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Kipicne

OJIEKTUBTI TIOHJEP KaTaJloTbl OKBITYJBIH KPEAUTTIK JKyheci OoMbIHIIA
KYPacCThIPbIIaAbl. OJIEKTUBTI IOHJAEP KaTajlorbl >KYMEJIICHTeH TaHjay OOMbIHIIA
TIOHJIEP Ti31MiH YKOHE OJIapIbIH KbICKA CHUIIaTTaMachlH KapacThIPaIbl.

CTyneHT MaMaHIBIKTApJbIH  MIHJACTTI KOMIIOHEHT/>)KOFaphl OKY  OpPHBI
KOMIIOHCHTIHIH  TMOHAEPIH MEHIE€pPYMEH KaTap, YCBIHBUIBIIT OTBIPFaH TaHAy
OOWBIHIIIA TIOHIEP/I1 TAHIAIT ATyl THIC.

DNEeKTUBTI MOHIEPAl TaHJayFa d1Baiizep keHec Oepemi. CTyAeHT daBali3epMeH
OipJece OTBHIPBIN, CTYACHTTIH JKEKE OKY OCIapblH KYpYy YIIIH MOHAEPre >Ka3bLIy
HBICAHBIH TOJITHIPAJIBI.

Kypmerti cryaenrrep! bimim 0Oepy TpaeKTOPHICHIHBIH O1pTYTAaCTHIFBIHBIH
oimacteipbutybl  Ci3qiH OoJalllakTa MaMaH PEeTIHJE KOCIOM JailbIHABIFBIHBI3IBIH
JeHreliHe BIKIa €TETIHIH €CTE€ CaKTaybIHbI3 KEPEK.

BBenenue

[Ipu kpeauTHON  TexHONOrMM OOyuyeHHUs pa3padaTbIBaeTCsl  KaTajor
AJIEKTUBHBIX AUCLMIUIMH, KOTOPBIA MpeAcTaBisieT co00il CUCTEeMaTU3MpPOBAHHBIN
HepeyeHb TMCUUIUIMH KOMIIOHEHTA IO BEIOOPY U COAEPKUT KPATKOE UX OMHCAHHUE.

Hapsiay ¢ n3ydeHneM AMCHMIUIMH 00S3aTENbHOTO / By30BCKOIO KOMIIOHEHTA,
CTYJIEHT JOJDKEH BbIOpATh ISl U3yYEHUS JUCUUILIMHBI KOMIIOHEHTA MO BBIOODY.

KoHcynbranmu no BeIOOPY 3JIEKTUBHBIX JUCUUIUIMH JIaeT 3/Baiizep. Bmecte ¢
HUAM CTYJIEHT 3amoyiHsgeT (opMy 3alHMCH CTYJCHTOB Ha JUCUUIUIMHBL IS
coctasienust UYII (MHauBUAYyanbHOrO Yy4€OHOTO MJIaHa).

YBaxkaemble CTyaeHTbl! BaXHO NOMHHUTB, YTO OT TOTO, HACKOJBKO
IpOayMaHHOW M 1enocTHOM Oyaer Bamma oOpa3zoBarenbHasi TPacKTOPHs, 3aBUCUT
ypoBeHb Bareit nmpodeccrnoHanbHOM MOATOTOBKH, KaK OYIyIIEro CIeIHAIUCTA.

Introduction

With credit technology of education, a catalog of elective disciplines is being
developed, which is a systematized list of optional disciplines and contains a brief
description of them.

Along with the study of the disciplines of the compulsory / university
component, the student must choose an optional component to study the discipline.

Advice on the choice of elective disciplines is given by an adviser. Together
with him, the student fills out the student registration form for disciplines to compile
an IEP (individual curriculum).

Dear students! It is important to remember that the level of your professional
training as a future specialist depends on how well thought-out and holistic your
educational trajectory will be.



CemecTp OolibIHIIA 3JIEKTUBTI IOHAepAi 061y /Pacnipenesienne 3J1eKTUBHbIX

aucuMIuiuH nmo cemecrpam /Distribution of elective courses by semester

[Tonniy ataysl / HaumenoBanue auciurminasl /The name of the discipline

Kpenutrep
cansl /
Kom-Bo

KpeIuTOB/

Numberofcr

edits

Axanemust
JIBIK
Ke3eH/
Axan
nepuo/
Academic
period

KYKBIK jxoHE chI0aiiiac >KeMKOPIIBIKKA KapCchl MOJICHUET HETi3/epi /
OCHOBBI ITpaBa M AHTUKOPPYNIIUOHHOHN KYJIBTYPHI /
Basics of Law and Anti-Corruption Culture

DKOHOMHKA JKOHE Kocimkepisik Herizmepi/ OCHOBBI SKOHOMUKH U
npennpuHuMarenscTBa/ Basics of economics and business

Kembacmbuiblk Herizaepi / OcHoBbl uepctBa / Basics of Leadership

DKOJIOTHS JKOHE TIPUIUIK Kayimnci3miri Herizaepi/ DKOJOTHS U OCHOBBI
6esonacHocth xu3HenestenpHoctu/ Ecology and Basics of Life Safety

Frumeimu 3epTTeynepaiH Heri3Aepi JKoHe akaIeMUSUTBIK XaT /
OCHOBBI HAYYHBIX HCCCAOBAHUI U aKaJIeMUUYECKOE ITUCHMO/
Basics of Research and Academic Writing

WHKm03UBTI  €3apa  OpeKeTTecy JTHKachl /JTUKAa  MHKIIO3UBHOTO
B3auMmonercteust/ Ethics of inclusive interaction
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TypucTik KbI3METTE TaMaK >KOHE MOJCHHUET CEpPBUCIH YHUBIMAACTHIPY /
OpraHu3anus TUTaHUS W KyJbTypa OOCITY)KUBaHHS B TYPUCTCKOMW
nestenpHocTH / Organization of a Food and Culture of Service in Tourist
Activity

KoHaxkalIbUTBIKTaFbl STHKAIBIK KBI3MET KOpCeTy / DTHKa 00CITyKUBAaHHS B
roctenpurMctBe / Ethics of Service in the Hospitality

Event- menemxmenti/Event- menemxkment/Event Management

DKOJIOTHSIIBIK TYpu3M/DKonorudeckuit Typusm/Environmental Tourism

Typucrik KeLIeHIepiH YUBIMAACTBIPY-1IAPYalIbUIBIK KbI3METI
OpFaHI/ISaHI/IOHHO-X03$II\/JICTB€HHa$[ ACATCIBHOCTE TYPUCTCKHX KOMILICKCOB
Organizational and Economic Activities of Tourist Complexes

Empaey-caybIKTBIpY TYpU3MIHIH PeKpeanusiIbIK pecypcTapsbl
PereaI_II/IOHHBIe PECYpPChI J'Ie‘{e6HO-03,[LOpOBI/IT CJIIBHOT'O Typu3sma
Recreational Resources of Seductive-Optimistic Tourism

TypucTik KbI3METTIH KYKBIKTHIK Heri37epi/[I[paBoBbie OCHOBBI TYPHCTCKOMN
nesrrenpHOocTH/ Legal Basis for Tourism Activity

Typuctik kp3mer ncuxonorusicsl/IIcuxonorust TypucTckon AesaTenbHOCTH/
Psychology of Tourism

Typusm KocimOpbIHIAPBIHBIH KapKbl-IIapyallblIbIK KbI3MeTi/ PHHAaHCOBO-
XO35IIICTBEHHasl  JeATelNbHOCTh mIpenmpustuii  Typusma/Financial and
economic activity of tourism enterprises

Typusmaeri Oara Oenriney/llenooOpazoBanne B Typusme/Stocking in
Tourism

Typuctik 6u3HecTI )Xocmapiay xoHe yibiMaacteipy/ [ImanupoBanue u
opranmsanus Typucrckoro 6usneca/Planning and Organization of Tourist
Business

Typusm ungycTpUsIChIHAAFEI OUM3HEC-TIPOLIECTI MoebaAey/MoaenupoBaHue
ousHec-npouecca B uHayctpuu typusma/ Modeling of Business Processes in
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Industry Tourism

Bbencenni Mapmipyrrapia TYpPHCTIK TONTHI Oackapy/YpaBlieHUE TYPUCTKOU
TPYIIION Ha aKTUBHBIX MapiipyTax/ Management of a tourist group on active
routes

Typusmaeri MHCTPYKTOPIBIK AaWbIHABIK/ MHCTpYKTOpCKas MOJTrOTOBKAa B
typu3me/ Instructor training in tourism

Typusmae 6ponnay/bponnpoBanue B Typusme/Reservation in tourism

Typusmue xommbrotepiik xone PR-rexnonorusinap / Kommnsiorepusie u PR-
texnosoruu B Typusme/Computer and PR-technologies in tourism

TypucTik KbI3METTeri HHHOBALUSUIBIK TEXHOIOTUsIap/ IHHOBAIIMOHHBIE
TEXHOJIOTHH B TYPUCTCKOM JesTenbHOCTH / Innovative technologies in
tourism activities

Typusm canacelHAarbl KOPIOPATHBTIK MOJICHHET JKOHE KbI3METKEpJIepi
Oackapy / KopropatiBHas KyJabTypa M yIpaBlICHHE IEPCOHAIOM B chepe
typusMma / Corporate culture and personnel management in tourism

TypusmHiH AaMybIH MEMJIEKETTIK peTrTey/["ocy1apCTBEHHOE PEryIHpOBaHUE
pasButus Typusma/State regulation of tourism development

TypusmHiH O€TICeH 1 )KoHE IKCTPEMANIBI TYpJiepi / AKTUBHBIC U
JKCTpeMalibHbIe BUIBI Typu3Ma / Active and extreme types of tourism

Typu3Mm/i FEUTBIME-9/TICTEMEITIK KaMTaMachl3 eTy/HayaHo-meToquaeckoe
obecrieuenne Typusma/Scientific and methodological support for tourism

KoHakkalIbUTBIK WHIYCTPHSICBIHAAFEI )K00aIbIK Kbi3MeT /[IpoekTHast
NesTeNIbHOCTh B MHIyCTPUH rocrepuuMcTBa / Project activities in the
hospitality industry

XaJpIKapanbIK JKoHE 1K1 Typu3M Typonepetunri / TyponepedTunr
MEXIYHapOJAHOIO U BHyTpeHHero Typusma / Turopereyting international and
domestic tourism

XanpIKapaJIbIK JKOHE 1ITK1 TYPU3M MEHEDKMEHT1 / MeHeKMEHT
MEXYHApOAHOTO U BHYTpEeHHEro TypusMa / Management of international
and domestic tourism

Minor

Hucrunnuna 1

Jucrunnuna 2

Hucrtunnuna 3




2 Kypc CTyleHTTepiHe apHAJIFaH 3JIeKTUBTI MoHAep / JIeKTUBHbIC U CHUILIMHBI IS CTYACHTOB 2 Kypca/
Elective disciplines for 2nd year students

KyKviK srcone coibaitnac ycemMKopaviKKa Kapcol maoeHuem He2izoepi/ OcHo6vl npaga u aumuKoppynyuoHHoU Kyavmypol/

Basics of Law and Anti-Corruption Culture

OKy maxcamul / Yueonas yenv/ Purpose

KA3AKILA

HA PYCCKOM

IN ENGLISH

Cei0aiiiac  KEMKOPJIBIKKA Kapchl — 1C-KMMBLIT
OOMBIHIIIA KYKBIKTBIK OUIIM MEH a3aMaTThIK
YCTaHBIM JKYHECIH KaIBIIITACTRIPY.

CdopmupoBaTh cUCTEMY IPABOBBIX 3HAHUM U
IPaXIAHCKOW MO3UIIMHU 110 IPOTHBOACHCTBUIO

KOpPYILIHH.

To form a system of legal knowledge and a civic
position on combating corruption.

OKbimy

Homuiceci / Pesynemamol 00yuenusn / Learning outcomes

Kypcersl CITTi asiIKTaraHHaH KeliH
OlmiMasymbLIap:

KazakcTaHHBIH KOJAAHBICTAFbl 3aHHAMACHIHBIH
HEri3ri epexenepi, MemiekeTTik Oackapy
OopraHJapbIHbIH JKYHECiH, COHJai-aK chiOaiinac
KEMKOPJIBIKKA Kapchl 1C-KMMBUIJIBIH MOHIH,
ce0ernTepi MEH LIapanapblH TYCIHETIH 00JIajbl;

- OKHUFaJlap MEH SpeKeTTepJi 3aH TYPFBICBIHAH
TaJ[JTAaNl b,

- HOPMATHUBTIK aKTiJepai KOJIAaHy, COHAaN-aK
ChIOalyac JKEMKOPJBIKTBIH ~ aliIBIH  ATy/IbIH
pyXaHHU-aJaMTepIIIiIIK TeTIKTepiH KOJIIaHAIbl;

- MEHrepyl THiC: TYpJi KyXKaTTapFa KYKBIKTHIK
Tajumay  OKyprizy  JaFabuiapbl, — cblbaidiac
KEMKOPJIBIKKa KapChl MOJEHHUETTI KETUIIIPY
JaF IbLIAPHI;

- 03 eMipiHJe ChI0aiIac JKeMKOPIBIKKA KapChl
KYKBIKTBIK O1TIMIII KOJITaHy;

- Ounyre THiC: chi0aiIac )KEMKOPIBIKTBIH MOHI
KOHE OHBIH Maiina 6oy cebenTepi; chibaiinac

ITocne ycnmemHoro 3asepuieHHsl Kypca
o0yyaromuecsi Oynyr:

- IIOHUMATh OCHOBHBIC TIOJIOXKCHUA
JEUCTBYIOILIETO 3aKOHOJATEIbCTBA
Ka3zaxcrana, CUCTEMY OpraHoB
rOCylapCTBEHHOI'O  YNPABICHUS, a TaKXKe
CYIIHOCTD, IMIPUYUHBI n MCPhI
MIPOTUBOJICHCTBUS KOPPYILINH;

- aHAJM3UpPOBATh COOBITUS W JIEUCTBHUS C
TOYKH 3pEHUs MpaBa,

- NPUMCHATHL HOPMATHBHBIC AKTBI, a4 TaKXKC
3aJIeiCTBOBATh JyXOBHO-HPaBCTBEHHbBIE
MEXaHU3MBI IPEAOTBPAILCHUS KOPPYIILINY;

- BJAJeTh: HABBIKAMU BEJIEHUS IPABOBOTO
aHaJIM3a pas3IMYHbIX TOKYMCHTOB, HaBbIKaMU
COBEpLICHCTBOBAHUSA  AHTUKOPPYNLIMOHHOU
KYJIBTYPHI,

- NPUMCHATHL B cBOEH KHU3HCACATCIIbHOCTHU
IIPABOBBIE 3HAHMSI IPOTUB KOPPYIILIUY;

- 3HaThb: CYIIIHOCTb KOPPYILIMY U IIPUYUHBI €€

After successful completion of the course,
trainees will:

- understand the main provisions of the current
legislation of Kazakhstan, the system of public
administration, as well as the essence, causes and
measures to combat corruption;

- analyze events and actions from the point of view
of law,

- apply regulations, as well as use spiritual and
moral mechanisms to prevent corruption;

- possess: skills in conducting legal analysis of
various documents, skills in improving the anti-
corruption culture;

- apply legal knowledge against corruption in their
daily activities;

- to know: the essence of corruption and the causes
of its origin; the measure of moral and legal
responsibility for corruption offenses;

- be able to: realize the values of moral
consciousness and follow moral norms in daily
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KEMKOPJIBIK ~ KYKBIK ~ Oy3yIIBUIBIKTap  YIIiH
MOPAJIbABIK-aIAMIEPIITIIK  JKOHE  KYKBIKTBIK
YKayarKepIIIiK apaiapsl;

- MeEHrepyi  Kepek: MOpaJIBIBIK ~ CaHa
KYHJIBUTBIKTApbIH 1CKE achIpy >KOHE KYHIEIIKTI
IIpaKTUKaga azlaMrepIIiIiK HOpMaJapblH
yCTaHy; xKacrap apacelHIa  ChIOaiisac
KEMKOPJIBIKKA Kapchl MOJEHUET JICHTCHIH
apTTHIPY OOMBIHIIA JKYMBIC JKacaIbl.

MPOUCXOXKICHUS, Mepy MOpajIbHO-
HPaBCTBEHHOW U IPABOBOW OTBETCTBEHHOCTHU
3a KOPPYNIIMOHHBIE TPaBOHAPYIIICHUS;

- YMETh: peanr30BbIBATH IICHHOCTH
MOpPaJbHOIO CO3HaAHHUS H cJIe10BaTh
HPaBCTBEHHbIM HOpMaM B IIOBCEJIHEBHOU
MpakTHKe; paboTaTh HAJ  IOBBIMICHUEM
YPOBHSI AHTUKOPPYNUHOHHOW KYJIbTYphl B
MOJIOICKHOM Cpejie.

practice; work to raise the level of anti-corruption
culture among young people.

Kypcmuiy kbickawa mazmynst / Kpamxoe codepacanue kypca/ Course summary

MemiekeT TMeH KYKBIKTBIH HEri3ri YFhIMIaphl
MeH Kareropusuiapbl.  KyKBIKTBIK  KapbIM-
KaTeiHacTap. KP KOHCTHTYHIHSJIBIK KYKBIFBIHBIH
Herizgaepi. KP Okimmiinik >koHE KbUIMBICTHIK
KYKpIK Herizaepi. KP  As3aMaTThIK  KYKBIK
Heri3zepi.

"CpI0aitnac KEMKOPJIIBIK YFBIMBIHBIH
TEOPHSUIBIK-oJicCHaMaNbIK Herizaepi. Cribaiinac
KEMKOPJIBIKKA KapChl 1C-KUMBLI IIAPThl PETIHIE

Ka3aKCTaHIBIK KOFaMHBIH QJICYMETTIK-
HSKOHOMMKAIIBIK ~ KaThIHACTapbIH  JKETUIAIPY.
Cri0atinac YKEMKOPJTBIK MIHE3-KYJIBIK

TaOUFATHIHBIH TICUXOJOTUSUIBIK EpeKIIeTIKTePi.
Cei0aitnac  )KeMKOPJBIKKA Kapchl MOJEHHUETTI
KAJIBIITACTHIPY.

OcHoBHbIE IIOHATHUSA u KaTeropuu
rocynapcrsa u npasa. [IpaBoBele OTHOLIEHUS.
OcHOBbl  KOHCTUTYLIMOHHOTrO mpaBa PK.

OCHOBBI aIMHUHUCTPAaTUBHOTO U YTOJOBHOIO
npaBa PK. OcHoBbl rpaxkaanckoro npasa PK.

TeopeTuko-MeToA0I0THYECKHE OCHOBBI
MOHATHS «Koppynuun». CoBeplIEeHCTBOBaHHE

COLIMAJIbBHO-DKOHOMUYECKUX OTHOIIEHUH
Ka3aXCTaHCKOTO OOIecTBa KaK YCJIOBHUS
MIPOTUBOICUCTBUIO KOPPYIILIHH.
[lcuxonoruyeckue OCOOEHHOCTH MPUPOIBI
KOpPPYIIIHOHHOTO TTOBEJICHUS.
dopmupoBaHue AHTUKOPPYILIMOHHON
KYJIbTYpBI.

Basic concepts and categories of state and law.
Legal relations. Fundamentals of the Constitutional
law of the Republic of Kazakhstan. Fundamentals
of administrative and criminal law of the Republic
of Kazakhstan. Fundamentals of civil law of the
Republic of Kazakhstan.

Theoretical and methodological foundations of the
concept of “corruption”. Improvement of socio-
economic relations of the Kazakh society as a
condition for combating corruption. Psychological
features of the nature of corrupt behavior.
Formation of an anti-corruption culture.

bazoapnama sncemexuici / Pykosooumens npozpammst/ Programme manager

Baumacosa M.JK.

| bamuwipbexosa J].C.

| Baitasova M.Zh. Batyrbekova D.S.




IKoHOMUKA HHcaHne KacinKepaiK Hezizoepi/ Ocnoebl IKonoMuku u npeonpunumamensvcmea/ Basics of economics and business

Oky maxcamul / Yueonan yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

CanayaTThl SKOHOMHKAJIBIK OMJIbI, 09CCKEIEeCTIK
opraaa KOCITOPBIHAAPIBIH TaOBICTHI
KOCIIKEPITiK KBI3METIH YHBIMIIACTBIPY/IBIH
TEOPHMSUIBIK JKOHE TXKIPUOETIK JaFabUIapbIH
KaJIBIITACTBIPY.

dopMHUpoBaHUE HKOHOMHYECKOrOo  00Opasa
MBIIUICHUSI, TEOPETUUECKUX U MPAKTHUECKUX
HaBBIKOB OpraHu3aIuu yCIIEIITHON
MpeANPUHIMATEIHCKON JIeATETbHOCTH
MIPENPUATHI B KOHKYPEHTHOH cpeie

Formation of an economic way of thinking,
theoretical and practical skills of organizing
successful entrepreneurial activities of enterprises
in a competitive environment

Hamuoiceci / Pesynomamot o6yuenusn / Learning outcomes

OKbimy
Kypcrbl CoTTI asIKTaFaHHAH KeHiH
OimiMaiymbLIap:
1- kasipri 3amMaHfbl SKOHOMHKA MPUHIUITEPI
MEH  3aHABUIBIKTapAbIH  KbI3MET  ETUIYiH,
HSKOHOMHKAJIBIK ~KaTeropusulap, MHUKPO >KOHE
MaKpOACHI e IeTi YFBIMIIBIK anmapaTrThl
TYCiHen,

2- DKOHOMUKAJBIK JKarqai bl TaIIaiabl;

3- KOCINKepJiK KbI3METTIH OChbl HeMece Oacka
TYpJIepiHiH 0a3albIK MPOLIECTEPIH OeNTien/l;

4- TaOBICTBI KOCIMKEPJIK KBI3METIHE MiHE3/eMe
Oepeni;

5- GusHEC-)KocTapabl Kypaabl )KOHE YChIHA/IBL;

6- amran OuUTiMAEpIH MaiIanbl KOCIMKEPIiK
KBI3MET YIIIiH KOJITaHa/Ibl;

7- KOCIMKEPIiK KhI3METTI SKOHOMUKAIBIK JKOHE
QJIEYMETTIK OacKapy cajlachblHAa IYPHIC MIEIIM
KaObLIIal anajbl.

IMocae ycnmemHoro
o0yuaruuecs Oyayr:

3aBeplIeHHsl Kypca

1- noHMMaTh NPUHLUMOBI U 3aKOHBI
(GyHKIMOHUPOBAHUS COBPEMEHHOMN
SKOHOMMKHM, OJKOHOMHMYECKHE KaTE€ropuy,
NOHATUMHBIA  anmapar Ha  MHKpPO- M
MaKpOYPOBHSIX;

2- aHAJIN3UPOBATh SKOHOMMYECKYIO
CUTYAaILUIO;

3- BBIJCTIATDH 0a3oBEIC mponeccoel TOro HJIn

MHOTO BHJIA IIPEeANPUHAMATENIbCKOU
NEeATEIbHOCTH,
4- naBaThb XapaKTEPUCTHUKY YCHEIIHOCTH

HpCI[HpHHHMaTeHBCKOﬁ JCATCIIbHOCTH,

5- COCTaBisTh M IMPE3EHTOBATh OH3HEC-
TUTaHBI;

6- TpUMEHATHh TONyYEHHBIE 3HAHHUS JUIS
IIOCTPOEHHUS NPUOBLIHHOMN

MPEANPUHUMATEIBCKOMN 1€ATEIBHOCTH
7-npUHUMATh  TpPaBWIbHBIE  PELICHHS B
00JIaCTH SKOHOMHYECKOTO M COLMAIBHOTO
YIIPABJICHUS IpEeANPUHUMATEIBCKON
JNEeATEIbHOCTH

After successful
trainees will:

1- to understand the principles and laws of the
functioning of the modern economy, economic
categories, conceptual apparatus at the micro and
macro levels;

2- analyze the economic situation;

3- identify the basic processes of a particular type
of business activity;

4- to characterize the success of entrepreneurial
activity;

5- make and present business plans;

6- apply the acquired knowledge to build a
profitable business

7-make the right decisions in the field of economic
and social management of business activities

completion of the course,
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Kypcmoiy Kbickawa mazmynut / Kpamkoe cooeprcanue kypca/ Course summary

DKOHOMHKA KBI3MET eTYiHIH iprei macemnenepi.
Kanuran. CypaHbic T€H YCHIHBIC HapBIFL
Bacekenectik sxoHe MoHomonus. Kacimkepiik:
TYCIHIT, = MOHI, HETI3T1  Typjaepi  JKOHE
YHBIMIIACTBIPY HBICaHIaphbl. Kacinkepiik
KbI3METTer1 Toyekenaep. KoMMepuusibIK Kymnus
KOHE OHBI Kopray Tocumuepi. Kocimkeprik
KBI3METTI Kap KbUTaHIBIPY. Kacinkepik
MOIIEHHETI JKOHE DTUKACHI.

@yH/1aMEHTAIIbHbIE poOIeMBI
(GyHKIMOHMPOBaHUS HKOHOMMKH. Kanura.
Pemok Crpoc u npegnoxenue. KonkypeHuus
n  MoHonosud.  [IpennpuHumarenscTBO:
IIOHSATHE, CYLIHOCTb, OCHOBHBIE BHIBI H
(bopmbl OpraHH3alH. Pucku B
HpEAIPUHUMATEIBCKON JESATCIIBHOCTH.
Kommepueckas TaiiHa 1 criocoObl €€ 3allUThl.
®uHaHCHpOBaHUE IIPEANPUHAMATEIBCKOU
JESATEIIbHOCTH. Kynstypa " ITHKA
NpEANPUHNMATENLCTBA.

Fundamental problems of the functioning of the
economy. Capital. The market is supply and
demand. Competition and monopoly.
Entrepreneurship: the concept, essence, main types
and forms of organization. Risks in business
activities. Trade secrets and ways to protect them.
Financing of entrepreneurial activity. Culture and
ethics of entrepreneurship.

bazoaprama rcemexwici / Pykosooumensv npozpammut/ Prog

ramme manager

JKaszvikbaesa I' K.

Tacmemuposa K. A.

TastemirovaZh.A. Senior Lecturer, Master of
Economics, Zhazykbaeva G.K.
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Kowoacuwivinvlx nezizoepi/ Ocnoswl nuoepcmea/ Basics of Leadership

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

CtyaeHTTepliH KOmIOaCIIbIIBIK KACHETTEP/i,
CTHUJIB/ICP/II, KOCIIIOPBIH, aiiMaK oHE >KaJIIbl eIl
JNeHrelinae ocep €Ty  oAicTepiH  THUIMIl
naiganany apKbUIbl alaMIap/IbIH MiHE3-KYJIKbIH
KOHE e3apa OpeKeTTecylH THIMAlI Oackapy
oicTeMeci MeH MPaKTUKACHIH MEHIEPY

OBnazieHue CTYIGHTaMHU METOJOJIOTHEH U
NPAaKTUKOH  3(P(PEKTUBHOTO  yIpaBJICHUS
MOBEJICHUEM U B3aWMOJCHUCTBHEM JIIOJEH
nyreM  3(QQEKTHBHOTO  HCIOJIb30BAHUS
JUICPCKUX  KayecTB, CTWJIEH, METOJOB
BIIMSIHUS HA YPOBHE MPEINPUATHS, PETHOHA U
CTpaHBbI B I1EJIOM

Students' mastery of the methodology and practice
of effective management of human behavior and
interaction through the effective use of leadership

qualities, styles,

methods of influence at the

enterprise level, the region and the country as a

whole

OKbimy

Hamuoiceci / Pesynomamot o6yuenusn / Learning outcomes

Kyperbl coTTi  asiKkraraHHaH KeiliH Ourim
ajlyubliap:

1. OGackapyaelH OapiblK  JAeHrewaepiHaeri
yUBIMIApIaFbl  KOMIOACIIBUIBIK ~ MOCENIeNepiH
TEOPUSATBIK  KOHE  MPAKTUKAIBIK  IIENIyre
FBUTBIMM  KO3KapacThlH MOHI MEH OJICTEepiH

TYCiHei;
2. 0acKapyIIBUIBIK MIHIETTEepAl HIenmry YIIiH
KOeII0aCUIbIIBIK IIEH OWJIIKTIH Heri3ri

TEOpUsTIapbIH KOJIaHAa/IbI;
3. keke OachIHBIH AaPTHIKIIBUIBIKTAPEl MEH
KEeMIITIKTEPiH ChIHU Oaranmaiipl;

4. YKbIMJIa )KYMBIC 1CTEY; 9JIEyMETTIK MaHbI3bI
MoceNenep MeH YHAepicTepai Tajjaay, TOMTHIK
OUHAMHMKA  YIEpiCTepiH JKOHE  KOMaHJaHbI
KAJBINITACTRIPY KAaFUAATTaphIH OlTy HETi3iHIe
TONTHIK JKYMBICTBI THIM/II YHBIMIACTHIPAJIBI;

5. TYJIFaapaibIK, TOTTBHIK KOHE
YUBIMIACTHIPYIIBIIBIK ~ KOMMYHUKALUSTIAPIbI
Tanmay >KoHe Ko0ananapl;

6. iCKepJiK KapbIM-KAaThlHAC JaFJblUIapblHA e

Ilocsie ycnmemHoro 3aBeplleHHsi Kypca
o0yuaruuecs OyayT:

1. noHUMaTh CYIIHOCTH U METOABI HAyYHOI'O
MoJIX0/1a K TEOPETUIECKOMY u
MPAKTUIECKOMY pELIEHHIO npobiem
JUIEpPCTBA B OPTaHU3AIMIX HAa BCEX YPOBHSIX
yIpaBICHHUS;

2.  WCIOJIb30BaTh  OCHOBHBIE  TEOPHH
JUAepcTBAa M BIACTH UL PEUICHUS
yIpaBIeHUYECKHX 33]1aY;

3. KPUTHYECCKH OLICHMBATh  JINYHBIC
JIOCTOWHCTBA U HEJIOCTATKHU;

4. paboTaTh B KOJIJIEKTUBE; aHAJIU3UPOBATh
COLMAIILHO  3HAa4MMble  HPOOJIEMBI U
nporecchl,  3PHEKTUBHO OpraHU30BaTh
TPYNIIOBYI0 paboOTy Ha OCHOBE 3HAaHUS
MpOLECCOB  TPYNIIOBOM  JUHAMHUKHA U
MPUHIMIIOB (HOPMUPOBAHUS KOMAH]IBL;

5.  aHajNM3upoBaTh U MPOEKTUPOBATH
MEXJIMYHOCTHEIE, TPYMIOBBIE u
OpraHHu3alIOHHbIE KOMMYHHKAIUH;

After successful
trainees will:

completion of the course,

1. to understand the essence and methods of a
scientific approach to the theoretical and practical
solution of leadership problems in organizations at
all levels of management;

2. use the basic theories of leadership and power to

solve management

problems;

3. critically evaluate personal strengths and

weaknesses;

4. work in a team; analyze socially significant
problems and processes, effectively organize group
work based on knowledge of group dynamics
processes and principles of team formation;

5. Analyze and design interpersonal, group and
organizational communications;

6. possess business communication skills; diverse
management styles depending on different
situations; methods and techniques for researching
leadership qualities, technologies for developing

leadership abilities

12




Oomy, op TypJi OKaFmaiiapra OalJaHBICTBHI
OackapyablH amyaH TYpJIi CTHIIbJEpiHEe ue 0oy,
KOIIOACHIBUIBIK KAaCHETTEP/l 3epTTey oicTepl
MEH omicreMernepiue, KoI0acIbUIBIK
KaOumeTTepal JaMbITy TEXHOJOTHUSJIAphIHA He
Ooaanl

6. oOylamaTe HaBBEIKAMH JIEJIOBOI'O OOIIEHUS,
MHOTOOOPa3HBIMH CTWJISIMH YTIPABICHUS B
3aBUCHMOCTH OT PAa3JIMYHBIX CHTYAIHid;
METOJaMM U METOJAMKAMH HCCIIEIOBaHUS
JUACPCKUX KAUeCTB, TCXHOJIOTHSIMH Pa3BUTHS
JUACPCKUX CIIOCOOHOCTEN

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepycanue Kypca/ Course summary

KomOacpUIbIKTEIH ~—~ TaOUFaTl MEH  MOHI.
Kembacnibuibik KOHE MEHE/KMEHT.
KenbacuibIbIKTBIH JOCTYPII KOHIICIHSIIAPHIL.
Ke16acuibuibIKThIH WHHOBAITHSUTBIK
KOHIIeNUsuIapbl. TonTap, KoOMaHIaiap >KOHE
KoMaHa Kypy. KendacuibIHbIH JaMybI.
Osrepicrepai  Ky3ere  acelpy  Ke3iHeri
kemOactbUIbIK. KermbacibuiblK Macenenepi

[Ipupona u cymHoCcTh MuaepcTBa. JlugepcTro
U MEHEKMEHT. TpaguiimoOHHbIE KOHIICTIIIUI

aunepcrtBa.  VIHHOBalMOHHBIE — KOHUEMIIMHA
JTUACPCTBA. ['pynmsi, KOMAaH/IbI u
KoMaHmooOpazoBanue. PasButme nuaepa.

JIunepcTBO MpHU OCYIIECTBIEHUU U3MEHEHUH.
[Ipobnemsl MuaepcTBa

The nature and essence of leadership. Leadership
and management. Traditional leadership concepts.
Innovative leadership concepts. Groups, teams, and
team building. The development of a leader.
Leadership in making changes. Leadership
challenges

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Tobwvinos K. T.

| Monoazanuesa H /]

Tobolov K. T., Moldagalieva N.D.
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IKo02un Hcane mipwinik Kayincizoizi Hezizoepi/ Ikonocua u ocnoewvl dezonacnocmu rxncusnedeamenvinocmu/ Ecology and Basics of Life Safety

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

TaburaTelH  JKOHE  KOFaMHBIH

JaMybIHBIH
HET13T13aHIbUIBIKTaphl Typalibl Oip TyTac TYCIHIK

ChopmupoBaTh 1ETOCTHOE IMPEICTaBICHHUE
00 OCHOBHBIX 3aKOHOMEPHOCTSIX Ppa3BUTH

To form a holistic view of the basic laws of the
development of nature and society..

KaJIBINTACTBIPY. PUPOJIBI U OOIIECTRA.

Oxvimy nomuaiceci / Pezyiomamut 06yuenusn / Learning outcomes
Kypcrbl CoTTi asiKTaraHHAaH keiiin | Ilocsie ycmemHoro 3aBepumienusi kypca | After successful completion of the course,
oiriMmasymbLIap: odyuaromuecst OyayT: students will be:

1 Tipi opraHM3MIEpIiH TIPUIUTIK OpTAachIMEH
HeTi3Ti

@3apa  OPEKEeTTEeCYyiH  AaHBIKTAUTHIH
3aHIBUTBIKTap/IbI O1y;

2 DKOJIOTHSITBIK (haKTOPIAPBIH KIKTEIYyiH OUTy

3 opraHu3MIEpAiH OMIpJIIK OpTachl Typajbl

TYCIHIK OOJTybI

4  DKONOTHUSIIBIK  JKYyHenep  YFhIMIapbIHBIH
Heriznepin MmeHrepy 5 TaOuraTTsl KOpFayablH
XKoHe TaOWFaTThl TUIMJII MainanaHyIblH HETi3Ti

MIPUHITUTITEPIH O1ITY;

6 AHTPOTIOTEH/IIK KBI3METTIH
QJIEYMETTIKIKOJIIOTUSIIBIK ~ calfapblH  OoynKait
oury;

7 TIPIIUTIK ~ KayilCi3AiriHiH TEOPUSIIBIK

Heri37IepiH MEHTepy

8 TeTeHIie xarainap Ke3iHe alFalIKbl KOMEK
nmaijmanaHa
xobanay

KepceTe OlTy TEXHOJOTHSIIAPIbI
OTBIPBIT, MaMaHABIK  OOWBIHIIA
KBI3METIH KY3€Te achIpaJibl.

1 3Hatb  OCHOBHBIE  3aKOHOMEPHOCTH,
OTIPENICISAIONINE  B3aUMOJCHCTBUS  SKUBBIX
OpPraHU3MOB CO Cpefoi OOUTaHUS;

2 3HaTh KIACCH(PUKAIMIO DKOJIOTHYECKUX
¢bakTopoB

3 Hmetrp mnpenacTaBiIeHUs O JKU3HEHHBIX
cpelnax OpraHu3MOB

4 Bnanerts OcHoBaMu
9KOJIOTUYECKHUX CUCTEM

IIOHATHUAMU

5 3HaTh OCHOBHBIE MPHUHIMIBI OXPaHBI
MIPUPOJIBI U paloHaIbHOIO
IIPUPOIONOIB30BAHUS;

6 YMmers IIPOTHO3UPOBAThH
COLIMAJIbHODKOJIOTHYECKHE MIOCJIEACTBUS
AHTPOIIOTEHHOMN AESITeTbHOCTH;

7 Bnagerb TEOpeTMYECKMMHM  OCHOBAMH

0€30MMaCHOCTH KU3HEAEITEILHOCTH

8 VYMeTh OKaspBaTh MEPBYIO IMOMOIIL MPH
I-Ipe:’;BI)I‘-IaI‘/'IHBIX craguiax ¢ HpI/IMeHeHI/IeM
COBpPEMEHHBIX
MH()OPMAITMOHHOKOMMYHHKAITUOHHBIX
TEXHOJOTHMH B 00JIACTH  DKOJIOTHYECKUX,
(U3HOTOTHICCKHIX u TUTHEHUYECKUX

1 To know the basic patterns that determine the
interactions of living organisms with the
environment;

2 Know the classification of environmental factors
3 Have an understanding of the living
environments of organisms

4 To know the Basics of the concepts of ecological
systems

5 To know the basic principles of nature protection
and rational use of natural resources;

6 Be able to predict the social and environmental
consequences of anthropogenic activities;

7 Possess the theoretical foundations of life safety
8 Be able to provide first aid in emergency

situations using modern information and
communication technologies in the field of
environmental, physiological and hygienic

research.
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‘ HUCCIIEJOBAHUH.

Kypcmoiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

TipminikTiH HErisri opranxapbl MOMYJISLHUSIBIK
JKOJIOTHS, OipJecTIKTepIIH JKOHE
IKOXKYHENepAiH dKoJorusi, brnocdepa ,emip cypy
KAyINCI3ITHIH TEOPHSUIBIK HEeTi3aepi

OcCHOBHEBIE Cpcabl JKHU3HH, NONYIAIUOHHAA
9KOJIOTHs1, IKOJIOTHSI COOOIIECTB U IKOCHCTEM,
ounocdepa, TEOPETUICCKHE OCHOBBI
0€30MaCHOCTH KU3HEICATEITHOCTH

Basic living environments, population ecology,
ecology of communities and ecosystems,
biosphere, theoretical foundations of life safety

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

Tobwinos K. T.

‘ Monoazanuesa HJ]

\ Tobolov K. T., Moldagalieva N.D.

