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Kipicne

DONEeKTUBTI TOHAEP  KATaJOTbl  OKBITYJBIH  KPEOUTTIK JKyheci  OoifbIHINIA
KYpacThIpbUIaJbl. DJIEKTUBTI MOHACP KaTaJOTbl KYHeleHreH TaHjaay OOWBIHINA TOHIAEP
Ti31MIH OHE OJIap/AbIH KBICKA CUITATTAMACHIH KapaCThIPAIbI.

CTyneHT MaMaHIBIKTapIbIH MIHAETTI KOMIIOHEHT/>KOFapbl OKYy OpHbI KOMIIOHEHTIHIH
MIOHJIEPIH MEHTepyMEH KaTap, YCHIHBUIBIN OTHIPFaH TaHJay OOMBIHINA TOHIASPAlI TaHJIAIl
aJIybl THIC.

DJIeKTUBTI MOHAEP/II TaHJayFa d/Baiizep keHec O6epesi. OHbIMEH Oipre O1TIM aTyIIbl
KOX (Keke oKy xocmapbiH) jkacay YIIIH MIOHJEPTe *Ka3bUTy HBICAHBIH TOJITHIPA/IbI.

Kypmerti cryaentrep! burim  O6epy  TpacKTOPHUSCHIHBIH  OIpTYTaCTHIFBIHBIH
oinacteipbutybl Ci3/1iH OoJlaniakTa MaMaH PEeTiHIe KOCIOU JailbIHIbIFBIHBI3/IbIH ICHIeH1He
BIKIIAJI €TETIHIH €CTEe CAKTaybIHbI3 KEPEK.

BBenenue

[Ipn KpeauTHOW TEXHOJIOTMU OOy4YeHHUsI pa3pabaThIBACTCS KAaTaJIOr 3JIEKTUBHBIX
JTUCHUIUINH, KOTOPBIA MPEACTaBIAECT COOOM CUCTEeMATU3UPOBAHHBIN MTEpEeYEHb AUCIUILINH
KOMIIOHEHTA 110 BBIOOPY U COJIEPKUT KPATKOE X ONKCAHUE.

Hapsany ¢ wu3ydeHueM HIHUCHUIUIMH 00s3aT€bHOTO / BY30BCKOTO KOMIIOHEHTA,
00yyYaroIUiics JOJKEH BBIOpATh JIJIsl U3YyUEHUS JUCIUIIIIMHBI KOMIIOHEHTA IO BBIOOPY.

KoHcynbranuu mo BeIOOPY 3JIEKTUBHBIX JUCIUIUIMH JIaeT 3/aBaiizep. Bmecte ¢ HUM
oOydJaromnuiicss 3amoyHseT (GopMy 3amucu Ha JUCHUIUIUHBL st coctaBieHuss NUVYII
(MHAMBUIYATIBLHOTO YU4E€OHOTO IJIaHa).

YBaxkaeMble CTyJIeHTbl! Ba)XHO TOMHUTB, YTO OT TOr'0, HACKOJIBKO MPOJTyMaHHOU U
nejgoctHo Oynmer Bama oOpasoBarenbHas TpaeKTOpHUs, 3aBUCUT YpOBEHb Barei
poQeCCUOHATILHOM MOITOTOBKH, KaK OyAyIIero CIeruainucTa.

Introduction

At the credit technology of education the catalog of elective disciplines which
represents the systematized list of disciplines of a component by choice and contains their
brief description is developed.

Along with the study of the disciplines of the compulsory/university component, a
graduate student must choose to study the disciplines of the elective component.

Advising on the choice of elective disciplines gives the adviser. Together with him a
student fills in an enrollment form for disciplines for making up an IEP (individual study
plan).

Dear students! It is important to remember that the level of your professional
preparation as a future specialist depends on how thought-out and integral your
educational pathway will be.



CemecTp 00iibIHIIA JIeKTUBTI MIHAepai 03,1y / Pacnipenenenue 3JIeKTUBHBIX
pucouuinH mo cemecrpam / Distribution of electivecourses by semester

Kpenutte AKaneMUSIIBIK
[Tonniy aTaysl / HanmMeHOBaHME AUCIIUTIIIUHBI pcansl / Kon-Bo | ke3en/ Akajn
/Course name KpeuTos/ TePHON
Number of / Academic
credits period
K3tepme-63mmek caymaa/OnToBo-po3HUIHAS
roprosis/ Wholesale and retail trade 3 9
ATpOOU3HECTIH IKOHOMHKAJIBIK HeTi31epi / DKOHOMHUYECKHUE
ocHOBBI arpobusHeca / Economic bases of agribusiness
bencenni cary Texuukachl/TexHHKa aKTUBHBIX Ipoaaxk/ Active
sales technique 5 3
KoMMepuusibiKk MeHepKMEHT / KoMMepuecknii MEHEIKMEHT /
Commercial Management
JKOJIOTHS JKOHE TIPIIUTIK Kayinciziri / Dxomorus u
Oe3onacHoCTh xku3HenearenbHoct/ Ecology and Life Safety
KYKBIK 'KoHE ChIOaitiac >KeMKOPJIBIKKA KapChl MOJICHUET
Heri3siepl / OCHOBBI IpaBa U AaHTUKOPPYTIIMOHHOU KYJIBTYPhI
Basics of Law and
Anti-Corruption Culture
DKOHOMMKA JKOHE KOCIMKepITiK Her13aepl/ OCHOBBI 9KOHOMUKH
1 npeanpuHuMartenbcTBa/ Basics of economics and business
K3mbacubuteik Herizaepi / OcHoBel muaepctsa / Basics of
Leadership 5 4
Kap:kbUTbIK cayaTThUTBIK Herizaepi / OcHOBBI (pHHAHCOBOI
rpamotHoctr / Fundamentals of financial literacy
FrimeiMu 3epTTEYNep/IiH HeTi3epl )KoOHE akaJAeMUsIIbIK XaT /
OCHOBBI HAYYHBIX HCCIICIOBAHUIN U aKaIEMHYECKOE TTUCHEMO/
Basics of research and
academic writing
HKITI03MBT1 ©3apa 9peKeTTecy ATUKACHI / DTHKA WHKIIFO3UBHOTO
B3aUMOJIEHUCTBUS/
Ethics of inclusive interaction
bara opnaty / I{lenooOpa3oBanue / Pricing
CrparerusiiblK xkocnapiay / Ctparernyeckoe miaHupoBanue / 5 4
Strategic lanning
busnecrti yitbimaacteipy/Opranusanus OuzHeca/ Business
Organization
backapymblUIbIK Irenrimaepai a3ipiey / Pazpadotka 3 4

YIIPaBJICHYECKUX
emrennii / Development of managerial decisions




Mepuen naiizuar/Mepuennaiiznar/Merchandising
Kocmapnay xyiieci /Crucrema mnanupoBanust/ Planning system

Mine3-Kyyiblk ~ MapkeTuHri / IloBegeHYeCKHMH  MapKETHHT
Behavioral Marketing

Y UBIMIIBIK TOPTII JKOHE YUBIMIBIK MoieHneT/ OpraHn3aloHHOE
MOBEJCHUE ¥ OpraHm3anuoHHas KyiubTypa/ Organizational
behavior and organizational culture

HHOBAaIMSUTBIK ~ 3HIMIEP MEH  KbI3METTEp  MAapKETHHTI

MapkeTHHT MTHHOBAIIMOHHOHW mpoaykiuu u yciryr/ Marketing of

innovative products andservices

HHOBANMSUTBIK MEHEKMEHT / IHHOBAIIMOHHBIH MEHEPKMEHT
Innovation management

bpanaunr/bpanaunr/Brending
[Tepconanaer 6ackapy / Ympasienue nepconainom/ Personnel
management

KpI3mMeT k3pceTy canacblHbIH MapKeTUHT1/ MapkeTuHr cdepsl
yciyr/Service sector marketing

bacekere KaOLIeTTLIITH Oackapy/YnpasieHue
KOHKYpeHTOCcrocooHocThio/Management of competitiveness

urepuer-mapketunr [/  MatepHer-mapketnHr [/ Internet

Marketing

MapKeTUHTTEr1  aKmapaTThIK — Kydenep MEH  MOJACHbACY

NHdopmanmoHHble CUCTEMBI U MOAEIMPOBAHUE B MAPKETUHIE
Information systems and simulation in marketing




1. 1 kypc cTyAeHTTepiHe apHAJIFaH YJIEKTHBTIK MIHAEp / DJIeKTHBHBbIE TUCHHUILIMHBI JIsi cTyaeHToB 1 Kypca/ Elective

subjects for 1 st year students

Komepme-oonmex cayoa/Onmoso-po3nuunas mopeosns/Wholesale and retail trade

Oky makcamot | Yueonas uenn/Purpose

K3repme KOHE O3miex cayna
KOCIMOPBIHAAPBIHAA  KOMMEPIHSIBIK — KBI3METTI
YUBIMIACTBIPY KOHE TEXHOJIOTHACHI CajlachIHIA
TEOPHUSLIIBIK JKOHE MPaKTUKAJIBIK, oumimai
KaJIBIITACTBIPY, COHAAN-aK CTYAEHTTEepre Tayap
KO3FaJIBICBIHBIH ~ OpTYpil OybIHAApbIHAA cayla
MPOLECTEPIH  YTBIMIBI ~ YHBIMIACTBIPY  JKOHE
TEXHOJIOTHSICHl OOMBIHIIA MPAKTUKAIIBIK
JaFabuIapasl YUPETY.

DopMupoBaHUE TEOPETUIECKUX 51
MIPaKTHYECKHUX 3HaHUMN B obnacTu
OpraHW3alli ¥ TEXHOJOTHH KOMMEPUYECKOU
JEATEIbHOCTH Ha NPEANpUSATUAX ONTOBOM H
PO3HUYHOW TOProBJIM, a TakXke IPUBUTHE
CTyZIeHTaM MPaKTUYECKUX HABBIKOB
palMOHAIBHONW OpraHu3alid U TEXHOJIOTHHU
TOProBbIX MPOLECCOB B PA3JIUYHBIX 3BEHBIX
TOBapOABHXKEHUSI.

Formation of theoretical and practical knowledge
in the field of organization and technology of
commercial activities at wholesale and retail trade
enterprises, as well as instilling in students
practical skills of rational organization and
technology of trade processes in various parts of
the commodity movement.

Oxovitmy nHamuoiceci | Pezyiemamot o0yuenusn [ Learning

outcomes

KypcTbl coTTi agsKTaraHHaH KeiiiH OutiM

aJTylmbLIap:

- KOMMEpUMSUIBIK ~ KBI3METTI  YHBIMIACTBIPY
ITpouecTepiH koHe Tayap KO3FAJIBICBIHBIH 9pTYpIIi
OybIHIapBIHAAFbI cayza HPOLIECTEPIHIH

TEXHOJIOTUSIAPbIH CUITATTAWTBIH O0NIaIbI,

- 33 OLTIMIH HaKTHI cay/a }oHE KbI3MET KIpCeTy
OO0BEKTINepIHAE KOJITaHAIbI;

- cayJia KbI3METIH YHBIMAACTBIPY/AbI Oarasay skoHe
Tayap KO3FaJIBICHIHBIH OpPTYpPJi OybIHAAPHIHIAFBI
BIKTUMAQJI ~ TOYEKeNAEpAl  €CcKepe  OTBIPHII,
KETKI3YIIJIEPMEH JKOHE CaThIll alyIIbIapMEH
OeJceHl cayia KOMMYHHUKALUSIIAPhIH KYPri3ei.

ITocJie ycnemHoro 3apepiieHust Kypca
oOyuaromuecst Oyayr:

- ONUCHIBaTh  IPOLECCHl  OpraHU3alMU
KOMMEPYECKON NeSATENbHOCTH M TEXHOJOTHU
TOPTOBBIX TIPOIECCOB B PA3IMUYHBIX 3BEHBSIX
TOBapOBHKEHHUS;

- IPUMEHSTh CBOU 3HAaHMS Ha KOHKPETHBIX
00BEKTaxX TOProBIH U YCIYT;

- OLCHUBaTb  OPraHU3AIMIO TOProBOM
NEATEeIbHOCTH M, TPOBOAUTH  AKTHUBHBIC
TOPTrOBbIE KOMMYHHKAIMU C IOCTaBIIMKAMH
U TOKyHaTelsMH C y4eTOM BO3MOKHBIX
PHCKOB B Pa3IUYIHBIX 3BEHBSIX|
TOBaPO/IBUKEHMUS.

After successful completion of the course,
students will be:

- to describe the processes of organizing
commercial activities and technologies of trade
processes in various parts of the commodity
movement;

- apply their knowledge on specific objects of
trade and services;

- evaluate the organization of trading activities
and conduct active trade communications with
suppliersand buyers, taking into account possible
risks in various parts of the commodity
movement..

Ilpepexeusummepi | Ipepexeusumut | Prerequisites

Kacibu kpi3meTKe Kipicme

‘ BBCI[CHI/IG B HpO(I)eCCI/IOHaJ'II)HyIO JACATCIIBHOCTD ‘

Introduction to professional activity

Kypcmuiy Kbickawa masmynot | Kpamkoe cooepacanue kypca/ Course summary




K3repme sxoHe O3mmexk cayaaHblH MOHI
MeH Ma3MyHbl. KOMMEpIMSIBIK  KbI3METTEri
maprrap. Kdrepme caTsin amy xoHe cary
OOHMBIHIIA KOMMEPIMSIIBIK ~ JKYMBIC.  b3mmek
cayJa KoOCIMOPBIHAAPBIHAAFBl  KOMMEPIMSIIBIK
)kymbic.  K3repme  KoHE  KOMMEpPLMSUIBIK
KYPBUTBIMIapAbIH CBIPTKBI ~ 3KOHOMHUKAJIBIK
Kbi3MeTi.  Tayapmapabl 3Tkizy ~ OoWbIHIIA
JKapHaMaJblK-aKIapaTThIK KbI3METTI
yibimMaacteipy. Caynanarsl blasic koHE BLABIC
ornepauusIapbl. Kykrepai  TaceIManmayabl
YUBIMAACTBIPY. KoiiMa  omepanusinapblHbIH
TEXHOJIOTHSICHI. Bammuex cayza HKeJTiC.
KypbUTbIMBI JKOHE TEXHOJIOTHSUIBIK JAYKEHICPAiH
OpHAJIACYBI. bamuex cayna
KacinmopeiaaapeiHaarbl TEXHOIOTHSIIBIKIIPOIIECTED

CymiHocTh u
[PO3HUYHOU
KOMMEPUYECKOU
Kommepueckas
BaKyIKam u
pabota Ha

OIITOBO -
Opranuzauust p

COACp)KaHWE  ONTOBOM H

TOPTOBIH. JloroBopsl B
JIESTETBHOCTH.

pabora MO  ONTOBBIM
npogaxkam.  Kommepueckas
PEATPUAATHIX PO3HUYHOI

TOPrOBJIN. BHemnesxonoMudeckas JACATCIBHOCTD

KOMMEPYECKHX CTPYKTYP.
eKJIAMHO -

MHPOPMAIMOHHON JESITEILHOCTH IO  COBITY
TOBApOB. Tapa wu TapHele omnepanuu B
roprosie. OpraHuzamnusi TEPEBO30K TPY30B.
TexHonorua CKIAICKuUX omnepanuid. PozHruHasg
TOproBas CeTh. YCTPONCTBO W  OCHOBBI
TEXHOJIOTHYECKHUX IUIAHUPOBOK ~ Mara3uHOB.
TexHOIOrnyeckne MNPOLECChl Ha PO3HUUHBIX
[TOPTOBBIX NPEAIPUATHUSIX

The essence and content of wholesale and retail
trade.  Contracts in  commercial activity.
Commercial work on wholesale purchases and
sales. Commercial work at the enterprises of retail
trade. Foreign economic activity of wholesale and
commercial structures. Organization of advertising
and information activities for the sale of goods.
Packaging and packaging operations in trade.
Organization of cargo transportation. Technology
ofwarehouse operations. Retail trade network. The
structure and basics of technological store layouts.
Technological processes at retail tradeenterprises

ITocmpexeuzummepi | ITocmpexsuzumel/ Postrequisites

Mepuenmaii3unr, bencenai caTy TeXHHUKACHI,
KoMmmepuusiiiblk MEHETKMEHT

Komm

MepueHaii3unr, TexHuKka aKTUBHBIX MPOAAXK,

€pUECKUI MEHEIKMEHT

Merchandising, Active sales techniques,
Commercial Management

Bazoaprama sncemexwici | Pykosooumenv npozpammor/ Programme manager

VrebaeBa KA.

KankabaeBa A.E

ToosutoB K.T.




Azpoousnecmin 3konomukanvlx Hezizoepi | Ixonomuueckue ocnoswl azpoousneca | Economic bases of agribusiness

OKy maxcamot | Yueonan yenwv/ Purpose

CtyaeHTTepliH KociOM KBI3MET J>KaFJaiibIHIA
arpapiplk  SHAIpicTi  Kyprisy  Oo#bIHIIA
TEOPHSUTBIK JKOHE TPAKTUKAIBIK OLTIMIACPIHIH
KaXXETTi JCHI€HiH KaIbIITACTBIPY

dopMHUpOBaHUE Y CTYJEHTOB HEOOXOIUMOTO
YPOBHSI TEOPETUYECKUX M MPAKTUYECKHUX
3HAHUI o BEJICHUIO arpapHoro
IIPOM3BOJCTBA C YYETOM IIPUMEHEHUS B
YCIIOBUSX MPOQPECCUOHANBHOMN 1eATEIbHOCTU

Formation of students of the necessary level of
theoretical and practical knowledge on the
conduct of agricultural production, taking into
account the application in the conditions of
professional activity

Oxvimy namuceci | Pezyiomamol 00yuenusn | Learnin

g outcomes

Kyperbl coTTi asikTaraHHaH KeliH Oijgim
ajgymbLIap:

- AOK-Te KocimKepiik KbI3METTi Ky3ere
achIpyAbIH 3aHJIBUIBIKTAPbI, KAaFUAATTaphl MEH
HBICAHJIAPBIHBIH HETi3T1 MaKpPOIKOHOMHUKAIIBIK
MpoIecTepi MEH KYOBUIBICTAPBIHBIH MOHIH
JKaJIIbUIaNuIbI,

- Heri3ri 3HAIPICTIK pecypcTapAblH KYHBIH
Oarayiay aHBIKTaMaJIapbIH Oaraliaiibl,

- arpapJiblK KOCIOPBIHHBIH aJ/IbIH/Ia TYpFaH
HIapyalbUIblK ~ MIHAETTEp  KEIIeHl JKOHE
OPBIHIAYIIBIIBIK ~ JKOHE  OacKapyIIbUIBIK
CUMATTaFbl KOCIOM mpobyieManapAbl IIEIy/ie
OHTAMIBl IIBIFY JKOJIBIH Taybll, IIEHIETiH
OoJtazpl.

Mocae ycnmemHoro
odyuyawmuecs Oyayr:
- 0bomarp CYIIIHOCTh OCHOBHBIX
arpo’KOHOMHUYECKHX TPOIECCOB U SBJICHUMN
3aKOHOMEPHOCTEH, TPUHIUIIOB U  (POpPMBI
OCYIIIECTBICHUS MpeapUHIMATEThCKON
nearenbHocTh B AIIK;

-OLIECHUBAaTh  ONpPENEICHUS  CTOMMOCTHOMN
OIIEHKM  OCHOBHBIX  IPOU3BOJICTBEHHBIX
pECYpCOB;

- pemiath KOMIUIEKC XO3sIMCTBEHHBIX 3a]1a4,
CTOAIINX TIepEel arpapHbIM MPEANPUITHEM
U HaAXOXJICHUU ONTHUMAJIbHOTO BBIXOJA B
pelieHnu npodecCuoHaIbHBIX TPOOIEM Kak
HCIIOJTHUTEIBCKOT0, TaK U YIIPaBJIEHYECKOT 0
Xapakrepa.

3aBeplIeHHus] Kypca

After successful completion of the course,

students will be:

-to  summarize the essence of the main

macroeconomic processes and phenomena of

laws, principles and forms of entrepreneurial
activity in the agro-industrial complex;

- evaluate the definitions of the valuation of the
main production resources;

- - to solve a complex of economic tasks facing an
agricultural enterprise and finding the optimal
wayout in solving professional problems of both
executive and managerial nature..

sites

Kocibu kp13MeTke Kipicme

Introduction to professional activity

Kypcmoin Kbickawa mazmynst | Kpamxoe coodepacanue Kypca/ Course summary

KypcTeig moHi, 9/1icl )oHe MiHAETTepl. AybUl
HIapyalbUIbIFBIHBIH K3I1 cajiallbl 3KOHOMHUKACHIH
KajelnTacTelpy. JKep pecypcrapbl  JKoHE
oJIap/ibl HApBIK >KarAalblHIa MaiiJagaHybIH
THiMALTITL. EHOEK HaphIFBl  KOHE  ayblI
TYPFBIHJAPbIH  YMBICTIEH KaMTy Macelenepi.
ArpoOu3HeCTI MaTepHalIbIK pecypcTap KoHe

Ipepexeuzummepi | Ilpepexeusumot | Prerequi
Beenenue B npoeccuoHaTbHYIO
JIESITEIIbHOCTh
I[Ipenmer, wmeTonm W 3amayd  Kypca.
dopmupoBaHHUe MHOT'OYKJIaJHOU
AKOHOMHUKH CEJIBCKOTO XO0351CTBA.

3emenbpHbIE pecypcehl U 3P(EKTUBHOCTh HX
WCIIOJIB30BAaHUS B YCIOBHUSX PBIHKA. PBIHOK
Tpy#a U TPoOJIEeMBbl 3aHATOCTU CEIbCKOTO
HacejaeHHus. MarepualibHble  pecypchl U

The subject, method, and objectives of the
course. Formation of a multi-layered agricultural
economy. Land resources and the efficiency of
their use in market conditions. The labor
market and the problems of employment of the
rural population. Material resources and
production and technical support of agribusiness.

9




SHOIPICTIK-  TEXHWKAJIBIK  KaMTaMmachl3  €Ty.
OHJIIPICTIOPHATACTRIPY KOHE MaMaHAAHIBIPY —

arpoOM3HeCTI JAMBITYIBIH HeTi31.
ArpoOu3HecTiH THIMIUTITIH Oaranay.
MapkeTHHr JKoHE a3bIK-TYJNIK T[EH IIHKi3aT
HapBIFbI. ArpobusHecreri MeHeKMEHT.
JambITy arpo3HepKACIMTIK HMHTErpaLUsHbI
JIAMBITY, HaPBIKTHIK UH(PaKYPBUTBIM/IBI
TAMBITY.

NPOU3BOJICTBEHHO-TEXHIYECKOe — olecrieueHre
arpoOusHeca. PasmemieHne W crienyann3anys

HPOU3BOJICTBA - OCHOBa Pa3BHTHS
arpoOu3Heca. Orenka 3¢ HEeKTHBHOCTH
arpoOu3Heca. MapKeTHHI W PBIHOK COBITa

MPOJOBOJNIBCTBUS U CBIPbSl. MEHEIKMEHT B
arpoOusHece. Pa3Butue arponpoMbIIUICHHON
MHTETpaluu, pa3BUTHE

PBIHOYHOM MH(PPACTPYKTYPHI.

