
TYCIHIT, MOHi, Herisri  Typiaepi koHe | M MoHomonus.  [IpeanmpunumarensctBo: | Entrepreneurship: the concept, essence, main types
YHBIMIACTBIPY HBICAH/IapPhI. Kocinkepiik | moHsTHe, CyIIHOCTh, OcHOBHbie Buabl u | and forms of organization. Risks in business
KbI3MeTTerl Toyekenaep. Kommepuusuibik Kynus | Gopmbl OpraHH3aluH. Pucku B | activities. Trade secrets and ways to protect them.
’KOHE OHBI Kopray Tociimepi. Kocimkepiik | mpeanpuHUMATEIbLCKON nesreiapHocTH. | Financing of entrepreneurial activity. Culture and
KBI3METTI Kap KbLIaHIBIPY. Kacinkepnik | Kommepueckast taiina u crioco0sl ee 3amuThl. | ethics of entrepreneurship.
MOJICHHUETI JKOHE STHKACHI. MduHaHCHPOBaHUE  MPEANPUHUMATEIHCKOM

JESATEeTBHOCTH. Kynerypa  u ITHKA

pEANPUHAMATEILCTBA.

bazoaprama scemexuiici / Pykosooumens npozpammut/ Prog

ramme manager

JKazvikbaesa I K. Tacmemuposa JK.A. TastemirovaZh.A. Senior Lecturer, Master of
Economics, Zhazykbaeva G.K.
Kowbacwvinoik nezizoepi/ Ocnoswt 1udepcmea/ Basics of Leadership
Oxy maxcamul / Yueonan yenv/ Purpose
KA3AKIIA HA PYCCKOM IN ENGLISH
CryneHTTepaiH KemOacIIbUIBIK —KacueTtepni, | OBmaaeHue crymeHTamu Mmeromosorueit u | Students' mastery of the methodology and practice
CTHJIBJICP/Ii, KOCIIOPBIH, aiiMaK JKOHE JKalIbl el | npakTthukod  3¢ddexkruBroro  ympasnenus | Of effective management of human behavior and
JEHreHiHae ocep €Ty OMiCTepiH  THIMJI | MOBEAECHHEM | B3auMmojcicTBueMm Jrozaeit | interaction through the effective use of leadership
naiganany apKbUIbl alaMIapIbIH MiHE3-KYJIKBIH | IIyTeM 3¢ heKTUBHOTO ucnonbs3oBanus | qualities, styles, methods of influence at the
KOHE ©3apa opeKeTTeCyiH THIMII Oackapy | JMISpCKUX  Ka4decTB, CTWied, wmeromnoB | enterprise level, the region and the country as a
ollicTeMeci MeH MPaKTHKAChIH MEHTepY BJIMSIHUS Ha YPOBHE Npeanpustus, pernona u | whole
CTpaHBI B 11EJIOM
Oxvimy nomuoiceci / Pezyiomamut 00yuenusn / Learning outcomes

Kyperbl corri askraranHan keiiin 0Oidim | [Tociie  ycmemHoro 3aBepmenusi kypca | After successful completion of the course,
aJylmbLiap: odyuaromuecst OyayT: trainees will:
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1) OackapynablH OapibIK JACHICHICPIHACTI
yibIMIApIarbl  KOMIOACIIBUIBIK — MACeNeIepiH
TEOPUSIIBIK ~ KOHE  NPAKTHKAIBIK  I[IEIIyTe
FBUIBIMM KO3KapacThlH MOHI MEH OJiCTEpiH
TYCiHei,

2) OacKapyuIbLIbIK MIHACTTEP/Ii HICIIY YIIiH
KOIIOACIIBIIEIK, e’ OMITIKTIH HET13r1
TEOPHUsIAPbIH KOJIJaHAaIbI;

3) ’xeke OaChIHBIH AaPTHIKIIBUIBIKTAPBl MEH
KEMIIIUTIKTEPiH ChIHUA Oaraliaii/ibl;

4) yKbIMIa OKYMBIC ICTEy; OJICyMETTIiK
MaHBI3/Ibl MOceNeNep MEH YIepicTepal Tanjay,
TONTHIK TUHAMHUKA  YJAepicTepiH KOHE
KOMaHJaHbl KAJBINTACTHIPY KaFUAATTapbiH OiTy
Heri3igae TONTBIK JKYMBICTBI THIMOL
YUBIMIIACTBIPA/IBI;

5) TysFaapaisik, TOTITHIK KOHE
YUBIMIACTBIPYIIBIIBIK ~ KOMMYHUKAIIHUSIIAPIBI

Tajay *KoHe xKoOamanIsl,

6) ickepiik KapbIM-KaThIHAC Jaf/blIapbiHa
e Ooity; op TYypil >Karmaijapra OalIaHBICTHI
OackapyblH alyaH TYpJi CTUJIbJAEpiHE He OoIy;
Kel0aclIbUIBIK KacUeTTepAl 3epTTey oicTepl
MEH oicTeMenepiue, KoI0aCIIbUIBIK
KaOumeTTepal JaMBITYy TEXHOJOTHUsIIaphIHA We
0oJ1a 1B

1) moHUMaTh CYHIHOCTh W METOJBI
Hay4yHOI0 IOAXOAAa K TEOPETHYECKOMY U
[IPaKTUYECKOMY pELIeHUIO npoosem
JUACPCTBA B OpraHU3alUsaX Ha BCEX YPOBHAX
yIpaBJcHUS;

2) WCIOJB30BaTh  OCHOBHBIE  TEOPHHU
JAMAEPCTBA W BJIACTH  JUIS  PELICHHUS
yIIPaBJICHYECKUX 3a/1a4;

3) KpUTHYECKH  OLEHMBATh  JINYHBIC
JIOCTOMHCTBA U HEJOCTATKHY;

4) paboraTh B KOJIJICKTHBE;
AHAIM3UPOBATh  COLMAIBLHO  3HAYMMBIE
npobieMsl W mporeccel,  3(hdHEeKTUBHO

OpraHu30BaTh TPYMIOBYI pabOTy Ha OCHOBE
3HAHUS TPOIECCOB TPYMIIOBOW IWHAMHKH H
HPUHIUIOB ()OPMUPOBAHUS KOMAH/IBL;

5) aHamu3upoBaTh U  NPOCKTUPOBATH
MEXKITHYHOCTHBIE, IPYIIOBbIC u
OpraHU3alMOHHbIE KOMMYHHUKAIINY,

6) ob6mamarb HaBBIKAMH JIEJTOBOTO
001IIeHUS; MHOTOO0OPa3HBIMU CTIISIMA
yOpaBIeHUS] B 3aBHUCHUMOCTH OT Pa3IMYHBIX
CUTyalluii; METOJaMH M  METOJMKAMHU
HCCIEI0BAHUS JTUAEPCKUX Ka4yecTB,
TEXHOJIOTHSIMHA pa3BHUTHS JTUICPCKUAX
CIIOCOOHOCTEH

1) to understand the essence and methods of a
scientific approach to the theoretical and practical
solution of leadership problems in organizations at
all levels of management;

2) use the basic theories of leadership and
power to solve management problems;

3) critically evaluate personal strengths and
weaknesses;

4) work in a team; analyze socially significant
problems and processes, effectively organize
group work based on knowledge of group
dynamics processes and principles of team
formation;

5) Analyze and design interpersonal, group
and organizational communications;

6) possess business communication skills;
diverse management styles depending on different
situations; methods and techniques for researching
leadership qualities, technologies for developing
leadership abilities

Kypcmuiy kbickawma mazmynst / Kpamkoe cooepicanue Kypca/ Course summary

MEH  MOHI.
MEHEHKMEHT.

TaOUFATHI
JKOHE

KombacmbUIbIKTEIH
Kembacmbuibik

Hpnpo;[a " CYHIHOCTH JIMACPCTBA. .HI/I,Z[epCTBO
n MCHCI)KMCHT. Tpa)]I/IHI/IOHHI)Ie KOHIICTIITNN

The nature and essence of leadership. Leadership
and management. Traditional leadership concepts.

Kemo0acbuIbIKTBIH ASCTYPIIl KOHLENIUSUIAphL. | tuaepctBa.  MHHOBanmmoHHble — KoHuenuu | Innovative leadership concepts. Groups, teams, and
Kemb6acmbUIbIKThIH WHHOBAIUSUIBIK, | JIMJCPCTBA. ['pymmsl, KOMAaHJIbI u | team building. The development of a leader.
KOHIleNusuIapbl. TonTap, KoMmMaHIanap >kKoHE | KomaHaooOpa3zoBanue. PasButue smpmepa. | Leadership in making changes. Leadership
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KoMaHJ1a Kypy. KemoacbHbIH 1aMybl.
OsrepicTepal  JKy3ere  acblpy  KesiHjeri
kembacubUIbIK. KembacbuiblK Macenesnepi

JIuaepcTBO MpU OCYIIECTBICHUN U3MEHEHUH.
[IpoGnems! uaepcTBa

challenges

bazoapnama sicemexuici / Pykosooumenw npozpammul/ Programme manager

Tobvinos K. T.

Monoazcanuesa H.J]

|

Tobolov K. T., Moldagalieva N.D.

Axonozusn ycane mipwinik Kayincizoizi nezizoepi/ Ixonozus u ocnogwl bezonacrnocmu xcusnedeasmenvnocmu/ Ecology and Basics of Life Safety

Oky maxcamul / Yueonan yenv/ Purpose

KA3AKILIA

HA PYCCKOM

IN ENGLISH

OpHBIKTHI JaMy MaKcaTTapblHa COWKeC TaOWFaT
IeH KOFaM JaMybIHBIH HETi3r1 3aHAbUIBIKTaphl
Typalbl ~ TyTac  TYCIHIK  KaJBIITaCTHIpPY,
HKOJIOTUSUIBIK Ipo0sieManap MEeH OJlap/bl LIenry
OaFpITTapbIH TYCIHY.

CdopmMupoBaTh I1EJIOCTHOE MPEICTABICHUE
00 OCHOBHBIX 3aKOHOMEPHOCTSIX pa3BUTHS
IIPUPOIBI 5 o01ecTna, IIOHUMaHue
IKOJIOTUYECKUX MPOOJIEM U HANpaBICHUN HX
pemeHnss B COOTBETCTBHM ¢ Llemsamm
YCTOWYHMBOTO Pa3BUTHSI.

To form a holistic view of the basic laws of the
development of nature and society, understanding
environmental problems and directions for their

solution

in accordance with the Sustainable

Development Goals.

Okbimy

Hamuoiceci / Pesynomamot 06yuenus / Learning outcomes

Kypcerbi CITTI KeiliHn
oiniManymbLIap:

- Tipi opranuamaepaiH TipUIUIIK OpTacbIMEH
e3apa OpEKETTeCyiH AaHBIKTAUTBIH HETi3rl
3aHJIBUTBIKTapIbI 01Ty

- OKOJIOTHSUIBIK  (DaKTOpJIApAbIH  KIKTENyiH
oury;

- OpranusmaepliH eMIpIiK OpTachl Typajbl
TYCiHIK OOJyBbI;

asiKTaraHHaH

IMocae ycmemHoro

o0yuaruuecs OyayT:

- 3Hatb OCHOBHBIE  3aKOHOMEpHOCTH,
OIPECACIIAIOIINEC B3aI/IMOI[CI\/IICTBI/I${ JKHNBBIX
OpPTraHU3MOB CO Cpe/loi OOUTaHUS;

- 3HaTh KJIAaCCHU(PHKAIUIO HSKOJIOTHUYECKHUX
(bakTopoB;

- HNmets ONpeaACTaBICHUA O JKXKHU3HCHHBIX
cpeaax OpraHu3MoB,;

3aBepIIeHHs] Kypca

After successful

completion of the course,

students will be

Know the basic laws that determine the
interaction of living organisms with the
environment;

Know the classification of environmental
factors;

Have an understanding of
environments of organisms;

the living

- DKOJNIOTHSUTBIK ~ JKyWenep YFBIMIApHIHBIH | - BrameTs OCHOBHBIMH nousitusimu | - Know the Basics of environmental systems
HETi3/IEpiH MEHTePY; 9KOJIOTUYECKUX CUCTEM; concepts;

- TaburaTThl KOpFayJbIH JKOHE TaOWFaTThl | - 3HaTh OCHOBHbIC mpuHIUIBI oxpanbl | - Know the basic principles of nature protection
THIMA1 naianany Il HeT13r1 MIPUPOIBI u parroHaIbLHOTO and environmental management;
NPUHIMITEPIH O1Ty; MPUPOJIONIONB30BAHMS,; - Beable to predict the social and environmental

- AHTpONOreHIIK KbIBMETTIH QJIEYMETTIK- | - YMeThb  IPOTHO3UPOBATH  COLMAIBHO- consequences of anthropogenic activities;
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HKOJIOTHSUIBIK CaJIapbiH OoJpKai OuTy;
- Tipmimik  Kayinci3OiriHiH = TEOPHUSIIBIK
HETi3/IepiH MEHTepY;
Tetenme xarmaiiiaap Ke3iHAE alFalIKbl KOMEK
Kepcere OLTy TEXHOJNOTHSJIApAbI MaiiianaHa
OTBIPBITl, MaMaHJIBIK  OoWBIHIIA  KOoOajay
KbI3METIH JKY3€ere achIpa/ibl.

9KOJIOTUYECKHE [IOCIENCTBUS
AQHTPOITOTEHHOM IEATCIIbHOCTH;

Bnagers  TEOPETHUYECKUMH  OCHOBaMH
0€30I1aCHOCTH KU3HEAEATEILHOCTH,
YMeTh OKa3biBaTh IIEPBYIO IMOMOIIb IIPU
I-Ipe?uBI)I‘-IaI\/'IHI)IX CI/ITyaIII/IHX C HpI/IMCHCHI/IeM

COBpPEMEHHBIX nH(OPMALIMOHHO-
KOMMYHHKAITUOHHBIX TEXHOJIOTHA B 00JACTH
9KOJIOTHYECKHUX, (bU3HONIOTHYECKUX u

THTHEHUYECKUX UCCIIEIOBAHNN.

Possess the theoretical foundations of life
safety;
Be able to provide first aid in emergency

situations.

Kypcmuiy kbickamwa masmynst / Kpamrkoe cooepicanue Kypca/ Course summary

TipurinikTiH Herisri opranapsl, MOMYJISIUSIIBIK
DKOJIOTHS, OipJeCTIKTepIiH JKOHE
AKOXKYHeENepAlH 3KOoJorusicel, Ouocdepa, emip
CYpPY KayilCi3JIriHiH TEOPUSIIBbIK HEeT13/1epi

OCHOBHEBIE CpCabl JKHU3HH, NONYJIAIUMOHHAA
JKOJIOTHS, IKOJIOTHUS cooO1iecTB u
9KOCHUCTEM, ouocdepa, TEOPETUUECKHIE
OCHOBBI 0€30ITaCHOCTH JKU3HEICATEITHOCTH.

Basic living environments, population ecology,
community and ecosystem ecology, biosphere,
theoretical foundations of life-saving safety

bazoaprama scemexuici / Pykosooumens npozpammel/ Programme manager

Ky6ees M.C.

Pyukuna I'.A.

Kubeev M.S. Ruchkina G.A.

Fouabivu 3epTTeysepain Herizaepi skoHe akaeMHusUIBIK XaT/ OCHOBBI HAYYHBIX HCCJIEI0OBAHNI H akaJeMuveckoe nmucbmo/ Basics of Research

and Academic Writing

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIIA

HA PYCCKOM

IN ENGLISH

FouitbiMu  ofimaynpl  AaMbITY KOHE  FBUIBIM
KYHECIHJIe 3epTTey KYMBICHIHBIH JIaFblIapblH
KAJIBITACThIPY

PazBurtne HAYYHOTO MBIIILTCHUS "
(opMHpOBaHNE HABBIKOB HCCIIEIOBATENBCKOM
paboThl B CUCTEME HAyK

The development of scientific thinking and the
formation of research skills in the system of
sciences

OKbimy

Hamudiceci / Pesynomamul 06yuenusn / Learning outcomes

Kypcersl CITTI KeliH
OlmiMasymbLIap:

Oenrimi Olp FBUIBIMIBI 3€pPTTEYAIH FBUIBIMU
oMICTEPl MEH JJIICTEPiH KOJIAaHAbI;
FBUIBIMA ~ MOTIHAEPIIH  9JiCHAMAachl

TaJIJTaybIH TaHJAW]IbI;

asiKTaraHHaH

MCH

IMocae ycmemHoro
o0yuawmuecs Oyayr:
NPUMEHSTh Hay4yHble METOABl U IPUEMBI
WCCIIEIOBaHMs KOHKPETHOM HayKU;

BBIOMpaTh METOAOJIOTUIO U CHOCOO aHam3a
HAYYHBIX TEKCTOB:

3aBeplIeHUs Kypca

After successful completion of the course,
students will be:

apply scientific methods and techniques for the
study of a specific science;

to choose a methodology and method of analyzing

scientific texts:
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3epTTey MIHJCTTEPiH LIeUly YIIiH Ka3ak, OpbIC
KOHE IIeT TUIACepiHAe »kasz0aina HbICaHIa
KOMMYHHUKAIUSFA TYCE/Ii;

O31HIH FBUIBIMH-3EPTTCY KBI3METIHIE
aKIMapaTThIK-KOMMYHHKAITHSITBIK

TEXHOJIOTUSIaPIbIH opTypii TYPJICPIiH:
WHTEPHET-PECypCTapbl,  akmaparTel  137ey,

cakTay, eHJey, KOpFay >XKoHE Tapary OOHbIHIIA

KOMMYHHUIIMPOBATh HAa Ka3axCKOM, pyCCKOM U

WHOCTPAaHHOM  sI3BIKaX  JUIA  PEIICHUS
HCCICIOBATCILCKUD 33124

HCIIOIb30BaTh B cBOeH Hay4HO-
HCCIIEIOBATEIIHLCKOM JIeATeILHOCTH
pasuyHbIC BHBI nH(pOpMaMOHHO-

KOMMYHHKAIIUOHHBIX TCXHOJIOTHIA: HHTCPHCT-
PeCypChI, o0iayHble 1 MOOWJIbHEIE CCPBHUCHI

to communicate in Kazakh, Russian and foreign
languages to solve research problems:

to use various types of information and
communication technologies in their research
activities: Internet resources, cloud and mobile
services for searching, storing, processing,
protecting and distributing information.

OWITTHI KOHE MOOWITBTI CEpBUCTEP/I | 1O MOKMCKY, XpaHEHHI0, 00paboTKe, 3aIUTE U
Tai1aaHa/ipl. PacpoOCTPaHCHHUIO HHPOPMAIIHH.
Kypcmuin kbickawa mazmynol / Kpamkoe codepacanue kypca/ Course summary

[TonH  OKBITBUTATBIH  caiajgaFbl  FbUIbIMK | JlucnuiuiiHa HampaBieHa Ha wu3ydenue | The discipline is aimed at the study of research
3epTTeyJiep QMiCTEepi MEH aKaJeMHsUIBIK XaTThl | METOJOB  HAy4HbIX  WcciemoBanuii  u | methods and academic writing in the field of study.
3epTreyre OarpITTajdraH. buriM  amymsuiap | akageMudeckoro mnucbMa B u3ydaemoirt | Students will study the conceptual apparatus and
TYKBIPBIMIAMAIIBIK aTMapaTiieH joHe 3eprrey | odmactu. OOydaromwecss o3Hakomstcst ¢ | basic stages of research activities, classification of
’KYMBICBIHBIH HETI3r1 Ke3eHJepiMeH, dJICTep/IiH | MOHATHIHBIM  ammapaToM | ocHOBHbIME | Methods, areas of their application. Students will

KIKTENTyIMEH, OJlapJbl KOJJaHy cajajapbIMEeH
TaHblcaapl.  bimiM  anymsiap  FBUIBIMH
3epTTeyNepal CaHIBIK JKOHE CamaiblK Tajjaay
JaFAbUIApbIH UTEPyTe XKOHE OHBIH HOTHXKENepiH
aKaJIeMHsUIBIK OPTaJa MaKajga MeH OasHaamanap
TYPiHJE YChIHYFa YHpeHe .

JTallaMM MCCIEA0BATEIbCKON NEATEIbHOCTH,
kinaccudukanueil MeTofoB, 00JacTIMU HX
npumeneHus.  OOywaromuecs — Haydarcs
BIAJCTh HAaBBIKAMM KOJIMYECTBEHHOI'O M
Ka4eCTBEHHOT' O aHaJm3a Hay4YHBIX
HCCIIEIOBaHUM U NMPEACTABIATh PE3yJbTAThI B
BUJE MyOJMKAalMi W  BBICTYIJIEHUH B
aKaJIeMUYECKOM CpeJie.

acquire skills of quantitative and qualitative
analysis of scientific research and will be able to
present their results in the form of publications and
presentations in the academic environment.

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Kymekenosa JI.E. aza oxbimyuist

‘ Kymexenosa J[. E. cmapwuii npenooasameins ‘

Zhumekenova D. E. Senior lecturer
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Kaporcornvik cayammeotnvik nezizoepi/ Ocruoewvl ghunancoeoui cpamomnocmu/Fundamentals of financial literacy

OKy makcamut / Yueonan yenv/ Purpose

KA3AKIIIA HA PYCCKOM IN ENGLISH
CTYJICHTTEpAC JKEKe KapKblfa KaThICTBl | opMupoBanue y oOyuaromuxcs paruonansHoro | formation of students' rational financial
menriM - KaObuimay — KesiHie — YThIMABI | MHAHCOBOrO  moBeiacHMs — npu  npuHstad | behavior when making decisions related to

KapKbUIBIK MiHCS-K¥JII)IKTI>I AaMbITy, COHBIMCH
Karap I_[I/I(I)pJ'IBIK TEXHOJIOTUsAJIapJAbl KOJIAaHY

apKbLIIbI Kap>KbLUIBIK KBI3METTEp/Ii
TYTBIHYIIBUIAD PETIHAE OJapIblH KYKBIKTAphl
MEH MYIIeNepiH Koprayra OaillaHBICTBI

HpoLeCTep/li ChIHU TYPFBIIAH Oaranay >KoHE
Tanaay KaOiJIeTiH JaMbITYy.

pellleHui, KacalouMxcs JUYHbIX (UHAHCOB, a
TaKXe CIOCOOHOCTH KPUTUYECKU OLIEHUBaThb U
aHAIIM3UPOBATh IPOLIECCHI, CBA3AHHBIE C 3AIMUTON
UX IpaB M MHTEPECOB B KauecTBE MOTpeduTeseit
(PMHAHCOBBIX YCIYT MOCPEACTBOM HCIOIb30BAaHUS
B TOM 4HUCJIE IIUPPOBBIX TEXHOJIOTHUII.

personal finances, as well as the ability to
critically evaluate and analyze the processes
related to the protection of their rights and
interests as consumers of financial services
through the use of digital technologies.

Oxbimy namuorceci / Pesynomamut 06yuenus / Learningoutcomes

Kypersl ¢oTTi asiKkraraHHaH KeiliH Oiaim
aJymbLiap

- JKEeKe JKOHE O0TOACBUIBIK Kap Kbl CaJachIH/IaFbl
Macemenep/l IMenty YOIiH ajaFaH OutiMuaepi
MEH JIaFIblJIapblH KOJIJaHyAa TaHBIMABIK XKOHE
[IBIFAPMAIBUTBIK ~ OacTaMaHbl  KOpCeTy; -
XaJblK VIIH KapXKbUIBIK TOYEKelIlep MEH
OaHKPOTTBIKTBI ~ €CKEpPe  OTBIPBIN,  IKEKE
KAp)KbIHBI  ©3 O€TiHIIe JKocmapiiail oHe
Oackapa Ou1y; - JKeKe KapXbIHbl Oackapyra,
KAp)KbUTBIK YHBIMJIAPMEH BIHTBIMAKTACTBIKKA,
KAp)KBUTBIK TOYEKEeJIepre oHe T.0. KaThICTHI
OPTYPJIi KapKBUIBIK MoceJiesiepre KaThICThI 03
MIKIPIHI3AL  TYXKBIpBIMIAY; -  Kap>KbUIBIK
MOCeNeNep/IiH aJaMFa OCepiH Tanjgail Oimy,
COHJai-aK oJjapJbl IIenly YIIH THICTI
MEMJICKETTIK OpraHaapra/Kopiapra xabapiaca
oury;

- OpTYpJi Ke3JepJeH aJblHFaH KapiKbUIbIK

ITocsie yecnemHoro 3aBepiieHust Kypca
o0yuyaromuecsi OyayT

- TpOSBIATH IO3HABATEJIbHYI0 U TBOPYECKYIO
WHUIMATHBY B MMPUMEHEHUH TIOJTYYCHHBIX 3HAHUH
U YMEHUH JJIs peleHus 3a/1a4 B 00JIaCTH JIMYHBIX
U CeMEUHBbIX (PUHAHCOB;

- YMETh CAMOCTOSITENILHO OCYILECTBIISATh
TUTAHUPOBAHKE U YIIPABIICHUE JINYHBIMH
¢duHaHCAMU C y4eTOM (PMHAHCOBBIX PUCKOB U
OaHKPOTCTBA JIJIsI HACETICHUS,

- (QopmynupoBaTh COOCTBEHHOE MHEHHE B
OTHOIIEHUH Pa3IMYHbIX (UHAHCOBBIX MpobOIIEeM
0  YNpaBlIE€HUIO  JMYHBIMU  (UHAHCaMH,
COTPYJIHUYECTBY c (uHAHCOBBIMU

OpraHu3anusaIMu, (MHAHCOBBIMHU PUCKAMH U T.[.;
-yMETh aHAIM3HPOBATH BIHSHHE (DUHAHCOBBIX
npobieM U YelloBeKa, a Takke oOpaliaThCs B
COOTBETCTBYIOIIHE rOCy/apCTBEHHBIC
Opranbl/OHABI JUISI UX PELICHHUS;

After successful completion of the course,
students will

- to show cogpnitive and creative initiative in
applying the acquired knowledge and skills to
solve problems in the field of personal and
family finance;

- be able to independently carry out
planning and management of personal finances
taking into account financial risks and
bankruptcy for the population;

- to formulate their own opinion regarding
various financial problems on personal finance
management, cooperation  with  financial
organizations, financial risks, etc.;

- be able to analyze the impact of financial
problems for the individual, and contact the
appropriate government agencies/funds to
resolve them;

- be able to interpret financial information
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aKnmapaTThl TYCiHIipe Oily, COHBIMEH KaTap
mikipai (ke3Kapac), JonesieMeHi (apryMeHT),
¢axTinepai axpipaTa Oiny;

- UHBECTULUSIIBIK MOPT(HEbAl KAIbINTACTHIPY
Ke3iHJC TYBIHIAWTBIH TOyeKeaepai Oaramay
JKOQHE a3alTy;

- «KapXbl MMHPAMUJACHIHBIH»  OENTuUIepiH
aHbIKTall OlLTy J»OHE WHBECTULMSIIAY VIIIiH
KKETTI Kypaiaap/abl TaHIal Outy.

- yMeTh  HHTEPHPETUPOBATH  (PHUHAHCOBYIO
UHPOPMAIIMIO, TONYYCHHYI0 W3  Pa3JIMYHBIX
HUCTOYHUKOB, & TaKKE Pa3inyaTh MHEHHUE (TOUKY
3peHHUsl ), JOKA3aTeIbCTBO (apryMeHT), (PaKThI;

- OLICHUBAaTh U MUHUMU3HUPOBATH PUCKH,
BO3HUKAIOIINE TPU (OPMHUPOBAHUHU
MHBECTULIMOHHOTO NOPTdEs;

- YMETh BBISBIIATH MPU3HAKH «(UHAHCOBON
NUpPaMUIbD» U BBIOUPATh HEOOXOIUMBII
WHCTPYMEHTApHUH JUIsl MHBECTUPOBAHUSL.

obtained from various sources, as well as
distinguish between opinion (point of view),
evidence (argument), facts;

- assess and minimize the risks arising in the
formation of an investment portfolio;

- be able to identify the signs of a “financial
pyramid” and choose the necessary tools for
investment.

Kypcmuvingvickauwa mazmynot / Kpamkoe codepycanue kypca/ Coursesummary

KapxbLibIk CayaTThUIBIKTBIH TYCIHIri,
MakcaTTapbl MeH MiHAeTTepi. AKmia, ecen
ailbIpbICy JkoHE TesieMaep. XKeke KapKbl: Kipic,
mbIFbIC, Oroker. CanbIKTap JKOHE JKEKe
TYIFajJapra CaliblK caly. XaJblKKa OaHKTIK
kbi3MeT  kepcery. Cakrangelpy.  Kapxsl
HapbIFbl JKOHE HWHBECTUIIMS Herizaepi. Keke
KOCIIKEPIIiK JKOHE cTapTarn. Kexke
TYJIFaJIap/blH OaHKPOTTHIFBL. JKeke KapiKbUIbIK
Kayimnci3iK.

[lonsite, wenmu ®w  3amayd (PUHAHCOBOMU
rpamMoTHOCTH. JleHbru, pacueTsl | IUIATEXKHU.
JInunble (UHAHCBHL: JOXOJBI, PacXoibl, OIOJDKET.
Hamoru u Hamoroo6noxeHue (U3NYECKUX JIHIL.
bankoBckue ycnyru juig Hacenenusi. CTpaxoBaHHe.
@duHaHCOBbIE PHIHKM U OCHOBBI MHBECTHPOBAHMS.
WuauBuayanbHOe  OPEANPUHUMATENbCTBO U
cTapTamn. baHkpoTCTBO (PU3MUYECKUX JIHII.

JInunas ¢punHaHcoBas 0€30MaCHOCTb.

The concept, goals and objectives of financial
literacy. Money, settlements and payments.
Personal finances: income, expenses, budget.
Taxes and taxation of individuals. Banking
services for the population. Insurance. Financial
markets and basics of investing. Individual
entrepreneurship and startup. Bankruptcy of
individuals. Personal financial security.

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Kueunraes C.M.

‘ l'onynos B.B.

l'onynos B.B.
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Hukniozuemi o3apa apekemmecy Imuxacovl /ImuKka UuHK1103ueHo20 e3aumoodeiicmeus/ Ethics of inclusive interaction

OKy makcamut / Yueonan yenv/ Purpose

Crynentrep apachlHIa HWHKIIO3MBTI  ©3apa

dopMHUpOBaHUE Y CTYACHTOB HHKIIIO3UBHOM

Formation of an inclusive culture and socio-

OPEKETTECTIKTIH WMHKIIIO3MBTI MOJCHHMETI MEH | KyJbTyphl U colmajibHO-micuxonorndeckux | psychological foundations of inclusive interaction
QNIEYMETTIK-TICUXOJIOTHSUTBIK HETI3/IepPiH | OCHOB MHKJIFO3UBHOTO B3aHMMOICHCTBHSI among students
KQJIBIITACTBIPY
Oxvrmy namuorceci / Pesynemamut 00yuenus / Learning outcomes

Kypcter COTTI asiKTaraHHaH keiin | [Tocne  ycmemnoro  3aBepmienust  Kypca | After successful completion of the course, students
OlTiMaTyIbIIap oOyJarommics: will be

1) aneyMeTTiK-TICUXO0IOTUSITBIK Oimimmi 1) npuMeHSTH COLIHAJIBHO- 1)apply socio-psychological knowledge in
MYyTeIeK aramJIapMeH KapbIM-KaThIHACTA | IICUXOJOTHYCCKUE 3HAHUS BO | Interaction with persons with disabilities;
KOJIJIaHY; B3auMoieiictBuu ¢ uiiamu ¢ OB3; 2)apply personal competencies to form

2) Keke KY3BIpETTEP KOJIJIaHy 2) TPUMEHSTH JMYHOCTHBIE | constructive  interaction  with  persons  with
MYTeIeKTepMeH KOHCTPYKTHBTI KapbIM- | KOMIIETEHIHN TSt dopmuposanus | disabilities.

KAThIHACTbI KAJIBINTACTHIPY YLIIiH.

KOHCTPYKTHUBHOT'O B33HMOI[C§ICTBI/I$I C JIMgaMu

¢ OB3.

Kypcmuvinkbickawa mazmynot / Kpamkoe codepicanue kypca/ Course summary

[ToH MYMKIHAITT HIEKTEYJ alaMIapMeH KapbIM-
KaTblHAC Kacay NPOIECIHAE CTYyJISHTTePIiH
KOMMYHHKATHBTI )KOHE QJICYMETTIK JaFIbUTaphIH
JMaMBITYIbI, epeKIle JIeHCAYJIbIK MYMKIHIIKTEpI

JucturnnuHa mpeanosaraeT  pa3BUTHE Yy
CTYJIEHTOB KOMMYHUKATUBHBIX U COLUATBHBIX
HaBBIKOB B TMPOIECCE B3aUMOJICHCTBUS C
JIOJIBMH C OTPAHUYEHHBIMH BO3MOKHOCTSIMH

The discipline develops communication and social
skills in the process of interaction with people with
disabilities. It forms knowledge about characteristics
of social, emotional and behavioral difficulties of

O0ap agaMaapablH OJICYMETTIK, SMOIMOHAIIBI | 30pOBbs,  GopmupoBanue  3HaHuii o | people with disabilities. Also it helps to solve the
KOHE MiHE3-KYJIBIK KUBIHIBIKTAPBIHBIH | CBOCOOpa3uy COIMAbHBIX, 3MounoHaNbHBIX | tasks of interpersonal interaction in inclusive
epeKIeNiri Typaisl OUTIMAI KaJdbIOTACTBIPYIBI | I MOBEACHUECKUX TpyaHocTed Jwuip ¢ | education and professional field.
KaMTHJbI, COHBIMEH KaTap WHKJIIO3HMBTI OLTIM | 0COOBIMH BO3MOXXHOCTSIMH 3/I0POBbS, @ TAKXKe
Oepy IKkoHe KociOM opTaza TYBIHIANTHIH | IpU3BaHA TIOMOYh B  PEIICHWH  3a1ad
TYIFaapaliblK e3apa OpPEKETTeCY MaceNelepiH | MEKIMYHOCTHOTO B3aUMO/ICHCTBUS
IICNTyTre KOMEKTECYTe apHaAJIFaH. BO3HHKAIOIINX B WHKJTFO3UBHON
oOpa3oBaTenbHOW M TPOQecCHOHATHHON
cpene.

bazoaprama scemexwiici / Pykosooumens npozpammul/ Programmemanager

C.H. Aumkyxcunosa

‘ Hapxomenxo H.A.

‘ Paxmamynuna A.P.
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Typucmik Kbizmemme mamakmanyowvl yiublMOAcmulpy HcaHe Kblzmem Kopcemy maoenuemi/ Opzanuzayus numanus u Kyapsmypa 00CayHcueanus 6
mypucmckou deamenvnocmu/ Organization of a Food and Culture of Service in Tourist Activity

Oky maxcamul / Yueonan yenv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
Tamakranyasl — YHBIMIACTBIPYIBIH  opTypii | O3Hakomuth ¢  pasnuuyabiMa  Gopmamu | To familiarize with different forms of catering:
TYpJIEpIMEH  TaHBICTBIPY: CTal[MOHAPJIBIK, | OpraHW3alMy  TNHTAHWS:  CTalroHapHoe, | stationary, off-site, during sports trips and travels.

KOIIIeNi, CIOPTTHIK YKOPBIKTAp MEH casxarTap
OapeICBIHIA. OJIEYeTTI KIMEHTTEPIIH  JKac,
KOH(ECCUSIBIK, YITTHIK, €MIIK-MEIUIMHAIBIK
epeKUICTKTEPiH eCKepe OTBIPHII, CAHUTAPIIBIK-
TMTUCHAJIBIK, TEXHOJIOTUSIBIK, (PU3HOIOTUSIIBIK
CTaHJapTTapMEH KOHE TaMaKTaHy
HOpMaJlapbIMEH  TaHBICTBIPY,  KOHaK  YH,
MelpaMxaHa KbI3METI, TYPHUCTIK KOCIIOPBIHAAP

BBIC3JJHOE, B XOJI€ CIIOPTUBHBIX IIOXOIOB U
nyreniecTBui. [lo3HAaKOMUTE C CaHHUTapHO-
TMTHEHUYECKUMH, TE€XHOJIOTUYECKUMH,
(U3NOTOTHYECKUMH CTaHAaPTaMU i HOPMaMH

IMUTAHUS c y4eToM BO3PACTHBIX,
KOH()ECCUOHAIIbHBIX, HAIIMOHAJIBHEIX,
JIEYeOHO-METUIIMHCKUX oco0eHHOCTEN

IIOTCHIUAJIBbHBIX KIMCHTOB, OdaTh IIOHATHUE O

YCBIHATBIH KbI3METTEpP TypaJlbl TYCIHIK Oepy. TOCTUHUYHOM, PECTOPAaHHOM cepBHCe,
yCllyrax, IpeloCTaBISIEMbIX TYPUCTCKUMU
IPEAIPHUATHIMHU.

To familiarize with sanitary-hygienic,
technological, physiological standards and norms
of nutrition, taking into account the age,
confessional, national, medical and therapeutic
features of potential customers, to give a concept
of hotel, restaurant service, services provided by
tourist enterprises.

Okbimy

Hamuoiceci / Pesynomamot 06yuenus / Learning outcomes

KypeTbl ¢oTTi assKTaraHHaH KeiiiH

olmiMaymbLIap

1. MogenuertiH Oip GeJiri peTiHae CepBUCTIH
TEOPHSUIBIK HETI3/IEpiH; JKEKe CEepBUCTIH

EPEKIISTKTEPIH; CEPBUCTIK KbI3MET
TYpJEpiH; KbI3MET KOpCeTy NpOILEeCiHiH
TaKTUKACHIH OLTy.

2. Konak vyiinepme TypucTepre  KbI3MET
KepCceTy MacenenepiH OTiHi3.

3. Ochl  KbI3MET KOpCeTy  caJlaChIH/aFbl

KbI3METTEP/IIH camnachkl, OHIMHIH TYTHIHY
HOpMaJlapbl, Ma3ipjep MeH aueTajapiabl
Kypy OOHBIHIIA YCBIHBICTap, IEPCOHAJIFA,
yii-)kaiinapra, kaOIbIKTapra, OacTamKbl

ITocsie yenemHoro 3apepueHust Kypca
oO0yyarommuecsi OyayT
1. 3HaThp TeopeTHyEeCKHE OCHOBBI CEpBHCA

KaK 4YacTh KyJbTYpbl; OCOOEHHOCTH
JUYHOTO CEpBHCA; BHIOB CEPBHUCHOM
NesITebHOCTH; TaKTUKU nporiecca
00CITy )KHBaHUA.

2. 3HaTh poOIeMBbI 00CITy’)KUBaHUS
TYpPUCTOB B TOCTUHHIIAX.

3. AHanu3upoBaThb KOHKPETHBIE YCIIOBHA,

pH  KOTOPBIX (OPMHPYETCSI Ka4eCTBO
yCIyr B JaHHOU cdepe 0oOCIyKuBaHMUS,
HOPM pacxoja IpOIyKTOB, PEKOMEH/IAIHH
[0 COCTaBJCHUIO MEHIO W PpAaIMOHOB,

After successful
students will be
1.Know the theoretical basis of service as a part of
culture; peculiarities of personal service; types of
service activity; tactics of service process.