Fouabivu 3epTTeyaepain Herizaepi skoHe akaeMHsUIBIK XaT/ OCHOBBI HAYYHBIX HCCJIEI0BAHNI H akaeMuueckoe mucbmo/ Basics of Research

and Academic Writing

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

FouibiMu - ofimayasl  JaMbITy KOHE  FBUIBIM
KYHECIHJIe 3epTTey >KYMBICBHIHBIH JIaFblIapblH
KaJIBIITACTBIPY

Pa3Butne HAy4YHOTO MBIIIUICHUS "
(bopMHpOBaHNE HABBIKOB HCCIIEI0BATENBCKOM
paloThI B CUCTEME HAYK

The development of scientific thinking and the
formation of research skills in the system of
sciences

OKbimy

namuceci / Pezyiomamol 00yuenus / Learning outcomes

Kypcrbl COTTI KeiliH
oiniManymbLIap:

Oenriai Olp FBUIBIMIBI 3€pPTTEYIiH FBUIBIMU
OMICTEP1 MEH QJIICTEPIH KO AAHA/IBI;
FBUIBIMM ~ MOTIHJAEpIIH  o/iCHAMachl
TaJIJTaybIH TaHJAWIbl;

3epTTey MIHIETTEPiH LIEeNly YIIiH Ka3ak, OpbIC

asiKTaraHHaH

MCH

KOHE IIeT TUIAepiHae kasz0aia HbICaHa
KOMMYHHKAIUSFA TYCEeli;

©31H1H FBUIBIMU-3EPTTEY KbI3METIH/IE
aKIMapaTThIK-KOMMYHUKAITHSUITBIK
TEXHOJIOTHSIIAp IbIH opTypii TYpJIEpiH:
WHTEPHET-PECYpCTaplibl,  aKmapaTTel  i31ey,

caKTay, eHJiey, KOpray >KoHe Tapary OoHbIHIIA

IMocae ycmemHoro
o0yuaruuecs Oyayr:
MPUMEHATh HAyYHbIE METOJbl U MPHUEMBI
HCCIEA0BaHUS KOHKPETHOM HAyKU;

BBIOMpaTh METOAOJIOTUIO U CHOCOO aHam3a
Hay4YHBIX TCKCTOB!:

KOMMYHHMIIMPOBAaTh Ha Ka3aXCKOM, PYCCKOM U

3aBepuIeHHs] Kypca

HWHOCTpaHHOM SI3BIKax JJIsL PEIICHUA
HCCIIEI0BATENbCKUD 3a/1a4:

HCIIOJIb30BaTh B CBOEH Hay4HO-
HCCIIEI0BATENbCKON JESATENIBHOCTH
pa3nuyHbIe BUJIbI MH(pOPMaIMOHHO-

KOMMYHHKAIIUOHHBIX TEXHOJIOTHH: HHTCPHCT-
pecypchl, 00J1auHbIe U MOOUJIBHBIE CEPBUCHI

After successful
students will be:
apply scientific methods and techniques for the
study of a specific science;

to choose a methodology and method of analyzing
scientific texts:

to communicate in Kazakh, Russian and foreign

completion of the course,

languages to solve research problems:
to use various types of information and
communication technologies in their research

activities: Internet resources, cloud and mobile
services for searching, storing, processing,
protecting and distributing information.
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OYJITTBI JKOHE MOOWIIBTI CEpPBUCTEP/I | IO MOUCKY, XpPaHEHHIO, 00pabOTKe, 3alIUTe U
naiijananaipl. pacnpocTpaHeHnI0 HHHOPMALIUH.

Kypcmoiy Kbickawa mazmynut / Kpamkoe cooepncanue kypca/ Course summary
ITon  OKBITBUIATBIH  cajajgarbl  FeUIbIMK | JlMcuuiuiiHa HampaBieHa Ha —wum3ydenue | The discipline is aimed at studying the methods of
3epTTeyJiep 9ICTepi MEH aKaJeMHsUIBIK XaTThl | METOJOB  HAy4yHbIX  HccienoBanuit  u | scientific research and academic writing in the
3eprreyre OarbiTTanFadH. bimiM - anmymbuiap | akagemuueckoro muchbMa B m3ydaemoit | field under study. Students will get acquainted with
TYKBIPBIMJIAMAIBIK alapaTiieH jKoHe 3epTrey | obnactu. OOydarommecs o3Hakomsitcest ¢ | the conceptual apparatus and the main stages of

JKYMBICBIHBIH HETI3T1 Ke3CHJepiMeH, 9iCTEepIiH
KIKTEITyiMEH, OJlapJbl KOJJIaHy cajajapbIMEeH
TaHBICA/IBI. Binim aTyIIbLIIap FBUIBIMH
3epTTeYJIepi CaHIBIK JKOHE CalaJbIK Talaay
JaFIbUIaPBIH UTEPYTe XKOHE OHBIH HOTHXKEIEPiH
aKaJeMISUTBIK OpTa/la MakaJaMeH OasHaamaniap
TYpIiHJIE YChIHYFa YHpeHei.

MOHSATUWHBIM ~ anmapaToM W OCHOBHBIMH
JTallaMHM MCCIIEN0BATEIbCKON AeSITEIbHOCTH,
KJIaccu(PUKAIMEe METOJ0B, O0JacTIMU HX

npumenenus.  OOydaromuecs — Haydarcs
BIaJleTh HAaBbIKAMU KOJIMYECTBEHHOI'O U
Ka4yeCTBEHHOIO aHaJn3a Hay4YHBIX

HCCIIEA0BAHUN U NIPEACTABIIATH PE3Y/IbTaThl B
BUJE MYyOJUKAUMW U  BBICTYIUICHHH B
aKaJIeMUYECKOU cperie

research activities, the classification of methods,
and areas of their application. Students will learn to
master the skills of quantitative and qualitative
analysis of scientific research and present the
results in the form of publications and speeches in
the academic environment

bazoaphama rcemexuici / Pykosooumensv npozpammut/ Prog

ramme manager

Manvwaxosa B.B.
Mazucmipi

— aea OKbImMyuivl, Mypusm

Manvwaxosa B.B. —
npenooasameib, Ma2ucmp mypusma

cmapuiuil

Malshakova V.V. — senior lecturer, master of
tourism
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Huknrosuemi o3apa apekemmecy IMuKacol /ImuKka UHKAI03UeH020 e3aumodeticmeus/ Ethics of inclusive interaction

OKy makcamut / Yueonan yenwv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

bimiM amymeiap apachlHIa HHKIIO3UBTI  ©3apa

dopmupoBaHue y 00yJarOIINXCSI HHKJIFO3UBHOM

Formation of an inclusive culture and socio-

OPEKETTECTIKTIH HHKJIIO3UBTI MOJEHHETI MEH | KyJIbTyphl M  coluaibHO-TicHxojorudeckux | psychological foundations of inclusive interaction
QNICYMETTIK-TICHXOJIOTHSUTBIK HETi3[epiH | OCHOB MHKIIFO3MBHOTO B3aHMOICHCTBUSI among students
KAJIBIITACTBIPY

Oxbimy namuorceci / Pesynomamut 06yuenus / Learning outcomes
Kypcrbl CoTTIi asiKTaraHHAaH keiiin | ITocsie ycmemHoro 3aBepumienusi kKypca | After successful completion of the course,
olriMasymbLIap odyuarommecsi OyayT students will be

- OJIEYMETTIK-TICUXOJOTHSUIBIK OUTIMIII  MyTeleK
aJlaMJIapMEH KapbIM-KaTbIHACTA KOJIaHY.

- JKeke Ky3bIpeTrTep KOJJIaHy MYTeICKTePMEH
KOHCTPYKTHUBTI KapbIM-KAaThIHACTBI KaJBIITACTBIPY
YILIH. .

-IIpumensth COLIMANIbHO-TICUXOJIOTHYECKHE
3HaHUS BO B3aumoaencTBuu ¢ gunamu ¢ OB3.

- TIpuMeHSATh JIMYHOCTHBIC KOMITCTCHIIMH JUISI
(hopMupoBaHUs KOHCTPYKTHBHOTO
B3auMojaercTBus ¢ auiamu ¢ OB3.

- Apply socio-psychological knowledge in interaction
with persons with disabilities.

- Apply personal competencies to form constructive
interaction with persons with disabilities.

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

Wukmo3ust  Geniri  peTiHae — KapbIM-KaThIHAC
9TUKAchl. VIHKIIIO3MBTI e€3apa OpEKEeTTECTIKTIH
MICUXOJIOTHSUTBIK HETi3epi. Myrenekrepai OHanTy
KOHE  QJEYMETTIK-TICUXOJOTHANBIK  Oelimaey
Mocenenepi;  KOMMYHHMKATHBTIK — KY3BIPETTLIIK,
e3apa OpEeKeT €Ty OTHUKAchl MEH MOJIICHHETI,
MYTEIeKTepl KaOblUIay CTEPEOTHNTEPIH KEHY
AKOHE OJIapMEH KapbIM-KaThIHAC KEe31HJE KapbIM-
KaTblHAC KEJEepruiepiH KeHy JKOJJapbl MeEH
oxicrepi

Ortuka OOIIEHUs Kak 4acTb  MHKJIO3UMU.
Ilcuxonmormueckue  OCHOBBI ~ MHKJIIO3MBHOTO
B3auMoieiicTBus. IlpoOnemsl peabunuranuu u
COLMAIIBHO-TICUXOJIOIMYECKOM alanTaluy JIUI] C

WHBAJIUIHOCTBIO, KOMMYHHKaTUBHaA
KOMIICTCHTHOCTD, J9THKa n KyJbTYypa
B3aI/IMO,I[eI>'ICTBI/IH, CIIOCOOBI u METOAbI
OpeoaOJICHUA CTCPCOTUIIOB BOCHPUATUA JIUL C
HWHBAJIUAHOCTBIO n npeOa0JICHHUA

KOMMYHUKATHBHbBIX OapbepoB IpU OOLIEHUH C
HUMH.

Ethics of communication as part of inclusion.
Psychological foundations of inclusive interaction.
Perception of people with disabilities in society and
culture. Problems of rehabilitation and socio-
psychological adaptation of persons with disabilities;
communicative competence, ethics and culture of
interaction, ways and methods of overcoming
stereotypes of perception of persons with disabilities
and overcoming communicative barriers when
communicating with them.

bazoapnama sncemexuici / Pykosooumens npozpammst/ Programme manager

Ypoabaesa JIE.

| llapxomenko H.A.

Paxmamynuna A.P.
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TypuCTIK KbI3METTE TaMaKTaHy/ bl YUBIMAACTBIPY JKOHE KbI3MET KopceTy MojieHreTl/ OpraHu3anusi MUTaHus U KYJbTypa 0OCITYKUBAHUS B TYPUCTCKOM
nestenpHoctr/ Organization of a Food and Culture of Service in Tourist Activity

Oky maxcamul / Yueonan yenv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH
TamakTanyapl  YHBIMIACTBIPYABIH  opTypii | O3HakoMuTh ¢ pasnuuabiMd  Gopmamu | To familiarize with different forms of catering:
TYpJICPIMEH  TaHBICTBIPY: CTal[MOHAPJIBIK, | OpraHW3alMy  TNHTAHUS:  CTalroHapHoe, | stationary, off-site, during sports trips and travels.

KOIIIeNi, CIOPTTHIK JKOPBIKTap MEH casxarTap
OapeICBIHIA. OJICYeTTI KJIMEHTTEpIIH JKac,
KOH(ECCUSIBIK, YITTHIK, €MIIK-MEIULMHAIIBIK
epEeKUICNKTEPiH €CKepe OTBIPHII, CAHUTAPIIBIK-
TMTUEHAJIBIK, TEXHOJIOTUSJIBIK, (U3UOIOTHUSIIBIK
CTaHJIapTTapMeH HKOHE TaMaKTaHy
HOpMaJlapbIMEH  TaHBICTBIPY,  KOHaK  YH,
MelpaMxaHa KbI3METi, TYPHUCTIK KOCIMOPBIHAAP
YCBIHATBIH KbI3METTEP Typajbl TYCIHIK Oepy.

BBIC3JJHOE, B XOJI€ CIOPTUBHBIX IIOXOJOB U
nyremecTBuil. [lo3HaKOMUTE C CaHHUTapHO-
TMTHEHUYECKUMH, TE€XHOJIOTUYECKUMH,
(U3NOTOTHYECKUMH CTaHAaPTaMU 1 HOPMaMH

MUATaHUS C Y4ETOM BO3pACTHBIX,
KOH()ECCHOHAIIbHBIX, HaIMOHATLHBIX,
J1Ie4e0HO-MEIUIIMHCKUX 0ocoOeHHOCTEH

IIOTEHIMAIbHBIX KIMEHTOB, 1aTh IOHATHE O
TOCTUHUYHOM, pECTOpaHHOM CEepBHCE,
ycllyrax, IpeIoCTaBIsE€MbIX TYPUCTCKUMHU
NPEANPHUATUIMU.

To familiarize with sanitary-hygienic,
technological, physiological standards and norms
of nutrition, taking into account the age,
confessional, national, medical and therapeutic
features of potential customers, to give a concept
of hotel, restaurant service, services provided by
tourist enterprises.

Okbimy

Hamuoiceci / Pesynomamot o6yuenus / Learning outcomes

KypeTsl ¢oTTi agKTaraHHaH KeiiiH

olmiMaymbLIap

1. MogenuertiH Oip Gediri peTiHae CepBUCTIH
TEOPHSUIBIK HETI3/IEpiH; JKEKe CEepBUCTIH

EPEKIIeTKTEPIH; CEPBUCTIK KbI3MET
TYpJEpiH; KbI3MET KOpCceTy TpOLEeciHiH
TaKTUKACHIH OLTy.

2. Konak vyiinepae Typucrepre  KbI3MET
KepCceTy MacenenepiH OuTiHI3.

3. Ochl KbI3MET KOpCeTy  CaJachbIHJAFbl

KBI3METTEP/IIH Camnachl, OHIMHIH TYTBIHY
HOpMaJapbl, MO3ipJep MEH AueTanap.ibl

ITocsie ycnemHoro 3apepuieHus Kypca
o0yyarommecsi OyayT
1. 3HaTh TEOpeTHYECKHE OCHOBBI CepBHCA

KaK 4acTh KYJIbTYpbl; OCOOEHHOCTH
JUYHOTO CEpBWCA; BHIOB CEPBHUCHOM
NesITebHOCTH; TaKTUKU nporiecca
o0cITy>)KMBaHUSI.

2. 3HaTh poOIeMBbI 00CITy’)KUBaHUS
TYPHCTOB B TOCTHHHIIAX.

3. AHanM3upoBaTh KOHKPETHBIE YCIOBHA,

opu  KOTOPBIX (hopMHpYeTCs KadecTBO
yCcIyr B JIaHHOW cdepe 0oO0CTy>KUBaHMS,

After successful
students will be
1.Know the theoretical basis of service as a part of
culture; peculiarities of personal service; types of
service activity; tactics of service process.

2.Know the problems of tourist service in hotels.

3. analyze the specific conditions under which the
quality of services is formed in the given sphere of
service, norms of products consumption,
recommendations on menu and rations drawing up,
technological and sanitary-hygienic requirements
to the personnel, premises, equipment, quality of

completion of the course,
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Kypy OOMbIHIIA YCHIHBICTAp, MEpPCOHANFa,

yi-xkaiinapra, xaOIbIKTapra, OacTamKbl
OHIMIICPIIH carachlHa KOMBLIATHIH
TEXHOJIOTHSUTBIK JKOHE CaHUTAPJIBIK-
THTUCHAJTIBIK ~ TaJanTap  KaJbIITacaThlH
HAKTHI JKarIailiapibl Tajaaay.

Typucrepni TaMaKTaH]BIPY
KOCIITOPBIHAAPBIHA (KoHaK yinep,
Kemnuarrep, Jsarepbiiep, CTallMOHAPIIBIK

KOHE TYpPaKThl €Mec Jemalibic Oazaapbl)
KOMBUIATBIH CAHUTAPJIBIK KOHE TEXHUKAJIBIK
HOpMaJlap MEH TaJlalTapfbl CaKTay.
ABBIK-TYJIK HIBIFBIHIAPBIHBIH ~ CMETAChlH
’Kacail OLTy: a3bIK-TYJIIK CaThII aly, OJap.ibl
OyBINI-TY1O0, TachIMallfay, KaiWta eHuey, yi-
JKalap MEH KYpbUIBICTap/ibl NaigaIaHy.

Pauvioner: OoKaMIbI KYHBIH,
MayCBIMIBUIBIFBIH, TYTBIHYIIBLTAPIBTH
€peKIeNiriH  (KbIHBICHI,  JKacChl,  YJITHI,

KOH(ecCUsIbIK KaThICTBUIBIFBI kKoHE T.0.)
ecKepe OTBIPBIN d3ipJaeii Oiy.
TpekuHTTEpIE KIUSHTTEp MEH CYHeMemaey
Opuraganapsl YILIiH capajaHfaH
TaMaKTaHy/Abl YHBIMIACTHIPY JaFIblIapbIHA
ue 60I1y; TOJBIK aBTOHOM/IBI MapIIpyTTapia
KOHE OHIMIEPIl, OTBIHIBI, KaOIBIKTHI,
TaMaKTaHJBIPYABl  TOJIBIKTBIPY  MYMKiH
OoJFaH Jkaraiiapa.

Tamakrany Ke3iHIE  TYTBIHYLIBUIAP/IbIH
OpHAJlaCKaH JKepiHe, eiHe OalIaHbICThI
BIKTMMaJ CYpaHBICTapbIH OoJKay; TaOuFu-
KIMMATTBIK  JKaFfainap;  MapIIpYTThIH

. metn

. IIporno3upoBath npu

HOPM pacxojia MPOIYKTOB, PEKOMEHIAIIUU
[0 COCTaBJICHHUIO MEHIO M PpALMOHOB,
TEXHOJOTHYECKHE u CaHUTapHO-
TUTUEHUYECKUE TPeOOBaHUS K MEPCOHAITY,
MOMEIEHUsIM, 000PYAOBAHUIO, KAYECTBY
HCXOJIHBIX MPOAYKTOB.

. CO6J'IIOI[3TL CAHUTAPHBIC U TCXHHUYCCKHEC

HOPMBI B TpeOOBaHUS, MPEABIBIIEMBIC K
MPEANPHUATHIM MATAHUS TYPHUCTOB
(TOCTHHHIIBI, KEMITHHTH, nareps,
CTallMOHAPHBIE M HEPeryJsipHbIe 0a3bl
OT/IbIXA).

. YMeTh COCTaBIISITh CMCTY pPaAcXxodOB Ha

MUTaHUE: TPUOOPETEeHHE MPOJIYKTOB, HX
(acoBka, TpaHCIIOPTUPOBKa, MepepadoTKa,
JKCIUTyaTanus MMOMEILICHHU I u
COOPYKEHHUM.

. YMeTh pa3pabatrbiBaTh palioH C Y4ETOM:

MIPENIONIaracMoOl CTOMMOCTH, CE30HHOCTH,
cenu(puKd KIMEHTOB (II0JI, BO3pACT,
HaI[MOHAJIHOCTH, KOH(eccuoHanbHas
MPUHATICKHOCTD U T.1.).

HaBbIKM 10  OpPraHU3aLUH
mudGdepeHIIMPOBAaHHOTO — MHUTAaHUSA IS
KJIMEHTOB M Opuraj CONpOBOXIEHHUS B
TPEKHHTaX; Ha MOJHOCTHIO aBTOHOMHBIX

Mapumpyrax, M B ClIydasX, Korja
BO3MOXHO  TIONOJIHEHHE  MPOIYKTOB,
TOIJIMBA, 000OPYJIOBaHUS, KEUTEPUHT.

OpraHu3aluu
NUTaHUs BO3MOIXKHBIC 3alIPpOChbl KJIIMCHTOB,
CBSI3aHHBIE Cc MECTOM, CTpaHoi

initial products.

4.0bserve sanitary and technical norms and
requirements for tourist catering enterprises
(hotels, camps, camps, stationary and irregular
recreation centers).

5.To be able to make an estimate of expenses for
catering: purchase of products, their packing,
transportation, processing, operation of premises
and facilities.

6.To be able to develop a ration taking into
account: expected cost, seasonality, specificity of
clients (gender, age, nationality, confessional
affiliation, etc.).

7.Have skills in organizing differentiated meals for
clients and escort teams in trekking; on fully

autonomous routes, and in cases Wwhere
replenishment of food, fuel, equipment, catering is
possible.

8. Predict, when organizing meals, the

possible requests of clients related to the place,
country of stay; natural and climatic conditions; the
nature of activity and physical complexity of the
route; confessional and ethnicity of the client's
family; and the nature of the route.1. Know the
theoretical basis of service as a part of culture;
peculiarities of personal service; types of service
activity; tactics of service process.
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OeJICeHIITIrT MeH (PU3MKAIIBIK KYPACILIITi;
KOH(ECCHUSUTBIK KOHE ITHHKAIBIK, YIITTHIK
TaramJ1ap by JOCTYpJIepi; Oara-camna
KaTbIHACTAPHI JKOHE T. 0.

peObIBaHMS;
YCIIOBHM;  Xapakrepa
(buzmveckoi
KOH(ECCHOHATILHON
MIPUHAIICKHOCTH;
HAILIMOHAIBHOMN

1[EHA-Ka4eCTBO U JIp.

CJIOKHOCTHU

KYXHH;

IMPUPOJHO-KIUMATHICCKUX

aKTUBHOCTH H
MapuipyTa,
Hu STHUYECKOU

TpaauLi
COOTHOIIEHHUS

Ilpepexeuzummepi / Illpepexeuzumot / Prerequisites

TypusmHuiH OenceHai TYpJiepiHiH TEXHHKACHI
MEH TaKTHKAaCHI.

Texuuka u
Typu3Ma.

TaKTHKa

AKTHUBHBIX

BHUJIOB

Technique and tactics of active types of tourism.

Kypcmuiy kbickawa mazmynst / Kpamxoe codepycanue kypca/ Course summary

[Tonai oky GapeicbiHAa OUNIM amymibUiap KOHAK

yi KOCIITOPHBIHAA TaMak OHJIIpIiCIH
YUBIMIACTBIPYMEH; CHOPTTHIK-TaHBIM/IBIK
TypJapaa KOHE CEPBUCTIK KbI3METTI
YUBIMIACTBIPY ~ MOCENeNepiMeH  TaHBICAJIbI.

Ke3mMeT kepceTy MOACHHMETIHIH MOHI MeEH
MaHBI3bIH, KBI3MET KOPCETy MOJCHUETIHIH
aCMeKTUIepiH, KbI3MET KOpCeTy CallachlHbIH
HETri3r1 KOPCETKIMITEPiH KOHE XalbIKKa KbI3MET

B XoJie H3y4YCHUS

THACIUIUIMHEI,

oOyyaromuecs: 3HaKOMATCA C OpraHu3anuei

NNpOU3BOJACTBA TIMTAHUMA

Ha TOCTHMHHUYHOM

NPEANPUATHH; B CIIOPTUBHO-
[I03HABATENIBHBIX Typax MW  BOIPOCAMHU
OpraHu3aly  CEPBUCHOW  JEATEIBHOCTH.
PaccmarpuBaroT CyIHOCTP M 3HAYEHHE

KyJIbTYpbl CEPBUCA, W ACHEKThl KYJIbTYpPbI

o0cTyXKUBaHUS,

OCHOBHBIX

oKa3arejien

During the study of the discipline, students are
familiarized with the organization of food
production at the hotel enterprise, in sports and
educational tours and the organization of service
activities. Consider the essence and importance of
service culture, and aspects of service culture, the
main indicators of service quality and level of
service to the population. Service etiquette at
hospitality enterprises. Legal regulation of service

KOpceTy JeHTeiiH KapacThIpajibl. | KauyecTBa YCIYr M YpPOBHsS oOcCiyxuBanus | activities.
KoHakKalIbUIBIK KOCIOPBIHAAPBIHAA KBI3MET | HACeJICeHUs. ODTUKET OOCIy)KUBaHUS Ha
kepcery  oTukeri.  CepBHCTIK  KbI3METTI | MpEeANnpusATUsX TrocTenpuuMcTBa. IIpaBoBoe
KYKBIKTBIK PETTEY. peryaupoBaHue CEpPBUCHON JEATEIbHOCTH.

Iocmpexsusummepi / [locmpexsuszumot/ Postrequisites
Typuszm KOCIMOPBIHAAPIBIH Kapxbl- | ODUHAHCOBO-X0351CTBEHHAS nestenbHOCTH | financial and economic activity of tourism
[IapyambUIbIK  Kbi3MeTi; TypucTik Owu3HecTi | mpeanpustuii Typusma, [lmanupoBanue wu | enterprises; Planning and organization of tourist
Kocmapiay okoHe  yitbimpacteipy/  Typusm | opraHu3anus TYPUCTCKOTO ousnecal | business/ Modeling of business process in industry
MHIYCTPUSCBIHAAFBI OM3HEC-yaepicTi Moaenaey. | MoaenupoBaHue Ou3Hec-mpoIiecca B | tourism.

VHJyCTPUH TYpHU3Ma.

bazoapnama rcemexuiici / Pykosooumens npozpammul/ Programme manager

Manvwarxosa B.B. — aga oxvimyuivl, mypuzm ‘ Manvwakosa

B.B.

— cmapwuii | Malshakova V.V. — senior lecturer, master of
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Mmazucmipi

npenooasameib, MA2UCMpP MypusmMa

tourism

Konaxwcainvinpikmazel ymuKkanslx Kblzmem kopcemy / Imuka oocnyscusanus 6 zocmenpuumcmee / Ethics of Service in the Hospitality

Oky makcamut / Yueonan yenv/ Purpose

KA3AKIIIA

HA PYCCKOM

IN ENGLISH

OTHKa  MJIEACBIH  FBUIBIM  JKOHE  pyXaHHU
MOJICHUETTIH (JEHOMEHI pEeTiH/e YCBIHY; KociOn
ITHKA, KOCIMKEPJiK cajachl MEH o/IeNTaHy
ATHKAChl, KOHAKKAWIBIK  HMHIYCTPUSCHIHBIH
KbI3MET  KOPCETYy  CalachlHBIH  MaMaHBI
STHKABIMEH TaHBICTHIPY.

Jlatb mpezacTaBieHue 00 ITHKE KaK HayKe H
SIBJICHUW JYXOBHOH KyJIbTYpBI, 03HAKOMUTH C
HOpPMAaTUBHBIMH  O0pa3lamMu  JINYHOCTH,
THKOW  mpodeccuu,  ITUKOH  chepbl
MpeANpUHUMATEIbCTBA U YIPABICHYECKOM
ATUKON O3HAKOMHUTH C 3THUKOW CHEUUATNCTA
cheppl  OOCIyXHBaHHsI B  HUHIYCTPHUH
TOCTEIPUIMCTBA.

To give an idea of ethics as a science and a
phenomenon of spiritual culture; to familiarize with
normative samples of personality, ethics of
profession, ethics of business sphere and
managerial ethics to familiarize with the ethics of a
service specialist in the hospitality industry..

Oxbimy

namuceci / Pezynomamol 00yuenus / Learning outcomes

Kypcrsi COTTI asKTAaFAHHAH Keiiin

olmiMaymbLIap

1. Drtuka >KOHE OTUKET Typajbl KaJIbl
YFBIMJApAbl  FBUIBIM  peTiHae  Oily;
OH/JIIPICTIK KbI3METTET1 KOC10M 3TUKA YFbIMBI
MEH MaHBbI3bI.

2. 3amaHayu ATHKET IIeH 0acKapy dTHKACHIHBIH
TananTapbelH Oily; iCKep aZaMHBIH 3TUKETI;
KociOM  KbI3MeTiHEe OailylaHBICTBI  iCKep
aJlaMHBIH KUIM MOJICHUETI.

3. OJeyMEeTTIK-MOJICHU CEPBHUC JXKOHE TYPH3M
callaChIH/IaFbl OPINTECTIK KaThIHACTAP/bIH
ATUKACBIH CaKTay.

4. Ickepnmik OTHKET HBICAaHAAPBIH  CaKTal
OTBIPBINT ICKEPJIIK KEeJICCo3aep JKYpPTi3y:
KBI3METTIK, CoMjey, KOHAaK >KOHE JKeKe
KapbIM-KaTbIHAC.

5. TyTeIHymIBIIAPIBIH QJICYMETTIK-

Ilocsie ycnemHoro 3aBepiieHMsi Kypca

o0yyarommecsi OyayT

1.3uaTE o0mMe MOHATHS 00 3THUKE U DTHUKETE,
KaK O Hayke, IIOHSATHE U 3HAYEHUE
npoQeCCHOHAIbHON STUKU B
IIPOU3BOJICTBEHHON JEATEIBHOCTH.

2.3HaTh TpeOOBaHMS COBPEMEHHOTO ITHKETa
U YIPaBJIEHYECKON 3TUKH; STUKET JAEIIOBOTO
YeJloBeKa; KYJIbTYpY OJIEXKIbl JEOBOTO

YeJoBeKa B 3aBHCUMOCTH oT
npodeccuoHaNbHON NeSTENbHOCTH.
3.Cobmoathb ITHKY NapTHEPCKUX

OTHOIIIEHUH B chepe COIMATHHO-
KyJIBTYPHOTO CEpBHUCA U TYpU3MA.

4. Bectu JIETIOBBIC MIEPETOBOPBI c
cobOmrofaeHreM (GopM JETOBOTO ITHUKETA:
CIIy’)KeOHOTO, pEYEeBOro, TOCTEBOTO U
JTUYHOTO OOIICHMSI.

After successful completion of the course,

students will be

1. To know the general concepts of ethics and
ethics as a science; the concept and meaning of
professional ethics in industrial activity.

2. To know the requirements of modern etiquette
and managerial ethics; etiquette of a business
person; culture of dress of a business person
depending on professional activity.

3. Observe the ethics of partner relations in the
sphere of socio-cultural service and tourism.

4. Conduct business negotiations in compliance
with the forms of business etiquette: official,
speech, guest and personal communication.

5. Determine the socio-psychological
characteristics of consumers.

6. Analyze the ethics of partnership relations in
the field of hospitality and identifies its
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MICUXOJIOTHSUTBIK epekinennikrepid | 5.0npeaensaTh COUUaTbHO-NICUXOJOTHYECKUE features.

AHBIKTAHbI3. 0COOEHHOCTH MOTPEOUTEIICH. 7. Identify the main tasks and requirements of
6. KoHakXalIbUIBIK CalaChIHIAFbl CEPIKTECTIK | 6. AHATU3UPOBATH 3TUKY MapTHEPCKUX modern etiquette.

ITUKACBIH Tanaay KOHE OHBIH | OTHOIIEHHH B cdepe rocrenpurmcTBa u | 8. To possess the skills of dynamic analysis of

CPEKIIEIKTEPiH aHBIKTaY. BBISIBIIICT €€ 0COOCHHOCTH. managerial ethics and ethics of the sphere of
7. Kazipri 3amaHayun dTUKeTTiH Herisri | 7.0mpeneisiTh ~ OCHOBHBIC  3aJadyd | entrepreneurship, types of partnership relations

MIiHIETTEPI MEH TaJlalTapbIH aHBIKTAHBI3. TpeOOBaHUS COBPEMEHHOIO ITHKETA. of specialists in the sphere of hospitality.
8. BackapymbUIbIK JTHKa MEH Kocinmkepuik | 8.Bmaaets HaBBIKAMH JTUHAMUYECKOTO

CaJachlHbIH OTHKAChIH, KOHAKKAWIBLIBIK | aHAIMW3a YINPaBICHYECKOW 3TUKH U ITHUKH

cajackl ~ MaMaHJApbIHBIH  CEpIKTECTiK | cdepbl  NpeANPHHUMATEILCTBA,  THIIOB

KaThIHACTAPBIHBIH TYPJICPIH TUHAMHUKAIBIK | MAPTHEPCKUX OTHOIICHUN CIIEIHATHCTOB

TaJJIay aFIbLIapbIH MEHIEpY. cepbl TOCTEIPUUMCTBA.

Ilpepexeusummepi / lIpepexeuzumot / Prerequisites
Typusm MEHEIKMEHTI Konaxxainpuislk | MeHemKMeHT TypH3Ma, Wunyctpus | Tourism management; Hospitality Industry
WHTyCTPHUSICHI TOCTENPUHMCTBA
Kypcmuiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

DTvKa WACACHIH  FBUIBIM  JKOHe pyxanu | JlaTh mpescraBieHne o0 dTHKe Kak Hayke u | TO give an idea of ethics as a science and a

MOJIEHUETTIH (PEHOMEHI peTiH/e YCBIHY; KociOu

SABJICHUHA HYXOBHOﬁ KYJbTYPbI; O3HAKOMHUTH C

phenomenon of spiritual culture; to familiarize with

ITHKA, KOCIMKEPIiK cajachl MEH OJIeNTaHy | HOPMATUBHBIMH  oOpa3llamMu  JM9HOCTH, | Normative samples of personality, ethics of
ATHKAChl, KOHAKXAWIBIK  HMHIYCTPHUSCHIHBIH | STHKOU npodeccum, STUKOU cdepsr | profession, ethics of business sphere and
KbI3MET  KOPCETY  CalachlHBlH  MaMaHbl | IPEANPUHUMATEILCTBA W yhpaBieHdeckoi | managerial ethics to familiarize with the ethics of a
ATUKACBIMEH TaHBICTHIPY. ATHKOW O3HAKOMHUTH C JTHUKOW crnenmaiucra | service specialist in the hospitality industry.

cheppl  OOCITYXWBaHHMSI B  WHIYCTPUU

rOCTETIPUUMCTBA.

IMocmpexeusummepi / [locmpexsusumal/ Postrequisites

XanbIKapaibIK KOHE 1mKi typusM | TyponepeiTunr MEKYHApOIHOTO u | Turopereyting international and domestic tourism/
TyponiepeiTuHri / XanbIkapadblK >KoHE Imiki | BHyTpeHHero Typusma [/ Menemkment | Management of international and domestic tourism

TYpU3M MEHEIKMEHTI

MCKIAYHAPOAHOTO U BHYTPCHHCT'O TypU3Ma

bazoaprama scemexwici / Pykoeooumenv npocpammut/ Prog

ramme manager

Ozuenko H.A. — nedazocuxa 2ulibimM0apbitbly
KaHouoamaol

O:zuenxo H.A. — kanouoam neoazocuueckux
HayK

Ogienko N.A. — candidate of pedagogical Sciences
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3 Kypc cTyAeHTTepiHe apHAJIFAH YJIeKTHBTI MaHAep / DIeKTUBHbIE JUCHUILIMHBI 115 cTtyaeHToB 3 kypca/ Elective disciplines for 3rd year

students

Event- menedsemenmi / Event - meneoncmenm | Event - management

OKy makcamuwt / Yueonan yenv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH
Typucrik ic-mapanapisl skocmapiay koHe | JlaTh 3HaHMS O NMPUHLMIAX TUlaHMpoBaHus u | 10 Qive knowledge about the principles of
YABIMIACTBIPY ~OPUHIMOTEPI Typaibl OUIIM | OpraHU3aIlMy TYPUCTCKUX MEPOIIPUATHI. planning and organization of tourist events.
oepy.
Oxvimy namuorceci / Pesynomamut 06yuenus / Learning outcomes
Kypcrbi CoTTI asiKTaraHHaH keiiin | [Tocsie ycmemHoro 3aBepineHusi Kypca | After successful completion of the course,
olriManymbLIap odyuarommecst OyayT students will be
1. Typucrik ic-mapamap MeHeIKMEHTiHIH | 1. 3HaTh OCHOBHbIC MOHATUS MeHemkMenTta |[1. To know the basic concepts of tourism events
HETi3r1 YFBIMJIApbIH, opTypiai Oenriiep TYPHUCTCKHX MEpOTPUSTHI, management, classification of events by
OoiipIHIIA ic-mapanap/sl KIKTEYI, KJaccu(uKanuu MEpPOTIPUATHIA o different signs, principles of planning of
TYPHCTIK ic-mapanappl )Kocrapiay pa3NUYHBIM  TpPU3HAKaM,  [PUHIMITBI tourism events, peculiarities of organizing and
NOPUHIMOTEPIH, OpTYpJi CHIATTarbl  ic- TUTAHUPOBAHUSI TYPHUCTCKUX MEPOTIPHUSTHH, conducting events of different nature.

miapanapAsl  YHUBIMAACTBIPY KOHE OTKIZY
epEeKILETIKTEPIH OLTy.

2. Typwucrik ic-mapaiapabl YHBIMAACTHIPYIBbIH
TEOPHMSUIBIK JKOHE TPaKTHKAIBIK HETi3zepi
Typajbl OUTIMIEPIH KOPCETY.

3. Kapxbuibik KOHE PECYPCTBIK
HIBIFBIHAAP/BI, BIKTUMall 3KOHOMHUKAJIBIK,
UMIDKAIK  KOHE e3re Jie Thaiiia MeH

0COOEHHOCTH OpraHM3alliu U MPOBEIACHUS
MEPONPHUITUI Pa3IMYHOTO XapaKTePA.

2. JIeMOHCTpUPOBATh 3HAHUSI TEOPETHUECKUX
U TPAKTUYECKUX OCHOB OpraHu3aluu
TYPUCTCKUX MEPOIPUSATUH.

3. IlpuMeHATh  HaBBIKM  OIGHKH  3aTpar
(DMHAHCOBBIX U PECYPCHBIX, BO3MOMXHBIX
OKOHOMUYECKHUX, HMMJDKEBBIX, M HWHBIX

2. Demonstrate knowledge of the theoretical and

practical foundations of the organization of
tourist events.

3. Apply skills of estimation of financial and

resource costs, possible economic, image, and
other benefits and incomes; norms of safety,
occupational  health and recreation of
participants and staff.

KipicTepai Oaranay maFaplIapblH; TEXHHUKA BBIFOJ M JI0X0/0B; HOpMmbl TexHuku |4. Apply the principles of organizing leisure
Kayimnci3iri, KATBICYIIBLIAP M€EH 0€30MacHOCTH, TUTUEHBI TPyJda U OTAbIXa tourist activities; principles of staffing tourist
MEPCOHAIIBIH ~ €HOEK  JKOHE  JeMaJIbIC YYaCTHHKOB U TIEPCOHAA. groups, tourist exhibitions and festivals, etc.
TMTHEHAChl HOpMaJlapbIH KOJIJIaHYy. 4. TlpumensaTp  mpuHIMIBL  opraHu3anuu |5. To be able to react in case of possible criminal
4. Typuctik  OarbITTaFbl ~ 0OC  YaKBITTHI J0Cyra TYPUCTCKOM  HAaIpaBICHHOCTH, and terrorist threat, in the place of supposed
YUBIMIACTBIPY ~ KaFUAATTapblH; TYPUCTIK MPUHIUIBl KOMIUIEKTOBAHUS TYPUCTCKUX events, and in the regions of the events; to be
TONTApAbl, TYPUCTIK KOpMelep  MeH IPYyII,  TYPHUCTCKAX  BBICTABOK W able to develop perspective and calendar-
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(decTuBanmbAEpal JKWHAKTAY KaFHIATTapbIH
XKoHE T. 0. KOJIIany.

5. bIKTuMan KbUIMBICTHIK JKOHE TEPPOPHCTIK
Kayill TOHIeH Xarjaiija, OoJKaHATHIH ic-
miapajgap OpHBIHAA, COHJAAN-aK ic-Imapaiap
OTKI3UIETIH OHIpiepae opeKeT ere Oiny;
TYPHUCTIK YHBIMAAPIBIH IEPCHEKTUBAIBIK
KOHE  KYHTI30€NiK-TaKbIPBIITHIK  YKYMBIC
JKOCIaplapblH d3ipei Oiy.

6. 3amanayum OimiM Oepy TEXHOJIOTHSIIAPHIH
KOJJIaHa OTBIPBIN, >KaHa OTiM alny e3
KYMBICBIH FBUIBIMH HeTi3/1e
YHBIMIACTBIPAIBI.

7. 3eprrey MocemneNepiH UICHIyAiH HErisl
peTiHAe  aKmapaT Ke3JepiHiH  opTypii
TYPAEpIMEH KEWIEHAl JKYMBIC JKYprizy,
aKmapaTThl 1371ey JKoHe Kyherney.