The location and specialization of production is
the basis for the development of agribusiness.
Evaluation of the effectiveness of agribusiness.

Marketing and marketing of food and raw
materials. Management in agribusiness.
Development  of  agro-industrial  integration,

development of market infrastructure.

Iocmpexeuzummepi | ITocmpekeuzumot/ Postrequisites

OHEPKOCINTIK MAPKETHHT

[TpOMBIIITIEHHBIN MAPKETUHT

Industrial Marketer

Bazoaprama sncemexwiici | Pykosooumens npocpammer/ Programme manager

BassuroBa U.A.

Hypaxwmerona I'.C.

basasurosa 1.A.
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2. 2 Kypc CTy/IeHTTepiHe apHAJIFaH JIEKTUBTIK MOH/ep / DJIeKTHBHbIE IUCIUILUINHBI 115 CTYIeHTOB 2 Kypca/ Elective

courses for 2nd year students.

Bencenoi camy mexnukacol/Texnuka akmuensix npooayc/Active sales techniques

Oky makcamut | Yueonan yenv/ PUrpose

CryneHnrrepaig TEOPHSITBIK epexenepin
KaJIBINTAaCTBIPY JKOHE cayaa KoCITOpPBIHAAPEI
JICHIeHIH/Ie CAThIN ANYIIbUIAPMEH JKYMBIC icTey

dopmMupoBaHue y CTYJIEHTOB
TEOPETUYECKUX IIOJO)KEHUH U NPUBUTHE
MPAKTHYECKUX HABBIKOB B 00JIaCTH PabOTHI

Formation of students ' theoretical positions and
instilling practical skills in the field of working
with customers at the level of commercial

cajachIHIa MPaKTHKAIIBIK JarapUIapbl | ¢ MOKyHaTeJiIMH Ha YPOBHE TOPrOBBIX | enterprises.
KaJIBIIITACTBIPY. MIPEITPHUSITHHA.

Oxvimy nomusceci | Pesynemamot o6yuenus | Learning outcomes
Kypcerbl corTi askraranHaH keiiin ourim | [Tociie ycnmemnoro 3aBepineHusi kypca | After successful completion of the course,
aJymbLiap odyuarommecs OyayT: students will be:
- CaThIll AJyNIBUIAPJBIH TYpPJCPIH, OJApJbIH | - pa3iuyaTh THUNBI  HOKymareiei, wux | - distinguish between types of buyers , their
IICUXOJIOTHSCHIH,  OJJADMEH  JKYMBIC  ICTEy | ICHXOJIOTHIO, CrmocoObl pabotel ¢ Humu; | psychology, ways of working with them; the
TOCUIIEPiH aKbIpaTaThIH 0oJa/ibl; | CYIIHOCTh ¥ MEXaHW3M MEpUCH/Ial3HHTa; essence and mechanism of merchandising;
MEpYCHIAM3UHI TIH MOHIMEH MEXaHU3MIH, - npumenats  3(dextuBabie  Metonsl | - apply effective methods of organizing and
- TayapJIap/blH MPE3EHTAIMSACHIH YHBIMIACTHIPY | OPraHM3allii W TPOBEIEHUs mpe3eHTaruu | conducting
MeH 3TKi3y/AiH THIM/1 9/IiCTepiH KOJIJaHaIbl, TOBapOB; product presentations;

- JKaHXKaJIJbl JKaFaainapasl peTTey oaicTepl
HETi31HJe caTy MpoleciHae MpodIeMabl
CaThIN aTyIIbUIapMeH OailaHbICca b,

KoCiOM KbI3MET KYHECiHJe THICTI CepBUCTI
TYpaKThl 0ackapy YIIIH CaTbhIl alylIbUIap/Ibl
yCcTan Kajly casicaThlH d3ipiey Ke3iHje OachiM
CaThIN aTyIIbUIAPbl AlKBIHIANTHIH OOJIa b

- o0marbed ¢ MpOOJIEMHBIMHU TOKYNATEIIMU
B IIpolLecce MNpoAa)Xk Ha OCHOBE METOOB
YpEeryaupoBaHusl KOHQIUKTHBIX CUTYallHi;

- ONPENENATh IPUOPUTETHBIX IOKYyIATEIIeH
npu  pa3paboTKe TMOJUTUKH  yIAep>KaHUs
MOKYTIAaTeNeW UId PETYJIAPHOTO YIPaBICHUS
HaJUIEKALUM CEPBUCOM B CUCTEME

npodeccroHalbHOM AeITEeNbHOCTH.

- communicate with problem buyers in the sales
process based on conflict resolution methods;

- identify priority buyers when developing a
customer retention policy for the regular
management of the appropriate service in the
professional activity system.

Ipepexeuzummepi | Ilpepexeusumut | Prerequisites

K3repme-63mmex cayga

‘ OHTOBO-pO3HI/IQHaﬂ TOPIroOBJIA

| Wholesale and retail trade organization

Kypcmoty Kbickawa mazmynst | Kpamxoe cooepacanue kypcal Course summary
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Kazipri 3amaHfpl TEXHOJOTHsUIAp MEH caTy
9JIICTEpiH 3ePTTEYAIH MaHbI3bI MEH 33€KT1JIIT1.
KimenTrepaiy Typsaepi :xoHe oJapMeH KYMBIC
icTey cTparerusuiapbl. MepueH1ai3uHr.
KoMMeprusiiapIK oHTiME JKOHE MoMiJIe Kacay.
Tayapmapasl  (KbI3METTEp/li) TaHBICTBHIPYIBI
YHBIMIACTBIPY MEH 3TKi3yAiH THIMI 9AicTepi.
JKympic  caty mporeciHae — mpoOiieMaltbl
KIIMeHTTepMeH. KITMeHTTepMeH KyMBIC
acayJlarbl KOMMEPIIUSIIBIK CEPBHLC.

3HaueHUE U  AKTYaJIbHOCTh  HM3YyYCHHUS
COBPEMEHHBIX TEXHOJIOTUM U MPUEMOB
npofax. TUIBI KIWEHTOB H CTpPATETHH
paboThl ¢ HUMU. MepUueHIal3UHT .
Kommepueckass Oecena W 3aKiIIOueHHE
caenku. DPPeKTUBHBIEMETOIb OpPraHu3aluu
Y TMPOBEJICHUS MPE3EHTAIIMU TOBAPOB (YCIyT).
PaGota ¢ mpoOJIEMHBIMH KJIMEHTAaMHU B
nporecce npogax. Kommepueckuii cepBuc B
paboTe ¢ KIIMeHTaMHU.

The importance and relevance of studying
modern technologies and sales techniques.
Types of clients and strategies for working with
them. Merchandising. Commercial conversation
and conclusion of the transaction. Effective
methods of organizing and conducting the
presentation of goods (services). Working with
problem customers in the sales process.
Commercial service in working with clients.

Hocmpexeusummepi | ITocmpexeuzumot/ Postrequisites

MepueHaal3uHT \

MepueHaal3uHT

Merchandising

bazoaprama sncemexwmici | Pykosooumens npozpammet/ Programme manager

VrebaeBa X.A ‘

Kankabaesa A.E

ToOsut0B K.T.
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Kommepuyusanvik menedncmenm | Kommepueckuit menedncmenm | Commercial

Management

OKy maxcamot | Yueonaa uenn/ Purpose

KoMMepuusiibIKk  ME@HEKMEHTTIH MOHI, MOHI
JKOHE  CPEeKIICNIKTEpl Typalibl  TEOPHSIIBIK
OimimMai  KanemTacTelpy.  KomMMmeprusuibik
KOCIMOPBIHABI OacKapynarbl MEHEIKMEHTTIH
3aMaHayH dJIICTePIMEH TaHbICY

DopMUpPOBAHUE TEOPETUUYECKUX 3HAHUU O

CYIIHOCTH, 3HA4YCHUU U OCOOCHHOCTSIX
KOMMEPUYECKOTo MEHE/KMEHTA.
O3HakoMJiIeHHE c COBPEMEHHBIMHU
METOJAaMH MEHE/DKMEHTa B YNPaBICHUU
KOMMEPUYECKUM
MIPEaIPUATHEM

Formation of theoretical knowledge about the
essence, meaning and features of commercial
management. Introduction to modern
management methods in the management of a
commercial enterprise

Okvtmy nomuceci | Pesynemamot o6yuenus | Learning outcomes

Kypcerbsl ¢oTTi asiKTaraHHaH KeiliH Oijgim
ajgymbLIap:

- KOMMEPIUSIIBIK MEHEKMCHTTIH MOHIH,

MaHBI3AbUIBIFBIH, Kazipri  MeHEKMEHT
KbI3METIHIH epEeKIIe CHUIIaThIH; oJeMJCT]
TaOBICTBI  (UpMaNApAbIH ~ KOMMEPLHUSIIBIK
MEHEDKEPIIEPIHIH TOXKIPHUOECIH CUTIATTalIbI;

- 33 OuriMIepiH HaAKTHl cayda >KOHE KbI3MET
K3pceTy OOBEKTUIEpiH/Ie KOJJAaHabl, HAKTHI
KOCIMOPBIH MBICAJIBIHIA SWOT-tangay
JKYprizefil; cayaa-TeXHOJOTUSUIBIK TPOIECTI
YUBIMTACTHIPAIBI; TIEPCOHAIBI BIHTATAHIBIPY
JKyHeciH AypbIc naiagaHaabl;

- cayaa-MaTepHalIbIK KYH/IBUTBIKTap/IbI
OaKpLIAYy/IbI KY3ETE AChIPAIbI;

-  KOMMEPUHSUIBIK MEHEKMEHTTIH THIMILIITIH
Oarajaipl.

ITocne ycnmemHoro 3aBepuieHHsl Kypca
odyuyarmmuecs OyayT:

- ONMChIBaTb  CYUIHOCTb,  3Ha4yeHUE
KOMMCPUYCCKOI'O MCHCI)KMECHTA,
cneun(uyeckuii  xapakTep JAeATeIbHOCTH
COBPEMEHHOTO MEHEI)KMEHTA; OTIBIT

NEeSITeTbHOCTH KOMMEPUYECKUX MEHEKEPOB
npeycreBarumx GUpM MHUpa;

— MPUMEHSATH CBOHM 3HAHMS HAa KOHKPETHBIX
00BEKTaxX TOPTOBJIM W YCIYT; TPOBOIUTH
SWOT- ananu3 Ha npuMepe KOHKPETHOIO
NPEINPUSTHS, OPTaHU30BBIBATH TOPTOBO-

TEXHOJIOTMYECKUN TIPOLECC; IPaBUIBLHO
UCIIOJIb30BAaTh CUCTEMY MOTHBALUU
MIEPCOHANA;

—  OCYIUECTBIATb  KOHTPOIb  TOPrOBO-

MaTepUAIbHBIX LIEHHOCTEH;
- OIIeHUBATHI(PPEKTUBHOCTH KOMMEPUECKOTO
MEHE[PKMEHTA.

After successful completion of the course,
students will be:

-to describe the essence and significance of
commercial management; the specific nature of
the activities of modern management; the
experience of commercial managers of
successful firms in the world,;

- apply your knowledge on specific objects of
trade and services; conduct SWOT analysis on
the example of a specific enterprise; organize
the trade and technological process; correctly
use the staff motivation system;

- to control trade and material values;

- to evaluate the effectiveness of commercial
management.

Ilpepexeuzummepi | Ilpepexeuzumut | Prerequisites

K3tepme-063mmiex cayma

OHTOBO-pOSHI/I'-IHaSI TOPTOBJIA

\ Wholesale and retail trade

Kypcmoin Kbickawa mazmynst | Kpamxoe codeparcanue Kypca/ Course summary
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Kommeprusuibik MEHEPKMEHT
TYXbIpbIMAaMachl. KoMMepIUSIIBIK KBI3METTIH
MEHEUKMEHT kyieci. Caynma  yHBIMBIHBIH
KbI3METiH kocmapnay. Cayaa yilbIMaapbiHaa
TEXHOJIOTHSUIBIK ~ TIpOLEecTeplIi  YHBIMIACTBIPY.
Cayna-TeXHOJIOTHSIIBIK TIPOIIECTi Oackapy KoHe
KoWMastapaarsl eHOCKTI1 YHBIMIACTHIPY.
KommepnusnbIk yiibIM TEepCOHANBIHBIH KbI3METIH
bIHTaNaHABIPy. Caya KoCIIOPHBIHBIH N1€PCOHAIIbI
O6ackapy. Caypma-caTThIKTBl  YHBIMIACTBIPYIbI
Oackapy »kyHecinzeri 6akpuiay. Ickepiik KapbIM-
KaTbIHAC JKOHE OaitlaHbIC MIPOIIECi.
K3mbacmpimplk  koHe k3mbacmbuiblk.  Cayna
MEHEPKMEHTIHIH SKOHOMHKAJIBIK HETi37epi.

Konuenmus KOMMEPUYECKOTO
MeHekMeHTa. (CucremMa MEHEIKMEHTa
Kommepueckon JeATENbHOCTH.
[InaHupoBaHue  IEATEIBHOCTH  TOPrOBOU

opranuzaiuy. OpraHuzanus TEXHOJOTHYECKUX
IPOLECCOB B TOPrOBBIX  OpraHU3aLUsX.
VYnpaBiaeHne TOProBO - TEXHOJOTHYECKHM
IIPOLIECCOM M OpraHu3alus TpyJa Ha CKJIajaax.
MotuBauus JIESITETBHOCTH repcoHala
KOMMEpYECKOH  OpraHu3anuu.  YIpaBleHHE
HEPCOHAIOM IPeANpHUITHs TOprosiau. KoHTpois
B CUCTCMC YIIPABJICHUSA opraHmauI/Ieﬁ TOPIOB.
JHenosoe oOmieHne 1 nporiecc
KOMMYHHUKalMid. PyKOBOACTBO M JMIEPCTBO.
DKOHOMHUYECKHE OCHOBBI TOPrOBOTO
MEHEIPKMEHTA.

The concept of commercial management.
Commercial activity management system.
Planning the activities of a trade organization.
Organization of technological processes in
trade organizations. Management of trade and
technological process and organization of labor in
warehouses. Motivation of the staff of a
commercial organization. Personnel management
of the trade enterprise. Control in the bidding

organization management system. Business
communication and the communication process.
Leadership and leadership. Economic

fundamentals of trade management.

Hocmpexeusummepi | ITocmpexeuzumsl/ Postrequisites

NuHoBanusiIbIK MEHEIKMEHT

| MHHOBAaIIMOHHEBIIT MEHEI)KMEHT

Innovation management

Bazoaprama sncemexwici | Pykosooumenv npozpammol/ Programme manager

Vrebaea XK.A

‘ Kankabaesa A.E

To6sutoB K.T.
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KyKbIK stcone colboainac sncemkopaviKKa Kapcol maoenuem nezizoepi | Ocnoswvt npasa u anmuxoppynyuonnou Kyasmyput | Basics of Law and

Anti-Corruption Culture

OKy maxcamot | Yueonas yens /Learning Objective

Ceifaiimac  KEMKOpJIBIKKA  Kapchl  ic-KuMbL1 | ChopMHpOBATh CHCTEMY NPAaBOBBIX 3HAHUU U Form a system of legal knowledge and civic
OoifbIHIIA ~ KYKBIKTBIK OUIIM MEH a3aMaTThIK | IPaXKAaHCKOM Mo3MLMHU 1O mpoTuBojeiicTBuio | attitude to combat corruption.
YCTaHBIM KYHECIH KaJbIITacThIpY. KOPPYIILIHH.

OKpvtmy naomuoiceci | Pesynomamot 00yuenus
Kyperbl  coTri  asikraranHaH  keiiin  Oimim | ITocsie  ycmemnoro  3aBepmiennsi  Kypcea | After successful completion of the course,
aJylmbLIap ob0yuaromuecst OyayT trainees will
— Kaszakcran PecrnyOnuKachlHBIH KOJIIAHBICTAaFbl | - ONUCHIBaTh  MMOJOKeHUs  aeictByromiero | — Describe the provisions of the current
3aHHAMACBHIHBIH epeXKesIepiH, MEMJICKETTIK 0acKapy | 3aKOHOIATEe/ILCTBA Kazaxcrana, cucremy | legislation of Kazakhstan, the system of
OpraHfapblHbIH JKYHeECiH, COHgaii-aKk ChlOaiiiac OpraHoB  TOCYAapCTBEHHOTro ympasieHus, a | state administration bodies, as well as the
KEMKOPJIBIKTBIH MOHIH, CeOCNTepiH JKOHE OFaH | TAKKEe  CYIIHOCTh,  NPUYMHBI M MeEphl | €SSENCce, causes, and measures to counter

Kapchl 1c-KUMBLI LIapalapblH CUIIATTAY;

— Okuranap MeH 9peKeTTepli KYKBIKTBIK TYPFBIIaH
Tanzaay;

— HopmaTtuBTiK axTiNepai KoJjjaHy, COHAal-aK
chl0aiiac  JKEeMKODPJBIKTBIH ~ QJIJblH ally  YIIiH
pyXaHHU-aJlaMI'epUIUTIK MEXaHU3MJIEp il aiJanaHy.

MIPOTUBOJICUCTBUS KOPPYIILIUU;

- aHAJIM3UPOBATh COOBITUS U JEHCTBUS C TOUYKU
3peHus Mpasa,

- INPUMEHSITb HOPMATHUBHBIE AaKThl, a TAaKXKe
3aJIeiCTBOBATH JTyXOBHO-HPABCTBEHHbIE
MEXaHU3MBI [TPEIOTBPALLEHUS KOPPYIILUY;

corruption;
— Analyze events and actions from a legal
perspective;

— Apply regulatory acts and use spiritual
and moral mechanisms to prevent
corruption.

Kypcmoiny

KovicKawa mazmynsl/ Kpamkoe codepircanue Kypca

MemiekeT MeH KYKBIKTBIH HEri3ri YFhIMIapbl MEH
Kareropusutapel. KYKBIKTBIK KapbIM-KaThIHACTAP.
KP KOHCTUTYIUSIIBIK KYKBIFBIHBIH Herizgepi. KP
OKIMIILIIK K9HE KbUIMBICTBIK KYKbIK Herizaepi. KP
AzamMaTThIK  KYKbIK  Herizgepi.  "CeiOaitnac
KEMKOPJIIBIK" YFBIMBIHBIH T€OPUSIIBIK-9/1ICHAMAIIBIK
Herizgepi. Cplbalimac >KeMKOPIBIKKA Kapchl ic-
KHMBUT MIApThl PETiHAE Ka3aKCTaHIBIK KOFaMHBIH
QJIeyMETTIK-2KOHOMHUKAITBIK KaThIHACTAPBIH
xkeTiaipy. Cer0aitnac JKeMKOPIBIK MiHE3-KYJIBIK
TaOWFATBIHBIH ~ TICUXOJOTHSUIBIK — €peKIIeTiKTepi.
Cei0aiinac  KEMKOPJBIKKA KapChl  MOJICHHETTI
KanpinTacTelpy. Chi0aiinac >KeMKOPIBIKKA Kapchl
IC-KUMBIIT MaceseliepiHie MEMIICKET TICH KOFaMJIbIK
YUBIMIIAPIBIH 33apa iC-KUMBLITHI.

OcCHOBHBIE TOHATHS U KaT€rOpUU rocynapcrsa u
npaBa. [IpaBoBble  oTHOmIEHHsS.  OCHOBBI
KoHcTUTyMoHHoro  mpaBa PK.  OcHoBBI
aIMUHUCTPAaTUBHOTO W yroyioBHoro mnpasa PK.
OcHossl rpaxaanckoro npasa PK. Teoperuko -
METOIOIOTHYECKHUE OCHOBBI MOHSATHUS
«koppynuun». CoBepIIEHCTBOBAaHUE COLIMATIBHO-
SKOHOMHYECKHX OTHOIIEHUH Ka3aXxCTaHCKOIO
o0miecTBa Kak yCJIOBHUSA MPOTHBOJCHCTBUIO
koppynuuu. [lcuxonorudeckne 0cCoOEHHOCTH
MIPUPOJIBI KOPPYNIIMOHHOTO IIOBEJICHUS.
dopMupoBaHUE AHTUKOPPYILUHUOHHO KYJIbTYPHI.
Bsaumonelicteue rocyaapcraa u
OOLIECTBEHHBIX ~ OpraHu3aluii B  BONpOCax
IIPOTUBOAECUCTBUS KOPPYILIMH.

Basic concepts and categories of state and
law.  Legal relations. Basics of
constitutional law of the RK. Basics of
administrative and criminal law of the
Republic of Kazakhstan. Basics of civil law
of the RK. Theoretical and methodological
foundationsof the concept of "corruption™.
Improvement of socio-economic relations
of Kazakhstan society as a condition for

combating  corruption.  Psychological
features of the nature of corrupt behavior.
Formation of anti-corruption culture.
Interaction of the state and public

organizations in combating corruption.

Bazoaprama scemexwuici | Pykosooumensv npocpammol
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batitacoBa M.K. Ay6akuposa 3.b. Aubakirova Z.B.

16



DKonozusn rcaone mipuiinik Kayincizoizi | Ixonozus u 6ezonacnocme ncuznedesmenvnocmu/ Ecology and Life Safety

OKy maxcamot | Yueonas yens [Learning Objective

Texnochepa  MeH  Taburu  JKOXKyHenep
KBI3METIHJET1 KayilTi KOHE TSTEHIEe KayirTi
KaFaainapaa eckepTy KadinerTepi )koHe
HKOKOPFay OJIay bl KAJIBIITaCTBIPy

®opMHUpPOBAHKE HKO3AIUTHOIO MBIIUICHUS U
CHOCOOHOCTH  MPENYyNPEeKICHUS OMACHBIX U
Ype3BhIYAIHBIX CUTYAlIUH B GYHKIIMOHUPOBAHUU
MIPUPOIHBIX SKOCUCTEM U TEXHOCHEPDI

Formation of ecoprotective thinking and the
ability to prevent dangerous and emergency
situations in the functioning of natural
ecosystems and the technosphere

Oxvtmy namunceci | Pesynomamot o0yuenusl Learning outcomes

Kypersl coTTi asikraraHHaH KeiiH Oindim
aJymbLIap

-9KOJIOTUSIHBIH, TIPIIUTIK  Kayilci3miri MeH
TYPaKThl JaMy/IbIH HEr13TiTYKbIpbIMAaMalaphbiH,
aAHTPOIOreH IIK KBI3METTIH QJICyMETTIK-
9KOJIOTUSUIBIK CaJIapblH TYCIHE],

- OJApIbIH JKaW-KYHIHIH KayinTi JeHreWiHiH
TYBIH/IQybIHBIH QJIJbIH aly YIIIH TaOUFH >KOHE
TEXHOTEHMIK  JKyHelnepAiH  JamMybl  MeH
OPHBIKTBUIBIFBIHBIH 3epJlesieHreH
3aHIBUTBIKTAPBIH KOJIJAHAH,

- ICKe achIPbUIFaH >KOHE BIKTUMAaN KayilTep.iH
TEpIC OCEpIH IKOHE OJIAPIBIH JEHIeHIepiH,
aHTPOIIOTeH/IIK KbI3MET TOyeKeJIepiH
Oarajanapl,

- TexHoc(epaHbIH KayilCI3AiriH  apTThIPY
OOMBIHIIIA IC - IapanapAbl Kocrapaanisl;

-33 OeTiHILE >KYMBIC icTey, KOMaHJIaAa *XYMBbIC

ictey, 1memiM KaObulmay, CHIHM  OWJay,
HUGPIBIK  JKOHE  aKMapaTThIK-KOMIBIOTEPIIIK
TEXHOJIOTHSITAPIBI KOJIIaHy, aKmapatieH

KYMBIC 1CTeY JaFAbpUIapbIHa Ue O0TabI.