2.Know the problems of tourist service in hotels.

3. analyze the specific conditions under which the
quality of services is formed in the given sphere of
service, norms of products consumption,
recommendations on menu and rations drawing up,
technological and sanitary-hygienic requirements
to the personnel, premises, equipment, quality of
initial products.

4.0Observe sanitary and technical

completion of the course,

norms and
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OHIMJICpAIH carachblHa KOMBLIATHIH
TEXHOJIOTUSIIBIK KOHE CaHUTAPJIIBIK-
TUTHCHATIBIK ~ TalanTap  KalbIITacaThIH
HAKTBI )KaFIaiIapabl Tanjay.

Typucrepai TaMaKTaHJbIPy
KOCIMOpBIHAapbIHA (KoHaK yiep,
Kemnunrrep, narepwiiep, CTallMOHAPIIBIK

KOHE TYPaKThl eMeC JeMalibic Oa3ajaphbl)
KOWBUIATBIH CAHUTAPJIBIK JKOHE TEXHUKAIBIK
HOpMaJlap MEH TaJIalTapbl CaKTay.
ABBIK-TYJIIK  [IBIFBIHIAPBIHBIH ~ CMETACHIH
’Kacaii O1Ty: a3bIK-TYJIK CaThII aly, OJap/Ibl
OyBIN-TYIO0, TachIMaJIay, KaiTa eHuey, Yu-
XKailap MeH KYpbUIbICTap Ikl Malijanany.

Pammonner: 0OJKaMIbI KYHBIH,
MayChIM/IbUIBIFbIH, TYTBIHYIIBLIAPIBIH
epeKIIeNirin -~ (KbIHBICHI,  JKachl, YJITHI,

KOH(ECCUSIIBIK KaThICTBUIBIFBI KOHE T.0.)
€CKepe OTBIPBII d31pJiei Oly.
Tpexkunrrepae KIMEHTTEp MEH cyilemeniey
Opuranganapbl YIIH capajlaHFaH
TaMaKTaHyAbl YHBIMIIACTBIPY JaFblIapbiHa
re 00JTy; TOJBIK aBTOHOMJIBI MapIIPyTTap/Ia
KOHE OHIMJIEpHi, OTBIHIBL, >KaOJBIKTHI,
TaMaKTaHJBIPYJIbI  TOJNBIKTBIPY  MYMKIH
OoJFaH >karmaitnap/a.

TamakTany Ke3iHJIE TYTHIHYIIBUIAP.IBIH
OpHaJlaCKaH »J>KepiHe, eJliHe OalIaHbICThI
BIKTUMAJI CYPaHBICTAphIH OOJIKay; TaOUFH-

. NmeTtn

. Ilporno3upoBars  mpu

TEXHOJIOTHYECKHUE 51 CaHUTapHO-
ITMTUEHUYECKHE TPeOOBaHUs K MEepCOoHaly,
MIOMEILEHUSAM, 000PYJOBAHUIO, KAauECTBY
HUCXOJHBIX MPOAYKTOB.

. CoOmroiaTh CaHUTApHBIE W TEXHUYECKHE

HOPMBI M TpPeOOBaHUS, MPEAbIBIIEMbIC K
MIPEATIPUATHIM MIATAHNS TYypHUCTOB
(TOCTHHHIIBI, KEMITHHIH, jareps,
CTallMOHAPHBIE W HEPETyJspHBbIC Oa3bl
OTZIbIXA).

. YMETh COCTaBJIATh CMETY pPacxoJIOB Ha

NUTaHHE: TPUOOpPETEeHHE NPOIYKTOB, HX
(hacoBka, TpPaHCHIOPTUPOBKA, MepepadoTKa,
IKCIUTyaTalUs MOMETICHUI "
COOPYXKEHHU.

. YMeTh pa3palaTbiBaTh PallMOH C YYETOM:

MPEANoaraéMoil CTOMMOCTH, CE30HHOCTH,
cnenupuKd KIMEHTOB (IIOJI, BO3PACT,
HaIlMOHATBHOCTb, KOH(eccruoHabHas
MPUHAITICKHOCTD | T.1.).

HaBBIKM  TI0  OpTaHHU3alUU
mudGhepeHIIMPOBAHHOTO — MHUTAHUSA IS
KJIMEHTOB M OpurajJ CONPOBOXKICHUS B
TPEKUHrax; Ha MOJIHOCTHIO ABTOHOMHBIX

Mapuipyrax, M B CilydYasX, Korja
BO3MOXXHO  IIOIIOJIHEHUE  IPOIYKTOB,
TOIINBA, 000PYI0BaHUS, KEHTEPUHT.

opranu3anuun
IMUTaHUS BO3MOXXHBIC 3aIIpOChl KIIMCHTOB,

KIIMMATTBIK ~ JKarJaunap;  MapLIpyTThIH CBSI3aHHBIC c MECTOM, CTpaHOU
OCJICeHIITITT MEH (PU3MKAIIBIK KYPACILIIT; NpeObIBaHMS; MPUPOTHO-KIMMATHIECKUX
KOH(ECCUSIIBIK JKOHE ATHUKAJIBIK; YITTHIK YCIIOBHMM;  XapakTepa aKTHUBHOCTH W

requirements for tourist catering enterprises
(hotels, camps, camps, stationary and irregular
recreation centers).

5.To be able to make an estimate of expenses for
catering: purchase of products, their packing,
transportation, processing, operation of premises
and facilities.

6.To be able to develop a ration taking into
account: expected cost, seasonality, specificity of
clients (gender, age, nationality, confessional
affiliation, etc.).

7.Have skills in organizing differentiated meals for
clients and escort teams in trekking; on fully

autonomous routes, and in cases Where
replenishment of food, fuel, equipment, catering is
possible.

8. Predict, when organizing meals, the

possible requests of clients related to the place,
country of stay; natural and climatic conditions; the
nature of activity and physical complexity of the
route; confessional and ethnicity of the client's
family; and the nature of the route.1. Know the
theoretical basis of service as a part of culture;
peculiarities of personal service; types of service
activity; tactics of service process.
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TaraMJIapablH ~ JocTypiiepi;  Oara-cama

KaTbIHACTApPhbI )KOHEC T. 0.

(U3MUECKON  CIOKHOCTH  MapuIpyTa;
KOH(ECCHOHAIbHON u ATHUYECKOH
MIPUHAJIC)KHOCTH; TpaguIui
HAllMOHAJILHOM  KyXHHU;  COOTHOILEHUS

ICHA-Ka4CCTBO U Ap.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

TypusamHin OesceHai TYpJEpiHIH TEXHUKACHI
MEH TaKTUKACHI.

Texuuka wu
Typu3Ma.

TaKTHKa AaKTHBHBIX BHAO0B

Techniques and Tactics of Active Tourism

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue Kypca/ Course summary

Kypc  TypucTik  KbI3METTep  HapBIFbIHJIA
CEPBUCTIK KbI3METTI YHBIMAACTHIPY MPOIECiHIe
MepcoHAT MEH  KOHTpareHTTepai  Oackapy
JNAFbICHIH  KaJIBINTACTBHIpyFa  OarbITTalIFaH.
TypuCTIK KBbI3METTE€ KBI3MET KOPCETy >KOHE
TaMaKTaHy MOJIEHUETIHIH MPUHILIUIITEP1
KapacTeIpbuiaabl. butiM  amymibuiap — KeI3MET
KepceTy TEXHOJIOTHSUIAPBIH, STHKETTI,
HOPMAaTHUBTIK-KYKBIKTHIK Heri3epai JKOHE
KbI3MET KOPCETY CalachIHbIH KOPCETKIIITEPiH
3epaeneial. KpizMer Kkepcery MOJEHHUETIHE,
TypAapIblH OPTYPAl TYpJAEpiHIE TaMaKTaHYIbI
YUBIMIIACTBIPYFa JKOHE KOHAK)KaMIBLUIBIK
WHIYCTPHICHIHIA KbI3MET KOpCeTyAiH
MHHOBAIMSUIBIK TYPJIEPIH €HT13yTe KoHE OJap/Ibl
Oackapyra epekine Haszap aynapbiianbl. [ToHmi
OKy HOTHXKECIHJE CTYACHTTEp TapThUIFaH
MEPCOHANIBIH KOHE IITATTHIK KbI3METKEPIEPIiH
KOMETiMEeH KbI3MET KOepCeTyll YHBIMIACTBIPY
JMAFbLIAPbIH  KaNBIMTACTRIpABL.  KoFamabIk
TaMaKTaHJbIPY MyHKTTEPiH OackapyIbIH
OacTamnkpl AarablIapbl, KOHAKTapAbl KApChl aly
JKOHE IIBIFApPBIN  Cajly CamachlHBIH >KOFaphl

Kypc nanpasinen ¢opMupoBaHue HaBbIKa
YIPaBJIEHUS IEPCOHAIOM U KOHTPAreHTaMH B
mpouecce OpraHu3aluu CEpBHUCHOMN
JESATEIIBHOCTH Ha PBIHKE TYPUCTCKUX YCIYT.
PaccmaTtpuBaroTcsl  NPUHIMNBL  KYJBTYPHI
oOCITy’)KUBaHUSI M TUTaHUS B TYPHUCTCKOM

nestenbHocTH.  OOydaromuecss — M3y4aroT
TEXHOJIOTHH 00CITy)KUBaHMUS, ITHKET,
HOPMATUBHO-IIPABOBLIC OCHOBBI n
nokazatenu  kadectBa  ycamyr.  Ocoboe

BHUMAaHUE yJeIseTcs KyJIbType CepBHCa,
OpraHM3aly NUTaHWs B Pa3IM4HBIX TUIAX
TYpOB U BHEJIPEHHIO MHHOBAIIMOHHBIX (hopm
00CITy)KUBaHUS B UHAYCTPHUH
rocTeNpUMMCTBa U YyIpaBlieHue uMH. B

pe3yiabTate  HM3y4YeHHsA  JAUCHUIUIUHBL Y
CTYJICHTOB chopMUPOBaHbI HaBBIKH
OpraHu3al  OOCHY>XKMBaHMSA, KaK C
MTOMOIIBIO MPUBJIEYEHHOTO MEPCOHANa, TaK U
mratHoro.  CdopMmupoBaHbl — MEpBUYHBIE
HaBBbIKAMU yIpaBiIeHUs HMYHKTaMH

OOIIIECTBEHHOTO TUTaHHs, TOTOBHOCTH K
00€eCIeUeHHI0 BBICOKOTO YPOBHSI KauyeCTBO

This course is aimed at developing the skills of
personnel and counterparties management in the
process of organising service activities in the
market of tourist services. The principles of service
and catering culture in tourism activity are
considered. Students study service technologies,
etiquette, regulatory framework and indicators of
service quality. Special attention is paid to the
culture of service, organisation of catering in
different types of tours and introduction of
innovative forms of service in the hospitality
industry and their management. As a result of
studying the discipline students have formed the
skills of service organisation, both with the help of
the attracted personnel and staff. Primary skills of
management of catering facilities, readiness to
ensure a high level of quality of meeting and
seeing off guests are formed
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JICHIeiH  KaMTamachl3  eTyre  JalbIHIBIK | BCTPEYH U MPOBOJOB IOCTEH
KaJIBINTaCThIPBUIIBI

Hocmpexsusummepi / [locmpexsuszumwl/ Postrequisites
Typusm KOCIOPBIHAAP/IBIH Kapkbpl- | DMHAHCOBO-XO3s5IiiCTBeHHast  JesaTenbHOCTh | financial and economic activity of tourism
[IapyambuiblK ~ Kbi3MeTi; TypucTik Ou3HecTi | mpeanpusatuii Typusma, IlnanupoBanue wu | enterprises; Planning and organization of tourist
Kocrapiay okoHe  yibimupacteipy/  Typusm | opraHu3anus TYPHCTCKOTO ousneca/ | business/ Modeling of business process in industry
WHTy CTPUSICBIHIAFBI OM3HEC-yIepicTi Moaenyaey. | MoaenupoBaHue OusHec-mporecca B | tourism.

VH]LyCTPHUH TYPHU3MA.

bazoapnama scemexuiici / Pykosooumensv npozpammst/ Prog

ramme manager

Manvwarxoea B.B.
Mmazucmipi

— a2a OKblmMyuivl, Mypusm

Manvwaxosa B.B. —
npenodasameib, MA2UCMp Mypusma

cmapuiuil

Malshakova V.V. — senior lecturer, master of
tourism

Konarpicatinoliblkmazol ymukanvlk Kizmem kopcemy / Imuka oocayscusanus ¢ cocmenpuumcmee / Ethics of Service in the Hospitality

Oky maxcamul / Yueonas yenwv/ Purpose

KA3AKILIA

HA PYCCKOM

IN ENGLISH

OTHKa HIOESACHIH  FBUIBIM  JKOHE  pyXaHH
MOJIEHUETTIH (PEHOMEHI peTiH/e YCBIHY; KociOu

JaTte mpejacTaBiieHre 00 ITHKE KaKk HayKe U
SIBJICHUU JTYXOBHOM KYJIBTYpPbl; 03HAKOMUTH C

To give an idea of ethics as a science and a
phenomenon of spiritual culture; to familiarize with

ITHMKA, KOCIMKEPIiK cajachl MEH OJIeNTaHy | HOPMATUBHBIMH  oOpa3iiamMu  JU4HOCTH, | Normative samples of personality, ethics of
ITHUKAChl, KOHAKXKAWIBIK  HMHAYCTPUSCHIHBIH | 9THKOW  mpodeccuun,  stukoir  chepsi | profession, ethics of business sphere and
KbI3MET  KOPCETy  CalachlHBIH  MaMaHbl | IPEANPUHUMATEILCTBA W yhpaBieHdeckoi | managerial ethics to familiarize with the ethics of a
ATUKAbIMEH TAHBICTHIPY. ATHKOW O3HAKOMHUTH C 3THUKOW crnenmaiucra | service specialist in the hospitality industry..
cheppl  OOCIy)XMBaHMSI B  HHAYCTPHUHU
TOCTCIIPUUMCTBA.
OKvtmy naomuoiceci / Pezyiomamet 00yuenus / Learning outcomes
Kypcrbi CoTTI asiKTaFaHHaH keiiin | [Tocsie ycmemHoro 3aBepumieHusi Kypca | After successful completion of the course,
oliriMmasymbLiap o0yuaromuecst OyayT students will be
1. DTuka OKOHE OTHUKET Typanbl kannbl | 1.3HaTh oOmme moustus o6 sTuke u 3tukere, | 1. To know the general concepts of ethics and
YFBIMAAPIBl  FBUIBIM ~ peTiHae  Ouly; | Kak O Hayke; IIOHATHE W 3HAYCHUE ethics as a science; the concept and meaning of
OHIIPICTIK KBIBMETTEr1 KOCIOM 3THKA YFBIMBI |  TMPO(eCCHOHATBHOM ITHKH B professional ethics in industrial activity.
MEH MaHBI3HI. MIPOU3BOJICTBEHHOW JESTEILHOCTH. 2. To know the requirements of modern etiquette

22




2. 3amaHayu 3THKET IIeH 0acKapy dTHKACHIHBIH
TajJanTapblH OUTy; iCKep aJlaMHBIH 3THKETI;
KociOM  KbI3MeTiHe  OalaHbICTBI  iCKep
aJlaMHBIH KAIM MOIEHHUETI.

3. OJeyMeTTIK-MO/ICHU CEPBHUC KOHE TYpHU3M
CaJlaChIHJIaFbl OPINTECTIK KaThIHACTAPIIbIH
ATHKACHIH CaKTay.

4. Ickepnik OSTUKET HBICAHIAPBIH CaKTal
OTBHIPBITT  ICKEPIIIK KeJicco3aep IKYprisy:
KBbI3METTIK, Ceilliey, KOHaK >KOHE JKeKe
KapbIM-KaTbIHAC.

5. TytbiHymIBUIAPABIH QJIEyMETTIK-
IICUXOJIOTUSUIBIK epeKIIeNiKTepiH
aHBIKTaHbI3.

6. KoHaxkalIbUIBIK CalaChIHAAFBl CEPIKTECTIK
THKAChIH Tanjaay KOHE OHBIH

€pEKILETIKTEPIH aHbIKTAY.

7. Kazipri 3amaHayd  3THUKETTIH  HeTi3ri
MIHJETTEpl MEH TaJaNTapblH aHbIKTAaHBI3.

8. backapylbUIBIK 3THKa MEH KOCIIKEepIiK
CallaChIHBIH JTHUKACHIH, KOHAK)KAMIBUIBIK
cajacbl  MaMaHJapbIHbIH CEepIKTECTIK
KAaTBIHACTAPBIHBIH TYPJEPIH JWHAMHKAIIBIK
TaJay JAafAbUIapbIH MEHTEpY.

2.3HaTh TpeOOBaHMS COBPEMEHHOT'O ITHKETa
U YIIPaBICHYECKOW STHKH; STHKET JIEJIOBOTO
4eJI0BEeKa; KyJIbTYpPY OJIEXKAbl JEJI0BOTO

4eJIoBeKa B 3aBHCUMOCTH oT
npoeCCHOHATBLHOMN 1eATEIbHOCTH.
3.Cobmronars 3TUKY MapTHEPCKUX

OTHOImIEHWH B cdepe  COIHMaIbHO-
KYJIbTYPHOT'O CEpBHUCA U TYpHU3MA.

4 Bectu JIETIOBbIE MIEPErOBOPHI c
coOmoieHreM (opM  JEJI0OBOTO 3TUKETA:
CIy’KeOHOTO, pEYEeBOro, TOCTEBOIO U
JIMYHOTO OOIICHUSI.

5.0npenensiTh COMHAIBHO-TICUXOJIOTHUECKHE
0COOCHHOCTH MOTpeOUTENEH.

6.AHaTU3UPOBATH ATUKY TMapTHEPCKUX
OTHOIIEHMH B c(epe TOoCTeNPUUMCTBA H
BBISIBIIIET €€ OCOOCHHOCTH.

7.0npenensith OCHOBHBIE  3ala4ll M|
TpeOOBaHUSI COBPEMEHHOTO ITHKETA.

8.Bnasmetn HaBBIKAMHU JTUHAMHYECKOTO
aHaJI3a YNpPaBJICHYECKOM 3THUKH WM ATHUKHU
chepsl  MpeANpPUHUMATENHCTBA,  THUIIOB
MApPTHEPCKUX OTHOIICHHHA CHEIHAMCTOB
cepbl TOCTENPUHUMCTBA.

and managerial ethics; etiquette of a business
person; culture of dress of a business person
depending on professional activity.

3. Observe the ethics of partner relations in the
sphere of socio-cultural service and tourism.

4. Conduct business negotiations in compliance
with the forms of business etiquette: official,
speech, guest and personal communication.

5. Determine the socio-psychological
characteristics of consumers.

6. Analyze the ethics of partnership relations in
the field of hospitality and identifies its
features.

7. ldentify the main tasks and requirements of
modern etiquette.

8. To possess the skills of dynamic analysis of
managerial ethics and ethics of the sphere of
entrepreneurship, types of partnership relations
of specialists in the sphere of hospitality.

Ilpepexeuzummepi / IIpepexeuzumut / Prerequisites

Typusm MeHeKMEHTI

| MeHnemkMeHT Typr3Ma

| Tourism management

Kypcmuiy kbickawa mazmynot / Kpamkoe codepicanue kypca/ Course summary

[Ton TYypHU3M JKOHE KOHAKKAMJIBLITBIK
CaJlaChIHJIaFbl ATUKAJIBIK HOpMalap MEH KociOu-
aJaMTepIILTIK Ke3KapacTapbl KaJbIITaCThIPYyFa
OarpiTTanmFad.  CTyneHTTep KociOM  3THKa,
1ICKepJIiK KOMMYHHUKAIUs1, 0acKapy dTHUKET1 KOHE

JlucuuniuuHa HarpaBieHa Ha (OpMHUpOBaHHE
THUYECKUX HOPM U  MpoecCHOHAIBHO-
HPaBCTBEHHBIX YCTAaHOBOK B cepe TypusMa U
roCTENPUMMCTBA. CrynenTsl n3yyar
KaTeropuy, CTPYKTYpY U CBOMCTBA

The discipline is aimed at the formation of ethical
norms and professional and moral attitudes in the
sphere of tourism and hospitality. Students will
study the categories, structure and properties of
professional ethics, business communication,
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MOpallb  KaTerOpUsUIapblH, KYPBUIBIMBI ~MEH
KaCHeTTepiH  3epTTeiai,  KOHaKKaWIbUIBIK
callaChIH/IaFbl MaMaHJapFa KOHBLIATBIH KOCIOH-
aJaMreplIiTik  TajanTapbIMeH  TaHbBICAMbI.
Knuentrepre KpI3MET KOpPCETy MEH CEHIMHIH
KOFapbl ICHIeiiH KaMTaMachl3 €TETiH 3TUKAIIBIK
MiHE3-KYJIbIK, KOMMYHHUKATHUBTI MOJICHUET JKOHE
KBI3MET KOPCETY CTaH/AapTTaphl KAJIBIIITACAIbI

npodeccroHabHOM

STHKH, JICTTOBOM

KOMMYHUKAIMH, YIIPABIE€HUYECKOr0 ITHUKETa U
MOpaJH, 3HAKOMSATCA C HPO(ecCHOHATIBHO-

HpaBCTBCHHbBIMU

TpeOOBaHUSIMHU K

cnenuanucrtaM B cdepe TOCTePHHMCTBA.
dopmupyrorcs IIPUHLIAIIBI 9TUYHOTO
IIOBEJICHUsI, KOMMYHHUKaTUBHON KYyJbTYpbl H

CTaHAapThI

o0cCiTyXKUBaHUS,

o0ecrnieunBaroIIve BBICOKUN YPOBEHb CEpBHCA

1 JOBCPUA KIIMCHTOB

managerial etiquette and morality, and are
introduced to professional and moral requirements
for specialists in the field of hospitality. The
principles of ethical behaviour, communicative
culture and service standards are formed, providing
a high level of service and customer confidence

Ilocmpexsusummepi / llocmpexsuszumot/ Postrequisites

XabIKapaibIK KOHE 1K TypU3M
TyponepedTuHri / XasblKapanblK >KOHE 1IIKi
TYpU3M MEHEKMEHTI

TyponeperTunr
BHYTPEHHET O

MEXIYHApOIHOTO H
TypusMa/MeHeKMEeHT

MEKIYHAPOAHOTO M BHYTPEHHETO TYPU3Ma

Turopereyting international and domestic tourism/
Management of international and domestic tourism

bazoapnama scemexuiici / Pykosooumenv npozpammst/ Prog

ramme manager

Ocuenxo H.A. — nedazozuxa eblibiMOapviHbly
KaHOuoamawl

Ozuenko H.A. — kanouoam neoazo2udeckux

HayK

Ogienko N.A. — candidate of pedagogical Sciences

24




3 Kypc CTyAeHTTepiHe apHAJIFaH 3JIeKTHBTI MoH/Aep / DJIeKTHBHBIE TUCHUIIMHBI 1715 cTyaeHToB 3 Kypca/ Elective disciplines for 3rd year

students

Event- meneoscmenmi / Event - meneosrcmenm | Event - management

Oky maxcamul / Yueonan yenv/ Purpose

KA3AKIIIA

HA PYCCKOM

IN ENGLISH

Typucrtik ic-mapanapisl jkocmapiay koHe | JlaTh 3HaHMS O MPUHIMIAX IUlaHUpoBaHus U | 10 give knowledge about the principles of

YUBIMAACTBIPY TMPUHIMIITEPI Typajsl OLTIM | OpraHU3alyy TYPUCTCKUX MEPOTIPUSTHIA. planning and organization of tourist events.

oepy.

Oxvimy nomuiceci / Pezyiomamut 00yuenusn / Learning outcomes

Kypcrbl CoTTI assiKTaFaHHAH keiiin | Ilocsie ycmemHoro 3aBepmenusi kKypca | After successful completion of the course,

olriMasymbLIap odyuarommecst OyayT students will be

1. Typucrik ic-mapamap MeHemKMeHTiHIH | 1. 3HaTh OCHOBHBbIC MOHATHS MeHemkMmenrta |[1. To know the basic concepts of tourism events
HETI3rl  YFBIMJIApbIH, OpTYpii Oenriiep TYPHUCTCKHX MEpOIPUSATHI, management, classification of events by
OoifbIHIIA ic-Trapanapsl KIKTEYI, KJIacCU(HUKALIUH MEpONPUSTHN o different signs, principles of planning of
TYPHUCTIK ic-mapaap il xocmnapiay pa3NMYHBIM  TpPU3HAKaM,  TPUHIIHIIBI tourism events, peculiarities of organizing and
NPUHIUNTEPIH, OpPTYpJi CUNATTaFbl ic- IIJIAHUPOBAHUSA TYPUCTCKUX MEPOIPUATHUH, conducting events of different nature.

mrapanapapl  YUBIMAACTBIPY JKOHE OTKiZy
epEeKILETIKTEPIH OLTy.

2. TypucTiK ic-mapangapabl YHBIMIACTHIPY/IbIH
TEOPUSJIBIK JKOHE MpPaKTHUKAJIBIK HETi3zepi
TypaJibl OUTIMIEPIH KOpCeTy.

3. Kapxpureik KOHE PECYpPCTBIK
IIBIFBIHJAP/BI, BIKTUMAl SKOHOMUKAIBIK,
AMHUIDKIIK JKOHE ©3re J[e Iaiga MeH
KipicTepai Oaranay OaFabplIapblH; TEXHUKA

O0COOCHHOCTH OpPraHU3alluy U MPOBEACHUS
MEPONPHUITHI Pa3IMYHOTO XapaKTepa.
2. JIeMOHCTpUPOBaTh 3HAHUS TEOPETHUUYECKUX

U TPaKTUYECKUX OCHOB OpraHU3aluu
TYPUCTCKHUX MEPONPUATHUH.
3. IlpuMeHsTh  HaBBIKM  OICHKH  3aTpar

(DMHAHCOBBIX M PECYPCHBIX, BO3MOXHBIX
HSKOHOMHYECKUX, WMHKEBBIX, W WHBIX
BBITOJ, M JOXOJOB; HOPMBI TEXHUKHU

Demonstrate knowledge of the theoretical and
practical foundations of the organization of
tourist events.

Apply skills of estimation of financial and
resource costs, possible economic, image, and
other benefits and incomes; norms of safety,
occupational  health and recreation of
participants and staff.

Apply the principles of organizing leisure

Kayirnci3iri, KaTBICYIIbLIAP MEH 0€30MacHOCTH, TUTUEHBI TPyJa M OTIbIXa tourist activities; principles of staffing tourist
MEePCOHANJIBIH ~ €HOeK  JKOHE  JeMallbiC Y4acTHUKOB U TEpCOHAIA. groups, tourist exhibitions and festivals, etc.
TUTMEHACHl HOPMaJIapbIH KOJIJaHYy. 4. TlpuMeHATh  MPHUHIMIBI  OPraHU3AIUN To be able to react in case of possible criminal
4. Typuctik  OarpITTaFbl  00C  yaKBITTHI JI0Cyra TYpPUCTCKOW  HAampaBICHHOCTH; and terrorist threat, in the place of supposed
YHBIMIACTBIPY ~ KaFUJATTapblH, TYPHUCTIK MPHUHIUIBl KOMIUICKTOBAHUS TYPHCTCKUX events, and in the regions of the events; to be
TONTApAbl, TYPUCTIK  KepMeJep  MeH TPy,  TYPHCTCKMX  BBICTABOK U able to develop perspective and calendar-
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decTuBanbaepl KUHAKTAY KaruJaTTapbIH
XKoHE T. 0. KOJ/IaHy.

5. bIkTUMan KbUIMBICTHIK XOHE TEPPOPHUCTIK
Kayill TOHreH J>Karjaija, OOJDKaHATBIH ic-
mIapagap OpHBIHJIA, COHAAW-aK ic-Imapajiap
OTKI3ILJIETIH OHIpiepAe opeKeT ere Oily;
TYPUCTIK YHBIMAAPABIH TEPCIEKTUBAIIBIK
KOHE  KYHTI30€INIK-TaKbIPBINTHIK  KYMBIC
KOCTIapIIapbIH 93ipeid Oiy.

6. 3amanayun OuliM Oepy TEXHOJIOTUSIAPBIH
KOJIJIaHAa OTBIPBIN, JKaHa OiuTiM amy e3
KYMBICBIH FBUIBIMU Herizze
YUBIMAACTBIPABI.

7. 3epTrey MocenenepiH IICUIYAiH Herisi
peTiHAe akmapaT Ke3[epiHIH  9pTypil
TYpJEepIMEH KeIIeHAl KYMBIC JKYpri3y,
aKIapaTThl 137Iey JKOHE Kyieney.

8. Emimizme >koHe omemje ic-ImapanapiblH
KaHa HBICAH/IapPBIH YUBIMIACTBIPY
OOlbIHINIA TPEHATEP MEH arbIMJap TYypalibl
"O111M KYT1H" YHEMI TOJIBIKTBIPHII OTHIPY.

decTuBaeii u T.1I.

5. YMeTh pearupoBaTh B Cly4yae BO3MOKHOU
KPUMHHAJIBHOH W TEpPOPUCTHUECKOM
yrpo3bl, B  MeCT€ IpeanoaraeMblx
MEpONpUATHA, TaKk W B  pErHoHax
IIPOBEACHUS MEpONPHUATUH; yMETh
pa3pabarsiBaTh MEePCIICKTUBHBIC u
KaJICHJapHO-TEMAaTUYEeCKHE TUIaHbl Pa0OTHI
TYPHUCTCKUX OPraHU3aLUN.

6. IlpuoOperaTh HOBbIE 3HAHUS, UCHOJIb3YS
COBpPEMEHHBIC o0pa3zoBaTenbHbIC
TEXHOJIOTUM, Ha  HAy4YHOH  OCHOBE
OpraHu3yer CBOM TPYA.

7. IlpoBOaUTh KOMIUIEKCHYIO paboTy ¢
pa3MYHBIMU THIIAMU HH()OPMAITMOHHBIX
HCTOYHMKOB, IOHMCKAa U CHUCTEMaTH3aLUH
nHpOpMAIIMM  KAaK OCHOBBI  PEUICHHS
HCCIIeI0BATENbCKUX 3a/1a4.

8. PerymsipHO MOMONHATH «Oarax 3HaHHWI» O
TPEHIaX M TEUYEHHUAX [0 OpraHU3aLUU
HOBBIX (OPM MEpOTNPHUATHH B CTpaHe H
MHDE.

thematic plans of work of tourist organizations.

6. To acquire new knowledge, using modern

educational technologies, organizes his/her
work on a scientific basis.

7. To carry out complex work with different types

of information sources, search and systematize
information as a basis for solving research
problems.

8. Regularly replenish the "luggage of knowledge"

about trends and currents on the organization of
new forms of events in the country and the
world.

Ilpepexeusummepi / [Ipepexeusumot / Prerequisites

Typusm wmenemxmenti. TypusmHiH OenceHnl
TYpJIepiHJIe ic-Tapanap bl YUBIMAACTHIPY.

MeHeKMeHT TypHU3Ma. Opranuszanus
MEpPOIPUITHI B aKTUBHBIX BHJIaX TypHU3Ma.

Tourism management. Organization of events in
active tourism.

Kypcmuiy kbickawma mazmynot / Kpamkoe cooepicanue kypca/ Course summary

Kypc mapyambuiblk sKypri3yun cyobeKTiiepain
KApXKBUIBIK TYPAKTBUIBIFBIH KaMTaMachl3 €Ty
KypaJsibl pEeTiH/e, OHBIH IMIIHJE MayChIMapaJbIK
Karmaina ga ic-mapaiap Typu3MIiH Kocmapiay
MEH YHBIMIACTBIPYIIbI 3epTTEYre OarbITTAIFaH.
CryneHtrep VFBIMJIAPIBIH KIKTEIY1H,

Kypc nanpaBneH Ha n3yyeHue MmIaHUPOBAHUS
YW OpraHU3alMH COOBITMMHOTO TypHU3Ma, Kak
WHCTpyMEHTa oOecriedeHus]  (QPUHAHCOBOM
YCTOMYHUBOCTU XO3SHUCTBYIONTUX CYOBEKTOB, B
TOM YHUCIJIC, B YCIIOBUAX MCKCC30HbA.
CTyeHTbl  OCBaMBalOT  KJIacCHU(UKALIHIO

This course is aimed at studying the planning and
organisation of event tourism as a tool to ensure
the financial sustainability of economic entities,
including in the off-season. Students learn the
classification of concepts, the role of state
structures, the principles of preparation of mass
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MEMIICKETTIK KYpbUIBIMIAP/IbIH peutiH,
OyKapaJblK JKOHE ic-IIapanapisl JadbIHAAY
OPUHIUITEPIH  UTepedi, oJapAsl  KYprizy
epeKIIeTKTepiMEeH TaHbIcaabl. HoTmkeciHme
OlmiM  amymbulap — TYTBIHY — HapBIFBIHBIH
CYpPaHBICTApBIHBIH TOJBIK CIIEKTPiH KaMTaMachl3
€Te OTBIPBIN, TYPHUCTIK OKHFaNapabl THIMII

KocIapliayra )xoHe 6ackapyra KabineTTi

MIOHATUH, POJIb IOCYJApPCTBEHHBIX CTPYKTYD,

INPUHLUIBl ~ HOArOTOBKM  MAacCOBBIX U
COOBITUMHBIX MEpPONPUATHHA, 3HAKOMATCS C
0COOEHHOCTSIMM ~ MX  THpoBeleHus. B
pesynbrare oOyuJatoruecs CIIOCOOHBI
3G(GEeKTUBHO IUIAHUPOBATh U  YIPaBIATh
TYPUCTCKUMH  COOBITHSAMH,  oOecrieuyuBast

MIOJIHBIN CIIEKTP 3alpOCOB MOTPEOUTEIHCKOTO
PBIHKA.

and event events, familiarise themselves with the
peculiarities of their conduct. As a result, students
are able to effectively plan and manage tourism
events, providing a full range of consumer market
demands

ITocmpexsusummepi / [locmpexeusumeut/ Postrequisites

XasbIKapablK KOHE 1IKi TypU3M
tTyponepeituHri/  XanblKapaliblK JKOHE  IIIKi
TYpU3M MEHEDKMEHTI

TyponepeiiTuar MEXTyHapOJIHOTO u
BHYTPEHHETO Typusma/ MeHeKMeHT
MEXIYHAPOAHOTO U BHYTPEHHETO TypHu3Ma

and  Domestic
international and

Turopereyting  International
Tourism/  Management of
domestic tourism

bazoaprama scemexuiici / Pykosooumens npozpammut/ Prog

ramme manager

Ozuenko H.A. — nedazocuxa 2ulibimMOapbitbly
Kanouodamol, KaybIMOACMbuIPblIEAH Npogheccop

Ozuenko H.A. — kanouoam neoazozudeckux
HAYK, ACCOYUUPOBAHHBLU NPopeccop

Ogienko N.A. — candidate of pedagogical
Sciences, associate Professor

Axonozusanvik mypusm | Ikonozuueckuii mypusm | Environmental tourism

Oky maxcamul / Yueonas yenv/ Purpose

KA3SAKIITA

HA PYCCKOM

IN ENGLISH

Kazakcranga JkoHE IIETENAC DKOJOTHSIIBIK
TYpU3MIl YHBIMAACTBIPY JKOHE JXKY3€re achlpy
Ke3iHJIe TaOWFATTHl MaijiaJaHy MEH TaOUFaTThI
KOpFayZbl ~ OHTalmaHIblpyMeH  OaillaHBICTHI
MpPaKTUKAIBIK MIHIETTEpAl LIellyae iprem Ty-
PHUCTUKAJIBIK, AKOJIOTHUSIIBIK KOHE
reorpadusIbIK OUTIMII KOMIIETEHTTI KOJJAaHy
KOJIJIapbl Typabl TYCIHIKTEP/1 KaJIbIITACTHIPY.

@opMUpOBaHHE TMPEACTABICHUA O MYTAX
KOMIIETEHTHOT'O IPUMEHEHUS
(dbyHIaMeHTaIbHbBIX TYPUCTCKUX,
9KOJIOTUYECKUX M Teorpaduyeckux 3HaHUM B
PEIICHUU MNMPAKTUYCCKUX 3a/ad, CBA3AHHBIX C
ONTUMH3AIMEN  TNPUPOAONOIb30BAHUS U
OXpaHOW MPUPOIBI TMPU OpPraHU3aluu U
OCYIIECTBICHUH 3KOJOTMYECKOr0 Typu3Ma B
Kazaxcrane u 3a pyOexoM.

Formation of an idea about the ways of compe-tent
application of fundamental tourist, environmental
and geographical knowledge in solving practical
problems related to the optimization of nature
management and nature protection in the
organization and implementation of ecological
tourism in Kazakhstan and abroad.

Oxvimy naomuaiceci / Pezyiomamut 00yuenusn / Learning outcomes

Kypcrsi CITTI asiIKTaraHHaH

keiiin | IToc;ie  ycmemmoro 3aepmrennsi  Kypea | After  successful completion of the course,
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olmiMaymbLiap

1.

Onemueri, Kazakcranmarsl xoHe Kocranait
OOJIBICHIH/IAFbI Kazipri KOFaM/JIarbl
SKOJIOTHSUIBIK TYPU3MHIH DOl MEH OpHBI
TypaJbl OUTIMIEPIH KOpCeTy.

DKOJOTHSITBIK TypU3M/Ii JaMbITy1a
Kembaciipl enyuep JkoHe KaszakcraHmarsl
SKOTYPU3MHIH HETI3T1 OHIpJepi Typabl
OlmimMIepiH KepceTy.

DKOJIOTHSUTBIK TYypU3M MakKcaTrTapbl YILIiH
TabuFaT TeH  Ta0uFu  KeHmeHACPHiH
KEKeJIereH  KOMIIOHEHTTepiH  Oaramnay
o/icTepl MEH dJIiCTeMEINIepiH MEHTEpY.
Ka3zakcranma Kasipri 3amaHfbl TaOuFaT
naiianany, OSKOJOTHSJIBIK arapTy >KoHE
KOpIIaFaH OpTaHbl KOpFay HBICAHbI PETiHJIE
SKOJIOTHSUIBIK TYpU3M TYpajibl TYCIHIKKE He
oomy.

OKOJIOTUSIIBIK TYpU3MHIH opTypi
HbICaHAapbIH icke acelpy  KesiHJe
TaOMFaTThl TalJaNaHyAbl OHTaWIaHIBIPY
MEH KOpIIaFaH OPTaHbI KOPFay IbIH FHUTBIMH
TOCUIAEPIHIH EPEKIICTIKTEPIH MEHTEPY.
OKOJIOTHSUTBIK ~ CasxarThl  JaMBITYJbIH
HEri3ri maprrapbl MeH (QaKTopJapblH
aHBIKTAy JKOHE  Taijay  JlaFAbUIapbiH
MeEHTepY.

KapXbUTBIK  JKOHE PpECYPCTBHIK, BIKTUMAI
HYKOHOMHKAIIBIK, UMHUDKIIK XKOHE ©3re Je
maiija MeH KIpiCTepAiH UIBIFBIHAAPBIH
Oaranay JaFIblIapbIH; TEXHUKA
Kayirnci3uiri, KaTbICYIIbLIAP MEH

o0yuyaromuecsi OyayT

1. JlemoHcTpupBaTh 3HaHUSA O POJIU U MeECTe
9KOJIOTMYECKOT0 TypU3Ma B COBPEMEHHOM
obmectBe B Mmupe, B Kaszaxcrane u B
Kocranaiickoii obsactu.