8. Emimizne »xoHe onemJe ic-IIapanapiblH
KaHa HBICAH/1apbIH yHbIMIACTBIPY
OOWBIHIIA TPEHATEP MEH aFrbIMIAp TYypallbl
"O1711M >KYT1H" YHEMI TOJBIKTBIPBII OTHIPY.

(dbecTtuBaieii u T.1.

5. YMeTb pearupoBaTh B CIy4ae BO3MOXKHOM
KPUMUHAJIBHOM W TEPPOPUCTHUYECKOU
yrpo3sl, B  MECT€ IPEANOIaracMbIxX
MEpOIPHUATH, TaKk W B  PErHOHAX
MIPOBEACHUS MEPOTPHSITHIA, YMETh
pa3pabaThIiBaTh MEePCIIEKTUBHBIC u
KaJIeHAapHO-TEMaTUYECKHE IJIaHbl Pa0OThI
TYPUCTCKUX OpPTaHU3alIUM.

6. IlpuoOperaTh HOBBIE 3HAHUS, HCIIONB3YS
COBpEMEHHBIE o0Opa3oBaTeNbHbIC
TEXHOJOTMM, HA  HAy4YHOM  OCHOBE
OpraHu3yeT CBOU TPYI.

7. IlpoBOANTh KOMIUIEKCHYIO  paloTy C
Pa3TUYHBIMU THUIaMH HH(POPMAITHOHHBIX
WCTOYHUKOB, TIOMCKAa ¥ CHCTeMaTH3alNH
nH(pOpMallUM  KaK OCHOBBI  PELICHUS
HCCIIEIOBATENbCKUX 3a/1au.

8. PerynspHo momonHATh «O6arax 3HaAHUI» O
TPEHIAX W TEUCHUSAX 110 OpraHU3aIuu
HOBBIX (POPM MEpOmpHsITHIl B CTpaHe U
MHpE.

thematic plans of work of tourist organizations.

6. To acquire new knowledge, using modern
educational technologies, organizes his/her
work on a scientific basis.

7. To carry out complex work with different types
of information sources, search and systematize
information as a basis for solving research
problems.

8. Regularly replenish the "luggage of knowledge"
about trends and currents on the organization of
new forms of events in the country and the
world.

Ilpepexsuzummepi / Illpepexeuzumot / Prerequisites

Typusm MeHemkMeHTi. TypusMmHiH OesceHl
TYpJIepiHie ic-1apaiap bl YUbIMAACTHIPY.

MeHeKMEHT Typu3Mma. Opranusanus
MEpOINPHUIATUI B aKTUBHBIX BUJAX TYPU3Ma.

Tourism management. Organization of events in
active tourism.

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprcanue kypca/ Course summary

Ochbl TOH OKWFajlap ic-mapanapblH JKocmapiay
KOHE  YHBIMIACTBIpy  caJlaChIHAAFbl  aca
MaHbBI3 5] acmeKTuIepai aHBIKTayFa
OarpITTaJIFaH, OKUFalap MEH MOJCHH ic-
mapajgap KYHTI30€CiH eCKepe OTBIPHIN, TYPUCTIK
OM3HECTI Kypy KaFuJaTTapblH 3epiaeneni. Op

Hacrosimas jgucunuiivHa HampaslieHa Ha
BbISIBIIEHHE HauOojee BaXKHBIX AacleKTOB B
o0jacTl TUIAHUPOBAHUS M  OpraHMU3AINH
COOBITHIHBIX MEPOIIPUATHH, U3y4aer
MPUHIUIIBI IOCTPOEHUS TYPUCTCKOTO OM3HEeca
c yu€TOM KaJieHIapsi COOBITHI U KyJIbTYpPHBIX

This discipline aims to identify the most important
aspects in the planning and organization of events,
studies the principles of building a tourism
business, taking into account the calendar of events
and cultural activities. Peculiarities of coordination
with local governing organizations, when
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TYpJl CHUNATTarbl OKHUFAlIapAbl YHBIMIACTBIPY

MeporpusaTHil. OcoOOEHHOCTH COTJIACOBAHUS C

organizing and holding events of different nature.

KOHE OTKI3y Ke3iHJe IKeprilikTi Oackapy | MECTHBIMH YIpaBISIOIIMMHU opraHu3aimsmu, | Features of reception of participants of event
yHBIMIapBIMEH KeJicy epEKIICTIKTEPI. | IPU OpraHHU3aIuH u npoBeaeHuu | tourism.

Okuranap Typu3MiHe KATBICYIIBUIAP/IbI | COOBITHMHBIX ~ MEPONPHATHHA  Pa3JIMYHOrO

KaObLI/1ay €peKIIeITIKTEPI. xXapakrepa. OcobenHoctu npuema

YJIaCTHUKOB COOBITHIMHOTO TypHU3Ma.
ITocmpexsusummepi / [locmpexeuszumut/ Postrequisites

XabIKapasibIK KOHE 1K typusm | TyponepeidTiHr MEXTYHAPOIHOTO u | Turopereyting  International and  Domestic
TyponiepeTuHri/  XanblKapaliblK JKOHE IIIKI | BHYyTPEHHETO Typu3ma/ Menemxment | Tourism/  Management of international  and

TYypU3M MeHeI[)KMeHTi

MCKAYHAPOAHOT'O U BHYTPCHHET'O TypHU3Ma

domestic tourism

bazoaprama rcemexwici / Pykosooumensv npozpammut/ Prog

ramme manager

Ozuenko H.A. — nedazocuxa 2ulibiMOapbitbly
KaHOuoamol, KayblMOACMbIPbLI2AH Npogeccop

Ocuenko H.A. — kanouoam nedazo2uyeckux
HAYK, ACCOYUUPOBAHHBLU NPopeccop

Ogienko N.A. — candidate of pedagogical
Sciences, associate Professor
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Axonozusanvik mypusm | Ikonozuueckuit mypusm | Environmental tourism

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

Kazakcranma JkoHEe IIETEIAC OSKOJIOTHSIIBIK
TYpU3MJIi YUBIMIACTBIPY JKOHE KY3€re achIpy
Ke3iHJe TaOuFaTThl MaijanaHny MeH TaOWFaTThl
KOpFaylbl  OHTAWIaHIbIpyMEH  OalIaHbICTHI
MPAKTUKAIBIK MIHIACTTEPAl LIellyae ipreii Ty-
PUCTHKAIBIK, DKOJIOTHSIJIBIK JKOHE
reorpadusiablK OUTIMAI KOMIETEHTTI KOJJaHy
KOJIIApbI TYpaJIbl TYCIHIKTEP/l KaJbIITACTHIPY.

@opMUpOBaHUE MPEACTABICHUS O MYTAX
KOMIIETEHTHOI'O IIPUMEHEHUS
(byHIIaMeHTaIbHBIX TYPUCTCKUX,
HKOJIOTUYECKUX M Teorpaduyeckux 3HaHUHN B
pEelIeHUU MPAKTUYECKUX 3a]1a4, CBSA3aHHBIX C
ONTUMHU3ALMEN  TNPUPOAOIOJIB30BAHUS U
OXpaHOM MpUpOABI NpPU OpPraHU3aluUd U
OCYILIECTBJICHUHN SKOJIOIMUYECKOr0 Typus3Ma B
Kazaxcrane u 3a py0exom.

Formation of an idea about the ways of compe-tent
application of fundamental tourist, environmental
and geographical knowledge in solving practical
problems related to the optimization of nature
management
organization and implementation of ecological
tourism in Kazakhstan and abroad.

and nature protection in the

Hamuoiceci / Pesynomamot o6yuenusn / Learning outcomes

OKbimy

Kypcrsi coTTI asiIKTaraHHaH KeHiH
oiniManymbLiap

1. Onempueri, Kasakcrannarsl xoHe KocTtanait

0OJIBICBIHIAFBI Kazipri KOFaMIIarkl

HKOJIOTUSUIBIK TYPU3MHIH pejli MEH OpHbI
Typajbl OUTIMIEPIH KOPCETY.

2.  DKOJOTHIIBIK TYpU3M/II JaMBITya
Kkembaciisl enjep ckoHe KazakcraHmarbl
SKOTYPU3MHIH HETI3T1 OHIpJepl Typajsl
OlTiMIepiH KepCeTy.

3. DKOJOTHSUIBIK TypH3M MaKcaTTapbl YIIiH
TabuFaT TeH  Ta0uFu  KelmeHAEPAiH
JKEKeJIereH  KOMIIOHEHTTepiH  Oaramay
ozicTepi MEH dficTeMeNIepiH MEHTepy.

4. Kazakcranga Kas3ipri 3amMaHFbl TaOWFar
naiianany, SKOJOTHSJIBIK arapTy >KoHE
KOpIIaraH OpTaHbl KOpFay HBICAHBI PETIHJE
HKOJIOTUSUIBIK TYPU3M TYpalbl TYCIHIKKE He
ooy.

ITocne ycnemHoro

o0yyarommecsi OyayT

1. JlemoHCTpupBaTh 3HaHHUS O POJIU U MECTE
IKOJIOTHYECKOTO TypH3Ma B COBPEMECHHOM
obmectBe B Mupe, B Kazaxcrane u B
Kocranatickoi o0acTu.

2. JleMOHCTpUpHPOBATh 3HAHHUS O CTpPAHAX,
TUANPYIOIINX B pa3BUTUU
OKOJIOTHUYCCKOT O TypnsMa, 1 TJIaBHBIX
peruoHax sxkoTypu3ma B Kazaxcrane.

3. Bmamers MeromaMMm HW = METOIUKAMH
OIICHKU OTENIbHBIX KOMIIOHEHTOB
IIPUPOABI U IPUPOLHBIX KOMILIEKCOB I
1[eJIeH SKOJIOTHYECKOTo TypHu3Ma.

4. Hmerth mpescTaBicHHEe 00 IKOJIOTHISCKOM
TypusmMe Kak (opMe COBPEMEHHOTO
MIPUPOJIOTIONB30BAHUS,  YKOJOTHYECKOTO
MPOCBEIICHUSI M OXPAaHBl OKPYKAIOIIEH
cpensl B Kazaxcrane.

3aBeplIeHHs] Kypca

After successful
students will be
1. Demonstrate knowledge about the role and

. To possess

completion of the course,

place of ecological tourism in modern society in
the world, in Kazakhstan and in Kostanay
region.

. Demonstrate knowledge about the countries

leading in the development of ecological
tourism and the main regions of ecotourism in
Kazakhstan.

methods and techniques of
evaluation of separate components of nature
and natural complexes for the purposes of
ecological tourism.

. 4. have an idea about ecological tourism as a

form of modern nature management, ecological
education and environmental protection in
Kazakhstan.

. To know the specifics of scientific approaches
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5. DKOJIOTHSIIBIK TYpU3MHIH oprypii |5. Brnaaers crienn¢pukoil HAyYHBIX MOJIX0JI0B
HBICAHJAPBIH  ICKE  achlpy  Ke3iHfe K ONTHMHU3AIMUUA TPUPOJOINOIB30BAHUAS U
TaOWFATTHl TaWJaNaHyAbl OHTAWJIAHIBIPY OXpaHe  OKpYXKawIlei  cpeasl  1pu
MEH KOpIIIaFaH OPTaHbI KOPFay/IbIH FHUTBIMH peanuzanuu Pa3IMYHBIX bopMm

TOCUIJEPIHIH €PEeKIICTIKTEPIH MEHTEPY.

OKOJIOTMYECKOr'o Typru3ma.

6. DKOJOTHSUIBIK  casXarThl  JaMBITyAbIH | 6. BrameTs HaBbIKAMH BBISIBJICHHUS U aHAIH3a
Heri3ri maprrapsl MeH (aKkTopiIapbiH TJIABHBIX YCJIOBHM U (DAaKTOPOB pPa3BUTHS
aHBIKTAy JKOHE  Tajjay JarJbUIapblH 9KOJIOTUYECKUX MYTEIIeCTBHUM.

MEHTepy. 7. llpuMeHsAT, HaBBIKM OIEHKM  3aTpar

7. KapXbUIbIK >KOHE PECYPCTBIK, BIKTUMAI
SKOHOMMKANIBIK, MMUUKIIK JKOHE ©3re e

(DMHAHCOBBIX M PECYPCHBIX, BO3MOKHBIX
OKOHOMUYECKHUX, HMMJIDKEBBIX, M HWHBIX

maiiza MeH KIpiCTepAiH IIBIFBIHAAPBIH BBITOJ M  JOXOJIOB; HOPM TEXHUKHU
Oaranay JIaFIbUTAPBIH; TEXHUKa 0€30I1aCHOCTH, TUIMEHbl TPYAa U OTAbIXA
Kayimncizairi, KaTbICyIIBLIAP MEH YYaCTHUKOB W IE€PCOHANIA; IPUHIMUIIBI
NEPCOHANBIH ~ €HOEK JKOHE  JieMajbIC OpraHu3aIu Jocyra TYPUCTCKOM
THTUEHACHI HOpMaJIapbIH; TYPHCTIK HaIpPaBJICHHOCTH.
OarbITTaFbl 00C YyaKBITTBI YHbIMIACThIpY |8. OpraHu3oBbIBaTH MOXO/bl M IyTELIECTBUS
KaFuIaTTapblH KOJIaHy. c HKOJIOTHIECKUMHU HEJSMU:
8. DKOJOrMsIBIK MakcaTTapMeH >KOpPBIKTap OCYLIECTBIATh cOOp HHpOpManuu u
MEH casxaTTapAbl YHBIMIACTBIPY: aKmapaT MOJITOTOBKY KpaeBeI4ecKoi u
KMHAYJbl JKOHE OJIKETaHy >KOHE >KaJjIlbl ob1ereorpaduueckon CIPaBKU;
reorpadusuIbIK aHBIKTAMaHBI JTalbIHIAYIbI (GbopMHpOBATh TPYMIBI; KOMIUIEKTOBATH
’KY3€ere acelpy; TONTap Kypy; MaTepHaIbIK- MaTepHaAbHO-TEXHUYECKYIO 6azy;

TCXHUKAIBIK 0asaHbl TOJIBIKTBIPY,
MCIUIHUHAJIBIK KaMTaMacChbI3 CTY.

MEIUIIMHCKOE 00eCIIEUEHHE.

to optimization of nature management and
environmental protection in the implementation
of various forms of ecological tourism.

6. To master the skills of identifying and
analyzing the main conditions and factors of
ecological travel development.

7. To apply skills of estimation of financial and
resource costs, possible economic, image, and
other benefits and incomes; norms of safety,
hygiene of work and rest of participants and
personnel; principles of organization of leisure
of tourist orientation.

8. Organize hikes and trips with ecological
purposes: collect information and prepare local
history and general geographical reference;
form groups; complete the material and
technical base; medical support.

Ilpepexeusummepi / [Ipepexeusumot / Prerequisites

Typusmonorust Herizaepi. Typuctik OuzHecTeri
Oecen 1l Typaap/pl YIUBIMIACTBIPY

OCHOBBI  TYPHU3MOJIOTHH. Opranunzanus
AKTUBHBIX TYPOB B TYPUCTCKOM OHM3HECE

Fundamentals of Tourismology. Organization of
Active Tours in Tourist Business

Kypcmotyy Kbickawa mazmynst / Kpamkoe cooepacanue kypca/ Course summary

[ToH HOpPMATHBTIK-KYKBIKTBIK Oa3aHbIH Ka3ipri
’KarqjanbIMeH JKOHE Kazakcran
PecryOnmKaceIHIAFl  SKOJOTHSUIBIK TYPU3MHIH

JucuuniauHa 3HAKOMHUT C  COBPEMEHHBIM
COCTOSTHUEM HOPMATHUBHO-TIPABOBOM 0a3bl U
MEePCIEKTUBAMU PA3BUTUSI  SKOJOTMUYECKOTO

The discipline acquaints with a modern
condition of a normative-legal base and prospects
of development of ecological tourism in the
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naMy OoJamarsIMeH, KOPBIKTap MEH KOpiapaslH | Typusma B Pecnybnuke — Kasaxcran. | Republic of Kazakhstan. Features of development
Oydepiik afiMaKkTapbIHIa skosorusutblK | OcobeHHocTsAMU pa3BuTusi dKosoruueckoro | Of ecological tourism in buffer zones of reserves

TYPU3MHIH Iamy epeKIIeikTepiMer | Typusma B OydepHbIx 30Hax 3amoBeqHukoB u | and preserves. Forms practical skills of carrying
TaHBICTBIPAJIbl. JKOJIOTHSUIBIK TYPU3MIII TaMBITY | 3aka3Hukax.  Dopmupyer  mpakrtuueckue | out factor-integral assessment of the recreational
»KOHE IKOJIOTHSJIBIK TYpJIapbl OJaH dpi JaMbITy | HaBBIKH [IPOBEICHUS nodakropuo- | potential of the region and the country as a whole

YUIiH aiiMakThlH KapaMIbUIBIFBIH aHBIKTAy | MHTETpaIbHOW  OleHKH  pekpearmonHoro | for the purpose of revealing suitability of the
MakcaThIHIa alMaKThIH >KOHE JKajmbl €JIiH | MOTEeHIMala pernoHa W crpadel B 1eaoM c | region for development of ecological tourism and
PEKpeaIUSITBIK aneyeTiH GbakTOpIIBIK | IeJBI0 BhIsIBICHHS mpuroaHocty peruona juist | the further development of ecological tours taking
HHTETPaJIIbI Oaraay/isl, afiMaKTBIH | pa3BUTHS  OKOJOrMYecKoro Typu3ma U | into account features of the region; skills of the
epPEKIIeIIKTEPl, SKOJOTHUSIBIK MapIIPyTTapAbl | AajdbHEWIe pa3paboTku  SKOJIOTHYecKuX | organization and carrying out of ecological routes.
YUBIMIACTBIPY ~ JKOHE  KYprisy  OOMBIHINA | TYPOB C YYE€TOM OCOOEHHOCTEH pEeruoHa;
MPAKTHKAJIBIK JaFIbIIap Ibl KAIBIITACTHIPA B HABBIKA  OpraHW3allid W [POBEICHHS
HKOJIOTHYECKUX MApIIPYTOB.

Iocmpexsusummepi / [locmpexsuszumat/ Postrequisites

Typucrik ousHecTi xocmapnay — okoHe | [ImanupoBanue u opranusamms typuctckoro | Planning and Organization of Tourist Business.
yibIMacThIpy.  XallbIKapaslblk JkoHe imiki | OusHeca. TyponepedTuHr MexayHapoaHoro u | Turopereyting international and domestic tourism.
TYPU3M TYPOTIEPEHTHHTI. BHYTPEHHETO TypH3Ma.

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Manvwarosa B.B. — aza okbimyuibl, mypuszm Manvwarxosa B.B. — cmapwuil Malshakova V.V. — senior lecturer, master of
mazucmipi npenooasamens, Mazucmp mypusma tourism
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Typucmik Kewienoepoin yubimoacmoipy-mapyamslivlk Koizmemi | Op2anu3ayuonno-xo3aiicmeeHnas 0esamenabHoCms MypucmKux KOMn1eKcos /
Organizational and economic activities of tourist complexes

OKy makcamot / Yueonan yenwv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH
Typucrik kemenaepai Oackapy epekienikrepi | DopMupoBanue Ipe/ICTaBICHUS 00 | The formation of ideas about the features of the
Typajbl TYCiHIK KaJlbINTaCThIPY, TYPHUCTIK | OCOOCHHOCTSX ympaBieHHs TypuCTCKuMH | management of tourist complexes, the study of the

KeIMEHACPAIH YHBIMAACTBIPY KYPBUIBIMBIHBIH
epeKILeTiKTepl MEH 3apa OaillaHbICHIH 3epTTeYy.

KOMIUIEKCAMH, H3y4ye€HHUE OCOOEHHOCTEH W
B3aMMOCBS3€il OPraHU3aIlMOHHON CTPYKTYpPHI
TYPUCTCKOTO KOMILJIEKCA.

features and relationships of the organizational
structure of the tourist complex.

OKbimy

Homuiceci / Pezynemamol 00yuenusn / Learning outcomes

KypeTsl ¢oTTi agKTaraHHaH KeiiiH

OimiManymbLIap

1. KoHakxalabUIbIK caJlaCBhIHJArbl
HOPMATHUBTIK-KYKBIKTBIK ~ 0a3aHbIH  pPeOiH

Oury; KkociOM (QyHKIUSIIApABl OpBIHAAY
Ke31HJIe TYBIHJAaUThIH MiHIETTEp/l LIeTy.

2. KoHakXahabUIbIK HHIYCTPHUSICHIH
YUBIMIACTBIPY HET13/IepiH,
KoHaxxalbpuIbIK WHIYCTPHSICHI
KOCIMOPBIHAAPBIH ~ KAPXKBUIBIK ~ Talaay
onlicTeMeciH Oiny.

3. KapXpUIbIK MEHEIKMEHT (YHKIHSIAphI

apKbUIbl  KOHAKKAMIBUIBIK ~ MHYCTPHSICHI
KOCIMOPBIHAAPBIHBIH TIEPCOHANIBIH OacKapy
MOCeJIeNIEpiH TYCIHY.

4. KoHaKXaWlJIbLIbIK caJlaChIHJarbl
KOCIMOPBIHAAPIBIH KbI3METIH YHBIMIACTBIPY
YKOHE YKOCTIapiay KaFu1aTTapblH KOJIJIaHY.

5. HappIKTBIK SKOHOMHKA XKarJaibIHIa
KOHAKKaMJIbUIBIK CaJIachIH/IaFbl
KOCIMOPBIHAAPBIH KAPKBUIBIK €CENTiTITiH
Kacay 9JIICTeMECIH MEHTepy.

ITocae ycnemHoro 3aBepuieHust Kypca

o0yuarmuecs OyayT

1. 3HaTh posab HOPMATUBHO-IIPABOBOM Oa3bl B
cepe ToCTENPUUMCTBA; pellaTh 3aaadyH,
BO3HHUKAIOIINE pu MCIIOJTHEHUH
npoeCCHOHATBHBIX (QYHKIMH.

2. 3HaTh OCHOBBI OpPTaHM3ALUU HHIYCTPUU
TOCTENPUUMCTBA, METOAUKH (PUHAHCOBOTO

aHam3a MpeNNPUITHH UHIYCTPUU
roCTENPUUMCTBA.
3. Ilonumars BOIIPOCHI YIIPaBJICHUS

MEPCOHAJIOM  MPEANPHUATHNH  HWHIYCTPUU
TOCTENIPUUMCTBA C TIOMOIIBbIO (YHKITHI
(hMHAHCOBOT'O MEHEKMEHTA.

4. IlpuMeHSTh TPHUHIMIBI OpPraHU3aluu U

IJIaHUPOBAHUS JeSITEIIbHOCTH
NpEeaNpUATHI chepbl TOCTENPUUMCTBA.
5. Bnaners METOJIUKON COCTaBJICHUS

(MHAHCOBOW OTYETHOCTU NPEANPUATHN
ceppl TOCTENIPUMMCTBA B  YCIOBHSX
PBIHOYHOM 3KOHOMMKHU.

6. Mcnonb30BaTh NpHEMbI IUIAHUPOBAHUS U

After successful

students will be

1. Know the role of the regulatory framework in
the hospitality industry; solve problems
encountered in the performance of
professional functions.

2. To know the basics of the organization of the
hospitality industry, methods of financial
analysis of enterprises in the hospitality

completion of the course,

industry.

3. Understand  the issues of  personnel
management  of  hospitality  industry
enterprises with the help of financial

management functions.

4. Apply the principles of organization and
planning of hospitality industry enterprises.

5. To master the methodology of financial
reporting of hospitality enterprises in the
market economy.

6. Use planning and pricing techniques of
hospitality enterprises.

7. To possess skills of work in labor collectives
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6. KoHakkalabUIbIK KOCIOPBIHAAPBIH
Kocrnapiay jkoHe Oara Oeinriiey oicTepiH
KOJITAaHBIHBI3.

7. KoHakXalIbUIBIK caJlachIHJarbl
KOCIOPBIHAAPABIH  €HOCK YKbIMIApbIHIA
KYMBIC iCTeY JaFIblJIapbIH MEHTEPY.

8. IllapyambuiblK KbI3METTI KYPri3y YIIiH
3aMaHayd aKMapaTrThlK TEeXHOJIOTHsIapAbI
NpaKkTUKaga  KOJIJaHy,  IIapyallbUIbIK
KBI3METTI XKETIIIPY JKOJIJAPBIH jKacay.

LIEHOOOpa30BaHUS MPEINPHUATUHN  chepsl
FOCTENPUHUMCTBA.

7. Bnamers HaBBIKAMH PabOTHI B TPYAOBBIX
KOJJICKTHBaX MPEAIPUATHI cdepbl
FOCTEIPUUMCTBA.

8. [IpuMeHATh Ha TPAKTHKE COBPEMCHHEIC
nH(pOpMaIMOHHBIE TEXHOJIOTHH TS
BEJICHUS XO3SHCTBEHHOM JEATEIbHOCTH,
TE€HEPUPOBATh IYTH COBEPUICHCTBOBAHUS
XO3SIMCTBEHHOM JIEATEIIHHOCTH.

of the enterprises of the sphere of hospitality.
8. To apply in practice modern information

technologies to conduct business activities, to

generate ways to improve business activities.

Ilpepexseuzummepi / Ilpepexeuzumot / Prerequisites

KoHaxkainblIbIK
MEHEKMEHTI.

WHIYCTPHUSICHI, Typuzm

Wunyctpust rocrenpuuMcTBa, MeHEIKMEHT
Typu3Ma.

Hospitality Industry, Tourism Management.

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepycanue Kypca/ Course summary

byn moH opTypni TunTeri KOHAKKaMIBUIBIK
KOCIMOPBIHAAPBIH KAMTaMAaChI3 €TY/IH KYPaMbIH,
KYpBUIBIMBIH, ~HETI3T1 KOpJIAPBIH;  aiHaJIbIM
KapakaTblH 3epTreyre OarbITTaimFaH. TypHCTikK
KEIIeHIePAIH OKIMIIIUTIK-TIIApyalIbUTBIK
KbI3METIH THIM JKocrapay MEH
YIBIMIACTBIPYABIH GyHKIUSITApHI MEH
o/icTepiMeH TaHBICTHIPaAbl. DYHKIIMOHAIIBIK
Oemimienepai  KamTamachbl3 €Ty  KyHeci,
NePCOHANJIBI 6ackapy KYPBUIBIMBI.
KoHaxxalnnbLibIK KbI3METTEPIH
YUBIMIACTBIPYIBIH XaTbIKAPAIBIK TKIPUOECIH
KapacTbIpaJibl.

JlaHHas ~ OUCIMIUIMHA  HalpaBJieHA  Ha
U3y4yeHHE COCTaBa, CTPYKTYPbl, OCHOBHBIX
(hoHI0B; 0OOPOTHBIX CPENCTB OOECIeUeHUs
NPEINpPUATHI TOCTENIPUUMCTBA Pa3IUYHOTO
TUNa. 3HAKOMHUT ¢ QYHKIMSIMH U METOAAMH

3¢ HeKTUBHOTO MJIAHUPOBAHUS u
OpTraHHU3aIIN aJIMHHUCTPATHBHO-
XO3STCTBEHHON JIEATENHHOCTH TYPUCTCKUX
KOMILJIEKCOB. Cucremoit obecrieueHus
(YHKITMOHATBHBIX MOIpa3IeIeHUN,
CTPYKTYpOW  YIpaBJICHHS  TIEPCOHAIIOM.
PaccmaTpuBaer = MEXIyHApOIHBIA  OMBIT

OpraHM3al|y CIyX0 rocTenpruruMCTBa.

This discipline is aimed at studying the
composition, structure, fixed assets; current assets
of wvarious types of hospitality enterprises.
Familiarizes with the functions and methods of
effective  planning and  organization  of
administrative and economic activities of tourist
complexes. The system of providing functional
units, the structure of personnel management.
Examines the international experience of the
organization of hospitality services.

Ilocmpexsusummepi / [locmpexeuszumut/ Postrequisites

Typusm KOCIITOPBIHAPBIHBIH
[IapyanIbUTBIK KbI3MET1

KapKbl-

DOUHAHCOBO-XO03SMCTBCHHAS
MpEANPUATUI TypU3Ma

JCATCIIBHOCTD

Financial
enterprises

and economic activity of tourism

bazoaprama scemexuici / Pykosooumens npozpammst/ Programme manager
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LlIxsapenxo H.C. aza okbimyuisl, mypusm LlIxsapenxo H.C. — cmapuwuii Shkvarenko.S.— senior lecturer, master of tourism
mazucmpi npenooasamen, Ma2ucmp mypusma

Emoey-cayvikmolpy mypusminiy pekpeauusnvlk pecypcmaput | Pekpeayuonnsie pecypcol 1eueono-o3ooposumenvrnozo mypusma / Recreational
Resources of Seductive-Optimistic Tourism

OKy maxcamul / Yueonas yenv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH
CrymeHTTepai peKpealusuiblK pecypcrapMmeH, | O3HakoMIICHUE CTYJICHTOB c | Familiarization of students with recreational
PEKpEaLUSIIBIK KylelaepMeH, TYPHUCTIK | pEKpEalMOHHBIMH pecypcamu, | resources, recreational systems, tourism
urepymeH koHe KaszakCTaHHBIH op TYpJi | peKpeallMOHHBIMH cucTeMamu, Typuctckoi | development and tourism development prospects in
afiMaKTaphIHIa TYpU3M/II JIAMBITY | OCBOCHHOCTBIO W MepCHeKTHBamMu pa3ButHs | vVarious regions of the world and Kazakhstan, as

NEePCICKTUBAIAPBIMEH, COHJAW-aK FhUIBIMHBIH | Typu3Ma B pa3inuuHbIX perunoHax wmwupa u | Well as with the main theoretical concepts and
HETI3r  TEOpMsUIBIK ~ KOHIenmusuiapbl  MeH | Kasaxcrana, a Takke ¢  ocHoBHbiME | terminological apparatus of science, determining

TEPMHUHOJIOTHSUIBIK AMMapaThIMEH TAaHBICTBIPY, | TCOPETHYSCKUMHU KOHIICTIIUSMH u | the value of the influence of natural -resource
PEKpeaIUsIIbIK KyHenepiH JaMyblHa | TEPMHUHOJOTMYECKHM  ammaparoM Haykw, | factors of various regions of Kazakhstan and
KaszakcranHbIH KoHE IIIEeT eNJAep/iH OpTYpJii | ompeneieHue 3HadeHus it coBpemeHHoro | foreign countries on the development of
OHIpJepiHIH TaOUFU-PECYPCTHIK | OOIIecTBa BIHUSHUSA MPHUPOTHO-PECYPCHBIX | recreational systems.

(dakTopiapbIHBIH Ka3lpri KOFaM YIIIH 9cepiH | (haKTOpoB paznuyHbIX pernoHoB Kaszaxcrana

AHBIKTAY. U 3apyOe)KHBIX CTpaH Ha  pa3BUTHE

PEKpPEalMOHHBIX CHCTEM.

Okbvimy namuoceci / Pezynomamut ooyuenusn / Learning outcomes

Kypcrbi CoTTI asiKTaFaHHaH keiiin | [Tocsie ycmemHoro 3aBepmieHusi Kypca | After successful completion of the course,

olsniMmasymbLIap o0yuarommecst OyayT students will be

1. Pexpeanusuibik oNeyeTTi Oaranay | 1. [lemonctpupoBath 3Hanus mnpuHnunos | 1. Demonstrate knowledge of the principles of
KaFuaaTTapel JKOHE TYPU3M OOBEKTIIEpPiHIH OIICHKU PEKPEaIMOHHOT0 MOTEHIHada M recreational potential assessment and ways to
pEKpeanusIIbIK OaranayblH apTTHIPY OyTH  TOBBINICHUS  PEKPEAlMOHHBIX improve recreational assessments of tourism
KOJIIapbl Typabl OUTIMIEPIH KOPCETY. OLIEHOK OOBEKTOB TypH3Ma. sites.

2. Tapuxu oHe MOJCHH MYpPaHbIH djeMeHTTepi | 2. Ilpumenste HaBeiku  paspabatku  u | 2. Apply skills to develop and implement
perinie  JdaHAMA(TTBIH  ©H  MaHBI3/bI peanuzanum MEpONPUSTHN o measures for the rational use of natural
Oenrigepin  cakraii  OTBIPBIN,  TaOWFH panroHaILHOMY UCIIOJIH30BAHUIO resources, with the preservation and
pecypcTappl YTBIMIBI Malilalany KOHIHACT] MPUPOJHBIX PECYPCOB, C COXPAHEHHEM U maintenance of the most significant features

31




ic-Imapajapabl  d3ipiiey JKOHE ICKE achIlpy
JaFAbUIapBIH KOJIIaHy.

3. AyMaKkTBIH PeCypCTHIK dJieyeTiHe Oara Oepy;
OHIPIIH TYPUCTIK-PEKPEAUSUIBIK JJICYETiH
cunaTTauabl.

4. TaOuru OpTaHBIH JKEKEJIETCH DIIEMEHTTEPiHE

Oara Oepy;

5. Typuctixk uHAyCTpHUS CYOBEKTICIHIH TaOHFU
OpTacel ~ MEH  IIapyambUIbIK  KbI3METi
apachlHIarpl e3apa OaillaHbIC  KYHeciH
OpHaTy.

6. EMaey-caybIKTBIpy — Typu3Mi  cajlachIHIA
YHBIMIACTBIPY KOHE xKocrapiay

KaFUJaTTapblH KOJJIaHy.
7. EMaey-caybIKTbIpy TYPU3MIH JIaMBITYIbIH
MakcaTTapbl MEH MIHJIETTEPIH TYCIHY.

8. 3eprrey  MocenenepiH IIEMIYAIH  Herisi
peTiHae  akmapaT  Ke3IepiHIH  OpTypdl
TYpJepIMEH KEeMIeHIl JKYMBIC JKYpri3y,

aKIapaTThl 13/7Iey JKIHE Kyieney.

8. TIpoBomuth

nojjep>kaHueM HanOoJiee 3HAYUTENIbHBIX
yeptT  JapamadTa, Kak ~ IJICMCHTOB
HCTOPUYECKOIO U KYJIbTYPHOTO HACIEAMSL.

3. JlaBaTh OIIEHKY PECypCHOMY MOTECHLUAILY

TEPPUTOPUU; XaPAKTEPU3IYET TYPUCTCKO-
pPEKpealMOHHBIN MOTEHIIMA PErHOHa.

4, I[aBaTL OLICHKY OTHACJIbHBIM 3JICMCHTAM

IIPUPOJHOMN CPEJIbI;

5. YcranaBiuBarth CUCTEMY B3aHMMOCBSI3CH

MEXIY IIPUPOIHOMN cpenou u
XO3SHCTBEHHOH JIeATEIBHOCThIO CYOBEKTa
TYPUCTKON UHAYCTPHH.

6. IlpuMeHSTHP NPUHLUIBI OpPraHU3AlUU U

IUIAaHUpOBaHUsL B oOnactu  JedyedHo-

O3JOPOBUTCIIBHOI'O TypU3Ma.

7. TlonmmaTe menu W 3aJaud  Pa3BUTHUA

7e4eOHO0-03J0POBUTEIHHOTO TypU3Ma
KOMIUIEKCHYIO ~ paboTy cC
pa3IMYHBIMH THIAMH WH(GOPMAIMOHHBIX
HUCTOYHHUKOB, IIOMCKa MW CHCTEMAaTU3alluu
uH(pOpMAallMM KaK OCHOBBI  pEIICHUs
MCCIICIOBATEIIBCKUX 3a]1ad.

of the landscape as elements of historical and
cultural heritage.

3. Evaluate the resource potential of the territory;
characterize the tourism and recreational
potential of the region.

4. Evaluate individual elements of the natural
environment;

5. Establish a system of interrelationships
between the natural environment and the
economic activity of the subject of the tourism
industry.

6. Apply the principles of organization and
planning in the field of health tourism.

7. Understand the goals and objectives of
medical and health tourism development

8. Conduct complex work with different types of
information sources, search and systematize
information as a basis for solving research
problems.

Ilpepexsuzummepi / Illpepexeuzumot / Prerequisites

Typusmonorus Heriznepi

‘ OCHOBBI TYPU3MOJIOTHH

| Fundamentals of Tourismology

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

byn Taburum 0OBEKTUIEPIIH peKpeanusIbIK
oNleyeTiH, COHJAi-aK OJIapJbIH aJaM aF3achlHa
Kbl JKOHE HAKTBl dcep eTy (aKTopiapbiH
Kapacteipanbl. Kazakcran PecmyOnukachiHBIH,
OHIpIIH ayMarbIHAa pyKcar eTirex
AQHTPOIIOTCHIIK JKYKTEMEHI €eCKepe OTBIPHIIL,
onemae, TMJI-na xone Kasakcranma taOuru

PaccmarpuBaeT pekpearMoHHBIA MOTEHIHAI
MIPUPOJHBIX OOBEKTOB, a TaKkke (PaKTOPBI UX
o0miero u crenupuyeckoro Bo3ACHCTBUS HA
opraHu3zM denoBeka. ONBIT UCIIONb30BaHUS
NPUPOJHBIX ~ PECYpcoB Ui JICYCHUS,
peadbuuTaIuy, obmero YKPETUICHUS
3nopoBbs B Mmupe, CHI' u Kazaxcrane

Considers the recreational potential of natural
objects, as well as factors of their general and
specific impact on the human body. The
experience of wusing natural resources for
treatment, rehabilitation, general health promotion
in the world, CIS and Kazakhstan Opportunities to
use natural areas in the formation of medical and

32




ayMakTapJsl ~ e€MJEy-CaybIKTBIPYy  TypiaapbiH | BosmokHocTH wncnosb3oBanus mpupoansix | health tours, taking into account the permissible
KaIBINTACTRIPYAa  MalJajaHy  MYMKIHAIrH | Tepputopuid B ¢dopmupoBanuu JjedeOHO- | anthropogenic load on the territory of the Republic
eMJIey, OHAIITY, JEHCAYJIBIFbIH JKaJIbl HBIFAUTY | O3M0pOBUTEIBHBIX  TypoB, ¢  yuérom | of Kazakhstan, the region.
YyIliH  TabuFW  pecypcrapisl — HaijanaHy | JOIMYCTHUMOW AaHTPONOTEHHON Harpy3ku Ha
ToXKIpuOECi. TEPPUTOPUHU PecnyOiuku Kazaxcran,
peruoHa.