Mocae ycmemHoro
odyuyarwimuecs OyayT

3aBeplIeHUsl  Kypca

- IIOHMMaTb OCHOBHBIC KOHICIIIHHN 3KOJOI'MH,
0e30macHOCTH KHN3HCACATCIBHOCTH,
yCTOI\/JI‘-II/IBOI“O Pa3BUTHA, conuaJibHO -

AKOJIOTUYECKHUE TIOCIEJACTBUS AHTPOIOTCHHON
JIeSITCIIHbHOCTH;
- NPUMEHSATH

HN3YUYCHHBIC 3aKOHOMCPHOCTU

pa3BUTHUA W YCTOMYMBOCTH MPUPOAHBIX U
TEXHOTEHHBIX CHCTEM I NPELyNpeKICHUs
BO3HHUKHOBEHHS ONACHOT'O YPOBHS UX COCTOSIHUS
OLICHUBATh HEraTHBHOE BO3JEHCTBUE
peaIn30BaHHbIX U MOTEHLHUAIbHBIX ONAaCHOCTEN
U HUX YpPOBHH, PHUCKH  aHTPOIOI€HHOMN
JeSITETbHOCTH;

- IUIAHUPOBATh MEPOIPHATHS IO TMOBBILICHUIO
0€e30MacHOCTH TeXHOChEPHI;

- o0namaTb  HaBbIKAMHM  CaMOCTOSATENBHOM
paboTel, pabOTBl B KOMaHJE, MPUHATHUS
peleHuH, KPUTHYECKOTO MBILICHUS,
NpUMEHEeHUS LU(POBBIX U UHGOPMAIMOHHO
KOMIIBIOTEPHBIX ~ TEXHOJOTHH,  paboTel ¢
nHbopmaluen.

After successful completion of the course,
trainees will

- Understand the basic concepts of ecology, life
safety, sustainable development; social and
environmental consequences of anthropogenic
activity;

- apply studied laws of development and
stability of natural and anthropogenic systems
toprevent dangerous levels of their condition

- assess the negative effects of realized and
potential hazards and their levels, the risks of
anthropogenic activity
- plan measures to improve technosphere safety;

- have skills of independent work, teamwork,
decision making, critical thinking, application
of digital and information and computer
technologies, work with information.

Kypcmuiy kbickawa masmynot | Kpamkoe cooepicanue kypcal Course Summary
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Aymakonorus.  Jlemdkonorus. CHUHIKOJIOTHS.
buocdepa-noocdepanbik KoHIENIIUACH. TaOuru
pecypcTapbl JKOHE OJapAbl TUIMII MaijanaHy.
Kaszipri sxahas el SKOJIOTUSIIBIK JKOHE
QIGYMETTIK -  JKOJIOTHSUIBIK ~— MOcenenep.
Kopiaran opTa xoHe TypakThl qamy. Kazakcran
TYpPaKThl Jamy >KOJbIHAA. JKachul SKOHOMUKA.
Konaiinel ToyekenmiH koHuenuuscol. Kayinri
KOHE  3HMAHABl  (DAKTOpNAPABIH  JKIKTEINYyi.
T3Tenme >xarmaimap Ke3iHAET! 1C-KUMBbLIIAP
perriri

Aytakonorusi.  [lemdkonorus.  CHHAIKOJIOTHS.
buocdepno-noochepnas KOHIICTIITHSI.
[Ipupomnpie  pecypcbl HW  palMOHAIBHOE
MIPUPOJIOTIONIL30BAHKE. I'moGanbHbIC
HKOJIOTUYECKHE U  COIHMAJIBHO-3KOJOTHUYECKHUE
npobsemMbl  coBpeMeHHocTH.  OKpysKarormas

cpega U ycrowunBoe pasBurhe. Kazaxcran Ha
IyTH K YCTOMYMBOMY DPAa3BUTHUIO. 3eleHas
9KOHOMHUKA. KOHIenuus IpuemMieMoro pucka.
Knaccugukanus ornacHbIX ¥ BpeAHbIX (haKTOPOB.
[lopsmok  meWicTBMM  IpU  4YpEe3BBIYANHBIX
CUTYyaLHsAX

Outecology. Demecology. Synecology.
Biosphere-noosphere concept. Natural resources
and environmental management.  Global
ecological and socio-ecological problems of
modernity. Environment and  sustainable
development. Kazakhstan on the way to
sustainable development. Green economy. The
concept of acceptable risk. Classification of
hazardous and harmful factors. The order of
action in emergency situations.

Bazoapnama scemexuiici | Pykosooumens npozpammot/ Program Manager

XKoxywmesa 3.I'

Kapnpiracosa I'. 1.

Zharlygassova G.D.
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DKonomuxa rHcane Kacinkepik mnezizoepi/ Ocnogvt Ikonomuxu u npeonpunumamenscmea/ Basics of economics and business

Oky makcamot | Yueonasn uean/Purpose

CaytayaTThl SKOHOMHUKAJIBIK OMIBI,09CEKEIECTIK

opTana KOCITTOPBIHAAPIBIH TaOBICTHI

KOCIITKEPITiK KBI3METIH  YHBIMIACTHIPYIBIH
TEOPUSUIBIK  JKOHE TOXKIPUOEIIK  JaFabuIapblH
KQJIBIIITACTBIPY.

dopMHpOBaHUE 9KOHOMHUYECKOTO obpaza
MBILIJIEHUS, TEOPETUYECKUX M HPAKTHUYECKUX
HAaBBIKOB OpraHM3alMM [PEeANPUHUMATEIBCKON
JEATENbHOCTH NPEANPUITHI B KOHKYPEHTHOU
cpene

Formation of an economic way of thinking,
theoretical and practical skills of organization of
successful entrepreneurial activity of enterprises in
a competitive environment

Oxovitmy nHamuosiceci | Pezynemamot 00yuenus [ Learning outcomes

Kyperbl ¢oTTi asikTaraHHaH KeiiH OL1iM
aTymbLIap

- Ka3ipri 3aMaHfbl SKOHOMHKA MPUHLUNTEP]
MEH  3aHIbUIBIKTapIblH KbI3MET  eTLIYiH,
9KOHOMHKAJIBIK KaTETOpHUsUIap, MHKDPO KOHE
MaKpOJICHr e Ieri YFBIMJIBIK arnmapaTThl
TYCiHe];

- SKOHOMUKAJIBIK KaFAaiabl Talaaisr;

- KOCIMKepIiK KhI3METTIH OChl Hemece Oacka
TYPJICPiHiH 0a3aJIbIK MPOIECTEePiH OeNriIeHIi;

- TaOBICTBI KOCIMKEPIJIIK KhI3METIHE MiHE3JIeMe
Oepeni;

- OM3HeC-)KOCTapIbl KYpaJbl KOHE YCHIHAJIbI,

- aFaH OLTIMZIEpiH Maiaibl KOCIIKEPIIiK
KbI3MET YIIIiH KOJIJIaHAIbI;

- KOCIIKEpPJIK KbI3METTI SKOHOMHKAJIBIK JKOHE
QJIeyMeTTIK OacKapy caiachlHIa AYPHIC IMIEIIM
KaObUIIal anajpbl.

ITocne 3aBepmiennsi Kypca o0ydaromiuecs
oynyT
- IIOHUMATh IIPUHIUIIBI n 3aKOHBI

(GYHKIIMOHUPOBAHUSI COBPEMEHHOH AIKOHOMHKH,
9KOHOMHUYECKHUE KaTeropuH, HNOHATHHHBINA
anmnapar Ha MUKPO- U MaKpOYpPOBHSIX;

- aHAJIM3MPOBATh YKOHOMUYECKYIO CHTYaLHIO;

- BBIAEIIATH 0a30BbI€ IPOLECCHI TOTO MIIMHHOTO
BUJA NIPEANIPUHUMATEIBCKON JEATEIbHOCTH;

- JlaBaTb  XapaKTEPUCTUKY YCIIEIIHOCTU
MIpeAPUHUMATEIBCKON JESTEIBHOCTH;

- COCTaBJIATh U NPE3EHTOBaTh OM3HEC-IUIaHBI,

- IPHUMEHATb  IOJNyYEHHBIE  3HAHHUA  JUIA
MOCTPOCHUS TPUOBLIBHOUITPEIIPUHUMATEIIBCKOM
JEeATeIbHOCTU

- IPUHUMATh IPABUJIBHBIE PELICHUS B OOJIACTH
H9KOHOMMYECKOTO U COLMAJIbHOIO YIpaBJIECHUS
IIPEAPUHUMATENBCKON JESATEIbHOCTU

After successful
students will be
- understand the principles and laws of the
functioning of the modern economy, economic
categories, conceptual apparatus at the micro and
macro levels;

- analyze the economic situation;

- identify the basic processes of a particular type of
business activity;

- give a description of
entrepreneurial activity;

- create and present business plans;

- apply the acquired knowledge to build a
profitable business activity

completion of the course,

the success of

- make the right decisions in the field of
economic and social management of business
activities

Kypcmuiy Kpickaua mazmynot | Kpamrkoe cooeparcanue kypca | Course summary

DKOHOMHKA KbI3MET eTYiHIH ipreni macenenepi.
Kanuran. CypaHblc TE€H YCBIHBIC HAapBIFbL.
Bacekenectik xoHe MoHomonus. Kacinkeprik:
TYCIHIr1, MOHI, HET13T1 TYpJepl )KoHe

dyHnaMeHTaIbHbIE poOIemMbl
(¢yHKIMOHUpOBaHUS ~ 3KoHOMHMKHM.  Kamwuran.
PeiHok Cnpoc u npemioxenue. KoHkypeHIMs
1 MoHonous. [IpeanpuHUMaTenbCTBO:

Fundamental problems of the functioning of the
economy. Capital. Market supply and Demand.
Comepetition and monopoly. Entrepreneurship: the
concept, essence, main types and forms of
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yiBIMIacTeIpy HbICaHmapbl. Kocimkepiik
KbI3METTeT1 Tayekenaep. KomMmeprusuibik
KYITUS J)KOHE OHBI KOpFay TOCUIAepi.
Kocinkepiik KbI3METTI Kap>KbUIAHABIPY.
Kocimkepmik MoJIeHHETI KOHE ITHKACHI.

MOHSATHE, CYIIHOCTh, OCHOBHBIC BU/BI U (POPMEI
OopraHu3anvy. PUCKHU B IpeaTpUHAMATENBCKON
JESITEIbHOCTH. Kommepueckas  TaiilHa U
croco0bl ee 3amuTel. @UHAHCHPOBAaHHE
MpeAPUHUMATEIBCKOM JESITEIIbHOCTH.
KynpTypa u 3THKa npeanpuHUMATENbCTBA.

organization. Risks in business activities. Trade
secrets and ways to protect them. Financing of
business  activities.  Culture and ethics

entrepreneurship.

of

Bazoapnama sncemexwici | Pykoeooumenv npozpammer | Programme manager

bassurosa U.A.

Hypaxwmerosa I'.C.

‘ basgsurosa 1.A.
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Kowobacwuinvlx nezizoepi | Ocnoswt 1uoepcmea | Basics of Leadership

Oky makcamul | Yueonas yenn/ Purpose

CTYJICHTTEPAIH K3mIOaCHIBIIBIK KaCUETTEP/Il,
CTUJIBACPAl, KOCIMIOPBIH, alMaK  JKOHE
JKJIIBI €)1 JICHIeHiHAe ocep €Ty oJiCTepiH
THIMII Talganany apKbUIbl aJamMaapabiH
MiHE3- KYJIKBIH OHE 33apa OpeKeTTECYylH
THIMAI Oackapy onicTemMeci MeH
MIPaKTHKACBIH MEHIePY

OBJIaJICHUE CTYJAEHTAaMH METOAOJOTHEN U
MPAaKTUKOH  A((PEKTUBHOTO  yIpaBiICHUS
MOBEJICHUEM W B3aUMOJCHCTBUEM JIIOIEU
nyteM  3()QEKTUBHOTO  HCMIOJIb30BaHUA
JUAEPCKUX  KAauyecTB, CTWIEH, METOI0B
BIIMSTHUS HA YPOBHE MPEINPUATHS, PETHOHA U
CTpaHBbI B 11€JIOM

mastering the methodology and practice of
effective management of people's behavior and
interaction by effective use of leadership
qualities, styles, methods of influence at the
level of the enterprise, region and country as a
whole

Oxvimy nomuiceci | Pesynomamot o6yuenusn | Learnin

g outcomes

Kypcrbl ¢aTTi asKTaraHHaH KeiiH 0ijim
aJTymbLIap

- OackapyawlH OapiblK JeHTeHIepiHeri
yibIMAapaarbl K3MIOACIIbUIBIK Moceseaepin
TEOPHSUIBIK JKOHE TMPAKTHKAIBIK IICIIyTre
FBUIBIMH K33KapacThlH MOHI MEH QJIiCTEpiH
TYCIHY;

- 0acKapylIbUIBIK MIHASTTEpAl WIENly YILIiH
K3MIOACIIBUIBIK ~ MEH  OWIIKTIH  HETi3ri
TEOpUsIapbIH KOJIJIaHYy;

- JKeKe OacChIHBIH apTHIKIIBUIBIKTAPBl MEH
KEMIIUTIKTEepIH ChIHU Oaranay;

- YKbIMJIa  JKYMBIC  ICTEy;  QJIEyMETTIK
MaHBI3[IbI MOcesenep MeH yAepicTepni
Tajjay, TONTHIKANHAMUKA YIEPICTEPIH KOHE
KOMAaH/JIaHbl KaJBINITACTBIPY KaFUJIaTTapblH
OuTy HEri3iHAe TOMNTHIK >XYMBICTBI THIM/II
YUBIMAACTHIPY;

-TYJIFaapabIK, TONTBIK KOHE
YHBIMIACTHIPYIIBUIBIK KOMMYHUKAIUSATIAP/IbI
Tayay KoHe xobanay

- ICKepJIiK KapbIM-KaTbIHAC JaF/IbUIapblHA He
0oy, op TypJs >Kargalsiapra OalaHBICTHI
OackapyIbplH ajlyaH TYypJll CTUJIBIAEpiHE He
0oy, K3MOAaCHIBUIBIK KACHETTEpJl epTTey

IMocse ycnemHoro
o0yuarmuecs OyayT
- IOHUMATh CYIHOCTb WU MCTOAbI HAYYHOI'O
noaxona K TEOPETUYECKOMY u
MPaKTUYECKOMY pELICHUIO rnpoosiem
JUJEPCTBA B OPraHU3aALMSIX HA BCEX YPOBHAX
yIpaBJI€HUS;

-MCIIOJIb30BAaTh OCHOBHBIE TEOPHH JINJIEPCTBA
1 BJIaCTH [OJIs1 PCHICHHA YIIPABICHUYCCKUX
3a1ad4;

- KPpUTHYCCKHU OILICHUBATh
JIOCTOMHCTBA U HEJOCTATKU;

- paboTaTh B KOJUIEKTHBE; aHAJIU3UPOBATH

3aBeplleHHsl Kypca

JINYHBbIC

COIMAIbHO  3HAYUMble  MpPOOJIEMBI U
nporecchl, A(PdEeKTUBHO  OpraHuU30BaTh
TPyHIoOBYI0 pa0OTy Ha OCHOBE 3HAHUSA
NPOIECCOB  TPYNIOBOM  JIUHAMHKHA U
MPUHITUTIOB ()OPMHUPOBAHUSI KOMAH/IBI;

- AHAJIN3UPOBATHh 158 IMPOCKTUPOBAThb
MEKIIMYHOCTHBIE, TPYIIIIOBBIC u

OpraHrU3allMOHHBIC KOMMYHUKAITUN

- O6J'Ia,[[aTB HaBbIKaMH JC€JIOBOI'O OGH.ICHI/IH;
MHOFOO6p213HLIMI/I CTUILIMH  YIIPABJICHUA B
3aBUCUMOCTHU OT PpPas3jiMYHbIX chyauHﬁ;
METOAaMH U METOAMKaMM HCCIICA0BAaHUA

After successful completion of the course,
students will be

- understand the essence and methods of the
scientific approach to the theoretical and
practical solution of leadership problems in
organizations at all levels of management;

- use the basic theories of leadership and power
to solve management problems;

- critically evaluate personal strengths and
weaknesses;

- work in a team; analyze socially significant
problems and processes, effectively organize group
work based on knowledge of the processes of
group dynamics and the principles of team
formation;

- analyze and design interpersonal, group and
organizational communications;

- possess business communication  skills;
diverse management styles depending on

different situations; methods and techniques for
studying leadership qualities, technologies for
developingleadership abilities
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omicTepi MEH oficTeMenepine, KSmOacIbUIbIK
KaOlIeTTepai JambITy TEXHOJIOTHsJIApbIHA He
ooy

JIAJIEPCKUX KayecTB, TEXHOJIOTHUSIMU
pPa3BUTHS TUACPCKHUX CIIOCOOHOCTEH

Kypcmuiy kpickawa mazmynut | Kpamxoe cooepycanue kypca [ Course summary

K3mbacbIbIKTBIH =~ Ta0UFATBl  MEH  MOHI.
K3mbacububik KOHE MEHE[KMECHT.
K3mbacubuIbIKTBIH JOCTYPIi KOHIETILHUSIIAPHL.
K31m6acubuTbIKThIH WHHOBAIVSITBIK
KOHIeNIMsuIapel. TonTap, KOMaHaamap KOHE
KOMaHga Kypy. K3mOacuibiHbIH — JgaMysbl.
Osrepictepmi  ky3ere  acelpy  Ke3iHzeri
k3moacbUIbIK. K3mbacubuiblK Macemenepi.

[Ipupona u cymnocts nuaepcTsa. JlugepcTro
U MEHEDKMEHT. TpaJuliMOHHBIC KOHIICTIIINU

auaepcTBa. IHHOBAaIIMOHHBIE  KOHIICTIIUU
JIUJIepCTBA. ['pynmsl, KOMaH/Ibl u
KoMaHAo0oOpa3oBanue. Pazputue nuaepa.

JlunepcTBO npu OCYILIECTBICHUU

nsMeHeHuil.IIpobiemsl nuaepcTsa.

The nature and essence of leadership.
Leadership and management. The traditional
concept of leadership. The innovative concept
of leadership. groups, teams, and team building.
The development of a leader. leadership in
implementing change. The issue of leadership.

Bazoaprama ncemexuiici | Pykosooumensv npozpammer | Programme manager

Ecimxan I'.E.

Too6suoB K.T.

‘ To6sutoB K.T.
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Founvimu 3epmmeynepoin nezizoepi ycane akaoemusnovlk xam/ OcHosbl HAYUHBIX UCCedosanuil u akademuueckoe nucbmo/ Basics of Research and

Academic Writing

Oky maxcamot | Yueonas uyenn/ Purpose

OlmiM aNymIbUIapIbIH apachlHIa FBUTBIM, 3€PTTEYIiH
FBUIBIMH  OJlicTepi, FBUIBIMH-OKY  JKOHE  FBUIBIMH
JKYMBICTapAbIH HOTIXKEJEPiH TipKey Typaubl Oislim
JKYHECIH KAIBIIITACTBIPY

chopMUpOBaTh y OOYYAIOMIMXCS CHCTEMBI 3HAHUH O
HayKe, HAYYHBIX METOAaxX HCCIeOBaHUs, OGOPMIICHUS
Pe3yJIbTaTOB HAYYHOU U Y4eOHO-HAYYHOU PabOTHI

to form a system of knowledge about science,
scientific methods of research, registration of the
results of scientific and educational and scientific
work among those receiving training

Oxbimy namuoiceci | Pezynomamot o0yuenus | Learning outcomes

KypcTbl caTTi asikraraHHaH KeiiH 0ijgiM agxymbliap —
-FoulbIMHBIH ~ HETi3ri  YFBIMIAPBIH  CHIIATTay  JKOHE
FBUIBIMH3EPTTEYJIEPAl YHBIMIACTHIPY,

-FBUIBIMU aKNapaTThl aHBIKTAY KOHE SHJEY,

-FBUTBIMH 3€PTTEY 9/IICTEPiH KOJIAaHY,

-3epTTEyJIep JKYPTi3y )KOHCOHBIH HOTHXKEIEPiH pecimMaey,
-CTYACHTTIK cTapTanTap YVIOiH KapamaibiM OH3Hec-
xKocmap Kypy

IMocye ycnemHoro 3apepuieHusi Kypca o0y4aruuecs
oynyr

OOBSACHATL  OCHOBHBIE  ITOHSATHSA
OpraHu3alMOHAYYHBIX UCCIIEIOBAHUM,
— ompenensTh 1 00padaThIBaTh HAYYHYO WH(GOPMAIHIO,
— NIPUMCHATHb MCTOAbI HAYYHBIX HCCHCHOB&HHﬁ,

(6} u

HayKe

— TpPOBOAMTL HCCIICAOBAaHMEC U  OQOPMIISITH  €ro
pe3yIbTaTHI,
— COCTaBIIATH HE  CJOXKHBIA  OW3HEC-TUIAH  JJIs

CTYACHUYCCKHUX CTApTAIlOB

After successful completion of the course,
students will be

-Describe the basic concepts of science and the
organization of scientific research,

-identify and process scientific information,

- apply scientific research methods,

- conduct research and formalize its results,

-draw up a simple business plan for student
startups

Kypcmuiy kpickawa mazmynot | Kpamxoe coodepcanue Kypcal Course s

ummary

FrutbiM jxoHE FBUTBIMU 3€pTTEYNEPIIiH HETi3r YFBIMIAPHI,

3epTreyai  akmapaTThIK KaMTaMachl3 €Ty, T'buibiMH
3epTTeyiaepal  yHbIMaacTelpy,  FeulbiMH  3epTTey
amicreMeci, 3epTTeyHdiH Kalllbl FBUIBIMH  QiCTEpi,
CTaTHCTHKAIBIK JKOHE BIKTUMAJIBIK 3epTTEy 9iCTepi,
3epTreyne  KOJNAAHBUIATBIH  IpadUKabIK  dIICTEp,
bakpumay — HoTmKenmepiH — Taimjay, — OKCIIEPHMEHTTIK

3epTTeyiep, ¥ UbIMAACThIPY. )KOHE FBUILIMU 3epTTeyep/i
KYprizy, FeuibiMu sxymbIc HoTHXKENEpiH Tipkey, KypcThik
JKOHE AMIUIOMIBIK >KYMBICTapbl JaibIHAAY KOHE KOpFray
epekmienikrepi, CTyAEHTTEPHIH FHUIBIMU JKYMBICTAPBIH
OasHIay KoHE pecimiey TiJliHe KOWBLIATBIH TaJlanTap,
Basanama o3zipiieyre KOWBLIATBHIH TalanTap, O3ipiey
epeKIIeINiKTepi. CTYJACHTTIK cTapTanTtap.