2. JleMOHCTpUpPUPOBATh 3HAHUS O CTpaHaXx,
JTUTUPYIOIIAX B pa3BUTHH
HKOJIOTUYECKOT0 TypH3Ma, M TJaBHBIX
peruoHax skotypusMa B Kazaxcrane.

3. Bmagerr MeromamMMm M METOJUKaMH
OLIEHKH OTACIBHBIX KOMITOHEHTOB
IPUPOJBI M MPUPOJIHBIX KOMIUIEKCOB IS
LeJIeH SKOJIOrMYECKOro Typu3Ma.

4. HMwmeth mpencTaBieHre 00 3KOJIOTHYECKOM
TypusMe Kak (opMe COBPEMEHHOTO
IIPUPOJIOIONB30BAHUS,  HKOJOTHUECKOTO
MPOCBEIICHUSI W OXpaHbl OKPYKAIOIIEH
cpenb! B Kazaxcrane.

5. Bnanets crnenundukoil Hay4HbIX TOIXO0B
K ONTHUMM3ALUU IPUPOJIOIOIB30BaHUS U
OXpaHE€  OKpyXKamuied  cpeasl  Ipu
peanu3aiuu Ppa3IUYHbIX bopm
9KOJIOTMYECKOTO TypHU3Ma.

6. Bianers HaBbIKaMM BBISBJICHHUS M aHAJIH3a
TJIABHBIX YCJIOBUH W (PAKTOPOB Pa3BUTHSA
HKOJIOTUYECKUX MyTEHIeCTBUH.

7. TlpuMeHSATP HaBBIKM OIGHKHA  3aTpaT
(DMHAHCOBBIX U PECYPCHBIX, BO3MOXHBIX
HKOHOMHYECKUX, WMHDKEBBIX, W WHBIX
BBIFOJl W  JIOXOJOB; HOPM  TEXHHKH
0€30I1aCHOCTH, TUIMEHbl TPyAa U OTAbIXA
YYaCTHHKOB M TIEPCOHAJIA; TMPUHIHUIIBI

students will be

1. Demonstrate knowledge about the role and
place of ecological tourism in modern society in
the world, in Kazakhstan and in Kostanay
region.

2. Demonstrate knowledge about the countries
leading in the development of ecological
tourism and the main regions of ecotourism in
Kazakhstan.

3. To possess methods and techniques of
evaluation of separate components of nature
and natural complexes for the purposes of
ecological tourism.

4. 4. have an idea about ecological tourism as a
form of modern nature management, ecological
education and environmental protection in
Kazakhstan.

5. To know the specifics of scientific approaches
to optimization of nature management and
environmental protection in the implementation
of various forms of ecological tourism.

6. To master the skills of identifying and
analyzing the main conditions and factors of
ecological travel development.

7. To apply skills of estimation of financial and
resource costs, possible economic, image, and
other benefits and incomes; norms of safety,
hygiene of work and rest of participants and
personnel; principles of organization of leisure
of tourist orientation.

8. Organize hikes and trips with ecological
purposes: collect information and prepare local
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HNEPCOHANABIH ~ €HOEK  KOHE  JieMaliblc
TMTHEHACHI HOPMAaJIapbIH; TYPHUCTIK
OarpITTaFrbl 0OC YaKBITTBl YHBIMIIACTHIPY
KaruJaTTapblH KOJIJaHy.

8. DKOJOTHSIBIK MakcaTTapMeH >KOPBIKTap
MEH casxarTap/bl YHBIMAACTHIPY: aKmapar
KUHAYIbl JKOHE OJIKeTaHy >KOHE >KaJIlbl
reorpadysUIbIK aHBIKTAMaHbl JalbIHAAY IbI
’KY3€ere acelpy; TONTap KYpYy; MaTepHaAbIK-
TEXHHUKAIIBIK 0azaHbl TOJIBIKTBIPY;
MEIUIMHAIBIK KAMTaMachl3 €Ty.

OpraHu3aIH Jocyra TYPUCTCKOMH
HaIpaBJICHHOCTH.

8. OpFaHI/I3OBBIBaTB MMoXOoAbl U MyTCHICCTBUA
c IKOJOTUIECKUMH EISIMHU:
OCYWIECTBIATH cOOp wHHpOpMauu u
MOJrOTOBKY KpaeBeT4eCcKOit "
obmiereorpadguieckoi CIIPaBKH;
¢dbopMupoBaTh TpYMIBI; KOMILUIEKTOBATH
MaTepUaIbHO-TEXHUYECKYIO 0asy;

MCAHUILIMHCKOC obOecrieueHue.

history and general geographical reference;
form groups; complete the material and
technical base; medical support.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

Typusmonorus uerizaepi. Typucrik OusHecrteri
OesiceH 1l Typaap/pl YibIMIACThIPY

OCHOBBI  TYPU3MOJIOTHH. Opranuzanus
AKTUBHBIX TYpOB B TYPUCTCKOM OH3HECE

Fundamentals of Tourismology. Organization of
Active Tours in Tourist Business

Kypcmoiy kbickawa mazmynul / Kpamkoe codepacanue Kypca/ Course summary

Kypc ailmMakThiH oIeyMeTTIK-3KOHOMHUKAIIBIK
TYPaKTBUIBIFBIHBIH MaHBI3[Ibl Kypamjaac Oediri
pETiHAE DKOJIOTHUSIIBIK TYPU3MJIl JaMbBITYIbIH
Heri3ziepi MEH epeKIIeNiKTepiH 3eprreyre
OarpiTTaFad.  CTyAeHTTep  KYpbUIBIMBIMEH,
KIKTETYIMEH, PEeKpealusiIblK pecypcTapbiMeH
TaHbICaJbl, TYpU3MHIH TaOWFaTKa 9CepiH
3eprreiiai. Horwxkecinae OutiM — amymsiiap
Kazakcran PecmyOnukaceIHBIH ayMaFblHIa cara
MEH IKOKAYINCI3IiKTI TOMEHJICTIIEH,
TYPUCTEP/IIH SPTYPJIi CHEKTPIHIH CYPaHBICTAPBIH
KaMTaMachl3 €Ty YIIiH ayMakKTap/AblH OJeyeTiH
Oarasaii anajpbl.

Kypc HampaBieH Ha Wu3y4eHHME OCHOB H
0COOEHHOCTEH  pa3BUTHA  HKOJIOTHYECKOTO
Typu3Ma, Kak  BaXHOTO  KOMIIOHEHTa
COLIMAJIBHO-DKOHOMUYECKON  yCTOWYMBOCTHU
peruoHa.  CTyIeHTBl  3HAaKOMSTCS  CO
CTPYKTYpOii, KJaccu(puKauei,
PEKpEallMOHHBIMU  PECypCaMH,  H3y4daroT
BIIMSHME TypU3Ma Ha mpuponay. B pesynbrare
oOyJaroluecsi CMOTYT OLIEHHBATh MOTEHLHAT
TEPPUTOpUH, A oOecreyeHus 3ampocoB
pa3IMYHOIO  CHEeKTpa  TYpUCTOB,  0e3
CHIDKEHMsI KayecTBa M 5K00E30MacHOCTH Ha
tepputopuu Pecnybnuku Kazaxcras.

This course is aimed at studying the basics and
peculiarities of ecological tourism development as
an important component of socio-economic
sustainability of the region. Students are
familiarised with the structure, classification,
recreational resources, and study the impact of
tourism on nature. As a result, students will be able
to assess the potential of territories, to ensure the
demands of a diverse range of tourists, without
reducing the quality and environmental safety on
the territory of the Republic of Kazakhstan.

Ilocmpexsusummepi / [locmpexsuszumat/ Postrequisites

Typucrik Ou3HecTI xKocrmapiay KOHE
yiteimaacteipy/  Typu3Mm  HMHIYCTPUSCBIHIAFBI
OM3HEC-YAEePICTI MOJENICY. XaIbIKapaJIbIK KOHE

[InanupoBaHue M opraHu3alusi TYPUCTCKOTO
6uzneca/ MojenupoBanue Ou3Hec-Tpolecca
B MHAYCTpUU TypusMa; TyponeperuTuHr

Planning and organization of tourist business/
Modeling of business process in industry tourism.
Turopereyting international and domestic tourism.
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1K1 TYpU3M TYPOIEPEHTHHT .

‘ MEKIYHAPOAHOIO U BHYTPEHHEIO TYPU3MA.

bazoapnama sicemexuici / Pykosooumenw npozpammul/ Programme manager

Manvwakosa B.B. — aza okbimyuivl, mypusm
Mmazucmipi

Manvwakosa B.B. — cmapwuii
npenoodasamenb, MA2UCmp mypusma

Malshakova V.V. — senior lecturer, master of
tourism

Typucmik kewenoepoin yilblmoacmuipy-uapyauivlivtk, Koizmemi | Opeanu3auuonno-xo3aiucmeeHHas 0eameibHOCHb MYyPUCKUX KOMNIEKC08 /
Organizational and economic activities of tourist complexes

Oky maxcamul / Yueonasn yenv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH
Typucrik kemenaepai Oackapy epekiuenikrepi | DopMupoBanue MPe/ICTaBICHUS 00 | The formation of ideas about the features of the
Typajibl TYCIHIK KaJlbINTacThIPy, TYPHUCTIK | OCOOCHHOCTSX yIpaBlieHHs TypucTckuMu | management of tourist complexes, the study of the

KeIMEHACPAIH YHBIMIACTBIPY KYPBUIBIMBIHBIH
epeKILeTiKTepl MEH e3apa OaillaHbICHIH 3epPTTEY.

KOMIUIEKCAMH, H3y4YE€HUE OCOOEHHOCTEH W
B3aMMOCBS3€il OPraHU3aIMOHHON CTPYKTYpPHI
TYPUCTCKOTO KOMILJIEKCA.

features and relationships of the organizational
structure of the tourist complex.

Okbimy

Hamuoiceci / Pesynomamol 06yuenus / Learning outcomes

KypeTbl ¢oTTi assKTaraHHaH KeiiiH

olmiMaymbLIap

1. KoHakxalabUIbIK caJlaChIHIarbl
HOPMATHUBTIK-KYKBIKTBIK ~ 0a3aHbIH  pPOIiH

Oury; Kkociou (yHKUUSIIapAbl OpBIHAAY
Ke31HJIe TYBIHAAUTHIH MiHAETTEepAl LIeTy.

2. KoHakXahabUIbIK WHYCTPHUSICBIH
YUBIMIACTBIPY HET13/IepiH,
KoHaxxalipuIbIK WHIYCTPHUSICHI
KOCIMOPBIHAAPBIH ~ KAPXKBUIBIK  TaJjaay
omicTeMeciH Oly.

3. KapXbUlbIK MEHEeKMEHT (QYHKUHUSIAPHI

apKBUTBI  KOHAK)KAWIBUIBIK ~ WHITYCTPHSICHI
KOCIMOPBIHAAPBIHBIH TEPCOHANIBIH OacKapy
MOceJIeNepiH TYCIHy.

4. KoHaKXaWIIBLIBIK caJIaChIHAFbI

ITocJie ycnemHoro 3aBepiieHust Kypca

o0yuarmuecs OyayT

1. 3HaTh poab HOPMATUBHO-IIPABOBOM Oa3bl B
cepe TocTeNpUUMCTBA; pellaTh 3aAauyH,
BO3HHUKAIOIINE pu MCIIOJTHEHUH
npoeCCHOHATBHBIX (DYHKIMH.

2. 3HaTh OCHOBBI OpPTaHM3ALUU HMHIYCTPHUU
TOCTENPUMMCTBA, METOIMKH (PUHAHCOBOTO

aHaJIn3a MPEANPUITHI WHyCTPHH
TrOCTENPUUMCTBA.
3. Ilonumarp BOITPOCHI yIIpaBIeHUS

MEPCOHATIOM  NPEANPUATHA  HHAYCTPHH
TOCTETIPUMIMCTBA C TOMOIIBI0  (DYHKITHIA
(UHAHCOBOTO MEHEKMEHTA.

4. IlpuMeHSATh TPUHIMIIBI OpPTaHU3AIMU U
TUTAHUPOBAHMSI JeSITeIbHOCTH

After successful

students will be

1. Know the role of the regulatory framework in
the hospitality industry; solve problems
encountered in the performance of
professional functions.

2. To know the basics of the organization of the
hospitality industry, methods of financial
analysis of enterprises in the hospitality

completion of the course,

industry.

3. Understand  the issues of  personnel
management  of  hospitality industry
enterprises with the help of financial

management functions.
4. Apply the principles of organization and
planning of hospitality industry enterprises.
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KOCIMOPBIHAAPABIH KbI3METIH YHBIMIIACTHIPY
KOHE JKOCTIapilay Karu1aTTapblH KOJIJaHy.

5. HapbIKTBIK 9KOHOMHKA JKarJaubIHIa
KOHAKXalIbUIBIK CaJlaChIHAFbI
KOCIMOPBIHAAPBIH KAPKBUIBIK €CENTiTITiH
’Kacay o/licTeMeciH MEHTepy.

6. KoHaxkalIbUIbIK KOCIOPBIHAAPBIH
XKocrapiay koHe Oara Oenrijey oIicTepiH
KOJITaHBIHBI3.

7. KoHakXaHIbUIbIK caJIaChbIHIAFbI
KOCIMOPBIHAAPABIH  €HOCK Y)KbIMIApbIHIA
KYMBIC iCTey JIaFIblJIapblH MEHIEPY.

8. llapyambuiblK KBI3METTI JKYpri3y YIIiH
3aMaHayd aKnapaTThK TEXHOJIOTUsIapAbl
NpakTUKaga  KOJJaHy,  IIapyallbUTbIK
KBI3METTI XKETIIIPY JKOJIJJaphIH jKacay.

NPEaNpUATHI chepbl TOCTENPUUMCTBA.

5. Bnaners METOIUKOMN COCTAaBJICHUS
(UHAHCOBOW OTYETHOCTU NPEANPUATHN
cheppl TOCTENPUMMCTBA B  YCIOBHUSX
PBIHOYHOM 3KOHOMMKHU.

6. Mcnosnb30BaTh NpHEMbl IUIAHUPOBAHUS U
1IeHO0Opa30BaHusl TMPEINpPUATHI  cephl
rOCTENPUUMCTBA.

7. Bnagerp HaBblkaMH pabOThl B TPYIOBBIX
KOJUIEKTHBAX IPEIIPUATHN cdepsl
roCTEeNPUUMCTBA.

8. IlpuMeHsATh Ha NPAKTUKE COBPEMEHHbIE
WHPOPMAIIMOHHBIE  TEXHOJOTMH  JUIS
BEJICHUS XO3SMCTBEHHON JAESTEIbHOCTH,
TreHepUpPOBaTh IYTH COBEPILIEHCTBOBAHMS
XO35MCTBEHHOU JIEATEIbHOCTH.

5. To master the methodology of financial
reporting of hospitality enterprises in the
market economy.

6. Use planning and pricing techniques of
hospitality enterprises.

7. To possess skills of work in labor collectives
of the enterprises of the sphere of hospitality.

8. To apply in practice modern information
technologies to conduct business activities, to
generate ways to improve business activities.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

KoHakkaapuiblk ~ HMHAYCTpUsACh,  Typusm | Muayctpust rocrempuumctBa, Menemkment | Hospitality Industry, Tourism Management.
MEHEPKMEHTI. TypH3Ma.

Kypcmuin kbickawa mazmynot / Kpamkoe codepacanue kypca/ Course summary
[Ton  TypucTik  KemleHaepAiH  okikrenyiH, | JucumminHa u3ydaer — kiaccudukanmio, | This  course  examines the  classification,

KYpaMblH, KYPBUTBIMBI MEH KBI3METIH 3epTTEHII.
CryneHTTep WIHMKI3aT TMEH Tayap KOpJapblH
Oackapy HeTi3/IepiMeEH, Kap>KbIMEH,
eHOCKaKbIMEH KOHE KBI3METTEpHiH O31HMIIK
KYHBIMEH TaHbicanbl. [loHAI OKy OapbIChIHIA
TYPUCTIK  KOCIMOPBIHIAPIBIH  MIAPYaIIbUIBIK
KbI3METIH KemeHai OackapyFa MYMKIHIIK
OepeTiH THIMIUTIK MeH 0ocekere KaOiMeTTLTKTI
Kocmapjayra, Oarajayra  epekmie  Hazap
aynmapeutanel. [loHmi OKy HOTHXKeciHIE OuTiM
QTyIIbUIap TYPHUCTIK  KEMICHAEPIIH KapKbI-

COCTaB, CTPYKTYpPY M (YHKIMH TYPHUCTCKUX
KOMIUIEKCOB.  CTyZneHTBl 3HAaKOMATCA C
OCHOBaMH YIIpaBJICHUs 3allacaMu ChIpbsl U
TOBapoB, (UHAHCAMHU, OIJIATON Tpyna u
cebecToMMOCThIO yciyr. B xoxe u3ydenus
JTMCLUIUIMHBL, 0CO00€ BHMMAaHHUE YJIENAETCS
IUIAaHUPOBAHUIO, OIEHKE 3()(PEKTUBHOCTU H
KOHKYPEHTOCIIOCOOHOCTH, YTO I103BOJISIET
KOMIUUIEKCHO  yOpPaBIATh  XO3AMCTBEHHOU
NESATENIBHOCTBI0 TYPUCTCKUX MNPEANPUATUH.
B pe3ynapTate  u3yueHHUs  TUCHUILIMHBI

composition, structure and functions of tourism
complexes. Students are introduced to the basics
of management of raw materials and goods stocks,
finance, labour remuneration and cost of services.
During the study of the discipline, special
attention is paid to planning, evaluation of
efficiency and competitiveness, which allows to
comprehensively manage the economic activity of
tourist enterprises. As a result of studying the
discipline, students can plan and control the
financial and economic activities of tourist
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HSKOHOMHKAJIBIK ~KBI3METIH JKOCHapiail >KoHe
OakpUIall anajbl, pecypcTap MEH IIBIFbIHIAPIbI
Oackapa amajpl, KbI3METTEPAIH ©31HAIK KYHBIH
ecenTeil anaapl, OJCEKENeCTIK OpTaHbl Talaan
amaapl  koHe TypHCTIK  KOCIMOPBIHAAPIBIH
TUIMIUTITT MEH TYPaKTBUIBIFBIH apTTHIPY YIIiH
meriMaep KaObUIaai amaabl

o0yyarormuecs IUIAHUPOBaTh U
KOHTPOJIMPOBATh ¢GuHaHCOBO-
YKOHOMHUYECKYIO JIESTEIbHOCTh TYPUCTCKUX
KOMIUICKCOB, ~ YIPaBISTH  pecypcamud U
3aTpaTaMH, pPAacCUUTHIBATH CEOECTOMMOCTh
yCIIyT, aHATM3UPOBATh KOHKYPCHTHYIO CPEIy
U T[PUHUMATL PCIICHHUA Jid ITOBBIIICHUA

MOTYT

a¢ddexTuBHOCTH u YCTOWYMBOCTHU
(GYHKIIMOHHPOBAHUS TYPUCTCKUX
MpeANPUITHH

complexes, manage resources and costs, calculate
the cost of services, analyse the competitive
environment and make decisions to improve the
efficiency and sustainability of tourism enterprises

Hocmpexsusummepi / [locmpexsusumat/ Postrequisites

XanbIKapayibIK KOHE 1K1
MEHE/DKMEHTI/  XaJIbIKapajiblK  KOHE
TYpU3M MEHEKMEHTI TYpOIepEeUTHHT1

TypU3M
1K1

TyponeperTunr MEXTYHapOJHOTO U
BHYTPEHHETO TypuzMa/MeHePKMEHT
MEKIYHAPOAHOTO M BHYTPEHHETO TYPU3Ma

Turopereyting international and domestic tourism/
Management of international and domestic
tourism

bazoapnama scemexuiici / Pykosooumens npozpammst/ Prog

ramme manager

Ixeapenxo H.C. aza oxbimyuivl, mypuzm
mazucmpi

Ulxeapenxo H.C. — cmapwuii
npenodasamesib, MA2UCmMp Mypusma

Shkvarenko.S.— senior lecturer, master of tourism

Emoey-cayvikmoipy mypusminin pekpeauusnvlk pecypcmaput | Pekpeayuonnsie pecypcol ieueono-o3ooposumensrnozo mypusma / Recreational

Resources of Seductive-Optimistic Tourism

OKy maxcamul / Yueonasn yenv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
CryneHTTeplli peKpeanysuiblKk  pecypcTapMeH, | O3HaKoOMIIEHUE CTYJICHTOB c | Familiarization of students with recreational
PEKpeaIUsUTBIK, KyHenepMeH, TYPHUCTIK | peKpeannOHHBIMH pecypcamu, | resources, recreational systems, tourism
urepymMeH >OkoHe KasakCTaHHBIH Op Typii | peKpealoHHBIMH cucTeMamu, Typuctckoit | development and tourism development prospects in
aliMaKTapbIH/Ia TYPU3MII JIAMBITY | OCBOCHHOCTBIO W TepCHeKTHBaMH pa3BuTHs | various regions of the world and Kazakhstan, as
NepCIeKTUBAIAPBIMEH, COHJAl-aK FHUIBIMHBIH | TypH3Ma B pa3nuuHbIX perumoHax mwupa u | Well as with the main theoretical concepts and
HETi3ri  TeOpWsUTBIK ~ KOHIenmusuiapbl  MeH | Kaszaxcrana, a Takke ¢  ocHoBHbiME | terminological apparatus of science, determining
TEPMUHOJIOTHSUIBIK ~aNMapaTbiMEH TaHBICTHIPY, | TEOPETUYECKUMHU KOHIICTIITUSIMHU u | the value of the influence of natural -resource
PEKpeaIUsIIBIK KyHhenepain JaMyblHA | TEPMHHOJIOTMYECKMM  ammaparoM  Haykw, | factors of various regions of Kazakhstan and

Ka3zakcTaHHBIH KOHE IIET eNJSpIiH 9pTypii

OMpPCACIICHUC 3HAYCHUA IJiId COBPCMCHHOI'O

foreign countries on the development of
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OHIpJICPIHIH TaOUFU-PECYPCTHIK | OOILIeCTBA BIMSHUS TNPHPOJHO-PECYpPCHBIX | recreational systems.
(dbakTopiapbIHBIH Ka3ipri Koram YVIIiH ocepiH | (GaKTOpoB pa3inMYHBIX pernoHoB Kazaxcrana
aHBIKTAY. U 3apyOC)KHBIX CTpaH Ha  Pa3BUTHE
PEKpEaIMOHHBIX CHCTEM.

Okbimy namusceci / Pezynomamot 0oyuenusn / Learning outcomes
Kypcrbl CoTTI assiKTaFaHHAH keiiin | Ilocsie ycmemHoro 3aBepmenusi kypca | After successful completion of the course,
olriMasymbLIap odyuarommecst OyayT students will be
1. PexpealusuibIK oNIeyeTTi Oaramay | 1. JlemonctpupoBath 3Hanus mnpuHnumnos | 1. Demonstrate knowledge of the principles of

KaFuIaTTapbl JKOHE TYpH3M OOBEKTLIEpiHiH
PeKpeausIbIK OaranayblH apTTBIPY
KOJIIApbI Typasbl OLTIMIEPIH KOPCETY.

. Tapuxu »oHe MOJICHH MYpPaHBIH 3J€MEHTTepl
petiHae  maHMAMAPTTBIH  ©H  MaHBI3IbI
OenrijepiH  cakTrail  OTBIpbIN,  TaOuFu
pecypcTapabl YThIM/BI Mailanany >KeHIHAeT1
ic-mapanapzipl  93ipiey JKOHE 1CKe achlpy
JaFAbUIaPBIH KOJIIAHY.

. AyMakThIH pecypcThIK aneyeTiHe Oara Oepy;
OHIPJIIH TYPHUCTIK-PEKPEALUSIIBIK QJNeyeTiH
CUIIaTTaNIbI.

. TaOuru OpTaHBIH KEKEIIETeH AIIEMEHTTEpiHe

Oara Gepy;

. Typuctik uHAycTpusi CyOBEKTICIHIH TaOuru
opTackl ~ MEH  [IapyambUIbIK  KbI3METI
apacelHIarsl  ©3apa  OaljaHbBIC  KyHeciH
OpHarTy.

. Emzey-caybIkTBIpY =~ Typu3Mi  cajlachlHJa
yiBIMAACTBIPY KOHE JKocrapnay

KaFUIaTTapbIH KOJJIaHy.
. EMaey-caybIKTBIpy TYpHU3MIH J1aMBITY]IbIH
MakcaTTapbl MEH MIHJIETTEPIiH TYCIHY.

. 3epTTey  MOocenlelepiH  IICIIyAiH  Herisi

OLICHKH PEKPEalMOHHOTO TOTEHIHAaIa M
OyTH  TOBBIIEHHS  PEKPEallMOHHBIX
OLICHOK 00BEKTOB TypU3Ma.

2. IlpumeHsATH HaBBIKM  pa3pabaTKu H
peanusanuu MEPOIIPUATHN 10
paroHaIbHOMY UCIIOJIb30BAHUIO

IPUPOJIHBIX PECYPCOB, C COXPAHEHHEM U
noJ/iep>kaHueM Haubojiee 3HAUYUTENbHBIX
yept  JaHgmadTa, Kak  dJIEMEHTOB
HCTOPUYECKOIO U KYJIbTYPHOTO HACIEAMSL.

3. JlaBaTh OIIEHKY peCcypCHOMY MOTEHIHATY
TEPPUTOPUH; XAPAKTEPU3YET TYPUCTCKO-
pPEKpealoHHbIN MOTEHIIMal peruoHa.

4. ]JlaBaTb OLEHKY OTAEIBHBIM 3IIEMEHTaM
MIPUPOTHOM CPEJIbI;

5. VYcraHaBiaMBaTh CHCTEMY B3aHMMOCBS3EH
MEXKTY MPUPOTHOMN cpenoit u
XO3AUCTBEHHOH JEATETLHOCThIO CYyOBEKTa
TYPUCTKON UHAYCTPHUHU.

6. IlpuMeHSATh NPUHLMIBI OPraHU3alMU U
IUTAaHUPOBaHUsT B oOnactu  JeuyeOHOo-
037I0POBUTEIBLHOTO TypHU3Ma.

7. TlonnMaTe 1enM W 3a4a4d  pPa3BUTHUSA

71e4eOH0-030POBUTEIBHOTO TYpHU3Ma

recreational potential assessment and ways to
improve recreational assessments of tourism
sites.

2. Apply skills to develop and implement
measures for the rational use of natural
resources, with the preservation and

maintenance of the most significant features
of the landscape as elements of historical and
cultural heritage.

3. Evaluate the resource potential of the territory;
characterize the tourism and recreational
potential of the region.

4. Evaluate individual elements of the natural
environment;

5. Establish a system of interrelationships
between the natural environment and the
economic activity of the subject of the tourism
industry.

6. Apply the principles of organization and
planning in the field of health tourism.

7. Understand the goals and objectives of
medical and health tourism development

8. Conduct complex work with different types of
information sources, search and systematize
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oprypi
KYprizy,

peTiHae  aKmapar — Ke3JepiHiH
TYpJIEpIMEH  KEeHIeHAl  KYMBIC
aKIapatThl 137ey )KOHE Kyheney.

8. IIpoBoauth

KOMIUICKCHYIO  paboty ¢
Pa3IUYHBIME TUIAMHA HH(POPMAIIMOHHBIX
HUCTOYHHKOB, IIOMCKa MW CHCTEMAaTU3alluu
uHGOpMAIIMM  KaK OCHOBBI  PEIICHHS
UCCJICIOBATEIbCKHX 3a/1au.

information as a basis for solving research
problems.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

Typusmosorus Herizaepi

‘ OCHOBBI TYPU3MOJIOTHH

| Fundamentals of Tourismology

Kypcmuviy kbickawa mazmynst / Kpamxoe codepycanue kypca/ Course summary

[Ion Ttaluru pecypcTapAblH peKpearusuIbIK

[[I/ICL[I/IHJ'II/IHa HallpaBJICHA Ha HU3Y4YCHHC

The discipline is aimed at studying the

JNieyeTiH JKOHE OJapJbpl  eMJICy-CaybIKTBIPY | PEKpeallMoOHHOrO IOTeHIMaia NpUpOaHBIX | recreational potential of natural resources and their
TYpPHU3MIiH/IC naiijanany Ibl 3epTTeyre | pecypcoB M WX HCIHOJb30BaHMs B JieyeOHO- | USe in health tourism. Students are introduced to
OarpiTTasiFad.  CTYICHTTEp  pEKpealysuiblK | 0310poBUTENbHOM  Typu3me. Crynentsl | various types of tourism services taking into
pecypcTapbl, JKalIbl JKOHE epeKINe OCepAiH | 3HaKOMATCS ¢ pasiMuHbBIMH  Buaamu | account recreational resources, natural and
TaOUFU-KIMMATTBIK  (DakTopiapelH  ecKepe | TYpHCTCKHUX YCIYT ¢ yu€ToM pekpeannonHbix | climatic factors of general and specific impact,
OTBIPBIN, TYPUCTIK KBI3SMETTEPHAIH OPTYPJ]i | PEecypcos, npupoHo-kiumaruueckux | familiarise themselves with the infrastructure for
TYpJiepiMeH  TaHbICa[bl, Kayinci3 emuey- | ¢akropoB oOmero wu crnemuduueckoro | the organisation of safe medical and health
CayBIKTBIPY TYPH3MIH YHBIMAACTHIPY YLIIH | BO3JEHCTBUS, 3HAKOMSITCS c | tourism. They study the experience of using
UH(PaKYPBUILIMMEH TaHbIcalbl. Onemae, TM/I- | uHppacTpyKTypoit TSt opranm3anuu | natural resources for treatment, rehabilitation,
na okoHe Kasakcramma —emjaey, OHadTy, | OesomacHoro  seuebHo-o3mopoBuTenbHoro | general health promotion in the world, CIS and
JICHCAYJIBIKTBI JKAJIBl HBIFAUTY YIIIH TaOuFu | Typu3ma. HM3ydaroT ombiT wucmonb3oBanus | Kazakhstan. As a result of mastering the discipline
pecypcrappl naiianany ToKIpUOECiH | MPUPOMHBIX  pecypcoB  ais  Jedenus, | Students can analyse and evaluate from a scientific
sepaeneriai.  Ilomgi  wrepy — HOTHXKECIHZIE | peaOWIIHATAINH, obrrero ykperienus | point of view recreational resources of territories,
CTYIEHTTEP ayMaKTapIblH pekpearsuibik | 310poBbs B Mupe, CHI' u Kasaxcrane. B | develop tourist products of health profile, take into
pecypcTapblH  FBUIBIMH ~ TYPFBIIAH  Tajjal, | pe3yjbTare OCBOCHHS aUcHUIUIAHBL | account climatic and natural factors of impact, use
Oaranaii amajpl, CaybIKTBIDY NpOQWIIHAEri | CTyleHThl ~ Moryr  aHamusupoBarb  u | the experience of effective use of natural
TYPUCTIK OHIMAEPAl 33ipiaeil ananpl, KIUMATTHIK | OLIEHWBATh C HAYYHOW TOUYKHM 3pEHHUs | IESOUrCES.
’KOHE TaOUFU ocep eTy (aKTopiapblH eCKepesi, | PeKpPEallMOHHBIE  PeCypCchbl  TEPPUTOPHIi,
TabUFu  pecypcTrapAbl  THIMAI — TNaijanaHy | pa3pabarbiBaTh ~ TYpUCTCKHE  MPOIYKTHI
TOKIPUOECIH KOJIJaHa aNa/bl. O3[I0POBUTEIBHOIO  MPOQHISL, YUIUTHIBATH

KJIMMAaTHYeCKue ¥ TPHPOAHBIC  (HaKTOPHI

BO3ICHCTBHS, HCIIOJIb30BATh OIIBIT

3O PEKTUBHOTO TPUMEHEHUS TMPUPOJIHBIX
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| pecypcos.

Iocmpexeusummepi / Ilocmpexsuszumwt/ Postrequisites

Typucrix Ou3HecTI )ocmapiay XKOHE
yibIMIacThIpy,  XalbIKapajblK KOHE  1IIKi
TYpH3M TYpONepeHTHHT1/ XalbIKapalblK >KOHE
1K1 TYpU3M MEHEDKMEHTI

[InanupoBaHue U opraHu3anus TYpPUCTCKOTO
6usneca, TypornepeTHHT MEXTyHapOAHOTO
BHYTPEHHETO
MEXIYHApOAHOIO U BHYTPEHHETO TypHU3Ma

Typuzma/ MeHemKMeHT

Planning and Organization of Tourist Business
Turopereyting  International and  Domestic
Tourism/  Management of International  and
Domestic Tourism

bazoapnama scemexuiici / Pykosooumensv npozpammst/ Prog

ramme manager

Lxeapenxo H.C. aza oxbimywivl, mypuzm
mazucmpi

LUlxeapenxo H.C. — cmapwuii
npenooasamenb, Masucmp mypusma

Shkvarenko.S.— senior lecturer, master of tourism

Typucmik Kbizmemmin KyKotKkmulK Hezizoepi / IIpasosvie ocnosvl mypucmckoii deamenvnocmu / Legal Basis for Tourism Activity

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
Typuctik  casxaTrThl  KYKBIKTHIK  perTey | @opmupoBaHue cucTembl 3HaHuid B obmactu | The formation of a system of knowledge in the
caJachIHIarbl OULTIM JKYHeCiH KaJbIITacThIpy, | IpaBoBoro  perynupoBanusi  typuctckux | field of legal regulation of tourist travel, to
crynentrrepai  Kasakcran PecrmyOnmkaceinaa | MyTelIECTBUM, O03HAKOMHTH CTYAEHTOB ¢ | acquaint students with the differences and features
KOHE IIeT  eJjiepJe TYPHCTIK  KbI3METTI | pa3iUuUsIMH M OCOOEHHOCTsMHU yrpasieHus | Of management of tourist activities in the Republic
OackapyapH epeKIIeIiKkTepi JKOHE | TYpUCTKO# nesrenbHOCThIO B PecmyOnuke | of Kazakhstan and in foreign countries.
AW BIPMAIIBUIBIKTAPBIMEH TAHBICTHIPY. Kaszaxcrad u B 3apy0eXHBIX CTPaHaX.
Okvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes
Kyperbl catri askrarannaH keiin Oidim | [Tocie ycmemnoro 3aBepmenusi kypea | After successful completion of the course,
aJymbLiap o0yuarommecst OyayT students will be
1. Typucrik KbI3METTET1 HOopMaTuBTIK- | 1. 3HaTh TEOpPETUYECKHE ocHoBel |1. To know theoretical bases of normative-
3aHHAMAJIBIK 0a3aHbBIH TEOPHSUTBIK HOPMAaTHBHO-3aKOHOIATEILHOW 0a3bl B legislative base in tourism activity; sources of
HEri3ZiepiH; aKmapar Ke3JAepiH Ouly: OKy TYPUCTCKOHN NIEATENbHOCTH; HCTOYHHUKOB information:  educational and  scientific
’KOHE FBUIBIMH OJIcOUEeTTEp, HOPMATUBTIK uHpopMalMu:  ydeOHas ¢ HaydHas literature, normative acts, periodicals.
aKkTinep, Mep3iMi Oacnaces. JIUTeparypa, HOpMAaTHBHBIE akThl, | 2. Compare data from different sources, prepare a
2. Op Typh JepeKKe3NepIiH IepeKTepiH MEePUOTNIECKast IeUaTh. summary of information on a particular
CaNBICTBIpY, Oenrini Oip Mocene OoiipiHmIa | 2. COMOCTaBIATH JTAHHBIE pa3HbIX problem.
JKUBIHTHIK aKmapaT JaibiHaay. HCTOYHHKOB, TOTOBHUTH ceoauyro | 3. use the current regulatory and legislative
3. KonjiaHbICTarbl  HOPMAaTHBTiK-3aHHAMAJIBIK, MHQOpPMAIIMIO 1O  TOM WIM  WHOM framework in tourism practice; standards and
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0a3aHbl TYpUCTIK NpaKTUKaJa MaijaiaHy;

TYPHUCTIK KbI3METTEpPre KOWBLIAThIH
CTaHJapTTap MEH Tajarnrap.

OJIeyMETTIK-9KOHOMHUKAJIBIK, casicu
CUIIATTaFbl esrepicrepre, BIKTUMAJI

KbUIMBICTBIK ~ JKOHE  TEpPOPHUCTIK  Kayill
TOHIEH KaFaaija, OOJDKaMIbl JIEeMaJbIC
OpHBIHAA [Ja, 6HIMJAEp MEH KbI3MeTTep
TYpBIH OTKi3y aiiMakrapbiHaa aa Oapabap
KAThIHACTBI KAJIBIITACTBIPY.

TypareHTTik, TypomnepaTOpibIK KbI3METTI
yibIMAACTBIPY, TIpKey, JMLEH3UsIAy YLIIH
OlTiMTi KOJIIaHYy. Kazakcran
PecnyOnukacelHa *KoHE LIETENIe TYPUCTIK
KBI3METTEP MEH OHIMIEepAl cepTudukarray
KOHE CTaHIapTTay.

Typuctik TonTapapl YHWBIMAACTBIPY MKOHE
MapuipyTTa OacIIbIHBIH, HYCKAyIIbIHBIH
MIHJIETTEPIH OpBIHAAY.

3amaHayun OuriM Oepy TEXHOJOTHsIIAPbIH
KOJITaHa OTBIPHIT, TypH3MIeri 3aHHaMaIbIK
6a3a OolbIHIIA XKaHa O1TiM amy.

KYKBIKTBIK cyliemenney  JarJbUIapbIH
KOJI/IaHy; Busanapabl peciMmaey;
CaKTaHIBIPY, KEACHMIK (OPMaIbIBLIBIK;
(buTOCAaHUTAPUSATIBIK ~ HOpMaiap; KEKe

KJIIMEHTTEP TOITAPHI YIIIiH OpOoHAy.

npobieme.

Hcnonb3oBars JICUCTBYIOILYIO
HOpPMAaTHBHO-3aKOHOJATENbHYI0 0a3y B
TYpPUCTCKOM MpakTUKe; CTaHAapThl U
TpeOOBaHUS K TYPUCTCKUM YCITyTaM.
®opMHUpOBaTh aJEKBATHOE OTHOLIEHUE K
W3MEHEHUIO COLIMAJIbHO-IKOHOMUYECKOTO,
MOJMUTUYECKOr0 Xapakrepa, B Ciyyae
BO3MOKHOU KPUMHHAJIBHON u
TEPPOPUCTUUYECKON YIpo3bl, KAK Ha MECTe
MIPENIoIaraéMoro OTJbpIXa, TaK U B
peruoHax peanusaluu Typ NPOAYKTOB U
YCIIyT.