ITocmpexsusummepi / [locmpexeuszumeut/ Postrequisites
Typucrik OusHeCTI xocmapiay — okoHe | [ImanupoBanue u opranmsanusi Typuctckoro | Planning and Organization of Tourist Business
yibIMIacTeipy.  XalblKapalblK koHE imiKi | Ou3Heca. TyponepedTHHT MexyHapoaHoro u | Turopereyting  International and  Domestic

TYpu3M TyporiepedTHHI1/ XalbIKapalblK KOHE
1K1 TYpU3M MEHEIKMEHTI

BHYTPEHHETO Typusma/ MeHeKMeHT
MEKIYHAPOAHOTO U BHYTPEHHETO TYpU3Ma

Tourism/  Management of International  and

Domestic Tourism

bazoapnama scemexuici / Pykosooumenv npozpammst/ Prog

ramme manager

Llxeapenxo H.C. aza oxbimyuivl, mypuzm
mazucmpi

Ulxeapenxo H.C. — cmapwuii
npenooasamenvb, Masucmp mypusma

Shkvarenko.S.— senior lecturer, master of tourism
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Typucmik Kbizmemmin Kykoitkmolk Hezizoepi | IIpasosvle ocnosvt mypucmcekoit desmenvrnocmu / Legal Basis for Tourism Activity

Oky maxcamul / Yueonasn yenv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
Typuctik  casxarTel  KYKBIKTBIK  perrtey | DopMmupoBaHue cucTeMbl 3HaHuii B obmactu | The formation of a system of knowledge in the
cajachIHIarbl OULTIM JKYHECiH KaJbIITacThIpy, | IpaBoBoro  perynupoBanusi  typucrckux | field of legal regulation of tourist travel, to
crymentrepai  Kasakcran PecnyOnukaceinaa | MyTeHIECTBHI, O3HAKOMHTH CTYAEHTOB ¢ | acquaint students with the differences and features
KOHE IIeT eJjiepJe TYPHCTIK  KbI3METTI | pa3iuuusIMH M OCOOEHHOCTsMH yrpasieHus | Of management of tourist activities in the Republic
OackapyIbIH epeKIIeTiKTepi JKOHE | TYpUCTKO# nesrenbHOCThIO B Pecmyomuke | of Kazakhstan and in foreign countries.
aMbIPMAIIBUIBIKTAPIMEH TAHBICTHIPY. KaszaxcraH u B 3apy0eKHBIX CTpaHaXx.
Okvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kyperbl carTi askraranHan keiiin 0Oiim | [Tociie  ycmemHoro 3aBepmenusi kypca | After successful completion of the course,
aJIymbLIap odyuarommecst OyayT students will be
1. Typucrik KbI3METTET1 HOpPMaTHBTIK- | 1. 3HaTh TEOPETHYCCKUE ocHoBbl |1. To know theoretical bases of normative-

3aHHAMAJIBIK 0a3aHbIH TEOPHSUTBIK HOPMaTHBHO-3aKOHOJIATEILHOW  0a3bl B legislative base in tourism activity; sources of

HETI3/IepiH; aKmapaT Ke3JepiH Ouly: OKy
KOHE FBUIBIMU 9Je0ueTTep, HOPMATUBTIK
aKTiiaep, Mep3imal bacrnaces.

2. Op Typm JepeKKe3NepiH JIepeKTepiH
CaJIBICTBIPY, Oenriiai Oip Mocese OOMBIHIIA
KUBIHTHIK aKnapaT JaibiHaay.

3. KonnganelcTarel HOpPMAaTHBTIK-3aHHAMAaJIbIK
0a3aHbl TYpPUCTIK MpakTUKajla Maijaiany;

TYPHUCTIK KbI3METTepre KOMBLIATBIH
CTaHIapTTap MEH TajamTap.

4. OneyMeTTiK-3KOHOMHUKAIBIK, casicu
CHITATTaFbI esrepicrepre, BIKTHMAJT
KBbUIMBICTBIK ~ JKQHE  TEpPOPHUCTIK  Kayill
TOHTeH KaFmaija, OOJDKaMIbl JIeMaJbIC

OpHBIHJIA Ja, OHIMIEpP MEH KbI3METTep
TYpbIH OTKI3y alMakTapblHIa na Oapabap
KaTbIHACTBI KAJIBIIITACTBIPY.

5. TypareHTTik, TyponepaToOpyblK KbI3METTI

TypI/ICTCKOI\/JI ACATCIIbHOCTH, HNCTOYHUKOB

uHpopmanuu: yyeOHasi W HaydHas
JIuTeparypa, HOpPMaTUBHbIE aKTHl,
NIEpUOJNYECKas I1eYaTh.

2. ComnocraBisTh JTaHHbIE pasHBIX
HCTOYHUKOB, TOTOBUTh CBOJIHYIO
uHbopMalMIO TO TOH WIM  WHOM
npobieme.

3. Hcnonb3oBaTh JIEACTBYIOIYIO
HOPMAaTUBHO-3aKOHOJATeNIbHYyI0 0a3y B

TYPUCTCKOM TpakTUKe; CTaHAApThl U
TpeOOBaHUS K TYPUCTCKUM YCIIYTaM.

4. ®opmupoBaTh aaeKBaTHOE OTHOIICHHE K
W3MEHEHUIO COIHATbHO-9KOHOMUYECKOTO,
MOJUTUYECKOr0 XapakTepa, B cCiyyae
BO3MOXHOH KpPUMHUHAIIHOU u
TEPPOPUCTUUYECKON yrpo3bl, KAK Ha MECTe
MPENNoJaraeMoro OTIbIXa, TaK U B

information:  educational and  scientific
literature, normative acts, periodicals.

Compare data from different sources, prepare a
summary of information on a particular
problem.

use the current regulatory and legislative
framework in tourism practice; standards and
requirements for tourism services.

To form an adequate attitude to the changes of
socio-economic, political nature, in case of
possible criminal and terrorist threats, both in
the place of intended recreation, and in the
regions of realization of tourist products and
services.

Apply knowledge for organization, registration,
licensing of travel agency, tour operator
activities. Certification and standardization of
tourist services and products in the Republic of
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yiBIMAACTBIPY, TIpKEy, JMLEH3UsIAY YIIIH
oM KOJIIaHYy. Kazakcran
PecniyOnukachlHaa skKoHE LIETENAe TYPUCTIK
KbI3METTEp MEH OHIMIEepai ceprudukarray
KOHE CTaHIApTTay.

6. Typucrik TONTApABl YHBIMAACTBIPY IKOHE
MapuipyrTa OacCIIbIHBIH, HYCKAyLIbIHBIH
MIHJETTEPIH OPBIH/IAY.

7. 3amanayun OiuniM Oepy TEXHOJIOTMsJIApbIH
KOJIJaHa OTBIPHIT, TypHu3mIeri 3aHHaMasIbIK
6a3a OoiibIHIIIA j)kaHa OLTIM aiy.

8. KYKBIKTBIK cyremeney JIaF IbLIAPBIH

KOJIJIaHy; Buzanapabt pecimaey;
CaKTaHIBIPY, KEACHMIK (POPMaIbIBUIBIK;
(bUTOCAHUTAPUSIIBIK ~ HOpMalap; KEKe

KJIIMEHTTEP TOITAPHI YIIIIH OpOH/AY.

peruoHax peaau3alnuu Typ HPOAYKTOB U

YCIIYT.

5. IlpumeHsTh 3HaHUA [UIS OpraHU3aluy,
perucrpanmu, JUIEH3UPOBaHUS
TypareHTCKOM, TYpONepaTopCKoit
NESITEIbHOCTH. Ceprudukanuu u

CTaHJAPTHU3AIMH TYPUYCITYT U MPOAYKTOB
B PecniyOnuke Kazaxcran u 3a pyoexoM.

6. Opranu3oBBIBTb TYPUCTCKHUE TPYMNbI U
BBITIOJIHATH OOS3aHHOCTH PYKOBOJUTEIIS,
WHCTPYKTOpA Ha MapuipyTe.

7. Tlpuobperatb HOBBIE 3HaHUA o
3aKOHOJATEIPHOM  0aze B Typu3Me,

UCTIONB3YS COBpPEMEHHBIE
o0pa3oBaTeNbHbIE TEXHOJIOTHH.

8. MHcnonn3oBatb HaBBIKH MIPaBOBOTO
CONIPOBOXKICHHUS;  OQOPMIICHHS  BH3;
CTpaxoBoe OOecleueHne, TaMOXKEHHBIE
(dopManbHOCTH; ¢duTOCaHUTApHBIE

HOpPMBI; OpOHUpOBaHHE U1  TpyHn
OTJENbHBIX KIMEHTOB.

Kazakhstan and abroad.

6. Organize tourist groups and perform the duties
of a leader, instructor on the route.

7. Acquire new knowledge on the legislative base
in  tourism, using modern educational
technologies.

8. To use skills of legal support; visa processing;
insurance  coverage, customs formalities;
phytosanitary norms; booking for groups of
individual clients.

Ilpepexeusummepi / [Ipepexeusumot / Prerequisites

Typusm MeHeHKMEHT1

| MenepkMeHT Typu3Ma

| Tourism management

Kypcmuiy kvickawa mazmynot / Kpamkoe codepacanue xkypca/ Course summary

[ToHMi OKH OTBIPHIN, CTYACHTTEP MIET eepaeri
TYPUCTIK  KBI3METTI  KYKBIKTBIK  PETTEYIiH
epeKILEeTIKTEP] Typasibl OLTIM KaJbIITACThIPAIbL.
Kazakcran  PecnyOnukachlHIaFrbl — TYpUCTIK
KbI3METTI  PEeTTEYAIH KYKBIKTBIK  HETI3Jepi.
Typuctik KbI3METTI JHueH3usIay. Typu3muaeri
HIAPTTHIK ~ KaTblHacTap. EnfiH  macrnopTThIK
PEXKHMI. [lexapanan OTY/IIH BU3AJIBIK

Nzygas JTUCIUIUIAHY y CTYJECHTOB
dbopMupyroTcs 3HaHHS 00 OCOOCHHOCTSIX
MPaBOBOTO  PETyJIMPOBaHUS  TYPUCTCKOM
NeSITeIbHOCTH B 3apyOEKHBIX  CTpaHax.
[IpaBoBbie OCHOBBI peryinupoBaHus
TYPUCTCKOM JesTenbHOCTH B PecmyOmmke
Kazaxcran. JluneH3upoBaHHE TYpPHUCTCKOU
JESTEIbHOCTH. J{OTOBOpHBIE OTHOILIEHUS B

Studying the discipline students form knowledge
about the peculiarities of legal regulation of
tourism activities in foreign countries. Legal
foundations of tourism regulation in the Republic
of Kazakhstan. Licensing of tourist activity.
Contractual relations in tourism. Passport regime
of the country. Visa rules of border crossing.
Sanitary rules of border crossing.
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epexenepi.
epexenepi.

[llexapaman OTYIIH CaHUTAPIBIK

Typusme. IlacnopTHBIE peXUM  CTpaHBI.
BuzoBble mnpaBmiia mnepecedyeHus TPaHULIBL.
CaHuTapHble NpaBuiia MepeceueHrs rPaHuIlbl.

Ilocmpexsusummepi / [locmpexsuszumat/ Postrequisites

Typu3MHIH JaMybIH MEMJIEKETTIK PETTEY;
XamnpIKapaiblK XKoHE 1K1 TYypU3M
TyponeperTUHri\ XanbIKapaiblK KOHE 1IIKi
TYpPHU3M MEHEIKMEHTI.

locynapcTBeHHOe perynupoBaHue passutus | State  regulation of  tourism  development;
Typusma; TypomepedTHHr MexayHapoaHoro | Turopereyting  International and  Domestic
U BHyTpeHHero Typu3ma\ Menemkment | Tourism, Management of international and

MCKAYHAPOAHOT'O U BHYTPCHHCI'O TypHU3MaA.

domestic tourism.

bazoaprama scemexwici / Pykosooumensv npozpammut/ Prog

ramme manager

Ulxeapenxo H.C. aza oxbimyuwivl, mypusm
mazucmpi

Ulxeapenxo H.C. — cmapwuii
npenooasamenb, MA2UCmp mypusma

Shkvarenko.S.— senior lecturer, master of tourism

Typucmik Kbizmem ncuxonozuscel / Ilcuxonozus mypucmcxou oeamenvnocmu | Psychology of Tourism

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKILIA

HA PYCCKOM

IN ENGLISH

TypusM canacelHIarbl Oojaliak MamaHAapabl
KociOM MiHJETTepl Lienyre JaibiHaay (TypusM
MEHEJKEPl, HSKCKYPCOBOJ, HYCKAYIIbl >KOHE
1.0.), TYpPHUCTIK KBI3MET sKarmadbIHaa
aJlaMIaparel  TICHXUKAIBIK ~ KYOBUTBICTAPIBIH
JamMybl MEH XYMBIC ICTEYiH, >Karaaijaapbl MeH
KACHETTEPiH  IICUXOJIOTHSUIBIK ~ KaMTaMachl3
€TyMeH OailIaHbICTBl TICUXOJOTHSUIBIK OlTiMIL,
JaFIbUIApIBI UTEPY APKBUIBI, TYPUCTIK KBI3MET
KarJalbIHIAFbl  aJamMaapiblH  JKaFdailbl  MeH
KAacHeTTepi.

[loaroroBka Oynaymux CHEUAINCTOB chepsl
Typu3Ma K pelieHHIo MpodeccuoHalbHbBIX 3a71a4
(MeHemxepa Typu3Ma, 3KCKYpPCOBO/IA,
WHCTPYKTOpa W  Jp.), 4epe3  OCBOCHHE
MCUXOJOTUYECKUX 3HAHUMN, YMEHHI CBS3aHHBIX
C TICUXOJIOTUYECKUM OOECIIeYeHnEeM Pa3BUTHUS U
(GYHKIIMOHUPOBAHUSA TICUXMYECKUX  SIBJICHUH,
COCTOSIHMMI M KadecTB y JIOAEH B YCIOBHUAX
TYPUCTCKOM AEATETbHOCTH.

Preparation of future tourism specialists to solve
professional tasks (tourism manager, guide,
instructor, etc.), through the mastering of
psychological knowledge, skills related to the
psychological support of the development and
functioning of mental phenomena, states and
qualities of people in the conditions of tourism
activity.

OKbimy

namuoceci / Pezynomamut o6yuenusn / Learning 0

utcomes

KypcTsl ¢oTTi agKTaraHHaH KeiliH

OiiMaaymbLIap

1. TeopusmblK *KoHE MPAKTHKAIBIK HETi3Aepi
OULTy: TYJIFaHBIH J1aMybl, OHBIH KaJBIIITACY

ITocJie ycnemHoro 3aBepuieHus Kypca

oOyuaromuecst OyayT

1. 3narp TeopeTMdyecKME U  IPAKTUYECKHE
OCHOBBI: Pa3BUTHsI JIMYHOCTH, (DAKTOpPHI ee

After successful completion of the course,

students will be

1. To know theoretical and practical bases of:
personality development, factors of its
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(dhakTopnapsr; XaJIBIKTBIH opTypui
TONTAapbIMEH TYPHUCTIK KBI3METTI
MICUXOJIOTHSUIBIK KaMTaMachI3 eTy
anicTemeci.

Typuzm caJlachIH/1aFbl
TICUXO/IMaTrHOCTUKAHBI YHBIMIACTBIPY JKOHE
KYPri3y  OHICTepiH; IIaFbIH  TYPHUCTIK
TOINTAPIAFbI KapbIM-KAaThIHACTHIH
MICUXOJIOTHSUIBIK ~ aCTEKTUIEPiH; TYpUCTEp
TOOBIMEH KYMBICTBIH QJIEyMETTIK-
TICUXOJIOTUSUIBIK aCTeKTiIepiH KOHE
TONTAPIAFbI KOMMYHHKaIHSIapIbI,
YKaHKaJI bl KarJannapabl TY3EeTy
Heri3zepiH Ouy.

Tuimai JIEMAaIIbICThI TICUXOJIOTHSUIBIK
KaMTaMachl3 ety  OoilblHIIA  TypU3M

MeHeKepl peTiHae keHec Oepe Oiry, Oacka

XaNBIKTapJbIH, HOCUIACPIH, IIHACPIIH
OKUIZepiHe  TO3IMIUIIKTI  TYCIHY JKOHE
KOJIJIaHy, TYPHCTIK KBbI3METTET1
ajlaMJIap IbIH e3apa opekerTecy
dbopManapelH  Tangay OKOHE  TaJIKbLIay

Ke31HJIe 9JIEYMETTIK KYOBUIBICTAP bl TYCIHY.
ANMaKTEIH TaOUFU-KJIMMATTHIK
CUMaTTaMajapbl >KarJailblHAa KIUEHTTEp
MEH TYypU3M KbI3METKEpJIEpIHIH MiHE3-
KYJIKBIHBIH TICUXOJIOTHSUTBIK
CPEKILENIKTEPIH  €CKepY;  MayChIMIBIK;
HKOJIOTUSUIBIK KAYINCI3/IK Macenesnepi KoHe
TIpUIUTIK €Ty OpTachblHa aHTPOTOTEHIIK
KBICBIM.

5. AnamHBIH ajamfa, KOFaMmFfa, KOpIaraH

(dbopMupoBaHus; METOJIUKY
IICUXO0JIOTMYECKOI0 obecrieueHus
TYPUCTCKOM JIEATENBHOCTH C Pa3IMYHbIMU
rpyIIaMyi HaCEICHUS.

3HaTh METOAbl OpPraHU3alluu U TMPOBEACHUS
IICUXOJJUaTHOCTUKK B cepe  TypusMa;
MICUXOJIOTHYECKHE AacCMeKThl OOIEeHUs B
MaJbIX TYPUCTCKHX Tpymmax; COIUaIbHO-
MICUXOJIOTHYECKHE  aCleKThl  paboThl  C
TPYIIION TYPUCTOB W OCHOBBI KOPPEKIIMU
KOMMYHHKAIUH, KOHQIUKTHBIX CUTyalluid B
rpyIIax.

YMeTh  KOHCYIbTHpPOBaTh B  KadyecTBe
MEHeKepa Typu3Ma MO MCUXOJIOTHYECKOMY
obecnieueHrto  3P(HEKTUBHOTO  OTABIXA,
MOHUMATh W  TPUMEHSITH  TOJEPAHTHOE
OTHOILIEHHWE K MPEACTaBUTENSM JAPYTHUX
HapOJOB, pac, penurui, IIOHUMATh
COLIMAIbHBbIE SIBICHUA TIPU aHalu3e U
00CyXICHUHN dbopm YEJI0BEUYECKOTO
B3aUMOJICVCTBHUS B TYPUCTCKOM
JeSITeIbHOCTH.

Y4YHUTHIBATh MCHUXOJOTUYECKHE OCOOCHHOCTH
TOBEJICHUS KIIMEHTOB M Pa0OTHUKOB TypH3Ma
B YCIOBHUSIX  HIPHUPOAHO-KIMMATHUYECKUX

XapaKTePUCTHK  PETHOHA; CE30HHOCTH;
MPOOJIeMBbI JKOJOTHYECKONH 0€30MacHOCTH U
AQHTPOTIOTEHHOTO  JaBJICHUS Ha  CPeIy
oOuTaHus.

3HaTh TpPaBOBbIE U OITUYECKUE HOPMBI,
pEeryaupyrolre OTHOUIEHUSI 4YeJlIOBEeKa K
YeJI0BEKY, OOIIECTBY, OKpYXKalolel cpene B

formation; methodology of psychological
support of tourist activity with different
groups of population.

To know the methods of organization and
carrying out of psychodiagnostics in the
sphere of tourism; psychological aspects of
communication in small tourist groups;
socio-psychological aspects of work with a
group of tourists and the basics of correction
of communications, conflict situations in
groups.

To be able to consult as a tourism manager
on psychological provision of effective
recreation, to understand and apply tolerant
attitude to representatives of other peoples,
races, religions, to understand social
phenomena when analyzing and discussing
forms of human interaction in tourism
activity.

To take into account psychological features
of behavior of clients and tourism workers in
the conditions of natural and climatic
characteristics of the region; seasonality;
problems of ecological safety and
anthropogenic pressure on the environment.
To know the legal and ethical norms
regulating the relations of man to man,
society, environment in the application to his
professional activity.

To have skills  of interpersonal
communication,  teamwork, effectively
models professional activity in tourism.
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opTara  KapbIM-KaThIHACBIH  PETTEHUTIH
KYKBIKTBIK JKOHE OSTHUKAIBIK HOPMAaJapIbl
©31HIH KoCiOM KbI3METiIHE KOChIMITIaaa OiiTy.

6. Tyrraapanbik KapbIM-KaTbIHAC
JaFaplIapbiHa e 00Jy, YKBbIMIA KYMBIC
icTey, Typu3MIeri KociOM KBI3METTI THiMII
MO/IEIIB]ICY.

7. TlcuxonmorusiblK ipikTeyai 6apabap kysere
acelpa OUTy KoHE KaJpJiapAblH OUTIKTLIITH
apTTHIPY KYpaJIIapblH MCHIEpY.

8. TIcHXOJIOrHsIBIK-TIE1arOrHKAJIBIK
KaMTaMachl3 €Ty JKaFJdallbIHAa TYPHUCTIK
KBbI3METTIH HETI3r TYpIEpiH Kocmapiay
HKOHE KYPri3y.

MPWIOKEHUH K CBOeH mpodeccnoHanbHOi
NESITEIbHOCTH.

6. lIMeTh HaBBIKK MEKIMYHOCTHOI'O O6H_ICHI/I$I,

paboTbl B KOJJIEKTHBE,  3(P(HEKTUBHO
MOJICTTPYET npodeccHoHaTbHYIO
JeSITeIbHOCTD B TypH3ME.

7. Ymetb a/IeKBaTHO OCYIIECTBIISATh
MICUXOJIOTHYECKUH  OoTOOp W BiaJeer

CpEICTBaMU 1O MOBBIIICHUIO KBATU(UKALIUN
KaJIpOB.

8. HHaHI/IpOBaTB H IIPOBOAUTL OCHOBHBIC BHUIbI

TYPUCTCKOM NEATEIBHOCTH IIPU YCIOBUHM HX
MICUXO0JIOTO-T1€1arOrMYeCKOro 00eceyeHusl.

7. To be able to adequately carry out
psychological selection and possesses the
means of staff development.

8. To plan and carry out the main types of
tourist activities under the condition of their
psychological and pedagogical support.

Ilpepexsuzummepi / Ilpepexeusumut / Prerequisites

TypucTik KbI3METTIH Kayinci3aik Herizaepi,
Typu3M MEHEeIKMEHTI.

OcHOBBI 6€301TaCHOCTH TYPUCTCKOI
JeSTeNIbHOCTH. MeHeKMEHT Typu3Ma,

Bases of Safety of Tourist Activity, Tourism
management.

Kypcmuiy kbickawa mazmynot / Kpamkoe codepicanue kypca/ C

ourse summary

[ToHi TYypHCTIK KBI3METTIH ICHUXOJOTHUSIIBIK
epeKUIeNKTepIH 3epTTeyre OarbITTallFaH, JKEeKe
TYJIFAHBIH TICHXOJIOTUSCBIH JKOHE TYPHU3MJICTI
MOTHBAIIHS IICHXOJIOTHSCHIH, TypuUcTepre
KBI3MET KOpCeTy IICHUXOJOTHICHIH JKOHE cary
TICUXOJIOTHACHIH KapacThIpajbl, COHBIMEH KaTap
KOMaHJIaHbl 0aCKapyAbIH €PEKIICIIKTEPIH KOHE

JucuunivHa ~— HampaBlieHA  HAa  U3YYEHHUE
MICUXOJOTHYECKUX OCOOCHHOCTEH TYpHUCTCKOMN
NEeSTeNIbHOCTH, PacCMaTPUBAET  IICUXOJIOTHIO
JUYHOCTM U  TICUXOJIOTUIO MOTHBAIlMM B
Typu3Me, TICHXOJIOTHIO 00CTy>)KMBaHUSI TYPUCTOB
U TICUXOJIOTHIO MPOJAAXK, TAKXKE paccCMaTpUBaeT
OCOOEHHOCTH PYKOBOJICTBA KOJUIEKTUBOM U

The discipline is aimed at studying the
psychological peculiarities of tourist activity,
considers the psychology of personality and the
psychology of motivation in tourism, the
psychology of tourist service and the psychology
of sales, also considers the peculiarities of team
leadership and conflict resolution in the

TYpHCTIK  KbI3METTI  YHBIMIACTBIPY  MEH | pelieHus KOH(JIMKTOB IpH oOpraHusanuu | | organization and management of tourist activity.
Oackapyaarsl KaKTBIFBICTAPIBI HICIIY/Ii | YIPaBICHUH TYPUCTCKOMN JIESITETbHOCTH.
KapacThIpaJibl.

Iocmpexsusummepi / [locmpexeuszumal/ Postrequis

ites

Typu3sMm canackiHIaFbl KOPIIOPATUBTIK MOJICHUET
YKOHE KbI3METKEepJIepi Oackapy

KopnopaTtuBHas KynapTypa U yIpaBlieHUE
NIEPCOHAJIOM B cepe TypusMa

Corporate Culture and Personnel Management in
Tourism

bazoaprama scemexuici / Pykosooumens npozpammul/ Programme manager
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LlIxsapenxo H.C. aza okbimyuisl, mypusm LlIxsapenxo H.C. — cmapuwuii npenodasamens, Shkvarenko.S.— senior lecturer, master of
mazucmpi Mazucmp mypusma tourism

Typusm KacinopoiHOGpPLIHBLY KAPHCHL-UapyauivliblK Koizmemi | DUHAHC060-X03ATCIMGEHHAS 0eAMEIbHOCHb NPEORPUAMUIL MYPUMA
/ Financial and economic activity of tourism enterprises

OKy maxcamul / Yueonas yenv/ Purpose

KA3AKILA HA PYCCKOM IN ENGLISH

bonamak wmamannmapapiH Oackapy mporecine | @opmupoBanue y Oynymumx cremuanuctoB | Formation of theoretical and practical skills of
aKMapaTThIK-OMICTEMEIIIK  KOJIay KOPCETEeTiH | TEOPETHUYECKUX U MpaKTUYecKuX HaBbikoB 1o | future specialists in organizing and conducting

TYPHCTIK KOCIMOPBIHHBIH KapiKbI-IIAPYalIbUIbIK | OpraHUu3aIln u nposezeHuto | economic analysis of various aspects of financial
KBI3METIHIH TYpPJIi aCHeKTiIEpiH 9KOHOMHUKAJBIK | 9KOHOMHUYECKOTO aHaIm3a pasnmuunbX | and economic activities of tourism enterprises,
TaNAayapl  YHABIMAACTBIPY MEH OJKYPri3yJeri | acreKToB (duHaHCOBO-X03s1iicTBeHHOM | providing information and methodological support
TCOPUSUTBIK JKOHE TOKIPHOETK JaFIpUIapbiH | IeITebHOCTH NpeanpusTus chepsl Typusma, | for the management process.
KQJIBIITACTBIPY. o0OecnieunBaoIIero  MHMOPMALIMOHHYIO |

METOJIOJIOTHYECKYI0 TMOJJICPXKKY —Mpolecca

yIIPaBJICHHSI.

Okvimy namuoiceci / Pezynomamut 00yuenun / Learning outcomes

Kypcrbl ¢oTTi asiKTaraHHaH KeiiHn IMocae ycnemHoro 3aBepiieHust Kypca After successful completion of the course,
olriManymbLIap o0yuarommecst OyayT students will be
1. KapKbUTbIK-9KOHOMHUKAJIBIK tangayaeiH | 1. 3uaTh Hayunsle OCHOBBI (QunancoBo- | 1. To know the scientific basis of financial and
FBUIBIMH HETI3[IepiH, HOPMATHBTIK KOHE SKOHOMHMYECKOTO aHalli3a, HOPMAaTHBHBIX economic analysis, regulatory and legal
KYKBIKTBIK ~ KY)KaTTapibl,  TalgayJIblH U MPaBOBBIX JIOKYMEHTOB, METOIMYECKUX documents, methodological techniques of
ollicTeMENIK OMICTEPIH JKOHE  OJapJbIH MPUEMOB aHAIN3a U UX KJIacCU(UKAIIHIO. analysis and their classification.
KIKTEIyiH OiITy. 2. 3HaTh OCHOBHBIC MPHHIMIEI cocTaBinenus | 2. T0 know the basic principles of financial
2. KapKbUTBIK €CeNTIMIKTI JKacayJblH HETi3Ti (uHaHCOBOM OTUYETHOCTH 5 reporting and requirements to them
NPUHIMOTEPIH JKOHE OJlapFa KOWBLIATHIH NPEABSABISIEMbIM K HUM TPEOOBAHUSIM 3. To analyze business activity and efficiency of
TaanTap/s! OiTy. 3. AHaIM3UpOBaTh JEJIOBYIO aKTHBHOCTh U the enterprise.
3. KocinopslHHBIH iCKepiIiKk OeICeHIiIiri MeH 3¢ hEKTUBHOCTH nesrensHocTr | 4. To compile financial statements of business
TUIMAUTITIH Tanaay. NPEIIPUATHS. entities in the conditions of market economy,
4. HapbIkThIK ~ 9KOHOMHKa  okarmaibiHga | 4. CocraBisTh (DHHAHCOBYIO  OTYETHOCTH development and adoption of regulatory and
MIAPYalIbUIBIK KYPri3yln CyOBEKTUICpAiH XO3SHUCTBYIOIIMX CYOBEKTOB B YCIOBHSX legal acts, to develop and improve the
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Kap KbLITBIK €CEITUITH Kacay,
HopMaTuBTIK-KYKBIKTBIK aKTiIEpai 93ipiey
’OHE KaObU11ay, HAPBIKTHIK SKOHOMUKaHBIH
Kap>KbUIBIK €CETITLIIrH )Kacay 9iCHaMachlH
JAMBITY XKOHE KETUIIIPY.

. Kapkpuibik KBI3METTIH KOJITaHOAITBI
acrmekTiiepi OOMBIHITIA €CEeNTLIIKTI
pedopManayra  KEHICHII  KO3KapacThIH
KaKeTTUIIr1 MEH KHCBIHALUIBIFBIHA,
KApXKBUIBIK ~ aKIMapaTThl  XaJIbIKApPaJIbIK

CTaHJIapTTapFa COMKeC KEeNTipyre JaiibiH.

. OHAIpICTIK KBIBMET Typajbl ecen OepyiH
3aMaHayH 9J[ICTEMECIH KOJJaHy.

. [MapyambUIblK, KYpri3yii cyObeKTUIEp.IiH

PBIHOYHON JKOHOMHUKH, DPa3pabOTKH H
MPUHATHS HOPMATHBHO-TIPABOBHIX aKTOB,
[0 PAa3BUTHUI0O M COBEPIICHCTBOBAHUIO
METOOJIOTUN COCTaBJICHUS! (UHAHCOBOM
OTYETHOCTU PHIHOYHOW SKOHOMHUKH.

5. 'oToB K COTPYAHUYECTBY,
HE00X0AUMOCTH U JIOTUYHOCTH
KOMILJIEKCHOTO noaxona K
pepopMHUpOBaHUIO OTYETHOCTHU

NPUKJIAJHBIMUA  aclieKTaMu  (pUHAHCOBOIA
JeATeNILHOCTH, TpHBEJCHUE (PUHAHCOBOIA
uHbpopMaIMM B COOTBETCTBHE  C
MEKIYHAPOAHBIMU CTAaHIAPTaMU.

6. Hcronb30BaTh COBPEMEHHYIO METOJUKY

methodology of financial reporting of the
market economy.

Ready to cooperate, the need and logicality of
a comprehensive approach to reform reporting
applied aspects of financial activity, bringing
financial information in line with international
standards.

Use modern methodology of reporting of
production activities.

Systematically investigate the methodology of
financial reporting of business entities, forms
of financial reports, the ability to learn
independently, possession of methods of self-
expression and self-development.

KapXKBUIBIK ~ €CENTUITIHIH  9J[ICHAMACHIH, OTYETHOCTH TIPOM3BOJICTBCHHOM Generate ways to improve financial analysis.
Kap>KbUIBIK ~ €CENTUIIK HBICAHJAPBIH, ©3 NEITEILHOCTH.
OeTiHIIe OKy KaOijeTiH, e3iH-e31 kepceTy | /. CHCTEMHO  HCCIelI0BaTb METOAOJIOTHUIO
YKOHE ©31H-031 IAMBITY OJICTEPIH MEHIepy/Ii (buna"CcOBOM OTYETHOCTH
Kyieni Typae 3eprrey. XO3SUCTBYIOIIMX  CYOBEKTOB,  (hopMm
. KappuibIk Tanaay bl KETUIIIPY (bUHAHCOBBIX OTYETOB, yMEHUs
KOJIJIAPbIH KYPY. CaMOCTOSITENIbHO ~ YYUTBCS,  BIIQJICHUS
npueMaMu CaMOBBIPAKEHUS u
CaMOpPa3BUTHSL.
8. T'eHepupoBaTh MyTH COBEPIICHCTBOBAHUS
(UHAHCOBOTO aHAN3A.
Ilpepexeusummepi / [Ipepexeusumot / Prerequisites
Typucrix KeIeHIePAiH yiBIMaacTeIpy- | OpraHu3anoHHO-X03sIICTBEeHHAS Organizational and economic activities of tourist
[IapyambuIbIK  KbI3METi, TypHCTIK KbI3METTE | ICATENILHOCTh  TYPUCTCKHX  KOMILIEKcoB, | complexes, Organization of a Food and Culture of
TaMaKTaHy/Abl VHBIMIACTBIPY JkoHE Kbi3MeT | Opranusanus.  muTaHuss W KyjibTypa | Service in Tourist Activity

KOPCETY MOJICHHUETI 00CITy>)KMBaHUS B TYPUCTCKOM IeITEIHHOCTH/

Kypcmoty Kbickawia mazmynut / Kpamkoe codepacanue kypca/ Course summary

TIoH Typu3M KoCiMOPHIHAAPBIHAA KApKbUIBIK | JJMCIMIIINHA HampaBieHa Ha popmupoanue | The discipline is aimed at the formation of
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CayaTTBUIBIKTHI, eHOeK pecypcrapbiHa
KOKETTUTIK TeH Tajanrtap Typaibl OuTiMIl
KaJIbINTACTBIPYFa; TYpPU3M OHIMIH CaTyAbIH
Oacekere KaOieTTiir MEH KeJIEMiH

KJIBINITACTBIPYFA; KOCIMOPBIHHBIH HETI3T1 JKOHE
aifHaJIBIM KapaXKaThIHBIH KO3FAJIBICHI TYpaJIbl
aKmaparieH TalJaMaiblK >KYMBIC IaFIblIapbiH
KaJIBINTACTBIPYFa; OHIMI OHIIPY MEH OTKi3yre
apHaJFaH IIBIFBIHAAPABI KOHE KOHAKKAIIIbIK
caJylachl KOCIMOPBIHAAPHI KbI3METIHIH Kap KBUIBIK
HOTHD)KENIEpIH ecelKe alyFra; OargapiamMalibIK
KaMTaMachl3 eTyMeH, OHbIH imiHme 1C
Oyxrantepusiia >KYMBIC ICTEy JaFJblIapbiH
KaJIBINTACTBIPYFa OarbITTAJIFaH.

(uHAHCOBON I'PaMOTHOCTH Ha MPEANPUITUAX
Typu3Ma, 3HaHMH O TOTPEOHOCTIX U
TpeOOBaHUAX K  TPYIAOBBIM  pecypcam;
KOHKYPEHTOCIIOCOOHOCTH U O0beMa IMpoJax
IpoAyKTa Typu3Mma; (OpMHUPYET HaBBIKU
AHATUTUYECKON paboThl ¢ uHpOpMaLHE o
JIBMDKEHUM OCHOBHBIX U OOOPOTHBIX CPEJICTB
MPEINpPUATHS; Y4eTa 3aTpaT Ha MPOU3BOJICTBO
U pealu3aluio NpoAyKTa M (DUHAHCOBBIX
pe3yabTaTOB  JCSTEIBHOCTH  MPEANPUATHN
cdepbl rOCTENPUUMCTBA; HABBIKM PabOThI C
MPOrpaMMHBIM 00€CIIeYeHrEM, B TOM YHCIIe B
1C byxrantepuu

financial literacy in tourism enterprises, knowledge
about the needs and requirements for labor
resources; competitiveness and sales volume of the
tourism product; forms skills of analytical work
with information on the movement of fixed and
circulating assets of the enterprise; accounting
costs for the production and sale of the product and
financial results of hospitality enterprises; skills to
work with software, including in 1C Accounting.

ITocmpexsusummepi / [locmpexeuszumut/ Postrequisites

Typusmperi OyxrajnTepaik ecel )KoHe CalbIK
caity; XaJIbIKapaJIblK jK9HE 1K1 TYpU3M
TypornepeiTuHri\ XaabikapabIK jKoHe iIIKi
TYpU3M MEHEIKMEHTI

Byxrantepckuil y4er M Hanoroo0yiokeHHe B
TypusMe; TyponepeuTHHT MEeXIyHapOIHOIO
U BHyTpeHHero  TypusmMa\MeHEeKMEHT
MEXIYHAPOIAHOIO U BHYTPEHHErO TYpU3Ma

Accounting and Taxation in Tourism,
Turopereyting International and Domestic
Tourism, Management of international and
domestic tourism

bazoapnama scemexuici / Pykosooumenv npozpammst/ Prog

ramme manager

Bexmyxambemosa JI.C. — aza okbimyuisi,
IKOHOMUKA MA2UCmpi

bexmyxambemosa JI.C. —cmapuwiuii
npenooasamens, Ma2ucmp dKOHOMUYECKUX
HAayK

Bekmukhambetova L.S. — Senior Lecturer, Master
of Economics
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Typusmoezi 6aza oenziney | Ilenooopaszoeanue ¢ mypusme/| Stocking in Tourism

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
bomamrak ~ MamanmapaeiH  Oara  Teopuscel, | @opmupoBanue |y Oyaymux —cnenmanrcroB | Formation of future specialists' knowledge in
OaraHbl pETTEY KOHE TYy3eTy KaXKCTTLIIr, | 3HaHUK B oOmactu Teopuu IeHooOpasoBanus, | the field of pricing theory, the need to regulate

OJIapABIH KYPBUIBIMBI MEH AJIEMEHTTEPi, HEri3ri
GYHKIUSUTApABIH, Ma3MYHBI, OJIapJIbIH Kasipri
HApBIKTBHIK JKaFJalJarbl Pei MEH MaHbI3bI
TypaJibl OLTIMIEPiH KAIBIITACTHIPY.

HE00X0AUMOCTh pErynupoBaHus u
KOPPEKTUPOBKH  LE€H, UX CIPYKTYypbl H
3JIEMEHTOB, COJEP)KaHUE OCHOBHBIX (YHKILHUH,
UX pOJIb U 3HAYEHUE B COBPEMEHHBIX PHIHOYHBIX
YCIIOBHSIX.

and adjust prices, their structure and elements,
the content of the main functions, their role and
importance in modern market conditions.

OKbimy

Hamuceci / Pezynomamut o6yuenusn / Learning outcomes

KypcTtbl ¢oTTi asiKTaraHHaH KelliH

olmiMaymbLIap

1. BaraHbIH TEOPHSUIBIK HETI3/IEPiH, HAPHIKTHIK
OaraHbBIH CUTIaTTaMajapblH OLTy.

2. baranmapaplH KIKTeNlyl MEH TYpJIepiH Outy;

HAPBIKTHIK 9KOHOMHKACHI JaMbIFaH
enjepaeri Oaranap/ibl perrey
epEeKILEeTIKTEPI.

3. BaraHbl  KQJBIMITACTHIPYABIH  TEOPHSUIBIK
epexenepi MeH OJicTepiH o3 OeTiHIe
KOJIJIaHy.

4. KocinmopbIHHBIH 0aFa cascaThiH d3ipey.

5. barans KaJIBIITACTHIPY Ke31H]Ie
MEMJIEKETTIK PETTEeY SJIICTEPiH eCKepy.

6. Kasipri HAPBIKTHIK JKarmana

KOCIMOPBIHHBIH KBI3METIH JKaKcapTy YIIiH
Oara casicaTBIHBIH THIMJAUIITIH Oackapy
TypaJisl MiKip OLIAIpy.

7. bara Oenriney OOWBIHIIA FBUIBIMH Mypaja
JKUHAKTaJIraH HET13T1 TEOPUSLITBIK
Ke3KapacTap TypaJibl OUTIM/II Mai1anany.

IlocJie ycnemHoro 3aBepiieHus Kypca

o0yuaruuecs OyayT

1. 3HaTh  TEOpEeTHYECKHE
XapaKTepHbIC YepTHI
1IeHO00pa3oBaHMS.