OCHOBHBIC MOHATHSI O HAYKE U HAYYHOM MCCJICIOBAHHH,
Wudopmarmonnoe obecrieueHme WCCIIeIOBAHNUH,
Opranuzanus HaydHBIX HCCIEIOBaHMA, MeTomoIorus
Hay4HBIX  HccleqoBanuii, OOIeHAydYHbIE  METOBI
uccnenopannsa, CTaTUCTHYECKHE W  BEPOATHOCTHBIC
METONIBI  WCcliefoBaHWi, ['paduueckne  MeTOIBI,
WCIIONIB3yEeMbIC B HCCICIOBAHUAX, AHAIN3 PE3yIbTaTOB
HaOJIIOJICHUM,  DKCIEpPUMEHTAIbHBIC  HMCCIICIOBAHMS,
Opranuzaius W NPOBEJCHHE HAYYHBIX WCCIIEIOBAHUM,
Odopmienue pe3yIbTaToB Hay4YHOU paboThL,
OCoOOeHHOCTH TIOJTOTOBKM M 3alIUTHl KYPCOBBIX U
JUTUIOMHBIX paboT, TpeOoBaHUs K SI3BIKY HM3IIOKEHUS U
o opMIIEHUIO CTYJICHUYECKUX Hay4YHBIX  paboT,
TpeboBanus k pa3paboTke npeseHtanuii, OCOOCHHOCTH
pa3pabOTKH CTYACHUYECKHX CTAPTaIlOB.

Basic concepts of science and scientific research,
Information support for research, Organization of
scientific research, Methodology of scientific
research, General scientific methods of research,
Statistical and probabilistic research methods,
Graphical methods used in research, Analysis of
observational results, Experimental research,
Organization and conduct of scientific research,
Registration of the results of scientific work,
Features of the preparation and defense of term
papers and theses, Requirements for the language
of presentation and design of student scientific
papers, Requirements for the development of
presentations, Features of the development of
student startups.

Bazoapnama scemexuici | Pykosooumens npozpammet/ Programme manager

Kaiipipbaesa I".K.

I'ogynos B.B.

| Godunov V.V.
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Huknrozuemi o3apa apekemmecy Imukacol /ImuKa UHKI03U8H020 e3aumodeiicmeus/ Ethics of inclusive interaction

Oky makcamot / Yueonan yenv/ Purpose

CryneHtrep apachIHIa MHKJIFO3UBTI e3apa
OPEKETTECTIKTIH MHKJIFO3UBTI MOJIEHUETI MeH
QJIEYMETTIK-TICHXOJIOTHSUTBIK HETI37IepiH KaIBIITACTRIPY

q)OpMI/IpOBaHI/IG Y CTYACHTOB WHKIIIO3UBHOM
KYJBbTYPbI 1 COHUAJIbLHO-TICUXOJOTHYCCKHUX OCHOB
HWHKJIFO3UBHOI'O BSaHMOHCﬁCTBHﬂ

Formation of an inclusive culture and socio-psychological
foundations of inclusive interaction among students

Oxbimy namuoiceci / Pezynemamot 00yuenus / Learning outcomes

Kypctol carTi askTaraHHaH KeiiH OlmiMaTypLiap

- QIIEYMETTIK-TICUXOJOTHAIBIK ~ OlmiMIl MyTeIeK
aJlaMJIapMeH KapbIM-KaThIHACTA KOJIJIaHY.

- JKEeKEe  KY3BIpETTEp KOJJIaHy  MYTEIEeKTCPMEH
KOHCTPYKTHBTI KapPbIM-KAThIHACTHI KAJIBIITACTHIPY YIIIiH.

[Tocne YCIICTITHOTO 3aBEepIICHUS Kypca
oOyJatomuiics:
- IIPUMCHSATDH COIIMAJIbBHO-TICUXOJOI'MYECKHUEC

3HaHUA BO B3auMojelicTBud ¢ iunamu ¢ OB3.

- TPUMEHSATH JIMYHOCTHBIC KOMIICTCHIMH ISt
(dhopMupoBaHUs KOHCTPYKTHBHOT'O
B3auMoercTeua ¢ auiamu ¢ OB3.

After successful completion of the course, students will
be

- apply socio-psychological knowledge in interaction with
persons with disabilities.

- apply personal competencies to form constructive
interaction with persons with disabilities.

Kypcmuiy Kickauwa mazmynst / Kpamkoe codepyicanue kypca/ Course summary

[Ton MyMKIiHIITI mIEKTeYyi anaMIapMeH KapbIM-KaThIHAC
’Kacay TPOILECIHIE CTYACHTTEPIIH KOMMYHHKATHBTI
JKOHE QJICYMETTIK JaF[blIapblH JaMBITY/bl, €pEKIIe
JIEHCAYJBIK MYMKIHAIKTEepi 0ap agaMIapIblH SJIEYMETTIK,
SMOIHOHAIIBI JKOHE MIHE3-KYJIBIK KHBIHIBIKTAPBIHBIH
EpEeKILeNiri Typaabl OUTIMAI KaJbIITACTBIPYAbl KAMTH/IBI,
COHBIMEH KaTap WHKIIO3HMBTI OimiM Oepy >koHe Kociou
opTaja TYBIHIAWTBIH TYJIFAapajblK ©3apa OpEKETTeCy
MaCeJIeTIePIiH IIeITyTre KOMEKTECyre apHaJlFaH.

Jucnunnuna OpeamnosaraeT — pasBUTHE Y
CTYJEHTOB KOMMYHHKATHBHBIX W COLMAJIbHBIX
HABBIKOB B IPOLIECCE B3aUMOJICHCTBUS C JTIOABMHU
C OrpaHHUYEHHBIMH BO3MOKHOCTSIMH 3/10POBBS,
¢dopMupoBaHME  3HaHMM O  CcBOeoOpasuu
COLIMAJIBHBIX, AIMOLMOHAIBHBIX U TOBEACHUYECKUX
TPYAHOCTEH JHMII € OCOOBIMH BO3MOKHOCTSIMHU
3/I0pOBbA, a TAK)KE NPU3BaHA [TOMOYb B PELICHUU
3a7a4 MEXINYHOCTHOTO B3aMMOJEHCTBUA
BO3HHKAIOIINX B UHKIIIO3UBHOW 00pa3oBaTebHON
1 npoheCCHOHATIBHOM Cpeze.

The discipline develops communication and social skills
in the process of interaction with people with disabilities.
It forms knowledge about characteristics of social,
emotional and behavioral difficulties of people with
disabilities. Also it helps to solve the tasks of
interpersonal interaction in inclusive education and
professional field.

bazoapnama ycemekuiici / Pykosooumens npozpammsl/ Programme manager

C.H. Aiimkyscunosa

| Hapxomenxo H.A.

| Paxmamynuna A.P.
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Baza opnamy | [{enooopaszosanue | Pricing

OKy maxkcamot | Yueonas yenv/Purpose

bimiM amymsimapaa MaMaHABIK OOMBIHIIA KOCiOH
KbI3MET OJKYHeciHAe Kasipri Ke3eHuae Oara
Oenriiey cajlachblHIAa TEOPUSUIBIK OUIIM  MEH
NPaKTUKAIBIK JaFIbLIapAbl KAIBIITACTHIPY

dopmupoBaHue y o0yJarommxcs
TCOPECTUICCKHUX 3HAHUU n MMPAKTUICCKUX
HaBBIKOB B 00JacTH IIEHOOOpa3oBaHUS Ha
COBPEMEHHOM JTarmne B cucTeme
npo(eCCUOHATBHON EATEIBHOCTH 10
CHEIUATBHOCTH

Formation of students ' theoretical knowledge and
practical skills in the field of pricing at the present
stage in the system of professional activity in the
specialty

Okbimy namuoiceci | Pezynomamot o6yuenus [ Learning

outcomes

KypcTbl ¢oTTi asiKTaraHHAaH KeliH

OistiM asrymibLiIap:

- Oara Oenriyiey TPOIECIHIH OJIiCHAMAIBIK
HET137IepiH, OKBITHUIATBIH KYpPCTBIH HET13ri
KaTeropusIapblH TYCIHAIPETIH OOaIbI;

- Oara OenrineydiH opTypiil 9MICTEpiH KOJIJaHY,
Oara Oenruiey canacblHAaFrbl MapKETHHITIK
Kypajiiap/sl HaiijianaHa ajaajsl;

- Oara Oenrurey MoceseNepiHe KaTbICThI
MapKeTHHITIK IpobiieManiap MEH HaKThl
HApBIKTBIK JKaFJailylapipl Tajjgay TopTiOiH
cumnarTay;

- OaraHbl €cenTey/llH 3aMaHayH dJIICTepl MEH
oJIiCTEePiH KOJIJIaHy;

- Oara Oenruiey
KaObUIAayIbIH ~ €H
TaHIAUTHIH O0JIa Ik,
- IypbIc Oara IIemIMiH KaObulIay YIIiH HapbIK
KonbroHKTYpacsH Oaranayna, YUBIMHBIH
naiacelH apTThIpy YIIIH Oara Oenriiey oiciH
tannayaa Ky3biperri.

cajachlHIa  MIEIMIIM
YTBIMIBI  TOCUIAEPiH

IMocie ycnmemHoro 3aBeplieHHsi Kypca
odyuyawmuecs OyayT:

- OOBSICHATH METOAOJIOTUYCCKHUE OCHOBBEI
mporecca  1eHooOpa3oBaHHs,  OCHOBHBIC
KaTeroOpuu U3y4aeMoro Kypca;

- NPUMEHATh  pPa3lIUYHbIE  METOMBI
1IeHOOOpa30BaHUS, HCTIOJIH30BaTh
MapKEeTHUHTOBbIE UHCTPYMEHTHI B OOJACTH
1IeHOOOpa30BaHUS,

- OMHUCHIBaTh MOPSIAOK JIEHCTBUI aHaIU3a
MAapKETUHTOBBIX HpO6HCM N KOHKPCTHBIX
PBIHOYHBIX CUTYaIuH, KacCaroIuXxcs
BOITPOCOB IIEHOO0Opa30BaHNS;

- UCTIOJIb30BAaHUSI COBPEMEHHBIX MPUEMOB U
Croco0O0B pacyeTa IIeH;

- BbIOOpa Hamboliee  pallMOHATBHBIX
CIOCOOOB TPHUHSTHUSL pElIeHU B oOjacTu
1IEHOOOpa30BaHMUS;

- nenatb OO30PKOHBIOHKTYPHI PpbIHKA JUIS
TNPUHITUS TPABUIBHOTO [[E€HOBOTOPEIICHUS,
B BBIOOpPE METO/Ia IIEHOOOpa3oBaHUS IS
YBEJIMUYEHUS MPUOBLITH OpraHU3allny.

After successful completion of the course,
students will be:

- explain the methodological foundations of
the pricing process, the main categories of the
course being studied;

- apply various pricing methods;

- use marketing tools in the field of pricing;

- describe the procedure for analyzing
marketing problems and specific market
situations related to pricing issues; using

modern techniques and methods of calculating
prices;

- choosing the most rational ways of making
decisions in the field of pricing;

- to review market conditions in order to make
the right price decision, in choosing a pricing
method to increase the profit of the organization.
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Ilpepexsuzummepi | Ilpepexeuzumot | Prerequisites

MHUKpPO-MaKpO3IKOHOMHKA MHuKpO-MaKpO3IKOHOMUKA ‘ Micro-Macroeconomics
Kypcmuiy Kbickaua mazmynst | Kpamxkoe cooeporcanue kypca/ Course summary
bara Genrineymin TeopusIbIK Herizzaepi. bara TeopeTrueckrue OCHOBBI IIEHOOOpA30BaHUS. Theoretical foundations of pricing. The pricing
nporieci. bara omictepi. bara Oenrineynin | Ipormecc LIEHOOOPa30BaHHUS. Meroasr | process. Pricing methods. Marketing aspects of
MapKETUHITIK acrekriiepi. bara crparterusicer 1enoo0OpaszoBanusi. MapkeTuHroBeie acrmekTol | pricing. The strategy and tactics of pricing.
MEH TaKTHUKAChI neHooOpaszoBanus. CTpaTerusi U TaKTHKA
IIEHOOOPa30BaHMSL.
Iocmpexsusummepi | Ilocmpexeéusumut/ Postrequisites
Crparerusiiblk MapKeTHHT ‘ Crparerndeckuii MapKeTUHT ‘ Strategic Marketing
Bazoaprama sncemexwici | Pykosooumenv npozpammor/ Programme manager
Ceiirosa I.T | Ceiirosa I.T | ToGbu1os K.T.
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Cmpamezusanvix scocnapray | Cmpamezuueckoe naanuposanue | Strategic planning

Oky maxkcamot | Yueonasn uyean/Purpose

CTpaTerusuiblK KOCHapiayIblH diCHaMachl MEH
JIOTUKAChl ~ Typajbl  OUTIMII  KaJBINTACTHIPY,
YUBIMHBIH ~ CTPATEeTHSUIBIK JKOCHApBIH  d3ipiey
YKOHE OHBI ICKe achIpy OOMBIHIIA OacKapy
OOMBIHIIIA KY3BIPETTEP/Il JAMBITY.

®opMUpOBaHME 3HAHUH O METOJOJIOTUU U
JIOTUKE  CTPAaTeTHYECKOTO  IUJIAaHUPOBAaHMS,
pa3BUTHE  KOMIIETCHIMH TI0  pa3paboTke
CTpaTeTnyYecKoro IjiaHa OpraHu3alud U
YIPABJICHUIO TIO €r0 pean3alyH.

Formation of knowledge about the methodology
and logic of strategic planning, development of
competencies for the development of the
organization's strategic plan and management for
its implementation.

Oxbitmy namuoiceci | Pezynivmamot 06yuenusn [ Learning outcomes

Kypcrbl ¢oTTi asikraraHHaH KeiliH Oirim
aJymbLIap:

- CTpaTerusuIblK TaJay JKYprizy *oHe YHbIMHBIH
Oocexere KaOLIETTUNrH  KaMTaMachl3 — €Tyre
OarpITTAIFaH CTPATETHACHIH TaHAAY SJICTEpi MCH

KYypaJlJapblH KUHAKTaNIbI;

- CTPaTeTHSJIBIK ~ JKOHE  OJCEeKeNecTiK — Taijay
KYpTizy; Ou3HecTi xKocrapiay MeH
PEHHXUHUPUHITI JKY3€re achIpaibl;

- JKocmapiay MIPOIIECiHIH KaJaM/JIbIK

TEXHOJIOTUSICBIHBIH JIaF/IbIAPbIH, CTPATErUsIap/Ibl
azipney omicrepin; CTpaTerusuiblK KOCTIAPIbIH
KY)KaTTapblH  KYpBUIBIMIAY JKOHE  pecimiaey
JaFIbLUTAPBIH KSpCeTei;

- YUBIMHBIH CTPATETHSUIBIK JKOCIAPBIH d3ipIiey
TOPTIOIH ~ cUmarray  OHE  OHBI  JKy3ere
aChIPY/bIH HYCKAJIAPbIH YCHIHABI.

IMocae ycmemHoro
odyuyarimmecs OyayT:
- 0000mare  MeTombl U
HPOBEIEHUs]  CTPATErMYecKOro
BBIOOpA CTpaTeruu
HarpaBJIeHHON Ha
KOHKYPEHTOCIIOCOOHOCTH;
- IPOBOJUTH CTPATETUYECKUN M KOHKYPEHTHBIH
aHalM3; OCYIIECTBIATh OW3HEC-TUIAHUPOBAHHE
U peMHXUHUPHUHION3HECa;

- OKa3bIBaTh HABBIKU TIOMIATOBOW TEXHOJOTHUHU

3aBeplIeHUsl Kypca
WHCTPYMEHTBI

agaanu3a o
OpraHu3aInH,
oOecrieueHue ee

nporiecca TUTAaHUPOBAHUS, METOJIOB
pa3paboTKu CTpaTeTHii; HaBBIKOB
CTPYKTYPUPOBAHUS U oopmienus

JIOKYMEHTOB CTPaTErM4eCKOro IUIaHa;
- ONUCBIBATh MOPSAOK JEHCTBHIA pa3pabOTKH
CTPAaTErMYecKoro IUlaHa  OpraHu3aluud |
MPEJIOKUTh BAPUAHTBI €70 peaTn3altu.

After successful
students will be:
-generalize methods and tools for conducting
strategic analysis and choosing an organization's
strategy aimed at ensuring its competitiveness;

- conduct strategic and competitive analysis; carry
out business planning and business reengineering;

- show skills of step-by-step technology of the
planning process, methods of  strategy
development; skills of structuring and execution of
strategic plan documents;

- describe the procedure for developing thestrategic
plan of the organization and propose options for its
implementation.

completion of the course,

Ilpepexeusummepi | Ilpepexeusumer | Prerequisites

SKOHOMI/IKaJ'IbIK TCOpHUA

‘ DKOHOMHUYECKAsS TCOpHA

Economic theory

Kypcmuiy Kpickaua masmynot | Kpamroe cooeparcanue kypca/ Course summary

CTpaTerusuiblK  SKOCIIapIIaydblH  TEOPHSITBIK
Heri3aepi.OnicHaMa HeT131epi CTpaTerusiIbIK
KOCTIapiay >KOHE aKMapaTThIK KaMTaMmachl3
eTy.

TeopeaneCKI/Ie OCHOBEI  CTPATCTUYCCKOI'O
IJIaHUPOBAHUA. OCHOBEI METOJ0JIOTHH
CTPATCTUYCCKOI'O INIaHUPOBAHUA U

Theoretical foundations of strategic planning.
Fundamentals of strategic planningmethodology
and information support. Methods of
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CTpaTerusuibiK Kocmapay omicrepi. | mHbopMmalmoHHOe obOecrieuenne. Metonbl | Strategic planning. The system of strategic plans.

CTpaTerusuibik »Kocrapiap JKy#eci. | ctparernueckoro rmanupoBanus. Cucrtema | The strategic plan of the organization. Strategic
Y BIMHBIH CTpaTEeTrUsUIIBIK JKocmaphl. | cTparerndeckux ruianoB. Crtpartermueckuii | analysis in the organization.
¥libiMaareiCTpaTerusiyiblK Tajaaay. JIag OpraHu3alyu. Crparernyeckui

AdHaJIM3 B OpraHru3alyvu.

Hocmpexeuzummepi | ITocmpekeuzumot/ Postrequisites

XKocnapnay xyieci ‘ Cucrema TUIaHUPOBAHUS ‘ Planning system
Bazoapnama sncemexwici | Pykosooumens npozpammsl/ Programme manager
VYrebaeBa XK.A. ‘ VYrebaena KA. ‘ To6su1oB K.T.
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Busznecmi yuvimoacmoipy | Opeanusauus 6usneca/ Business organization

OKy maxcamot | Yueonan yenwv/ Purpose

dopmupoBaHue 3HaHUH 00 OCHOBOIOJIAraOIINX
XapaKTEepUCTUK TOBapa, COCTABISIOLIUX €ro
HOTPEOUTENbHY0 II€HHOCTh, a TaKXke uX
M3MEHEHHUH Ha BCEX ATalax TOBAPOJBUKEHUS.

dopMupoBaHHEe 3HAHUU IO TEOPETHUYCCKUM
OCHOBaM  Ou3Heca, OOydYeHHE HaBbIKaM
MPUMEHEHUST PA3JIMYHBIX MMPUEMOB M CPEICTB
yIpaBieHuss OuzHecoM B cdepe Oymymieit
poeCcCHOHATLHOM 1eATEILHOCTH.

Formation of knowledge about the fundamental
characteristics of the product that make up its
use value, as well as their changes at all stages
ofproduct movement.

OKbimy

Hamudiceci | Pezyniomamut 0oyuenusn | Learning

outcomes

Kypcerbl ¢oT1Ti asiKTaraHHaH KeHiH Oigim
ajnymbLIap:

- TayapTaHyIbIH TEOPHUSUIBIK JKOHE O/IiCTEMEITiK
HETi37epiH, Tayapiap aCCOPTUMEHTIH PETTCUTIH
HEri3r1 HOPMATUBTEP Il CUITATTAMIbI,

IMocne ycmemHoro 3aBepieHHsi Kypca
o0yuarwuuecs Oyayr:

- OIKCBIBATh TEOPETHYCCKHE M METOIMYECKHUEC
OCHOBBI TOBAapOBEJICHHUSI, OCHOBHBIC HOPMAaTHUBEI,
periIaMeHTHPYIOIIUE aCCOPTUMEHT TOBApOB;

After successful completion of the course,
students will be:

- describe the theoretical and methodological
foundations of commodity science, the main
standards governing the range of goods;

- YABIMHBIH ~Tayap AacCOPTHMEHTIH Oackapy | —  00oOmarh MIPUEMBbI u meronsl | - generalize techniques and methods of
Kylecinae Tayapiapabl KIKTey jKoHe Koartay | kiaccudukanud W KoAaupoBaHus ToBapoB B | classification and coding of goods in the
QNiCTepi MEH d/IiCTEePiH KAIbUIAM B, CUCTEME yIpaBICHUS TOBapHBIM | Organization's product assortment management
- TayapnapAblH TYTBIHY KAacHeTTepi MEH | aCCOPTHMEHTOM OpraHH3alii; system;

KSPCETKITEePiHIH HOMCHKJIATYPachlH | — BBIPAXKATh YETKOEC ompezesnenue | - express a clear definition of the fundamental
AHBIKTAy/la OHBIH TYTHIHYIIBUIBIK KYH/BUIBIFBIH | OCHOBOIIOJNATAIOIINX — XapaKTepUCTHK ToBapa, | characteristics of the product that make up its
KYpalThIH TayapIbIH HETI3r | COCTaBIISAIONINX ero notpebuTenscKyo | consumer value in determining the nomenclature
CWMaTTaMalapblHBIH ~ HAKThl ~ AHBIKTAMACHIH | IICHHOCTh, B ONpenesieHMH HOMeHKIaTyphl | Of consumer properties and indicators of goods..
ouraipeni. MOTPEOUTENHCKMX CBOWCTB W  IMOKa3aremnei

TOBApOB.