[IpumeHsITh 3HaHUSA A8 OpraHU3aLuH,

perucrpanmu, JUIEH3UPOBaHUS
TypareHTCKOH, TypOIEPaTOPCKON
NEeATEIbHOCTH. Ceptudukanumn 51

CTaHApPTHU3AIUHU TYPUYCIYT U MPOAYKTOB
B PecniyOnmke Kazaxcran u 3a pyOexom.
Opranu3oBbIBTh TYPHUCTCKHE TPYIIbl U
BBIIIOJIHATE OOSA3aHHOCTH PYKOBOOUTECIIA,
WHCTPYKTOpa HA MapIIpyTe.

[IpnoGperatp  HOBBIE  3HAaHUA IO
3aKOHOJATeNbHOH  0aze B Typu3Me,
UCIIOJIB3YS COBpPEMEHHBIE
o0pa3oBaTeNbHbIe TEXHOJIOTHH.

Hcnonbs3oBatk HaBbIKU IIPaBOBOTO
CONIPOBOXKICHHUS;  OQOPMIICHHS  BH3;

CTpaxoBOe OOECIeUYeHne, TaMOXKEHHBIE
(dopmanpHOCTH; ¢duTOCaHUTApHbIE
HOPMBI, OpOHHpOBaHWE [T TPy
OTJENbHBIX KIIMCHTOB.

requirements for tourism services.

To form an adequate attitude to the changes of
socio-economic, political nature, in case of
possible criminal and terrorist threats, both in
the place of intended recreation, and in the
regions of realization of tourist products and
Services.

Apply knowledge for organization, registration,
licensing of travel agency, tour operator
activities. Certification and standardization of
tourist services and products in the Republic of
Kazakhstan and abroad.

Organize tourist groups and perform the duties
of a leader, instructor on the route.

Acquire new knowledge on the legislative base
in  tourism, using modern educational
technologies.

To use skills of legal support; visa processing;
insurance  coverage, customs formalities;
phytosanitary norms; booking for groups of
individual clients.
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Ilpepexsusummepi / Illpepexsuzumot / Prerequisites

Typusm MeHeKMEHTI

‘ MeHeKMEHT Typu3Ma

| Tourism management

Kypcmoiy Kbickawa mazmynst / Kpamkoe cooepycanue kypca/ Course summary

ITon Kazakcran PecnyOnukacbiHIa TYpHCTIK

KbI3METTI  JAMBITYJIbIH ~ OIO/DKETTIK  JKOHE
QJIEYMETTIK-3KOHOMUKAJIBIK, casicaTbhlH
KaJbIITACTBIPY ~ KaFWJATTapblH  3epiesieyre

OarpITTanFaH. Enjieri skoHe meTenieri TypucTik
KBbI3METTIH KYKBIKTHIK Herizznepi. CTyneHTTep

TYpUCTIK OW3HECTIH OpHBIKTBI JaMybl MEH
urepineyin pEeTTENTIH TUICH3UsIAY
HOpMaJIapbIH, MIAPTTHIK KaTBIHACTAP/IbI,
NAaCMOPTTHIK-BU3AIBIK ~ JKOHE CaHUTAPIIBIK
epexenepal, COHAal-aK TYpPUCTIK caiaJarbl
KAyilCi3MiK  TeH  3aHABUIBIKTBI  KYKBIKTBIK

KaMTaMachl3 €Ty TeTIKTepiH 3epaeneiini. [lonai
Urepy HOTHXKECIHJE CTYICHTTEp TYPHU3MHIH
HOPMAaTHUBTIK-KYKBIKTBIK Oa3acblHia OarnapiiaHa
anaapl, IApTTBIK KyXKaTTaMaHbl —pecimuei
anaapl, JUICH3MSUIBIK TallalTapabl ecKepei,
NacMOPTTHIK-BU3AIBIK ~ JKOHE CaHUTAPIIBIK
PSOKUMHIH ~ CaKTalyblH KamMTaMachl3  €Tei,
COHJAN-aK XaJbIKApaJbIK JKOHE 1IIKI TYpUCTIK
KBI3METTEp/I  YHBIMIOACTHIpYZAa  KYKBIKTBIK
OLTIM/II KOJIZaHa ajiajbl.

JlucuuruiiHa  HampaBlieHa Ha  M3Yy4YEeHHE
IPUHIUIOB (hOpMUpPOBaHUs OIODKETHOH U
COLIMAJIBHO-OKOHOMUYECKON IIOJTUTUKHU
pa3BUTHSL  TYpUCTCKOHW  JEATENbHOCTH B
Pecny6omuke Kaszaxcran. IlpaBoBbIX OCHOB
TYPUCTCKON JEATEeIbHOCTH B CTpaHe U 3a
pyoexxom. CTyaeHThl  U3y4alOT  HOPMBI
JIMIIEH3UPOBAHUS, JOTOBOPHBIE OTHOIICHMS,
MacIIOPTHO-BU30BbIC U CAaHUTApHBIE MPaBUIIA,
peryaupyromue ycToMuuBoe pa3BUTHE U
MIPOJIBIDKEHHE TYPUCTCKOTO OM3HECA, a TaKKe
MeXaHU3MBI PaBOBOTO obecrieyeHus
0€30MaCHOCTH M 3aKOHHOCTH B TYPHCTCKOM
cdepe. B pesynbrare 0CBOEHHS TUCIMILIMHBI
CTYACHTBI ~ MOTYT  OPHEHTHPOBATHCS B
HOPMAaTHBHO-TIPABOBO 6aze TypHu3Ma,
oopMIIATH  TOTOBOPHYIO  JTOKYMEHTAIHIO,
YUUTBIBATh  JIMIIEH3MOHHBIE  TpeOoBaHUS,
o0ecnieunBaTh  COONIOZIGHHE  MACIOPTHO-
BHU30BOTO M CAaHUTAPHOIO PEKMMa, a TaKXKe
MIPUMEHSTh IIPaBOBBIE 3HaHUS npu
OpraHu3aIu MEXTYHAPOIHBIX u
BHYTPEHHUX TYPUCTCKHX YCIVT.

The discipline is aimed at studying the principles
of formation of budgetary and socio-economic
policy of tourism activity development in the
Republic of Kazakhstan. Legal foundations of
tourism activity in the country and abroad.

Students study licensing norms, contractual
relations, passport-visa and sanitary rules
regulating the sustainable development and
promotion of tourism business, as well as

mechanisms of legal provision of safety and
legality in the tourism sphere. As a result of
mastering the discipline, students can navigate the
regulatory and legal framework of tourism, draw
up contractual documentation, take into account
licensing requirements, ensure compliance with
passport, visa and sanitary regulations, as well as
apply legal knowledge in the organisation of
international and domestic tourism services.

Ilocmpexsusummepi / [locmpexsuszumat/ Postrequisites

Typu3MHIH TaMybIH MEMJIEKETTIK PETTEY;
XanbIKapaibIK KOHE 1K1 TypU3M
TyporeperTrHri\ XalbIKapabIK jKOHE 1ITKi
TYpU3M MEHEPKMEHTI.

l'ocynapcTBeHHOE peryjaupoBaHUE Pa3BUTHS
Typusma; TypomnepeNTHHI MEKIyHapOJHOTO
U BHyTpeHHero Typusma\ MeHeIHKMEHT
MEXIYHApPOAHOIO U BHYTPEHHETO TypHU3Ma.

State regulation of tourism development;
Turopereyting  International and  Domestic
Tourism, Management of international and

domestic tourism.

bazoaphama rcemexuici / Pykosooumens npozpammul/ Programme manager
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Llxeapenxo H.C. aza okbimyuwivl, mypuzm
mazucmpi

Ulkeapenxo H.C. — cmapwuii
npenooasamenb, Masucmp mypusma

Shkvarenko.S.— senior lecturer, master of tourism

Typucmik Kbizmem ncuxonozuscwl / Ilcuxonozus mypucmckou deamenvnocmu | Psychology of Tourism

OKy makcamut / Yueonan yenv/ Purpose

KA3AKIIIA

HA PYCCKOM

IN ENGLISH

Typusm canacbiHzarbl Oonamak MaMmaHIapibl
KociOM MIHIETTEpII mienryre TaiblHaay (Typu3M
MEHEeJKepl, HKCKYpCOBOJ, HYCKAyIIbl >KOHE
1.0.), TYPHUCTIK KBI3MET JKarIalbIHIA
azamap/arbl [ICUXUKAIBIK KYOBUIBICTap/bIH
JaMybl MEH KYMBIC iCTEYiH, Karaaijaapbl MEH
KAaCHUEeTTEepiH  ICHXOJOTMUIBIK  KaMTaMachl3
€TyMEeH OailIaHBICThl TICUXOJOTUSUIBIK OLTIM/IL,
JaFaAbuIap/ibl Urepy apKbUIbl, TYPUCTIK KbI3MET
JKargaubIHIAArbl aJaMaaplblH  JKaFJaibl MEH
KacCHeTTepi.

IlonroroBka OyAylIMX CHELHUATUCTOB CQepsl
TypU3Ma K peUIeHUIO NPo(ecCHOHAIbHBIX 3ajau
(MeHemxkepa TypusMma, 9KCKYpCOBOJa,
UHCTPYKTOpa W [1p.), 4Yepe3  OCBOCHHUE
IICUXOJIOTMYECKUX 3HAHWN, YMEHHMM CBS3aHHBIX
C ICUXOJIOTUYECKUM O0ECIIEYEHUEM PA3BUTHUS U
(YHKIIMOHMPOBAHUS ICUXUYECKUX  SIBIICHUH,
COCTOSHMM M KadecTB y JIOJEH B YCIOBHUAX
TYpPUCTCKOM 1€ATEIBHOCTH.

Preparation of future tourism specialists to solve
professional tasks (tourism manager, guide,
instructor, etc.), through the mastering of
psychological knowledge, skills related to the
psychological support of the development and
functioning of mental phenomena, states and
qualities of people in the conditions of tourism
activity.

Okbimy

namuceci / Pezynomamot ooyuenusn / Learning outcomes

KypcTsl ¢oTTi asKTaraHHaH KeiiH
oimiManymbLiap

ITocse ycnemHoro 3apepuieHust Kypca
oO0yyaromuecsi OyayT

After successful completion of the course,
students will be

1. TeopusnblK koHe NMpakTUKAIBIK Herizaepai |1. 3Hate Teopermueckme U npaktuueckuwe | 1. To know theoretical and practical bases of:
Oiy: TYJIFaHBIH JaMybl, OHBIH KaJbIITACY OCHOBBI: Pa3BUTHUS JMYHOCTH, (PAKTOPhI €€ personality development, factors of its
¢bakTopnapsl; XaJIBIKTBIH opTYpi (bopMHUpOBaHUS; METOIMKY formation; methodology of psychological
TONTapbIMEH TYPHCTIK KBI3METTI MICUXO0JIOTUIECKOTO obecrieueHust support of tourist activity with different
MICUXOJIOT USUTBIK KamMTaMachI3 ery TYPUCTCKOW JEATEIBHOCTH C Pa3iUYHBIMU groups of population.
gmicTeMeci. rpynnamMu HaceJICHHS. 2. To know the methods of organization and

2. Typuzm caylachIHJIaFbl | 2. 3HAaTh METOABl OpPraHU3allMU U TMPOBEACHUS carrying out of psychodiagnostics in the
MICUXOIMAarHOCTUKAHBI YHBIMIACTBIPY JKOHE MICUXOJUATHOCTUKA B chepe  TypusMa; sphere of tourism; psychological aspects of
KYpPrizy — oIICTEpiH; IIarblH  TYPHUCTIK NICUXOJIOTHYECKHUE aCTEKThl OOIIEeHUS B communication in small tourist groups;
TOITAapPIAFbI KapbIM-KaThIHACTHIH MaJIbIX TYPHUCTCKHMX TIpYIIax; COIHaIbHO- socio-psychological aspects of work with a
TICUXOJIOTUSUIBIK ~ aCHIEKTUIepiH; TypUCTep NICHXOJIOTUYECKUE  acleKThl  paboThl ¢ group of tourists and the basics of correction
TOOBIMEH YKYMBICTBIH QJICyMETTIK- IPYNION TYPHUCTOB M OCHOBBI KOPPEKIIHH of communications, conflict situations in
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TICUXOJIOTHSUIBIK aCTEeKTLIepiH KOHE
TONTAPAAFbI KOMMYHUKAIUsIap/Ibl,
JKamKaJabl JKaFJaiiap bl TY3ETy
Heri3/epiH Oury.

Tuimai JIEMAaJIBICTHI IICUXOJIOT USIIBIK
KaMTaMachl3 €Ty  OoilblHIIA  TypuU3M

MEHeKepl peTiHge keHec Oepe Oury, Oacka

XaJIBIKTApJbIH,  HOCUIACPIH,  JIHACPIIH
OKUIIepiHe  TO3IMJAUIIKTI  TYCIHYy KOHE
KOJIJ1aHy, TYPHUCTIK KBI3MeETTerl
aJIaMJIapIbIH e3apa opekerTecy
dopManapblH  Tanmay JKOHE  TaJKbUIAy

KE31H/IC 9JICYMETTIK KYOBLIBICTap/IbI TYCIHY.
ANMaKTBIH TaOUFU-KIMMATTHIK
CHITaTTamajapbl >KarJailblHAa KIUEHTTEP
MEH TypHU3M KbI3METKEpJEpiHIH MiHe3-
KYJIKBIHBIH TICHXOJIOTHISLTBIK
EpEKIIETIKTEPIH  €CKepy;  MayChIMIBIK;
AKOJIOTHSIIBIK KAYINCI3IK MAcemenepl KoHe
TIPIIUTIK €Ty OpTachlHAa aHTPONOIEHIIK
KBICBIM.

AJNlaMHBIH ~ ajlaMfa, KOFaMfa, KOpIIaraH
OopTara  KapbIM-KAaThIHACBIH  PETTEUTIH
KYKBIKTBIK JKOHE ATHUKAJBIK HOpMaapibl
©31HIH KOC10M KbI3METIHE KOChIMITIaaa O1iTy.
Tynraapansik KapbIM-KaTbIHAC
JaFapuIapbiHa We OOJy, Y)KbIMIAa >KYMBIC
icTey, TYpU3MIETi KociOu KbI3METTI THiMIi
MO/IEITBICY.

[cuxonorusuiblK ipikTeyai O6apabap xysere
acelpa OUTy >KOHE KaJapJIapAblH OUTIKTLIITIH
apTTHIPY KYpaJIIapblH MEHIEPY.

KOMMYHUKAIMH, KOH()IMKTHBIX CUTYyalldil B
rpynmnax.

YMeTb  KOHCYJBTHPOBaTH B KAauyecTBE
MEHeKepa Typu3Ma IO MCUXO0JIOTHYECKOMY

obecriedeHnto  3(h(HEKTUBHOTO  OTABIXA,
MOHUMAaTh U  [PUMEHSITh  TOJIEPAHTHOE
OTHOWICHWE K MPEJACTaBUTEISIM  JIPYTHUX
HapoJOB,  pac,  pENuruii,  MOHUMATh
COLMAJIbHBIC SBIICHUS TPH AaHaJIH3e W
00CyKIeHUU dbopm YEJI0BEUYECKOTO
B3aUMOJCHCTBUSA B TYPHUCTCKOMN
JeSITeIbHOCTH.

VYuTEIBATh IICHXOJIOTMYECKHE OCOOCHHOCTH
IIOBCACHHUA KIIMCHTOB U pa60THI/IKOB Typusma
B YCIIOBUAX MPHUPOAHO-KIIMMATUICCKUX

XapaKTepUCTHK  PETHOHA;  CE30HHOCTH;
MpoOJIEeMbI SKOJIOTUUECKOW O€30MacHOCTH U
aQHTPOTIOTEHHOTO  JABJICHUS HA  Cpe.dy
oOurtanus.

3HaTh TMpPaBOBbIE U JTHUYECKUE HOPMBI,
pEeryJIupYIOIINEe OTHOUICHUS 4YeJlIOBEKa K
YeJIOBEKY, OOIECTBY, OKpY’Kalollel cpeae B
MPUJIOKEHUH K CBOEH MpOoQhecCHOHATHHON
JeSATEIbHOCTH.

HNmMeTh HaBBIKM MEXKIUYHOCTHOTO OOIICHHS,

paboTel B KOJJIEKTUBE, J(PGHEKTUBHO
MOJICTUPYET poeCCHOHATBHYIO
NEeSITeNIbHOCTh B TYpU3ME.

Ymertb aJICKBAaTHO OCYIICCTBIISATH
MICUXOJOTHYECKH ~ OTOOp W BIAmeeT

CpeACTBaMU IO IMOBBIMIECHUIO KBAIN(UKALIUH
KaJIpOB.

groups.

To be able to consult as a tourism manager
on psychological provision of effective
recreation, to understand and apply tolerant
attitude to representatives of other peoples,
races, religions, to understand social
phenomena when analyzing and discussing
forms of human interaction in tourism
activity.

To take into account psychological features
of behavior of clients and tourism workers in
the conditions of natural and climatic
characteristics of the region; seasonality;
problems of ecological safety and
anthropogenic pressure on the environment.
To know the legal and ethical norms
regulating the relations of man to man,
society, environment in the application to his
professional activity.

To have skills  of interpersonal
communication,  teamwork, effectively
models professional activity in tourism.

To be able to adequately carry out
psychological selection and possesses the
means of staff development.

To plan and carry out the main types of
tourist activities under the condition of their
psychological and pedagogical support.
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8. TlcuXOMOTHSIBIK-TIe AT OTHKATBIK
KaMTaMmachl3 €Ty KaFJalblHIa TYPHUCTIK
KBI3METTIH HETI3rl TYpJEpiH >Kocmapiay
YKOHE XKYPTi3y.

8. HJIaHI/IpOBaTB N IMPOBOAHUTHL OCHOBHBLIC BHUbI

TprICTCKOfI JACATCIIbBHOCTU IIPpHU YCJIOBHUH HUX
TICUXOJIOIrO-II€Jaroru4cCKoro obOecrnieueHUs.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

TypucTik KbI3METTIH KayiIlci3aik Herizaepi,
TypusM MeHEHKMEHTI.

OcHOBBI 6€3011aCHOCTH TYPUCTCKOMN
JEATeNIbHOCTH. MEHEDKMEHT Typu3Ma,

Bases of Safety of Tourist Activity, Tourism
management.

Kypcmuiy kbickawia mazmynwt / Kpamkoe cooepycanue Kypca/ C

ourse summary

byn moH TypHCTIK KbI3METTi, MOTHUBAllUsSl MEH

[[aHHaSI AUCHUIITIMHA U3YyYaCT ICUXOJIOTNYICCKUC

This discipline studies the psychological features

KOMMYHUKAIUSHbI 0aCKapy/IbIH ICUXOJIOTUSUIBIK | 0COOCHHOCTH yIPaBJICHUS typuctckoit | of tourism activity management, motivation and
epeKILeTIKTEPiH 3epTTEHII. CryneHTTep | IesTeIbHOCTBIO, MOTHUBAEN u | communication. Students are familiarised with
TYpU3MJICTI TYJIFa MCUXOJOTHACHIMEH, IITATTHIK | KOMMyHuKanuei. Crynentsl 3Hakomstes ¢ | the psychology of personality in tourism, the
KOHE TapThUIFAH KbI3METKEpJepai Oackapy | MCHXOJOrueit JHUYHOCTH B Typusme, | psychology of managing full-time and engaged
MICUXOJIOTHSCHIMEH TaHbIcaabl. KbI3MET KopceTy | mcuxosiorueii  ympaBieHuss  mrataeiM | | personnel. Psychology of service and sales.
’KOHE caTy IMCHXOJIOTHsCHL. [ICMXOAMarHoCThKa | mpuBiIeu€HHbIM  mepcoHanoMm. Ilcuxonorueii | Psychodiagnostic methods are considered, as
onictepi, conpaii-ak Typusmeri kemoacbuiblK | 00CTyXUBaHUsT W mpoaax. Paccmarpusatotcs | well as the peculiarities of leadership and
Me” KOH(JIMKTOJIOTHSIHBIH ~ SPEKIICIIKTEPl | METOIbI IICUXOIMAarHOCTUKH, a takxke | conflictology in tourism. Special attention is
KapacTelppliaael. TypHCTIK Tayapiap MeEH | 0COOCHHOCTH PyKOBOACTBa W KoHdumukrojoruu | paid to psychological support and advertising of
KbI3METTEp/li  TCHUXOJOTHSUIBIK ~ KamTramachi3 | B Typusme. Ocoboe BHuMaHue yaensercs | tourist goods and services. As a result of
eTyre OKOHE IKapHaMalayFa epeKIlle Ha3ap | ICHMXOJIOTHYeCKOMYy obOecrieueHn0 U pekiame | mastering the discipline students are able to
aymapeutanpl.  [loHAI  Wrepy  HOTIDKECIHIE | TYPUCTCKHUX ToBapoB W yciyr. B pesynbrare | effectively manage tourist teams, solve conflict
CTyIEHTTEp TYPHUCTIK YIKbIMAAPIbl THIMJI | OCBOCHHUsS JUCIHMIUIMHBI  CTyJIEHTHI  yMmerot | Situations, motivate clients and employees.
Oackapa amajapl, JKAHXKaJIbl JKardaimapasl | 3pdexTHBHO YIIPaBISATh TYPUCTCKUMHU

HIele aiajabl, KIMEHTTEP MEH KBI3METKEpJIEpi | KOJUIEKTHBAMH, periarhb KOH()JIUKTHBIE

BIHTAJIAHBIPAIBI. CUTyallid,  MOTHBHUPOBaTb  KJHEHTOB |

COTPY/IHUKOB.

Iocmpexsusummepi / [locmpexsuszumwl/ Postrequis

ites

Typusm canacbiHaFbl KOPIOPATUBTIK MOJIEHUET
KOHE KbI3MeTKepJiepli 6ackapy

KoprnioparuBHas KyiabTypa U ynpaBlIeHHE
NIEpPCOHAJIOM B cepe TypusmMa

Corporate Culture and Personnel Management in
Tourism

bazoapnama rcemexuici / Pykosooumens npozpammel/ Programme manager

Llxeapenxo H.C. aza okbimyuivl, mypuzm
mazucmpi

LlIksapenxo H.C. — cmapwuii npenooagameis,
Ma2ucmp mypusma

Shkvarenko.S.— senior lecturer, master of
tourism
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Typu3sm KacinopwinOapviHbLH, Kapyicol-uiapyauslivlk Koizmeni | Qunanco60-xo3aicmeeHHas 0esmenbHOCmb NPEOnPUMULL MypUMa

/ Financial and economic activity of tourism enterprises

Oky maxcamul / Yueonan yenv/ Purpose

KA3AKIIIA

HA PYCCKOM

IN ENGLISH

bonamax mamannmapaelH Oackapy IporeciHe
aKmapaTTHIK-OMICTEMENIK KOJJay KepCeTeTiH
TYPHUCTIK KOCIMOPBIHHBIH Kap KbI-IIapyalIbUIbIK
KBI3METIHIH TYPJIi aCHeKTUIePiH dKOHOMHKAIBIK
Tangaynel  YHBIMAACTBIPY MEH O KYprisyzeri
TEOPHSUIBIK JKOHE TOXKIPUOETIK JaFabUIapbIH
KaJIbITaCTHIPY.

dopmupoBaHue y OyAylIMX CHEIHaTUCTOB
TEOPETUYECKUX U MPAKTUYECKUX HABBIKOB I10
OpraHu3aluu u IIPOBEICHUIO
SKOHOMMYECKOTO aHaJn3a pa3IUYHbIX
aCIEeKTOB (buHAHCOBO-X0341CTBEHHOI
NEeSATENIbHOCTH MPEANPUATUS chepbl TypU3Ma,
oOecrieunBamIIero  MHOOPMALMOHHYIO |
METOJIOJIOTUYECKYIO HOJJEPXKKY —Ipolecca
yIpaBJIeHUSL.

Formation of theoretical and practical skills of
future specialists in organizing and conducting
economic analysis of various aspects of financial
and economic activities of tourism enterprises,
providing information and methodological support
for the management process.

Okbimy

namuceci / Pezynomamot 0oyuenusn / Learning outcomes

KypcTsl ¢oTTi asKTaraHHaH KeiiH
oltiMaymbLiap

1. KapKbUIbIK-9KOHOMHUKAIIBIK TannayablH
FBUIBIMU HETI3[IepiH, HOPMATUBTIK JKOHE
KYKBIKTBIK KY>KaTTapbl, TajIay by
ollicTeMeNIK OMICTEpIH JKOHE  OJapIbIH
KIKTEITy1H OlTy.

2. KapKbUTBIK €CeNTiNIKTI JKacayJblH HETI3T1
MPUHIMIITEPIH JKOHE OJlapFa KOWBUIATHIH
TananTapis! Oiy.

3. KocimopsIHHBIH icCKepilik OeICeHIUTIrT MeH
TUIMJIUTITIH TaNay.

4. HapbIKTBIK IKOHOMHUKA >KarqanbIaaa
[IapyalIbUIBIK JKYPri3ylll cyOBeKTuIepIiH
Kap>KbUIbIK €CeNTUIIrH Kacay,

HopMaTuBTIK-KYKBIKTBIK aKTUIEpi 93ipiey
KOHE KaObLIAay, HAPBIKTHIK 3KOHOMUKAHBIH
KA KBUIBIK €CENTUIITH J)Kacay 9J1iCHAMACKIH

ITocse ycnemHoro 3apepuieHust Kypca

o0yyaromuecsi OyayT

1. 3HaTp HayuyHbBle OCHOBBI (DHHAHCOBO-
HSKOHOMHYECKOTO aHaJIN3a, HOPMATHUBHBIX
" MPAaBOBBIX JOKYMCHTOB, METOAUYCCKHX
MIPUEMOB aHAJIN3a U UX KJIACCU(PUKALIHIO.

2. 3HaTh OCHOBHEIE MPUHOUIIBI COCTABJICHUA
¢uHaHCOBOH OTYETHOCTH U
NpEABABIACMBIM K HUM Tpe6OBaHI/I$IM

3. AHanu3upoBaTh JEJIOBYI0 AKTUBHOCTh M

3¢ PeKTUBHOCTD JIEATEIIbHOCTH
MIPEANPUATHS.
4. CocraBisiTh (PUHAHCOBYIO OTYETHOCTh

XO3AUCTBYIOIUX CYyOBEKTOB B YCIIOBHSX
PBIHOYHOM JKOHOMHUKH, pPa3pabOTKH H
IIPUHATHAS HOPMATUBHO-IIPABOBBIX aKTOB,
[0 Pa3BUTUIO U COBEPLICHCTBOBAHUIO
METOOJIOTHU COCTaBJICHUS] (UHAHCOBOM

After successful
students will be
1. To know the scientific basis of financial and

completion of the course,

economic analysis, regulatory and legal
documents, methodological techniques of
analysis and their classification.

To know the basic principles of financial
reporting and requirements to them

To analyze business activity and efficiency of
the enterprise.

To compile financial statements of business
entities in the conditions of market economy,
development and adoption of regulatory and
legal acts, to develop and improve the
methodology of financial reporting of the
market economy.

Ready to cooperate, the need and logicality of
a comprehensive approach to reform reporting
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JaMBITY JKOHE KETUIAIPY.

5. KapXbLIbIK KBI3METTIH KOJITaHOAJIBI
acTeKTiepi OoMBIHIIIA €CeNTLUIIKTI
pebopManayra  KEIICHII  KO3KapacThIH
Ka)KETTLIIr1 MCH KUCBIHABLUIBIFBIHA,

KAapXKBUIBIK ~ aKHapaTThl  XaJbIKAPaJIbIK
CTaHJapTTapFa COMKec KeNTipyre NaiibIH.

6. OHAipicTIK KbI3MET Typajbl ecen Oepy.iH
3aMaHay| 9JIiICTEMECiH KOJAaHy.

7. apyambUiblK KYPris3ylli cyObeKTiIepaiH
KApXKBUIBIK ~ CCCNTUTITIHIH  9/IiICHAMACHIH,
KApXKBUIBIK ~ €CENTUTIK HbICAHAAPBIH, ©3
OeriHIIe OKy KaOijeTiH, ©3iH-e31 Kepcery
KOHE ©31H-031 JaMBITy O/IiICTEPIH MEHIepy i
KYHET1 Typae 3epTTey.

8. KapxbIibiK Tanaay bl KETUIPY
KOJJIAPBIH KYPY.

8.

OTYCTHOCTHU prHO‘-IHOfI 3KOHOMHMKHU.

. T'oroB K COTPYAHHYECTBY,
HEOOXOIUMOCTHU u JIOTUYHOCTH
KOMILIEKCHOTO [I0IX0/1a K
pebopMUPOBAHUIO OTYETHOCTH

NPUKIAQJAHBIMUA  aclieKTaMu  (UHAHCOBOMH
NS TeIbHOCTH, NpUBEACHNE (UHAHCOBOMN
uHbpopmanuu B COOTBETICTBUE  C
MEKyHApOAHBIMU CTAHIAPTAMU.

. Mcnons30BaTh COBPCMCHHYIO MCTOJUKY

OTYETHOCTHU IIPOU3BOJCTBEHHOU
NesITeIbHOCTH.

. CucteMHO  McCIEeI0BAaTh METOJOJOTHIO
¢uHaHCOBOMH OTUYETHOCTHU
XO3SICTBYIOIIUX  CyOBEKTOB, bopm
(UHAHCOBBIX OTYETOB, YMEHUS
CaMOCTOSITENIbHO ~ yYUTBCS,  BIAJEHUA
IpUEMaMH CaMOBBIPAKEHUS "
CaMOpa3BUTHS.

I'enepupoBaTh IyTH COBEPLICHCTBOBAHMUS
(hMHAHCOBOIO aHAJIM3A.

applied aspects of financial activity, bringing
financial information in line with international
standards.

6. Use modern methodology of reporting of
production activities.

7. Systematically investigate the methodology of
financial reporting of business entities, forms
of financial reports, the ability to learn
independently, possession of methods of self-
expression and self-development.

8. Generate ways to improve financial analysis.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

OKOHOMHKA JKOHE  KOCITIKEepJiK  Herizaepi/
KapKbLIbIK cayaTTBUIBIK HET137epl

OCHOBEI SKOHOMHUKH n
MpeanpuHIMATEIhCTBA/ OcHOBEI
(huHaHCOBOW I'PaMOTHOCTH

Basics of economics and business/ Basics of
financial literacy

Kypcmuiy kbickawma mazmynst / Kpamkoe cooepicanue Kypca/ Course summary

byn IIOH CTYACHTTEPAIH TYPHUCTIK
KOCIITOPBIHAAPIBIH KapKbI-IapYaITbIIbIK
KBI3METI CalachIHIArbI olmiMaepin
KaJIBIITACThIPYyFa OarbITTaJIFaH. 3eprTey
OapeICBIH/IA pecypcTap, MIBIFBIHAAP, Maiaa MeH
Kap>KbUIBIK >Karmam, COHOail-aK eHOeK

JlanHas ~ OUCHUWIUIMHA  HampaBlieHa  Ha
(dhopMupoBaHHE y CTY/IEHTOB 3HaHUM B cdepe
(UHAHCOBO-XO3UCTBEHHOM  JIEATEITHLHOCTH
TYpUCTCKUX mpennpuaruii. B  mnpouecce
M3yYEHUS aHATTM3UPYIOTCS PECypChl, 3aTpaThl,
pUOBLTF U (PMHAHCOBOE COCTOSTHHE, a TAKKE

This discipline is aimed at the formation of
students' knowledge in the sphere of financial and
economic activity of tourism enterprises. In the
process of study, resources, costs, profit and
financial condition, as well as labour resources are
analysed. As a result of the study, students will be
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pecypcrapsl TanjgaHaael. OKBITY HOTHKECIHIE
CTYJIICGHTTEp aJfaH OuTiMIAEpiH  KapXKbUIBIK
TUIMALUTIKTI OaFanay *oHe TYPHUCTIK YIbIMAAP/IbI
Oackapy YIIiH KOJIaHyFa TalblH OOJIaIbl.

TPYAOBBIE pecypchl. B pesynbrare oOyueHus
CTYACHTBI ~ OyAyT TOTOBBI  HPUMEHSTH
MOJTy9CHHBIC 3HAHUS TUIS OIICHKH
(uHaHCcOBOW >(PHEKTHBHOCTH W YIPaBICHUS
TYPUCTCKUMHU OpPTaHHU3AIHSIMH.

ready to apply the acquired knowledge to assess
the financial efficiency and management of tourism
organisations.

ITocmpexsusummepi / [locmpexeusumet/ Postrequisites

Typusmaeri OyxranTtepiik ecen KoHe CallbIK
caiy; XaJbIKapaJbIK )KOHE 1IIKI Typu3M
TypornepedTuHri\ XaabIKapaiblK ®KIHE 1IKi
TYpU3M MEHEDKMEHTI

Byxrantepckuii yyer M HanorooOJIoXeHUe B
TypusMe; TyponepeuTuHr MeXIyHapOJHOIO
U BHyTpeHHero  Typusma\MeHeIKMEeHT
MEKIYHAPOAHOIO M BHYTPEHHETO TYPU3Ma

Accounting and Taxation in Tourism,
Turopereyting International and Domestic
Tourism, Management of international and
domestic tourism

bazoapnama scemexuiici / Pykosodumensv npozpammst/ Prog

ramme manager

bexmyxambemosa JI.C. — aza okbimyuusi,
IKOHOMUKA MA2UCmpi

bexmyxambemosa JI.C. —cmapuiui
npenooasamens, Macucmp 3KOHOMULECKUX
HAayK

Bekmukhambetova L.S. — Senior Lecturer, Master
of Economics

Typusmoezi oaza 6enziney | llenooopazosanue ¢ mypusme/ Stocking in Tourism

Oky maxcamul / Yueonas yenv/ Purpose

KA3SAKIIITA HA PYCCKOM IN ENGLISH
bomamrak ~ mamanmapasiH  Oara  Teopusicel, | @opmupoBanne |y Oyaymux —cnernmanuctoB | Formation of future specialists' knowledge in
OaraHbl peTTEy JKOHE Ty3eTy KaXeTTUIr, | 3HaHWi B obmactu Teopuu IieHooOpasoBanus, | the field of pricing theory, the need to regulate

OJIapABIH KYPBUIBIMBI MEH AJIEMEHTTEp1, HEri3ri
GyHKIUSIapABIH Ma3MYHBI, ONapJbIH Kazipri
HApBIKTBIK JKaFJaiJarel pejli MEH MaHBI3bI
TypaJibl OUTIMIEPIH KalbIITACTHIPY.

HE00XO0IMMOCTb peryIupoBaHus u
KOPDPEKTHUPOBKM  II€H, HX  CTPYKTYpHl U
JJIEMEHTOB, COJIEpXKAHUE OCHOBHBIX (YHKIUH,
UX POJIb U 3HAUYEHHE B COBPEMEHHBIX PBIHOYHBIX
YCIIOBHSIX.

and adjust prices, their structure and elements,
the content of the main functions, their role and
importance in modern market conditions.

OKbimy

namudceci / Pezynomamot 0oyuenusn / Learning outcomes

KypcTnl ¢oTTi asKTaraHHaH KeliH
OimiManymbLIap

ITocse ycnemHoro 3aBpepuieHust Kypca
oO0yyaromuecsi OyayT

After successful completion of the course,
students will be

1. BaraHbIH TEOPHSUIBIK HETi3lepiH, HAPBIKTHIK | 1. 3HaTh  Teopermueckue  ocHOBBI  1ieH, |1. To know the theoretical basis of prices,
OaraHbIH CHIIATTaMalIapbIH Oiy. XapaKTepHbIC YepTHI PBIHOYHOTO characteristic features of market pricing.
2. baramapaplH JKIKTeNyl MEH TYpJepiH Oiny; [IEHOOOpa30BaHUsl. 2. To know the classification and types of
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HAPBIKTHIK HKOHOMHKAChI JlAMbIFaH
enuepaeri Oaranapapl peTTey
epeKUIeIiKTEDI.

3. baraHbl  KanbBINTACTBIPYIBIH  TEOPHUSIIBIK
epexenepi MEH OJiCTepiH o3 OeTiHIe
KOJIJIaHy.

4. KocinopbIHHBIH 0aFa cascaThiH d3ipJey.

5. baranbl KaJIBIITACTHIPY Ke3iHe
MEMJICKETTIK PETTEY ICTEPiH eCKepy.

6. Kasipri HaPBIKTHIK JKaFmanaa

KOCIMOPBIHHBIH KBI3METIH JKaKcapTy YIIiH
Oara cascaTblHBIH THIMIUIITH Oackapy
TypaJIbl MiKip O1AipYy.

7. bara Oenriney OoWbIHIIA FBUIBIMH Mypaja
JKUHaKTaJIFaH HEr13ri TEOPUSIIBIK
Ke3KapacTap TypaJibl OUTiM/I Maijanany.

2. 3Hath KiIacCUUKANMIO W BHIBI IICH,
OCOOCHHOCTEH  peryiaupoBaHUs IIeH B
CTpaHax C Pa3BUTON PHIHOYHOW SKOHOMUKOM.

3. CaMOCTOSITENIbHO MPUMEHSITh TEOPETUUECKUE
MIOJIOKEHUS U METOJIBI (DOPMHUPOBAHUS TICH.

4. Pa3pabatbiBaTh LICHOBYIO HOJIUTUKY
MPEANPUATHS.
5. YuuteiBaTh  METOJBl  T'OCYAAPCTBEHHOTO

perynupoBaHus pu GOPMHUPOBAHUY IICHBI.

6. Belpakarb cCyXJeHUS [0  YNPaBICHUIO
3G PEKTUBHOCTHIO IICHOBOW MOJUTUKH IS
VIYUIIEHUS] JAESITENIbHOCTU MPEANpPUITHS B
COBPEMEHHBIX PIHOYHBIX YCIIOBHSIX.

7. Vcnonb3oBaTh 3HaHUS OCHOBHBIX
TEOPETHYECKUX BO33PEHUM, HAKOIUICHHBIX B
Hay4YHOM HacJeIuH 10 1IeHO0Opa30BaHUIO.

prices; peculiarities of price regulation in
countries with developed market economies.

3. Independently apply theoretical provisions
and methods of price formation.

4. Develop pricing policy of the enterprise.

5. Take into account the methods of state
regulation in price formation.

6. Make judgments on managing the

effectiveness of pricing policy to improve
the enterprise's performance in modern
market conditions.