2. 3Hath KJIAacCU(UKANMIO W BHIBI IICH,
OCOOEHHOCTEH  peryIupoBaHHS II€H B
CTpaHax C Pa3BUTON PHLIHOYHON SKOHOMMKOM.

3. CaMOCTOSITEIIbHO MPUMEHSTh TEOPETUICCKUE
MTOJIOXKEHHUS U METOABI (DOPMUPOBAHUS IIEH.

OCHOBBI  IIEH,
PBIHOYHOTO

4. PazpabatbIBaTh LIEHOBYIO MTOJIUTUKY
MIPEANPUATHS.
5. YuuThiBaTh  METOJBI  TOCYAApCTBEHHOTO

peryaupoBanus npu GOPMUPOBAHUH TICHBI.

6. Belpaxarb CyXJe€HUS TIO  YIPaBICHHIO
3(PEKTUBHOCTHIO IIEHOBON IOJMTHKH JUIS
VIYUIIEHHs JEATCIIbHOCTH MPEANPUATHSI B
COBPEMEHHBIX PHIHOYHBIX YCIOBHSIX.

7. Wcnonb3oBaTh 3HAHUS OCHOBHBIX
TEOPETUYCCKUX BO33PCHHIA, HAKOIUICHHBIX B
HayYHOM HACJICIUHU 110 [IEHOOOPa30BAHHMIO.

After successful completion of the course,

students will be

1. To know the theoretical basis of prices,
characteristic features of market pricing.

2. To know the classification and types of
prices; peculiarities of price regulation in
countries with developed market economies.

3. Independently apply theoretical provisions
and methods of price formation.

4. Develop pricing policy of the enterprise.

5. Take into account the methods of state
regulation in price formation.
6. Make judgments on managing the

effectiveness of pricing policy to improve
the enterprise's performance in modern
market conditions.

7. Use knowledge of the main theoretical views
accumulated in the scientific heritage on
pricing.

8. To be able to independently observe and
systematize information when solving
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8. CuryanusibIK Maceenepai mremnyae | 8. YMerh  caMOCTOATENbHO — HAOMIOAATh U situational tasks, to increase the level of self-

aKmaparTel o3 OeTiHIe OaKbulail >KOHE CUCTEeMATH3UPOBaTh  HHQOpPMAIMIO  MPU education.

Kyuenei — Oury, e3iH-e31  TopOueney pelIeHUU CUTYallMOHHBIX 3a7a4, TOBBIIIAThH

JICHIeiiH apTTHIPY. YPOBEHb CaMO0OOPa30BaAHUS.

Ilpepexeuzummepi / Ilpepexeuzumut / Prerequisites
Typusm wmapkerunri. TypucTik KemieHaepaiH | MapKeTHHT TypHU3Ma. OpranmszanuonHo- | Tourism  marketing.  Organizational — and
YHBIMIACTBIPY-1IAPYaIIbLIBIK KbI3METI. XO3SHCTBEHHAss  JICATENBHOCTh  TYPHUCTCKHX | economic activities of tourist complexes.
KOMITJICKCOB.

Kypcmuiy kbickawa mazmynst / Kpamxoe codepycanue kypca/ Course summary

«Typusmpzeri Oara Oenriiey» IOHI TYPHCTIK
KOCIMOPBIHAAPAAFBI Oara oenriney
OMICTEMECIHIH FBIIBIMH HETI3/IepiH, KbI3METTEpl
MeH Oara >Kyiieci, Oara Oenrineynmeri xoHe
OaraHbl CaKTaHIBIPYAAFbl TOYEKEIAep, CHIPTKbI
SKOHOMUKAJIIBIK ~ KelleHjaeri Oara Oenriiey,
Kazakcranmarel JkoHe IeT enjepnaeri OaraHbI
perTey IpoleciH 3epTreyre  OarbITTalIFaH.
OHipic MBIFBIHIAPHIH, OHIMHIH ©31HI1K KYHBIH,
THIMJII MapKETHHITIK CascaTThl a3alTy >KoHE
TYTBIHYIIBI ~ MEH  OHJIPYIIl  HapBIKTAPBIH,
TYPUCTIK ©HIMJIEP MEH KbI3METTEP/Il €CETKE aly
MakcaThlHIa  YTBIMIBI ~ OW3HEC  KYprizy
JaFIbIIAPBIH KATBIITACTHIPATBI.

HucuuruinHa «lleHooOpazoBaHue B TypHU3ME»
HalpaBJiecHAa HAa M3yYEHUE HAy4YHBIX OCHOB
METOO0JIOIMH LEHOOOpa30BaHUs B TYPUCTCKUX
OpEeanpusATHsIX, (QYHKIMA W CUCTEMBI IIEH;
PHUCKOB B IeHOOOPa30BaHUU U CTPAXOBAHUHM 1IEH;
LIEHOOOpPa30BaHUsS BO BHEIIHEIKOHOMHYECKOM
KOMIUIEKCE; C MPOLIECCOM PETrYIMPOBaHUS 1IEH B
Kazaxcrane u B  3apy0eXHBIX CTpaHax.
@OopMHUpPYET HABBIKM pAIlMOHAJIBHOIO BEACHMUS
ousHeca ¢ HEJIBIO CHMKCHHUA TPOU3BOJACTBCHHBIX

U3JIEPIKEK, cebecTonMOoCTH MPOJIYKTA,
3¢ PeKTUBHON MAPKETUHTOBOM TOJUTHKUA, U
ydera PBIHKOB notpedureneit u
MPOU3BOJUTENCH, TYpPUCTCKOTO TIPOAYKTa |
YCIIYT.

The discipline "Stocking in Tourism" is aimed
at studying the scientific foundations of the
methodology of pricing in tourism enterprises,
functions and system of prices; risks in pricing
and price insurance; pricing in the foreign
economic complex; with the process of price
regulation in Kazakhstan and in foreign
countries. Forms skills of rational business
conduct in order to reduce production costs, cost
of the product, effective marketing policy, and
taking into account the markets of consumers
and producers, tourist product and services.

Iocmpexsusummepi / [locmpexsuszumat/ Postrequisi

tes

Typusmaeri OyxranTepiik ecem >KOHE CallbIK
caily; XaJlblKapalblK >KOHE IMIKI TYpPU3MHIH
Typu3sm typonepeiTuHril

XanbIKapaJIbIK )KOHE 11IKI TYPU3M MEHEIKMEHTI

Byxrantepckuii yueT W HaNOrooOJIOKEHHE B
TypusMe; TyponepeuTHHI MEXIyHapOJHOTO M
BHYTPEHHETO Typu3ma/ MeHeKMeHT
MEXKYHAPOAHOTO U BHYTPEHHETO TypH3Ma

Accounting and taxation in tourism; Touring
international and domestic tourism \
Management of international and domestic
tourism

bazoaprama scemexwici / Pykosooumens npozpammsl/ Programme manager

bexmyxambemosa JI.C. — aza okbimyuisi,
9KOHOMUKA MA2UCmpi

bexwyxambemosa JI.C. —cmapwiuii
npenooasamenv, Ma2ucmp d3KOHOMUYECKUX HAVK

Bekmukhambetova L.S. — Senior Lecturer,

Master of Economics
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Typucmik ousznecmi sxcocnapnay scane yivimoacmeolpy | Ilnanuposanue u opeanusauyus mypucmckozo ousneca / Planning and Organization of

Tourist Business

OKy makcamuwt / Yueonan yenwv/ Purpose

KA3AKILA

HA PYCCKOM

IN ENGLISH

Crynentrepai TYPHCTIK KbI3METTI
YHBIMIACTBIPY/IBIH KOHE JKOCTIApIIay IbIH KaJIIIbI
TOCUIJEpIMEH TaHBICTBIPY, COHBIMEH Karap

O3HaKOMUTH CTYJEHTOB C OOIIMM IOJXO0JI0M
K OpTaHU3alluY U MJIAHUPOBAHUIO TYPUCTCKOM
JESITENILHOCTH, a TAK)Ke ITOMOYb MM OBJIAJETh

To acquaint students with the general approach to
the organization and planning of tourism activities,
as well as to help them master the basic techniques

ojlapra TYPHUCTIK OW3HECTI jKocmapiay MeEH | OCHOBHbIMH  mpuemamu ¥ Meromamu | and methods of practical activities in the field of
YHBIMIACTBIPY/IaFbl  TPAKTHKAJIBIK KBI3METTIH | IPaKTUYeCKoW  jaesTeabHOCTH B cdepe | planning and organization of tourism business.
HEri3ri oficTepl MEH oJiCTepiH MeEHrepyre | MIaHUPOBAHUS U OpPTaHMU3AIMH TYPUCTCKOTO
KOMEKTECY. Ou3Heca.
Okvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes
Kypcrbi CoTTI asiKTaraHHaH keiiin | [Tocsie ycmemHoro 3aBepiieHusi Kypca | After successful completion of the course,
olriManymbLIap o0yuarommecst OyayT students will be
1. busnecri )KocTapiay b Herisri | 1. 3Hate ocHOBHble mpuHIUNBI OusHec- | 1. To know the basic principles of business
NPUHIUITEPIH, HaAPBIKTHIK JKarmanna TUTAHUPOBAHMSI, 3aKOHBI pa3BUTHUs OM3HECa planning, laws of business development in
OM3HECTI JaMbITYy 3aHIApbIH, KOFaMJIbIK B PBIHOYHBIX YCJIOBHSIX, COIHAJIbHO- market conditions, socio-economic state of
OHIIPICTIH QNIEYMETTIK-3KOHOMHUKAJIBIK YKOHOMHUYECKOE COCTOSIHUE public ~ production,  market  conditions,
JKarIalbIH, HAPBIKTHIH Ka-KyHiH, OOIIIECTBEHHOTO MIPOM3BOJICTBA, competitiveness of goods, the ratio of
TayapiapiaelH ~ Oocekere — KaOUIeTTUIIriH, COCTOSIHUE pBIHKa, production and consumption;
OHMIpIC TeH TYTHIHYJBIH apaKaThIHACHIH KOHKYPEHTOCTIOCOOHOCTb ToBapos, | 2. To know the specifics of work of enterprises of
oiny; COOTHOIIIEHHUE MIPOM3BOJICTBA u the tourist sphere, principles of perspective and
2. Typucrix cana KOCIOPBIHAAPHI noTpeOIeHus; current planning of tourist activity.
KYMBICHIHBIH epEKILEIITiH, TypucTik | 2. 3HaTh cnenuduky padotel npemnpustuii | 3. Forecast the development of the tourism
KBI3METTI MEPCHEKTUBAIBIK JKOHE aFbIMIAFbl TYpPUCTCKOM cdepsl, MPUHIIUATIBI industry, are able to predict the results of
»Kocrapay KaFuaaTTapbiH Oiy. MEPCIEKTUBHOTO " TEKYIIETO tourism activity, market conditions and

3. Typuctik WHAYCTPHUSHBIH JaMyblH OOJDKait
anajpl, TYPUCTIK KbI3METTIH HOTHXKENEpiH,
HapbIKTapAblH  KOHBIOHKTYPAChIH  KOHE
KbI3METTEp  HOMEHKJATypachlH  OoJpkait
ananel. ©3 OusHeciH (OU3HEC-UICSICHIH) KYPY
KOHE JaMBITy YIIiH Oocekere KaOijaeTTi

IJIAaHUPOBAHUS TYPUCTCKON AESTEIBbHOCTH.
3. IlporHo3upoBaTh pa3BUTHE TYPUCTCKOU
UHAYCTPHH, CHOCOOHBI TPOTHO3UPOBATH
pe3yJIbTaThl TYPUCTCKOM JESATEIBHOCTH,
KOHBIOHKTYPY PBIHKOB M HOMEHKIATYpPY
YCIIYT. YMeTb BBIOMpATh

nomenclature of services. Be able to choose a
competitive sphere for the creation and
development of their business (business idea),
make a business plan, participate in the
implementation of the business project;

4. Be able to analyze and evaluate tourism
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caJlaHbl TaHJaal Oury, OM3HEC-)Kocmap Kypa
01y, Ou3Hec-)K00aHBI iCKE achIpyFa KaTbICy;
TypucTiK KbBI3METTI, TYPHUCTIK KbI3METTEP
HapbIFBIH  TaJNJail JkoHe Oaramaii  Oiny,
TYTBIHYIIBIHBIH JKOHE (HEMece) TYPHUCTIH
TaJanTapblHa COMKEC TYPUCTIK HWHAYCTPHS
KOCIMOPHBI, TYPHUCTIK ©HIM  KbI3METiHIH
IIBIFBIHJIAPBIH  €CEeNTeH JKoHe Tayjail Oiy,
Oackapy HIemiMiH Herizaei oiny,
KBI3METTEpi KBUDKBITYIQ KOHE
TYTBIHYIIIbLUIApFa KETKi3yJie Oaranay
JaFAbUTapBIH KOJIIaHy.

XKocmapnay KOHE Oara oenriney
MaceTeNepiH, 1Kl KOHE  IIETeNIIK
CEepIKTECTEPMEH >KYMBICTBI JKOCTIapiiay >KOHE
YUBIMIIACTBIPY epeKIIETIKTepiH ouny.
Typuctik KocinopbIlHAbI MEMIIEKETTIK TipKey

KOHE  JIMIEH3WsUIay ~ YOIH  KyXKarrap
TOINTaMAacChIH JKacail O1y.
TypOusnectig J)KaHa OarbITTapbIHBIH

nepcreKTUBaIapbIH Oaranail Oiny; aiMaKThIH
TaOUFU-KIIMMATTHIK CHITaTTaMalapblH €CKepy;
MayChIMIBIK,  DKONOTHSUIBIK  KayilCi3miK
MaceJsieNiepl KoHE TIPUIUIIK €Ty OpTachblHa
aHTPOIIOTEH/IIK KBICBIM €CKepy.

TypuCTIK ©HIMHIH, TYpU3M CaJlaChIHJIaFbl
KbI3METTEp MaKeTTEPiHIH THIMALIITIH OorKay
KOHE Tayan oy.

ki >koHe XanbIKapalbIK apeHaga OW3HeCTI
JAMBITY/IBIH ~ KaJlbl NEepCHEKTHBAIApbIHA
O6ara  Oepy.  busnec-xocmapmap  MeH
MHBECTULMSIIBIK 5K00a1apabl KypacThIpy.

. 3HaTh

KOHKYPEHTOCIIOCOOHYIO chepy JUTS
CO3JIaHMsI W pPa3BUTHA CBOEro Ou3Heca
(busHec-uaen), COCTaBIATh OW3HEC-TUIaH,

y4yacTBOBaTh B  pealu3alu  OusHec-
MIPOEKTA;

. YMeTh AHAJIM3UPOBATDH nu OLICHUBATh
TYPUCTCKYIO  JESTEIbHOCTb,  PBIHKH
TYPUCTCKUX YCIIyT, CIOCOOHBI

paccunTHIBaTh U aHAJIM3HPOBATh 3aTPAThI
JESITeIbHOCTH TIPEANPUATUS TYPHCTCKOM
UHIyCTPUH, TYPUCTCKOTO TIPOJAYKTa B
COOTBETCTBUU C TpeOOBaHUAMU
norpeouTens u () TypHUCTa,
00OCHOBATh YIPABICHUYECKOE pEIICHHE,
IPUMEHSATh HaBBIKH OLIEHKHU B
MPOABIKEHUH ¥ JOBEACHUU YCIYT [0
norpeOuTenei.

BOTIPOCHI  TUIAHHUPOBAHUS U
1IeHo0Opa30BaHus, cneunuky
TUTAHUPOBAHUS M OpraHW3amuu paboThl C
BHYTPEHHUMHU u 3apyOeKHBIMU
nmapTHEpaMu. YMETh COCTaBJIATH MaKeT
JOKYMEHTOB Ul TOCYAAapCTBEHHOM
perucTpanuu " JIMIIEH3UPOBAHUS
TYPUCTCKOTO MPEIPUATHS.

. YMeTh OIICHUBATh ICPCHECKTUBBI HOBBIX

HampaBJIeHUH TypOu3Heca,
IPpHUPOAHO-KIIMMATHUYCCKUEC

XapaKTePUCTUKU PErHOHa; CE30HHOCTH;
poOJIEMbI IKOJOTUYECKONW O€30MacHOCTH
W AaHTPOIIOITCHHOI'O HAAaBJICHUSA Ha CpCay
oOuTaHusl.

YUYUTHIBATDH

activities, markets of tourism services, be able
to calculate and analyze the costs of activities of
the tourist industry enterprise, tourist product in
accordance with the requirements of the
consumer and (or) tourist, justify the
management decision, apply evaluation skills in
promoting and bringing services to consumers.

. To know the issues of planning and pricing,

specifics of planning and organization of work
with domestic and foreign partners. Be able to
compile a package of documents for state
registration and licensing of a tourism
enterprise.

. To be able to assess the prospects of new

directions of tourism business; to take into
account the natural and climatic characteristics
of the region; seasonality; problems of
environmental safety and anthropogenic
pressure on the environment.

Be able to forecast and analyze the
effectiveness of the tourist product, packages of
services in tourism.

. 8. Give an assessment of the general prospects

of business development in the domestic and
international arena. Compose business plans
and investment projects.
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7. YMeTb MpOTHO3MPOBATh U aHAJIM3HPOBATH
3} PEKTUBHOCTh TYPUCTCKOTO MPOAYKTA,
MAKEeTOB YCIYT B cepe Typusma.

8. JlaBaThb  OIIEHKY OOLIMX TIEPCIEKTUB
pa3BuTHSl On3HEca Ha BHYTPEHHEH W
MekayHaponHoi  apene.  CocTaBisier
Ou3Hec-TUIaHBl M WHBECTHIIMOHHBIC
MPOCKTHIL

Ilpepexsuzummepi / Ilpepexeuzumot / Prerequisites

Typusm MeHemxMeHTi. TypuCTIK KemeHaep iy
YHBIMIACTBIPY-IIAPYaIIbLUIBIK KbI3METi/. Typusm
MapkeTuHTi. TypUCTIK KbI3METTE TaMmakK »KoHE
MOJICHUET CEPBUCIH YHBIMIACTHIPY

MenemxmeHnT Typusma. OpraHu3alnMOHHO-
XO3SIICTBEHHAsI JAESATEIbHOCTh TYPHUCTCKHX
KOMILJIEKCOB. MapkeTtuHr  Typusma.
Opranuzanus MATAHUS u KyJbTypa

O6CJ'Iy>KI/IBaHI/I$I B TypHCTCKOfI ACATCIIBHOCTH /

Tourism  Management.  Organizational and
Economic Activities of Tourist Complexes.
Tourism Marketing. Organization of a Food and
Culture of Service in Tourist Activity

Kypcmuin kbickawa mazmynot / Kpamrkoe cooepicanue Kypca/ Course summary

Typucrik KOCIIOPBIHAAP/IbIH KYMBICBIH
yiipiMaacTeipy. TypHUCTIK KocimopbiHAa Oackapy
XKoHe Oakpuiay Herizaepi. Typucrepre KbpI3MeT
KepceTynai kocmapnay. Kemik —casxaTTapblH
yiteimaacteipy. Kenik casxarrapbiH sxo0anay.

MapmpyTtrapasl — 93ipiey  KoHE  TypJapibl
KaJIBIITACTHIPY. ABHAIUSIIBIK TYPHCTIK
MapuIpyTTapAasl  JalbIHAAY  JKOHE  OTKI3Y
epeKUIeIiKTeDI. Temiprxon JKOHE cy

casixaTTapblH JOcCIMapjay >KOHE YUBIMIACTBIPY.

Typucrik (bupmaHbIH OM3Hec-KOCTaphl.
Typuctik  KbI3MeTTeT1 WHBECTULIMSIAPIbIH
TUIMAUTITIH ~ Oaramay. Typucrepre  KbI3MeET

KOpPCETy MOJIEHHET] MEH Calachl.

Opranuzanus paboThI TYPUCTCKUX
npennpusaTuii. OCHOBBI  yIpaBICHUS WU
KOHTPOJSI Ha TYPUCTCKOM MpPEANPUATHH.
[InanupoBanue oOCITYXUBaHUS TYpPUCTOB.
Opranuzanus TpaHCHOPTHBIX ITyTEHIECTBHM.
[IpoekTupoBanne aBTOITYTEIIECTBUM.
PazpaboTtka MapuipyToB U (HOpMHpPOBAHUE
TypoB.  OCOOCHHOCTH  TIOJTOTOBKH  H
IIPOBEJIEHUS  AaBMALIMOHHBIX  TYpPUCTCKUX
MapuipyToB. [lnmaHupoBaHue U OpraHu3anus
KEJIE3HOJOPOKHBIX U BOJHBIX IyTEHIECTBHIA.
busnec-man Typuctckoi upmel. OrneHka
3G (PEKTUBHOCTH HHBECTUIMH B TYPHCTCKOM
nestenpHocTH.  KynpTypa W KauecTBO
00CITy’)KUBAaHHSI TYPUCTOB.

Organization of work of tourist enterprises.
Fundamentals of management and control at the
tourist enterprise. Planning of tourist services.
Organization of transport travel. Designing auto-
travel. Development of routes and the formation of
tours. Features of the preparation and conduct of
aviation tourist routes. Planning and organization
of railway and water travel. Business plan of a
tourist firm. Evaluation of investment efficiency in
tourism activities. Culture and quality of tourist
service.

Iocmpexsusummepi / [locmpexsuszumot/ Postrequisites

Typucrik KBI3METTET1

MHHOBALUSIIBIK ‘ MHHOBAIIMOHHBIE TEXHOJIOTUH B TYPUCTCKOU ‘ Innovative Technologies in Tourism Activities.
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TEXHOJOTUsIap.  XalblKApalbIK JKOHE  1IIKi
TYpU3M TYpPONEPEUTHHTI. XallbIKapalbIK >KOHE
1K1 TYpHU3M MEHEHKMEHTI.

JCATCIIBHOCTH.

TyponepeTuHr

MEXIYHApPOAHOIO M BHYTPEHHETO TypU3Ma.

MenemxMesT

MCKIAYHaApPOAHOI'O n

BHYTPEHHETO TypU3Ma

Turopereyting
Tourism. Management of

and  Domestic
International and

International

Domestic Tourism.

bazoaphama sicemexuici / Pykosooumenwv npozpammut/ Prog

ramme manager

Ocuenxo H.A. — nedazozuxa blibiMOapviHbly
KaHouoamul

Ocuenko H.A. — kanouoam neodazo2uueckux
HAayK

Ogienko N.A. — candidate of pedagogical Sciences

Typuszm unoycmpuscoinoazol 6usnec-npouecmi mooeavoey | Mooenuposanue ousnec-npoyecca ¢ unoycmpuu mypusma / Modeling of Business

Processes in Industry Tourism

OKy maxcamul / Yueonan yenv/ Purpose

KA3AKILA

HA PYCCKOM

IN ENGLISH

Typuctik ¢upmanapaplH THNTIK YHABIMAACTBIPY
KYPBUIBIMBIH, TYPUCTIK YHBIMIApAbIH HeEri3ri
OM3HEC-TIpOLIECTEPiH, TYPUCTIK
KOCIMOPBIHAAP/IbIH Ou3Hec-TpolecTepiH
MOJICJIbJICY/Il YHPEHY.

N3yunts
CTPYKTYPY TYPHUCTCKUX (HUPM,

TUIIOBYIO OpraHU3alMOHHYIO
OCHOBHBIE

OM3HEC-TIPOIIECCHl TYPUCTCKUX OpraHU3aIINM,

MOZJCIINPOBAHUC

6I/I3HCC'HpOHeCCOB

TYPUCTCKUX NPEIITPUATHH.

To study the typical organizational structure of
tourist firms, the main business processes of tourist
organizations, the modeling of business processes
of tourist enterprises.

Hamuceci / Pezynomamut o6yuenusn / Learning outcomes

Okbimy
Kypcersl CITTi asiIKTaraHHaH KeliH
olmiMaymbLIap
1. XoOamayablH  TEOpUSIIBIK  HETI3JEpiH

MEHTepy, Typu3MIe >KoOamayablH HeTi3ri
ozicTepiH ue 0oiy.

2.  backapynblH (bYHKIIMOHAJIBIK KOHE
MPOLECTIK TOCUIEPIHIH MOHIH, Ou3Hec-
npolecc YFbIMBIH, OH3Hec-TiporecTepIi
KIKTEY]ll, PEUH)KUHUPUHITI OLITy.

3. OHrailmanaplpy YIIH 0achbIM INpoLECTepi
TaHJIay OOWBIHINA TMPOIECTEPIl, epexKernep
MEH  YCHIHBICTap/Abl ~ CHUNIATTay  JKOHE
MOJICJIBJICY 9JIICTEPl MEH TEXHOJIOTHSIIAPBIH

IMocae ycmemHoro

3aBeplIeHUs Kypca

o0yyarommecsi OyayT

1.

Brmagere  TeopeTmyeckMMHM  OCHOBaMH
MIPOCKTUPOBAHUA, T'OTOB K IPUMEHEHUIO
OCHOBHBIX METOJOB TNPOEKTHUPOBAHUS B
TypHU3Me

3HaTh CYHIIHOCTh (PYHKIIMOHAIBHOIO H
MIPOLIECCHOIO IOJAXOM0B K YIIPABJICHUIO,

TIOHSTHE Ou3Hec-TpoIecca,
KIaccupuKauu OU3HeC-TIPOIIECCOB,
PEHHKUHUPUHTA.

[IpumeHsTh CcHOCOOBI M TEXHOJOTHUU

OIMMCAHUA W MOACIIHMPOBAHUA IPOLCCCOB,

After successful
students will be
1.

2.

completion of the course,

Possess the theoretical basis of design, ready to
apply the basic methods of design in tourism
Know the essence of functional and process
approaches to management, the concept of
business process, classification of business
processes, reengineering.

Apply methods and technologies of process

description and  modeling, rules and
recommendations  for  selecting  priority
processes for optimization.

To possess methods of designing the
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KOJIJJaHy.

4. YpulblMH Heri3ge TYPHUCTIK KbI3METTEP
HOMEHKJIaTypachlH  jko0amay  oNiCTepiH,
oJapAbpl HAapBIKTA 1UITepuUIeTy JKOHE icKe
acelpy  OJIICTEpiH, TYPHUCTIK KBI3METTIH
HETI3/IeNreH  CTPATEeTHsCHIH  d3ipieyai
MEHTrepy

5. O3 OeriHme XYMBIC ICTeYAiH, ©31H-031
YUBIMAACTBIPY/ABIH JKOHE TallChlpMasapabl
OpPBIHAAYIBl  YHBIMAACTBIPYABIH  HETi3Ti
IOPUHLUNOTEP] MEH JaF/blUIapblH KOJJaHa
oiry.

6. busnHec-nponecrepai MOJIEbICY
JaFAbUTapIH MEHTEPY.

7. Ilpouectepain TUIMAUTITIH apTTHIpY
OMICTEpiH TYCiHY. bIHTBIMAaKTaCTHIK
JaFAbUIapbIH KOJI/IaHy.

8.  busnec-mporecrepui OHTalIaHABIPY
oNicTepiH  KonjgaHy OoOHbIHIIA  KociOH
KBI3METTE KOJITaHBUIATHIH omsHec-
nporecTepli, oJicTep MeH JaFablaapabl

MOJIeTIbICY callachlHIa OulM any YIIiH
KETKUTIKTI JabIHABIKKA He 00Ty.

4. Bnanets

NpaBUJI M PEKOMEHIAIMK 10 BBIOOPY
MIPUOPUTETHBIX MIPOIIECCOB JUIst
ONITUMH3AIIHH.

METOJIaMH  TIPOEKTUPOBAHUS
HOMEHKJIATYPhl TYPHUCTCKHX YCIyr Ha
HAy4YHOH OCHOBE, METOJaMHU 150.4
MPOJBIDKEHHSI M peajM3allid Ha PBIHKE,
pa3paboTKu OOOCHOBAaHHOW CTPATErHH
TYPUCTCKOM IEATEITLHOCTH

5. YMeTh NpUMEHSATh OCHOBHBIC PHHIIHITHI
W HaBBIKM CaMOCTOSTEIBHON pPabOTHI,

CcaMOOpraHu3aluu u OpraHu3alyx
BBIIIOJIHEHUS IOPYYECHUH.

6. Brmamers  HaBBIKAMM  MOJEIHPOBAHUS
OU3HEC-TIPOLIECCOB.

7. Tlonumath IIPUEMBI MTOBBIILICHUS

3¢ deKTUBHOCTH TMpoueccoB. [IpuMeHsaTsh
HaBBIKH COTPYAHUYECTBA.

8. HMerp J0CTaTOUHYO NOATOTOBKY IS
npuoOpeTeHuss 3HaHWM B 00JacTH
MO/JICIIUPOBAHUS OU3HEC-IIPOLIECCOB,
MPUEMOB W HAaBBIKOB, HCIOJB3yEMBIX B
npoeCCUOHABHON  JIEATENIBHOCTH 110
MPUMEHEHHIO  METOJIOB  ONTHMH3AINN
OU3HEC-IIPOLIECCOB.

6.

8.

nomenclature of tourist services on a scientific
basis, methods of their promotion and
realization in the market, development of a
reasonable strategy of tourist activity

Be able to apply the basic principles and skills
of independent work, self-organization and
organization of assignments.

To possess the skills of modeling business
processes.

Understand techniques to improve process
efficiency. Apply collaboration skills.

Have sufficient training to acquire knowledge
in the field of business process modeling,
techniques and skills used in professional
activities to apply methods of business process
optimization.

Ilpepexeusummepi / [Ipepexeusumot / Prerequisites

Typusm MeHemxMenTi, TypHCTIK KemIeHIepIiH
YUBIMIACTBIPY-IIAPYAITBUTBIK KbI3METI. Typu3M
MapKeTHHT1. TYpHUCTIK KbI3METTE TaMaKTaHYIbl
YUBIMIACTBIPY KOHE KBI3MET KOPCETY MOJICHUET1

MenemxkMenT Typusma. OpraHu3anuoHHO-
XO3SIIICTBEHHAs] JI€ATEIbHOCTh TYPUCTCKUX
KOMIUIEKCOB. MapKeTHHT Typu3Ma.
Opranmszanus  NOUTaHWS U KYJIbTypa
00CITy>)KUBaHHSI B TYPUCTCKOH J1€ATEITLHOCTH.

Tourism
Economic Activities

Management.  Organizational  and
of Tourist Complexes.

Tourism Marketing. Organization of a Food and
Culture of Service in Tourist Activity
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Kypcmoiy Kbickawa mazmynwt / Kpamkoe cooepacanue kypca/ Course summary

Byn moHzae cryacHTTEp OHW3HEC-IPOIECTEP i
KapacThIpaJibl: TYCIHIT1, MOHI, XiKkTenyi. buznec-
MIPOLIECTEPIIH PEUHKUHUPHHTI. buszuec-
mporecTepaii MoJenbAey. busHec-yaepictep/i
Tajjay JoHEe Herisri kepcerkimrep. busnec-
MPOLIECTEP/Il  MOJEIACY Ke3iHAe aKmaparThl
KUHAY oicTepi. busnec-nponecrepmi
OHTaWJIAH/BIPY SICTEPiHIH HET13T1 TONTAPHI.

Ha JTAHHOU JHUCLUTUINHE CTYIEHTBI
paccMaTpuBalOT OM3HEC-TPOIECCHl: MOHATHUE,
CYIIHOCTh, Kiaccupukanus. PenHXHHUPUHT
OusHec-npouieccoB. MoenupoBanue On3Hec-
MIPOIIECCOB. AHAIHM3 M KIFOUEBBIC MTOKA3ATEIH
OM3HEC-TIPOIIECCOB. Mertoasl coopa
nH(OpPMAMK TIPU MOJICIIUPOBAHUH OHM3HEC-
npoueccoB. KitoueBble Tpynmbl  METOOB
ONTUMH3AINH OU3HEC-TIPOIICCCOB.

In this discipline students consider business
processes: concept, essence, classification. Re-
engineering of business processes. Modeling of
business processes. Analysis and key indicators of
business processes. Methods of information
gathering in business process modeling. Key
groups of business process optimization methods.

Ilocmpexsusummepi / [locmpexsuszumat/ Postrequisites

Typucrik KbI3METTer1 MHHOBALMSIIBIK
TEeXHOJIOTHSUTap.  XaJbIKapalblK JKOHE  1IIKi
TYpU3M TypONEpeUTHHTri. XalblKapalblK >XoHE
1K1 TYpU3M MEHEKMEHTI.

MHHOBaIMOHHEIE TEXHOJIOTUH B TypHCTCKOﬁ

JEATEIIbHOCTH. TyponepeiTunr
MEXIYHAPOAHOIO M BHYTPEHHEIO TYypHU3Ma.
MeHeKMEHT MEXIyHApOIHOTO nu

BHYTPEHHET0 TypU3Ma

Innovative Technologies in Tourism Activities.
Turopereyting  International and  Domestic
Tourism. Management of International and
Domestic Tourism.

bazoaphama rcemexuiici / Pykosooumensv npozpammut/ Prog

ramme manager

Ozuenko H.A. — nedazocuxa 2ul1bimMOapbitbly
KaHouoamul

Ozuenko H.A. — kanouoam neodazo2uieckux
HAyK

Ogienko N.A. — candidate of pedagogical Sciences
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4 Kypc CTyAeHTTepiHe apHAJIFAH YJIeKTHBTI MaHAep / DIeKTHBHbIE THCHHMILIMHBI 115 cTyaenToB 4 kypca/ Elective disciplines for 4th year

students

Bencenoi mapupymmapoa mypucmixk monmul oackapy | Ynpaenenue mypucmkoii zpynnoii Ha akmugnuix mapupymax/ Management of a Tourist

Group on Active Routes

OKy maxcamul / Yueonas yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

bonamak  MeHemxepiepre koHe — OelceHai
TYpUCTKE OEJNCEeHIII >KOHE CIOPTTHIK casxaTTa

Jatb Oyayumm MEHEeIKepam "
WHCTPYKTOpaM aKTHUBHOTO Typu3Ma 0a30BEIC

To give future managers and instructors of active
tourism  basic

knowledge on development,

0acKapyIIbUIBIK HIenimMaepai a3ipiey, | 3HaHMs 1O  BBIpaboTKe, TpuHATHIO | | acceptance and realization of managerial decisions

KaObUIIAay JKOHE eHri3y Typaibl OasalblK | peajau3allii yIpaBlIeHUYESCKUX pemieHuir B | In active and sports travel.

OimiMaepin Oepy. AKTUBHBIX U CIIOPTHBHBIX IMYTEIIECTBUSX.

Okbimy namuoceci / Pezynomamut ooyuenusn / Learning outcomes

KypeTnl ¢oTTi asiKTaFaHHAH KeifiH IMocne ycnenmHoro 3aBepuieHnsi Kypca After successful completion of the course,

olriMmasymbLIap od0yuarommecst OyayT students will be

1. Typusmuin OenceHmi sxkoHe cmoptTThiK | 1. 3Hath  kinaccudukanuio  texuudeckux | 1. To know the classification of technical methods
TYpJICpIHIH ~ TEXHHMKAJBIK  OJICTEpiHIH MPUEMOB aKTUBHBIX U CIIOPTHBHBIX BHJOB of active and sports types of tourism and their
KIKTEITylH KOHE OJIapAbIH TYpJepiH Oiiy. TypU3Ma U UX Pa3HOBUAHOCTEM. varieties.

2. XKac epekmenikTepiH eckepe OTBIPbIN, | 2. 3HaTh NMpaBUiia opranu3anuu, moarotosku | 2. To know the rules of organization, preparation
Typu3M  CaJlaChbIHIAaFbl  TYPUCTIK  ic- U TIPOBECHUS TYPHUCTCKUX MEPOIPHUSTHIA and carrying out of tourist events in the sphere

mapanapasl (Typu3MHIH OelceHAl Typiepi
OOWBIHIIIA XKOPBIKTAP, JAJIAJBIK JIATePhICPIi
YUBIMIACTBIPY JKOHE T.0.) YHBIMAACTHIpY,
TalbIHIAy KOHE OTKi3y KaFWJaJIapbiH;

KaIIbl JKOHE apHaibl  KaOABIKTapIIbIH
MaTepHATIBIK-TEX HUKATBIK 0azacheiH
JaibIHIay MoceNeepin Oimy.

3. Typusm Typmepi OOHBIHIIA  TYpPHUCTIK
MapuIpyTTap/sl azipuey TocUIIepiH
KOJIJaHy;

4. Ke3 kenreH Mapuipyrra TYpUCTEPHAiH

KayIIci3airida KaMTaMachl3 eTe Oiy.

B cepe Typu3ma (MOXOJ0B MO aKTHBHBIM
BUJaM Typu3Ma, OpraHu3anuvs II0JICBBIX
Jarepeii M JAp.) C Y4ETOM BO3PACTHBIX
O0COOEHHOCTEH;  BOMPOCHI  MOATOTOBKHU
MaTepHaIbHO-TEXHUYECKON 0a3bl 001Iero
" CIICOHUATIBHOI'0 CHAPSAKCHUA.

3. IlpumenaTs IIPUEMBI pa3paboTKu
TYPUCTCKAX  MapmipyToB 1O  BHJaM
TypHU3Ma;

4. Ymerp  obecrieunBaTh  0€30IaCHOCTb

TYpUCTOB Ha JTFOOOM MapuIpyTe.
5. OnepaTuBHO KOHCTPYHPOBATH TEXHOJIOTHH

of tourism (hikes on active kinds of tourism,
organization of field camps, etc.) taking into
account age peculiarities; questions of
preparation of material and technical base of
general and special equipment.

. Apply the techniques of developing tourist

routes by types of tourism;

Be able to ensure the safety of tourists on any
route.

Promptly construct technologies (on the order

of the client) tours with attractive elements of

exoticism and high quality service.
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5. DK30THKaHBIH TapTHIMJIbI 3JIEMEHTTEPI MEH
KOFapPbI carnaisl KBI3METTEPi Oap
TypJIapIIbIH TEXHOJIOTUSUIAPBIH (KIUSHTTIH
TaTICBIPHICHI OOMBIHIIIA) KeJel Kobaay.

6. Kiuenrrepaig opTypii TONTapbIiHA
0aCHIBIIBIK JKacay.

7. Toyenci3 TypuCTiK ©HIM peTiHjAe caTy YUIiH
TypU3M CaJlaChIHIaF bl casxat
OarnapiamMaiapbIHbIH OHTAMIIBI
HYCKaJIapbIH KaCaHbI3.

8. Kumentrin Oenrimi Oip TYypUCTIK casxaTTbl
TaHJ1aybIHBIH TYPHUCTIK MOTHBTEPIHIH
TICHXOJIOTUSICBIH 3EPTTEY.

(mo  3akazy  KJIMEHTa) TypoB ¢
MIPUBJICKATEITLHBIMA AJIEMEHTaMU
O9K30THKH W  BBICOKHM  Ka4eCTBOM
00CITyKBaHUS.

. OCYH.[CCTBJ'I?[TB PYKOBOJACTBO pPa3IM4YHbIMHA

IpyIIIaMU KJIMEHTOB.

. CocTaBiaTe OIITUMAJIBHBIC BAapUAHTBI

porpaMM IyTeuecTBuil B chepe Typuzma
Ul pealu3allud  MX B KauecTBe
CaMOCTOSITEIILHOTO TYPUCTCKOTO

IIpOaYKTaA.

. MccnenoBaTh NCUXOJIOTHIO  TYPUCTCKHUX

MOTHBOB BLI60pa KIIMCHTOM TOI'O HJIHK
HWHOI'0 TYPUCTCKOT'O IMyTCIICCTBUA.