Ipepexeusummepi | Ilpepexeuzumut | Prerequisites

SKOHOMI/IKEUIBIK TCOPUA ‘

DKOHOMUYECKAs TCOPUA

Economic theor

Kypcmoiny Kpickama mazmynst | Kpamkoe cooepycanue kypca/ Course summary

busHec TypiepiHiH TYCIHII JKOHE XKIKTEeNyl,
OHBIH JaMyblH YHbIMAAcThIpy. OpTa XKoHe
HIaFbIH OW3HECTI YHBIMIACThIpY. BeHuypibik
Ou3HecTi yMbIMAacTeipy. bu3HecTI Xyprizy
dopmanapsl. busHec cyObekTinepiH Tipkey
TOPTiO1, KOCIMOPBIHHBIH OAHKPOTTHIFBI KOHE

TapaTbulybl.  busHec  MHGPaKYpBUIBIMBI.
buznecTi Oackapy. busnec-xocmapnay
Heriznepi. KapKbpUIbIK KaMTaMachl3 €Ty JKoHE

[lonsTe m knaccudukauus BUAOB Ou3Heca,
opraHuzaius ero pasButus. OpraHuzamnus
cpenHero u manoro OusHeca. OpraHuzanus
BeHYypHOTro Om3Heca. @DoOpMBI  BeACHUS
ousneca. Ilopsmok perucTpanuu CyOBEKTOB
Ou3Heca, OaHKPOTCTBO U  JIUKBUJAIUS
npennpustus. HWHppacTpykTypa OusHeca.
VupaBnenne OuzHecom. OCHOBBI Ou3HEC -
ianupoBanus. DuHaHCOBOe obecredyeHue u

The concept and classification of business types,
the  organization of its  development.
Organization of medium and small businesses.
Organization of venture business. Forms of
doing business. The procedure for registration of
business entities, bankruptcy and liquidation of
the enterprise. The infrastructure of the
business. Business management. Fundamentals
of business planning. Financial support
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OM3HECTIH THIMILIITIH TaIay. | ananus sddexTrBHOCTH GU3HECA. | andbusiness performance analysis.

ITocmpexeuzummepi | Ilocmpexkeuszumawt/ Postrequisites

Bocekere kaOineTTuUTiKTI OGackapy \ VYrpasieHue KOHKYPEHTOCIIOCOOHOCTHIO \ Management of competitiveness
Bazoapnama sncemexwiici | Pykosooumensv npozpammsl/ Programme manager
Ceiitoa I'.T. \ CeiitoBa I'.T. \ CeiiroBa I'.T.
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Backapywbliolk, wewimoepoi azipaey | Paspabomka ynpasnenueckux pewenuni /| Development of managerial decisions

Oky makcamot | Yueonan uyean/Purpose

Backapymbuiblk — mICNTIMHIH ~MOHI, Ma3MYHBI,
TYpaepi, OacKapyLIbLUIBIK mierimMaepal
o3ipyieyliH  OpPTYpJi  @JITOPUTMIEPl  Typasibl
ipremi  OUTIMAI ~ KaJBIITACTBIPY.  3aMaHayH
KEIUTIK  TEeXHOJOTHSJIAPMEH, op TYpi
xkargannapaa PPXX  xysere acelpynblH eH
YTBIMIBI YHBIMAACTHIPYIIBUIBIK (hOpMaTapbIMEeH
taHbicy. KoHpeccusulbK KbI3MeT KyiHeciHue
0acKapylIbUIBIK LIemimaep Kabbuigay —YIIIH
CaHIBIK JKOHE CamalblK Tajmay IKyprizy
JaFAbUIAPbIH JaMBITY.

®opmupoBanue (PyHIaMEHTANIbHBIX 3HAHUH O

CYILIHOCTH, COZICPKaHUH, BHUJIAX
VIPaBJICHYECKOTO  PEIICHHs,  Pa3InYHbIX
QITOPUTMAaxX  Pa3padOTKH  yNpPaBICHYECKUX
peIIeHuH. 3HAKOMCTBO c HauboJee

paIMOHAIBHBIMU OpraHU3alMOHHBIMU (opmaMu
ocyectsiaeHust PYP B pa3in4HbIX yCIOBHSX, C
COBPEMEHHBIMH  CETE€BBIMH  TEXHOJIOTHUSMHU.
Pa3BuBurue HaBBIKOB B IIPOBEICHUH
KOJIMYECTBEHHOTO0 M KAauyeCTBEHHOIO aHalu3a
JUId TPUHATHSA YNPABICHYECKUX PEIICHUN B
cucreme

np(heCcCUOHAIBHO AESTEIbHOCTH.

Formation of fundamental knowledge about the
essence, content, types of management decisions,
various algorithms for developing management
decisions. Familiarity with the most rational
organizational forms of implementation of the
RUHR in various conditions, with modern network
technologies.  Develop skills in  conducting
quantitative and qualitative analysis for making
managerial decisions in the system of professional
activity.

Okbimy namuaiceci | Pezyromamot o6yuenus [ Learning outcomes

Kypersr  coTTi
alymbLIap:

- Oackapy WICIIIMiIHIH Ma3MYHBIHBIH TEOPHSUIBIK

aCTIeKTUIepiH, opTypial Karmaiiapma Oackapy
memiMaepiH  93ipaey — mporeciH, — Oackapy
HIeTiMIEepPiHIH caracsol MeEH TUIMIUIITIH

Oarajaypl CUIIaTTalIbl;

- OackapymbUIBIK IIemimMaep KaObuigay YIIiH

CaHIBIK OKOHE CamalblK Tajjay oMiCTepiH
Kapama-Kapchl KOSIIBI;

- KociOM  KbI3MET  JKaFmaiplHga  Oackapy
mIemimMIaepin azipiey JKOHE KaOpL1AAY

TEXHOJIOTHsUIapbIH TYCIHIIPEI.

asiKTaraHHAH KeHiH Oiixim

Ilocne  ycmemHoro
o0yuyawmmecs OyayT:
-ONHCHIBAThH TEOPETUYECKUE ACTICKTHI
CONEp)KaHUsl  YNPABJICHYECKOTO  PEHICHHUS,
nporecca pa3paboTKu yIpaBICHIECKUX
peIHeHI/Iﬁ B Pas3IMYHBIX YCJIIOBUAX, OLCHKHU
KayecTBa U 3(P(PEeKTUBHOCTH YIPABICHYECKUX
PELIECHHUI;

- IPOTUBOIIOCTABIIATh CIOCOOBI
KOJIMYECTBEHHOIO M KAayeCTBEHHOIO aHaju3a
JUIS IPUHSTHS YIIPABICHYECKAX PEIICHUN;

- OOBSICHATh ~ TEXHOJIOTMUHM  pa3pabOTKU U
NPUHATUSA ~ YNPABICHYECKHX  pPEIICHUHA B

3aBepuIeHUsl

YCIIOBHX HpO(bCCCHOHaHBHOﬁ JACATCIBbHOCTH.

Kypc4

After successful
students will be:
- to describe the theoretical aspects of the content
of a management decision, the process of
developing management decisions in various
conditions, assessing the quality and effectiveness
of management decisions;

- to contrast the methods of quantitative and
qualitative  analysis for making managerial
decisions;

- explain the technologies of development and
management decision-making in the conditions of
professional activity.

completion of the course,

Ilpepexeusummepi | Ipepexeusumut | Prerequisites

MenemKMeEHT

‘ MenemKMEHT

Management

Kypcmuin kvickawa mazmynwt | Kpamkoe cooepacanue Kypca/ Course summary
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backapy menrmiHiH MOHI MEH  Ma3MYHEIL.
backapy mennMaepiHiH THIOJOTHSCHI  KOHE
OoJlapFa KOWBUIATBIH TananTap. bacKapylmibLIbIK
menrmaepai  AalbIHAay JKOHE  ICKEe  achIpy
nporieci. CBIPTKbI OpTaHbl Talay >KOHE OHBIH
OacKapylbUIBIK IMIEHIMIEpAl AalbIHAAayFa KOHE
icke aceIpyra ocepi. benrici3mik meH Toyekeln
KaraanbIHaa 0acKapyIIbLUTBIK mIetiMaepIi
JaibIHAAy JKOHE icKe acwlpy omictepi. Llemmimmi
o3ipyey JKOHE TaHAAy MPOLECIH MOJENbIEY.
[Hemimaepai Oackapy memiMaepiH IalbIHAAY
KOHE ICKe achlpy ouicTepi. backapymbuibiK
HISTIMICPIIH carmachkl MeH THIMJILIIT

CyIIHOCTh U COAEpXKaHHE YIPaBICHYECKOTO
peLIeHNS. Tunonorus YIPaBIEHUYECKHUX
pemieHH W TpeOOBaHMS, NPEIbABISEMbIE K
HuMm. [lpomecc mMOATOTOBKM U  peaau3aluu
YIPABJICHUYECKUX pELICHUNA. AHalu3 BHELIHEH
cpenbl U €€ BIMAHHE Ha TMOATOTOBKY, H
peai3alyi0  YIPaBIEHYECKUX  PELICHHH.
IIpuemMbl  NOATOTOBKM M pealu3aluy,
YOPaBICHYECKUX  PEIIEHUHd B YCIOBHAX
HEONPEeIeICHHOCTH U pHcKa. MopenupoBaHue
mporecca pa3paboTKu W BbIOOpa pelieHusl.
MeTtoznt MOJITOTOBKHU u peanuzanun
YIPaBICHYECKUX pelieHni pelIeHus.
KagectBo u 3¢(pekTuBHOCT ympaBiIeHYECKUX
pelieHui

The essence and content of the management
decision. The typology of management decisions
and the requirements for them. The process of
preparation and implementation of management
decisions. Analysis of the external environmentand
its impact on the preparation and implementation
of management decisions. Methods of preparation
and implementation, management decisions in
conditions of uncertainty and risk. Modeling the
process of developing and selecting a solution.
Methods of preparation and implementation of
management decisions. Quality and efficiency of
management decisions

Ilocmpexeuzummepi | Ilocmpexeuzum

vt/ Postrequisites

MHHoBaUAIBIK MEHEIKMEHT

MHHoBanMOHHBIN MEHEKMEHT

Innovation management

bazoaprama

scemexwici | Pykosooumens npocpammey/ Programme manager

Eceimxan I'.E.

Kankabaesa A.E.
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3. 3 Kypc cTy/leHTTepiHe apHAIFaH IeKTHBTIK MOHAep / DIeKTUBHbIE TUCIUILIMHBI AJIs CTYJIeHTOB 3 Kypca/
Electivesubjects for 3 st year students

Mepuenoaiizunz /Mepuenoaiizunz /Merchandising

Oky maxkcamot | Yueonasn uyean/Purpose

CarpIl  amymbuIapAbIH MiHE3-KYIKBIH OacKapy
MakcaTblHIa CcaTy  OpBIHIApbIHAA  JKY3€ere
aCBIPBUIATHIH KOMITAaHUSTHBIH THIMII
MapKEeTUHITIK ~ KOMMYHUKATHBTIK  KBI3METIH
KaMTaMachl3 eryre OarbITTaJIFaH
MEpPUYCHIAM3UHITIH 3aMaHayH TEXHOJOTHsIIAPbIH
eHrizy  Oo#bIHIIA  CTYAEHTTEpAIH  OuIIMIH,
ICKEePJIITiH jKOHE JIaFIbLIAPBIH KAJIBIITACTHIPY.

@OopMHUPOBAaHHE Y CTYJICHTOB 3HAaHHW, YMEHHU H
HaBBIKOB 1o BHEPEHUIO COBPEMEHHBIX
TEXHOJOTH MEpYEHJAN3UHTa, HAIMpPaBICHHBIX Ha
obOecrieueHne  3PPEKTUBHOW  MaAPKETHHTOBOU
KOMMYHUKATUBHOM  JE€ATEIbHOCTH  KOMIIaHMH,
OCYILECTBISIEMOM B MeCTax IpoJaX B LEAX
YIPaBJICHUs MOBEACHUEM NOKYIATENIEH.

Formazione delle conoscenze, abilita e competenze
degli studenti nell'implementazione delle moderne
tecnologie di merchandising volte a garantire
un'efficace attivita di comunicazione di marketing
dell'azienda, svolta nel punto vendita per gestire il
comportamento degli acquirenti.

Okbimy namuoiceci | Pezynomamot o6yuenusn | Learning

outcomes

Kypcrbl ¢oTTi asiKraraHHaH Ke#iH Olixim
ajnyumbLiap

- cay/1a-CaTThIKThIH
GyHKIUSIAPHI, cayna
KBI3METIHIH  THIMOUIITIHE
acepi, Tayapiapapl
TEXHOJIOTHSICHI, Tayap TONTAPBIH
OpHANACTBIPYJABIH THIMJI CXEMalapbl JKOHE
TYTBHIHYIIBIIAPJBIH ~ TICUXOJIOTHACHIH — €CKepe
OTBIPBIT, cayga  3alblHOA  OpHAJACTHIPY
aKBIHIANTEIH O0IaIbL;

- cay/Ja 3ajJblHAa WUMITYyJIBCUBTI CATBIN alyIbl
BIHTAIAHJBIPYABIH THIMII JKYHECIH KYpajbl,
KBUTKBITY JKOHE cary CaJIaChIH/IAFbI
omepansuiapra  OalylaHBICTBI  6aCKAPYIIBUTBIK
MIHAETTEpAl LIeme i, TYThIHYIIBIHBI JTYKeHre
TapTaapl, AYKCHHIH cayJa KEHICTITIH THIMII
O3neni;

MiHAETTEpl MEH

KOCIIOPBIHIAPBI

cay/a-CaTThIKThIH
OpHAJIaCThIPY

- TYTBIHYHIbUIAPJbIH TICUXOJIOTHUSCBIH JKOHE
cayma  KCHICTITIH  KaJbINTACTHIPYIBI  JKOHE
OHJAFbl TayaplapIblH  TapalyblH ecKepe

OTBIPBIIT Tayap TOITAPbIHBIH OPHAJACYBIH JKOHC

Hocue YCIEeHOT 0
o0yyaromuecst OyayT
- OIIPEIETISTh 3a71a4yn u byHKIMN
MepYaHJai3uHra, BIMSHUE MEpYaHJai3MHra  Ha
3 PeKTUBHOCTD JeSITEIbHOCTH TOPTOBBIX
NPEANPUSITHH, TEXHOJIOTHIO BBIKIAIKA TOBApOB,

3 PEeKTHBHbIE CXEMBbl PACIIOIIOKEHUSI TOBAPHBIX
IPYI U BBIKJIAJKH B TOPrOBOM 3ajie ¢ Y4ETOM
TICUXOJIOTHH TIOTpeOUTENeii;

-C03/1aBaTh B TOProBoM 3ajie 3 (HeKTUBHYIO CUCTEMY
CTUMYJUPOBAHUS UMITYJIbCUBHBIX MOKYIIOK, peIlaTh
yIpaBJIeHYECKHE 3a7auu, CBSI3aHHbBIE c
onepauusiMM B 0OOJIaCTH MNPOJBUKEHHs U cObITa,
MPUBJIEKATh noTpeouTens B MarasuH,
3P PPeKTUBHO pacnpenenarb TOProBOE
IPOCTPAHCTBO MarasuHa,

- paHXHUpOBaTh PACIOJIOKEHWE TOBAPHBIX TPy

3aBepLIeHHsl Kypca

M BBIKJIQJKM B TOPrOBOM 3aje C  y4eTOM
NCUXOJOTHH  moTpeduTeneii u  (GOpMHUPOBAHUS
TOProBOr0  MPOCTPAaHCTBA M pacIpeneeHHs

TOBapOB B HEM.

After successful
students will be
-to  determine the tasks and functions of
merchandising, the influence of merchandising on
the efficiency of trading enterprises, the technology
of product placement, effective layouts of product
groups and layouts in the trading floor, taking into
account the psychology of consumers;

-create an effective system for stimulating
impulsive  purchases in the sales floor, solve
management tasks related to operations in the field
of promotion and sales, attract consumers to the
store, effectively distribute the store's retail space;

-to rank the location of product groups and layouts
in the trading floor, taking into account the
psychology of consumers and the formation of the
trading space and the distribution of goods in it.

completion of the course,
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cayla 3aJIbIHIa0pHATIACYBIH CapallaiIbl.

Ilpepexeusummepi | Ipepexeusumut | Prerequisites

K3repme-063mmex cayna,
bencenni caty TexXHHKachI

OnroBo-po3HUYHAsI TOPTOBIIS,
TexHrUKa aKTUBHBIX MPOAaX

Wholesale and retail trade,
Active sales technique

Kypcmuin kvickawa mazmynwt | Kpamkoe cooepacanue kypcal Course summary

MepuaHgaii3uHr YFBIMBI, MOHI JKOHE
marblHacel.  Cayna — anaHbIHIAFbl  CaThlll
IyIIBIHBIH MiHe3- KyiIkbl. Cayna anaHapblH
xocmapnay. Cayna anangapeiH 03my. Cayna
3aJbIHIA Tayapiap/sl OpHAACTHIPY
epekmreniktepi. JlykeHimmmik Akmapar KoHE
cayga Kypaiel periHme TaHpmay. K3pHeki
MepYaHJai3uHT KypaJbl petiHze
Butpunuctuka. AtMocdepa MeH CEHCOPIBIK
KOMITIOHEHTTEPAIH CaThIll ally MpOLECiHe ocepi.
Mepuannai3uHr THIMAUIITIH Oaranay

[ToHsiTHE, CYLIHOCTh U 3HAYEHUE MEpYaHAAN3UHTA.
3ane.
IIOLIAIEH.
Pacnipenenenue Toprosuix ruiomaaeir. OcoOeHHOCTH
3ane.
BuytpumMarasunnas uHGOpManys U COMIUTUHT Kak
Butpunucruka

IloBenenne mokymarens B
[InanupoBanue TOPrOBBIX

TOPrOBOM

BBIKJIQJIKW ~ TOBapoB B TOPrOBOM
MHCTPYMEHTBl ~MepyaHJai3HHra.

KAaK MHCTPYMEHT BU3yaJIbHOTO MEpYaHJaii3uHra.

Bnusinue atMocdepsl U UyBCTBEHHBIX KOMIIOHCHTOH
Onenka 3P QPEKTUBHOCTH

Ha TIpOoHeCC TIIOKYIIKH.
Mepanuaﬁera

The  concept, essence and meaning  of
merchandising. The behavior of the buyer in the
trading floor. Planning of retail space. Distribution
of retail space. Features of the display of goods in
the trading floor. In-store information and
sampling as merchandising tools. Vitrinistics as a
visual merchandising tool. The influence of the
atmosphere and sensory components on the
purchase process. Evaluating the effectiveness of
merchandising

Hocmpexseuszummepi | ITocmpexeuzumsl/ Postrequisites

MapkeTuHrTi 6ackapy |

praBJ’IeHI/IC MAapKCTUHIOM

\ Marketing Management

Bazoaprama scemexuwici | Pykosooumenv npozpammsr/ Programme manager

Vrebaesa JXK.A. ‘

VrebaeBa JK.A.

‘ To6suoB K.T.
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Kocnapnay scyieci /Cucmema nnanuposanusn | Planning system

Oky maxkcamot | Yueonasn uyean/Purpose

YiibIMaarsl KBI3METTI JKOCTIapIIayIbIH
TEOPHSUIBIK  JKOHE TMPAKTHKAIBIK —Mocesenepi
OOWBIHINIA CTYACHTTEPII MaspiiayJblH KaKeTTi
JCHreliH, Iyphic 0acKapymbUIBIK MICTIIMICD
KaObL1AaY YILiH MYMKIHIIK JKacayra
OaFrpITTaJIFaH OHBI )KY3€re aChIPYIbIH HbICAHAAPhI
MEH 9ICTEepiH KaMTaMachl3 €Ty.

Oo6ecrieunThb HEOOXOUMBIH YpOBEHb
MOJTOTOBKU CTYACHTOB [0 TEOPETHUCCKUM U
NPaKTHYECKUM BOIpPOCaM TUTAHUPOBAHHUS
NESITeIbHOCTH B OpraHu3aiuu, ero QopM u
METOI0B OCYH.ICCTBJICHI/IH, HaHpaBHeHHBIX Ha
CO31aHUC BO3MOXHOCTU IJIA HpI/IHSITI/ISI

NPaBUJIBHBIX YIPABICHYCCKUX PEIICHUI.

Provide the necessary level of training for students on
theoretical and practical issues of planning activities
in the organization, its forms and methods of
implementation, aimed at creating opportunities for
making the right management decisions.

Oxovtmy namuoiceci | Pezynemamot 00yuenus | Learning outcomes

Kypcrbl ¢oTTi asiKkTaraHHaH Keiin Oijim
arymbLiap:

- CTpPaTerusiIbIK YKOCTapIayIblH HKAJIIBI
TYKBIPBIMJIAMACHIH AKOHE xKocrmapiay

CTPATETHUSACHIH d31pJIey TOPTIOIH TYKBIPHIMIAANTHIH
00J1a/1bl; YIBIM KBI3METIHIH OM3HEC-)KOCTIapJiapbiH,
KBUIIBIK CMeTachlH (OFO/DKETIH) KypacThIPATHIH
Ooyazpl.  JKOCHapiay CTPaTeTHsChIH  d3ipiey
JaFIbIIapbIH MEHICPE/Ii.

- KbICKa Mep3iMIi, opTa Mep3iMial KoHE Y3aK
Mep3iMI1 TEepPCTIeKTHBala YHUBIMHBIH KBI3METIH
JKOcTapiiay cajachbiHAarbl OUTIMICPiH

pacransbl.

IMocae  ycmemHoOro
o0yuawomuecs OyayT:
dbopMyTUpoBaTh  OOIIYI0  KOHIICIIIUIO
CTPATETHUECKOTO IUIAHUPOBAHUS U TMOPSIOK
pa3paboTku CTpaTeruu TUIAHUPOBAHUS;
COCTaBJISATh OWM3HEC-IUIAHBI, TOJOBYIO CMETYy
(Oro[KeT) MesATENbHOCTH OpTaHW3allid. BIAACThH

3aBeplIeHUs]  Kypca

HaBbIKaMU pa3paboTku CTpaTeruu
TUTaHUPOBAHMUS.

—TOJTBEPKAATh 3HAHUSA B obnacTtu
IJIAHUPOBAHMS JICSITEIBHOCTH OpPraHU3aliu B
KPaTKOCPOYHOM, CpEAHECPOUHOU u

,Z[OJ'IFOCpO‘-IHOfI MEPCIICKTHUBC.

After successful completion of the course, students
will be:

-formulate the general concept of strategic planning
and the procedure for developing a planning strategy;
make business plans, annual estimates (budget) of the
organization's activities. have the skills to develop a
planning strategy.

-confirm knowledge in the field of planning the
organization's activities in the short, medium and long
term.

Ipepexeusummepi | Ipepexeusumut | Prerequisites

Crparerusuiblk, xocrapiay

‘ CrpaTerndeckoe IUIaHUPOBAHHUE

\ Strategic lanning

Kypcmuiy kvickauwa mazmynst | Kpamxoe cooepacanue kypca/ Course summary

XKocnapnay kyiiecine kipicme. JKocmapnay
KYWECIHIH TeopwsuTelK Herizzepi. JKocmapiay
npoLeci KoHE OHBIH Ma3MyHbl. CTpaTerusbIK
Kocrapiay >KOHE OHBI icke acelpy. busHecti
Kocrapiaay ~ JKOHE  OHBI  )Ky3ere  achlpy.
Taxtukansik (JKenen) »ocnapriay »*oHE OHBI
icKe achIpy.

Bsenenue B CHCTEMY IUTAaHUPOBAHUS.
Teopernueckue OCHOBBI CHCTEMBI
mianupoBanus. [lponecc miaHupoBaHUS U €ro
conepkanue. CTpaTermyeckoe MJIaHUPOBAHUE M
ero peanusauus. bU3Hec- IIIaHWUPOBAaHUE U €T0
peanuzanysa. TakTuueckoe (OmepaTHBHOE)
IUTAHWPOBAHUE W €r0 peaau3anysl.