7. Use knowledge of the main theoretical views
accumulated in the scientific heritage on
pricing.

8. To be able to independently observe and
systematize information when  solving

8. Curyanusuiplk  Macenenepai  memynae | 8. YMeTh  caMOCTOSTENbHO — HaOMOgaTh | situational tasks, to increase the level of self-
aKmapatrTel ©3 OeTiHIIe OakbpUIail >KoHE CHCTEeMaTH3HpOBaTh  MH(MOPMALUIO  TIPH education.
Kydenelt  Oury, e3iH-e31  TopOueney pElIeHNN CUTYallMOHHBIX 3a]la4, IOBBIIIATh
JCHTeHiH apTThIpY. ypOBEHb CaMO00Opa30BaHUsL.
Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites
DKOHOMHKa JKOHE Kocimkepiik  Herizzuepi/ | OCHOBBI SKOHOMHKH W TpennpuHuMatenbctBa/ | Basics of economics and business/ Basics of

KapKbUIbIK cayaTThUIBIK HET13/epl

OcHoBbI (hMHAHCOBOW I'PaMOTHOCTH

financial literacy

Kypcmuiy kbickawma mazmynst / Kpamrkoe cooepicanue kypca/ Course summary

Kypc  TYTBIHyWIBIIApAbIH  TYTHIHYIIBIIBIK
CYpaHBICTApPbIH €CKepe OTBIPHIN, TYpPU3MIIETI
Oara Oenriiey NOpPUHIUOTEPI MEH oicTepi
Typajbl OUTIMAI KaJbIITaCThIpyFa OarbITTaJIFaH.
CryneHTTep TYpHUCTIK KbI3METTEpAl >Kocmapiay
KOHE ICKE achlpy WICHOEPIHAE TYpJIapibl
KaJBINTACTBIPY  JKOHE  JKMHAKTay  Ke3iH7e
KAp KbUIBIK KAMTAMachl3 €TYAIH €peKIIeTIKTepiH

Kypc HampaBneH Ha (GOpMUpOBaHHE 3HAHHU O
NPUHIMIIAX W METoJax I€HOOOpa3oBaHUs B
TypH3Me, C YYETOM MOTPEOHUTENLCKUX 3aIPOCOB
CO CTOpOHBI KJIMEHTOB. CTYyIEHTHl H3y4aroT
0COOEHHOCTH (PMHAHCOBOTO OOECIEYeHUs IPH
(GOpPMHUPOBAaHWM W KOMIUICKTAIlMH TYpOB, B
paMKax IIJIAHUPOBAHUSA u peanuszanuu
TYPUCTCKUX ycuyr. PaccMmaTpuBaeT QyHKIHMU H

The course is aimed at developing knowledge of
the principles and methods of pricing in tourism,
taking into account the consumer demands of
customers. Students study the peculiarities of
financial support in the formation and bundling
of tours, in the planning and implementation of
tourist services. It considers functions and price
systems, risks, financial security, regulation
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seprreiini. Kaszakcran PecrnyOnmukaceiHma na,

merenne Ae  Oara  QyHKUMsUIaphl  MEH
KYHemepiH, TOyEKeIaep/i, KapKBLIBIK
Kayilci3aikTi  KamMTamachl3 €Ty, peTTey

Kylenepin Kapaiasl. OKbITY HOTHXKECIHIE O11iM
IyIIbUIAp TYPHUCTIK OHIMII KaJbIITaCTBIPY
KOHE KOCIMOPBIHAAPABIH KipicTepiH Oackapy
Ke3iHJie Oara Oenriiey I KoJijiaHa ajgabl.

CUCTEMBI 1IeH, PUCKH, o0ecrieueHne (PMHAHCOBOM
0€30I1aCHOCTH, CUCTEMbI PEryJIMpPOBAHUS KaK B
Pecny6bnuke Kazaxcran tak u 3a pybexom. B
pesyabTare oOyuyeHMsl OOydarouiyecs CMOIYT
IIPUMEHSITh [IEHOOOpa30BaHKE pu
(GOopMHpPOBAaHUM  TYPUCTCKOTO  MpPOAYKTa U
yHOpaBICHUH J10XOAAMHU MIPEITPUITHIH.

systems both in the Republic of Kazakhstan and
abroad. As a result, students will be able to
apply pricing in the formation of the tourist
product and management of income of
enterprises.

Iocmpexseusummepi / [locmpexsusumal/ Postrequisi

fes

Typusmueri OyXxranTepiik ecen >KOHE CalbIK
cairy; XaJlbIKapaJbIK >KOHE IMIKI TYpHU3MHIH
Typu3sm typonepeittunril

XaJibIKapasbIK JKOHE 1K1 TYPHU3M MEHEDKMEHTI

Byxranrepckuil y4er U HajIoroo0JIOKEHHE B
TypusMme; TyponepedTHHI MEXIyHapOAHOIO M
BHYTPEHHETO Typuzma/ MeHneKMeHT
MEXIYHapOAHOIO U BHYTPEHHETO TypHU3Ma

Accounting and taxation in tourism; Touring
international and domestic tourism \
Management of international and domestic
tourism

bazoaprama rcemexuici / Pykosooumens npozpammer/ Programme manager

Bexmyxambemosa JI.C. — aza okpimyuivl,
9KOHOMUKA MA2UCmpI

bexmyxambemosa JI.C. —cmapuiuii
npenooasamenv, Ma2ucmp 3KOHOMUYECKUX HAVK

Bekmukhambetova L.S. — Senior Lecturer,
Master of Economics

Typusmnin oamyvin memaexemmix pemmey / I'ocyoapcmeennoe pecynuposanue pazsumus mypusma / State Regulation of Tourism

Development

Oky maxcamul / Yueonan yenv/ Purpose

HA PYCCKOM

IN ENGLISH

KA3AKIIA
MeMIeKeTTiK peTTey cajachblHIAFbl HETi3ri
O1TIMIT MEHTrepy, TYpPHUCTIK KbI3MET

cajJlaCbIHIOArbl HET13T1 3aHAapMCH TAHBICY.

OBnazieHne OCHOBHBIMH 3HaHUSIMH B 00JacTH
rOCyJapCTBEHHOT'O PErYJIMPOBaHUs, 3HAKOMCTBO
C OCHOBOIIOJIATAIOUIMMH 3aKOHAMU B 00J1acTH
TYPHUCTCKOM IEATEIbHOCTH.

Acquisition of basic knowledge in the field of
state regulation, familiarization with the
fundamental laws in the field of tourism activity.

namudceci / Pezynomamut o6yuenusn / Learning 0

utcomes

OKbimy
KypcTnl ¢oTTi asKTaraHHaH KeliH
OimiManymbLIap
1. Typusmai JIAMBITY JIbI MEMIJIEKETTIK

peTTeyNiH TEOPHSUIBIK HETI3epiH Olly;
aKmapatr Keslepi: OKy OHE FBUIBIMHU

ITociie ycnemHoro 3aBepimeHust Kypca

oO0yyaromuecsi OyayT

1. 3uate TEOPETUYECKUE OCHOBBI
roCy/IapCTBEHHOT'O PETYJIUPOBAHUS PA3BUTHS

After successful completion of the course,

students will be

1. To know the theoretical foundations of state
regulation of tourism development; sources

TypH3Ma; UCTOYHUKU WHPOpMALUU: YIeOHOH

of information: educational and scientific

45




onebuerrep, HOPMAaTHUBTIK aKTinep,
TYpHUCTIK CaJlaHbl JaMBITy JKOHE Oackapy
KOHIHJIETT MEMJICKETTIK OarmapiaManap;
SIIMCTEMOJIOTHS, dAICHaMa cajachblHAa OLTiM
MEH TYCiHIKKe ue 00Iy;

Ennig >xoHe aliMakTapIblH JICyMETTIiK-
SKOHOMHKAJIBIK JKaFJalblH Taljay YIIiH
KETKUTIKTI TEOPHSUIBIK JKOHE MPAKTUKAIBIK
JTANbIHABIKKA Ue 00Ty.

Op TYpJal JAEpEeKKe3AepHAiH JepeKTepiH
CaNBICTBIPBIHBI3,  Oenriyi  Oip  Mocene
OOMBIHIIIA )KUBIHTBIK aKIapatr JalbIHIaHbI3.
Typusmueri MeMIeKeTTiK / YATTHIK JKOHE
XalbIKapaIbIK CTaHIAPTTap/IbI OLTY.
MeMiekeTTiH 5SKOHOMHKAJAFbl pPOJi MeH

HeT13T1 INGINIGERETOAR OI0JKETTIK
cascaTThl  KaJIBIIITACTBIPy  KaruJaTTapel,
MeMIeKeTTIK  d1eyMeTTiIK-3KOHOMHUKAIIBIK

cascaT  TIeH  TYpH3M  CaJachIHJAFbI
cascaTThlH OarbITTapbl Typajbl OuTIMAIL
MEHTepy.

AJNlaMHBIH ~ ajlaMfa, KOFaMfa, KOpIIaraH
OopTara  KapbIM-KAaThIHACBIH  PETTEUTIH
KYKBIKTBIK JKOHE ATHUKAJBIK HOpMaapibl
©31HIH KOC10M KbI3METIHE KOChIMITIaaa O1iTy.
3amaHayu OuTiM Oepy TEXHOJIOTUSIIAPBIH
naiianasa OTBIPHITI, Typusmaeri
MEMIJIEKETTIK peTTey OoifbiHIIA Kyilemni
TYpJe jkaHa O11iM aiy.

Typusm, TaOurarThl mnaiganany, EHOexTi
’KOHE KOpILUAraH OpTaHbl KOpFay, HKOJOTHUS
CcaJIaChIH/IaFbl HOPMAaTHUBTIK-KYKBIKTBIK

U HAyyHOM JIMTEpaTypbl, HOPMAaTUBHBIX
aKTOB, TOCYAApCTBEHHBIX IpOrpamMMm IIO
pPa3BUTHIO U  YIPaBICHUIO TYpPUCTCKOMI
oTpaciu; BJIaJICHUE 3HaHUSIMU u
MOHMMaHHEM B 00JacTh T'HOCEOJIOTHH,
METO0JIO0THH;

NMeTp [0OCTaTOYHYIO TEOPETHUECKYIO U
IIPAKTUYECKYI0 TIOJATOTOBKY [UIl aHajau3a
COLIMAIBHO-OKOHOMUYECKON CUTyaluu
CTpaHbl U PETUOHOB.

ConocTaBisTh JaHHbIE Pa3HBIX UCTOYHHKOB,
TOTOBUT CBOJHYIO MH(OpMAIUIO 110 TOW MK
MHOI poOieme.

3HaTh rocy/lapcTBEHHbIE / HAIlMOHAIbHBIE U
MEXIyHapOJHbIE CTAHJAPTHl B TypU3ME.
Brnagers 3HaHMAMM O POJIM M OCHOBHBIX
GyHKIUAX rocygapcTBa B DKOHOMUKE,
npUHIUNax  (GopMHUpOBaHUS  OOIKETHOMN
MOJINTUKH, HAIpPAaBIEHUSAX TOCYAapCTBEHHOU
COLIMAJIbHO-D)KOHOMHUYECKOM  INOJUTHUKUA H
MIOJINTUKHU B cepe Typusma.

3HaTh TPaBOBBIE M DJTUYECKUE HOPMBI,
perylupyrommue OTHOUIEHHSI 4YeloBeKa K
YeJIOBEKY, OOIECTBY, OKpY’KalolIel cpeae B
MPUJIOKEHUH K CBOEH MpOoQhecCHOHATBHON

JEeATEIbHOCTH.

Cucrematnuecku  npuoOpeTatb  HOBBIE
3HaHUSA o roCcyapCTBEHHOMY
pEryJuMpOBaHUI0O B TypU3ME, HCIHOJIb3Ys
COBPEMEHHBIC o0pa3oBaTeNbHbIC
TEXHOJIOTUH.

PeryssipHO  OTCIEKMBaTh  W3MEHEHHs B

literature, normative acts, state programs for
the development and management of the
tourism industry; possession of knowledge
and understanding in the field of
epistemology, methodology;

. To have sufficient theoretical and practical

training to analyze the socio-economic
situation of the country and regions.

. To compare data from different sources,

prepare a summary of information on a
particular problem.

Know the state / national and international
standards in tourism.

. To possess knowledge about the role and

main functions of the state in the economy,
principles of formation of budgetary policy,
directions of state socio-economic policy and
policy in the sphere of tourism.

. To know the legal and ethical norms

regulating the relations of man to man,
society, environment in the application to his
professional activity.

. To systematically acquire new knowledge on

state regulation in tourism, using modern
educational technologies.

Regularly monitor changes in the regulatory
and legal framework in the sphere of tourism,
nature management, labor and environmental
protection, ecology.
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0azamarel e3repicTepi YHEMi Kajaaraiar
OTBIPY.

HOPMAaTHBHO-TIPAaBOBOM  0aze B cdepe
Typu3Ma, [pPUPOJOIOJIB30BAHHS, OXPAHBI
TpyJa ¥ OKPYKAIOIIEH CpeJibl, SKOJIOTHH.

Ilpepexeuzummepi / Ilpepexeuzumut / Prerequisites

TypHuCTIK KBI3METTIH KYKBIKTBIK HET13/1epi.

‘ HpaBOBBIe OCHOBBI TprICTCKOfI JCATCIIBHOCTH.

| Legal Basis for Tourism Activity

Kypcmuiy kbickawia mazmynwt / Kpamkoe cooepycanue kypca/ Course summary

biniM anmymieiiap oneMJIiiK TYPHUCTIK KO3FajbIC
MEH TYPHUCTIK OW3HECTI JaMBITYABIH >KAJIIbI
KOHE epeKIe ypaicTepiMeH KOHE
MePCIIeKTHBAIAPBIMEH TaHbICabl. CTyneHTTep
MEMJICKETTIH KIpy JKOHE IIKI Typu3Mii
JaMBITyIaFbl POJIi MEH MaHBI3bIH 3EPTTEHII.
MemnekeTTik  peTTeydiH  (QyHKUUsAIapbIMEH,
o/licTepIMEH  OHE TETIKTepPIMEH, TYPHUCTIK
callaHbl FBUIBIMH CTPATETUSIIBIK >KOCHapiay
MojeNnbiepiMeH  TaHbicaabl. [loHmI  urepy
HOTH)KECi, OpHBIKTBI JaMy KaFuJaTTapbiH
TYCIHYy, TYPUCTIK KbI3BMETTEPJIIH  CalachlH
KaMTaMachI3 eTe OTBIPBITI, Kazakcran
PecniyOnukaceinga ma, merenne ae TypU3M/II
UTrepineTyii peTTey cascaThlH Tajaay JaFabIChl.

oommMu U
TEH/ICHIUSIMH u
NEepPCIIeKTUBAMHU Pa3BUTHS MHPOBOTO
TYPUCTCKOTO  JBW)KEHHSI U TYPHUCTCKOTO
6uszHeca. CTyJEHTbI M3y4aroT pOJib U 3HAYEHUU
rocyJapcTBa B  Pa3BUTHH  BBE3JHOTO H
BHYTPEHHEI0  Typu3Ma.  3HaKomsTci ¢
GYHKOHMAMH, METOJaMH H  MEXaHHW3MaMHu
rOCYJapCTBEHHOTO PEryJIMpPOBaHUS, MOJAEISIMU
HAyYHOTO  CTPATETHYECKOTO  IUIAHUPOBAHHS
TYpUCTCKOI oTpaciu. Pe3ynbTaromM oOCBOEHHS
JVCIIATUTAHBL, NOHUMAaHNe TPUHIAIIOB
YCTOMUMBOTO pPa3BUTHUS, HABBIK aHAIM3UPOBATH
MOJUTHKY  PETYJMPOBAaHUS  TPOABIKEHHS
Typu3Ma kak B PecmyOnuke Kazaxcran Tak u 3a
pyOexoM, obecrieunBas KayecTBO TYPHCTCKHX

YCIIyT.

OOyuyaromuecs 3HAKOMSTCS C
CHEeTIM(PUICCKIMH

Students get acquainted with general and
specific  tendencies and  prospects  of
development of the world tourist movement and
tourist business. Students study the role and
significance of the state in the development of
inbound and domestic tourism. They get
acquainted with the functions, methods and
mechanisms of state regulation, models of
scientific strategic planning of the tourism
industry. The result of mastering the discipline,
understanding of the principles of sustainable
development, the skill to analyse the policy of
regulation of tourism promotion both in the
Republic of Kazakhstan and abroad, ensuring
the quality of tourism services.

Hocmpexsusummepi / [locmpexsusumot/ Postrequisites

XanbIKapaibIK KOHE 1K1 TypU3M
TyponepeUTuHr1 / XaablKapaiblK *KoHE 11IK1
TYpU3M MEHEPKMEHTI

TyponepeiiTuar MEXyHapOJIHOT O u
BHYTPEHHETO Typuszma/ MeHeKMeHT
MEXIYHApOAHOIO U BHYTPEHHETO TypHU3Ma

Turopereyting international and domestic tourism/
Management of international and domestic
tourism

bazoaprama rcemexuiici / Pykosooumens npozpammer/ Programme manager

Kymexenosa JLE. aza okbimyuisi

‘ Kymexenosa /. E. cmapwuil npenooasamens

] Zhumekenova D. E. Senior lecturer
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Typusmnin 6encenoi scane Ikcmpemanovt mypaepi / Akmusnole u 3xcmpemanwvhole sudvt mypusma | Active and Extreme Types of Tourism

OKy makcamut / Yueonan yenv/ Purpose

KA3AKILIA

HA PYCCKOM

IN ENGLISH

Crynmenrrepnin  TypusmHiH OelceHai KoHE
AKCTpEMAIZIBl  TYPJIEPIH YHBIMAACTBIPY KOHE
OTKi3y  Heri3gepi  Typajibl  TYCIHIKTEepiH
KaJIBIITACTBIPY, CasXxaTrTap MEH casxaTTap.ibl
YUBIMIACTBIPY JKOHE OTKI3Y asChIHIA TYPHU3MHIH
OenceHal  TypiepiH  YHBIMAACTBIPY  YLIIH
CTYICHTTEPAIH TEPEH JalbIHIBIFBIHBIH EpEKIIe
MOceNeNiepiH  amry, CTyAeHTTepAl Typu3MHiIH
OCJICEH/II KOHE DIKCTPEeMAIIbl TYPJICPIHIH KeH
CIIEKTPIMEH TaHBICTBIPY. backa cmopt Typ:iepi

MEH OHBIH-CayblK MYMKIHIIKTEPIH  KociOu
KbI3MeTKe  Oeilimaeyre  yipery. TypHcTik
Ou3HecTi TaOBICTBI XKYprizy, ©3 TYPHUCTIK

OHIMJIEPIH JOCTYpPJi JKOHE TMEPCIEeKTUBAIBIK
HapbIKTapFa JKBUDKBITY VIIIH OCBHI CaJaHBIH

@opMUpOBaHUE Y CTYAEHTOB MOHATUH 00
OCHOBax  OpraHM3allid W  IPOBEACHHUS
AKTUBHBIX U 3KCTPEMAIbHBIX BUJOB TYypU3Ma,
packpbITHE creunuIeckux BOIIPOCOB
yriayOJIeHHONM MOJArOTOBKU CTYAEHTOB JUIS
OpraHM3aly aKTHBHBIX BHJOB TypuU3Ma B
paMKax OpraHU3alUM U MPOBEICHUS IT0XOJ0B
U IYTEUECTBUM, NO3HAKOMHUTb CTYAEHTOB C
LIUPOKUM CIIEKTPOM AKTHBHBIX 51
JKCTPEMAJIBHBIX BUAOB Typusma. Hayuurts
aJanTUPOBAaTh BO3MOKHOCTH JPYI'MX BHJIOB
CIOpTa U pa3BieyeHU B MPO(HECCHOHAIBHYIO
NEATEIbHOCTD. [IpuBuTH HAaBBIKU
TBOPYECKOI0  HCIIOIB30BAHUA IOTCHIMAIA
JTaHHOW cdepbl A7 YCHEUHOro BEIACHMS

To form students' concepts about the basics of
organizing and conducting active and extreme
types of tourism, to disclose specific issues of in-
depth training of students to organize active types
of tourism within the framework of organizing and
conducting hikes and trips, to introduce students to
a wide range of active and extreme types of
tourism. To teach to adapt the possibilities of other
sports and recreational activities in professional
activities. To instill the skills of creative use of the
potential of this sphere for the successful conduct
of tourism business, promotion of own tourist
product to traditional and prospective markets.

oNeyeTiH HIBIFaPMAaIIbLIBIK naijangaHy | TYpUCTCKOTO OusHeca, MPOJIBUIKEHUS
JaFIbUTApBIH YUPETY. cOOCTBEHHOTO TypHIpOIYyKTa Ha
TPaAMIIMOHHBIE U IEPCIIEKTUBHBIEC PHIHKH.
Okbimy namuceci / Pezynomamot ooyuenusn / Learning outcomes

KypceTbl ¢oTTi assKTaraHHaH KeiiiH

olmiMaymbLIap

1. Typucrik-pekpeanusibIK KbI3METTE
pecypcTap MEH IIBIFbIHAAPABI Nak1adanyJbIH

QJIEYMETTIK-2KOHOMHKAJIBIK TAIMJIUTITIH
Oaranay oj1icTeMeciH Oiy.
2. Ke3 kenareH  mapmpyTra  TypHCTEpIiH

Kayinci3aiK TeXHOJOTHICHIH KaMTaMachl3 €Ty
KOHE d31pJIey.

3. backa cmopr  Typiepi  MeH  OWBIH-

IMocae ycnemHoro 3aBepuieHust Kypca

o0yyarommuecsi OyayT

1. 3HaTh METOMOJIOTHIO OIEHKH COIMAIBHO-
9KOHOMMUECKOMN 3P HEKTUBHOCTH
WCTIOJB30BAHUSI PECYpCOB W 3aTpaT B
TYPHUCTCKO-PEKPEAUOHHON
TEeSITeTbHOCTH.

2. ObecneunBaTh U paspabartbIBaTh
TEXHOJIOTHIO OE30MacHOCTH TYpPHCTOB Ha
JTF000M MapuIpyTe.

After successful

completion of the course,

students will be

1.

3.

To know the methodology of assessment of
socio-economic efficiency of resources and
costs in tourism and recreational activities.

To provide and develop the technology of
tourist safety on any route.

Adapt the possibilities of other sports and
recreational  activities into  professional
activities.
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CaybIKTapIblH  MYMKIHIIKTEpIH  Kociou
KbI3METKE OerimMey.

. TapTeIMABI  3K30THUKAJBIK 3JIEMEHTTEPMEH
KOHE JKOFapbl camnalibl KbI3MET KOpPCETyMEH
TypJlapAblH ~ TEXHOJOTHSCHIH  (KIMEHTTIH
TarChIPBICHI OOMBIHIIA) XKacay.

. Tpennrik  OarpiTTapael:  cadapu, ¢oro-
cadapu, JUKANI00-3THO-PYpalbHBbIi-
SKOTYpU3MII  KOca  allfaHfga, TYPHCTIK
OHIMHIH KYPBUIBIMBIHA 1JIECIIE CIOPT JKOHE
JIeMallbic  TYpJepiHiH (Tay  BEJIOCHIICH,
aNbIIMHU3M, aT  CHOPTHl  JKoHE  T.0.)
DIIEMEHTTEPIH KOMMEPIIHSITBIK KOHE
KOFaM/JIbIK KYPBUIBIMAAPIBIH
MEePCIEKTUBANIBIK JKOCTIapyiapbiHa OeiMey.
. Kazakcran MeH 1mertengepaiH — eHipiepi
OOHBIHIIA  JKOPBIKTapFa  KaThICy  JKOHE
OacmIbUIBIK €Ty  reorpauschlH  YHEMI
KEHEUTIN OTHIPY.

. DKCTpeManpl Typiap YIIIH KIMEHTTePIiH
TYpUCTIK TONTApBIH KOHE cyMemenzaey
OpurananapblH KaJbIITACTBIPY AaFdblIapbIH
MeEHTepY.

. KOHTHHTeHTTIH MYMKIHIKTEPIiH KOHE HAKThHI
MapIIpyTThIH epeKIIeIiKTepiH ecKepe
OTBIPHITI, MaTepUATIBIK-TEXHUKAIBIK
KaMTaMachl3 €Ty li )KHHAKTaYy.

3. ApmanTHpoBaTh  BO3MOXHOCTH  JIPYTHX
BUJIOB  CIIOPTa W  pa3BJICUYCHHH B
po(eCCUOHATIBHYIO TSI TEIbHOCTD.

4. KoHCTpyupoBaTh TEXHOJOTHH (IO 3aKaszy
KJIMEHTa) TYpOB C IIPUBJIEKATEIbHBIMU

JIEMEHTaMU  3K30TUKM M BBICOKUM
KaueCTBOM OOCITy>KUBAHMUSL.
5. ApanTupoBatb 3JIEMEHTBI

CONYTCTBYIOIIMX BUIOB CHOPTA U JOCYTa

(MayHTHHOAMK,  aNbMUHU3M,  KOHHBIN
CIIOPT W JIp.) B CTPYKTYpPY TYPHCTCKOTO
MPOJIYKTa, BKJTIOYAst TPCH/IOBBIC
HanpaBiieHus:  cadapu, (Doro-cadapu,

JOKAWJI00-3THO-PYPaIbHBIN-DKOTYPU3M B
MEPCIIEKTUBHBIE IIJIaHBl KOMMEPUYECKUX U
OOIIECTBEHHBIX CTPYKTYD.

6. PerymsipHo  pacumpsTh  reorpaduro
ydacTHusi M PYKOBOJCTBa B IIOXOZax IIO
pernonam Kazaxcrana u 3apyOekbsi.

7. Bnamerp  HaBbIKaMH  (pOpPMHPOBAHUS
TYpPUCTCKUX TPYII KIUEHTOB U Opuran
CONPOBOXKACHUSI AN OKCTPEMAJIbHBIX
TYpOB.

8. KommuekToBath MaTepuanbHO-
TEXHUYECKOE O0ECleYeHue C Yy4eToM
BO3MOXHOCTEN KOHTHHI'€HTa u

0CO0EHHOCTEN KOHKPETHOIO MapuIpyTa.

4. To construct technologies (by customer order)
of tours with attractive elements of exoticism
and high quality of service.

5. To adapt elements of accompanying sports and
leisure activities (mountain biking,
mountaineering, horseback riding, etc.) into the
structure of the tourist product, including trend
areas: safari, photo-safari, jailoo-ethno-rural-
ecotourism into the perspective plans of
commercial and public structures.

6. Regularly expand the geography of
participation and leadership in campaigns in the
regions of Kazakhstan and abroad.

7. To possess skills of formation of tourist groups
of clients and brigades of accompaniment for
extreme tours.

8. To complete logistical support taking into
account the capabilities of the contingent and
the peculiarities of a particular route.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

TypuCTiK KBI3METTIH KayilcCi3iK HETi3/epi,
TypusmHiH O6enceH i TypaepiHiH TEXHUKACHI
MEH TaKTUKAaChl

OcHoBBI 0e30macHOCTH TYypPUCTCKOMN
ACATCIIbHOCTH. TexHWKa ¥ TaKTHUKA aKTUBHBIX
BUJIOB TypHU3Ma.

Bases of Safety of Tourist Activity Techniques and
Tactics of Active Tourism

Kypcmoty kbickawia mazmynut / Kpamkoe cooepyucanue kypca/ Course summary
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Kypc  TypusmHIH  9KcTpeMangsl  Typiepi
HapBIFBIHAAFBl  OPTYPJII  KbI3METTEpAiH  Oap
CHEKTPl Typalibl OJIAPABIH OENCeHIl JIeMalbIC
CaJachlH JAMbITyaFbl MaHBI3IBUIBIFBl TYypalIbl
oimimai KaJIBIIITaCThIPYFa OarbITTaJIFaH.
CryneHnrtrep TYP epeKIIeNiKTepiMEH,
KIKTEIyIMEH TaHBICAJbl; YHBIMIACTHIPYIIBIIBIK
JKOHE JKOOAIIBIK Ke3eHJierl Kayimnci3
TalbIHIBIKTBIH ~ Heri3ri  epexenepi. Typuctik
KbI3METTEp/Il Kayilci3 YCHIHYAbl KamMTaMachl3
eTy YIIiH THICTI KaJp KOHTUHTEHTIH TaHIay
JaFIbICBIH  KaJBINTACTBIPYFA  BIKMAT  €TE.i.
OKBITY HOTWXKECIHAE OUTIM amymbuiap ajraH
OuTiMepiH Cy, Tay, aT TypHU3Mi, AJbIIUHU3M
XKoHe OacKa Jja SKCTpeMall[ibl KbI3MET TYpJepiH
o3ipiey JKOHE ICKe achlpy Ke3iHJe KOJJaHa
anapl.

Kypc nanpasien Ha ¢popmMupoBaHue 3HaHUH O
CYILIECTBYIOIIEM CIEKTPE pPa3sHOOOpa3HbIX
yCIyr Ha pBIHKE OJKCTPEMAJbHBIX BHJIOB
Typu3Ma UX 3HAUMMOCTU B Pa3BUTHHU c(]epsl
aKTUBHOTO OT/bIXa. CTYIEHTHI 3HAKOMSTCS C
BUJIOBBIMU 0COOEHHOCTSIMH,
KJIaccupuUKalyeld; OCHOBHBIMU IpaBUIaAMU
0€30MacHO# MOATOTOBKH B OPraHU3AIIMOHHOM

" MIPOCKTHOM dasze. CriocoOcTByeT
(hopMupOBaHUIO HaBbIKA noabopa
COOTBETCTBYIOIIETO KaJPOBOTO KOHTHHICHTA,

IS obecnieyeHus 0€301acHOTO
MPEIOCTABIICHUS ~ TYpUCTCKUX  yciayr. B
pe3ynbrare o0ydeHus: 00ydyarouecs: CMOTyT
MPUMEHSITh  TIOJydeHHBIC  3HAHUS  TIPH
pazpaboTke W  peanu3aldid  MapuIpyTOB
BOJAHOTO, TOPHOTO, KOHHOTO  TYypH3Ma,
aNbIIMHU3MA U IPYTUX BUAOB SKCTPEMAIIbHBIX

YCIIYT.

This course is aimed at the formation of knowledge
about the existing range of various services in the
market of extreme types of tourism and their
importance in the development of active recreation.
Students get acquainted with species features,
classification; basic rules of safe preparation in the
organisational and project phase. Contributes to the
formation of the skill of selecting the appropriate
staff contingent, to ensure the safe provision of
tourist services. As a result of training, students
will be able to apply the acquired knowledge in the
development and implementation of routes of
water, mountain, equestrian tourism,
mountaineering and other types of extreme
Services.

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHJIPICTIK NPAKTUKA

| MpowsBoscTBeHHAs MpaKTHKA

\ Apprenticeship Practice

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Ocuenxo U.B. — Kazaxcman Pecnybonukacoinuly
eHbexK ciHipeen mypusm HYCKayuvicol, a2d
OKbIMYULLL

Ocuenko U.B. — 3acnyscanvlii uHcmpyKkmop
mypusma Pecnybnuxu Kazaxcman, cmapuiuil
npenooasamelv

Ogienko 1.V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer
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Typucmik ousnecmi ncocnapaay rcane yuvimoacmoipy | Ilnanuposanue u opzanuzauyus mypucmckozo ousneca / Planning and Organization of

Tourist Business

Oky maxcamul / Yueonan yenv/ Purpose

KA3AKIIIA

HA PYCCKOM

IN ENGLISH

CrynenTrepai TYPHUCTIK KBI3METTI
YUBIMIIACTBIPY/IBIH JKOHE KOCIIAPJIAY IBIH KB
TOCUIIEpIMEH  TaHBICTBIPY, COHBIMEH Kartap
ojlapfa TYPHCTIK OW3HECTI jKocmapjay MeH
YUBIMIACTHIPYAAaFbl  TPAKTUKAIBIK KBI3METTIH
HEri3ri oicTepl MEH OMiCTepiH MEHrepyre
KOMEKTECY.

O3HAaKOMUTH CTYACHTOB C OOIIMM MOJXOJ0M
K OpraHu3alliy ¥ TUTAHUPOBAHUIO TYPUCTCKOM
JEeSATEIbHOCTH, a TAK)KE€ IOMOYb UM OBJAJIETh
OCHOBHBIMM  TIpHEMaMHd W METOJaMH
MPAKTUYECKOW  JEeATENIbHOCTH B cdepe
IJITAHUPOBAHUSI M OPTaHMU3AIMU TYPUCTCKOTO

OusHeca.

To acquaint students with the general approach to
the organization and planning of tourism activities,
as well as to help them master the basic techniques
and methods of practical activities in the field of
planning and organization of tourism business.

Hamuceci / Pezynomamot 0oyuenusn / Learning outcomes

OKbimy
Kypcersbi CoTTI asIKTaraHHAH KeHin
oiiMaaymbLiap
1. busnecri JKOCTIapJIay AbIH HeT13T1
MPUHIUITEPIH, HapPBIKTHIK xKarjaiina
OM3HECTI JaMBITy 3aHJapblH, KOFaMJbIK
OHJIIPICTIH QJIEYMETTIK-DKOHOMHUKAJIBIK
JKar1albIH, HAapBIKTBIH xKa-KyHiH,

TayapiapAplH ~ Oocekere  KaOUIeTTiNIriH,
OHJIIPIC T€H TYTHIHYJbIH apaKaThIHACHIH

ouy;
2. Typwuctix cana KOCIOPBIHAAPHI
KYMBICBIHBIH epeKIIeNITiH, TYPHUCTIK

KBI3METTI TEPCIIEKTUBAIBIK JKOHE aFbIMIAFbI
Kocrnapay KaFuaaTTapblH O1y.

3. TypucTik WHAYCTPUSHBIH AaMybIH OOJDKai
alagpl, TYPUCTIK KBI3METTIH HOTWXKENEpiH,
HApBIKTapABIH  KOHBIOHKTYPAChIH  KOHE
KbI3METTEp  HOMEHKJATypachlH  Oonkai
ananpl. ©3 Ou3HeciH (OU3HEC-UACSICHIH) KYPY
KOHE JaMBITy YIIiH Oocekere KaOUIeTTi

IMocne ycnmemHoro 3aBeplieHUsi Kypca

o0yyaromuecsi OyayT

1. 3HaTh OCHOBHbBIE MpPHUHLUIBI OW3HEC-
IJIAaHUPOBAHUS, 3aKOHBI pa3BUTHS OU3HEca
B PBIHOYHBIX YCJIOBHUSX, COLMAJIbHO-

HKOHOMHUYECKOE COCTOSTHUE
0OIIIECTBEHHOTO MIPOU3BOJICTBA,
COCTOSIHUE PBIHKa,
KOHKYPEHTOCIIOCOOHOCTh TOBapoOB,
COOTHOILIEHUE MIPOM3BOJICTBA u
OTpeOIIeHNUs;

2. 3Hath crneuuuKy padboThHl HPEANPUATHN
TYPUCTCKOH cdepsl, TIPUHITATIBI
MEPCIEKTUBHOTO u TEKYILEro

IIJIAHUPOBAHUS TYPUCTCKOU EATEIbHOCTH.
3. IlporHo3upoBath pa3BUTHE TYPUCTCKOU
UHIYCTPUH, CIIOCOOHBI IMPOTHO3UPOBATH
pe3ynbTaThl TYPUCTCKOM JESATEIBHOCTH,
KOHBIOHKTYPY PBIHKOB M HOMEHKIATYDPY

YCIIYT. YMmerb BEIOMpATh

After successful completion of the course,

students will be

1. To know the basic principles of business
planning, laws of business development in
market conditions, socio-economic state of
public ~ production, market  conditions,
competitiveness of goods, the ratio of
production and consumption;

2. To know the specifics of work of enterprises of
the tourist sphere, principles of perspective and
current planning of tourist activity.

3. Forecast the development of the tourism
industry, are able to predict the results of
tourism activity, market conditions and
nomenclature of services. Be able to choose a
competitive sphere for the creation and
development of their business (business idea),
make a business plan, participate in the
implementation of the business project;

4. Be able to analyze and evaluate tourism
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callaHbl TaHIal Oury, OW3HEcC-)Kocmap Kypa
Olmy, Ou3Hec-)00aHbI ICKE achIpyFa KaThICY;
Typucrik KpI3BMETTi, TYPHCTIK KbI3METTEP
HapbeIFBIH  Tajjall JkoHe Oaramaii  Oimy,
TYTBHIHYIIBIHBIH JKOHE (HeMece) TypHUCTIH
TajantapblHa COWKEC TYPUCTIK HHAYCTpPUs
KOCIMOPHBI, TYPUCTIK ©HIM  KbI3METiHIH
IIBIFBIHIAPBIH  €CeNTell JKoHe Tanjail Oimy,
Oackapy HICTIMIH HeT1371eH oury,
KbI3METTEP/ 1 KBUDKBITY1Q KOHE
TYTBIHYIIbUIApFa KETKIZye Oarasay
JaFIbLIApbIH KOJIaHY.

XKocnapnay KOHE Oara oenriney
MOceleNepiH, 1K1 J)KoHE MIETEIIIK
CEepIKTECTEPMEH JKYMBICTBI JKOCTIapiiay >KOHE
YUBIMIACTBIPY epEeKILIeNIKTepiH oimy.
Typuctik KocinmopblHabl MEMIIEKETTIK TIpKey

KOHE  JIMLEH3WsIay  YOIH  KyXKarTtap
TONTaMacChIH JKacaii Oiy.
TypOu3znectin KaHa OarbITTapBbIHBIH

MepCreKTUBANIAPBIH Oaranail O1my; alfMaKThIH
TaOUFU-KIIMMATTHIK CUITATTaMallapblH €CKepY;
MayCBIM/JIBIK; SKOJOTUSIIBIK ~ KayimCI3miK
MoceJieNiepl KoHE TIPUIUIIK €Ty OpTachlHa
AHTPOITOTEH/TIK KBICBIM €CKEpY.

Typucrik eHIMHIH, TypHU3M CaJlaChIHAAFbI
KbI3METTEP MaKEeTTEePiHIH TUIMIUIITH O0Kay
kKOHe Tajjaan oiny.

Imki sxoHE XanbpIKapasblK apeHajga Ou3HecTi
JAMBITY/IBIH ~ JKaJlbl ~ NEpCHEKTHBAIApbIHA
Oara  Oepy.  busHec-xkocmapmap — MeH
MHBECTULIMSUIBIK JK00a1apabl KYpacThIpy.

. 3HaThb

KOHKYPEHTOCIIOCOOHYIO chepy s
CO3IaHUSI W pPa3BUTHI CBOEro OH3HECa
(Om3Hec-uaeHu), COCTaBIATh OHM3HEC-ILIaH,

yyacTBOBaTb B  peajnu3aluu  OusHec-
IIPOEKTA;

. YMeTp aHamu3upoBaTb M OLEHUBATh
TYPHUCTCKYIO JESITENIbHOCTb, PBIHKH
TYPUCTCKUX YCIIYT, CIIOCOOHBI

pacCUUThbIBaTh W aHAJIM3UPOBATH 3aTPaThl
ACATCIIbBHOCTU IPCANPUATHUA TypHCTCKOﬁ
HUHAYCTPUH, TYPUCTCKOIoO IIPpOAYKTa B

COOTBETCTBUU c TpeOOBaHUAMU
norpeodurens u () TypuCTa,
000CHOBaTh yMHpPaBIEHYECKOE pEIIeHUE,
MIPUMEHSATD HaBBIKH OIICHKHU B

NPOABWKEHUM M JOBEACHUU YCIYr [0
norpedureneil.

BOMPOCHl  IUIAHUPOBAHUSA U
LIEHO00Opa30BaHus, cnenupuKy
IUTAHUPOBAHUS M OpraHu3aluu padoThl C
BHYTPEHHUMH U 3apyOexHbIMU
napTHepaMu. YMETb COCTaBJIATh IaKeT
JIOKYMEHTOB Inie: roCyJapCTBEHHOMN
perucTpanuu U JMLIEH3UPOBAHHUS

TYPHUCTCKOTO TIPEANIPUATHS.