6. To carry out management of various groups of
clients.

7. To compose optimal variants of travel programs
in the sphere of tourism for their realization as
an independent tourist product.

8. To study the psychology of tourist motives of
the client's choice of this or that tourist trip.

Ilpepexeuzummepi / Ilpepexeuzumot / Prerequisites

TypusmHiH  OenceHai  TypJepiHaeri ic-
apaiapasl YUBIMAACTBIPY. Typucrik
OusHecTeri OenceHi Typyapibl YHBIMAACTHIPY.
TypusmHiH OenceHai TYpJepiHIH TEXHUKAChI
MEH TaKTHKACHI.

OpraHH3aHI/I${ MepOHpI/ISITI/Iﬁ B AKTHUBHBIX
BHUax Typu3Ma. OpFaHI/I3aHI/I$I AKTHUBHBIX
TYpPOB B TYPUCTCKOM ouszHece. TexHHMKa H
TAaKTHKa aKTUBHBIX BUJOB TypHuU3Ma.

Organization of Events in Aactive Tourism.
Organization of Active Tours in Tourist Business.
Techniques and Tactics of Active Tourism.

Kypcmuiy kbickawa mazmynst / Kpamxoe codepicanue kypca/ Course summary

ITonni oxy OapeicbiHIA OUTIM  amymbLIap
TYPUCTIK  TONTHI ~ ABTOHOMIBIK  PEXKHUMIIC
0ackapy, KYpAEJIUIIrl J>KOFapbl CaHATTap/Aarbl
KOHE CTaHAapPTTBl eMeC KaFJaiapaa, OHBIH
imiHAe  KAaylOTUIri  KOFaphl  JKaraaimapaa
KOPBIKTapJa JKamKalJapIblH alJIblH  aly
epeKlIeNikTepiMeH TaHbIcaabl. [IpakTUKanbIK
cabakrapga OLTIM alymbulap >KUHAKTAYIbIH,
IIaFBIH TOTNTAFbl KaKTBIFBICTApABl OacKapyIbIH
KOHE  KIMEHTTEep  TOObIH  OacKapy/blH,
TONTAPJIAFbl MCUXOJIOTHSUIBIK KIMMATTHl €CKepe

X0I¢€ HU3YyUCHUA JUCHUIIIINHBI,

o0yyaromuecs: 3HaKOMSTCS CO CIenu(pUKOM
YIPABJIECHUs  TYpPUCTCKOM  TIpynmou B
ABTOHOMHOM  pE€XHME, MpeAOTBpPALEHUS
KOH(IMKTOB B TOXOJAaX BBICOKHUX KaTeropui
CIIO)KHOCTH M HECTaHJAPTHBIX YCIIOBHSX, B
TOM 4YHUCJIE€ B YCIOBUAX IIOBBILICHHOU
onmacHOocTH. Ha mpakTHYecKux 3aHATHAX
oOyyaromuecst  TOJY4aloT  MPaKTHYECKHUE
HaBBIKM  KOMIUICKTOBaHMS,  YIPaBJICHHUSA
KOH(JIMKTaMU MaJIOi IpyMNIibl U pyKOBOJCTBA

During the study of the discipline, students are
familiarized with the specifics of managing a
tourist group in an autonomous mode, conflict
prevention in campaigns of high categories of
complexity and non-standard conditions, including
in conditions of increased danger. In practical
classes students get practical skills of staffing,
conflict management of a small group and
management of groups of clients, management of
the escort team taking into account the
psychological climate in the groups
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OTBIpBIIN, cylemenaey OpuragacblH 6acKapyabIiH
MPaKTUKAJIBIK JaFAbLIAPbIH alajbl.

rpynmnaMu KIUEHTOB, YIpaBlIeHUs Opuramoi
COMPOBOXKICHUS C YYETOM IMCUXOJIOTUYECKOTO
KJIMMaTa B TpyImnax

Ilocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHJIIPICTIK NPaKTUKA

‘ IIpon3BOACTBEHHAS IPAKTUKA

| Apprenticeship Practice

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Ocuenxo U.B. — Kazaxcman PecnyoaukacoiHuly
eHbeK ciHipeen mypusm HYCKayubicol, a2d
OKbIMYULbL

QOzuenxo U.B. — 3aciysicanvlii UHCMPYKMOop
mypusma Pecnyonuxu Kazaxcman, cmapuiuil
npenooasameiv

Ogienko 1.V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer

Typusmoezi uncmpyxkmopasix; Oaiivtnowvix, | Hnempyxkmopckas noozomoska ¢ mypusme / Instructor Training in Tourism

OKy maxcamul / Yueonan yenv/ Purpose

HA PYCCKOM

IN ENGLISH

KA3AKIIA
TypusmHin Oencenal JKoHe CITOPTTBIK
TYpJEPiHiH MEHEKEP-HYCKAYIIBICHIHBIH
MOJEIbIIK cumnaTTamaiapbl TypaJIbl
YCBIHBICTAP/AbI KaJIBIIITACTHIPY, Oonarak

capamnuibl-MamMaHfra ue OosiyFa KaOuieri MeH
JIa¥ IbUTapbIH Oy  meHOepiH oenriney.
Cryaentrepai  TypusMHIH ~ OelCceHIl  KoHE
SKCTpeMalZibl  TYpJEpIMEH TaHBICTBIPY; Oacka
CHOPT JKOHE OWBIH-CayblK MYMKIHJIKTEpIH
KOCINTIK ~ KbI3MeTKe  Oedimzaeyni  yHpery;
TYPUCTIK OM3HECTI COTTI KYPIi3y, OCHI CaJlaHbIH
JOCTYpJIl KOHE MEPCHEKTHBAIBIK HapbIKTapbhlHA
©3 TYPUCTIK OHIMIH UITEpiIeTy YIIIH OChI
caJlaHbIH QJICYeTIH LIbIFapMaIlbUIBIK MaiaaIany
JaFAbUTaPBIH KAJBIITACTHIPY.

CdopmupoBaTh MPEACTABICHUSI O MOJEITHHBIX
XapaKTepUCTHKaX MEHeIKepa-uHCTPYKTopa
aKTHUBHBIX M CIIOPTUBHBIX BHUIOB TypHU3Ma,
OYEPTUTHh KPYr 3HAHUN yYMEHHUI M HaBBIKOB,
KOTOPBIMM  JIOJDKEH o0najgaTh  Oyaymiuii
cneuuanuct-npodeccuonan.  I[lo3HakoMuUThH
CTY/ICHTOB C IIMPOKHUM CIEKTPOM aKTUBHBIX H
SKCTPEMAJIbHBIX BUAOB TYypHU3Ma; HAay4UTh
aIanTHPOBATh BO3MOKHOCTH JIPYTHX BHIIOB
CTOpTa U pa3BieyeHU B MPO(ecCHOHANBHYIO
NeSITeTbHOCTD; TIPUBUTH HABBIKM TBOPYECKOTO
WCIOJIb30BaHUS TOTEHIMANA JTaHHOM chepbl
JUIE  YCIIENTHOTO  BEACHUS  TYPHCTCKOTO
Ou3Heca,  NPOABIKEHHS  COOCTBEHHOTO
TYPIPOITyKTa HAa  TPaJAWIHUOHHBIC "
NEPCIEKTUBHBIC PHIHKH.

To form ideas about the model characteristics of a
manager-instructor of active and sports types of
tourism, to outline the range of knowledge, skills
and abilities that a future specialist-professional
should possess. To familiarize students with a wide
range of active and extreme types of tourism; to
teach them to adapt the possibilities of other sports
and entertainment in their professional activities; to
instill the skills of creative use of the potential of
this sphere for the successful conduct of tourism
business, promotion of their own tourist products
to traditional and promising markets.
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Oxwvimy namuoiceci / Pesynomamut o0yuenusn / Learning OUtCOmMes

KypcTsl ¢oTTi agKTaraHHaH KeiiiH
OiiMaaymbLIap

1.

TypusmHuin  OeliceHAl JKOHE  CHOPTTHIK
TYpJIEpiHIH TEXHUKAJIBIK OMICTEPiHIH
KIKTEITYiH )KOHE OJIApJIBIH TYPJIepiH Oiy.
XKac epekmienikTepiH €cCKepe OTBIPHII,
MEKTeIl TYpH3Mi callaChlHJIa TYPHCTIK ic-
mapanapasl (Typusmuin Oencenai Typiepi
OOBIHIIIA KOPBIKTAP, AAJAIBIK JIarepbiIepIi
YUBIMIACTBIPY JKoHE T.0.) YHBIMOACTBHIpY,
HalbIHIAy OJKOHE OTKI3y KaFuaajapblH;
KaIMbl KOHE apHalibl  KaOABIKTapAbIH
MaTepHATIBIK-TEX HUKAIBIK 0a3aceiH
JaibIHaay MocelneepiH Oimy.

Kes kenreH wmapmipyrra TypUCTEpIiH
Kayinci3IiriH KaMTamachI3 eTe Oiy.
['eorpausanbiK xKoHE AIEYMETTIK YTKBIPIIBIK
ONIICTEMECIH; OJIEYyMETTIK KYOBbUIBICTapIbIH
e3apa  OaillaHBICBIH  3epTTey, OoirKay
o/licTepiH MEHTepy.

3aMaHayn akmapaTThIK TEXHOJIOTHSIIAPMEH
CTaLMOHAPIIBIK KOHE MapIIPYTTHIK
XKarJainapaa ®yMbIC icTel Outy.

Jlepbec TypHUCTIK OHIM peTiHAe caTy YIIiH
MEKTEeNl TYpWU3Mi CaJachIHIAFbl  casxar
OarapiamMaiapbIHbIH OHTAWIIBl HYCKATapblH
xacay.

bananapapig TYPHUCTIK TOIITapbIH
YHBIMIACTBIPAIbI KOHE MapupyTra
HYCKAyIlIbl (THA-HYCKAyIIbl) MIiHJCTTEPiH
OpBIHJIAY.

ITocse ycnemHoro 3aBepiieHus Kypca

oOyuaromuecst OyayT

1. 3nHatp KiIaccu(PUKALKIO TEXHHUYECKUX
IIPUEMOB aKTHBHBIX U CIIOPTHBHBIX BUJIOB
TypHU3Ma U UX Pa3HOBUIHOCTEH.

2. 3Hatb npaBuia OpraHu3alui,
MOJITOTOBKH W TIPOBEICHHUS TYPHCTCKUX
MEpONpusTHH B  cdepe  IIKOIBHOIO
Typu3Mma (MOXOJbI MO AKTUBHBIM BHIaM
TypHU3Ma, OpraHu3alus MOJIEBbIX Jlarepe
M JOp.) C  Yy4eTOM  BO3PACTHBIX
0COOEHHOCTEH;  BOIMPOCHl  MOJITOTOBKH
MaTepUaIbHO-TEXHUUECKON 0a3bl 0011Iero
U CIIELUAIBHOTO CHapPSKEHMUS.

3. Ymerp  obecrieunBath  0E30MACHOCTH
TYpPHUCTOB Ha JII0OOM MaplIpyTe.

4. Bnanets MeTOauKOW reorpaduyueckond u
COLMAIIbHOW MOOWJIBHOCTH; METOJaMH
M3YyYeHHs] B3aUMOCBsI3eH OOIIECTBEHHBIX
SIBIICHUH, IPOTHO3UPOBAHUS.

5. YmMmerp pabGoTaTb B CTallMOHAPHBIX U
MapUIPYTHBIX YCIOBUSAX C COBPEMEHHBIMH
WHGOPMAIIMOHHBIMH TEXHOJIOTHUSIMH.

6. CocTaBnsATh ONTUMAJIbHbIE BapUaHTHI
IporpaMM  IyTelecTBUH B cdepe
IIKOJIBHOTO TypH3Ma JUIsl pealu3aluu ux
B Ka4yecTBe CaMOCTOSITEITHHOTO
TYPUCTCKOTO MPOJYKTA.

7. OpraHu3oBbIBaTb JETCKHE TYPHCTCKUE
IPYNIbl W BBIIOJHSET OOS3aHHOCTH
WHCTPYKTOpa (THAA-WHCTPYKTOpA) Ha

After successful
students will be

1. To know the classification of technical
methods of active and sports types of tourism
and their varieties.

2. To know the rules of organization, preparation
and carrying out of tourist events in the sphere
of school tourism (hikes on active kinds of
tourism, organization of field camps, etc.)
taking into account age features; issues of
preparation of material and technical base of
general and special equipment.

3. To be able to ensure the safety of tourists on
any route.

4. To master the methods of geographical and
social mobility; methods of studying the
interrelationships  of social phenomena,
forecasting.

5. To be able to work in stationary and route
conditions  with ~ modern  information
technologies.

6. To compose optimal variants of travel
programs in the sphere of school tourism to
realize them as an independent tourist product.

7. To organize children's tourist groups and
perform the duties of an instructor (guide-
instructor) on the route.

8. Have skills of interpersonal communication,
teamwork, modeling the  professional
personality of a manager, guide-instructor of
tourism.

completion of the course,
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8. Tyiraapaiblk KapbIM-KaThbIHAC, YOKbIMJIA
KYMBIC  ICT€y, MCHEIDKEpIiH  Kociou
TYJIFaChIH MO/ICIIB/CY, TYypHU3M

HYCKAYIIBICHI-TH]I aFAbIapbIHA Ue 00Ty.

MapIpyre.

8. Hmetn HAaBBIKU MEKJIMYHOCTHOTO
oOmeHus, paboTel B  KOJUICKTHBE,
MOJICTTUPOBAHUS npohecCuOHATBLHOM
JUYHOCTH MEHEDKEPa, TUAa-UHCTPYKTOpa
TypU3Ma.

Ilpepexseuzummepi / Ilpepexeuzumot / Prerequisites

Typusmuin  Oencenai  TypiepiHzaeri 1c-
apaiapasl YUBIMAACTBIPY. Typucrik
OusHecTeri OeliceHAl TypiapAbl YHUBIMIACTHIPY.

Opranuszanus MepoOnpHUsITHI B aKTHBHBIX
Bujgax TypuszMa. OpraHuszanusi aKTHUBHBIX
TypOB B TYpUCTCKOM OusHece. TexHHKa U

Organization of Events in Aactive Tourism.
Organization of Active Tours in Tourist Business.
Techniques and Tactics of Active Tourism.

Typusmuin OesnceHai TypJiepiHiH TEXHHMKAChl | TAKTMKAa  aKTHBHBIX  BUAOB  Typu3Ma. | Psychology of Tourism
MEH TaKTUKACHI. Typucrix Kbi3MeT | [ICHXOJI0TUS TYPUCTCKOM NeSTeIbHOCTH.
TICHIXOJIOTHSICHI/
Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepycanue Kypca/ Course summary
[MTon  TypusmuiH  OenceHai  TypiepiHiH | IucuumiuHa HanpaBieHa Ha wu3ydenwe | The discipline is aimed at studying the model
MEHeKep-HYCKaYIIBICBIHBIH MOJZIENBIIK | MOZICNBHBIX ~ XapaKkTepHCTHK  MeHemkepa- | characteristics of a manager-instructor of active

CHITaTTaMaJlapblH 3epTTeyre OarbITTalFaH. byi
CTYAEHTTEPAIH TYpH3M MEHeIKepiepiH apHaibl
nasipyiay kyiheciHae OUTIMIH KaJbIITacThIpyFa
MYMKIHIIK Oepeni. benceHal xoHEe CIOPTTHIK
TypU3MIETI MaMaHJAaHIBIPBUIFAH TICUXUKAJIBIK
nporeccTepl JKoHe OJIapJblH KOpiHy carachlH,
TYPUCTIK TONTA JKaFBIMIBI  TICUXOJOTHSIIBIK
KIUMaT  Kypy, aBTOHOMJBI  eMip  CYypy
KaFalblHIa TYPUCTEPIiH TICHXOIMOIIMOHAN BT
KaFIalbIH 6ackapy JaFAbUIapbIH
KaJIBIITACTHIPAIBL.

WHCTPYKTOpa aKTHBHBIX BHUJOB TypHU3Ma.
[To3Bonser copMupoBaTh y 00ydarOUIMXCS
3HAHUS B CHUCTEME CIIELUaIbHON MOATOTOBKH
MEHEIKEPOB-UHCTPYKTOPOB Typu3Mma.
PaccmarpuBaer crelnualIn3upoBaHHbIE
IICUXUYECKHUE TIPOLIECCHl B AaKTUBHOM H
CIOPTUBHOM TypHU3M€ M KadecTBa HX
nposBieHus. DOpMHUPYET HABBIKM CO3JaHUS
MOJIOKUTEITLHOTO MICUXOJIOTHYECKOTO
KJINMaTa B TYPUCTCKOW TpyMIe, yINpaBICHUE
MICUX03MOIIMOHAIBHBIM COCTOSIHHEM
TYpUCTOB B YCIOBUSIX  aBTOHOMHOIO
CYIIECTBOBAHHS.

types of tourism. It allows students to form
knowledge in the system of special training of
managers-instructors  of  tourism.  Considers
specialized mental processes in active and sports
tourism and the qualities of their manifestation.
Forms skills to create a positive psychological
climate in the tourist group, management of the
psycho-emotional state of tourists in conditions of
autonomous existence.

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHIIpICTIK TpaKTHUKa

[Ipou3BoicTBEHHAs PAKTHKA

Apprenticeship Practice
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Bazoaphama scemexuici / Pykosooumenw npozpammul/ Programme manager

Ocuenxo U.B. — Kazaxcman PecnyoniukacoiHuly
eHOeK Ciyipeen mypusm HYCKayublicol, aea

QOcuenko U.B. — 3acaysxcanvlii uHCmpyKmop
mypusma Pecnyonuxu Kazaxcman, cmapwuii

Ogienko 1.V.
— honored tourism instructor of the Republic of

OKbIMYULbL npenooasamens Kazakhstan, senior lecturer
Typusmoe oponoayl Bponuposanue ¢ mypuszme / Reservations in tourism
Oky maxcamuol / Yueonan yenv/ Purpose
KA3AKIIA HA PYCCKOM IN ENGLISH
CrymeHTrepre  TYpHUCTIK  KocimopbiHmapra | JlaTh cTyJaeHTaM 3HaHHs B 00JacTH OCHOBHBIX | 10 provide students with knowledge of the main

HapBIKTa THIMJI 6Mip CYpYTe jKoHE THICTI maiaa
allyFa MYMKIHJIK OepeTiH TypHU3M cajlaChIHIAFbl
OpoHIayIbIH HETI3Ti JKyWeci camachklHaa Oimim
oepy.

cucteM OpoHHMpOBaHUSI B cepe TypusMma,
MIO3BOJISIIOIIMX TYPUCTCKUM  IPENINPUATHAM
3G (GEKTUBHO CYIIECTBOBATH HA pPBHIHKE U
110JTy4aTh COOTBETCTBYIOILYIO TPHOBLIb.

reservation systems in the tourism industry,
enabling tourism enterprises to exist effectively in
the market and make appropriate profits.

Hamuceci / Pezynomamut o6yuenusn / Learning outcomes

Okbimy
Kypcrsi coTTI asiIKTaraHHaH KeHiH
oiniMaymbLIap
1. Oducrik TexHOIOTHIAPIBI KOHE TYPUCTIK
KBI3METTIH apHaibl OarapiiaMaltbIK
KaMTaMachl3 eTUTyiH, WUHTEPHET-
TEXHOJIOTHSIIAp/IbI OLTy.
2. Kobanaynbig TEOPUSIIBIK HeTi37epiH

MEHrepy, TypusMmie KoOanayAblH Herisri
oNicTepiH KOJAaHyFa TailbIH.

3. AKMaparTelK  KOHE  KOMMYHUKaTHBTIK
TEXHOJIOTUSUIap/bl  MaiilanaHa  OTBIPBIT
TYPUCTIK OHIM/I carTy.

4. TypucTik KbI3METTED HapbIFbIH

MOHHUTOPHUHITEY SICTEPIH KOJIJIaHy.

5. KompanbuiaTeiH KOJIIaHOAJIbI
OarmapiaManapAblH  THIMJAUICIH — Tajuaay,
KosgaHOansl OaFapiaMaliblK KypaiJapMeH

IIocne ycnmemHoro
o0yyarommecsi OyayT

4. Hcmomb30oBaTh METOIbI

5. Bmazers

3aBepuIeHHs] Kypca

1. 3narte oucHble TEXHOJIOTUU "
CIIEUIIaJIbHOE MPOTPaMMHOE OOecreueHne
TYPUCTCKON  JeSATEeIbHOCTH, HHTEpHET-
TEXHOJIOTHH.

2. Bnanets TCOPCTUUCCKMMU OCHOBaAMU

MPOEKTUPOBAHMSI, TOTOB K TNPUMEHEHHIO
OCHOBHBIX METOAOB INPOEKTUPOBAHUSA B
TypHU3ME.

3. Peanu3oBbIBaTh TYpUCTCKHNA MPOAYKT C

WCIOJIb30BaHUEM HH(OPMALMOHHBIX U
KOMMYHUKATUBHBIX TEXHOJIOTH.
MOHUTOPHHIA
PBIHKA TYPUCTCKUX YCIIYT.
HaBbIKAMU aHanusa

3¢ HEeKTHBHOCTH MIPUMEHSIEMbIX

After successful
students will be
1. Knowledge of office technologies and special

completion of the course,

software for tourism activities, Internet
technologies.

. Possess the theoretical bases of design, ready to

apply the basic methods of design in tourism.

. Realize the tourist product with the use of

information and communication technologies.

. Use methods of monitoring the market of tourist

services.

. Possess the skills of analyzing the efficiency of

applied application programs, work with
applied software tools.

. To use in practice the methods of management

of innovation and investment activities of the
organization (enterprise).
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YKYMBIC iCTeY JIaFIbIJIAPBIH MEHIEPY.

6. YWbIMHBIH (KOCITOPHIHHBIH) WHHOBAIIHSIIBIK
KOHE WHBECTHULIMSUIBIK KBI3METIH Oackapy
oicTepiH TOKIpUOEIe KONIaHy.

7. AnneiHFBL  KaTapibl  (aliMaKkTBIK  JKOHE
TPAHCYJITTHIK OpOH/IAY JKYHEIepiH) UeJICHY.

8. Typucrik WHYCTPHSIIaFbI Kaci0u
KBI3METTIH HaKTBl MiHJIETTEPIiH MIemry YIIiH
KOJIJTaHBICTAFbI KOJITaHOAITBI
Oarmapiamalnap MmakeTTepiH KoJIaHy.

mporpamMM,  paboTel  C
IIPOrpPaMMHBIMH

MPHUKIaIHBIX
MIPUKJIATHBIMA
CpeICTBaMH.

6. Hcnonp3oBaTh Ha TNPAKTUKE METOJBI
yIpaBICHUS MHHOBAIIMOHHOM u
WHBECTHLIMOHHOM JeSITeTbHOCTBIO
opraHu3aryu (MpeanpusaThs ).

7. Bnanerp nepeoBbIMU (PErMOHAIBHBIMU U

TpaHCHAIIMOHATBHBIMU CHCTEMaMH
OpOHUpPOBaHUS).
8. IlpuMeHATh  CyLIECTBYIOUIME  IaKEThI

NPUKIAIHBIX IIpOrpamMM Uil pelIeHUs
KOHKPETHBIX 3a7iady IpodecCHOHATbHON
JEATEIbHOCTH B TYPUCTCKOW MHIYCTPUHU.

7. To own advanced (regional and transnational
reservation systems).

to solve specific problems of professional
activity in the tourism industry

Ilpepexsuzummepi / Ilpepexeusumut / Prerequisites

Typuctik  Oum3Hecti  sxocmapiay  okoHe | [lmanupoBanue u opranusaius typuctckoro | Planning and Organization of Tourist Busines
YUBIMIACTBIPY. Ou3Heca

Kypcmuoiny kbickawa mazmynwt / Kpamxoe codepicanue kypca/ Course summary
Ocbl moHAI OKy OapbichiHOa CcTyneHTTep | B Xome wu3ywenuss pmannoi aucimiuimael | During the study of this discipline students learn
OpoHIay KbI3METTepiH OKHIbI. KbpI3MeT KepceTy | CTyIeHThl U3y4aroT CIyXObl OpoHMpoOBaHHS. | reservation services. Requirements for service
MepCOHAJIbIHA KONBLTATBIH tanantap. | TpeboBanus k odciykuBaronemMy nepconany. | personnel. Technological cycle of guest service.
Konakrapra KBI3MET kepcetyniH | TexHonornueckuii  nukin  obcmyxkuBanust | Methods of booking. Automated management
TEXHOJIOTHSUTBIK UK.  Bpommay  omicrepi. | rocTeid. Crroco0b1 OoponupoBanus. | Systems. Automated reservation systems. Types of
ABTOMATTaHIBIPBUIFaH  Oackapy  IKyiienepi. | ABTOMaTH3MPOBAaHHBIE CUCTEMBI yIIpaBJeHus. | contracts (agreements) for booking.
ABTOMATTaHIBIpBUIFAaH  OpoHJay  Kyienepi. | ABTOMaTU3UPOBAHHbBIE CUCTEMBI
Bponnayra apHaJFaH HIapTTap/AblH | OPOHUPOBAHUSL. Bunert JIOTOBOPOB

(kemiciMaepaiH) TypJepi.

(cornamienuii) Ha OpOHUPOBAHHUE.

Ilocmpexsusummepi / [locmpexeuszumut/ Postrequisites

OHAIPICTIK MpaKTHKa

‘ HpOI/I3BO}ICTBeHHa$I IPpaKTHUKa

| Apprenticeship Practice

bazoaprama scemexuici / Pykosooumens npozpammul/ Programme manager

Manvwarosa B.B. — aza okbimyuivl, mypusm
Mmazucmipi

Manvwarosa B.B. — cmapwut
npenooasamenv, Ma2ucmp mypusma

Malshakova V.V.— senior lecturer, master of
tourism
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Typusmoezi komnvromepiik scane PR-mexunonozusanap / Komnvromepnwie u PR-mexnonozuu ¢ mypusme / Computer and PR-technologies in

Tourism
OKy makcamuwt / Yueonan yenwv/ Purpose
KA3AKIIIA HA PYCCKOM IN ENGLISH
Typusm canaceina Oeftimaenred koMmbioTepiik | OcBoeHue HaBBIKOB nosib3oBanus | 10 master the skills of using computer programs
Oarmapiamanapabl  naiianaHy — JaFAbUIapbIH | KOMITBIOTEPHBIMU nporpamMamu, | adapted to the sphere of tourism, to form students'
urepy, CTYISHTTEpAC KOFaMIBIK MPOIECTep/i | alanTHPOBAaHHBIMU K  cdepe  Typusma, | ideas about public relations (PR/Public Relations)

PETTEHTIH KBI3MET PETIHAC IKYPTIIBUIBIKICH
Oaiimanpic  Typansl (PR/ITabmuk  Puneininz)
TYCIHIKTEp/I1 KaJbINTACTHIPY

chopMUpPOBaTh y CTYIACHTOB MNpPEICTABICHUS
0 cBm3sx ¢ obmectBeHHOCTHIO (PR/IMabnmk
Puneiinmnaz) KaK JIeSITEeILHOCTH,
peryaupyomiei 00ecTBEHHbIE MPOIECChH

as an activity regulating public processes

OKbimy

namuoceci / Pesynomamot oo0yuenusn / Learning

outcomes

KypeTsl ¢oTTi agKTaraHHaH KeiiiH
olmiMaymbLIap

1. YHeIMHBIH MHHOBAIIUSIJIBIK KBI3METIH
0ackapy OIICTEepiHIH TYXKBIPBIMIAMAIBIK
amnmapaTelH KOHE  OHBI  IPAKTHKAIBIK

’KYMBICTa KOJIJIaHY MYMKIHJIIT1H Oly.
OducTtik TexHOJIOTUATIAPB] KOHE TYPHUCTIK
KBI3METTIH apHaibl OarapiiamMaltbIK
KaMTaMachl3 eTTyiH, WUHTEPHET-
TEXHOJIOTHSIIApIbI OLTy.
NHHOBanusIIbIK eHIMIepi
Tocu1epiHe ue 6omy.

Typuctik eHIMIi a3ipiey HpoleciHie
WHHOBAaIMSUIApIbl TAlIaNany aFabuIapbiH
MEHTepy.

KonnmanpimaTea KOJIIaHOaJIbI
OarmapiaManaplblH THIMIUTITIH — Talgay,
KOJIIaHOANIbI OarmapiamManblK KypaiaapMeH
KYMBIC iCTey JaFIblJIapbIH MEHIEPY.
MeMIIeKeTTIK, KOFamJbIK, KOMMEPIHUSIIBIK

Tapary

ITocJie ycnemHoro 3aBepuieHus Kypca
oO0yyarommecsi OyayT

1. 3HaTh MOHATHIHBIA ammapar METOOB
yTIpaBJICHUS VMHHOBAIIMOHHOM
JeSITEIbHOCTBIO OpraHu3aluu u
BO3MOXXHOCTH €€  HCIOJb30BaHUS B
MpaKkTU4YeCcKor padoTe.

3HaTh oucHbIC TEXHOJIOTHH "
CrellMaNbHOE MpOorpaMMHOEe oOecreyeHue
TYPUCTCKOM  JI€ATENbHOCTH, WHTEPHET-
TEXHOJIOTHH.

3. Bmagetp cmocobamMu  pacmpocTpaHEeHUs
MHHOBAIIMOHHBIX IPOAYKTOB.

Bnagerp  HaBbIKaMM ~ HMCHOJIb30BaHUS
WHHOBallMii B mpouecce pa3pabOTKH
TYPUCTCKOTO MPOAYKTA.

. Bnanets HaBBIKAMHU
¢ dexTuBHOCTH
MIPUKIIAHBIX

aHaIM3a
PUMEHSEMBIX
nporpamMM,  paboTel ¢

IIPpUKJIAaAHBIMU IIporpaMMHBIMHA

After successful

completion of the course,

students will be

1.

5.

To know the conceptual apparatus of methods
of management of innovation activity of the
organization and the possibilities of its use in
practical work.

To know office technologies and special
software  of  tourist activity, Internet
technologies.

To know the ways of distribution of innovative
products.

Possess the skills of using innovations in the
process of tourism product development.

To master the skills of analyzing the
effectiveness of applied application programs,
working with applied software tools.

To carry out and control professional functions
in the field of advertising and public relations in
the state, public, commercial structures, mass
media, social sphere, economy, production,
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KYpbUIBIMIap/a, OyKapasbIK aKmapaT CpeACTBaMHU. trade, science, culture, tourism.

KypaJiiapbIH/a, QNICYMETTIK canana, | 6. OcyIiecTBIsITh u koHTpoaupoBath | 7. Apply various tools to solve practical PR tasks
OKOHOMHKA, OHJIIpic, cayma, FbUIBIM, npodeccruoHanbHble (PYHKIMH B OO0JIACTH in different areas (brand promotion, crisis
MOJICHHET, TYpPH3M caJlaChlHAa JKapHama pEKJIaMbl U CBSI3€i ¢ OOIIECTBEHHOCTHIO B situation, reputation management, etc.).
JKOHE KOFAaMMEH OallJIaHBIC CAIACHIH/IAFbI rOCyJIapCTBCHHBIX, obmecTBeHHbIX, [8. To take into account individual characteristics
KOCiOM (pyHKUHMSIIAp/IBI JKY3€re achlpy JKOHE KOMMEPYECKHX CTPYKTypax, CpeacTBax of tourism industry workers, possesses
OakpLIay. MaccoBOi HMH(OpMAIMKM, B COLHUAIBLHOM knowledge about the process of professional
7. Op Typhi cajamapjarbl HOpakTUKaablK PR chepe, chepe IKOHOMHUKH, POU3BOJCTBA, formation of tourism manager's personality.
MoceNeepiH  HIenry  YIIiH  9pTypii TOPrOBJIH, HAYKH, KYJIbTYpbI, TYpPHU3MA.
Kypangaapasl Kojaany(OpeHaTi KbUDKBITY, | 7. [IpUMEHSATDH pa3arMdyHble HHCTPYMEHTBI IS
JarapbICTHIK KaFaai, Oemenai Oackapy pelieHust mpakThueckux PR-3amau B
*KoHe T.0.). pasnuYHBIX  obOmacTsaXx  (IPOABMKCHHE
8. Typusm HHIYCTPHUACH KbI3METKEpPJICPiHiH OpeHna, KPH3HCHAsI CHUTYaIHs,
KEKE epEeKIIENIKTEPIH €eCKepy, TYypU3M penyTaluOHHbIA MEHEJDKMEHT U Jp.).
MEHE/KEpiHIH Jkeke OachlHBIH KociOou | 8. YuuThiBaTh WHUBUTyaJIbHbIE
KaJIBITITACY MPOIIEC Typasbl O1iMi Gap. O0COOEHHOCTH paOOTHUKOB  HHIYCTPUHU
TypHU3Ma, BJIaJeeT 3HAHUAMH O MPOIECCe
po¢eCCuOHAIBHOTO CTAHOBJICHUS

JIMYHOCTU MCHCJPKEpa TypU3Ma.

Ilpepexeuzummepi / Ilpepexeuzumot / Prerequisites

AKIMapaTThIK-KOMMYHHUKAIHSUTBIK HNHupopmannoHHO-KOMMYHHUKAIIMOHHBIC Information and communication technologies,
TeXHOJOTHsIap, Typu3mIi FRUTBIMH-9iCTEMEITIK | TEXHOIOTHH, Hayuno-meroaudueckoe | Scientific and methodological support for tourism
KaMTaMachI3 €Ty obecrieueHne TypusmMa

Kypcmuin kvickawa mazmynst / Kpamkoe codeporcanue Kypca/ Course summary

bynr mon PR-texHomormsutapael, onapasiH | JlaHHas ~— gucHMIiMiHa — HampaeieHa — Ha | This discipline is aimed at the study of PR-

KIKTENylH 3epTTeyre OarblTTaliFaH, TYPUCTIK | U3yUeHHUE PR-TexHomoruii ux | technologies their classification, considers modern
WHTyCTPUSIAFbI 3aMaHayu PR- | knaccudukaryo, paccmarpuBaet | PR-technologies in the tourism industry. It
TEXHOJIOTUSIIAPIbI KapacThIpaJibl. binim | coBpemennbie PR-texHonoruu B Typuctckoii | considers the issues of constructing a corporate
anymsliap  KOPIMOPATHBTIK  MMHDKII  KYPY, | HHAYCTPHH. PaccmarpuBaer BOMpocH | image; promotion of the tourist product, taking into

MapKeTHHITIK 3epTTeyjiep JKYPri3yAi eckepe | KOHCTpYHpOBaHHMs KOPIOPAaTHBHOTO MMUKA; | account the marketing research. The discipline also
OTBIPBHIII, TYPHUCTIK OHIM/II KBUDKBITY | MPOJBMKEHUST TYPHUCTCKOro mpoaykra ¢ | considers various innovative technologies that
Mocenenepin Kapacteipanpl. CoHpaii-ak, Oy | yueTom IPOBEJICHUS MapKeTUHTOBBIX | contribute to the development and promotion of the
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OH  TYPHUCTIK  OHIMAI  JaMbITyFa  JkoHe | mcciemoBanmit. Takke Ha  gucnuiuimbe | tourist product, as well as the formation of a
KBUDKBITYFa, opTypiai PR crparerusuiapbi | paccMatpuBaroTcs paznuuHble | positive image using various PR-strategies.
KOJIJIaHa OTBIPBIII, YKarbIM/IbI UMH/DK | HHHOBAIIMOHHBIE TEXHOJIOTHUH
KaJBINTACTBIPYFa  BIKHAJT ~ €TETIH  OPTYPJIi | CIOCOOCTBYIOIIHNE Pa3BUTHUIO u
MHHOBAIIUSUITBIK TEXHOJIOTHSUIAP/bI | TIPOJBIDKCHUIO TYPUCTCKOTO MPOAYKTa, a
KapacThIpaJibl. TaKke (POPMUPOBAHUIO TTO3UTHBHOTO MMHJIKA

c HCIIOJIb30BAHUEM  PA3JIUYHBIX PR-

CTpaTEruu.

ITocmpexsusummepi / [locmpexeuszumeut/ Postrequisites
OHIIIPICTIK NpaKTHKa | TIpou3BoCTBeHHAs MPAKTHKA | Apprenticeship Practice
bazoaprama rcemexwici / Pykoeooumens npozpammet/ Programme manager
Manvwarosa B.B. — aga okbimywisl, mypusm Manvwaxosa B.B. — cmapwuil Malshakova V.V.— senior lecturer, master of
mazucmipi npenooasameib, Ma2ucmp mypusma tourism

Typucmik Kbizmemmezi UHHOBAUUANBIK mexHonozusnap / Hunosayuonnvle mexnonozuu ¢ mypucnckou desmeavnocmu / Innovative
Technologies in Tourism Activities

Oxy maxcamul / Yueonas yenv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
Typusm yiibIMaapel MEH KoOCIIOpBIHAAPBIHBIH | [loaroroBka K uHHOBaIonHoi | Preparation for innovation activity of graduates
KYMBIC TOKipHOSCiHE MHHOBALMSIIAP/BI SHTI3Y | JCITENILHOCTH  BBITYCKHUKOB, crocoOHbIX | capable of promptly, reasonably and with
OoiiblHIIa mIemiMAepAl JKeled, HEri3AeNreH | OlepaTuBHO, 000CHOBAHHO U c | minimum risk to make decisions on the
KOHE €H a3 TOoyeKeJIMeH KaObuigayra KaOileTTi | MUHUMAJIbHBIM PHUCKOM MpHHUMATH pernenus | introduction of innovations in the practice of
TYJIEKTEepAl VHHOBALUSUIBIK KbI3METKE | 10 BHEJAPEHHIO WHHOBAIllMii B MpakTHKY | Organizations and enterprises of tourism.
JanbIHIAY. paboTel  OpraHu3zalMid U NPEANpPUATUI
TypHU3Ma.

Okbimy namuceci / Pezynomamut ooyuenusn / Learning outcomes

KypcTsbl ¢oTTi asiKTaraHHAaH KeliH ITocse ycnemHoro 3aBepiieHust Kypca After successful completion of the course,

olriMmasymbLIap od0yuarommecst OyayT students will be

1. Y#eIMHBIH MHHOBAIUSIIBIK Kbi3MeTiH | 1. 3Harh METOJIBI ynpasienusi | 1. To know the methods of management of
0ackapy oIiCTEepiH JKOHE OHBI MPAKTHKAIIBIK WHHOBAI[HOHHOH JESTETbHOCTHIO innovation activity of the organization and the
’KYMBICTa KOJIJIaHY MYMKIHJIIKTEpiH Oiy. OpraHu3allii ¥ BO3MOXKHOCTH €€ possibilities of its use in practical work.
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Typucrtik KBI3METTIH, WHTEpHET-
TEXHOJIOTUSIAPbIH oducrik
TEXHOJIOTUSITAPHI MEH apHaiibl
OarmapramanblK ~ KamMTaMachl3  €TUIYiH;
MEMJIEKETTIH, KOCIOPBIHAAP/IbIH,
YUBIMIIAPTBIH WHHOBAIHSUTBIK KOHE
WHBECTULIUSUITBIK casiCaThIHBIH
KaFUAAaTTapblH, COHJAN-aK HWHHOBAIUSIIBIK
nporiecTepre WHBECTUIUSIIAPIBIH

HBICAH/IAPBIH; 3UATKEPIIK MEHIIIKTI KOpFray
Typajbl HEri3ri XalblKapajblK KemiciMaepai
oiry.
XKobanayasix
MEHTepY.
Typusmae >xo0anayIblH HEri3ri 9IICTEPiH,
TYPUCTIK MHIYCTpHSIaFbl *oOanapabl iCKe
acwIpyFa KOJIaHy.