Introduction to the planning system. Theoretical
foundations of the planning system. The planning
process and its contents. Strategic planning and its
implementation. Business  planning  and its
implementation. Tactical (operational) planning and

Bazoapnama scemexuwici | Pykosooumensv npozpammsl/ Programme manager

Too6sutoB K.T.

\ ToosutoB K.T.

\ ToosutoB K.T.
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Mines-gynvik mapkemunsi | Ilosedenueckui mapkemunez /Behavioral Marketing

OKy maxcampol | Yueonasa yenn/ Purpose

CTYASHTTEPIiH TYTBIHYIIBUIBIK MiHE3-
KYIBIKKa ocep eTeTiH ¢akKTopiiap KeIlieHi,

caTplll ajgy Typajlbl MIemnM KaObuigay
MPOILIECIHIH 3aHJIBUIBIKTAPBI, opTypii
HapbIKTApAarbl  TYTHIHYIIBUIAPJBIH ~ MIHE3-

KYJIKBIH 3€pTTEY OIICTEepl, Ka3ipri 3aMaHFbI
TY)KBIpBIMIaManap, TYTBIHYIIBIIAPMEH 33apa
OpEeKeTTecy TOoCUIJIepl MEH OJiCTepi Typalibl
OlTiMIepiH KaJIBIITACTBIPY

dbopMupoBaHHEe Yy CTYJACHTOB 3HAaHUK O

KOMIIJIIEKCE (l)aKTOpOB, BIIMAIOITHUX Ha
HOTpC6I/ITeHBCKOe IIOBCICHUC, (6]
3aKOHOMEPHOCTAX mponecca IIPUHATUA

pellIeHusT O TOKYIIKe, O METOJax HW3y4eHUS
MOBEJICHUSI TIOTPEOUTENEH Ha pa3IMYHBIX
pBIHKaX, O COBPEMCHHBIX KOHIICTIIHSIX,
MOAX0JaX W METOJIaX B3aUMOJICHCTBUS C
MOTPEOUTEIAMH

formation of students' knowledge about the
complex of factors influencing consumer behavior,
about the laws of the purchase decision-making
process, about methods of studying consumer
behavior in variousmarkets, about modern concepts,
approaches and methods of interaction with
consumers

Oxvitmy namusceci | Pesynemamot o6yuenus | Learning outcomes

Kyperbl coTTi asiKTaraHHaH KeliH Oijgim
alymbLIap:

TyTeIHYIIBI  MiHE3-KYJIKBI
Heri37IepiH TYCIHIIPY;

— TyTHIHYIIB MiHE3-KYJIKBIH KaJBIITaCThIpy/Ia
aKmapaTTblH ~ MaHbI3Bl MEH  DPOINiH, OHBI
3epTTEYIIH HErI3rl QNICTepl MEH TICUIIEpiH
Tanaay;

— MiHe3-KYIBIKTBIK MapKETUHTKE 9Cep €TETiH
MapKETUHITIK bIHTATAHBIPYJIAP/Ibl KOJIJIAHY;
TyTeIHYIIBI ~ MiHE3-KYIKBIH  3€pTTEYAiH
TEOPMSUIBIK ~ ACMEKTUIepiH, OHBIH  JKIKTETy
EpeKIIeKTepl MEH OFaH dcep  ETEeTIH
(bakTopnapbl naitianany;

— TyTHIHYIIBIIAPABIH MiHE3-KYJIKBIH 3€pTTey
OOlBIHIIA FBUIBIMH  3€pTTEYNEp KYprizyre
apHaJFaH aKmapar Ke3/epiH aHbIKTay.

TCOPHUACBIHBIH

ITocne ycnemHoro 3aBepuieHnst Kypca
o0yuyawmuecs OyayT:

— OOBSICHATD OCHOBBI TEOpUHU
HOTPEOUTENBCKOTO NOBEICHMUS;

—  aHaNM3WpOBATh  3HAYeHWE ©  POJb
uHpOpMaIUU pu (dbopmMupoBaHUU
NOTPEOUTENLCKOTO  TOBEJCHHS;  OCHOBHBIC
METOABI, CIOCOOBI  M3Y4YEHHS  MOBEICHMS
oTpeOuTeNeH;

— TOpPUMEHATh MAapKETUHTOBBIE  CTHUMYIIBI,
BIMstomne Ha [loBeieHUecKnii MapKETHHT

—  TPHUMEHATh  TEOPETHYECKHE  aCIMEKThI
U3y4eHHs]  TIOTPEOMTENBCKOTO  TMOBEICHHS,

0COOEHHOCTH ero Kiaccupukauu 1 (GpaxkTopsl,
BJIMAKOIINUE HA HETO,

- BBIABIATH MCTOYHHKH HHGpOpMAIMU IS
MPOBEICHUSA HAyYHBIX WCCIIEIOBAHU I
MOBEICHUSNIOTPEOUTENEH;

After successful
students will be:
- know the basics of the theory of consumer
behavior;

- the importance and role of information in the
formation of consumer behavior; basic methods,
methods of studying consumer behavior;

- marketing incentives influencing behavioral
marketing; internal and external factors influencing
behavioral marketing;

- theoretical aspects of the study of consumer
behavior, features of its classification and factors
influencing it;

- sources of information for conducting scientific
research on consumer behavior;

completion of the course,

Ipepexeuzummepi | Ilpepexeusumut | Prerequisites

MapxkeTuHr

‘ MapxkeTtrHr

| Marketing
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Kypcmuiy kbickawa mazmynot | Kpamkoe codepacanue Kypca/ Course summary

TyTBIHYIIBUTAPIBIH MiHE3-KYJIKbIH
3epTTEYIiH TEOPHUSIIBIK HeT13/epi.
TyTBIHYIIBUTAPIBIH MiHE3-KYJIbIK
TEOPHSIIAPBIHBIH SBOJIIOIHSCHL.
TyTBIHYIIBUTAPIBIH MiHE3-KYJIKbIH

Mozenbaey. CaThlll alylIIbIHBIH MiHE3-KYJIBIK
nporeci. ¥UbIMAApAbIH CaThIl ally TOPTiOi.
Carpll  a;ly MIHE3-KYJIKBIHJAFbl MOACHUET
KOHE OJISYMETTIK JKarjail. AHBIKTaMalIbIK
TONTApAbIH TYTHIHYIIBIHBIH MiHE3-KYJIKbIHA
ocepi. TYTHIHYIIBIHBIH MiHE3-KYJIKBIHA JKEKE
ocep ery. TyTelHymbuIapAblH aKNoapaTThl
Tangaysl. [YTHIHYmIBLIApABl  Oiy  KOHE
OKBITY. Yi 1IapyalllbLIbIFbIHBIH
TYTBIHYIIBUTBIK MiHE3- KYJIKBI.
TyTeIHYIIBUIAPIBIH MOTHBALHSICHI MEH
SMOUMSACHL. TYTBIHYIIBIHBIH KYHJBUIBIKTAPbI
MEH >keke 0achl. TYTBIHYIIBIHBIH pecypcTapbl
MEH 3Mip caiTbl. MapKEeTHHITIH STHKAJIBIK
MaceJesnepi )KoHe TYThIHYIIbIIapAbl KOpray

Teopernueckue OCHOBBI H3y4YCHUs
HOBEICHUS MOTpeOUTEIICH. DBOJIIOLIUA
Teopui IIOBEJACHUS rnorpeoduTenei.
MopenupoBaHue MOTPEOUTEIBCKOTO
MOBEJICHUS. ITpouecc MOBEJICHUS
nokynarensd. Ilokynarenbckoe moBeaeHUE
opranm3auuii. KynbTypa u conuanbHOe

MOJIOYKEHHE B IOKYMATEIbCKOM IOBEIACHHH.
Bimstnue pedepeHTHBIX TPYIIT Ha TTOBEICHUE
norpebutens. llepcoHanbHOE BIMSHUE Ha
TTOBCJICHHE MOTPEONTESI. Ananmms
nHpopManuu nOTpeOUTENISIMU. 3HAHUE U
o0yuenue mnorpedbuteneii. [lorpedurensckoe

MOBE/ICHHE JIOMAIITHETO XO3SIHCTBA.
MoTtuBanpisi # OMOIHMH  IOTpeOUTENCH.
I[[eHHOCTH ¥  JIMYHOCTh  MOTPEOUTEIIS.

Pecypchbl 1 ’KW3HEHHBIN CTHIJIB TTOTPEOUTEIS.
Othueckue  TpoOJIeMbl  MapKeTWHra |
3alurTa norpeourenei

Theoretical foundations of the study of consumer
behavior. Evolution of consumer behavior theories.
Modeling of consumer behavior. The process of
buyer  behavior.  Purchasing  behavior  of
organizations. Culture and social status in
purchasing behavior. The influence of reference
groups on consumer behavior. Personal influence
on consumer behavior. Analysis of information by
consumers. Knowledge and training of consumers.
Consumer behavior of the household. Motivation
and emotions of consumers. Values andpersonality
of the consumer. Resources and lifestyle of the
consumer. Ethical issues of marketing and
consumer protection

Ilocmpexeusummepi | Ilocmpexeéusumut/ Postrequisites

MapkeTuHrTi 6ackapy

‘ YrpasneHue MapKETUHIOM

Marketing Management

Bazoaprama scemexuiici | Pykosooumenv npozpammsr/ Programme manager

To6sutoB K.T.

‘ Kankabaesa A.E.

To6sutoB K.T.
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¥itbimovik mapmin srcone yibimovik maoenuem/ Opzanuzayuonnoe nogedenue u Op2anu3ayuoHnas Kyaiomypa/
Organizational behavior and organizational culture

Oky maxkcamot | Yueonasn uyean/Purpose

Ka3ipri Ke3eHJe YWbIMIACTBIPYIIBUIBIK MiHe3- | OOecrieunThb HEOOXOAUMBIT yposenb | to provide the necessary level of training of
KYJIBIK JKOHE YHBIMAACTBIPYIIBUIBIK MOJCHUET | MOJArOTOBKM CTYASHTOB MO Teoperudue-ckum u | Students on theoretical and practical issues in the
CallaChIHIAFbl TEOPHUSUIBIK JKOHE MPAKTUKAJIBIK | MPAKTHYCCKUM BOMpOCamM B obmactu | field of organizational behavior and organizational
MaceJenep OoMbIHIIIA CTYACHTTEPAl | OPTaHU3AIMOHHOTO TIOBEJEHUS u | culture at the present stage.
maspiayAblH  KaXKETTi JCHreiiH KaMTaMachl3 | OPraHU3alHOHHON KYJIBTYphl HA COBPEMEHHOM
ery. Tare.

Okbimy namuaiceci | Pezynomamot o6yuenus [ Learning outcomes
Kyperbl coTTi asikraranHan keiiin Oinim | Ilocie  ycmemnoro — 3aBepmieHusi  Kypcea | After successful completion of the course,
aymbLiIap: o0yuammuecst OyayT: students will be:
- apHaiibl TEPMHHOJIOTHS MEH JICKCHKAHBI | - HMCIOJb30BaTh CHELUHalIbHYI0 TepMmuHosoruto u | - After successful completion of the course, students
KOJIJIaHy, HIBIFAPMAIIBLTBIK JKOHE | JIEKCHKY, TBOPYECKHM M IEpCHeKTHBHO MbICiuTh, | Will: use special terminology and vocabulary, think
HepCHeKTUBAIIBIK oiinay, Kocibu | pabotath ¢ mpodecCHOHATBHOM JTUTEPATYPON; creatively and prospectively, work with professional
oIe6HeTTepPMEH KYMBIC iCTeHIi; - TNPUMEHATh MaTeMaTuueckoe Mbinuienue s | literature;
- KyHAGmKTI  okaFmaiimapma  SHmipicTik | PeUICHHS MIPOM3BOICTBEHHBIX 3a1au B| - apply mathematical thinking to solve
ecemTepAi Wemly yIIH  MaTeMaTHKAIBIK | TOBCCIHCBHBIX CHTYAIIHAX; production problems in everyday situations;

oinayabl KOJAaHabl,
- MEMJIEKETTIK amnmapar IMeH >KepruTikTi 331H-

331  Oackapy  OpraHJIapblHBIH  KaJpJibIK
KaMTamachbl3 €Ty IKyHeciH, MEeMJIEKEeTTIK
KbI3METTI peTTEeNTIH KOJIJIaHBICTaFbl

3aHHAMaHBI TaJIJalIbl;

- ¥YJITTBIK DKOHOMHKA JKOHE MEMIIEKETTIK
Oackapy  callaChlH/Ia  TEOPUSJIBIK  JKOHE
MPAKTUKAJIBIK ouTiMal KOJIJIaHy,
npooeMaapibl TYKBIPBIMIIAY JKOHE Talliay,
Oackapy MIHJIETTEPIH KOSIbI KOHE MICTIe/i;

- YWTinaunik sKaFaablHIa KapbIM-KaTbIHAC
»koHe TaHbIM MoceneNepiH memeTiH 00aIbl;
- THICTI 3HIpAepAeri KOFaMIBIK  dMip,
neMorpausIbIK KOHE IIapyallbUIBIK axyall
epeXesIepiH TepeH 017y HETi31HIIEe 9JICyMETTIK

- AHAJIM3UPOBATH CUCTEMY Kaﬂp0BOF006CCHC‘lCHI/IH
rocyaapCTBEHHOIO arrapaTra HOpraHoB MECTHOI'O

CaMOYTIPaBIICHUS, JeHCTBYIOIIEE
3aKOHOZATEIHCTBO, perynupyromiee
rOCyIapCTBEHHYIO CIIYXO0Y;

- TPUMEHATHh TEOPETUYECKHEe U MPaKTHUECKHE
3HaHUs B 00JIaCTH HAIMOHAJIBHOM SKOHOMHUKU U
rOCYJapCTBEHHOI'O YIIPABICHUA, (POPMYIUPOBATH
U aHAJIN3UPOBaTh NPOOJIEMBI, CTaBUTh U pelIaTh
yIpaBJIEHUYECKUE 3a/1a4H;

- pemath 33724 KOMMYHHMKAIMH W TIO3HaHUSA B
YCIIOBHAX TPEXSI3bIUbS;

- pemiath BOINPOCHI COIHUAIBHOIO XapakTepa HY
OCHOBE TTyOOKOI'0 3HaHMs MpPaBUi OOIIECTBEHHOIQ
ObITHsA, geMorpaduyeckoil. M XO3AHCTBEHHON]
CUTyallud B COOTBETCTBYIOIIUX PErHMOHAX;

- yHOpaBisATh COOOW B Pa3IUYHBIX CUTYalUsAX U

- analyze the staffing system of the state
apparatus and local self-government bodies, the

current legislation regulating the civil service;
- apply theoretical and practical knowledge in
the field of national economy and public

administration, formulate and analyze problems, set
and solve management tasks;

- to solve the problems of communication and
cognition in the conditions of trilingualism;

- to solve social issues on the basis of deep
knowledge of the rules of social life, demographic
and economic situation in therespective regions;

- manage Yyourself in various situations and
create a normal psychological environment in
the process of solving the issue.
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CHUMATTaFbl MOCEJICIeP/Il IIeIe i,

- Op TYpai karmaiapaa 33iH Oackapasbl KoHE
MoceeHi ey OapbICBIHIA
TIICUXOJIOTUSIIBIK JKaraai sKacaiibl.

KaJIBIIITHI

CO3[aBaTh  HOPMAJIbHYIO MICUXOJIOTHYECKYIO
00CTaHOBKY B IPOLIECCE PELICHHS BOIIPOCa.

Ilpepexeusummepi | Ilpepexeuzumuot | Prerequisites

MeneKMeHT

MeHeKMEHT |

Kypcmuiy kvickauwa mazmynst | Kpamkoe cooepacanue kypca/ Course summary

¥ HBIMIACTHIPYIIBUIBIK MiHE3-KYJIBIKKA KipicIie.
Tynra xoHe yilbIM. YUBIMHBIH MOTHUBAIIUSICKHI
koHe ThiMautiri. KakteFeicTapasl - 6ackapy.
¥ ipIMIaFbl TONTHIKMIHE3-KYJIBIKTHI
KAJIBIIITACTBIPY. Y bIMIACTBIPYLIBLIBIK
MOJICHMET YOHE OHBIH aJaMH pecypcTapibl
6ackapy KyheciHmeri OPHBI.
¥ HBIMIACTHIPYIIBIIBIK MOJCHUETTIH MaHBI3]IbI
AIIEMEHTTEPI. ¥ ibIMIacThIPyLIBLIBIK
MOJICHHETTIH MaKCaTTaphl MEH KYH/IBUTBIKTAPHI.
Komnanus MOJICHHETIH JAMBITY MEH
HBIFAUTYIbIH MOTHBALMSUIBIK TETIrl.
¥ HbIMAACTHIPYIIBUIBIK MOICHUETTI
KaJIBIITACTBIPY MeH JAMbITY/1aFbl
MEHEPKMEHTTIH K3MI0aCIIBUTBIFBI MEH
kociOmmiri. TuimMai k3moOacHIbIIBIK KY3BIPETTED.
KopriopatuBTik MosieHUEeTTIOACKADY.

BBeneHue B OpraHM3allMOHHOE  IIOBEACHHUE.
JInunocte W  opraHuzanus. MoTuBamus U
pe3yabTaTUBHOCTb  OPraHM3alUuU.  YIpPaBICHUE
koHQuukTamu.  DopmMHpoBaHHE  IPYIIIOBOrO
noBefeHuss B opranusauuu. OpraHu3anvoHHas
KyJIbTypa U €€ MeCTO B CHCTEME YIpaBIICHHS
YEJI0BEUYECKUMU pecypcaMu. Baxneimne
JJIEMEHTBl OPraHU3alMOHHOM KyibTypsl. llenun
LEHHOCTH OpraHU3alMOHHOM KYJIBTYpBI.
MoTHBaLMOHHBI ~ MEXaHU3M  pas3BUTHI U
YKpEIUIeHUs] KyNbTypbl KOMMAaHUU. JIuaepcTBo u
npodeccruoHanu3M MEHEIKMEHTA B
(GOpMHPOBAaHMN M PA3BUTUM OPraHU3ALMOHHOM
KYJIBTYPBI. OddexTuBHBIE JIUIEPCKUE
KOMIIETCHIIMH. Y TIPaBICHHUE KOPIIOPaTUBHOMI
KYJITYpOH.

Management
Introduction to organizational behavior.
Personality and organization. Motivation and
effectiveness of the organization. Conflict

management. Formation of group behavior in the
organization. Organizational culture and its place
in the human resource management system. The
most important elements of organizational culture.
Goals and values of organizational culture.
Motivational mechanism for the development and
strengthening of the company's culture. Leadership
and professionalism of management in the
formation and development of organizational
culture.Effective leadership
competencies.Corporate culture management.

Iocmpexsusummepi | Ilocmpexeéusumut/ Postrequisites

bacekere kaOueTTUTIKTI Oackapy

VYnpaBieHue KOHKYpEHTOCIOCOOHOCTBIO ’

Management of competitiveness

Bazoapnama sncemexwici | Pykosooumenv npozpammel/ Programme manager

CeiitoBa I'.T.

Hocmakosa A.E. ’

CeiitoBa I'.T.
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Hunosayusanvlk onimoep men Koismemmep mapkemunzi/ Mapkemune unnosayuonnoii npodykyuu u yeaye/ Marketing of innovative

OKy maxcamot | Yueonan yenwv/ Purpose

TeopusbIK HETI37ep/l KaJBIITACTBIPY KOHE

WHHOBAITUSLIBIK SHiMi HapbIKKa
KBUDKBITYIBIH ~ TPAaKTUKAIBIK  OJICTEpiH
urepy, MHHOBALIUSITBIK QNIeyeTTi
JTMarHOCTUKAJIAY JIbl, YHBIMIaFbI

HNHHOBALIUAJIBIK HpOL[CCTi 3CPTTCY, COHBIMCH
Karap TYTBIHYIIbLIAPABIH CYPaHBICTAPhl MEH
HNHHOBAILIUAJIBIK cajiagarbl CYPaHBICThbI
3ePTTEYSICTEPiH OKBITY.

dopMupOBaHHE TEOPETUYECKHX OCHOB U
OBJIAJICHUE  MPAKTUYECKUMHU  TMpUEMaMU
MPOJIBIKEHHSI HHHOBAIIMOHHOTO TIPOJIYKTa Ha
PBIHOK, HU3YUCHHC JUATrHOCTUKU
WHHOBAIIMOHHOTO NIOTCHIUANIA,
MHHOBAIIMOHHOTO MpOIecca B OpPraHn3aluy, a
Takke OOydueHHe METOoJaM HCCICIOBaHHS
3alpocoB  MOTpedWTeNneld W  crmpoca B
WHHOBALIMOHHOU cdepe.

Formation of theoretical foundations and mastering
practical techniques for promoting an innovative
product to the market, studying the diagnostics
of the innovative potential, the innovation
process in the organization, as well as training in
the methods of research of consumer requests
and demand in the innovation sphere.

Oxvitmy nomuceci | Pesynomamot o6yuenusn | Learnin

g outcomes

Kyperbl ¢oTTi asikraraHHaH KeiiiH Oiltima

JymbLIap

- KaHa SHIMJEp MEH KbI3METTep MapKETHHTIHIH
MOHIH, TPUHIUITEPI MEH epeKIIeTiKTepiH
AHBIKTAWIBI;  TAKTHUKAIBIK  HWHHOBAIUSIIBIK

MapKeTHHT, Oara Oenriney, 3HIM casicaTbIH,
MHTEPHET-MapKEeTHHT 9/icTepiy.

- HapbIKKa >kKaHa SHIMJI KBUDKBITY OOMBIHIIIA
ic- mapanapjsl Kocmapiiaipl; MapKeTHHTTIK
3epTTEYIED KYprizy, KaHa SHIM
HaPBIFBIHIAFBI 00CEKeIecTep Typasbl aKmapar
JKWHay, OOCEKeNeCTIK OpTaHbl Tajjay, *KaHa
SHiMIepal  HaApbIKKAa IIBIFapy  OOWBIHIIA
MapKEeTHHITIK CTpaTerusiapAsl d3ipieiiai.

- TYTBIHYIIBUTAPJBIH MIiHE3-KYWIKBIH JKOHE
OoceKesIecTIK  OpTaHbl  Tajjay oIiCTepiH
JKAJIIBIIAy, MApPKETHHITIK CTpaTeTHsIapabl
azipiey JaFIbUIaphIH, WHHOBAIHSIITBIK
Tayapiaap MEH FBUIBIMIBI  Ka)KETCIHETIH
TEXHOJIOTHSIIAP/IBI d31pJiey JKOHE JKocmapiay
TOCUIZIEPIH MEHIepeIi.

Mocae ycnmemHoro
odyuyawmuecs Oyayr:
ONpeAesATh CYIIHOCTh, NPUHLUIBI U
0COOEHHOCTH MapKeTHHIa HOBBIX IMPOAYKTOB
u YCIIYT; METO/IbI TaKTUYECKOTO
WHHOBAallMOHHOTO MapKETHHTa,
1IEHOOOpa30BaHus, MPOAYKTOBOM IMOJIUTUKH,
WHTEPHET-MapKETHHT .