. YMETh OlLICHUBAaTh IMEPCICKTUBLI HOBBIX

HampaBJieHUd TypOu3Heca;
MPUPOTHO-KITUMATUYECKUE
XapaKTePUCTHKH PErHOHA; CE30HHOCTH;
MPOOJIEMBI IKOJIOTHYECKON 0e30macHOCTH
¥ aHTPOIIOI€HHOTO [aBJICHUS HA CpPemy
oOHTaHMS.

YUUTBIBATH

activities, markets of tourism services, be able
to calculate and analyze the costs of activities of
the tourist industry enterprise, tourist product in
accordance with the requirements of the
consumer and (or) tourist, justify the
management decision, apply evaluation skills in
promoting and bringing services to consumers.

. To know the issues of planning and pricing,

specifics of planning and organization of work
with domestic and foreign partners. Be able to
compile a package of documents for state
registration and licensing of a tourism
enterprise.

. To be able to assess the prospects of new

directions of tourism business; to take into
account the natural and climatic characteristics
of the region; seasonality; problems of
environmental safety and anthropogenic
pressure on the environment.

Be able to forecast and analyze the
effectiveness of the tourist product, packages of
services in tourism.

. 8. Give an assessment of the general prospects

of business development in the domestic and
international arena. Compose business plans
and investment projects.
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7. YMeTh MPOTHO3HPOBATh M AaHATU3HPOBATH
3¢ (HEKTHBHOCTh TYPUCTCKOTO TMPOAYKTA,
MAaKeTOB YCIYT B chepe Typusma.

8. /laBatb  OIIGHKY OOIMX MEPCHEKTHB
pazBuTus Ou3Heca Ha BHYTPEHHEH U
MexayHapoaHoi — apene.  CocraBinser
OM3HEC-TUIAHbI 51 MHBECTULIMOHHEIE
IIPOCKTEHI.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

Typusm MeHemxmeHTi. TypHCTIK KeIeHAepIiH
YUBIMIACTBIPY-IIAPYAIIBUIBIK KbI3METi/. Typusm
MapKeTUHTi. TypHUCTIK KbI3METTE TaMaKTaHY/IbI
YUBIMIIACTBIPY KOHE KBI3MET KOPCETY MOJICHUETI

MenemxmeHnT Typusma. OpraHu3anuoHHO-
XO3SMCTBEHHAs1 JECATEIBHOCTh TYPUCTCKUX
KOMILJIEKCOB. MapkeTuHr Typu3Ma.
Opranuzanus [IATAHUSA u KyJIbTypa

00CTyKUBaHUS B TYPUCTCKOU JESITEIbHOCTH /

Tourism  Management.  Organizational and
Economic Activities of Tourist Complexes.
Tourism Marketing. Organization of a Food and
Culture of Service in Tourist Activity

Kypcmuoiy kbickawia mazmynul / Kpamkoe codepycanue Kypca/ Course summary

Kypc TypucCTIK KoCIMOPBIHAAPABIH KYMBICHIH
yHBIMIACTBIPY HETI3/IepiH 3epieneyre, TYPUCTIK
Ou3HecT1 xKocmapiay HKOHE Oackapy
NPUHIUNTEPIH urepyre OarbITTAJIFaH.
Crynenrrep TYPHUCTIK KOCIMOPBIHAAPIbI
YHBIMAACTBIPYABIH HOPMAaTUBTIK-KYKBIKTBIK
Heri37iepiH, MapLIpyTTapbl 93ipiey, KOJiKIeH
KaMTaMachl3 eTyAl YHBIMIAacTeIpy, OH3HeCTI
JKocIapyiay >KOHE WHBECTULUsIapAbl Oaranay
epeKUIeNiKTepiH KapacTelpaabl. KyxaTTapabl
KHUHAY, TypJIapIbl Kocrapay AKOHE
yHBIMAACTBIPY, OpTYpPJ casxaT TypJepiHie
KBI3MET KOPCETy CalachlH KaMTaMachl3 eTy
JaFAbUIaPbIH MEHIepe/li.

Kypc HampaBieH Ha W3y4yeHHE OCHOB
OpraHu3aIu paboTsI TYPUCTCKUX
TPEIIPUSTHIA, OCBOCHHE MPUHITUTIOB
IUTAHUPOBAHUSL M YNPABJIEHUS TYPUCTCKUM
OM3HECOM. CtymeHTbl  paccMaTpHUBarOT
HOPMAaTHBHO-TIPABOBbIE OCHOBBI OpraHU3aLUU
TYPUCTCKUX  TPEANPUATHHA, OCOOCHHOCTH
pa3paboOTKM  MapuipyToB,  OpraHU3aluu
TPAHCIIOPTHOTO  OOecreyeHus, ousHec-
IUTAHUPOBAaHHE U OLEHKY  HMHBECTHUIIMH.
OcBauBaloT HaBBIKM cOOpa JOKYMEHTOB,
IUTAHUPOBAaHUsI W OpraHu3aluud  TYpOB,
o0OecnieyeHrs KadecTBa OOCITYKMBaHUSA B
pa3NUYHbIX BUJAX MYTEIIECTBUH.

The course is aimed at studying the basics of
organisation of tourism enterprises, mastering the
principles of planning and management of tourism
business. Students study the legal and regulatory
framework for the organisation of tourism
enterprises, the specifics of route development, the
organisation of transport support, business
planning and investment appraisal. They master the
skills of collecting documents, planning and
organising tours, ensuring the quality of service in
various types of travel.

Hocmpexseusummepi / [locmpexsusumot/ Postrequisites

Typucrix KBI3METTET1 MHHOBALUSIBIK
TEXHOJIOTHsIAp.  XaIbIKApaJblK JKOHE  1IIKI

NHHOBAaLIMOHHBIE TEXHOJIOTUH B TYPHUCTCKOU
JIEATEIIbHOCTH. TyponepeTuHr

Innovative Technologies in Tourism Activities.
Turopereyting  International and  Domestic
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TYpH3M TYpPOIEPEUTHHI1. XalbIKapalblK >KOHE | MEeXKIYHApOJHOTO W BHYTpPEHHEro Typusma. | Tourism. Management of International  and
1K1 TYPH3M MEHEKMEHTI. MenemKMERT MEXTyHApOIHOTO u | Domestic Tourism.
BHYTPEHHETO TypH3Ma

bazoapnama sicemexuici / Pykosooumenw npozpammul/ Programme manager

Ozuenxo H.A. — nedazo2uxa eviiimMOapbiHbly Ozuenxo H.A. — kanouoam nedazoeuueckux | Ogienko N.A. — candidate of pedagogical Sciences
KaHouoamaol HayK

Typusm unoycmpusceinoazel dusnec-npoyecmi mooenvoey | Mooeauposanue ousnec-npouecca ¢ unoycmpuu mypusma | Modeling of Business
Processes in Industry Tourism

OKy makcamut / Yueonan yenv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH

Typucrik ¢upmanapabiy TUOTIK yisiIMaacTeipy | U3yduTsb TUTIOBYIO opranmzanuonnyioo | To study the typical organizational structure of
KYPBUIBIMBIH, TYpPHUCTIK YHBIMIAP/BIH HETI3ri | CTPYKTYpy TypHcTCKuX GupM, ocHoBHbIe | tourist firms, the main business processes of tourist

OM3HeC-TIPOLIECTEPiH, TYPHCTIK | OM3HEC-TIPOIIECChl TYPUCTCKUX OpraHu3aliuid, | organizations, the modeling of business processes
KOCIMOPBIHIAP/IbIH OM3HEC-TIPOIIECTEPIH | MOJCTHUPOBAHKE ousHec-miporieccoB | Of tourist enterprises.
MOJICNBACY/I YHPEHY. TYPHUCTCKHX MPEINPHUSITHIA.

Okbimy namudiceci / Pezynomamot ooyuenusn / Learning outcomes

Kypernl coTTI asgKTaFaHHAH keiiin | [Tocie ycmemHoro 3aBepumienusi Kypca | After successful completion of the course,

olrimasymbLiap od0yuarommecsi OyayT students will be
1. XobGanayasiH TEOPUSIITBIK Heriznepin | 1. Bmametsr  Teopermueckumu  ocHoBamu | 1. Possess the theoretical basis of design, ready to
MEHrepy, Typu3MIe >KoOalayablH HETi3ri MIPOCKTUPOBAHUS, TOTOB K NPHUMEHEHHUIO apply the basic methods of design in tourism
onicTepiH ue 6oy. OCHOBHBIX MeToNOB mpoektupoBanusi B |2. Know the essence of functional and process
2.  backapynsin (GYHKIIMOHATIBIK ~ JKOHE TypU3Me approaches to management, the concept of
MPOLIECTIK TOCUINEPIHIH MOHIH, Owu3Hec- | 2. 3HaTh CYIIHOCTh (YHKIIMOHAJIBHOTO U business process, classification of business
NpPOIIECC  YFBIMBIH, OHM3HEC-TpoIecTep/i MPOIIECCHOTO TIOAXO0JI0B K YIPABICHUIO, processes, reengineering.
KIKTEYl, PEMHKUHUPHUHITI O1Ty. MOHATHE ousnec-nipouecca, | 3. Apply methods and technologies of process
3. Ownraimauaplpy YIIiH 0ackiM TMpolecTep/i KJIacCHU(pUKAITUH OM3HEC-TIPOIIECCOB, description and  modeling, rules and
Tagaay OoHBIHIIA MpoIecTepi, epexernep PEHHKUHUPHUHTA. recommendations  for  selecting  priority
MEH  YCHIHBICTapAbl  cumarray  skoHe | 3. IIpUMEHATH CIMOCOOBI W TEXHOJOTHH processes for optimization.
MOJISJIBJICY ICTEPI MEH TEXHOJIOTUSIIAPBIH ONMCAaHMsI M MOJCIUpPOBaHHUs mpoieccoB, 4. To possess methods of designing the
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KOJIJaHy.

4, YreumelMM  HETI3ZAE TYPHUCTIK KBI3METTEP
HOMEHKJIATYpachlH  jkKobOajay  oiCTepiH,
oJlapAbl HapBIKTa 1ITEPLIETY JKOHE ICKe
aceIpy  OJICTEepiH, TYPHUCTIK KBI3METTIH
HEri31erey CTpaTeTUsICHIH azipneyai
MEHTepy

5. O3 OeriHIIE XKYMBIC ICTEyMAiH, ©31H-031
YUBIMIACTBIPYIBIH JKOHE TarChIpMaliapIbl
OpPBIHAAYAbl  YHBIMAACTBIPYIBIH  HETI3ri
MPUHIMIITEPI MEH JaFAbUIapbhlH KOJIJaHa
oiy.

6. busnec-mpomecrepmi MOJICITBICY
JaFIbIIapbIH MEHTEPY .

7. Ilpouecrepix TUIMJUTITTH apTTBIPY

oicTepin TYCiHY. bIuTeEIMaKTaCTHIK
JaFIbIIAPBIH KOJIIaHYy.

8.  busnec-mpouecrepai OHTaWIaHBIPY
OMICTEpiH  KOJJAaHy OOWBIHIIA  KOCIOM
KBI3METTE KOJIJJaHbLIaThIH OuzHec-

MpOIECTeP/Il, OMICTEP MEH JaFabUIapabl
MOJIENIbJICY cajlachlHAa OuliM  aly YIIiH
KETKUTIKTI JalbIHIBIKKA Ue 00ITy.

NpaBUJI M PEKOMEHJAIMK 10 BBIOOPY
IIPUOPUTETHBIX IIPOLIECCOB JUIS
ONTUMU3ALINH.

4, BJ'IaI[eTB MCTOdaMU IMPOCKTUPOBAHUA

HOMEHKJIATYPbl TYPHUCTCKHX YCIyr Ha
HAyYHOH  OCHOBE,  METOJaMH  HX
MPOABIDKEHHSI W peajM3allid Ha PBIHKE,
pa3paboTku O0OOCHOBAaHHON CTpaTeruu
TYPUCTCKOH IS TETbHOCTH

5. YMeThb NpUMEHSATh OCHOBHBIE MPHHIIMIIBI
U HaBBIKM CaMOCTOATENBHON paboTHI,
caMOOpTaHU3aIUuH u OpraHu3aIuu
BBITTOJIHEHUS TTOPYYCHHH.

6. Bmamers  HaBBIKAMH  MOJEIHPOBAHUS
OM3HEC-TIPOIIECCOB.

7. Tlonumath MIPUEMBI MOBBIIICHHUS
s dexTuBHOCTH TIpOIIECCOB. [IprMeHsTH
HaBBIKU COTPYIHUYECTBA.

8. NMerp AOCTaTOYHYIO TOATOTOBKY ISt
npuobpereHuss 3HaHMA B oOjactu
MOJICITUPOBAHUS OM3HEC-TIPOIIECCOB,
IIPUEMOB M HAaBBIKOB, HCIOJb3YEMBIX B
npodeCCUOHATBHOW  JIESITEIIBHOCTA  T10
IPUMEHEHUI0O  METOJIOB  ONTHUMM3ALUHU
OM3HEC-TIPOIIECCOB.

nomenclature of tourist services on a scientific
basis, methods of their promotion and
realization in the market, development of a
reasonable strategy of tourist activity

5. Be able to apply the basic principles and skills
of independent work, self-organization and
organization of assignments.

6. To possess the skills of modeling business
processes.

7. Understand techniques to improve process
efficiency. Apply collaboration skills.

8. Have sufficient training to acquire knowledge
in the field of business process modeling,
techniques and skills used in professional
activities to apply methods of business process
optimization.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

Typusm MeHemkMeHTi, TypHCTIK KelleHIepaiH
yHUBIMAACTBIpY-1IApyaIIbIbIK KbI3MeTl. Typusm
MapkeTHHT1. TypHUCTIK KbI3METTE€ TaMaKTaHYIbl
YIBIMIACTBIPY JKOHE KBI3MET KOPCETY MOJCHUETI

MenemxmenT Typusma. OpraHu3allMOHHO-
XO3SMCTBEHHAsT JEATEIbHOCTh TYPHUCTCKUX
KOMILUIEKCOB. MapKeTHHI Typu3Ma.
Opranuzanusg  OuTaHds M KyJbTypa
00CITy’)KUBaHUsI B TYPUCTCKOH /1€ TEILHOCTH.

Tourism  Management.  Organizational  and
Economic Activities of Tourist Complexes.
Tourism Marketing. Organization of a Food and
Culture of Service in Tourist Activity

Kypcmoty kbickawia mazmynut / Kpamkoe cooepyucanue kypca/ Course summary
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byn monae crymeHTTep OW3HEC-TporiecTepi

KapacThIpajabl:  TYCIHIT,  MOHI,  JKIKTENYi.
CrymeHT TypucTik Ou3HecTi  OOJIKayIbIH,
KOCHapiayablH,  ICKe  aChIpyAbIH  JKOHE
OaKpLIAYIbIH, Ou3Hec-mpoIecTepai
MOJICJIBJICYIH ~ TOJBIK IHKIIH CyHeMeney
JaF IbLTAPBIH KAJIBIITACTBIPA/IBI. buznec-

MPOIIECTEP/IIH HETI3T1 KOPCETKIIITEPiHEe FHUIBIMU
Tajmay oKyprize amanel. busHec-mporecrepi
MOJIEJIBJICY Ke3iH/Ie aKlapaT XUHAYIbIH dpTYpIIi
omicTepiH, COHIah-ak  OW3HEC-TIPOIECTePIi
OHTaWJIAHMBIPY OMICTEPiHIH HETI3T1 TONTapbIH
KOJIJIaHy JIaFIbUIapbIH MEHTepTe.

Ha JTAHHOM JUCLIUIUINHE CTYICHTBI
paccMaTpUBalOT OM3HEC-TIPOLIECCHI: TOHATHE,
CYIIHOCTb, Kiaccupukauus. Y CTyAEHTa
(GopMHUpYIOTCS ~ HABBIKM  COIPOBOXJIEHUS
IIOJIHOTO LUKJIA IIPOTHO3UPOBAHHS,
IUIAHUPOBAHMS, pealu3alud U KOHTPOJI
TYpUCTCKOTO  OHM3HECa,  MOJICIMPOBAHUS
OusHec-mpoueccoB. MoryT OCYyLIECTBIATb
Hay4HbId aHaIM3 KIIOYEBBIX IIOKa3aTellen
OusHec-mpoueccoB.  BiageoT — HaBbIKaMH
MPUMEHEHUSI paA3IUYHbIX METOJIOB cOopa
uHbOpMalMU TPU MOJEIUPOBAHUM OH3HEC-
IIPOLIECCOB, @ TAKXKE KIIOYEBBIMM IPYIIIaMH
METOJIOB ONITUMH3AIMH OU3HEC-TIPOIIECCOB.

In this course, students examine business
processes:  their  concept, essence, and
classification. Students develop skills in supporting
the full cycle of forecasting, planning,
implementation, and control of the tourism
business, as well as modelling business processes.
They can perform scientific analysis of key
business process indicators. They master the skills
of applying various methods of information
gathering in business process modelling, as well as
key groups of methods for optimising business
processesmethods.

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

Typucrix KBI3METTET1 MHHOBAIIUSIIIBIK
TEXHOJIOTUSIap. XalbIKApalbIK JKOHE  1IIKi
TypU3M TYPONEPEUTHHTI. XalbIKapalbIK KOHE
1K1 TYPU3M MEHEIKMEHTI.

NHHOBAaIMOHHBIE TEXHOJIOTUH B TYPHUCTCKOU

JEeATEIIbHOCTH. TyponeperTuar
MEXIYHAPOAHOIO M BHYTPEHHETO TypU3Ma.
MeHeKMEHT MEXyHapOJHOTO u

BHYTPEHHET0 TypU3Ma

Innovative Technologies in Tourism Activities.
Turopereyting  International and  Domestic
Tourism. Management of International and
Domestic Tourism.

bazoapnama scemexuiici / Pykosooumenv npozpammst/ Prog

ramme manager

Ocuenxo H.A. — nedazozuxa eblibiMOapviHbly
KaHouoamol

Ozuenko H.A. — kanouoam nedazo2udeckux
HAayK

Ogienko N.A. — candidate of pedagogical Sciences

Bencenoi mapupymmapoa mypucmix monmet 6ackapy | Ynpasnenue mypucmkoii zpynnoii na akmuenwix mapupymax/ Management of a
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Tourist Group on Active Routes

OKy makcamut / Yueonan yenv/ Purpose

KA3AKILIA

HA PYCCKOM

IN ENGLISH

bomamak wmeHemkepnepre koHe — OelceHml
TypHCTKE OCNICeHIi »OHE CHOPTTBIK casxarTa

Hatb Oy nymmm MEHEKEpam u
HMHCTPYKTOpaM aKTHUBHOTO Typu3Ma 0a3oBbIe

To give future managers and instructors of active
tourism  basic

knowledge on development,

0acKapyIIbLIBIK HIerimMaepai a3ipiey, | 3HaHMS 1O  BbIpaboTKe, mpuHATHIO U | acceptance and realization of managerial decisions

KaObUImay JKOHE eHri3y Typaiubl 0a3ajblK | pealu3aldd  yIOpaBlICHYECKHX pelieHuil B | in active and sports travel.

OuTiMIIEpiH Oepy. AKTUBHBIX U CIIOPTUBHBIX MYTEIICCTBUSIX.

Okvimy namusiceci / Pezynomamut 00yuenusn / Learning outcomes

KypcTbl ¢oTTi asiKTaraHHaH KeiiH IMocae ycnenHoro 3aBepuieHusi Kypca After successful completion of the course,

olriManymbLIap odyuarommecst OyayT students will be

1. Typusmuin Oencennmi xoHe cmoptThiK | 1. 3HaTh  kinaccudukanuio  texuudeckux | 1. To know the classification of technical methods
TYPJIEPIHIH  TEXHUKAJBIK  OMiCTEPiHIH [IPHEMOB aKTHBHBIX M CIIOPTHUBHBIX BHIOB of active and sports types of tourism and their
KIKTEIY1H KOHE OJIap/bIH TYpJIEpiH OLTy. TypHU3Ma U UX Pa3HOBUIAHOCTEH. varieties.

2. JKac epekuiemikTepiH eckepe OTBIPHIN, | 2. 3HATh MpaBUia OpraHu3anuu, moarotosku | 2. To know the rules of organization, preparation
Typu3M  CallaChIHIAFbl  TYPUCTIK  ic- U TIPOBEICHUS TYPUCTCKUX MEPOIPHUSITHIA and carrying out of tourist events in the sphere

mapanapsl (Typu3MHIH OeJceHIl Typiepi
OOIBIHIIIA KOPBIKTAP, JAJIANBIK Jarepbiepai
YUBIMIACTBIPY JkKoHE T.0.) YHMBIMIAcThHIpY,
JHalbIHIAy OKOHE OTKI3Yy KaruJaJlapblH,

KAIIbl JKOHE apHabl  KaOJBIKTapIIbIH
MaTepHaAbIK-TEX HUKAIBIK 6a3achIH
TAWBIHIAY MOCeNeNepiH OiTy.

3. Typusm Typnepi OOHBIHIIA  TYpPUCTIK
MapuIpyTTap/sl azipiey TOCUIJIEpiH
KOJIJIaHY;

4. Ke3 «kenreH MapuipyTra TypUCTEpIIH

KayiMci3iriH KaMTamachl3 eTe Oiy.

B cdepe TypusMa (IIOXOJO0B MO0 AKTUBHBIM
BHUOaM Typu3Ma, oOpraHu3anuvs I10JICBBIX
Jarepel M JAp.) C YYETOM BO3PACTHBIX
0COOEHHOCTEH;  BOMPOCHI  MOJATOTOBKU
MaTepUaIbHO-TEXHUYECKON 0a3bl 0011ero
U CTIEUUAIIBHOTO CHAPSKESHUS.

3. IlpumensTh IPUEMBI pa3paboTKku
TYpPUCTCKAX  MapUIpyTOB 1O  BHIaM
TypU3Ma,

4. YMerb  oOecrieunBaTh  O€30IIACHOCTH

TYpPHUCTOB Ha JIF000OM MapIipyTe.
5. OnepaTuBHO KOHCTPYHPOBATHh TEXHOJIOTUU

of tourism (hikes on active kinds of tourism,
organization of field camps, etc.) taking into
account age peculiarities; questions of
preparation of material and technical base of
general and special equipment.

. Apply the techniques of developing tourist

routes by types of tourism;

Be able to ensure the safety of tourists on any
route.

Promptly construct technologies (on the order

of the client) tours with attractive elements of

exoticism and high quality service.

5. DK30THKaHBIH TapPTHIMJIBI 3JIEMEHTTEPI MEH (mo  3aka3y  kiumeHtra) TypoB ¢ | 6. To carry out management of various groups of
KOFaphl canassl KbI3METTEpi 6ap IIPUBJIEKATEIILHBIMU 3JIEMEHTaMU clients.
TYpJIapAbIH TEXHOJOTHSUIAPBIH (KIHCHTTIH 9K30TMKH W BBICOKMM  KadecTBOM | 7. TO compose optimal variants of travel programs
TaTCHIPbICH] OOMBIHIIIA) XKeJIel )Kobaay. 00CITy)KUBaHUSI. in the sphere of tourism for their realization as
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6. Kumenrrepnin
OacHIBLIBIK JKacay.

7. Toyernci3 TypUCTIK ©HIM PETiHAE caTy YIIiH
TypU3M CcaJIaChIH/IaFbl casixaT
OargapiIamManapblHbIH OHTANITBI
HYCKaJIapbIH )KacaHbI3.

8. Kumentriy Oenrini Oip TypUCTIK casxaTTbl
TaHJaybIHBIH TYpPHUCTIK MOTHUBTEPIHIH
TICUXOJIOTHSCHIH 3€PTTEY.

opTYpII TONTAapbIHA

6. OCymecTBISITh PYKOBOACTBO Pa3InIHBIMU
TpyIaMHi KIMEHTOB.

7. CocTaByisITh ~ ONTUMAJbHBIE  BAapUAHTHI
MporpamMM IyTeHIeCTBUN B chepe Typuzma
JUIsL  peaiM3alldd  HMX B KAauecTBE
CaMOCTOSITEJILHOIO TYpPUCTCKOTO
MPOJIYKTA.

8. HccnenoBaTh TMCUXOJOTHIO TYPUCTCKHUX
MOTHBOB BBIOOpa KIHMEHTOM TOTO WIH
WHOT'O TYPUCTCKOTO MyTEIISCTBHSI.

an independent tourist product.
8. To study the psychology of tourist motives of
the client's choice of this or that tourist trip.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

Typusmuin  OenceHmi — TypJepiHaeri ic-
IIapaixapsl YHBIMIACTBIPY. Typucrix
OuzHecTeri OerlceHal Typiapibl YHBIMIACTHIPY.
TypusmHiH OenceHai TYpJepiHiH TEXHUKAChI
MEH TaKTUKACHL.

Opranuzanus MeEpONnpUATUA B aKTUBHBIX
Bujgax Typusma. OpraHuszanus aKTHBHBIX
TypOB B TYpPUCTCKOM OusHece. TexHHMKa H
TaKTHKa aKTUBHBIX BUJIOB TypHU3Ma.

Organization of Events in Aactive Tourism.
Organization of Active Tours in Tourist Business.
Techniques and Tactics of Active Tourism.

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepycanue Kypca/ Course summary

Kypc ©Oencenni  OarbITTapiarbl  TYpPHUCTIK
TonTapael  Oackapy  OHICTepiH  3epTreyre
OarpiTTaFad. CTyJIEHTTEp TYpHUCTIK OM3HECTIH
Kypamaac Oemiri periHae OenceHal Typ.sl
KUHAKTay dJicTepiH MeHrepei. OHbI 1ITepiaeTy
XKoHe icke acblpy. IIoHOlI OKy HOTHXKeciHIe
CTYACHTTEp  KIHEHTTEPAIH  CYpaHBICTapbhIHA
OaiiTaHBICTHI JKEeKe OCJICeHMI TypiapAbl TaHaal
anagpl, oOJapAbl JaWbIHAAWM  ajaabl  JKOHE
OarbITTHl KO3FaJIbIC OapbICBIHIA PeTTEeH ajajbl,
op TYpJi JEHrelaeri TonTapabl, COHBIH IIIIH/IE
MEKTEeN OKYyIIbUIapbl MEH CIHOPTTBIK eMec
TypJlapAarbl  KJIMEHTTepAl Oackapa  amajusl,
cydieMmenneyaeri  penmepai  Oeme  amampl,
COHBIMEH KaTap TOPTINl ME€H ICUXOJOTUSIBIK

Kypc HampaBieH Ha WH3y4YeHHE METOJIOB
yOpaBJI€HUS TYPUCTCKUMHM TpyNmamMu Ha
aKTUBHBIX MapuipyTax. CTyJIeHTbl OCBAMBAIOT
METOAbl KOMIUIEKTOBAHUSI AaKTHUBHOTO Typa,
KaK COCTaBHOW YacTH TYPHUCTCKOTO OW3Heca.
Ero npoxBmxenne u peanmsauuio. B
pe3yabTaTe U3y4eHUs TUCIUTUTAHBI CTYICHTHI
CMOTYT noxouparh WHMBUTyalIbHbIC
aKTUBHBIC TYpPBI, B 3aBUCHMOCTH OT 3aIIPOCOB
KJIIUEHTOB, TOTOBUTh HUX M KOPPEKTHUPOBATH
MapHipyT MO XOJy JBWKEHUS, YIPaBIAThH
IpyIIaMHi Pa3IMdYHOTO YPOBHS CIIOKHOCTHU, B
TOM 4YHCJIE IIKOJbHHKAMH M KJIHCHTAaMH B
HECIOPTUBHBIX Typax, paclpeAesisaTh pOJik B
COTMPOBOXKACHUH, a Takke ddPexTuBHO

This course focuses on the methods of managing
tourist groups on active routes. Students learn the
methods of completing an active tour as a part of
the tourism business. Its promotion and realisation.
As a result of studying the discipline students will
be able to select individual active tours, depending
on the requests of clients, to prepare them and
adjust the route as they move, to manage groups of
different levels of complexity, including
schoolchildren and clients in non-sports tours, to
distribute roles in the escort, as well as effectively
maintain discipline and psychological comfort in
autonomous conditions.
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JKAWUIBUIBIKTEL  TUIMAl  KOJIIAHIBL.aBTOHOM/IBI

>Kargainna.

MOJ/ICPKUBATh TUCITUTUIAHY u
MICUXOJOTHYECKH KOM(GOPT B aBTOHOMHBIX
YCIIOBUSIX.

Iocmpexeusummepi / [locmpexsusumwt/ Postrequisites

OHIIPICTIK NpaKTHUKa

‘ HpOI/I3BOI[CTB€HHa$I ITpAaKTHUKaA

| Apprenticeship Practice

bazoaprama rcemexuiici / Pykosooumens npozpammel/ Programme manager

Ozuenko U.B. — Kazaxcman Pecnyonukacvinvly
eHOeK Ciyipeen Mypusm HYCKayubicol, aga
OKbIMYULbL

Ozuenko U.B. — 3acaysxcaHvlil UHCMPYKMop
mypusma Pecnyonuxu Kaszaxcman, cmapuiuii
npenooasameiv

Ogienko L.V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer

Typusmoezi uncmpyxkmopawtx, oaiivtnovtk, | Hnempykmopckas noozomoska ¢ mypusme | Instructor Training in Tourism

OKy makcamut / Yueonan yenv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
Typusmuin  Oencenai  xoHe  cnoptThik | ChopmupoaTh npencraBieHus o moaenbubix | TO form ideas about the model characteristics of a
TYpJIEpiHiH MEHE/Kep-HYCKayIIBICHIHBIH | XapaKTePUCTHKaX MeEHe/DKepa-uHCTpYKTopa | manager-instructor of active and sports types of
MOJIETIB/TIK cHUIaTTamMasIapbl Typaibl | aKTUBHBIX W CIOPTHUBHBIX BHJOB Typu3Mma, | tourism, to outline the range of knowledge, skills
YCBIHBICTap/IbI KaJIBINTaCThIPY, Oonaiak | O4epTUTh Kpyr 3HAHMH yYMeHHMH W HaBbIKOB, | and abilities that a future specialist-professional

capanibl-MamMaHfa ue Ooiyra KaOuleTi MeH
JIaF IbUTApbIH Outy  meHOepiH oenriney.
CrynmeHntrepii Typu3MHIH  OelCeHIi  >KoHE
AKCTpEMAIIBl  TYpJiepiMeH TaHBICTHIPY; Oacka
CIOPT JKOHE OMBIH-CAybIK MYMKIHIIKTEPIH
KOCINTIK  KbI3METKe  Oedimueyni  YHpeTy;
TYPHUCTIK OM3HECTI COTTI XKYPrizy, OChl CaJaHbIH
TOCTYPIIL KOHE TEPCHEKTHBAIBIK HAPBIKTaphIHA
©3 TYpPHUCTIK OHIMIH 1IrepiieTry YLIiH OCHI
CaJlaHbIH QJICYeTIH IIBIFapMAIIbUIBIK MaiaaIany
JaFAbUIapbIH KaJBIITACTHIPY.

KOTOPBIMH  JIOJDKEH o0iajgaTh  Oymyuiuii
cnenuamuct-npodeccuonan.  I[lo3nakoMuTh
CTYJEHTOB C ITUPOKUM CIIEKTPOM aKTHBHBIX U
OKCTpEMAJIBHBIX BHUAOB TYypU3Ma, HAY4YUTH
aJIanTUPOBAaTh BO3MOXKHOCTH JIPYTHX BHUJIOB
CTIOpTa W pa3BiIeYeHUH B MPO(HECCHOHATBHYIO
NeSITeNIbHOCTD; IPUBUTH HABBIKM TBOPYECKOTO
WCIOJIb30BaHUs MOTEHIIMada JTaHHOW cdepsl
JUIS  YCIIEUTHOTO  BEACHHUS  TYPUCTCKOTO
Ou3Heca,  TPOABIDKEHHS  COOCTBEHHOTO
TypIpoOAyKTa  Ha  TPAAUIMOHHBIC u
MEPCIEKTUBHBIC PHIHKH.

should possess. To familiarize students with a wide
range of active and extreme types of tourism; to
teach them to adapt the possibilities of other sports
and entertainment in their professional activities; to
instill the skills of creative use of the potential of
this sphere for the successful conduct of tourism
business, promotion of their own tourist products
to traditional and promising markets.

Okbimy namusiceci / Pezynomamot 0oyuenusn / Learning outcomes

KypcTbl COTTi asKTaFaHHAH KeiliH

| Moc.ie yenennoro 3aBepienus Kypea

| After successful completion of the course,
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olmiMaymbLiap
1. Typusmuin OenceHai JKOHE  CHOPTTHIK
TYpIEPiHIH TEXHUKAIBIK onicTepiHiy

KIKTEIIY1H KOHE OJIap/bIH TYpJIepiH OiTy.

2. Xac epekmenikrepiH €cKepe  OTBIpBII,
MEKTeNl TYpH3Mi callaChlHIa TYpPHCTIK ic-
mapanapasl (TypusmHuin Oencenai Typiepi
OOlBIHINIA XKOPBIKTAp, AAJalbIK Jarepbiepal
YUBIMIACTBIPY JKoHE T.0.) YHBIMIACTBIPY,
NalbIHIAy JKOHE OTKI3y KaFuJajapblH;
KaNmbl KOHE  apHaibl  KaOIBIKTAp.IbIH
MaTepHaAbIK-TEX HUKAJIBIK 0a3achlH
TalbIHIAYy MoceleepiH Oury.

3. Ke3 «kenaren wMapuipyTrra TypUCTEpAIH
Kayirnci3airidH KaMTaMachl3 eTe OuTy.

4. TeorpadusuiblK *KoHE dNIEYMETTIK YTKBIPJIBIK
O/IICTEMECIH; QJIEYMETTIK KYOBLIbICTap IbIH
e3apa  OaillaHbICBIH  3epTTey, Ooynkay
OMICTEPIH MEHTEPY.

5. 3aMaHayd akmaparThlK TEXHOJIOTHSIIaApPMEH
CTaIMOHAPIIBIK KOHE MapIIPyTTHIK
KaFaainap/aa )KyMbIC icTel Oiy.

6. Mepbec TypuCTIK ©HIM peTiHAe caTy YIIiH
MEKTeNl TypuU3Mi CalachlHIaFrbl — casxar
OarmapramMaiapbIHBIH OHTAWIIBl HYCKaTaphIH

xKacay.

7. Dbananapasig TYpPHUCTIK TONTapbIH
YHBIMIACTBIPAIb JKOHE MapupyTra
HYCKaylibl (THA-HYCKAyIIbl) MIHJAETTEPIH
OpBIHJIAY.

8. TyiraapaiblKk KapbIM-KaTbIHAC, Y KbIMjIA
KYMBIC  iCT€y, MEHEIDKEpIiH  KociOu

o0yuyaromuecsi OyayT

1. 3narp KIacCHMpUKAIMIO  TEXHUYECKUX
MIPUEMOB aKTUBHBIX U CIIOPTUBHBIX BHJIOB
TypHu3Ma U UX Pa3HOBHIHOCTEH.

2. 3Hathb npaBuia OpraHu3alu,
MOATOTOBKM W TPOBEICHHS TYPHUCTCKHUX
MEpOIIPUATHA B cdepe  MKOIBHOTO
TypusMma (IIOXOAbl MO AKTHUBHBIM BHJIaM
Typu3Ma, OpraHu3aius MoJeBbIX Jlarepei
M JOp.) C  Yy4eTOM  BO3PACTHBIX
OCOOCHHOCTEH; BONPOCHl  MOATOTOBKHU
MaTepuaIbHO-TEXHUYECKON 0a3pl 00IIero
Y CIIEIUAIIBHOTO CHAPSIKEHUSI.

3. YMmerp  oOecrmeunBaTh  0€30MACHOCTH
TYPHUCTOB Ha JTI0O00OM MapIipyTe.

4. Bnanete Meroaukod reorpaduueckoil u
COLMAJILHOM MOOWJIBHOCTH, METOJaMHU
M3Y4YEeHHsI B3aUMOCBSI3€H OOIIECTBEHHBIX
SIBJICHUH, IPOTHO3UPOBAHHSI.

5. Ymerp paboTaTh B CTallMOHAPHBIX W
MapIIPYTHBIX YCIIOBUSAX C COBPEMEHHBIMU
MH()OPMAIIMOHHBIMU TEXHOJIOTHSIMH.

6. CocTaBisATh ONTHMaJbHBIC BapUAHTHI
MporpaMM  MyTelmecTBUA B cdepe
IIKOJIBHOTO TypHU3Ma ISl pealn3alud uX
B KauyeCTBE CaMOCTOSTEIIHLHOIO
TYPHUCTCKOTO TIPOIYKTA.

7. OpraHu3oBBIBaTH JETCKHUE TYPUCTCKHUE
Ipynnbsl W BBINOJHSAET OO0S3aHHOCTH
UHCTpPYKTOpa (TWOa-UHCTPYKTOpa) Ha
MapIipyTe.

8. Hwmeth HAaBBIKU MEKJIMYHOCTHOTO

students will be

1. To know the classification of technical
methods of active and sports types of tourism
and their varieties.

2. To know the rules of organization, preparation
and carrying out of tourist events in the sphere
of school tourism (hikes on active kinds of
tourism, organization of field camps, etc.)
taking into account age features; issues of
preparation of material and technical base of
general and special equipment.

3. To be able to ensure the safety of tourists on
any route.

4. To master the methods of geographical and
social mobility; methods of studying the
interrelationships  of  social phenomena,
forecasting.

5. To be able to work in stationary and route
conditions  with ~ modern  information
technologies.

6. To compose optimal variants of travel
programs in the sphere of school tourism to
realize them as an independent tourist product.

7. To organize children's tourist groups and
perform the duties of an instructor (guide-
instructor) on the route.

8. Have skills of interpersonal communication,
teamwork, modeling the  professional
personality of a manager, guide-instructor of
tourism.
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TYJIFACBIH MOJIETBAEY, TypU3M oOmieHusi, paboOTl B KOJUICKTHBE,

HYCKaYIIBICHI-TU]] IaFIbUIapbIHa ue 0ouy. MOJEJIMPOBAHUS npoeccuoHanbHOM
JUYHOCTH MEHEIKEPA, FM1a-UHCTPYKTOpa
TypH3Ma.

Ilpepexsuzummepi / Ilpepexsuzumot / Prerequisites

Typusmuin  OenceHai — TypJepiHaeri ic-
rapaaapIsl YHBIMIACTBIPY. Typucrik
Om3HecTeri OeliceH Il Typiapabl YUBIMIACTHIPY.
TypusMmHuiH OesiceHai TYpJEpiHIH TEXHUKACHI
MEH TaKTHKACHI. Typucrik KBI3MET
TICHXOJIOTHSIChI/

Opranuzanus MeEpOnpUATUA B aKTUBHBIX
Bujgax Typusma. OpraHusanus aKTHBHBIX
TypOB B TYpUCTCKOM OusHece. TexHUKa U
TaKTHKa  aKTHBHBIX  BHMJOB  Typu3Ma.
[Icuxosorus TypuCTCKON AEATENBHOCTH.