AKMmapaTThlK ~ kOHE  KOMMYHHKATHBTIK
TEXHOJOTUSUTApAbl  TaiifaaHa  OTBIPHIMN
TYPUCTIK OHIM/I carty.
Typucrix KBI3METTE
TEXHOJIOTHSTAPABI KOJIJIaHYy.
NHHOBaMSNBIK ~ KBI3METTI pPEeTTEeUTIH
KYKaTTapMeH JKYMBIC 1CTEY JaFIbUIaphIH;
WHHOBAIHSITBIK OHIMJIepIi Tapary
TOCUIZIEPIH MEHTEPY.

Typuctik eHIMIi a3ipiey HpoleciHie
WHHOBAIMSUTAPIBI TalIalany JIaFabUIapbiH
MEHTepy.

TEOPHSITBIK Heri3epin

WMHHOBALUAJIBIK

UCIOJIb30BaHUs B PAKTHUECKON pabore.
3HaTh  OQUCHBIE  TEXHOJOTUH U
crieManbHOe IPOTrpaMMHOE
o0ecrieueHne TypUCTCKON eATENbHOCTH,
MHTEPHET-TEXHOJIOIHA; HPUHLUIIBI
MHHOBAIIMOHHOM W  HMHBECTUIIMOHHOU
HNOJUTUKU TOCYNAapCTBa, HPEANPUATHH,
opraHuzanuii, a  TaKkke  (QOpPMBI
MHBECTULIUI B MHHOBAI[MOHHBIE
IIPOLIECCHI; OCHOBHBIX MEXIYHApPOJHBIX
COIVIaIIeHU I 00 OXpaHe
MHTEJJIEKTYaJIbHOU COOCTBEHHOCTH.
Bnaners TeopermueckMMH — OCHOBaMHU
MIPOEKTUPOBAHMUS.

ITpumensTH OCHOBHBIE METO/IBI
IPOEKTUPOBaHUS B Typu3Me, K
pealM3allid IPOEKTOB B TYPUCTCKOU
HUHAYCTPUU.

Peanu3oBbIBaTh TYpUCTCKHHA HPOIYKT C
UCIOJIb30BaHWEM HWH(GOPMAIIMOHHBIX U
KOMMYHHUKaTHUBHBIX TEXHOJIOTHUH.

HpI/IMeHﬂTI) WHHOBAIIMOHHBIC
TEXHOJIOTUU B TYpPUCTCKOM
NeSITETTHHOCTH.

Bnanerp  HaBbIKamMM ~ paboThl €
JOKYMCHTAaMU, PErIaMCHTUPYIOITUMHU
MHHOBAIIIOHHYIO NesITebHOCTD;
crocobamu pacnpocTpaHeHus
MHHOBAIIMOHHBIX MTPOJYKTOB.

Bmagers  HaBBIKAMH ~ HCIIOJIB30BAHUS

MHHOBAIlMii B TMpolecce pa3paboTKu
TYPUCTCKOTO MPOJYKTA.

w

To know office technologies and special
software of tourism activity, Internet
technologies; principles of innovation and
investment policy of the state, enterprises,
organizations, as well as forms of investment
in innovation processes; basic international
agreements on intellectual property protection.
To possess theoretical bases of design.

Apply the basic methods of design in tourism,
to the implementation of projects in the
tourism industry.

Realize a tourist product using information
and communication technologies.

Apply innovative technologies in tourism
activities.

To possess skills of work with documents
regulating innovative activity; ways of
distribution of innovative products.

To master the skills of using innovations in
the process of developing a tourist product.
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Ilpepexeusummepi / Ilpepexeuzumut / Prerequisites

Typucrik ousHecTi xKocrapiay KOHE
yiibiMaacteipy/  TypusM  WHIYCTPHSCHIHIAFbI
OHM3HEC-YACPICTI MOJICNIBICY.

[InanupoBaHue M opraHu3anUsl TYPUCTCKOTO
ousneca/MojenupoBaHue OnU3HeC-mporecca B
UHIYCTPUH TypU3Ma.

Planning and organization of tourism
business/Modeling of Business Processes in
Industry Tourism

Kypcmoiy kvickawa mazmynnt / Kpamkoe codepicanue Kypca/ Course summary

[IoH WHHOBAIMSHBIH TEOPHUSUIBIK HETI3/IepiH

KapacThIPaJIbl. HMHHOBAIMSIBIK, JAMYTbI
MEMIIEKETTIK perrey MOCeJIeIIePiH;
WHHOBAIMSJIBIK KBI3METTIH TYpIIi
CTpaTerusuiapbl  MEH  JKOCHAapJIayblH  JKOHE

TYPUCTIK OHW3HECTE CTpaTerusuiapabpl KOJIIaHy
MYMKIHIITIH  3epAeneiifi, TypUCTIK ©HIMII
OHJIIPYIIH WHHOBAIMSIIBIK TEXHOJIOTHSIIAPBIH
Kapaiipl; TYpPHUCTIK KOMIIaHUSIHBI, KOHAaK YH
KOHE MelpaMxaHa OM3HECIH Oackapy
callachIHJIaFbl MHHOBAIMSIIAPABI  3eplereii,
COHJal-aK TYPHUCTIK HWHAYCTPUSJAFBl OpTYPIl
aKIaparThIK JKOHE WHHOBAIIHSITBIK
TEXHOJIOTUSTAPBI KapauIbl.

[[I/ICL[I/IHJ'II/IHa paccMaTpuBacT TCOPCTHUYCCKUC

OCHOBBI HMHHOBAaTUKH. I/I3yqaeT BOIIPOCHL
ToCydapCTBEHHOI'O peryinupoBaHus
MHHOBAIIMOHHOI'O Pa3BUTHA, Pa3InYHBIC

CTpaTCrun MU IJIAaHUPOBAHUC HHHOBaHHOHHOﬁ
ACATCIIBHOCTH W BO3MOXHOCTH IMPUMCHCHUSA

CTpaTerui B TYPUCTCKOM ousHece,
paccMaTpuBaeT MHHOBAIIMOHHBIE TEXHOJIOTHH
MPOU3BOJCTBA  TYPUCTCKOTO  MPOAYKTA;

M3y4aeT WHHOBAIlMM B cdepe yIpaBieHUs
TYPUCTCKOM KOMIIAaHWEH, TOCTUHUYHBIM H

pecTOpaHHbIM Ou3HECOM, a TaKxKe
paccMarpuBaer pa3nyuHbIe
“H(pOpPMaIMOHHBIE u WHHOBAIIMOHHBIE

TCXHOJIOTHUH B TypHCTCKOﬁ HHAYCTPpHH.

The discipline examines the theoretical foundations
of innovation. It studies the issues of state
regulation of innovative development; different
strategies and planning of innovative activity and
the possibility of applying strategies in tourism
business, considers innovative technologies of
tourism product production; studies innovations in
the sphere of tourism company management, hotel
and restaurant business, as well as considers
different information and innovative technologies
in the tourism industry.

Iocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHJIPICTIK NpPaKTUKA

‘ HpOI/I3BOIICTBCHHaH IIpaKTHUKa

| Apprenticeship Practice

bazoaphama rcemexwici / Pykosooumens npozpammel/ Programme manager

Manvwakosa B.B. — aza okbimyuivl, mypusm
Mmazucmipi

Manvwakosa B.B. — cmapwuii
npenoodasameb, MA2UCMp Mypusma

Malshakova V.V.— senior lecturer, master of
tourism
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Typusm canacvinoazol Kopnopamuemik maoeHuem xcane Koizmemkep.iepoi oackapy / Kopnopamuenaa Kynomypa u ynpaenenue nepconaniom
6 cghepe mypuzma / Corporate Culture and Personnel Management in Tourism

OKy makcamuwt / Yueonan yenwv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
CrymeHTTepai Typu3M canachlHblH Oounamak | OOyueHue CTYJICHTOB KaK Ooymymmx | Training students as future tourism professionals
MaMaH/J1aphbl peTiHae KOPIOPATHBTIK | COCHUAIMCTOB cepbl Typuama oOCHOBHBIM | in the main aspects of corporate culture, its
MOJICHHETTIH HETi3T1 acHeKTUIepiHe OKBITY, OHBI | aClIeKTaM  KOPIOPAaTUBHOM  KynbTypbl, ee | formation and maintenance

KaJIBIIITAaCTBIPY.

(hopMUPOBaHUS U TIOJIICPKAHUS

namuoceci / Pesynomamot oo0yuenusn / Learning 0

utcomes

OKbimy

KypceTsl ¢oTTi asgKTaraHHaH KeiiiH

OimiManymbLIap

1. IloHHIH Ma3MYHBIH, 3€pPTTENETIH  KypC
OolibIHINIA HET13T1 YFBIMAAP/IbI O1i1y;

2. Kem  MomeHuWeTTi  Mocenenepai  IIenry
TocuIepine OaiiIaHbICTHI KOIYJITTBI
YUBIMIAPIBIH TYPJIEPiH aHBIKTAY;

3. YiieiMaa KOPIOPAaTHUBTIK MOJIEHUETTI
KAJIBIITaCTBIPy JKOHE KOJJay TICUIAEpiH
naii1ajiany;

4. ¥iipIMHBIH ~ Kagp  casicaTblH  o3ipiey

KaFUJIaTTapbIH, HET13T1 OaFbITTapbIH KOJIaHY.
. KocinopbIHHBIH ~ TCUXOJOTHSIIBIK — KIMMAThI
MEH MOJCHHETIH KaJbIITACTBIPY  KOHE
KETIIIPY epeKLIeNiKTEePiH aHBIKTaY.
XKana KOpPHOpAaTHUBTIK MOICHUETKE
MPOIIECIH TalAayIbl XKY3€Tre achIpy.
@upmaHblH Kaap cascaTblHa
Tanjay >Kyprizy.
IpikTey (peKpyYTHHTITIK) ic-IIapaiapbl OTKIZY
JaFAbUIapBIH MEHTEPY.

eHy

OacTanksl

IlocJie ycnemHoro 3aBepiieHus Kypca
o0yuarmuecs OyayT

1. 3HaTh copepkaHME NUCUUIUIMHBI, OCHOBHBIX
MIOHATHUH 110 U3y4aeMOMY KypCy;

OnpenensiTb  TUNBl  MHOTOHAIIMOHAIBHBIX
OpraHu3alii B 3aBUCUMOCTH OT CHOCOOOB
pelIeHrs BOIPOCOB MHOTOKYJIbTYPHOCTH;
Hcnonb3oBare crnocobbl (HopMUpOBaHHUS U
MOJJIEP’)KaHUSl KOPIOPaTUBHOW KYJIbTYPHl B
OpraHu3aIuy;

IIpumensTH IIPUHLIAIIBI
OCHOBHBIX HallpaBJICHUN
MIOJINTUKU OpraHU3aluu
Onpenensty crneunuky (HOpMUPOBAHUS H
COBEpPIICHCTBOBAHUS IICUXOJIOTHYECKOT O
KJIMMaTa U KyJIbTYpbl IPEANPUSATHS.
OcyiecTBIATh aHaIN3 MPOLEcCca BXOXKICHUS

B HOBYIO KOPIIOPATUBHYIO KYJIBTYPY

2.

pa3paboTku,
KaJpOBO

7. IlpoBOAMTh TEPBUYHBIN aHANMU3 KaJIpOBOM
TTOJTUTHKA (DUPMBI

8. Bmanertp HaBbIKaMU IPOBECHUS
O0TOOPOYHBIX (pEKpPYTHUHTOBBIX )

After successful completion of the course,
students will be

1. Know the content of the discipline, basic
concepts of the course;

Identify the types of multinational
organizations depending on the ways of
solving multicultural issues;

2.

3. Use the ways of forming and maintaining
corporate culture in the organization;

4. Apply the principles of development, the
main directions of human resources policy of
the organization

5. Determine the specifics of forming and
improving the psychological climate and
culture of the enterprise.

6. Analyze the process of entering the new
corporate culture

7. To carry out the primary analysis of the
personnel policy of the firm

8. Possess the skills to conduct selection

(recruiting) activities
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‘ MEpOTPUITUI

Ilpepexeuzummepi / Illpepexeuzumot / Prerequisites

Typusm menemxmenTi; Typusm MapKeTHHTI

‘ MeHeKMEHT Typusma, MapKeTuHr Typusma.

| Tourism management; Tourism marketing

Kypcmoiy Kbickawa mazmynnt / Kpamkoe cooeprcanue kypca/ Course summary

ITon YUBIMHBIH JKOHE IIEPCOHAIBIH
KOPIIOPAaTUBTIK MOJIEHUETIH KaJlbIITaCThIPY IbIH
3aMaHayd TACUIIepi, KOPHOPATUBTIK MOJICHHET

meHOepiHe MIEPCOHAJIIBI 6ackapy,
KOPITIOPAaTHBTIK MOJICHHUET JKOHE cana
MEHEIKMEHTI TypaJbl ouriMal
KajelnTacteipanbl.  Ilonmi  oky — OapbIchiHaa

UMHJDKIIK CcasicaTThl KypyJa, KOCITOPBIHHBIH
KOPIIOPAaTHBTIK KOJBIH 93ipJiey/e, KOCIMOPBIH
NEPCOHAJIBIHBIH KY3bIpETiHE KOMBLIAThIH
TananTapipl, KbI3METKEpJiEp MEH MEHEIKEp

apacblHIarbl  KapbIM-KaTblHaC  HOpMaJapblH
azipieyne IIPaKTUKAJIBIK JaFIplIap
KAJIBIITACabl.

Jucnuninuza ¢bopmupyer 3HaHUSA 0
COBPEMEHHBIX MOAXO0JaX K (OPMUPOBAHUIO
KOpPIIOPATUBHOW  KYJBTYPbl OPraHM3alUd H
IIEPCOHAJIA, YIPABJIECHUU NEPCOHAIOM B paMKax
KOPIIOPATUBHOW KYJBTYPBI, O KOPIOPAaTUBHOU
KyJIbTYype M MEHEDKMEHTE KadecTBa. B xone

U3Y4EHUS JUCLUIUIAHBI dbopmupyroTCs
IIPAKTUYECKUE HABBIKM CO3JaHUS HMMHHKEBOU
MOJINTUKH, pa3paboTku KOpIOpPaTUBHOIO
KOZIeKCa MPeANpUAITHS, pa3paboTKu TpeOOBaHMA
K KOMIIETEHIMM TIepCcOoHalla MPEIIpUATHS,
HOPMBI B3alMOOTHOUIEHWH COTPYJHUKOB H
PYKOBOJUTEIIS.

The discipline forms knowledge about modern
approaches to the formation of corporate culture
of the organization and personnel, personnel
management within the framework of corporate
culture, corporate culture and quality
management. During the study of the discipline
practical skills of creating an image policy,
development of the corporate code of the
enterprise, development of requirements for the
competence of the staff of the enterprise, the
norms of relations between employees and the
manager are formed.

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHJIIPICTIK NPAaKTUKA

‘ HpOI/ISBOI[CTBeHHa}I ITpaKTHUKa

| Apprenticeship Practice

bazoaphama rcemexwici / Pykosooumens npozpammel/ Programme manager

Manvwaxoea B.B.
mazucmpi

— a2a OKblmyuivl, Mypusm

Manvwakosa B.B. — cmapwuii
npenooasamesnvb, MA2UCMp MyPUsMa

Malshakova V.V. — senior lecturer, master of
tourism
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Typusmnin oamywvin memiekemmix pemmey / F'ocyoapcmeennoe pezyruposanue pazsumus mypusma / State Regulation of Tourism

Development

OKy makcamuwt / Yueonan yenwv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH
MemiiekeTTiKk  peTTey canachlHaarbl Herisri | OBiazeHue OCHOBHBIMH 3HaHUsIMH B oOiactu | Acquisition of basic knowledge in the field of
oimimmi MEHTIepYy, TYPHCTIK KbI3MET | TOCYIApCTBEHHOTO PeryJIMpoBaHus, 3HaKOMCTBO | State  regulation, familiarization with the

CaJIaChIHJIaFbl HET13T1 3aHIAPMCH TaHBICY.

C OCHOBOIIOJararomimMm 3aKOHaMH B obnactu
TypHCTCKOﬁ JACATCIIbHOCTH.

fundamental laws in the field of tourism activity.

Hamuceci / Pezynomamut o6yuenusn / Learning 0

utcomes

OKbimy
KypcTtbl ¢oTTi asiKTaraHHaH KeiliH
olmiMaymbLIap
1. Typusmni JAMBITYIbI MEMJIEKETTIK
peTTeyaiH TEOPHSUIBIK HeTi3lepiH Oity;
aKmapaT Ke3Jepl: OKy JKOHE FBUIBIMU
onebuerrep, HOPMAaTHUBTIK aKTijiep,

TYpUCTIK callaHbl JaMBITY XOHE Oackapy
KOHIHJETT MEMIJICKETTIK Oarmapiamanap;
SIIMCTEMOJIOTHS, dAICHaMa cajachblHaa OLTiM
MEH TYCIHIKKe ue 0oiy;

Ennig  xoHe alMakTapAblH ONeyMETTIK-
SKOHOMMKAIIBIK JKaFJalblH Tanjay YIIiH
KETKUTIKTI TEOPHUSIIBIK JKOHE MPAKTHUKAIBIK
JaBIHBIKKA e 00ITy.

Op Typii JACPeKKe3NepAiH JepeKTepiH
CaNBICTBIPBIHBI3,  Oenrimi  Oip  Mocene
OOMBIHIIIA )KUBIHTHIK aKMapaT JailbIH/IaHbI3.
Typusmaeri MeMJeKeTTIK / YIATTBIK >KOHE
XaJBIKAPaJIBIK CTaHAAPTTAPABI O1TY.
MeMIIeKeTTiH SKOHOMHKAJaFbl POJi MEH

HET3T1 GyHKIMSIIAPHI, OIOKETTIK
casicaTThl  KAJBINTACTHIPY  KAaFUAATTaphI,
MeMJIEeKeTTIK  dJIeyMETTIK-9KOHOMHUKAIIBIK

IlocJie ycnemHoro 3aBepiieHusi Kypca
o0yyarommecsi OyayT

1. 3nartb TEOPETUYECKHE OCHOBBI
TOCYJapCTBEHHOTO PETYJINPOBAHUS PA3BUTHS
TypHU3Ma; UCTOYHUKU HH(POpMALMU: YIeOHOH
W HAy4YHOW JIMTEpaTyphl, HOPMATHUBHBIX
aKTOB, TOCYIApCTBEHHBIX MIPOrpamMM TO
pPa3BUTHIO W  YIPABICHUIO  TYPUCTCKOMH
oTpaciu; BIIa/ICHUE 3HAHUSIMH u
MOHMMaHWEeM B O00JaCTH  THOCEOJIOTHH,
METOOJIOTHH;

HmMeTh /0CTaTOYHYIO TEOPETHUYECKYI0 U
MPAaKTUYECKYIO0 TIOATOTOBKY Ui aHaIm3a
COLMAJIBHO-?KOHOMHYECKOM CUTYaIuu
CTpaHbI M PETHOHOB.

ConocTaBnsiTh JaHHBIE PA3HBIX NCTOYHHKOB,
TOTOBHT CBOJHYIO HH()OPMAIIHIO 1O TOW HITH
UHOU Tpobieme.

3HaTh TOCYIApCTBEHHBIC / HAllMOHAIBHBIC U
MEXyHapOAHbIE CTAHAPTHl B TYpU3ME.
Bnagerp 3HaHMSAMHM O pPOJIM M OCHOBHBIX
(GyHKIMAX TrocygapcTBa B HKOHOMHUKE,
NpuHIUNAx  (HOPMUPOBAHMS  OIOKETHOU

After successful completion of the course,
students will be

1. To know the theoretical foundations of state
regulation of tourism development; sources
of information: educational and scientific
literature, normative acts, state programs for
the development and management of the
tourism industry; possession of knowledge
and understanding in the field of
epistemology, methodology;

To have sufficient theoretical and practical
training to analyze the socio-economic
situation of the country and regions.

To compare data from different sources,
prepare a summary of information on a
particular problem.

Know the state / national and international
standards in tourism.

To possess knowledge about the role and
main functions of the state in the economy,
principles of formation of budgetary policy,
directions of state socio-economic policy and
policy in the sphere of tourism.
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casgcaT TIeH  TypU3M  CaJlaCbIHJAFrbl
cascaTThlH OarbITTapbl Typaibl Oimimai
MEHTepy.

6. AnaMHBIH ajaMfa, KOFaMfa, KOpIIaraH

opTara  KapbIM-KaTbIHACBIH  PETTCHTIH
KYKBIKTBIK JKOHE OSTHUKAIBIK HOPMAaJapIbl
©31H1H KoCi0M KbI3METiHE KOChIMIIIAIa Oiy.

7. 3amanayun OimiM Oepy TEXHOJIOTHSIIAPBIH
nanganaHa OTBIPBITI, Typusmaeri
MEMIICKETTIK peTTey OoibIHIIA Kyiemni
TYpIe kaHa O17TiM aiy.

8. Typusm, Ttaburartel mnaiganany, EHOekTi
KOHE KOpILaFaH OPTaHbl KOPFay, HKOJIOTUS
CaJaChIHAFbI HOPMATHUBTIK-KYKBIKTBIK
0a3ajmarbl e3repicTepli YHEMI Kajarajarn
OTHIpY.

6. 3narb

7. CucremMaTH4eCKHU

8. PerymsipHo

MOJUTHUKYU, HAMPABJICHUAX TOCYAAPCTBEHHOU
COLIMAJIbHO-9KOHOMHYECKOM  IMOJMTUKH H
TIOJIMTHKY B chepe Typusma.
HpaBOBHe U OTHUYCCKUC HOpMBI,
pEryJIMpYIOIIME OTHOLIECHUS 4YeJlOBEKa K
YeIIOBEKY, OOIIECTBY, OKpYKAOIIEH cpele B
MPUJIOKEHUH K CBOCH MpodecCHOHATBHOM
JIESITEIILHOCTH.
npuoOpeTaTh HOBBIE
roCcy1apCTBEHHOMY
Typu3Me, HCIOJIb3Yys
o0Opa3oBarenbHbIC

3HaHUA 110
PEryJIMpOBaHUIO B
COBPEMEHHBIE
TEXHOJIOTUH.
OTCJICXKUBATh U3MCHCHUA B
HOPMaTHBHO-TIPaBOBOM  0aze B cdepe
Typu3Ma, IPUPOAOIOIb30BAHUS, OXPaHBI
TpyJia ¥ OKPY)KaIOIIeH CpeJibl, SKOJIOTHH.

6. To know the legal and ethical norms
regulating the relations of man to man,
society, environment in the application to his
professional activity.

7. To systematically acquire new knowledge on
state regulation in tourism, using modern
educational technologies.

8. Regularly monitor changes in the regulatory
and legal framework in the sphere of tourism,
nature management, labor and environmental
protection, ecology.

Ilpepexeuzummepi / Ilpepexeuzumot / Prerequisites

TypHCTiK KbI3METTIH KYKBIKTBIK HET13/Epi.

‘ HpaBOBLIe OCHOBBEI TypI/ICTCKOﬁ ACATCIIBHOCTH.

| Legal Basis for Tourism Activity

Kypcmuiy kbickawa mazmynst / Kpamkoe cooepicanue Kypca/ Course summary

Byn moH TypHCTIK HHIyCTpUsIa
KOpceTy  camachlH  KaMTamachl3  eTyJeri
MEMJICKETTIK  PEeTTeyNiH PpOJiH 3epTTeyre
OarpiTTanmrad. Kaszakcran PecnyOnukaceiHga
TYpU3M/II AaMBITYJbl OacKapyablH MEMJIEKETTIK
Oarapiamanapsl. bazainbix TYPHUCTIK
KbI3METTEP/Il J3ipJey IKOHE EHri3y Ke3iHJe
0akpuIay oHE KaJarajay opraHJlapbIMEeH e3apa
OpeKeTTecy, TYPHCTIK KbI3MET CaJlaChIH/IaFbl
HOPMATHUBTIK KYKBIKTHIK Oa3aHbl Tannay, OHBI
KETUIMIPY JKOHE OHTaWIaHABIPY JaFablIapbiH
KaJIBINTACTBIPAIBL.

KbI3MET

Hacrosimass  pucuumiivHa — HampaBjieHa  Ha
HU3y4YECHUE poiu rOCyIapCTBEHHOTO
perynupoBaHusi B 00€CIIeUeHUN KauecTBa yCIyT
TYPUCTCKOM  MHAYCTPUH;, TOCYIApPCTBEHHBIX

MporpamMM YIIPABJICHUSI PAa3BUTHS TYpH3MOM B
Pecnyonuke Kazaxcran. ®@opmupyer HaBBIKU
B3aMMOJICHCTBHSI ~ C  PETYIUPYIOUIMMHA |
KOHTPOJUPYIOIUMH OpraHaMH IpU pazpaboTke
W peaju3allid OCHOBHBIX TYPHCTCKUX YCIYT;
aHaJM3a HOPMAaTUBHO-TIPAaBOBOM 0a3bl B 001aCcTH
TYPHUCTCKOM JeATEIIHOCTH, ee
YCOBEPUICHCTBOBAHUS M ONTHUMHU3ALINH.

This discipline is aimed at studying the role of
state regulation in ensuring the quality of
services of the tourism industry; state programs
of tourism development management in the
Republic of Kazakhstan. Forms skills of
interaction with regulatory and supervisory
authorities in  the  development  and
implementation of basic tourist services;
analysis of the regulatory and legal framework
in the field of tourism activities, its improvement
and optimization.
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Ilocmpexsusummepi / Ilocmpexsuszumwt/ Postrequisites

OHJIIPICTIK MpPaKTUKA

‘ IIpon3BOACTBEHHAS IPAKTUKA

| Apprenticeship Practice

bazoaprama scemexuici / Pykosooumens npozpammur/ Programme manager

Kymekenosa J[.E. aza oxbimyuisi

‘ Kymexenosa J[. E. cmapwuii npenooasameins ‘

Zhumekenova D. E. Senior lecturer

Typusmnin bencenoi ycone Ixcmpemanovt mypiepi / Akmueuwle u 3xcmpemansusle 6uovt mypusma / Active and Extreme Types of Tourism

OKy maxcamul / Yueonan yenv/ Purpose

KA3AKILA

HA PYCCKOM

IN ENGLISH

Crynentrepain  TypusmHiy OenceHai >KoHE
SKCTpEMaZbl  TYPJIEPIH YHBIMAACTBIPY KOHE
OTKI3y  Heri3gepi  Typaibl  TYCIHIKTEpiH
KaJBIITACTBIPY, CasxaTrTap MEH casxaTTap.sl
YHBIMIACTBIPY KOHE OTKI3y asChIHIA TYPU3MHIH
OenceHal  TypiiepiH — YHWBIMAACTBIpY  YLIIH
CTYAEHTTEPAIH TEPEeH NalbIHIBIFBIHBIH €peKIle
MocelsleNiepiH  amly, CTyAeHTTepAl Typu3MHIH
OeJICeHl OHE SKCTpeMalibl TYPJIEPIHIH KeH
CTIEKTpIMEH TaHBICTHIpY. backa crmopt Typiepi

MEH OHBIH-CayblK MYMKIHIIKTEpPIH  KociOu
KbI3MeTKe ~ Oeifimaeyre  yiipery. Typucrik
Ou3HecTi TaOBbICTBI XKYpri3y, ©3 TYPHUCTIK

OHIMJIEPIH JOCTYpPJi JKOHE TMEPCIEKTUBAIBIK
HapbIKTapFa JKBUDKBITY VIOIH OCBI CaJaHBIH

dopMUpOBaHUE Yy CTYIEHTOB MOHATUH 00
OCHOBax  OpraHuM3allud U  TMPOBEACHUS
AKTUBHBIX U DKCTPEMAJIbHBIX BUJOB TypU3Ma,
packpbITHE cnenu(uIeckux BOIIPOCOB
yriIyOJeHHON TOATOTOBKU CTYACHTOB JIJIs
OpraHM3ali aKTUBHBIX BHUJOB TypU3Ma B
pamMKax opraHu3aluy U MPOBEACHUS IIOXOJI0B
U TyTENIeCTBUM, MO3HAKOMUThH CTYAEHTOB C
HIMPOKHUM CIIEKTPOM aKTUBHBIX "
JKCTpEMaJIbHBIX BUAOB TypusMa. Hayuutsb
aJanTHPOBaTh BO3MOXKHOCTH JIPYTMX BHUJIOB
CTOpTa U pa3BieyeHU B MPO(ecCHOHANbHYIO
NeSITENIbHOCTD. [TpuBuThH HaBbIKU
TBOPUYECKOTO HMCIOJB30BaHUS IOTEHIIMAJIA
TaHHOW cdepbl A7 YCHEIHOTrO BeIACHHS

To form students' concepts about the basics of
organizing and conducting active and extreme
types of tourism, to disclose specific issues of in-
depth training of students to organize active types
of tourism within the framework of organizing and
conducting hikes and trips, to introduce students to
a wide range of active and extreme types of
tourism. To teach to adapt the possibilities of other
sports and recreational activities in professional
activities. To instill the skills of creative use of the
potential of this sphere for the successful conduct
of tourism business, promotion of own tourist
product to traditional and prospective markets.

oNeyeTiH [IBIFAPMAIITBUIBIK naiganany | TYpUCTCKOTO Ou3Heca, TIPOJIBUKEHUS
JaFIbUIAPBIH YHPETY. COOCTBEHHOTO TYypIpPOAYKTa Ha
TPaJUIIMOHHBIE U MEPCIIEKTUBHBIE PHIHKH.
Okvimy namuoceci / Pezynomamut ooyuenusn / Learning outcomes

KypcTsl ¢oTTi agKTaraHHaH KeiliH

OiiMaaymbLIap

1. TypucTik-peKpeanusibIK KbI3METTE
pecypcTap MEH IIBIFbIHAAP 1] Al 1aaHy IbIH

IHocae ycnemHoro 3apepuieHus Kypca
oOyuaronuecst OyayT
1. 3Harp METOOOJIOTHUIO OLIEHKHU COILIMAIBbHO-

SKOHOMUYECKON s dexTuBHOCTH

After successful
students will be
1. To know the methodology of assessment of

completion of the course,

socio-economic efficiency of resources and
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QJIEYMETTIK-2KOHOMMKAJIBIK THIMIUTITIH
Oaranay omicreMeciH Oiy.
. Ke3 xearen  Mapmpyrra  TypUCTEpIiH

KayiIlci3IiK TeXHOJOTHICHIH KaMTaMachl3 €Ty
YKOHE d3ipIIey.

. backa  cmopt  Typnepi  MeH
CaybIKTap/IbIH MYMKIHIIKTEpiH
KBI3METKE OeHimaey.

. TapTbIMBI  3K30THUKAJBIK 3JIEMEHTTEPMEH
KOHE JKOFaphl camaibl KbI3MET KOpPCETYMEH
TypJiapblH  TEXHOJOTHSCHIH  (KIMEHTTIH
TaICHIPHICHI OOMBIHINA) XKacay.

. Tpenarik  OarbiTTapapl:  cadapu, ¢orTo-
cadapu, JOKAUII00-3THO-PYpaIbHBIN-
SKOTYpU3MIl  KOoca  allfaHja, TYPUCTIK
OHIMHIH KYpPbUIBIMBIHA UI€CIIE€ CIOPT MKOHE
JeMaibIiC  TYpJIEpiHIH (Tay  BEJIOCHIIEN,
aIbIIMHU3M, aT  CHOpPThl  koHE  T.0.)
3JIEMEHTTEPIH KOMMEPIHSITBIK KOHE
KOFaMJIbIK KYPBUTBIMIAPIbIH
NEepCHEeKTUBAIIBIK JKOCTIapiapbiHa OediMey.
. Kazakctan MeH merennepliH eHipiepl
OOlbIHIIA  JKOPBIKTapfa  KaTbICy  JKOHE
OaclIblIBIK €Ty  reorpaduscblH  YHeMI
KEHEUTIIT OTHIpPY.

. OKCcTpeManpl Typjap YIIIH KIWEHTTepPIiH
TYPUCTIK  TONTApblH JKOHE cyllemenney
OpuraganapblH KaJIBITACTBHIPY TaFIbLUTIaAPBIH
MEHTepy.

. KOHTHHTeHTTIH MYMKIHIIKTEPIH KOHE HAKTHI
MapIIpyTThIH epeKIIeNiKTepiH ecKepe
OTBIPHII, MaTepUAILABIK-TEXHUKAJIBIK

OHBIH-
Kac10u

UCIIOJIb30BAHUSL PECYpCOB M 3aTpaT B
TYPHUCTCKO-PEKPEATTOHHON
JEATEILHOCTH.

ObecneunBaTh u paspabarbIBaTh
TEXHOJIOTUIO 0Ee30MacHOCTH TYPHUCTOB Ha
T1000M MapuipyTe.

AnanTupoBaTh  BO3MOKHOCTH  JAPYTHUX
BUJOB CHOpPTa W  DPAa3BICYCHUH B
npodeCcCHOHATIBHYIO AEATEIEHOCTD.
KonctpyupoBath TexHOIOTHH (IO 3aKa3zy
KJIMEHTa) TYpOB C IPHUBJIEKATEIEHBIMH

9JICMCHTaAMH 9K30THKH u BBICOKHUM
Ka4yCCTBOM O6CJ'IY)KI/IB3HI/I$I.
AI[aHTI/IPOBaTB OJICMCHTBI

COITyTCTBYIOIUX BHJIOB CHOPTAa U J0Cyra
(MayHTHHOAWK,  aNbIUHU3M,  KOHHBIN
CIOPT U JIp.) B CTPYKTYpPY TYPHCTCKOTO
MPOAYKTA, BKJTIOYAsT TPEHIOBEIE
HanpasieHus: cadapu, ¢doro-cadapu,
JDKAMII00-3THO-PYPATLHBIN-OKOTYPH3M B
NEPCIEKTUBHBIE TJIaHBI KOMMEPUYECKUX U
OOIIECTBEHHBIX CTPYKTYD.

PerynsapHo  pacumpsatres  reorpaduio
y4acTHsi U PYKOBOJCTBA B IMOXOJaX IO
pernonam Kazaxcrana u 3apy0exbsi.

Bnagers  HaBbikamMu  (GOpMUPOBAHUSA
TYPUCTCKUX TpPYNI KIUEHTOB M Opuran
COTPOBOXKACHUSI i AKCTPEMaJIbHBIX
TYpOB.

KommnekroBars MaTepUaIbHO-
TEXHUUYECKOE OOECIIEYeHUEe C y4eTOM
BO3MOXHOCTEN KOHTHHI'€HTa u

costs in tourism and recreational activities.

To provide and develop the technology of
tourist safety on any route.

Adapt the possibilities of other sports and
recreational  activities into  professional
activities.

To construct technologies (by customer order)
of tours with attractive elements of exoticism
and high quality of service.

To adapt elements of accompanying sports and
leisure activities (mountain biking,
mountaineering, horseback riding, etc.) into the
structure of the tourist product, including trend
areas: safari, photo-safari, jailoo-ethno-rural-
ecotourism into the perspective plans of
commercial and public structures.

Regularly  expand the geography  of
participation and leadership in campaigns in the
regions of Kazakhstan and abroad.

To possess skills of formation of tourist groups
of clients and brigades of accompaniment for
extreme tours.

To complete logistical support taking into
account the capabilities of the contingent and
the peculiarities of a particular route.
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KaMTaMachl3 €Tyl )KUHAKTAY.

\ 0COBEHHOCTElH KOHKPETHOTO MapuIpyTa. |

Ilpepexeuzummepi / Illpepexeuzumot / Prerequisites

TypucTik KbI3METTIH Kayinci3aik Herizaepi,
TypusmHiH OesceH 1l TypiepiHiH TEXHUKAChI
MEH TaKTUKACHI

OcHoBbI 0e30macHOCTH TYpUCTCKOMN
JEATENIFHOCTH. TeXHUKa U TaKTHKa aKTHBHBIX
BUJIOB TypH3Ma.

Bases of Safety of Tourist Activity Techniques and
Tactics of Active Tourism

Kypcmuiy kbickawa mazmynnt / Kpamrkoe cooepycanue Kypca/ Course summary

[Ton Typu3MHIH OCBHI

KaIbl  OKIKTEMeCl MEH CuIaTTamMajapblH, | oOumed KiaccupUKaluu M XapaKTepUCTHUK,
MaHBI3BUIBIFBIH ~ 3€pTTEYre  OarbITTalFaH. | 3HAYMMOCTH  Pa3BUTHA  JaHHOW  cepbl
¥HBIMAACTHIPYIIBUIBIK JKOHE JKOOAIBIK KE3€HJE | TypU3Ma. 3HAKOMMUT c OCHOBHBIMH
OeJCeHIi  JKOHE  DKCTpeMalAbl  TypJiapAbl | IpaBWIAMH  IOATOTOBKH ¥ IPOBEICHUS
JalbIHIay MEH OTKI3YJIH HETI3rl epeKesiepIMEH | aKTUBHBIX U J3KCTPEMaJbHBIX TYpOB B
TaHbICTBIpansl. Cy, aT, Tay TypU3Mi, allbIIMHU3M | OPTaHU3AIIMOHHON W TMPOeKTHOW  (asze.

KOHE TayFa epMeJeydiH oJIeMAIK TKIpuOeciH
Oesceni
peTiHAe KapacTbIpajpbl.

Kaszakcran  PecnyOnukacblHIaFbl
TYpU3MHIH HBICaHbI
Kanpnblk KaMTaMachl3 €Ty JKoHe KayilnCi3ik.

CajlaCblH JaMBITYAbIH

JucuunnuHa HampaBlieHa Ha  HM3YyYCHHUE

PaccmarpuBaer MHPOBOHM ONBIT BOJHOTO,
KOHHOI'0, TOPHOTO Typu3Ma, ajJbIIMHHU3Ma U
CKaJloyla3aHusi, Kak (OpMBI  aKTHBHOTO
Typusma B PecniyOnuke Kasaxcran. KagpoBoe
obecrnieyeHre 1 0€30MacHOCTb.

tourism, mountaineering and

The discipline is aimed at studying the general
classification and characteristics, the significance
of the development of this sphere of tourism.
Familiarizes with the basic rules of preparing and
conducting active and extreme tours
organizational and project phase. Considers the
world experience of water, horseback riding,
mountain
climbing as a form of active tourism in the
Republic of Kazakhstan. Staffing and safety.

in the

rock

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHJIIPICTIK NPAaKTUKA

‘ HpOI/ISBOI[CTBeHHa}I ITpaKTHUKa

| Apprenticeship Practice

bazoaprama rcemexwici / Pykosooumens npozpammel/ Programme manager

Ozuenko U.B. — Kazaxcman Pecnybnukacvinvly

eHbeK ciHipeeHn mypusm HYCKayublicol, ad
OKbIMYULbL

Qcuenko U.B. — 3acayscanviii uHCmpyKmop
mypusma Pecnyonuxu Kaszaxcman, cmapwuii
npenooasamens

Ogienko I.V.