IJIAaHUPOBATh MEPOIPUATHS 1o
IIPOJBMKEHUIO HOBOTO IPOAYKTAa HA PBIHOK;
BBITNIOJHATh MAapKETUHIOBBIE MCCIIEAOBAHUS,
cbop mHpOpMalUU O KOHKYPEHTaX Ha pBhIHKE
HOBOM MNPOAYKIMH, AHAIN3 KOHKYPEHTHOMH

3aBeplIeHHus] Kypca

Cpcanl, pa3pa6aTBIBaTL MapKCTHHI'OBBIC
CTPATCTrUM IO BBIBEACHWIO HOBBIX IIPOAYKTOB
Ha PBIHOK.

— 0000mares MeTompl aHaInu3a [TOBEIEHUSI
notpeduTeneii u  KOHKYPEHTHOW  CpeIbl,
BJIaJIETh HaBBIKAMU pa3paboTku
MapKeTHHTOBBIX  CTpaTeruid, cmocobaMu
pa3paboTKu u TJTAHUPOBAHUS
MHHOBAIIMOHHBIX TOBapOB n HayKOGMKI/IX

After successful completion of the course,
students will be:

- determine the essence, principles and features of
marketing of new products and services; methods
of tactical innovative marketing, pricing, product
policy, internet marketing.

- plan activities to promote a new product to the
market; perform marketing research, collect
information about competitors in the market of
new products, analyze the competitive
environment, develop marketing strategies to
bring new products to the market

- generalize methods of analyzing consumer
behavior and the competitive environment,
possess skills in developing marketing
strategies, ways of developing and planning
innovative products and high-tech technologies.

TEXHOJIOTHH.
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Ilpepexeuzummepi | Ilpepexeusumut | Prerequisites

MapkeTuHr MapkeTuHr Marketing
Kypcmuiy Kbickauwa mazmynst | Kpamxoe cooeporcanue Kypca/ Course summary
MapkeTusr TYCIHIT1 KOHE xikrenyi | [Tousitue u knaccudukaius MapkeTHHroBbix | The concept and classification of marketing
WHHOBAIMsIap.  VIHHOBaIMSUIBIK ~ MapKeTWUHT | MHHOBarmid. L[eHHOCTHBIM moaxoa B cucteme | innovations. Value approach in the system of
KyHheciHaeri KYHJIBLIIBIK TOCLII. OHIM | HHHOBAIMOHHOTO MapkeTuHra. IlpomykT kak | innovative marketing. The product as a means of
TYTBIHYIIBIIBIK MACENIEIepai MICHIYIiH KYpalbl | CPEACTBO pelIeHHs notpeburenabckux | solving consumer problems. Market assessment

perinne. Hapoiktel Oaramay >xoHe yHBIMHBIH | mpoOiem. OreHKa pbIHKa M MapKETHHTOBBIN

MapkeTHHITIK  oneyeti. JKana  3HIM

MeH | noteHnuan opranuszanuu. IIpomecc pazpaborku

KBI3METTI 93ipJiey KOHE IKBUDKBITY TIPOIECi. | © TPOABMKEHUS HOBOTONPOIYKTa U YCIYTH.

YiBIMHBIH MTHHOBALMSJIBIK JAMYbIH OacKapy

YHpaBJ'IeHI/Ie MHHOBAIIlMOHHBIM
pa3BUTUEM OpraHU3allun

and marketing potential of the organization. The
process of developing and promoting a new
product and service. Management of innovative
development of the organization

Iocmpexeuzummepi | ITocmpekeuzumot/ Postrequisites

OHEpKICINTIK MapKETHHT

‘ IIpOMBIIITIEHHBI MAapKETUHT

Industrial marketer

Bazoapnama scemexwici | Pykosooumensv npozpammsl/ Programme manager

VYrebaeBa KA.

‘ Vrebaea KA.

To6sutoB K.T.
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Hunoeayusanvlx meneoyxcmenm | Hunoeayuonnwtit meneoncmenm | Innovation management

OKy maxcamot | Yueonan yenwv/ Purpose

CryneHTTep/ic WHHOBAIUSIIBIK KBI3MET JKOHE
WHHOBalIMsUIApAbl  Oackapy TETIrl  Typajbl
TYCIHIKTEplI KaJbIITACTBIPY, HWHHOBAIIUSIIBIK
MEHEKMEHTTIH YHBIMJIBIK-9KOHOMHUKAJIBIK
MoJIeTIiMEH TaHBICY, Kocion KbI3MET
KarJalblHIa WHHOBAIMSUIAPIBIH  THIMILIITTH
Oaranay/a JarapUIapabl TaMbITy

dopMHUpOBaHHE y CTYJIEHTOB
IIPEICTABICHHUS 00 MHHOBALIMOHHOMN
JESITEIPHOCTH U MEXAaHU3ME YNpPaBJICHUS
MHHOBALIMSIMH, 3HAKOMCTBO C
OpraHU3alMOHHO- PKOHOMUYECKOW MOJIEIBIO
VHHOBAallMOHHOT' O MEHEIKMEHTA,
pa3BUBUTHE HaBBIKOB B OLICHKE
3(PEeKTUBHOCTH HHHOBAIMH B YCJIOBHUAX
Npo(PeCCUOHAITBLHON ACATEIbHOCTU

Formation of students ' wunderstanding of
innovation activity and the mechanism of
Innovation management, acquaintance with the
organizational and economic model of
innovation management, development of skills
in assessing the effectiveness of innovations in
the context of professional activity

Hamuoiceci | Pezyniomamut 00yuenusn | Learnin

g outcomes

OKbimy
Kyperbl coTTi asikTaraHHaH KeliH Oijgim
alymbLIap:
- MHHOBAaIUSJIBIK MEHEHKMEHTTIH

TEOPUSUTBIK HETi3JepiH, HWHHOBAIUSUIAPABIH
TUIMJAUTITIH O6aFrajay 9JIiCTeMeCiH, BEHUYPIIbIK
KOHe OM3HeC - MepilTeNiK KapKbUIaHIBIPY
MPOIIECTEPIHIH MOHIH aHBIKTAMNIHI,
WHHOBALIMSIHBIH ~ €PEeKIIETIKTEePIH  YaKbIT
meHOepIMEH HAKThl HIEKTEIreH SHIM PETIHJE
Oaraymamabl;

— KOciOM KbI3MET KarJalblHJa WHBECTUIIMSIIAY
YIIiH x00anappl Oaranaiib.

ITocne ycnmemHoro 3aBepuieHUusi Kypca
odyuyarwimuecs OyayT

-OIPEICISITh TEOPETUUECKHIE OCHOBEI
MHHOBALIMOHHOTO MEHEJKMEHTa, METOAUKY
OILIEHKU s dexTuBHOCTH WHHOBAITUH,

CYIIHOCTb MPOLECCOB BEHUYPHOIO U OU3HEC-
AHTeJIbCKOTO (PMHAHCUPOBAHMUS;

-OIICHUBAaTh OCOOEHHOCTH WHHOBALMU Kak
MPOJYKTa, YETKO OTrPaHMYEHHOTO paMKaMu

BPEMCHHU;
—OICHUBATh IPOCKTHI JUIL
HWHBECTUPOBAHUA B YCIOBHAX

poeccCuoHaNBbHOM ESTETbHOCTH.

After successful completion of the course,
students will be:

-to determine the theoretical foundations of
innovation management, the methodology for
evaluating the effectiveness of innovations, the
essence of the processes of venture and business
angel financing;

- evaluate the features of innovation as a product
clearly limited by the time frame;
evaluate projects for investment
conditions of professional activity.

in the

Ilpepexeuzummepi | Ilpepexeuzumut | Prerequisites

KOMMCpI_II/ISIHBIK MCHCIPKMCHT

‘ KOMMCp‘-ICCKPIfI MCHCIPKMCHT

| Commercial management

Kypcmoin Kbickawa mazmynst | Kpamxoe cooepacanue kypca/ Course summary
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NHHOBaTHKA  TEOPHUSICHIHBIH  KaJIBIIITACYBI
JKOHE OHBIH Ka3ipri TYKbIpbIMIaMayapbl.
KoMmanusHblH  HWHHOBAUMSIBIK  KBI3METIH
Oackapy Herizaepi. IHHOBaIMSIIBIK TTPOIECTI
YUABIMAACTBIPY ABIH omicrepi MeH
(dhopmantapel. KocinopbIHHBIH HWHHOBAIIUSUTBIK
QJICYeTiHIH JEHIeHiH aHbIKTay. VIHHOBAIMSIIBIK
koOamapael  Oackapy JKoHE >KoOasapiblH
THIMIUTIK JIeHrediH Oaranay. 3USATKEpIiK
MmeHmik. IllarplH  MHHOBALMSUIBIK OHM3HEC.
BenuypibIkKap KbUIAHIBIPY.

CraHOBIICHUC TCOPUHU HHHOBATUKHU U ¢€C

COBPEMEHHbBIE KOHLICIIIINH. OcHOBBI
YIIpaBJICHUS MHHOBAIIUOHHOU
JIeSITEIbHOCTH ~ KOMIIaHWUM. MeToapl U
¢bopMBI  OpraHu3alMd  WHHOBAIIMOHHOTO
mporecca. Onpenenenue YpOBHs

WHHOBAIIMOHHOTO TMOTEHIMANa MPEINPUSTHUSI.
VYipaBiaeHue HHHOBALIMOHHBIMU IIPOEKTAMU U
OIleHKa YpOBHS 3((PEKTUBHOCTH MTPOCKTOB.
HaTennekryanpHass COOCTBEHHOCTh. MaJibii
MHHOBALMOHHBIN ousHec. Benuypnoe
(uHaHCHPOBaHUE.

Formation of the theory of innovation and its
modern  concepts. Fundamentals of the
company's innovation management. Methods
and forms of organization of the innovation
process. Determination of the level of
innovative potential of the enterprise.Managing
innovative projects and evaluating the level
of project effectiveness. Intellectual property.
Small innovative business. Venture capital
financing.

Hocmpexeusummepi | ITocmpexeusumut/ Postrequisites

OHIPICTIK MEHEHKMEHT

‘ IIpon3BOACTBEHHBIN MEHEIKMEHT

Production management

bazoaprama sncemexwmici | Pykoeooumens npozpammer/ Programme manager

Yrebaesa JK.A.

| VYrebaea KA.

ToOsut0B K.T.
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bponounz/bprnounz/Brending

OKy maxcamot | Yueonan yenwv/ Purpose

Op HIIMHT cajachlH/Ia MAPKETUHTTIK ic-1Iapanap
3TKi3y YIIiH CTyIEHTTEPAIH MaMaH/IbIK UTEPY
Ke3iHJ1e KociOm O11iMi MEH 1CKEepJIiriH
KQJIBIIITACTBIPY

dopmupoBaHue y CTYACHTOB
po¢eCCUOHATIBHBIX 3HAHUW U YMEHHH NpH
OCBOCHMH CIIECLIUAJIBHOCTH I IPOBEACHUS
MapKETHHTOBBIX MEPOIPHUATUI B 001aCTH
OpoHIUHTA

formation of students ' professional knowledge
and skills in mastering the specialty for
conducting marketing activities in the field of
branding nnel, using incentive mechanisms for
personnel.

Oxvitmy nomuoiceci | Pesynomamot o6yuenusn | Learnin

g outcomes

Kypcrbl ¢oTTi asiKTaraHHaH KediH OL1im

ajJymbLiap:
- Openarepai 93ipiey MEH >XbUDKBITYIBIH
9/liCHAMaJTBIK HETi3/1epiH, 3epTTeNeTiH

KYPCTBIH HETI3r1 KaTeropusulapblH cUNaTTau
asazpl;

- OpeHAMHI  MocelslesiepiHe  KaTbICThI
MapKeTHHITIK  MoceJelep MEH  HaKThl
HapBIKTHIK JKarjaiiapnabl Tanaay, bpenn-
MEHEDKMEHT  cajachlHAAFrbl  TYpJi  ic-
1Iapasgapabl STKI3y MYMKIHJIKTEPiH

OaraJlaiTEIH OOJIa b,

- Openn noptdenin 6ackapy mpoleciHie
OPTYpPIL 9micTepAl KOJAAHY JaFabLIaphIH,
OpeHATIK KOMMYHHKAIUsJIAp/bl Maiganany
JaFIbUTAPBIH TATKbIIANH aJTajibl;

- OpeHAMHT callaChIHJaFbl MAPKETUHITIK iC-
nrapaxapabl YUBIMIACTRIPY/Ia XKoHE 3TKI3y e
OpeHIMHTITIH apHalbl TEPMHHOJIOTHAICH MEH
JICKCUKACHIH KOJIIAHY/IbI Oaraiaii/Ibl.

IMocie ycnmemHOro 3aBeplieHHs Kypca
oOyuarommecst Oyayr:

—ONUCHIBATh METOJIOJIOTUYECKUE OCHOBBI
pa3paboOTKM W TIPOABUIKEHUS OPIHIOB,
OCHOBHBIE KaTeTOPUHU U3Y4aeMOro Kypca;
—aHAJIM3UPOBATH MAPKCTUHTOBBIX Hp06JI€M u

KOHKPETHBIX PBIHOYHBIX CUTYaIluH,
KacCarolMnXcst BOIIPOCOB OpaHIUHTA,
OIICHUBATh BO3MOKHOCTH MIPOBEICHUS

pa3IMYHBIX BUJOB MEPOIPHUATHI B o0jacTu
OpAHI-MEHEHKMEHTA;

—06CY)KI[aTI) HaBBbIKHN MMPUMCHCHU A
pa3IMYHBIX METOJIOB B MPOIIECCE YIPABICHHUSI
noptdenem OpAIHIOB, HaBbIKaMU
WCIIOJIb30BaHUs OPIHI-KOMMYHUKAITU;
—OIICHUBATH MMPUMCHCHHUC CHCHI/IaJII)HOI;’I
TEPMHUHOJIOTMM W JICKCUKH OpAHIWHTA, B
OpraHm3anuvuun 158 IPOBCACHNHA
MapKETUHTOBBIX MEpOTIPUSTHIA B
001acTUOpPIHTNHTA.

After successful completion of the course,
students will be:
- describe the methodological foundations
of brand development and promotion, the
main categoriesof the course being studied;
- analyze marketing problems and specific
market situations related to branding issues,
evaluate the possibilities of holding various
types of events in the field of brand

management;

- master the skills of applying various
methods inthe process of brand portfolio
management, the skills of using brand

communications;

- competent in the application of special
terminology and vocabulary of branding, in
the organization and conduct of marketing
activities in the field of branding.

Ipepexeuzummepi | Ilpepexeusumut | Prerequisites

MapkeTusr

‘ MapxkeTuHr

| Marketing

Kypcmoiy Kbickawa mazmynst | Kpamxoe codepacanue kypca/ Course summary

Bpenn xone Opennuur. bpenauHr mnporeci.
Bpenn noprdenin 6ackapy. bipikripinrexn

Bbpaua wm Opsumunr. Ilpouecc OpsHaMHTA.
VYnpasnenue noprdeneM OpaHI0B.

Brand and branding. The branding process.
Brandportfolio management. Integrated brand
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OpeHI-KOMMYHHUKALHSIAP. bpenari | MHTErpripoBaHHbIC OpaHI-KOMMYHHKaIK. | communications. Brand capitalization. Legal aspects

KaluTaJIaHabIPY. bpouaunrTiH - KYKBIKTHIK | Kanuranusanus Opsnpa. IlpaBoBwie acmektsl | Of branding.
acIeKTijepi. OpoHIMHTA.
Iocmpexeuzummepi | Ilocmpexeuzumot/ Postrequisites
Bocekere kaOineTTUTIKTI OGackapy | VYrpaBineHne KOHKYPEHTOCIIOCOOHOCTHIO ‘ Management of competitiveness
Bazoapnama scemexuwiici | Pykosooumensv npozpammsl/ Programme manager
Ceiirosa I'.T. | Ceitrosa I'.T. | Ceiirosa I'.T.
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Ilepconanowvt b6ackapy/ Ynpaenenue nepconanom/ Personnel Management

Oky makcamot | Yueonas uenn/Purpose

CryaeHTTeplie TepcoHaIabl Oackapy oaicTepi,
YUBIMHBIH ~ KaJpJbIK KYPaMbIH KaJbIITACTHIPY
IpoIeci, MEepPCOHANIBI JaMBITy JKOHE OKBITY
KOHE OHBl BIHTAIAHABIPY Typanbl OKyieni
TYCIHIK KaibIITacThipy. [IoH JKyMBIC OpHBIH
YUBIMIACTHIPY, MepCoHaFa KOKETTUTIKTI
xKocrapay, HepCOHAJIIBI BIHTAJIAH/IBIPY
TeTIKTEpiH NaiiagaHy1aFAblIapblH 1aMbITa/Ibl.

@opMHUpPOBAaHHE Y CTYIEHTOB CHCTEMHOTO

NPENCTaBICHUSI O METOAaX  YIpaBJICHUS
HIEPCOHAJIOM, nporecce  (OPMHPOBAHUS
KaJIpOBOTO cocTaBa OpraHU3aIH, 0

pa3BUTHU M OOy4YeHHs  IepcoHalla U €ro
MOTHBALMHU. J{UCIUIUINHA pa3BUBAET HaBBIKU
BOpraHHu3aIy pabovyero Mecra, IiaHuPOBaAHUS
HOTPeGHOCTH B IEPCOHAJIE, UCIIOIb30BAHUHU
MEXaHU3MOB CTUMYJIMPOBAHUsSI TEPCOHAA.

Formation of students ' systematic understanding
of the methods of personnel management, the
process of forming the personnel structure of the
organization, the development and training of
personnel and their motivation. The discipline
develops skills in the organization of the
workplace, planning the need for personnel, using
incentive mechanisms for personnel.

Okbimy namuaiceci | Pezynomamot o6yuenus [ Learning outcomes

Kypcersl ¢dTTi asikTaraHHaH KeHiH Olrim
arymbLiap:

- MepcoHaAbl OacKapy SKSHIHAETI YHBIMHBIH
KBI3METIH  pETTEeHTIH  3aHHAMAIBIK  JKOHE
HOPMATHUBTIK - KYKBIKTBIK aKTiJICp/Ii aHBIKTANIbI;
- eHOeKaKpl T3NEy HBICAHIAphl MEH KYHelepiH,
eHOeK ImapThIH J3ipJey JKOHE jKacacy IKoHe
eHOeK mJaymapelH perTey TopTiOiH Oaramait
aajpl,

- KOCIMOPBIHHBIH ~ J]aMy  TEPCIEeKTUBAIaPbIH
€CKepe OTBIPBIIT dp TYpJi MaMaHIBIKTap MEH
OUTIKTUTIKTEpAeT] nepcoHaFa KaXKETTUTIKTI
Oomkay  OOWBIHINIA  JAFIbUIAPAbI  O3IPICHTIH
OoaabI;

- IEpCOHANABl  TapTy, IPIKTEY JKOHE
KSHIHACTI  KYMBICTApAbl  AFbIMJIAFbI
NEPCICKTHUBAIIBIK KOCTIapJIay/Ibl Kysere
acpIpylarbl  IC-KUMBUI ~ TOPTIOIH  cHmarTay,
MIEPCOHANIBIH KBI3METIH OakKpuiay XoHE Oaranay
paciMaepiH, 9icTepiH a3ipaeiai.

1piKTeY
AKOHE

IMocne ycnmemHoro
oOyuaromuecst OyayT:
-BBISIBJIATH 3aKOHOJATENbHBIE U HOPMATHBHO-

3aBeplIeHHs Kypca

IPaBOBbIE aKTBhl, perIaMeHTUpYIoLIHe
JEATEIbHOCTh OpPraHU3alliy [0 YIPaBJICHUIO
HEPCOHAIIOM;

-OIlCHHBaTh (OPMBI M CHCTEMBI  OILIATHI
TpyZAa, TOPAIOK pa3pabOTKH M 3aKIIOYECHUS
TPYAOBOIO  JOrOBOpa U PEryIupOBaHUS
TPYAOBBIX CIIOPOB;

-IPUMEHATh HAaBBIKKM B  pa3paboTke 10

IMPOTrHO3UPOBAHUTIO HOTp€6HOCTI/I B IMEpCOHAJIC
Ppa3siIMIHbIX CH€HI/IaHBHOCTCI\/’I I/IKBaJ'[I/I(l)I/IKaL[I/II/I C
YUCTOM IICPCICKTUB PA3BUTUSA NPCATIPUATUA,

-ONHUCHIBATH MOPAIOK JNEeUCTBUH B
OCYIIECTBIECHUUTEKYIIIETO MW TIEPCIEKTUBHOTO
IUTAHUPOBAaHUA  pabOT TIO  TIPUBJICYCHUIO,
nmonoopy " otbopy nepcoHania,
pa3pabaThiBaTh MIPOIIEAYPHI, METO/TBI
KOHTPOJIS u OIIEHKH eI TEIIbHOCTH
TepCcoHaIa.

After successful
students will be:
- identify legislative and
regulating the activities
management organization;

- evaluate the forms and systems of remuneration,the
procedure for the development and conclusion of an
employment contract and the regulation of labor
disputes;

- apply skills in the development of forecasting the
need for personnel of various specialties and
qualifications, taking into account the prospects
for the development of the enterprise;

- describe the procedure for the implementation of
current and future planning of work on the
recruitment, selection and selection of personnel,
develop procedures, methods of monitoring and
evaluating the activities of personnel.

completion of the course,

regulatory legal acts
of the personnel

Ilpepexeusummepi | Ilpepexeuzumut | Prerequisites

MeneKMeHT

MenemKMeHT

‘ Management
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Kypcmoin kvickama mazmynst | Kpamxoe cooeparcanue Kypca/ Course summary

Oackapy TEOPHSCHI
[lepcoHasr KpI3METI JKOHE

[Tepconanaet
amicTeMeci.

¥ HBIMHBIH

MEePCOHAIIIBI
MEePCOHAIIBIH
MapKETHHTI.

KaJIpJILIK ~ casicaThl.
0ackapy CTpaTeTHsCHI.
xKocrmapiay.
Kanpnapner  ipikrey,

HOTWOKETTITiH Oaranay.

eHOekke OeliMaey.
MaHCaObIH Oackapy.

ITepconanapiy

TUIMIUTIriH Oaranay. KpisMeTkepiepaiy ayauTi.