Organization of Events in Aactive Tourism.
Organization of Active Tours in Tourist Business.
Techniques and Tactics of Active Tourism.
Psychology of Tourism

Kypcmuiy kbickawia mazmynwt / Kpamkoe cooepacanue kypca/ Course summary

Kypc Oencenai >koHE CHOPTTHIK TypHU3MJE

MEHEeKeP-HYCKayIIbLIaAPTbI nasipiayra
OarpITTaJIFaH. CryneHtrep aBTOHOMJIBI
TONITapAbI Oackapy IICUXOJIOTUSCHIH,
CTaHIApPTTHl ~ eMec  JKaFjaillapia  mIennMm
KaObuImayael  yhipeneni. Hortwkecinme omap

TaObICKA NEHIHT1 JaWbIHABIKTH YHBIMIACTBIPY
KOHE JKYprizy opicTeMeciH Oiieni. Op Typii
MapuipyTrapjaa TypUCTepAl THIMII Oackapyra
MKOHE OJIap/IbIH KAyIICI3JITH KaMTaMachl3 eTyre
KaO1JIeTTi.

Kypc HarpaBJieH Ha MOJATOTOBKY
MEHEKEPOB-UHCTPYKTOPOB B aKTHBHOM M
COpTUBHOM TypusMe. CTyIeHThl HU3ydaroT
TICUXOJIOTHIO  YNPAaBICHUS  aBTOHOMHBIX
TpyNI, IPUHATHE PEIICHUN B HECTaHIAPTHBIX
CHATyalHUsIX. B pe3yabpTare BJIAJEIOT
METOJIMKOW OpraHu3alliid W TPOBEIACHHUS
MPEANOXOAHOW TOAroTOBKH. CHOCOOHBI K
3¢ (HEeKTHBHOMY PYKOBOJCTBY TypHCTaMH Ha
Pa3IUYHBIX MapIIpyTax W OOECICYCHHIO HX
0E30IMacCHOCTH.

This course is aimed at training instructor
managers in active and sport tourism. Students
study the psychology of managing autonomous
groups,  decision-making in  non-standard
situations. As a result, they know how to organise
and conduct pre-travel training. They are able to
effectively manage tourists on various routes and
ensure their safety.

Hocmpexsusummepi / [locmpexsusumot/ Postrequisites

OHJIIPICTIK MpPaKTUKa

HpOI/I3BOIICTBCHHaH IMpaKTUKa

Apprenticeship Practice

bazoapnama scemexuiici / Pykosodumenv npozpammst/ Prog

ramme manager

Ocuenxo U.B. — Kazaxcman Pecnyonukacoinuly
eHbexK CciHipeen mypusm HYCKayuvicol, a2d
OKbIMYULLL

Ocuenko U.B. — 3acnyscanvlii uHcmpyKkmop
mypusma Pecnybnuxku Kazaxcman, cmapuiuil
npenooasamelv

Ogienko 1.V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer
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4 Kypc cTyAeHTTepiHe apHAJFAH 3JIeKTUBTI NIHAepP / DJIeKTUBHbIE TUCHUILINHBI 115 cTyaeHTOB 4 Kypca/ Elective disciplines for 4th year

students

Typusmoe opondayl Bponuposanue ¢ mypuszme | Reservations in tourism

OKy makcamut / Yueonan yenv/ Purpose

KA3AKIIIA

HA PYCCKOM

IN ENGLISH

CrynmeHtrepre  TYpHCTIK  KOCIMOpBIHAApFa
HapbIKTa TUIM/JII OMIp CYpyTe *oHe THICTI maiiia
allyra MYMKIHIIK O€peTiH Typu3M cajlaChIH/IaFbl
OpoHIayAblH HEri3ri Kyieci camacbiHAa OiTiM
oepy.

JlaTh cTyieHTaM 3HaHUA B 00JIaCTH OCHOBHBIX
cucteM OpoHHMpoOBaHUS B cdepe TypusMa,
MO3BOJISIIOIIMX TYPUCTCKUM TPEANPUATUIM
3¢ (}EeKTUBHO CYLIECTBOBATh HA pBHIHKE H
MOJTy4aTh COOTBETCTBYIOIIYIO MPUOBLIb.

To provide students with knowledge of the main
reservation systems in the tourism industry,
enabling tourism enterprises to exist effectively in
the market and make appropriate profits.

Homuceci / Pesynomamut 00yuenusn / Learning outcComes

OKbimy
Kypcersbi CoTTI asIKTaraHHAH KeHin
oltiMaymbLiap
1. Oducrik TexXHOIOTHUIAPIBI KOHE TYpPUCTIK
KBI3METTIH apHaibl OarapiiaMaltbIK
KaMTaMachl3 eTUyiH, WUHTEPHET-
TEXHOJIOTHSIIap bl O1ITy.
2. Kobanaynabig TEOPUSIIBIK HeTi3/1epiH

MEHIepy, Typu3Mae xkoOanayablH Heri3ri
ONiCTEepiH KOJAAHYyFa NaibIH.

IMocae ycmemHoro

o0yyaromuecsi OyayT

1. 3narte oucHble TE€XHOJIOTUU "
CIIEUIIaJIbHOE MPOTPaMMHOE OOecreueHne
TYPUCTCKON  NESATETbHOCTH, HMHTEPHET-
TEXHOJIOTHH.

2. Bragerb  TEOpETHYECKMMHM  OCHOBaMHU
MPOEKTUPOBAHUSA, TOTOB K MPHUMEHEHHIO
OCHOBHBIX METOJIOB IPOEKTUPOBAHUS B

3aBeplIeHHs] Kypca

After successful
students will be
1. Knowledge of office technologies and special

completion of the course,

software for tourism activities, Internet
technologies.

. Possess the theoretical bases of design, ready to

apply the basic methods of design in tourism.

. Realize the tourist product with the use of

information and communication technologies.

3. AknaparTelK  JKOHE  KOMMYHUKATHBTIK TypH3Me. . Use methods of monitoring the market of tourist
TEXHOJIOTHSUTApbl  TaiiflaaHa  OTHIPbIN | 3. Peann3oBbIBaTh TYPUCTCKHHA MPOAYKT C services.

TYPHUCTIK OHIMI cary. ucroyib30BanueM uHpopManmonHeix 1 | 5. Possess the skills of analyzing the efficiency of

4. Typucrik KBI3METTEP HapPBIFBIH KOMMYHHUKATHBHBIX TEXHOJIOTHUH. applied application programs, work with
MOHUTOPUHITEY dJIICTEPiH KOJIAHY. 4. Vcnonb3oBaTh ~ METOAbl  MOHHUTOPWHTA applied software tools.

5. Konnansuiateia KOJIJaHOAITBI PBIHKA TYPUCTCKUX YCIYT. . To use in practice the methods of management
OarmapiamanapaslH  THIMIUTICIH — Tangay, | 5. Boagets HaBBbIKAMH aHaausa of innovation and investment activities of the
KosgaHOanbl OaFiapiaMaliblK KypailapMeH 3¢ PEKTUBHOCTH MPUMEHSIEMbIX organization (enterprise).

YKYMBIC iCTey JaFblIapbIH MCHIEPY. NPUKIAAHBIX — mporpamm, paboter ¢ | 7. To own advanced (regional and transnational

6. YiBIMHBIH (KOCITIOPBIHHBIH) HHHOBAIHSLIIBIK TPUKIIATHBIMA POrpaMMHBIMU reservation systems).

’KOHE HWHBECTHIHMSUIBIK KBI3METIH OackKapy CpeACTBaMHU. . To apply existing packages of applied programs
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oicTepiH TOKipuOEIe KOIIaHy.
7. AnneiHFBL  KaTapibl  (aliMakTBIK — JKOHE
TPAHCYJITTHIK OpOH/IAy JKYHelepiH) uescHy.
8. Typwucrik WHTy CTPHSIaFbI Kocion
KBI3METTIH HAKTBl MiHJIETTEPIiH LIeNly YIIiH
KOJIJTaHBICTAFbI KOJITaHOAITBI
Oarmapiamarnap HakeTTepiH KOJlaHy.

6. Ucnonp30BaTh Ha TPAKTHKE METOJbI
YIIPABJICHUS MHHOBAIIMOHHOM u
HHBECTULIMOHHON NEITEIbHOCTBIO

opraHu3anyu (MpeapusaThs ).
7. Bnanerp nepeqoBbIMH (PETMOHATBHBIMU U

TpaHCHAIIMOHATBHBIMU CHCTEMaMHU
OpOHUpPOBaHUS).
8. IlpuMeHATh  CyNIECTBYIOLIME  IaKEThI

NPUKIAIHBIX IIpOrpamMMm Uil peuIeHUs
KOHKPETHBIX 3aj7jad IpodecCUOHATbHON
JIeSTEJIbHOCTH B TYPUCTCKOW MHIYCTPHH.

to solve specific problems of professional
activity in the tourism industry

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

Typucrix OusHecTi
YUBIMJIACTHIPY.

JKocmapiiay JKOHC

[InanupoBaHue M opraHu3alysi TYPUCTCKOTO
OunsHeca

Planning and Organization of Tourist Busines

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

Kypc Typucrtik KpI3MeTTep/i, atam aWTKaHza,
OpoH/Iay KOHE KOHAKTapra KbI3MET KOpCeTy
KYHeJepiH TUIMII JKOHE camalibl YChIHY YILIIH
aKMmaparTblK  TEXHOJOTHSUIApABl  3epTTeyre
OarpiTTasirad.  CTyAGHTTEp  TEXHOJOTHSIIBIK
LUKIIBI, KbI3METKEepPre KOMbUIATHIH TallanTap/Ibl,
OpoHIay OMICTEPIH KOHE aBTOMATTaHBIPhUIFaH
KyHesnepMeH KyMbIC icTeyi MeHrepei. OKbITY
HOTHIKECIHIE oJiap TYPUCTIK canana
KBI3METKEPMEH KOHE KIIMEHTTEPMEH OpOoHAay bl
KOHE ©3apa 1C-KUMBUIIBI THIMII YHBIMIACTHIpa
anasel

Kypc HaIlpaBJICH
MH(pOPMAaIMOHHBIX

Ha U3y4eHue
TEeXHOJIOTUU IS
3¢ pexTUBHOTO u Ka4eCTBEHHOTO
MPEAOCTaBICHUSI  TYPUCTCKUX  YCIOyr, B
YaCTHOCTH, CHUCTEM  OpOHMpPOBAHHUS WU
oOciryxuBaHus rocreil. CTy1eHTbl OCBaUBaIOT
TEXHOJIOTMYECKUH  IUKJI, TpeOoBaHUS K
NepCOHaTy, CrnocoObl OpOHUpOBaHHUA U
paboTy ¢ aBTOMaTU3MPOBAHHBIMH CHCTEMaMHU.
B pesynbrate 0O0y4yeHHS OHH  CMOTYT
3¢ PEeKTUBHO OPraHU30BBHIBATH OPOHUPOBAHUE
U B3aUMOJEHCTBHE C IEPCOHAIOM H
KJIMEHTaMH B TYPUCTCKOM cdepe.

This course focuses on the study of information
technology for the efficient and quality provision
of tourism services, in particular, reservation
systems and guest services. Students learn the
technological cycle, staffing requirements, booking
methods and working with automated systems. As
a result of the training, they will be able to organise
reservations and interaction with staff and
customers in the tourism industry effectively

Ilocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHIIPICTIK TpaKTHUKa

| IpowsBoCTBeHHAs PAKTHKA

| Apprenticeship Practice

bazoaprama scemexuiici / Pykosooumens npozpammer/ Programme manager

Manvwakosa B.B. — aza okbimyuivl, mypusm

‘ Manvwakosa B.B. — cmapwuii

| Malshakova V.V.— senior lecturer, master of
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Mmazucmipi

npenooasamenb, MAUCMP Mypusma

tourism

Typusmoezi komnvromepiik sncone PR-mexnonocusanap / Komnvromepusie u PR-mexnonozuu ¢ mypusme / Computer and PR-technologies in

Tourism
Oky maxcamul / Yueonas yenv/ Purpose
KA3AKIIA HA PYCCKOM IN ENGLISH
Typusm canaceina Oelfimzenred KoMibroTepiik | OcBoeHUE HaBBIKOB nosb3oBanus | T0 master the skills of using computer programs
Oarmapiamanapibl  HaiialaHy  JaFIbUIAPbIH | KOMITBIOTEPHBIMU nporpammamy, | adapted to the sphere of tourism, to form students'
urepy, CTyIEHTTEpAe KOFaMbIK MPOIECTepl | afanTUpOBaHHBIMA K  cdepe  TypusMa, | ideas about public relations (PR/Public Relations)

PETTEHTIH KBI3MET pETIHAE KYPTUIBUIBIKICH
Oaitnmanpic Typasnbl (PR/ITabnuk Puneiimn3)
TYCIHIKTEp/Il KaJIbINTAaCThIPy

chOpMHUPOBATh y CTYJICHTOB IPEICTABICHHS
0 cBsa3sx ¢ obOmectBeHHOCThIO (PR/ITabmmk

Puneitmnz) KaK

JIeITEIIbHOCTH,

peryJupyroIiel 00IeCTBEHHbIC TPOIIECCHI

as an activity regulating public processes

Okvimy namuosiceci / Pezynomamut 06yuenusn / Learning outcomes

KypeTbl ¢oTTi agKTaFaHHAH KeifiH IMocse ycnenmrHoro 3aBepiieHnsi Kypca After successful completion of the course,

olrimasymbLiap od0yuarommecst OyayT students will be

1. ¥YipIMHBIH  WHHOBAIMSUIBIK  KbI3MeTiH | 1. 3Harth moHATHHHBIN ammapar MetoqoB (1. To know the conceptual apparatus of methods
Oackapy oICTEpiHIH TYKBIPBIMIAMAJIBIK yIIpaBJICHUS MHHOBAIMOHHON of management of innovation activity of the
anmapaThlH ~ JKOHE  OHBI  IPAKTHKAJBIK JeATEIHOCTBIO OpraHMU3aIUH u organization and the possibilities of its use in
KYMBICTa KOJJIaHy MYMKIHJITH Oiy. BO3MOXXHOCTH €€  HCIOJb30BaHUS B practical work.

2. OducTiK TEXHOIOTHSIIAPIBI )KOHE TYPHUCTIK MPaKTHYECKOM padorTe. 2. To know office technologies and special
KBI3METTIH apHaubI Oarmapiamanslk | 2. 3HATh oducHbIe TEXHOJIOTHH 5 software  of  tourist  activity, Internet
KaMTaMachI3 eTiyiH, UHTEPHET- creraabHOe MPOrpaMMHOE 00ecTeUeHUe technologies.

TEXHOJIOTUSIIAp bl Oty . TYPHCTCKOH  JeaTenbHOCTH, uHTepHeT- |3. T0 know the ways of distribution of innovative

3. VHHOBaIUAIBIK eHIMAEP/II Tapary TEXHOJIOTHH. products.

Tocuiepine ue 60iy. 3. Brmagerp cnocobamu pacnpoctpanenus (4. Possess the skills of using innovations in the

4. Typuctik eHIMOi 93ipyiey  TpOLECIHIE WHHOBAIIMOHHBIX MPOYKTOB. process of tourism product development.
WHHOBAIVSUIAP/ABl Mailanany Aarapuiapeia | 4. Branets HaBbIKaMu  ucmoiab3oBanus (5. To master the skills of analyzing the
MEHTepy. WHHOBAIlMii B  Tpolecce pa3pabOTKH effectiveness of applied application programs,

5. Konnansuiateia KOJITaHOITBI TYPUCTCKOT'O MPOJYKTA. working with applied software tools.
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OarmapiamanapiblH THIMIUNTIH — TaJaay,
KoJ/1aHOanbl OargapiaMablK KypaijapMeH
KYMBIC iCTey JaFIblJIapbIH MEHIEPY.

6. MemJieKkeTTiK, KOFaMIbIK, KOMMEPIHSIIBIK
KypbUIBIMIapaa,  OyKapaiblKk  aKmapaT
KypalJapbIHia, QJIEyMETTIK canaja,
JKOHOMHKA, OHJIpic, cayla, FbUIbIM,
MOJCHHMET, TYpU3M CallachlHJa JKapHaMma
KOHE KOFaMMEH OallaHbIC CaJachIHIAFbI
KociOM (pyHKIMSUIApAbI JKY3€re achlpy KoHE
OaKpLIay.

7. Op Typil cajanapiarbl HOpakTUKaidblK PR
MOCEJIeNIepiH  Imiemry — YOIH  9pTypii
Kypaizapsl KojdaaHy(OpeHATI >KbUIKBITY,
JMAFapbhICTBHIK JKaFaal, Oexenmi Oackapy
*)oHe T.0.).

8. Typusm HWHAYCTPHUSCH KBI3METKEPIEPiHIH
KEKe epEeKIIENIKTEepIH ecKepy, TYypH3M
MEHEDKEPIHIH  Keke OaChbIHBIH  KociOu
KaJIbIITacy mpoleci Typaibl Oiaimi 6ap.

5. Bmaners HaBBbIKAMH aHanusa
s dexTuBHOCTH MIPUMEHSIEMBIX
NPUKIAAHBIX ~ OporpamMM, paboOThl ¢
MPUKIaIHBIMU MIPOrPaMMHBIMH
CpeACTBaMH.

6. OcymecTBIATH u KOHTPOJIMPOBATh

npodeccuoHabHbIe (QYHKIUU B 00JIACTH
peKIamMbl U CBSI3el ¢ OOIIECTBEHHOCTHIO B
rOCyJapCTBEHHBIX, OOIICCTBCHHBIX,
KOMMEPUECKHUX CTPYKTypax, CpeIcTBax
MaccoBol wWH(pOpMamuHU, B COIUAIBHON
cdepe, chepe SKOHOMHUKH, MTPOU3BOJICTBA,
TOPTOBJIH, HAYKH, KYJIBTYPBbI, TypU3Ma.

7. IIpuMeHsTh pa3NIuyHble HHCTPYMEHTHI JIJIs
pemennss npaktuyeckux PR-3amau B
pa3nUYHBIX  00macTsaX  (MPOJBUIKECHHE

OpeHna, KpU3UCHAs CUTYyaIus,
penyTalMOHHBIA MEHEKMEHT U Jp.).
8. Y4uuTLIBaTh WHJIWBUIYaJIbHBIC

0COOEHHOCTH  PAaOOTHUKOB  MHJIYCTPUU
Typu3Ma, BJIaJICET 3HAHUSMHU O Ipolecce
poeCCHOHATIBLHOTO CTaHOBJICHUS
JIMYHOCTH MEHeJKepa TypU3Ma.

6. To carry out and control professional functions
in the field of advertising and public relations in
the state, public, commercial structures, mass
media, social sphere, economy, production,
trade, science, culture, tourism.

7. Apply various tools to solve practical PR tasks
in different areas (brand promotion, crisis
situation, reputation management, etc.).

8. To take into account individual characteristics
of tourism industry workers, possesses
knowledge about the process of professional
formation of tourism manager's personality.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

AKHapaTTBIK-KOMMYHI/IKaI_[I/IﬂJ'II)IK
TCXHOJIOTHAJIAP

NHudopmaninoHHO-KOMMYHHUKAIIIOHHBIE
TEXHOJIOTUH

Information and communication technologies,

Kypcmuiny kbickauwia mazmynnt / Kpamkoe codepocanue kypca/ Course summary

Kypc Typusmzaeri 3amMaHayn KOMIIbIOTEPIIIK
KOHE PR-texHonorusnapas 3epTTeyre
OarbITTAJIFaH. 3amaHayu MHHOBALSIIBIK
TEXHOJIOTUSUIapAbl MailanaHa OTBIPHIN, CaTy/bl
HAKeTTey JKOHE TypJap/bl )KMHAKTAy JIaFJbIChIH

Kypc nanpaBneH Ha u3ydyeHHE COBPEMEHHBIX
KOMIIBIOTEpHBIX ¥ PR-Texnosmoruii B
typusMe. CmocoOCcTByeT  (opMUPOBAHHIO
HaBbIKa [IAaKETUPOBAHHUS MPOJaX "
KOMIUICKTOBAHMSI TYpOB C MCIOJIb30BaHUEM

This course is aimed at studying modern computer
and PR-technologies in tourism. It contributes to
the formation of the skill of package sales and tour
kitting with the use of modern innovative
technologies. Students study the construction of
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KaJblITacTeIpyFa bIKNan eremi. CTyaeHtTep

KOPIOPATHUBTIK UMUK KYPY/Ibl,
WHHOBAILUSJIBIK MapKETUHT omicTepiH,
aKNapaTThIK TEXHOJIOTUSUIAPIBI JKOHE FBUIBIMHU-
TEXHHUKAJIBIK WHHOBAIIHSUIAPIBIH ocepiH

3eprreiini. Hotmwkecinae onap TypUCTIK ©HIMII
KBUDKBITY JKOHE TYPHUCTIK KOMITAaHUSIIAPIbI
O6ackapy ymiH PR TexHojorusmapeiH THIMII
KOJIJIaHa aJiajibl.

COBPEMEHHBIX MHHOBAIMOHHBIX TEXHOJIOTHM.
CryneHTel  M3y4yalOT  KOHCTPYHpPOBaHUE
KOPIIOPAaTUBHOTO HMUIKA, WHHOBAaLIMOHHBIC
MapKETUHTOBbIE METO/bl, MH(POPMAIMOHHbIE
TEXHOJIOTUM U BJIMSIHUE HAYYHO-TEXHUYECKUX
HOBIIECTB. B pe3ynpTaTe OHHU CIIOCOOHBI
a¢dexkTrBHO IpUMEHATh PR-TexHOMOTMYU 1151
MPOJIBMXKEHUSI TYPUCTCKOTO MPOJAYKTa H
YIIPABJICHUS] TYPUCTCKUMU KOMITAHHUSIMU.

corporate image, innovative marketing methods,
information technology and the impact of scientific
and technological innovations. As a result, they are
able to effectively apply PR-technologies to
promote the tourism product and manage tourism
companies.

ITocmpexsusummepi / [locmpexeusumeut/ Postrequisites

OHAIPICTIK MPaKTHKa

‘ HpOI/ISBOI[CTBeHHaH ITPpAKTHKA

| Apprenticeship Practice

bazoaprama rcemexwici / Pykosooumens npozpammel/ Programme manager

Manvwakosa B.B. — aza okbimyuivl, mypusm
Mmazucmipi

Manvwaxkosa B.B. — cmapwuii
npenoodasameib, MA2UCMp Mypusma

Malshakova V.V.— senior lecturer, master of
tourism

Typucmik Kbizmemmezi UHHOBAUUATBIK MexHoI02usap / HHHosayuonHble mexnonozuu 6 mypucmckou oeamenvhocmu / Innovative

Technologies in Tourism Activities

Oky maxcamul / Yueonan yenv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
Typusm yitbiMmapel MeH KocimopblHAapbIHEIH | [loaroroBka K WHHOBAIIMOHHO# | Preparation for innovation activity of graduates
KYMBIC TOKipHOECiHE MHHOBALMSIIAP/bI CHTI3Y | JICATSILHOCTH  BBIMTYCKHUKOB, crmocoOHbIX | capable of promptly, reasonably and with
OOWBIHINIA IIEMIIMIEPl JKEIeN, HEeTI3JeNreH | OlepaTUBHO, 000CHOBAHHO u ¢ | minimum risk to make decisions on the

KOHE €H a3 ToyeKeJIMeH KalObuigayra KaOuleTTi

MHUHUMAJIBHBIM PUCKOM IIPUHHUMATH PCIICHUA

introduction of innovations in the practice of

TYJIEKTEepAl VHHOBALUSUIBIK KbI3METKE | 10 BHEJAPEHUIO WHHOBAIllMii B MpakTHKY | Organizations and enterprises of tourism.
JanbIHIAY. paboTel  OpraHu3zaldidi U NPEANpPUATUI
TypHU3Ma.
Okbimy namuceci / Pezynomamot ooyuenusn / Learning outcomes

KypcTsl ¢oTTi asKTaraHHaH KeliH

oisiMaaymsbLIap

1. YHbIMHBIH MHHOBALIMSIIIBIK KBI3METIH
0ackapy 9JICTEpiH KOHE OHBI MPAKTHKAIBIK

ITociie ycnemHoro 3aBepieHust Kypca
oOyuaromuecst OyayT
1. 3nars METOBbI YIIPABJICHUS
MHHOBAILIMOHHON JeSITETbHOCTBIO

After successful completion of the course,

students will be

1. To know the methods of management of
innovation activity of the organization and the
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KYMBICTa KOJIJIaHy MYMKIiHIIKTepiH Oiry.

Typucrik KBI3METTIH, WHTEpHET-
TEXHOJIOTUSIapbIH oucrik
TEXHOJIOTUSIIAPHI MEH apHaibI
OarmapramanblK  KamMTaMachl3  €TUIyiH;
MEMJICKETTIH, KOCITOPBIHAAPIBIH,
YHBIMIAp/IbIH WHHOBAIHSUTBIK KOHE
MHBECTHIIUSIIBIK casCaTbIHBIH
KaFuIaTTapblH, COHAAW-aK WHHOBAIUSIIBIK
nporecrepre MHBECTHLUSIIAPIbIH

HBICAH/IAPbIH; 3USATKEPIIK MEHIIIKTI KOpFay
Typajbl HETI3r1 XalbIKapasblK KeliciMaepai
oiy.
XKobanayasiH
MEHTepY.
Typusmae >xo0anmayJplH HEri3ri 9ICTEPiH,
TYPUCTIK MHIYCTpHUSAAFbl »koOanapibl iCKe
aceIpyFa KOJIaHy.

AKMmapaTTelK ~ kOHE  KOMMYHHKATHBTIK
TEXHOJIOTHSUTApAbl  TaiifaiaHa  OTBIPHIMN
TYpPHUCTIK OHIM/I cary.
Typucrix KBI3METTE
TEXHOJIOTUSUTAP/IBI KOJIJIAHY.
NHHOBaMSNIBIK ~ KBI3METTI pPETTEeUTIH
KYKaTTapMeH JKYMBIC 1CTEY JIaFIbUIapBIH;
WHHOBAIHSLITBIK OHIMIEPI Tapary
TOCUTZIEPIH MEHTEPY.

Typuctik eHIMII o3ipiey HpoIeciHIe
WHHOBAIMSUTAPABI Talalany JaFablIapbiH
MEHTepy.

TEOPUSIIBIK HeTi3/1epiH

HMHHOBAIUAJIBIK

OpraHM3alMi U  BO3MOXXHOCTH €€
UCIIOJIb30BaHUs B IPAKTHUECKON padore.
3HaTh  OQUCHBIE  TEXHOJOTHH U
crieManbHOe IPOrpaMMHOE
o0ecrieueHne TypUCTCKON J1eATENbHOCTH,
UHTEPHET-TEXHOJIOTHA; IPUHLUIIBL
MHHOBAIIMOHHOM W  HMHBECTUIIMOHHOU
HOJUTUKU TOCYNapCTBa, HPEANPUATHH,
opraHuzanuii, a  TaKkke  (QOpPMBI
MHBECTULIUI B MHHOBAI[IOHHbIE
IIPOLIECCHI; OCHOBHBIX MEXIyHApPOJHbIX
COIVIaIIeHU I 00 OXpaHe
MHTEJUICKTYyalIbHOH COOCTBEHHOCTH.
Bnagers TeopeTMYECKMMHM  OCHOBaMU
MIPOEKTUPOBAHMUS.

ITpumensTH OCHOBHBIE METO/IBI
IIPOEKTUPOBaHUS B TypU3Me, K
pealM3allid IPOEKTOB B TYPUCTCKOU
HUHIYCTPUH.

Peanu3oBbIBaTh TYypUCTCKUN NPOAYKT C
UCIIOJIb30BaHWEM HWH(GOPMAIIMOHHBIX U
KOMMYHHMKATHUBHBIX TEXHOJIOTUH.

HpI/IMeHﬂTI) WHHOBAIIMOHHBIC
TEXHOJIOTUU B TYpPUCTCKOMH
NeSITETTHHOCTH.

Bnanetp  HaBblkamMum ~ paboThl €
JOKYMCHTaMH, PErIIaMCHTUPYIOIITUMU
MHHOBAIIMOHHYIO NesITebHOCTD;
crocobamu pacnpocTpaHeHus
HWHHOBAITMOHHBIX TPOAYKTOB.

Branerp  HaBBIKAMH ~ WCIIOJIB30BAHUS

MHHOBAIlM B mpolecce  pa3paboTKu

w

possibilities of its use in practical work.

To know office technologies and special
software of tourism activity, Internet
technologies; principles of innovation and
investment policy of the state, enterprises,
organizations, as well as forms of investment
in innovation processes; basic international
agreements on intellectual property protection.
To possess theoretical bases of design.

Apply the basic methods of design in tourism,
to the implementation of projects in the
tourism industry.

Realize a tourist product using information
and communication technologies.

Apply innovative technologies in tourism
activities.

To possess skills of work with documents
regulating innovative activity; ways of
distribution of innovative products.

To master the skills of using innovations in
the process of developing a tourist product.
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| TYPUCTCKOTO POAYKTA.

Ilpepexeuzummepi / Ilpepexeuzumut / Prerequisites

Typucrik Ou3HecTI Kocmapiay JKOHE
yitbimaacteipy/  Typu3Mm  MHIYCTPUSCHIHIAFbI
OM3HEC-YAepICTI MOJCIBACY.

[InanupoBaHKe W OpraHHM3aNus TYPUCTCKOTO
ousneca/MozenupoBaHue Ou3HeC-porecca B
WHIYCTPUH TypH3Ma.

Planning and organization of tourism
business/Modeling of Business Processes in
Industry Tourism

Kypcmuiy kbickawa mazmynst / Kpamxoe codepycanue kypca/ Course summary

Kypce TypU3MJET1 MHHOBALUSIIBIK
TEXHOJIOTHSUIApABl  3€pTTeyre  OaFbITTaJIFaH.
CryneHTTep TYTHIHYIIBLIAPIbIH CYPaHBICTAPBIH,
MEHE/PKMEHTTI, MapKeTHHITi, KOHAaK YU JKOHE
MeilpamxaHa ~ OM3HECIH  ecKepe  OTBIPHIIL,
WHHOBAIUS TEOPHUSCHIH, MEMIICKETTIK pPeTTEyl,
TYPUCTIK OHIMA1I OHIpy/le HWHHOBALUSAIAPIbI
KOocmapiay ~ MEH  KOJNJaHyAbl  HIrepefi.
Hotuwkecinze TypHUCTIK KbI3METT1 JIaMBbITy YIIIiH
MHHOBAIMSUIAp €HT131Ty1 MYMKIH.

Kypc HalpaBJieH Ha U3y4yeHue
MHHOBAIIMOHHBIX TEXHOJIOTMH B TypH3Me.
CryaeHTbl OCBaMBAaIOT TEOPUI0 MHHOBATUKH,
rocy/1apCcTBEHHOE peryiaupoBaHue,
[JJAHUPOBaHUE W MPUMEHEHHE WHHOBAILMU B
MIPOU3BOJICTBE  TYPHPOAYKTa, C  Yy4ETOM
3ampocoB  MOTpeOuTenel,  ympaBlieHUH,
MapKeTHUHIe, TOCTUHUYHOM M PECTOPAaHHOM

O6uzHece. B pesynbrare MOryT BHEAPATH
WHHOBAIlMM Ui Pa3BUTHUSL  TYpPUCTCKOM
JESITEIbHOCTH.

This course focuses on the study of innovative
technologies in tourism. Students master the theory
of innovation, government regulation, planning and
application of innovation in tourism product
manufacturing, consumer demands, management,
marketing, hotel and restaurant business. As a
result, they can implement innovations for the
development of tourism activities.

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHIIPICTIK MPAaKTUKA

| MpowsBoCcTBeHHAs MPaKTHKA

| Apprenticeship Practice

bazoaphama rcemexuici / Pykosooumens npozpammer/ Programme manager

Manvwakosa B.B. — aza okbimyuivl, mypusm
Mmazucmipi

Manvwakosa B.B. — cmapwuii
npenooagamenv, Ma2ucmp mypusma

Malshakova V.V.— senior lecturer, master of
tourism
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Typusm canacelnoazel KOpnopamuemik MaoeHuem xcane Kvizmemkepaepoi oackapy / Kopnopamuenasa Kyaiemypa u ynpasnenue nepconanom
6 cghepe mypusma / Corporate Culture and Personnel Management in Tourism

Oky maxcamul / Yueonan yenv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH

CrymeHTTepai TypusM cajachlHbIH Oomamiak | OOydeHue CTYJCHTOB KaK oymymux | Training students as future tourism professionals

MaMaH/1apbl perinze KOPIIOPATHBTIK | CHENUMAIMCTOB cdepbl TypusMa OcHOBHBIM | In the main aspects of corporate culture, its

MOJICHUETTIH HEri3ri acleKTiIepiHe OKBITY, OHBI | aclleKTaM  KOpHOpaTHBHOH  KyJibTypbl, ee | formation and maintenance

KQJIBIITACTBIPY. (bOpMHPOBaHUS U MO ICPKAHHS

Okvimy namusiceci / Pezynomamut 00yuenusn / Learning outcomes

KypcTbl ¢oTTi asiKTaraHHaH KeiiH IMocae ycnenHoro 3aBepuieHusi Kypca After successful completion of the course,

olriManymbLIap odyuarommecst OyayT students will be

1. IlonHiH Ma3MyHBIH, 3eprTTeneriH  Kypc | 1. 3HaTh comepkaHue AUCHUIUIMHBI, ocHOBHBIX | 1. Know the content of the discipline, basic
OOMBIHILIA HET13T1 YFBIMAAPbI O1Ty; MOHATHH 110 U3y4YaeMOMY KYypCy; concepts of the course;

2. Ken  wmomenmerti  wmocenmenepai  memry | 2. Onpenensath TUIBI  MHOroHanuoHanbHBIX | 2. ldentify the types of multinational
TocuIIepiHe OaliTaHBICTHI KOIYJITTHI OpraHu3alii B 3aBUCUMOCTH OT CHOCOOOB organizations depending on the ways of
YHBIMIAPIbIH TYPJICPIH aHBIKTAY; pELICHUS BOIIPOCOB MHOTOKYJIbTYPHOCTH; solving multicultural issues;

3. Yiieimza KOPIOPATUBTIK monenuerti | 3. Mcnonb3oBats cmocobbl (GopmupoBanus u |3. Use the ways of forming and maintaining
KAJIBIITaCTBIPy JKOHE KOJJAy TOCUIAEpIH MOAJICPKAHUS KOPIIOPATUBHOM KYJBTYpPHI B corporate culture in the organization;
naijanany, OpTaHH3aIIH; 4. Apply the principles of development, the

4. YipIMHBIH ~ Kaxp — cascaThlH  a3ipney | 4. [Ipumensars HPUHIUTIBI pa3paboTKHu, main directions of human resources policy of
KaFuIaTTapbIH, HETi3Ti OaFbITTapBIH KOJIaHYy. OCHOBHBIX HAIPaBJICHU I KaJpOBO the organization

5. KocinmopbIHHBIH ~ TICUXOJOTUSUITBIK ~ KIMMAThI MOJINTUKH OpTaHU3aIuU 5. Determine the specifics of forming and
MEH MOICHHMETIH KalbINTacThlpy koHE | 5. Ompenensts cnenuduky (GOpMHpPOBaHUS H improving the psychological climate and
KETUIIIPY ePeKIIeTiKTepiH aHbIKTAY. COBEPIICHCTBOBAHHS HICUXOJIOTUIECKOT0 culture of the enterprise.

6. )KaHa KOpPIOpPaTHBTIK MOJIECHUETKE CHY KITUMaTta ¥ KyJIbTYpPbI IPEIITPUSTHSI. 6. Analyze the process of entering the new
OPOLIECIH TalAaY/ bl KY3eTe achIpy. 6. OcCylIecTBIATh aHATH3 MPOLIECCa BXOKICHHUS corporate culture

7. dupmaHbIH Kaap cascaTbiHa  OacTarmKbl B HOBYIO KOPIIOPATUBHYIO KYJIBTYPY 7. To carry out the primary analysis of the
Tangay Kyprisy. 7. IlpoBOAMTh TEPBUYHBIN aHANIMU3 KaJIpOBOM personnel policy of the firm

8. Ipikrey (peKpyTHHITIK) ic-IIapanapabl OTKi3y MOJIUTUKHU (YUPMBI 8. Possess the skills to conduct selection
JaFAbUIapBIH MEHTEPY. 8. Bmanerts HaBBIKAMU IPOBEICHUS (recruiting) activities

O0TOOPOYHBIX (PEKPYTHHTOBBIX )
MEpONIPHUITUI
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Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

Typusm MeHemxkMenTi; TypusM MapKeTHHT1

‘ MeHeKMEeHT Typu3Ma; MapKeTHHT Typu3Ma.

| Tourism management; Tourism marketing

Kypcmoty Kbickawa mazmynst / Kpamkoe cooepycanue kypca/ Course summary

[Ton  TypucTik  camamarbl  KbI3METKEp/Ii
OackapyIblH 3aMaHayd TOCUIIEpiH 3epTTeyre
OarpITTaJIFaH. CryneHnrrep KaJpiaapabl
KOCrapIay/ibl, MOTUBAIUsHBI, O0acKapy CTHIIIH,
ATUKaHbl, E€HOEK YKBIMBIH KaJIBIITACTBIPYIbI
KOHE JKaHKalgap sl menryai Mmearepei. OKpITy
HOTIDKECIHIIE OJlap ajaM pPecypcTapblH THIMII
Oackapa anajabl JKOHE YUBIMIBIK MOJECHHETTI
JIaMBITa aJIajbl.

JucuunnuHa  HampaBlieHa  HAa ~ M3y4YEHHE
COBPEMEHHBIX  MOJXOAOB K  YNPaBJICHHUIO
MEPCOHAJIOM B TypUCTCKOM oTpaciu. CTyIaeHThI
OCBAaMBAIOT IJIAHUPOBAHUE KaJIPOB, MOTHUBAIIHIO,

CTWJIb YyNPABICHHS, O3TUKY, (HOPMUPOBAHUE
TPYJOBOTO  KOJUIGKTHBA W paspelieHue
KOHQUUKTOB. B pesynbprate oO0ydeHHs] OHHU

cMOTyT 3(pPEeKTUBHO YIIPABIATH YEIOBEUECKUMU
pecypcaMu U pa3BUBaTh OPraHU3AIMOHHYIO

KYJBTYDY.

The discipline is aimed at studying modern
approaches to human resource management in
the tourism industry. Students master personnel
planning, motivation, management style, ethics,
labour team building and conflict resolution. As
a result of the training they will be able to
effectively manage human resources and
develop organisational culture.

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHIIPICTIK MPaKTUKA

| powsBocTBeHHAs MpaKTHKA

| Apprenticeship Practice

bazoaphama rcemexuici / Pykosooumens npozpammer/ Programme manager

Manvwaxosea B.B.
Mmazucmpi

— aea OKbImyuibl, Mypusm

Manvwakosa B.B. — cmapwuii
npenooasamensv, Ma2ucmp mypusma

Malshakova V.V. — senior lecturer, master of
tourism

Typusmoi 2el1vimu-adicmemenik kammamacwoi3 emy / Hayuno-memoouuecxkoe obecneuenue

mypusma | Scientific and Methodological Support

for Tourism
OKy maxcamul / Yueonasn yenv/ Purpose
KA3AKIITA HA PYCCKOM IN ENGLISH
Crynmentrepai  Typu3Mm OoiibiHIa optypui | [loaroroBka crymenToB Kk mpodeccuonanbroit | Preparing students for professional managerial,
KYPBUIBIMIIBIK MeKeMenep/ie KociOu | ympaBIeHYECKOH, MeJaroru4ecKomu, u | pedagogical, and organizational work in various
0acKapyIIbLUIBIK, e1arOrMKaJIbIK, JKOHE | OpraHu3allMOHHONW pabore B  pasmuunbix | Structural institutions for tourism, involves the

YUBIMIACTBIPYIIBIIBIK JKYMBICTapFa JaiibIHIAY
TEOPHSUTBIK aKIMapaTThl, 3ePTTEIETIH OOBEKTITe
KAaTBICTBI  €H KOl  TapaifaH  OacTamkbl
TY)KBIpbIMAAMaapIblH TEOPUSCHIH 3epTTEyAl
KO3/IeH/Ii.