Kazakhstan, senior lecturer

— honored tourism instructor of the Republic of
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Typusmoi zvinvimu-a0icmemenik Kkammamacors emy / Hayuno-memoouueckoe ovecneuenue mypusma / Scientific and Methodological Support

for Tourism
OKy makcamuwt / Yueonan yenwv/ Purpose
KA3AKILIA HA PYCCKOM IN ENGLISH
Crynentrepai TypusMm OoitbiHma optypai | [loaroroBka cryneHToB K npodeccuonansHoi | Preparing students for professional managerial,
KYPBUIBIM/IBIK MEKeMeIEpIe KOCiOH | yIpaBJIeHYECKOH, [eIarOrMYECKOM, u | pedagogical, and organizational work in various
0acKapyIIbLUIBIK, TIe1arOrMKAaJIBIK, JKOHE | OpraHM3allMOHHONW pabore B  pasnuunbix | Structural institutions for tourism, involves the

YUBIMIACTBIPYIIBUIBIK JKYMBICTApFa JalbIHIAY
TEOPUSIIBIK aKMApaTThI, 3EPTTEICTIH OOBEKTITe
KAaThICTBI ~ €H KONl  TapajfaH  OacTamKsbl
TY)KBIPBIMIAMATIAPIbIH ~ TCOPHUSICBIH  3€PTTEYi
KO3JIeHIl.

CTPYKTYPHBIX YUPSKICHHUSIX TI0 TYpH3MY,
MPEeIyCMATPUBACT HM3YyUCHUE TEOPETUUYCCKUX
CBEJIECHWH, Teopuid  Hambosiee  OOIMIMX
HCXOMHBIX  IIOHATHI,  OTHOCAIIUXCA K
M3y4aeMOMY OOBEKTY.

study of theoretical information, theories of the
most common initial concepts related to the studied
object.

Hamuceci / Pezynomamut o6yuenusn / Learning outcomes

OKbimy
KypcTsl ¢oTTi asgKTaraHHaH KeiiH
oiniManymbLiap
1. FeuteiMu  3epTTey  OIICTEpiH, TYPUCTIK-

PEeKpealysuIbIK  KbI3METTE PEecypcTap MeEH
HIBIFBIHAAPBl  MAlIaTaHyABIH —OJeyMETTIK-
SKOHOMMKAJIBIK THIMIUTITIH Oaranay
omicTeMeciH Oiy.

2. ©3 OeTiHIIE KOPBITHIHJBI KOHE KaJIbLIay
xKacait o1y, 3epTTeY  HOTHXKEJEepiH
MPAKTUKAJIBIK TYPUCTIK KbI3METTE KOJIJJaHy.

3. Jlepexkesaep MeH oneOUETTEepil TaHIaHbBI3,
oNapIbl IYPHIC KENTIpiHi3, ONapibl OHJEY,
Tangay  KOHE  KYphUIbIMIAy — OOWBIHIIA
MaTepHagiapMeH 63 OeTIHILIEe >KYMBIC ICTey
JIaF IbUTApbIH MEHTEPIHi3.

4, FruieiMu TEPMHUHOJIOTUSHBI KoJIgaHa
OTBIPHITN, 970N OlJiay JarJAbUIAPBIH JaMbITa
oimy.

5. Typucrik KBI3METTE KOJITaHBLIATHIH

ITocae ycnemHoro 3aBepuieHust Kypca

o0yyarommecsi OyayT

1. 3HaTh MeTOIBl HAyYHBIX HCCIIEOBaHUM,
METOAOJOTHIO  OIGHKH  COLMABHO-
9KOHOMMUYECKOMN 3¢ (deKTUBHOCTH
WCTIOJB30BAHUSI PECYpPCOB H 3aTpaT B
TYPHUCTCKO-PEKPEAIMOHHON
JeSITebHOCTH.

2. YMeTh CaMOCTOSITEIILHO JIENaTh BBIBOIBI U
0000IIeHUsl, TPUMEHATh  PE3YJbTaThI
HUCCIIEIOBAaHNN B MPAKTUYECKOMN
TYPUCTCKOM 1€ TENbHOCTH.

3. IlogOuparh WCTOYHHKH W JIUTEPATYPY,
NPaBUIBHO MX IUTUPOBATh, BIAAETh
HABBIKAMH CaMOCTOSITENIEHOW pPabOTHI ¢
MaTepualaMHi 1o uX oOpalboTke, aHAIMU3Y
U CTPYKTYpPUPOBAHHUIO.

4. Ymetb BbIpabaThIBaTh HaBBIKH
JUTEPATYpPHOTO U3JIOXKEHUs MBbICIEH ¢

After successful
students will be
1. To know the methods of scientific research,

completion of the course,

methodology for assessing the socio-economic
efficiency of resource utilization and costs in
tourism and recreational activities.

Be able to independently make conclusions
and generalizations, apply the results of
research in practical tourism activity.

To select sources and literature, to quote them
correctly, to possess the skills of independent
work with materials on their processing,
analysis and structuring.

To be able to develop skills of literary
presentation of thoughts using scientific
terminology.

Possess the methods of collecting, storing,
processing and analyzing information,
information and methodological support used
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aKnapaTThl cakTay, OHJIEy JKOHE
Tajujaay, aKMapaTTHIK-0/1ICTEMETIK
KaMTaMachl3 €Ty 9JIICTepIH MEHTepY.

6. 3epTTey omicTepiH IYphBIC KOJjJaHa Oiry,
HOTWIKEJIEPIl TYCIHIIPY.

7. 3epTTeNreH MaTepuanjibl ChIHU TYPFbIIAH
Oaranaii Ol1y, aJIbIHFAH FHUIBIMU-TEXHUKAIBIK
aKmapaTThl Taunay, IIBIHIBIKKA JereH 63
KO3KapachlH aHBIKTay, OHBI KaJbIITACKAaH
JTYHUETAHBIM/IBIK KyHenepMeH
0aiiIaHBICTHIPY.

8. TypakTel 3epTTey JKYMBICTApPBIH XKYPTi3y,
OHBIH IIIiHJAE HapbIKTa CYpaHbICKA He
KOoJIJaHOAIbl 3epTTeysiep JKYpri3y, FHUIBIMU
KbI3METTE€ O3BIK 3epTTey oficTeMelNepiH
MEHTepY.

KUHAY,

HCIIOJIE30BAHUEM Hay4YHOU
TEPMHHOJIOTHH.

5. Bmamere wmetomamu cbopa, XpaHEHHs,
00paboTKM ¥ aHanu3a WHGOPMAIHH,

MH(POPMAIIMOHHO-METOIUIECKOTO
06CCHC‘I€HI/IH, IMPUMCHACMBIMU B
TYPUCTCKOH JeSITEIEHOCTH.

6. YMeTp NpaBHIBHO MPHUMEHSATH METOJBI
UCCIICIOBAHMUS, UHTEPIIPETHPOBATH
MOJTyYCHHBIE PE3YIIbTATHI.

7. YMeTb KPUTUYECKH OLICHUBATh
W3y4YEHHBI MaTepuall, aHaJIU3UpPOBaATh
MOJTY4YCHHYIO HaY4HO-TEXHHYECKYIO
UHQOPMAIMIO, ONpENeNiTh COOCTBEHHOE
OTHOILIEHHE K PEaIbHOCTH, COOTHOCUTH €€
CO CIIOKMBIIMMHUCS MHPOBO33PEHUYCCKUMHU
CHCTEMaMH.

8. Bectn perynspHyio HCCIeI0BaTEIbCKYIO
paboTy, B TOM UHClIE€ MPUKIAJHbIE
UCCIIEIOBaHMs,  BOCTpeOOBaHHBIE  Ha
PBIHKE, BJIAJIETh nepeoBbIMU
Huccjea0BaTeiIbCKUMHU METOANKaMU B
HAY4YHOH JIeTeTbHOCTH.

in tourism activity.

6. Be able to correctly apply research methods,
interpret the results obtained.

7. To be able to critically evaluate the studied
material, analyze the received scientific and
technical information, to determine one's own
attitude to reality, to correlate it with the
established worldview systems.

8. To conduct regular research work, including
applied research, demanded in the market, to
possess advanced research methods in
scientific activity.

Ilpepexeusummepi / [Ipepexeusumot / Prerequisites

Typusmonorus Herizaepi. Typuzm OcuoBbl  Typm3moinoruu.  Menemkment | Fundamentals of Tourismology. Tourism
MEHEIKMEHTI. TypHU3Ma. Management.
Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

ITon TypU3MI FBUTBIMU-9icTeMeniK | Jlucuunmuaa HanpasieHa Ha popmupoBanue | The discipline is aimed at the formation of a set of
KamMTaMachl3 €Ty Typaibl OuUTliM KeIleHIH | KOMIUIeKca 3HaHUI 0 HaydHO-MeToaudeckoM | knowledge about  the  scientific and
KaJIbIITaCThIpyFa OaFbITTAlIFaH, aral aWTKaHaa | oOecrieucHHe TypHu3Ma, a umenno | methodological support of tourism, namely
KJIHMCHT 0a3achlH KAJIBINITACTHIPY JKOHE TYPHCTIK | paccMaTpUMBacT — OCHOBHBIE mporpaMmmubie | considers - the main software products that
OHIMJII  JKBUDKBITY  YIIIH  CTAQTHCTHKAJBIK | TPOIYKTHI, o0ecIeunBarOIIUe coop | provide the collection of statistical data for the
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MOJIIMETTEp/Al JKMHAYAbl KamMTaMachl3 €TETiH
HET13T1 OarmapiIaManbiK eHIMJIepi
KapacTeIpajabl. TypUCTIK  KOCIMOPBIHIAPIBIH
MapKETUHTTIK KbI3METIH/IC FHUIBIMU-O/IICTEMEIK
0Oa3aHbI Heri3al nanganany ICKepJIiriH
KAJIBIITACTRIPAIBI, TYPU3MII OarmapiiaMaibIk,
oiCTEMENIIK JKOHE aKMapaTThIK KaMTaMachl3
eTyMEH KYMBIC icTey JaFIbIIapbIH

KaJIBIIITACThIPAAbI.

CTaTUCTHYECKUX JTAHHBIX, VTS
dbopMupoBaHHS ~ KJIMEHTCKOH  0a3el U
MPOABIDKEHHSI  TYPUCTCKOTO  MPOJYKTA.
dopmupyet YMEHUS 000CHOBAHHOTO

WCIIOJIb30BAHUS HAyYHO-METOJIUYECKOM 0a3bl
B MapKETUHTOBOM JEATEILHOCTH TYPUCTCKHUX
npennpusatTiuii @opMupyeT HaBbIKH PabOThI C
MIPOTPaMMHBIM, METOANYECKUM u
nH(OPMALMOHHBIM 00eCIIeYeHUEM TypH3Ma.

formation of the customer base and promotion of
the tourist product. Forms skills of reasonable use
of scientific and methodological base in marketing
activities of tourist enterprises Forms skills of
working with software, methodological and
information support of tourism.

Ilocmpexsusummepi / Ilocmpexsuszumat/ Postrequisites

OHJIIPICTIK NpPaKTHUKa

‘ HpOI/IBBOIICTBeHHaSI IIPpaKTHUKa

| Apprenticeship Practice

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Ocuenxo H.A. — nedazozuxa ebiibiMoapviHbly
KaHOuoamawl

Ozuenxo H.A. — kanouoam nedazo2udeckux
HAayK

Ogienko N.A. — candidate of pedagogical Sciences
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Konarpwcainvinotk unoycmpuscoinoazot sxcooanvix koismem / Illpoexkmuas desamenvrnocms 6 unoycmpuu 2ocmepuumcmea / Project Activities

in the Hospitality Industry

OKy makcamuwt / Yueonan yenwv/ Purpose

KA3AKILA

HA PYCCKOM

IN ENGLISH

busnec-xxocnapnay, MapKeTHHITIK, ©HIIPICTIK,
YHBIMIACTBIPYIIBLIBIK KOHE Kap KbUIBIK
KOCTapiay Heri3fepi Typaibl JKyHeni HIesHbI
KaJIbITaCTHIPY.

dopmupoBanue CHCTEeMaTH3MPOBAHHOTO
OpeiCcTaBieHuss 00  OCHOBax  OM3HeC-
TUIAHHUPOBAHMS, MapKETHHIOBOTO,
HPOU3BOJICTBCHHOT0, OPraHU3alHOHHOIO U
(hMHAHCOBOTO TUTAHUPOBAHHSI.

Formation of a systematic understanding of the
basics of business planning, marketing, production,
organizational and financial planning.

OKbimy

namuoiceci / Pesynomamot 00yuenusn / Learning outcomes

Kypcersl CITTi KeHiH

OimiManymbLIap

1. TyTeIHyIMIBUIAPIBIH CYpaHbICTapblHA COMKEC
KeJIeTIH TYPUCTIK  OHIMIEpPAIH  opTyp:ii
TYpJIEpiHE apHaJfaH CTpaTermsuiap MeH
Oafrapaamanap/isl *Ko0baay/IbIH,
YUBIMAACTBIPYABIH JKOHE ICKe acBIPYIBIH
TEOPUSIIBIK HET13/1epiH; KOHaK yit
UHAYCTPUACHIH >KoOajlay/iblH HOPMAaTHUBTIK-
TEXHUKAJIBIK 0a3achiH Oly.

2. busHecti xocmapiay, MapKeTHHI, OHJIIpic,
YUBIMAACTBIPYIIBUTBIK ~ KOHE  Kap KBUIBIK
xKocmapiay — Herizzepi  Typaibl  KyHeni
TYCIHIKKE ne 601y.

3. MapKeTHHITIK, OHMAIPICTIK >KOHE Kap>KbUIBIK
akmaparTtbl eHjaey. KocimopblHHBIH Ou3Hec-
JKOCTIAPBIH d31pJiey.

4, obamapaplH 1CKE acCBIPBUIYBIH JKOCIapiay
KOHE OakpuIay. KoHnaxxalabpuIbIK
WHIYCTPHUACH KOCIMOPBIHAAPBIHBIH  OapIIbIK
(YHKIMOHAIIBIK OemiMienepiMeH ic-
KUMBUIBI YHIECTIPYAl KaMTaMachl3 €Ty.

asiIKTaraHHaH

IMocse ycmemHoro
o0yuarmuecs OyayT
1.3nath TEOPETUYECKUE OCHOBBI
IIPOEKTUPOBAHMS, OpraHM3alyu u
peanu3anuy CTPAaTEeTMH W IPOTpaMM JUIs
pPa3HbIX THUIIOB TYPUCTCKMX IPOIYKTOB,
COOTBETCTBYIOIIUX 3arpocam
norpeOuTeneil; HOPMaTUBHO-TEXHHUUYECKYIO

3aBeplIeHUs Kypca

0azy  NPOEKTHPOBAHMUS  TOCTUHUYHOU
HUHAYCTpHH.

2.Umetb CHUCTEMaTH3UPOBAaHHOE
npejacraBieHne o0  ocHoBax — Owu3Hec-
TUTAHUPOBAHMS, MapKEeTUHTOBOTO,

IMPOU3BOJACTBCHHOI'0, OPraHU3alliOHHOTO U
(1)I/IHaHCOBOl“0 ITaHUPOBAaHUA.

3.00pabarsiBaTh MapKETHHTOBYIO,
MIPOU3BO/ICTBEHHYIO U (uHAHCOBYIO
uHpopmanuto. PaspabarbiBaTh  Ou3Hec-

IIJIaH TIPEANPUSATHS.

4.T1naHupoBaTh M OCYIIECTBIISITH KOHTPOJIb 32
peanm3anmeid  mpoekToB. OOecmeunBaTh
KOOpJMHALIMIO  ACHCTBUH  CO  BCEMH

After successful
students will be
1. To know the theoretical basis of design,

completion of the course,

organization and implementation of strategies
and programs for different types of tourism
products that meet the needs of consumers;
regulatory and technical basis for the design of
the hotel industry.

Have a systematic understanding of the basics
of business planning, marketing, production,
organizational and financial planning.

To process marketing, production and
financial information. Develop a business plan
of the enterprise.

Plan and supervise the implementation of
projects. Ensure coordination with all
functional departments of the hospitality
industry enterprises.

Be able to give an economic assessment of
project efficiency and analyze risks.

Give an assessment of the effectiveness of
tourism and recreational design in the regions
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5. JKoOaHpIH THIMIUTITIHE 3KOHOMHUKAJIBIK Oara

Oepyre KOHE  TOyeKeNJIepAi  Tajijayra
KaOl1eTTi.

6. Ouipnepaeri TYPHUCTIK-PEKPEALIUSITBIK
)KoOanmayaplH —~ THIMIUIITIH =~ KOHE  OHBIH
OW3HECTIH aMybIHA dCepiH Oaranay.

7. Typuzm KOCIOPBIHAAPBI MEH

KOHAKKAMIBUTBIK WHIYCTPUSCHIHBIH OW3HEC-
JKOCTIapIiay epeKIIeTiKTePiH aHbIKTAY.

8. Typu3sM xoHE KOHAKKAWIBUIBIK WHIYCTPHSICHI
KOCIITOPHBIHBIH OU3HEC-KOCTIAphIH 931pIeyliH
MPAKTUKAIBIK JaFIbUIapbIHA HE 00ITy.

(GYHKIIMOHATIBHBIMH HOJpa3AeICHUSIMA
NPEINPUATHA HHAYCTPHH TOCTETIPUIMCTBA.
5.CriocoOHBI 1aBaTh 5KOHOMHYECKYIO OLICHKY
3¢ PEKTUBHOCTH MPOEKTA U aHATU3UPOBATH

PUCKHU.

6. laBatp OLICHKY 3¢ heKTUBHOCTH
TYPHUCTCKO-PEKPEALUOHHOTO
MPOEKTUPOBAaHUA B PETHOHAX H  €ro
BIIMSIHMA Ha pa3BUTHE OM3HEca.

7.0npenensith 0COOEHHOCTH ousHec-

[JIJAHUPOBAHUSL TPENIPUITUI TypuU3Ma H
UHJYCTPUU FOCTEPUUMCTBA.

8./MeTh mpakTHYecKue HaBBIKH Pa3padOTKH
Ou3Hec-TjIaHa TPEeANpUATUS Typu3sMa H
VUHJYCTPUH FOCTENPUHUMCTBA.

and its impact on business development.

7. ldentify the features of business planning of
tourism and hospitality industry enterprises.

2. To have practical skills of developing a
business plan of the enterprise of tourism and
hospitality industry.

Ilpepexeuzummepi / Ilpepexeuzumot / Prerequisites

Typucrix Ou3HecT1 J)Kocrapiay KOHE
yitbiMaacteipy\  Typu3M  HHAYCTPUSACHIHIAFBI
Ou3HEC-YAEPICTI MOJENbICY

[lmanupoBanve M opraHu3anus TYpPUCTCKOTO
ousneca\
MopaenupoBanue
WHIYCTPUU TypU3Ma

6H3HCC'HpOHeCC€l B

Planning and Organization of Tourist Business,
Modeling of Business Processes in Industry
Tourism

Kypcmuiy kbickawa mazmynst / Kpamroe codepicanue kypca/ Course summary

Typucrik KOCIMOPBIHHBIH ousHec-
KOCTIapbIH d3ipiey amictemeci. KocimopeiHHBIH
Kl opracklH Tanaay. HapblK KypbUIBIMBIH
Tangay JKOHE HApPBIK CHIMBIMIBUTBIFBIH €CENTeY.
Typuctik  KpI3METTEpHAi  TYTHIHYLIBLIAPABI
Tagmay.  bocekemecTik  OpTaHBI  3epTTEy.
Typuctik Tayapnap MeH KbI3METTEepAi o3ipiey.
Tapary »xoHe oTKi3y XkyiHeci. KocimopblHHBIH
OHJIPICTIK KOHE  YHBIMIBIK  KOCHApJIaphl.
Kapxbr sxocriapel. TuiMaumikTi Oaranay >KoHE
ToyeKenaep i backapy

Meroauka pa3paboTku Ou3Hec-TIaHa
TYPUCTCKOTO MIPEANPUSTHSL. AHanus
BHYTPEHHEH cpeapl NpEeAnpUsTHsS. AHaIU3
CTPYKTYPBI PbIHKA M pacyeT €MKOCTH PBIHKA.
Beibop mnorpeOuteneil TYpHUCTCKUX YCIYT.
HccnenoBanue KOHKYPEHTHOMN Cpelbl.
Pa3paboTka TypHCTCKHX TOBapOB M YCIYT.
Cucrema  pacmnpeneneHus u cObITA.
[Ipou3BOACTBEHHBII W  OpPraHU3alUOHHBIN
IaHbl npeanpusitis. OUHAHCOBBIM IUIAH.
Onenka >(QQPEKTUBHOCTH M  yIpaBlICHHE

Methodology for developing a business plan for a
tourist enterprise. Analysis of the internal
environment of the enterprise. Analysis of the
market structure and calculation of market
capacity. The choice of consumers of tourist
services. Research competitive environment.
Development of tourist products and services.
Distribution and sales system. Production and
organizational plans of the enterprise. Financial
plan. Performance evaluation and risk management
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‘ PUCKAMU

Ilocmpexsusummepi / [locmpexsuszumal/ Postrequisites

OHJIIPICTIK NpPaKTUKA

‘ IIpon3BOICTBEHHAS IPAKTUKA

| Apprenticeship Practice

Bazoaphama scemexwici / Pykosooumens npozpammut/ Programme manager

Manvwakosa B.B. — aza okbimyuivl, mypusm
mazucmipi

Manvwakosa B.B. — cmapwuii
npenoodasameib, MA2UCMp Mypusma

Malshakova V.V.— senior lecturer, master of
tourism

Xanvikapanwik, scone iwki mypusm myponepeumunzi / Typonepeiimunz mexicoynapoonozo u enympennezo mypusma | Turopereyting

International and Domestic Tourism

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIIA HA PYCCKOM IN ENGLISH
CTYICHTTEpAIH TYpPONEPAaTOPJBbIK KbI3METTIH | U3y4CHUE CTYACGHTaMH opranu3aiuonHo- | study of organizational and managerial basics of
YHBIMIACTRIPYIIBIIBIK  JKOHE OacKapylIbUIBIK | YIIPABICHYSCKUX OCHOB TypOIlepaTopcKoii | tour operator activity by students.
HET13/IepiH 3epTTey. JESATEIbHOCTH.
Okvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes
Kypcrbi CoTTI asiKTaraHHaH keiiin | [Tocsie ycmemHoro 3aBepiieHusi Kypca | After successful completion of the course,
olriManymbLIap o0yuarommecst OyayT students will be
1. Typnapasl Kypy, inrepinery oHe icke | 1. 3HaTh ocHOBBI Teopuu o nukie padot mo [ 1. To know the basics of the theory of the cycle of
aceIpy  JKOHIHJErl IKYMBICTap  IUKJI, CO3JIaHUIO, MPOJBUKCHUIO U peaTU3aluu work on the creation, promotion and
TYPU3MHIH OpTYpJli TypJiepiHe KbI3MET TYpOB, 0COOCHHOCTSIX nporpamMmm implementation of tours, the features of service
Kepcery OaraapIamMaapbIHbIH 00CTyXKMBaHUS Pa3HBIX BUJOB TypHU3Ma, programs for different types of tourism, the

epeKIIeNiKTepi, KbI3MET KOpcCeTyIliepMeH
KAaTbIHACTAP/bIH EpPEeKIIETIKTEPl, TYpPHUCTIK
Ky)KaTTama, COHJaif-aK TypuCTepre KbI3MeT
KepceTyai YHBIMAACTBIPY KOHE
TYpOIIEPEUTHHITI KYKBIKTBIK PETTEY Typabl
TEOPUSHBIH HET13epiH OLTy.

2. Typucrik eHIMII KYpYIbIH HETI3T1 9ficTepiH
MEHrepy OOMBIHIIIA HETI3T1 MNPaKTUKAIBIK
JaFabUIap bl KOJJaHY.

3. Typnapasl HacuxarTay >K9HE JKYy3€ere achIpy.

crienn(UKU OTHOLIEHUH C MOCTaBIIUKAMHU
YCIIYT, TYPUCTCKOM JIOKyMEHTaluu, a
TaKXKe  OpraHu3alud  OOCITY)KHBaHUS
TYpUCTOB U TIPAaBOBOM pPETYIUPOBAHUU
TypOIIEPEUTHHTA.

2. llpumensTe  0a30BbIE  NPAKTHYECKUE
HaBBIKH 110 OBJIAJIEHUIO OCHOBHBIMU
MIpUEMaMH CO3JIaHUs TYPHPOAYKTa.

3. IlponBurarh u peam3oBbIBAThH TYPHI.

4. KpuTH4eCcKH aHaM3UpPOBATh CO3daHHBIN

specifics of relations with service providers,
tourism documentation, as well as the
organization of tourist services and legal
regulation of tour operating.

2. To apply basic practical skills to master the

basic techniques of creating a tour product.

3. To promote and realize tours.
4. Critically analyze the created tour product and

its constituent services.

5. Select available tour products in the market
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4, JKacanraH TYpHUCTIK OHIMAI JKOHE OHBIH
Kypamaac KbI3METTEpiH CBIHM TYPFbIIaH
Tanjaay.

5. benrinenren MaHpI3Apl MapTTap OOMBIHIIA
HapbIKTa 0ap TYPUCTIK OHIMACPI IPIKTEY/Ii
KY3ere acwIpy.

6. bepinren mapameTrpiep JKOHE TYPHUCTIK
OHIMHIH ~ O€nriji MaHBI3Abl  IIAPTTapHbI
OOMBIHILIA TYPOIIEPATUHITI JKY3€re achIpy.

7. TypusmHIH opTYpii TypJiepiHIe KbI3MET
KepceTry OargapiamanapblHbIH
epeKIIEeNKTEPiH €CKepPe OTBIPHIN, TYPHCTIK
OHIM/II KAJIBIIITACTHIPY.

8. TypomnepaTopibik KOCIOPBIHAAPABIH
KbI3METIH YHUBIMIACTBIPY JKOHEe Oackapy
JaFIbUTapbIHa ue 00umy.

TYPHPOJIYKT U COCTABIIAIOLINE €r0 YCIYTH.

5. OcymecTBiATh MOAOOP HMMEIOUIMXCS Ha
pBIHKE TYpHIPOAYKTOB IO  3aJaHHBIM
CYIIECTBEHHBIM YCIIOBHSIM.

6. Ilo 3amaHHBIM MapaMeTpaM U U3BECTHBIM
CYIIECTBEHHBIM YCIIOBHSM TYpPIPOAYKTA
OCYILECTBIIATh TYPOIIEPEUTHHT.

7. ®opMupoBaTh TYPUCTCKHI MPOIYKT C
y4eToM ocoOeHHoCTeH porpamMm
00CITy’>)KMBaHHsI B Pa3HBIX BUJAX TYpU3MA.

8. lmetp HaBBIKH OpraHu3aIuu
TSI TeTbHOCTH TYpOIIEPATOPCKUX
NPEINpPUATHIA U YIPaBICHUS UMH.

according to the given essential conditions.

6. Perform tour rewriting according to the given

parameters and known essential conditions of
the tour product.

7. To form a tourist product taking into account

the peculiarities of service programs in different
types of tourism.

8. To have skills in organizing the activities of

tour operator enterprises and their management.

Ilpepexsuzummepi / Ilpepexeusumut / Prerequisites

Typusm menexmenTi. Typuctik 6u3HecTi
)Kocmapiay skoHe yibiMaacteipy\ Typuszm
WHyCTPUSACHIHIAFbl OM3HEC-YACPICTI MOJIENJICY.

MenemxkMeHT TypusMma, [lnanupoBanue u
OpraHu3aIus TYPUCTCKOTO ousneca\
MopgenupoBanue Ou3Hec-mporecca B
UHAYCTPUH TypHU3Ma.

Tourism management. Planning and Organization
of Tourist Business \ Modeling of Business
Processes in Industry Tourism

Kypcmuinkvickauwa mazmynut / Kpamkoe codepocanue xkypca/ Course summary

[Ton  Ttypuctik  eHiMmI  d3ipyiey  KOHE
KaJBINTACTBIPY  CaJIaCBIHIAFbl  TYpOIIEPATOp
KbI3METIHIH HETI3T1 YFbIMIApbl MEH TYpJepiH,
TYpJibl Kobamnay JKOHE KbI3METTEP/I1
KETKIZYIIJIEPMEH LIapTTap ’acacy Ke3eHIepiH,
OTKi3y OoifbIHIIA cepikTecTepai IpiKTeyl,
casxaTThl  YHUBIMAACTBIPY, OpoHZAYy  JKOHE
CaKTaHIBIPY  YUIH KyXaTTap HaKeTiH
peciMaeyai  KapacTelpagbl. TypomnepaTopabiH
LIETEIIIK OKUIJIepiH, TyponepaTopAbIH

,ZII/ICI_[I/IHJ'II/IHa paccMaTpuBacT OCHOBHBIC
TTOHSITHS " BU/IBI JESITEIIbHOCTH
TyporiepaTtopa B 00JacTH pa3padOTKu W
dbopMUpOBaHHUS ~ TYPUCTCKOTO  MPOJYKTa,
OTallbl MMPOCKTUPOBAHUA Typa W 3aKIIOYCHHA
JIOTOBOPOB C TIOCTaBIIUKAMHU YCIIYT; TOI00D
MapTHEPOB IO COBITY, OPOpPMIICHHE TaKeTa
AOKYMCHTOB IJIs1 OpraHu3aly MmyTeicCTBUA,
OpOHMpOBaHMS W CTpaxoBaHWs. AHaIM3
3apyOeKHBIX MPEJCTaBUTENICH TyporepaTopa,

The discipline examines the basic concepts and
activities of the tour operator in the development
and formation of the tourist product, the stages of
tour design and contracting with service providers;
selection of sales partners, execution of the
package of documents for the organization of
travel, booking and insurance. Analysis of foreign
representatives of tour operator, qualification
requirements and financial and economic aspects
of tour operating.
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OUTIKTLIIK

TaJanTapbl ~ MEH  KapXKbUIbIK- | KBaJIM(HUKAIIMOHHBIX TpeOoBaHUI u
HKOHOMHKAJIBIK aCTIEKTUIEPIH Tanaay. (UHAHCOBO-?KOHOMHYECKUX aCIeKTOB
TYpONEepEeUTHHTA.

Ilocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHJIIPICTIK MpPaKTUKA

‘ IIpon3BOACTBEHHAS IPAKTUKA

| Apprenticeship Practice

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Ocuenxo H.A. — nedazozuxa eviibiMOapviHbly

KAHOUOamul

Ozuenxo H.A. — kanouoam nedazo2uieckux
HAayK

Ogienko N.A. — candidate of pedagogical Sciences

Xanvikapanvik, scane iumki mypusm meneorcmenmi / Meneoycmenm medxcoynapoonozo u enympennezo mypusma / Management of

International and Domestic Tourism

Oky maxcamul / Yueonas yenv/ Purpose

HA PYCCKOM

IN ENGLISH

KA3AKIIA
XanpIKapaJIbIK ~ JeHTeine Typusmal Oackapy
KYPBUIBIMBIHBIH TYKBIPBIM/IAMACHIH,

XaIBIKAPaIbIK JKOHE 1MIKI Typu3MIl Oackapy

epeKLIeNiKTepiH,

epeKLIeNiKTepiH,

JKaJIIIbI

0aCIIBUTBIKTBIH apachIHAAFbl ABIPMAIIBUTBIKTHI,
XallbIKapalblK TYpU3MAL O0acKapyabl JKOHE 1MIKi

Typu3M/Ii OacKapyibl 3epTTey.

N3yueHne NOHATUI O CTPYKTYype YIPABICHUS
TypU3MOM Ha
0COOEHHOCTH

MCKAYHApOJHOM  YPOBHC,

pa3uMil  MEXKIY

MEHEI)KMEHTa
MEXIYHapOAHOIO W BHYTPEHHETO TypHU3Ma,
crenuQuKy,
MEHEIKMEHTOM,
MEXIYHApOAHOIO TypH3Ma U MEHEIKMEHTOM
BHYTPEHHET O TypU3Ma.

o01IIMM
MEHEIKMEHTOM

Study of the concepts of the structure of tourism
management at the international level, peculiarities
of international and domestic tourism management,
specifics, differences between general
management, international tourism management
and domestic tourism management.

Hamuceci / Pezynomamut o6yuenusn / Learning outcomes

Okbimy
Kypcersl CITTi asKTaFaHHAaH KeiliH
olmiMasymbLIap
1. Typusm MeHemKepl TYJIFACBIHBIH KOciOH
KajJblITacy  MpoueciH  Oury;  THIMIl
3aMaHayH 0ackapy LIeIIiMi.
2. Enpep MeH aiimMakTapiblH QJIE€YMETTIK-

AKOHOMUKAJIBIK JKaFIaiJIapblH TaJlay YIIiH

TEOPUSIIBIK JKOHE
TANBIHABIKTHI MEHIEPY.

MIPAKTUKAIIBIK

IMocse ycmemHoro
oO0yyarommecsi OyayT
1.

3HaTh  Mpolecc
CTaHOBIICHUSA JINYHOCTHU

YIIPABJICHYCCKOT'O PCIICHU.

SKOHOMMYECKHUX CHUTyallMil CcTpaH W

3aBeplIeHUs] Kypca

npodeccnoHalIbHOTO
MEHeIKepa
TypusMa; 3(QQPEKTUBHOTO COBPEMEHHOTO

Brnanets TeopeTnyeckoil U MPaKTUUECKOMN
HOHFOTOBKOP'I JI1  aHajim3a COLMUaJIbHO-

After successful

students will be

1. To know the process of professional formation
of tourism manager's personality; effective
modern management decision.

2. To possess theoretical and practical training to
analyze socio-economic situations of countries
and regions.

completion of the course,

3. To fulfill the goals and objectives of
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3. EHOEK HapbIFBIHBIH TaJaNTapblH KOHE

oJIeyeTTi KYMBIC Oepymrinepaiy
CYpaHBICTAPBIH €CKEPE OTBIPBIN, TYPHU3M
MEHEKEPIHIH Kocion KBI3METIHIH

MakKcaTTapbl MCH MiHJICTTCPIH OPBIH/IAY.

4. ¥KpIMIA OKYMBIC iCTEy, TYJIFaapalibiK
KapbIM-KaTbIHAC,  MEHE/KEPMIH  Kociou
TYJIFACBIH MOJICTIBICY JaF IbUTAPBIH
MEHTepy.

5. TypOusnectiH ’)KaHa OaFbpITTAPBIHBIH
MepCreKTUBAIApbIH Oaranaii Oiry.

6. KpI3METTIH SKOHOMHUKAJIBIK THIMILUIII MEH
WHHOBAIUSUIBIK OaFbITHIH Oaranay.

7. Typusm meHemkepiHiH jkeKe 0acblH KciOn
KaJIBINTACTBIPY MpOIeci Typasibl TYCIHIKKE
ue 6oiy.

8. Typusmaeri 6ackapy KbI3METiHIH JeHIeliH
apTTHIPYFa BIKIAI €TY.

PETHOHOB.
3. BrimonHsaTh e u 3a1a4n
npodeccrnoHaIbHOM NEATENLHOCTU

MeHeKepa TypHu3Ma c y4eTOM
TpeOOBaHUI pBIHKA Tpyla M 3alpoCoB
MOTEHIIMATIBHBIX paboTomaTeNeH.

4, Bnaners HaBBIKAMHU paboThI B

KOJIJICKTUBE, MEXJIMYHOCTHOTO OOIIECHUS,
MOJIETTUPOBAHUS npodeccnoHanbHOM
JUYHOCTH MEHEJKEpa.

5. YmMern OLCHUBATDL IICPCIICKTHBBI HOBBLIX

HaNpaBJICHUN TypOU3HECa.

6. OHGHI/IBaTB 9KOHOMHYCCKYTO

3¢ PeKTUBHOCTH JIEATEeIIbHOCTH 51
MHHOBAIIMOHHYIO HAIlPaBJIE€HHOCTD.

7. VImerp mpencTaBlieHHE O  IpoLEecce

npo¢eCcCHOHATBLHOTO CTaHOBJICHUS
JUYHOCTH MEHEDKepa TypHu3Ma.

8. CmocoOCTBOBaTh  IMOBBIIMICHHUIO YPOBHHA

YIPaBIECHYECKON JESITENTbHOCTH B
TYpPHU3ME.

professional activity of a tourism manager
taking into account the requirements of the
labor market and requests of potential
employers.

4. To possess the skills of teamwork, interpersonal
communication, modeling the professional
personality of a manager.

5. Be able to assess the prospects of new
directions of tourism business.

6. Evaluate the economic efficiency of activity
and innovative orientation.

7. To have an idea about the process of
professional development of a tourism
manager's personality.

8. To contribute to the improvement of the level of
managerial activity in tourism.

Ilpepexeusummepi / [Ipepexeuzumot / Prerequisites

Typusm menemxmenti. Typuctik 6usHecTi
xKocrapiay koHe yilbimaacteipy/ Typusm
WHYCTPUSCHIHAAFBI OU3HEC-YIEPIiCTI MOJCTACY.

MeHnempkmMeHT Typu3ma; IlnaHupoBaHue u
OpraHu3anus TYPHUCTCKOTO ousHeca\
MopenupoBaHue OusHec-Tporecca B
VH]JyCTPUH TYpHU3Ma.

Tourism management. Planning and Organization
of Tourist Business/Modeling of Business
Processes in Industry Tourism

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

XanbIKapanblK TypU3M/ET1 KOCIIKEPIIiK
KYPBUTBIMIAPIBIH WHTETPAIUSICHI.
XanpIKapanblK JKOHE 1IKI Typu3Mzeri 6ackapy
menrmaepi. XanblKapaliblK JCHTrele TYPHUCTIK
YUBIMHBIH TEPCOHANIBIH 0acKapy. XalabIKapasblK

B Xxozme wu3ydeHHMs JAHHOM JUCLUIIIMHBI
CTYJIEHTHI paccMaTpuBarOT pouecc
HMHTErpaluu IIPEANPUHUMATEIIBCKUX
CTPYKTYp B  MEKIYHAPOIHOM  TYypHU3ME.
VYpasnendyeckue peleHus B

In the course of this discipline students consider the
process of integration of business structures in
international  tourism. Management decisions in
international and domestic tourism. Management of the
personnel of the tourist organization at the international
level. Management efficiency in international tourism.
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Typu3Maeri  6ackapy  Tuimauniri.  Ickepiik
KCHECTEp MEH KeJiCCo3/Iep JKYprizy, KemiciM-
mapTrap kacacy. XallbIKapaJIblK —JIeHreiie
Typusmai 6ackapy KYPBUIBIMBI, XaTbIKAPaJIBIK
TYpU3M MEHEDKMEHTIHIH EPeKIISITKTepl, OHBI
Oackapy epekmemiri. Typucrik  yHBIMHBIH
CHIPDTKBI JKOHE 1IIKi OpTAachl, MEHEIKMEHT
onicrepi

MEKIYHAPOAHOM M BHYTPEHHEM TYypH3ME.
VhpaBneHue — NEpCOHAIOM  TYPUCTCKOM
OpPraHM3alUK Ha MEXIYHApOJHOM YpPOBHE.
D¢ dexTuBHOCTH yIpaBICHUS B
MEKIYHapOaHOM  Typusme. IIpoBenenue
JICTIOBBIX ~ COBEIIAHMH W TIEPETOBOPOB,
3aKJIIOYeHHe  KOHTpakToB.  OcobeHHOCTH
MEHE/KMEHTa MEXIYHAPOIHOTO TypHU3Ma,
crienQuKa ero yrnpasJieHusl.

Conducting business meetings and negotiations,
conclusion of contracts. Features of management of
international tourism, the specificity of its management.

Ilocmpexsusummepi / Ilocmpexsuszumat/ Postrequisites

OHJIIPICTIK NpPaKTHUKa

‘ HpOI/IBBOIICTBeHHaSI IIPpaKTHUKa

| Apprenticeship Practice

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Ocuenxo H.A. — nedazozuxa ebiibiMoapviHbly
KaHOuoamawl

Ozuenxo H.A. — kanouoam nedazo2udeckux
HAayK

Ogienko N.A. — candidate of pedagogical Sciences
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