CTPYKTYPHBIX YUPEKIEHUSX IO TYpHU3MY,
MpeyCMaTPUBAET HM3yYCHHUE TEOPETHUECKUX
CBeICHMI, Teopwil  Hambonee  OOIIMX
UCXOJHBIX  TOHATHH,  OTHOCSIIUXCA K

HM3y4aeMoMy OOBEKTY.

study of theoretical information, theories of the
most common initial concepts related to the studied
object.
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Okbimy namusceci / Pezynomamot 00yuenusn / Learning outcomes

KypcTbl coTTi assKTaFaHHAH KeiliH
olmiMaymbLiap
1. Feutbivu

3epTTey  ONICTEpiH, TYPHUCTIK-
PEeKpealisuIbIK  KbI3METTE pecypcTap MeEH
UIBIFBIHAAPABl  MalIaTaHydblH QJICYMETTIK-
SKOHOMUKAJIBIK THIMIUTITIH Oaranay
oicTeMeciH Oiny.

. O3 OeTiHIIE KOPBITBIH/BI JKOHE KaJIbLIAY
xKacaii o1y, 3epTTeY  HOTHXKENepiH
MPAKTUKAJIBIK TYPUCTIK KBI3METTE KOJIZIaHy.

. Jlepekkesaep MeH oneOueTTepAl TaHAaHbI3,
oJlapJibl JTYPBIC KENTIPiHi3, oJapIsl OHJCY,
Tajnay KoHE  KypbUIbIMAay  OOWbIHINA
MaTepuagiapMeH o3 OETiHIIEe XYMBIC ICTey
JaFIbLIApbIH MEHTEPiHi3.

. Feutbivmm TEPMUHOJIOTHSTHBI KOJIJaHa
OTBIPBIN, d7e0U olinay AaFAbUIapBIH JaMbITa
oury.

. Typucrix KBI3METTE KOJIJaHbUIATBIH
aKmaparThl JKWHAY, CaKTay, OHJEy IKOHE
Tannaay, aKIMapaTThIK-9/1iICTEMETIK

KaMTaMachl3 €Ty 9/1iCTepiH MEHIepy.

. 3eprTey omicTepiH IyphIC KojjaHa Oiiy,
HOTHOKENEp/Il TYCIHIIPY.

. 3epTTeNreH Marepuansibl CbIHM TYPFBIAAH
Oaramnait OlTy, aJbIHFAH FHUTBIMU-TEXHUKAIBIK

aKmaparThl Tanjaay, IIBIHIBIKKA JereH o3
Ko3KapaCblH AaHBIKTAay, OHBI KaJbIIITaCKaH
JYHUETAHBIMIBIK KyHeIepMeH
OailTaHBICTHIPY.

. TypakTbl 3epTTey >KYMBICTapbhIH JXYPIi3y,

ITocJie ycnenmHoro 3aBepiieHust Kypca

o0yuyaromuecsi OyayT

1. 3HaTh MeTOABl HAy4YHBIX HCCIEIOBAHUM,
METOAOJIOTHIO OLICHKHU COLIMAIIBHO-
SKOHOMHUYECKOH 3 dexTuBHOCTH
WCTIOJB30BAHUSI PECYpCOB H 3aTpaT B
TYPHUCTCKO-PEKPEAIIIOHHOM
JeSITeTbHOCTH.

2. YMeTh CaMOCTOSITENILHO JIeTIaTh BBIBOJIBI U
00001IeHNs,, TMPUMEHATh  PE3YJbTaThI
HCCIIEIOBAHUI B IIPAKTUYECKOU
TYPUCTCKOH 1S TEILHOCTH.

3. [lonOuparh HCTOUYHUKH U JUTEPaTypy,
NpaBUJIBHO WX IUTHPOBaTh, BIAIETh
HaBBIKAMU CaMOCTOSITENIbHOW paboThl ¢
Marepuaiamu 1Mo ux oOpabOTKe, aHATU3Y
U CTPYKTYpPHUPOBAHUIO.

4. Ymetp BbIpa0aTHIBATH HAaBBIKH
JUTEPATypPHOTO U3JIOXKEHUS MBICIEH ¢

HCIIOJIb30BAHUEM Hay4YHOU
TEPMHUHOJIOTHH.

5. Bmamere wmetomamu cbopa, XpaHEHUs,
0o0paboTKM U aHanu3a HWHGpOpPMAIHH,

HMH(OPMALIMOHHO-METOJUYECKOTO
obecrieueHus, IIPUMEHSEMbIMU B
TYpPUCTCKOM 1€ATEIbHOCTH.

6. YMeTp MNpaBUIBHO MPHUMEHSATh METO/bI

HCCIIEIOBaHMUS, UHTEPIPETUPOBATH
IIOJIyYE€HHBIE PE3YJIbTATHI.
7. YMeTb KPUTHYECKH OLICHMUBATH

WU3Y4YCHHBIM MaTepuall, aHaJIU3UpOBAThH

After successful
students will be

1. To know the methods of scientific research,
methodology for assessing the socio-economic
efficiency of resource utilization and costs in
tourism and recreational activities.

2. Be able to independently make conclusions
and generalizations, apply the results of
research in practical tourism activity.

3. To select sources and literature, to quote them
correctly, to possess the skills of independent
work with materials on their processing,
analysis and structuring.

4. To be able to develop skills of literary
presentation of thoughts using scientific

completion of the course,

terminology.
5. Possess the methods of collecting, storing,
processing and analyzing information,

information and methodological support used
in tourism activity.

6. Be able to correctly apply research methods,
interpret the results obtained.

7. To be able to critically evaluate the studied
material, analyze the received scientific and
technical information, to determine one's own
attitude to reality, to correlate it with the
established worldview systems.

8. To conduct regular research work, including
applied research, demanded in the market, to
possess advanced research methods in
scientific activity.
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OHBIH INIiHAE HapbIKTa CYpaHBICKA He
KOJIIaHOABI 3epTTeyNep JKYPri3y, FBUIBIMU
KBI3METTE€ O3BIK 3€pTTey ojicTeMeNepiH
MEHTepy.

MIOJIy4EHHYIO HAy4YHO-TEXHUYECKYIO
nH(pOpMaLIHIO, OMPEAeNsiTh COOCTBEHHOE
OTHOIIEHHUE K PEaJIbHOCTH, COOTHOCUTH €€
CO CJIOKMBLUIMMUCSA MHPOBO33PEHUECKUMU
CHUCTEMAaMHU.

. Bectn PEryJEsIpHYHO HCCICHOBATCIILCKYHO

paboTry, B TOM 4YHCJIE€ NPUKIAIHBIC
WCCIIC/IOBaHMs,  BOCTPEOOBAaHHBIC  Ha
PBIHKE, BJIQJICTh IepeI0OBBIMU
WCCIICIOBATCIILCKUMH ~ METOJIMKaMH B

HAYYHOM JEeATEIbHOCTH.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

Typusmonorus nerizaepi. Typusm
MEHEIKMEHTI.

OCHOBBI
TypU3Ma.

TYPU3MOJIOTHUH. MeneaKMEeHT

Fundamentals of Tourismology. Tourism
Management.

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

[Ion Typu3Maeri FbpUIBIMH 3€pTTEY SIICTEPIH
urepyre, fbUIBIMM  KbI3METTErl  3aMaHayu
KOMITBIOTEPIIIK TE€XHOJOTHSUIApMEH TaHBICyFa
OarbITTaNIFaH. 3epTTeyAl *Kocmapiay epexenepi
MEH JEpeKTep/l CTAaTUCTUKAIBIK OHACY/IH
epeKUIeNKTepIH  3epTTeWai,  HOTHXenep.i
YCBIHY/BIH 3aMaHayd TEXHOJOTHSUIaphl MEH
¢dbopmanapbIH KapacTbIpabl. Hepextepai
Tangay, TYCIHAIpY JKoHE BepudUKaIuUsIay,
ceOen-canyapablk — OaiimaHbicTapabl  Oaranay
OHE FbUIBIMH HETI3ENTeH KOPBITHIHABLIAP
KYpY JaFblIapblH MEHIepei.

JlucuunnuHa HampaBlIeHa Ha
METOZI0B HAy4YHBIX MCCIIEJOBAHUN B TYpU3ME,

OCBOCHUC

O3HAKOMSITCS C COBPEMEHHBIMH
KOMITBIOTEPHBIMU TEXHOJIOTUSIMU B HAy4YHOU
JIEATEIIbHOCTH. Nzyyaror npaBuia
IJIAaHUPOBAHUS UCCIIEIOBaHMS "
OCOOCHHOCTH CTaTUCTHYECKON 00paboTKu
JTaHHBIX, paccMoTpsT COBpEMEHHBIE
TEXHOJIOTMM U (GOpPMBI  MpeACTaBICHUS

pe3yapTaToB. OCBaMBalOT HAaBBIKM aHAJIN3a,
WHTEPIIPETAllM ¥ BEePUPHUKAIUU JTaHHBIX,
OLICHKU MPUYMHHO-CIIEACTBEHHBIX CBS3€U U
MTOCTPOCHUS
BBIBOJIOB.

Hay4YHO 000CHOBaHHBIX

The discipline is aimed at mastering the methods
of scientific research in tourism, get acquainted
with modern computer technologies in scientific
activities. They study the rules of research
planning and peculiarities of statistical processing
of data, will consider modern technologies and
forms of presentation of results. Master the skills
of analysing, interpreting and verifying data,
assessing  cause-and-effect relationships and
drawing scientifically sound conclusions.

Hocmpexseusummepi / [locmpexsusumot/ Postrequisites

OHIIPICTIK IPaKTUKA

‘ [Ipon3BOACTBEHHAs IPAKTUKA

| Apprenticeship Practice

bazoapnama rcemexuici / Pykosooumens npozpammel/ Programme manager
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Ozuenko H.A. — nedazocuxa 2ulibimMOapbiibly
KaHouoamol

O:zuenxo H.A. — kanouoam neoazocuyeckux
HAayK

Ogienko N.A. — candidate of pedagogical Sciences

Konaxwcaiunvinvtk undycmpuscoinoazot ycooanvik Kismem / Ipoekmuas desmenvnocmo 6 unoycmpuu 2ocmepuumcmea | Project Activities

in the Hospitality Industry

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKILIA

HA PYCCKOM

IN ENGLISH

busnec-xxocnapnay, MapKeTHHITIK, ©HIIPICTIK,
YHBIMIACTBIPYIIBLIBIK KOHE Kap>KbUIBIK
KOcTapiay Heri3zepi Typajibl >KyHeni HIesHbI
KaJIbITaCTHIPY.

dopmupoBaHue CHCTEMAaTH3MPOBAHHOTO
HpEICTABICHUS OCHOBax  OmW3Hec-
TUIAHHUPOBAHMS, MapKETHHIOBOTO,
HPOU3BOJICTBCHHOT0, OPraHU3alHOHHOIO U
(MHAHCOBOTO TUIAHUPOBAHHS.

00

Formation of a systematic understanding of the
basics of business planning, marketing, production,
organizational and financial planning.

OKbimy

Homuceci / Pesynomamut 00yuenusn / Learning outcomes

Kypersl CTTI KeliH

olmiMaymbLIap

1. TyTeIHYyIIBUIAPABIH CYpaHbICTapblHA COMKEC
KeJIeTIH TYPUCTIK  OHIMIEpPAIH  opTyp:ii
TYpJIEpiHE apHaJfaH CTpaTerwsuiap MeH
Oargapiamanapabl »)oOanayabH,
YUBIMAACTBIPYABIH JKOHE ICKE acCBIPYIbIH
TEOPUSIIBIK HeT137epiH; KOHAaK yit
UHAYCTPUSICBIH KoOanayAblH HOPMAaTUBTIK-
TEXHHUKAJIBIK 0a3achiH O1Ty.

2. buzHecti kocmapiay, MapKeTHHT, OHIIpic,
YUBIMIACTBIPYIIBUIBIK ~ JKOHE  KAPKBUIBIK
JKOcTapyiay — Heriziepi  Typaibl o KyHeni
TYCiHIKKe ue 6oiy.

3. MapKeTHHTTIK, OHMIPICTIK MXOHE KapKBUIBIK
aKmapatTel eHuey. KocimopbHHBIH Ou3Hec-
YKOCTIApBIH 931pJIey.

4. )KobanapaplH ICKe acBIPBUIYBIH JKOCTapiay
JKOHE OakpuIay. KoHakkalabUIbIK

asiKTaraHHaH

IMocae ycmemHoro
o0yyarommuecsi OyayT
1.3naTh TEOPETUYECKUE OCHOBBI
IIPOEKTUPOBAHMS, OpraHu3alnu u
peanu3aluy CTPAaTeTMHd W IPOTpaMM JUIs
pPa3HbIX THUIIOB TYPUCTCKUX IPOIYKTOB,
COOTBETCTBYIOIINX 3arnpocam
notrpeOuTeneil; HOPMAaTUBHO-TEXHUUYECKYIO

3aBeplIeHUs] Kypca

0azy  TPOEKTHUPOBAHMSI  TOCTUHUYHOU
WHYCTPHH.

2.Nmeth CHUCTEMAaTHU3UPOBAHHOE
npencraBieHne o0  ocHoBax  Owu3Hec-
IJIaHUPOBAHUA, MAapKETHHI'OBOTO,

IIPOU3BOJCTBEHHOI0, OPraHU3aLMOHHOIO U
(bMHaHCOBOIO IJIAHUPOBAHMUSL.

3.006pabareiBaTh MapKETHUHTOBY1O,
MIPOM3BOCTBEHHYIO " ¢duHAHCOBYIO
uHpopmanuto. Pa3pabareiBath  Ou3Hec-

IJIaH NPEANPUSITHSL.

After successful
students will be

1. To know the theoretical basis of design,
organization and implementation of strategies
and programs for different types of tourism
products that meet the needs of consumers;
regulatory and technical basis for the design of
the hotel industry.

2. Have a systematic understanding of the basics
of business planning, marketing, production,
organizational and financial planning.

3. To process marketing, production and
financial information. Develop a business plan
of the enterprise.

4. Plan and supervise the implementation of
projects. Ensure coordination with all
functional departments of the hospitality
industry enterprises.

5. Be able to give an economic assessment of

completion of the course,
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UHIYCTPHUSCH  KOCIMOPBIHIAAPBIHBIH  OapIIbIK
GyHKIIMOHAIBIK OemiMITenepiMEeH ic-
KUMBUILIBI YIIIECTIPY Il KAMTaMachI3 €TYy.

5. JKoOaHpIH THIMIUTITIHE 3KOHOMHUKAJIBIK Oara

Oepyre KOHE  TOyeKeNJIepAi  Tajjayra
KaO1JIeTTi.

6. OHipnepaeri TYPHUCTIK-pEKPEALIUSITBIK
xkoOanayAplH  TUIMIUNNH ~ JKOHE  OHBIH
OW3HECTIH laMybIHA dcepiH Oaraay.

7. Typuzm KOCIIIOPBIHIaPbI MEH

KOHAK)KaHIBUIBIK WHIYCTPUSCHIHBIH OW3HeC-
JKOCIapiiay epeKIIeNliKTepiH aHbIKTAY.

8. TypusM xoHE KOHAKKAWIBUIBIK WHIYCTPHUSCHI
KOCITOPHBIHBIH OU3HEC-KOCTIAPBIH d31pJiey/IiH
NPaKTUKAJIBIK JaF/IbUIapbIHa ue 00Ty.

4.T1nanupoBaTh U OCYHIECTBIISITH KOHTPOJIb 32
peanuzanmet 1mpoekToB. (OOecnevnBaTh
KOOpJIMHALIMIO  JAEUCTBUM  CO  BCEMH
(GyHKIMOHATBHBIMU N0/1pa3/IeICHUAMHU
NpEANPUITHI HHAYCTPUHU TOCTEIPUUMCTBA.
5.Crnoco6HbI JaBaTh SKOHOMUYECKYIO OIICHKY
3¢ (HEKTHBHOCTH MIPOEKTA U AHATU3UPOBATH

PUCKHU.

6. laBatp OLICHKY 3¢ heKTUBHOCTH
TYPHUCTCKO-PEKPEALMOHHOTO
MPOSKTUPOBAHUS B PETHOHAX U  €ro
BIIMSIHMA Ha pa3BUTHE OM3HEca.

7.0npenensith 0COOEHHOCTH ousHec-

IUIAHUPOBAHUS NPENNPUITHA TypusMa u
WHIYCTPUH FOCTEIIPUUMCTBA.

8.VIMeTh mpakTHUeCKue HaBBIKM pa3pabOTKH
Ou3Hec-TJIaHa MpPEeANpUATUS TypusMa U
UHIYCTPUH FOCTEIPUUMCTBA.

project efficiency and analyze risks.

6. Give an assessment of the effectiveness of
tourism and recreational design in the regions
and its impact on business development.

7. ldentify the features of business planning of
tourism and hospitality industry enterprises.

2. To have practical skills of developing a
business plan of the enterprise of tourism and
hospitality industry.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

Typucrik Ou3HecTI JKocrapiay KOHE
yitbiMaacteipy\  Typusm  HMHAYCTPHSCHIHIAFBI
OUM3HEC-YAEPICTI MOJENbICY

[InanupoBaHue M opraHu3alys TYPUCTCKOTO
ousHeca\MoienmupoBanre OU3HEC-TIpoIlecca B
WHIYCTPHH TypU3Ma

Planning and Organization of Tourist Business,
Modeling of Business Processes in Industry
Tourism

Kypcmuiy kvickawa mazmynot / Kpamkoe codepracanue kypca/ Course summary

[Ton TYPHCTIK Ou3HecTI »)o0banay by
MPAKTUKAIBIK JIaFAbUIAPBIH  KAJIBIITACTHIPYFa
OarpiTTanmrad.  CTyneHtTep — OM3HEC-)Kocmap
KYPY/IbI, HapBIK KYPBUIBIMBIH KOHE
OocekesnecTepi TajaAayabl, TYpPHUCTIK OHIMIEP
MEH KbI3METTEpAl JKocmapiayJbl YHpEHEe.
Typucrik KOCITIOPBIHHBIH OoceKenecTik
OpPTaChlH, KapKbUIBIK KOCHapiay HeTi3/IepiH,
THIMAUTITIH ~ Oarajmay  KoHE  TOyeKelaepai

JlucuuiuiiHa HampaBjieHa Ha (OPMHPOBAaHUE
MIPAKTUYECKHX HABBIKOB MPOEKTHPOBAHUS
Typuctckoro OusHeca. CTyNeHTHl H3y4aroT
pa3paboTKy Ou3Hec-TIaHa, aHaJIn3
CTPYKTYpPBl ~ pBbIHKA W  KOHKYpPEHTOB,
IUTAHUPOBAHUE TYPUCTCKUX TPOJYKTOB U
YCIyT. OcBaunBaroT UHCTPYMEHTHI
UCCIIEIOBAaHMUsI KOHKYPEHTHOW Cpe/bl, OCHOB
(HHAHCOBOTO TUTAHUPOBAHMS, OLICHKH

The discipline is aimed at the formation of
practical skills of designing a tourism business.
Students study the development of a business plan,
analyses of market structure and competitors,
planning of tourism products and services. They
master the tools of researching the competitive
environment, the basics of financial planning,
efficiency assessment and risk management of a
tourism enterprise.
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Oackapy KypannapblH MEHIepeIi

3G(GEKTUBHOCTH M YNPAaBICHUS PUCKAMHU
TYPHUCTCKOTO NPEIIPHUSIITHUSI.

Hocmpexsusummepi / [locmpexsuszumwl/ Postrequisites

OHIIPICTIK NPaKTUKA

‘ [Ipon3BOACTBEHHAs IPAKTUKA

| Apprenticeship Practice

bazoapnama sicemexuici / Pykosooumenw npozpammut/ Programme manager

Manvwakosa B.B. — aza okbimyuivl, mypusm
mazucmipi

Manvwakosa B.B. — cmapwuii
npenodasameib, MA2UCMp Mypusma

Malshakova V.V.— senior lecturer, master of
tourism

Xanvikapanuik scane iwki mypuszm myponepeiumunzi / Typonepeiimunz mexicoynapoonozo u énympennezo mypuszma | Turopereyting

International and Domestic Tourism

OKy makcamut / Yueonan yenv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH

CTyIEHTTEpIH TypOIEpaTOpJbIK KbI3METTIH | U3yYeHHUE CTYJCHTAMU oOpraHu3anuonHo- | study of organizational and managerial basics of

YHBIMIACTBIPYIIBUIBIK ~ JKOHE OacKapyIIbUIBIK | YIPAaBICHYECKHX OCHOB TypomepaTropckoil | tour operator activity by students.

HET13/IepiH 3epTTey. JeSATEIbHOCTH.

Oxvimy naomusceci / Pesynomamut 00yuenus / Learning outcomes

Kypcersl coTTI asKTaFaHHAH keiiin | [Tocie ycmemHoro 3aBepumienmusi Kypca | After successful completion of the course,

olriMmasymbLiap od0yuaromuecsi OyayT students will be

1. Typnapmsl Kypy, inrepinery joHe icke | 1. 3HaTh ocHOBBI Teopun o mukie pabdor mo |1. To know the basics of the theory of the cycle of
acelpy  JKOHIHIEri  KYMbICTap  LUKII, CO3/IAHUIO, MPOBIKCHUIO M peaH3aluu work on the creation, promotion and
TYpU3MHIH OpTYpii TypJiepiHEe KbI3MET TYpOB, 0COOEHHOCTSIX porpamMm implementation of tours, the features of service
KepceTy OaraapIamMaiapbIHbIH 0OCITy>KUBaHUSI PA3HBIX BHUIOB TYpHU3Ma, programs for different types of tourism, the
epeKUIeNiKTepi, KbI3MET KOpCeTyIliJiepMeH crieun(UKU OTHOLIEHUH C MOCTaBIIUKAMHU specifics of relations with service providers,
KaThIHACTAP/IbIH EPEKIICTIKTEPi, TYpPHUCTIK YCIOyT, TYPUCTCKOW JIOKYMCHTAIlMH, a tourism documentation, as well as the
Ky)KaTTama, COHJai-aK TypucTepre KbI3MeT TaKXKe  OpraHu3alud  OOCITy)XKMBaHUS organization of tourist services and legal
KepceTy/i YHBIMIACTBIPY KOHE TYPHCTOB M IPAaBOBOM pEryJIMPOBAHUH regulation of tour operating.
TYpPOTIEPEUTHHITI KYKBIKTBIK PETTEY Typabl TypOIIepeUTHHTa. 2. To apply basic practical skills to master the
TEOPUSHBIH HET13/1epiH OLTy. 2. [lpumensiTe  0a30Bble  MpPAKTHYSCKHE basic techniques of creating a tour product.

2. TypuCTIK eHIMI KYpybIH HET13T1 9/1iCTepiH HaBBIKM 10 OBJIAJACHUIO OcHOBHBIME |3. To promote and realize tours.
MEHrepy OOMBIHINA HETI3r MPaKTHKAIIBIK, MpHeMaMH CO3aHus TYPIPOIYKTA. 4. Critically analyze the created tour product and

AarAbUIapabl KOJIIaHY.

3. IlponBurare M peaqn30BbIBaTh TYPHI.

its constituent services.
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w

Typnapasl HacuxaTTay KoHE )Ky3ere acbipy.

4, JKacanraH TypHCTIK OHIMAI >XOHE OHBIH
Kypamaac KbI3METTEpiH CBIHM TYPFbIIaH
Tanaay.

5. benrinenren MaHpI3Apl MapTTap OOMBIHIIA
HapbIKTa Oap TYPHUCTIK OHIMAEPAL IpIKTEyal
KY3ere acwIpy.

6. bepinren mapamerpiep KOHE TYPHCTIK
OHIMHIH ~ O€Nriji MaHBI3Abl  IIAPTTapHbI
OOMBIHILIA TYPOIIEPATHHITI JKY3€re achIpy.

7. TypusmHIH opTYpii TypJiepiHIe KbI3MET
KepceTy OarapiaManapblHbIH
epEeKIICNIKTEePiH €CKePEe OTBIPHIN, TYpPUCTIK
OHIM/II KaJIBIITACTHIPY.

8. TypormepaTopibik KOCIOPBIHAAPABIH

KbI3METIH YHBIMIACTBIPY JKoHE Oackapy

JIaFIbUIapbIHa Me 00ITy.

4. Kputudecku aHaJIM3UpOBaTh CO3JAAHHBIN
TYPIPOLYKT U COCTABIISAIOLIUE €TO YCIIYTH.

5. OcymecTBiATh MOAOOP HMMEIOUIMXCS Ha
PBIHKE  TypPHIPOLYKTOB IO  3aJaHHBIM
CYILLIECTBEHHBIM YCIIOBUSM.

6. Ilo 3amaHHBIM MapaMeTpaM U U3BECTHBIM
CYIIECTBEHHBIM YCJIOBHUSAM TYpPHPOLYKTa
OCYILIECTBIIATH TYPOIIEPEHUTHHT.

7. ®opMupoBaTh TYPUCTCKHI MPOIYKT C
y4eTOM ocoOeHHOCTeH IIpOrpaMMm
00CITyKMBaHUS B Pa3HbIX BUJIAX TypU3Ma.

8. Nmetp HaBBbIKU OpraHu3aluu
NEeATEIbHOCTH TypOIIEpaTOPCKUX
MIPEANPUATHI U yIIPAaBICHUS UMH.

Select available tour products in the market
according to the given essential conditions.
Perform tour rewriting according to the given
parameters and known essential conditions of
the tour product.

To form a tourist product taking into account
the peculiarities of service programs in different
types of tourism.

To have skills in organizing the activities of
tour operator enterprises and their management.

Ilpepexsuzummepi / Illpepexeusumut / Prerequisites

Typusm MenemxmenTi. TypucTik Ou3HecCTi
)Kocmapuay skoHe yibiMaacTeipy\ Typuszm
WHJTy CTPUSICBIHIaFbl OM3HEC-YACPICTI MOJIENJIEY.

MenemxmenT Typusma; IlnanupoBanue wu
OpraHu3anus TYPUCTCKOTO OuzHeca\
MonenupoBanue Ou3Hec-mpolecca B
VHJyCTPUH TYPU3MA.

Tourism management. Planning and Organization
of Tourist Business \ Modeling of Business
Processes in Industry Tourism

Kypcmuvinkvickauwa mazmynut / Kpamkoe codepacanue xkypca/ Course summary

ITon 1imki >koHE XaJbIKApalbIK TYypHU3MJIET1
TypONEPEUTUHT HeTi3/IepiH 3epaelneyre
OarpITTaJFaH. Crynenrrepne TypIapbl
xobanay, Ky)KaT aifHaJbIMBIMEH »XYMBIC icCTey,
CepIKTECTEPMEH  e3apa  OpeKeTTecy  JKOHE
Kap>KbUTBIK-9KOHOMHUKAJIBIK acreKTiyiep
JOaFabulapbl  KanblnTacansl.  KimeHTTepaiH
KOKETTUTIKTEpI  MEH  CallaHblH  3aMaHayH
TaJanTapblH €CKEePe OTBIPBIN, TYPUCTIK OHIMII

JlucuuiinmHa HarpaBjeHa Ha U3yYE€HHUE OCHOB
TypOIlEpEUTUHIa  BO  BHYTPEHHEM U
MEXIYHApPOAHOM Typu3Me. Y CTYyJIEHTOB
bopMHUpYIOTCS ~ yMEHUS  NPOEKTHPOBAHUS
TYpoB, pPabOTBl € JOKyMEHTOOOOPOTOM,
B3aUMOJCUCTBUEM  C napTHépamMu U
(MHAHCOBO-?KOHOMHUYECKUMHU aCIIeKTaMH.
HaBpiku pa3zpaOoTKH TYpUCTCKOT'O MPOIYKTA,
3aKJIIOYEHUS  JTOTOBOPOB M OpPraHM3ALMH

The discipline is aimed at the study of the basics of
tourropereiting
tourism. Students develop skills in tour design,
document management, interaction with partners
and financial and economic aspects. Skills of
tourism product development, contracting and
organisation of tours taking into account the needs
of clients and modern requirements of the industry.

in domestic and international
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a3ipney, ImapTrap JKacacy JKOHE TypJapiabl
YUBIMIACTBIPY AAFAbLIAPHI.

TYpOB C y4€TOM MOTpeOHOCTEH KIMEHTOB U
COBPEMEHHBIX TpeOOBaHUN OTPACIIH.

Hocmpexsusummepi / [locmpexsuszumwl/ Postrequisites

OHIIPICTIK NPaKTUKA

‘ [Ipon3BOACTBEHHAs IPAKTUKA

| Apprenticeship Practice

bazoapnama sicemexuici / Pykosooumenw npozpammut/ Programme manager

Manvwakosa B.B. — aza okbimyuivl, mypusm
mazucmipi

Manvwakosa B.B. — cmapwuii
npenodasameib, MA2UCMp Mypusma

Malshakova V.V.— senior lecturer, master of
tourism

XanviKapanvik sncane iwKi mypusm meneoxncmenmi / Meneoscmenm mexicoynapoonozo u enympennezo mypusma | Management of

International and Domestic Tourism

Oky maxcamul / Yueonas yenv/ Purpose

HA PYCCKOM

IN ENGLISH

KA3AKIIA
XanplKapanblK JAeHreige TypusMai Oackapy
KYPBUIBIMBIHBIH TY)KBIPBIM/IAMACHIH,

XaJbIKApalblK JKOHE 1IIKI TypusMai Oackapy
epEeKILETIKTEPIH,  EpeKIIeNIKTEepIH,  KaJIbl
0aCHIBUIBIKTBIH apachlHAAFbl albIPMAIIBUIBIKTHI,
XaJIBIKAPAJIBIK TYpU3MIl OacKapy/bl >KoHE 1K1
TypU3MJIi OacKapy/ibl 3epTTey.

W3ydenue MOHATUH O CTPYKType YIpPaBICHUS
TYPHU3MOM
0COOEHHOCTH
MEKIYHApPOJAHOTO W BHYTPEHHErO TypH3Ma,
crnienupuky,
MEHEIKMEHTOM,
MEXYHApOJIHOTO TypU3Ma U MEHEIKMEHTOM
BHYTPEHHET0 TYpH3Ma.

Ha MEXIYHapOJIHOM YpOBHE,

MEHEIKMEHTA
pa3auuuii  MEeXIy — 00muM
MEHEIHKMEHTOM

Study of the concepts of the structure of tourism
management at the international level, peculiarities
of international and domestic tourism management,
specifics, differences between general
management, international tourism management
and domestic tourism management.

namudceci / Pezynomamot 00yuenusn / Learning outcomes

OKbimy
Kypersi CITTI asiIKTaraHHaH KeliH
oiiManymbLIap
1. Typusm MeHemKepi TYJIFachbIHBIH KociOu
KaJIbIITacy MPOIIECiH oury; THIMOL
3aMaHayu Oackapy MIeIIiMi.
2. Ennep MeH aiiMakTapIblH OJICyMETTIK-
HSKOHOMUKAJIBIK JKaFJaillapblH Tangay YIIiH
TEOPHSIIBIK KOHE MIPAKTUKAJIBIK

JAWBIHIBIKTHI MEHTEPY.

IIocne ycnemHoro
oO0yyaromuecsi OyayT
1.

3aBepIIeHHs] Kypca

3HaTh  Tpouecc  HPOPecCHOHATHLHOTO
CTaHOBJICHUS ~ JIMYHOCTH  MeEHeIKepa
Typu3Mma; 3((eKTHBHOTO COBPEMEHHOIO
YIPaBICHYECKOTO PEIICHUSI.

BnaneTts TeopeTnueckon U MpaKTUYECKON
MOJrOTOBKOM JJIsi aHalu3a COLMUAJIBHO-
HSKOHOMHYECKUX CHUTyallud CTpaH |

After successful

students will be

1. To know the process of professional formation
of tourism manager's personality; effective
modern management decision.

2. To possess theoretical and practical training to
analyze socio-economic situations of countries
and regions.

3. To fulfill

completion of the course,

the goals and objectives of
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3. EnOex HapbIFBIHBIH TaJlaNTapblH >KOHE

oNeyerTi KYMBIC Oepyuriiepaiy
CYpaHBICTAPBIH €CKEPE OTBIPBIN, TYPU3M
MEHEDKEPIHIH Koci0u KBI3METIHIH

MaKcaTTapbl MEH MiH/ETTEepiH OPBIHAAY.

4. YxpIMAa OKYMBIC icTey, TYJIFaapajblK
KapbIM-KaTbIHAC,  MEHEKEpIiH  KociOm
TYJIFAChIH MOJIEIIBJICY JaFAbUIAPbIH
MEHTepY.

5. TypOusnectin JKaHa OarbITTapBIHBIH
NepCHeKTUBATIAPBIH Oaranail Oiy.

6. KbI3METTIH 3KOHOMHUKAIBIK THIMJILUIINT MEH
WHHOBAIMSUIBIK OAFrbITHIH Oaranay.

7. Typu3Mm MeHEDKEpiHiH keKe OachlH KaciOu
KAJIBIITaCTBIPy MPOIECT Typajbl TYCIHIKKE
ue 0oy.

8. Typusmueri Oackapy KbI3METiHIH JEHIeWiH
apTTBIPYFa BIKIAJ €TY.

PETHOHOB.
3. BbInoaHATE 1enu u 3312491
npodeccrnoHabHOM NESATEIIbHOCTH

MEHeIKepa  TypHu3Mma c y4ETOM
TpeOOBaHUI pBIHKA TpyAa H 3alpoOCOB
MOTEHIIMAILHBIX paboToIaTeIIeH.

4. Bnanets HaBBIKAMU paboThI B
KOJUICKTUBE, MEXIUYHOCTHOTO OOIICHMS,
MO/JICITUPOBAHUS npodeccCuOHATBLHON
JUYHOCTU MEHEIDKEPA.

5. YMeTh oOIlleHUBaTh MEPCICKTHBBI HOBBIX
HaTpaBJICHUN TypOU3Heca.

6. OueHuBathb HKOHOMHYECKYIO
3¢ (HEeKTUBHOCTh JeATETbHOCTH u
WHHOBAIMOHHYIO HAIIPABJICHHOCTb.

7. Umerp nmpexacraBieHHME O  Ipolecce
po¢eCCuOHAIBHOTO CTAHOBJICHUS
JTUYHOCTH MEHEeJKepa Typu3Ma.

8. CmocoOCTBOBaTh IMOBBIIICHUIO  YPOBHS
yIpaBIeHYECKON JeSITebHOCTH B
TypHU3ME.

professional activity of a tourism manager
taking into account the requirements of the
labor market and requests of potential
employers.

4. To possess the skills of teamwork, interpersonal
communication, modeling the professional
personality of a manager.

5. Be able to assess the prospects of new
directions of tourism business.

6. Evaluate the economic efficiency of activity
and innovative orientation.

7. To have an idea about the process of
professional development of a tourism
manager's personality.

8. To contribute to the improvement of the level of
managerial activity in tourism.

Ilpepexsuzummepi / Illpepexsuzumot / Prerequisites

Typusm MenemxmenTi. TypucTik Ou3HecCTi
xKocnapiay koHe yibimaacTsipy/ Typusm
WHTy CTPUSICBIHIAFbI OM3HEC-YACPICTI MOJIEIJIEY.

MenemxmenT Typusma; IlnanupoBanue wu
OpraHu3anus TYPUCTCKOTO OuzHeca\
MonenupoBanue Ou3Hec-mpolecca B
VHyCTPUH TYPHU3MA.

Tourism management. Planning and Organization
of Tourist Business/Modeling of Business
Processes in Industry Tourism

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprncanue kypca/ Course summary

by xypc xanblKapasbIK jKOHE 1LIKI TYpU3MJIETi
Oackapy TpOIECTepiH 3epTTeyre OarbITTaJFaH.
CtyneHTTEp  KOCIMKEPNIK  KYPBUIBIMIAPIBIH
WHTETPAIUSCBIH UTEPe/li, IEPCOHANIBI OacKapy
MOCEJIETIEPIMEH  KOHEe  alMaKTBIK  JKOHE

JlaHHBIII KypC HalpaBlI€H Ha W3y4YCHHE
IIPOLIECCOB YIIPABJICHUSA B MEKIYHAPOLHOM U
BHYTpeHHEM Typu3Me. CTyIeHTBl OCBaWBAIOT
HMHTETPaLUIo IIPEANPUHUMATEIIBCKUX
CTPYKTYp,  3HAaKOMSATCS  C  BONPOCAMH

This course focuses on the study of management
processes in international and domestic tourism.
Students master the integration of business
structures, familiarise themselves with the issues of
personnel management and principles  of
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XaIlBIKApaIbIK JCHrelae Oackapy MIemimMaepin
KaObUI/Iay KaruaagapbIMEH, COHJal-aK 1CKepIIiK
KEICCO3ACpAiH epPEeKIIeNIKTepIMEH TaHBICAIbI.
OKBITy HOTHIKECIHJIE CaTyAbl TAaKETTey >KOHE
Typiapasl JKUHAKTay, >kahaHABIK KOHTEKCTE
TYpUCTIK yHBIMIApabl Oackapy OuIiri MeH
JaFIbIIaphl KATBIITACca b,

yIOpaBIEHUS MEPCOHAIOM U IPUHIUIAMU
IPUHATHS  YNPABICHUYECKUX PpELICHUM Ha
PETHOHAIBHOM M MEXIyHapOJAHOM YpOBHE,
TaKKe C  OCOOEHHOCTSIMH  IPOBEAEHUS
NIEJIOBBIX ~ IeperoBopoB. B pesynbraTte
o0yuyeHHus (OPMHUPYIOTCS YMEHHUS U HABBIKH
MAKETUPOBAHUS MPOJAX U KOMIUIEKTAlUU
TYpOB, yIpaBICHUSA TYPUCTCKAMHU
OpraHM3alMsIMHU B II100aJIbHOM KOHTEKCTE.

managerial decision-making at the regional and
international level, as well as with the peculiarities
of business negotiations. As a result of the training,
the students develop skills and abilities to package
sales and package tours, to manage tourism
organisations in a global context.

ITocmpexsusummepi / [locmpexeusumeut/ Postrequisites

OHAIPICTIK MPaKTHKa

‘ HpOI/ISBOI[CTBeHHaH ITPpAKTHKA

| Apprenticeship Practice

bazoaprama rcemexwici / Pykosooumens npozpammel/ Programme manager

Ocuenxo H.A. — nedazocuxa eblibiMOapviHbly
KaHouoamul

Ozuenko H.A. — kanouoam neodazozuueckux
HAayK

Ogienko N.A. — candidate of pedagogical Sciences
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