MeH
OHBIH
KYMBIC iCTeyiHE KOHBLIATBIH HETi3T1 TajamnTap.
Y WBIMHBIH
Yitbim
Kr3meTkepnepain
ipikTey,
KaOpuIay »koHe Oocaty. IlepconannmblH eHOEK
Ke13metkepnepaui
okpITy. [lepcoHanmbl KociNTiK Oarmapiay KoHE
ICKepITiK
Kanmp pesepBin Oackapy.
[lepconannplH eHOEK KbI3METiH BIHTAJIAHABIPY
KOHE BIHTANAHIBIPY. KpI3MeTkepiepain eHOek
dtemakpichl xyieci. Ilepconannsl Gackapy *xoHe

Teopus U METOJ0JIOTUS yHIpaBICHUS
nepconanom. Cmyx0a mepcoHana U OCHOBHBIE
TpeOoBaHUsI K ee¢  (DYHKIIMOHHPOBAHHUIO.
Kanposas monutuka opranuzaruu. Crpareruu
yIpaBIeHUs MEPCOHAIOM OpraHU3aIHH.
[InanupoBaHue  mepcoHajga  OpraHU3ALMH.
Mapketunr — nepconana. I[lonbop, otbop,
npueM U BBICBOOOXKAEHHE KaapoB. OrneHka
pe3yIbTaTUBHOCTH Tpyaa HepcoHaa.
OOyuenne mepconana. IIpodopuenranms u
TPYAOBasl ajanTauusnepcoHana. YTpaBiIeHHE
JIEIOBOM Kapbepoul TMepcoHana. YIpaBlIeHHE

KaJJpOBBIM pe3epBOM. MotuBanus u
CTUMYJUPOBAaHHE  TPYJOBOH  JesTEIbHOCTH
nepcoHana. Cucrema KOMIEHCAlMM Tpyna

paboTHuKOB. OnieHKa 3QPEKTUBHOCTU U
YIIPaBJICHUS] MEPCOHAIOM. AyYIUT MEpPCOHANIA.

Theory  and methodology ~ of  personnel
management. The personnel service and the basic
requirements for its functioning. Personnel policy
of the organization. Strategies for managing the
organization's  personnel.  Planning of the
organization's personnel.  Personnel marketing.
Recruitment, selection, admission and release of
personnel. Evaluation of the performance of the
staff. Staff training. Career guidance and labor
adaptation of personnel. Managing the business
career of the staff. Management of the personnel
reserve. Motivation and stimulation of the work
activity of the staff. The system of workers
compensation. Evaluation of the effectiveness and
management of personnel. The audit staff.

Bazoaprama ncemexuwiici | Pykosooumens npozpamms/ Programme manager

CemitoBa I'.T.

‘ CeiitoBa I'.T.

‘ CeritoBa ['.T.
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4. 4 Kypc cTyleHTTepiHe apHAJFAH JIEKTUBTIK MIHAEP / JJeKTUBHbIE TMCUMILUIUHBI [JIS1 CTYIeHTOB 4 Kypca/

subjects for 4 st year students

Elective

Kbvizmem xopcemy canacvinviy mapkemunzi/ Mapxkemunz cgpepor ycye 1Service sector marketing

Oky maxkcamot | Yueonasn uyean/Purpose

OUTiM adymbUIapAa Tayap MEH KOCIIOPBIHHBIH
0ocekere KaOUIETTLIIK JEeHreiliH Oackapy >KoHE
aHbIKTay OOWBIHIIA TEOPHUSUIBIK OUIIM  MEH
MPAKTUKAIBIK JTAFbUIAPAbl KAIBIITACTBIPY.

®dopmupoBaHre y 00y4aIOMUXCS JOCTATOYHBIX
JUIst YCIICIIHOM npodeccuoHaIbHOM
JESTEIbHOCTH 3HAaHUW W yMEHUil B o0nactu
MapKEeTHHTa YCIyT

formation of students ' theoretical knowledge and
practical skills in managing and determining the
level of competitiveness of goods and enterprises.

Oxbimy namuaiceci | Pezynomamut 06yuenus | Learning outcomes

Kypcerbl ¢oTTi asiKTaFaHHaH KeiliH 0ijxim
ajgyumbLiap

- KOCITOPBIHIAPIBIH Oocekere KaOUIeTTLTIK
TeOpuschl OOMBIHIIA HEri3ri ipremi  OuUTiMAl

aHBIKTANTHIH OOIaIbI,

- caJla epeKIIeIITiH eCKepe OTBIPBIN, SHIMAECp MEH
KOCIMOphIHAApAbIH ~ Oocekere  KaOUIETTUIIrH
Oaranay 9/1icTeMECiH KOJIAaHa aaibl;

- KOCITOPBIHHBIH OacekenecTik OpTachIH
JIMarHOCTHUKAJIAY 9/1ICTEMECIH TOKIpUOE HKacauIbl;
- Tayap MEH KOCINOPBIHHBIH Oacekere

KaOlneTTiniK aeHreiin Oaranai agabl.

ITocne ycnmemHoro 3aBeplieHHsl Kypca
odyuyawimmecs OyayT:
- ONPENETATh OCHOBHEIE byHaaMeHTabHbIE

3HAHUSI 10 TEOPHHM KOHKYpPEHTOCIIOCOOHOCTH
NpEeANPUATHIA;

- IPUMEHATh METOIUKH OLICHKH
KOHKYPEHTOCIIOCOOHOCTH IPOAYKIIUH u
NPEANPUATHI C yUETOM CIIEHU(PHUKH OTPaCciy;

- DKCIIEPUMEHTHPOBATh METOAUKY JAUArHOCTUKU
KOHKYPEHTHOHN Cpelibl MPeaNpHUsITHS;

- OLIEHMBATb YPOBEHb KOHKYPEHTOCIIOCOOHOCTHU
TOBapa UIPEAIPUATHS.

After successful
students will be:
- understand the basic fundamental knowledge of
the theory of enterprise competitiveness

-be able to apply methods for assessing the
competitiveness of products and enterprises, taking
into account the specifics of the industry;

- master the methodology of diagnostics of the
competitive environment of the enterprise;
-competent in  determining the level
competitiveness of the product and the enterprise.

completion of the course,

of

Ipepexeusummepi | Ilpepexeusumut | Prerequisites

MapxkeTuHrTi 6ackapy

VYnpasieHue MapKeTHHIOM

Marketing Management

Kypcmuiy kvickawa mazmynwt | Kpamkoe cooeporcanue kypca/ Course summary

Ke3mer MapKETHHT 00BeKTICl peTinze.
OtaHnplk  TOXKipuOene KBIBMETTEPIi  JaMBITY.
Maxkpocpena unayctpusi cepBuc. Kpizmertepaiq
xikrenyl. Keismer Ttayap pertinpe. Keizmer
MapKETHUHTIHIH EPEeKIIeTIKTEPI.
MapkeTHHI TiK aKmapar. MapkeTHUHITiK
3epTTeyNEepIiH OarbITTaphl MEH HET13T1
Ke3eHaepi. TyTeIHYIIBLTAP IBTH KBI3MET
K3pCETYHAPBIFBIHAAFBl  MiHE3-KYJIKbl. HapbIKTHI
CeTMEHTTeY. MakcaTThl CETMEHTTEep/ TaHIay.
[Tosummsinay. TayapawsiH JkaHa TYpiH-KBI3METTI

Veayra kak 0ObEKT MapkeTuHra. Passutue

yCIyT B OTEYECTBEHHOM MPaKTHKE.
Makpocpena WH]TyCTPUH cepBHca.
Knaccudpukanus ycayr. Yceayra Kak ToBap.
OcobenHoctu MapKeTHHTa YCIYT.
MapxkeTuHroas uH(pOpMaIHs.
Hanpasnenus u OCHOBHBIE JTarbI
MApKETUHIOBBIX HccienoBannil. lloBenenne

NOKymnareined Ha MOTPEOUTENBCKOM  PBIHKE
ycayr. CerMmeHTHpoBaHue pblHKAa. Bribop
LEJNEBBIX CEerMeHTOB. llo3unumoHupoBaHue.

The service as a marketing object. Development of
services in domestic practice. Macro environment
of the service industry. Classification of services.
Service as a product. Features of service
marketing. Marketing information. Directions and
main stages of marketing research. The behavior of
buyers in the consumer market of services. Market
segmentation. Select target segments. Positioning.
Development of a new type of product-
service. The product life cycle is a service. Strategic
planning, service marketing planning, control.
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o3ipney. OHIMHIH 3MipiiK UMKTi-Oya1 KbI3MET.
CrpaTerusuibik XKocrmapiay, KbI3MET
MapKEeTHHTIH JKocmapiay, Oakpiiay. Kazakcran
HSKOHOMHKACHIHBIH ~CaJlajlapblHIa MAapKeTHUHITI
KOJIJIaHy epeKIIIeTiKTepi.

PazpaboTka HOBOTO BHIA TOBapa-yciyra.
Ku3neHHsbIH LMK TOBapa yciyra.
Crpareruueckoe [JIaHUPOBAHUE,
IUTAHUPOBAHWE MApKETHHTA YCIYT, KOHTPOIb.
OcobenHoctu mnpuMeHeHHs MapkeTHHra B
0TpaciiaX dKOHOMHUKHU

Kazaxcrana.

Features of the application of marketing in
sectors of the economy of Kazakhstan.

the

Bazoapnama sncemexwiici | Pykosooumensv npozpammur/ Programme manager

Kunkaiinaposa A.A.

Kunkaitnaposa A.A.

To6sutoB K.T.
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bacekeze kabinemminizin oackapy/Ynpasnenue Konkypenmocnocoonocmuio/Management of competitiveness

OKy maxcamot | Yueonan yenwv/ Purpose

binim anymbutapga Tayap MEH KOCIMOPBIHHBIH
0acekere KaOUIETTUIIK OEHreiiH Oackapy *oHE
aHBIKTAy OOWBIHINIA TEOPHUSIBIK OUIIM MEH
MIPAKTUKAIBIK JaFIbUIAP.IbI KATBIITACTHIPY.

dopmupoBaHue y 00yJaromuxcs
TEOPETUUECKUX 3HAHUM U MPAKTUYECKUX
HaBBIKOB MO YIPABJICHUIO U OIpPEIEICHUIO
YPOBHSI KOHKYPEHTOCIIOCOOHOCTH TOBapa U
MPENPUSITHS.

Formation of students ' theoretical knowledge
and practical skills in managing and determining
the level of competitiveness of goods and
enterprises.

Oxvitmy nomuoiceci | Pesynomamot o6yuenusn | Learnin

g outcomes

Kyperbl coTTi asiKTaraHHaH KeliH Oijgim
anymbLIap

IHocae ycnemHoro
o0yuyawmmecs OyayT:

3aBeplIeHUs] Kypca

After successful completion of the course,
students will be:

- KOCIMOPBIHAAPBIH Odcekere KaOUISTTUNK | - ONKMChIBaTh OCHOBHBIC (DyHIAaMEHTabHBIC | - understand  the basic ~ fundamental
TEOPHACHl OOMBIHINIA HErisri ipremi Oimimi 3HAHMS 1o teopun | knowledge of the theory of enterprise
CUTIATTANUTHIH 00Ia/IbI, KOHKYPEHTOCIIOCOOHOCTH MPETPUATHH; competitiveness
- calla epEeKUIETriH eCKepe OTBIPBI, | - -IPUMEHSTH METOIUKH onenku | -be able to apply methods for assessing the
3HIMIEp MEH KOCIIOPBIHAAPAbIH Oocekere KOHKYPEHTOCIIOCOOHOCTH TpoayKiuu u | competitiveness of products and enterprises, taking
KaOlneTTUTIrH Oaranay QJIiCTEMECIH npeanpusATaii ¢ yderom crneuuduku | into account the specifics of the industry;
KOJIJIaHAa/Ibl; OTpacJu; -master the methodology of diagnostics of the
- KOCIMOPBIHHBIH ~ 0OCEKENeCTIK  OpTAachlH | - BIAJETh METOIUKOMN JMarHOCTHKH | competitive environment of the enterprise;
TMAarHOCTHKAJIAY dIICTEMECIH MEHTepe/I; KOHKYPEHTHOW CpEeIbl MPeIpUsTHUS; -competent  indetermining  the  level of
- Tayap MEH KOCIMOPBIHHBIH OOoceKere | - OLCHUBATh ypoBeHb | competitiveness of the product and the enterprise.
KaOUIeTTUTIK ICHTeliH Oaraianibl. KOHKYPEHTOCIIOCOOHOCTH TOBapa

UMPENPUATHS.

Ipepexeuzummepi | Ipepexeuszumer | Prerequisites

busnecti yitbimaacTsipy, bpenauar

\ Opranuzanus 6usHeca, bpenaunr

| Business Organization, Branding

Kypcmuin kbickawa mazmynot | Kpamkoe cooepacanue Kypca/ Course summary

Bocekenectik jkxoHe Oocekere KaOUIETTLIIK
TEOPHUSCHIHBIH Heri3aepi. Bacekere
KaOIJeTTUTIKTIH OJiCHAMaJIbIK AacCIeKTUIepi.
Bocekere KaOUIETTI CTpaTETHSIIBIK OacKapy
menriMaepin  a3ipiey Herizaepi. ©Op Typii
O00BEKTIICPIIH 0aCeKeIIECTIK
APTBIKIIBUIBIKTAPLIH KIKTey. OHIM canachl
MEH TYTBIHYIIBUIAp  CEpBUCIH  Oackapy
onicrepi. TayapabeiH Oocekere KaOUIETTLUIITIH,
YHABIMIIBI, OacKapy >KYHMECiHIH ojeyeTi MeH

OcHoBBI TEOpUU

KOHKYPEHTOCIIOCOOHOCTH.
Merononoruueckue aCIeKThI
KOHKYPEHTOCITIOCOOHOCTH. OcHOBBI
pa3paboTku KOHKYPEHTOCIIOCOOHBIX
CTPaTETUIECKUX YIIPaBJICHIECKHUX
pemenuii. Kimaccupukanus KOHKYPEHTHBIX
MPEUMYIIECTB  PA3IMYHBIX  OOBEKTOB.
Mertonsl yIpaBJICHUS Ka4eCTBOM
MPONYKIIMM M CEpBUCAa MOTpeduTeneil.

KOHKYPEHIIUU U

Fundamentals of the theory of competition and
competitiveness. Methodological aspects of

competitiveness. The foundations for the
development of competitive strategic
management  decisions.  Classification  of

competitive advantages of various objects.
Methods of product quality management and
consumer  service. Assessment of the
competitiveness of the product, organization,

potential and quality of the management system.
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calrraCbIH

Oaramay. bocekere

KOHEOICEKEIIECTIK CTpaTEerHsl.

KaOimeTTutik | OmeHKa KOHKYPEHTOCIIOCOOHOCTH —TOBapa,
OpraHu3aliiy, I[OTCHIMaJa ¥  KadecTBa
CHCTEMBI yIIpaBJICHU.
KoHkypeHTOCTIOCOOHOCTh u
KOHKYPEHTHBIE CTPATETUH.

Competitiveness and competitive strategies.

Bazoaprama sncemexwuici | Pykoeooumens npozpammsl/ Programme manager

Vrebaena XK.A.

| Kankabaesa A.E. |

To6su10B K.T.
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Humepnem-mapxkemune | Hnmepnem-mapkemune | Internet Marketing

OKy maxcamot | Yueonan yenwv/ Purpose

MapkeTHHITIK MIHIETTEpAl IIeNTy MaKcaThbIHAA

KOCIMOPBIHAAPABIH ~ IIApyalIbUIBIK  KbI3METI
OapbICbIHIa TMalJadaHbUIATBIH WHTEPHET -
MapKeTHHITIH Kazipri 3aMaHFbl

TYKBIPBIMIAMAChI TYPAJIbI )KYHEeJl TYCIHIKTI
KJIBINITACTBIPY.

(DOpMI/IpOBaHI/Ie CUCTCMHOI'O
npeacCTaBJIICHUA (6] COBpCMCHHOfI
KOHICIINHNH HHTCPHET - MapKE€THUHTAa,

HCIIOJIb3YEMOM B XOJI€ XO3SIMCTBEHHOU
JIESITEIbHOCTH ~ NPEANpPUATHH B LEIAX
peLIeHNs] MAPKETUHIOBBIX 33/1a4.

Forming future competence specialists to use
marketing tools directly or indirectly related to
the Internet when promoting a website,
analyzing the market and competitive
environment to ensure stable development and
sustainable growth of a company or enterprise

Hamuoiceci | Pezyniomamut 00yuenusn | Learnin

g outcomes

OKbimy
Kypcrbl COTTI asiIKTaraHHAaH Kerin
OiiMasymbLiIap:
- MapKETUHITIK Macenenepi Iemry,

KapHaMaJblK HayKaHIapAbl >kobamay YIIiH
VHTepHET TEXHOJOTUSUIAPbIH JIaMBITy JKOHE
KOJIJIaHy €pEKIICITIKTePiH CUTIATTaHbI3;

- UaTepHeT-x00a 3MipiHiH OapiblK HUKITIHKYPY
’KOHE CHIIATTaYy,

- )x00a 3MipiHiH OapybIK OarbITTaphl OOWBIHIIA
AHAUIUTHUKAIIBIK ~ €CEITEP TTalBIH AN TBI
(mapeIkTBI Tanmay, OocekesecTikTi Oaranay,
KBUDKBITY TOCUIEpP], ayIAUTOPUSMEH KYMBIC
icTey Tocunaepi, CaHABIK KSPCETKIIITED,

Kap KbUIaHIBIPY K3371€epi;

- BeO-calTTapJbIH TUIMAUIIIH 3€pTTEy XKOHE
TEXHOJIOTHSUIAPBI MIPaKTUKAITBIK
KOJIZIaHYABIH HEeTi3ri onictepiHiy HHTepHeT-
MAapKETHHT1H »)00ajay TOpTiOiH CUIIaTTaHbI3

[Hocae ycnemHoro
oOyuarommecsi OyayT
-OIIMChIBAaTh ~ OCOOEHHOCTH  pa3BUTHS U
IIPUMEHEHUs TexHonorui HMurtepHer mis
pelleHusT ~ MapKeTHMHOBBIX  3a4ad,  JUId
IIPOEKTUPOBAHUS PEKIAMHBIX KAMIIAHUM;

- COCTaBJIITb U  OINMCBHIBATh  BECHIUKII
KU3HU THTEepHET-TIpOeKTa,

- IOJTOTaB/IMBAaTh AHATUTUYECKUE OTYETHI 110
BCEM HAIIPaBIECHUSAM IKU3HENEATEIBHOCTH
IIPOEKTa (anammu3 PBIHKA, OILICHKA
KOHKYPEHLIUH,  CIOCOOBl  IPOABMKEHHUS,
NoaxoAbl B paboTe ¢ ayAuTOpuel,
KOJIMYECTBEHHBIE II0KA3aTelld, HWCTOYHUKHU
(buHaHCUPOBAHMS;

- OIIUCHIBATH MIOPSIOK JNEUCTBUM
uccienoBanust 3()(EeKTUBHOCTH CaliTOB U
IIPOEKTUPOBAHUS WNHTepHeT-MapKeTHHra
OCHOBHBIX METOJIOB IIPAKTUYECKOI0
IIPUMEHEHHUS] TEXHOJIOT U

3aBeplIeHHsl Kypca

After successful completion of the course,
students will bemust know:

- understand the specifics of the development
and application of Internet technologies for
solving marketing tasks, for designing
advertising campaigns;

- learn how to compose and describe the entire
lifecycle of an Internet project,

- they will be able to prepare analytical reports
on all areas of the project's life (market analysis,
competition assessment, promotion methods,
approaches to working with the audience,
guantitative indicators, sources of funding;

- possess the skills of researching the
effectiveness of websites and designing Internet
marketing of the main methods of practical
application of technologies

Ilpepexeuzummepi | Ilpepexeuzumut | Prerequisites

MapxkeTuHr

‘ MapxkeTtrHr ‘

Marketing

Kypcmoin Kbickawa mazmynst | Kpamxoe codepacanue xKypca/ Course summary

MapkeTHHITIK MaKcaTTap YIIIH HWHTEpPHETTI
naganany MyMKiHgikTepi. KocimopbeiHHBIH
Beb6-caiiTel. [31ey MapkeTHHT1. DIEKTPOHABIK

B0O3MOXXHOCTH HMCHOJIb30BAHUSI WHTEPHET
Uit MapkeTHHroBbIX —1eneil. BeO-caliT
npeanpusaTus. 1IOMCKOBBIA ~ MapKETHHT.

Internet marketing in modern conditions. Means
of marketing communications on the Internet.
Contextual advertising. Search engine website

52




MoImTa  MapKeTHHT  Kypajbl  peTiHJe.
HMuTepHeT KemiciHaeri >kapHama. DTHKaIbIK
eMec OKbUDKBITY  omictepi. CepikTecTik
MapKETHHT. MapkeTuHnrre QJIEyMETTIK
MeIHaHbl nangajany. WNurepuerreri
MapKETHHT ’KOCIapbI

OJIEKTpOHHasi IOYTa KaK HHCTPYMEHT
MapkeTuHra. Pexilama B CETH HHTEpPHET.
Hestnunsle METO/bI IPOJIBUKECHHSL.

[TapTHepckuii mapkeTUHT. Vcnonb3oBaHue
COLlMaJIbHBIX ceTe B MapketuHre. Ilian
MapKETHUHIa B CETU UHTEPHET

promotion. Banner advertising technologies.
Internet audience. The basic principles of
working with the audience of the site. Media
Planning. Analysis of the effectiveness of online
advertising. Web analytics. Strategy, planning in
Internet marketing. Evaluation of the
effectiveness of Internet marketing activities.

Bazoaprama sncemexwuici | Pykoeooumens npozpammer/ Programme manager

To6suioB K.T.

Too6suioB K.T.

‘ To6su10B K.T.
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Mapxemunemezi aknapammealx, ycyiieep men mooenvoey/ Hughopmauuonnvie cucmemovt u mooeauposanue ¢ mapkemunze |
Information systemsand simulation in marketing

Oky makcamot | Yueonas uenn/Purpose

MapkeTuHrre 3aMaHayu aKnaparThIK
TEXHOJIOTHSIIAPIbI KOJJIaHy  MYMKIHIIKTEpi
Typajbl  JKYHENiK  WAESHBl  KaJbINTACTHIPY.

«1C:Byxranrepuu 8» .CEOC canpk ecentiniri
HBICAHJAPBIH TONTHIPY YImiH. Project Ex-pert-te
KapKbUIBIK TaJlay YIIiH OarjapiaManapisl Kypy

JaFAbUIapbl  MEH KY3BIPETTUTKTEPiH JaMBITY.
MapKETUHITeT1 aKIapaTThIK xKyHenepal
HPaKTUKAJIBIK KOJIJIaHy caJIachIHJaFbI

KOCbIMIIAJIapAbl TeCTiJ'Iey JKOHC TaJ1aay.

DopMUpOBaHUE CUCTEMHOTO MPEICTABICHUS O
BO3MOXKHOCTSIX HCHOJIb30BaHHUS COBPEMEHHBIX
MH(POPMALIMOHHBIX TEXHOJIOTHIA B
MapKETHHTE. OOyuenue porpaMme
«1C:Bbyxrantepun 8» mns 3amonHeHus (HopMm
HajoroBoil otuetHoctd B COHO. Pa3zBurue
HaBBIKOB M KOMIIETEHLUHA 10 HacTpoiike
nporpaMM  Juis  (PMHAHCOBOIO — aHaju3a B
Project EX-pert., TecTHpOBaHWS U aHaIU3a
NPWIOKEHUH B 00NacTH  MPAaKTHYECKOTO
UCTIONIb30BaHUsT WH(POPMALMOHHBIX CUCTEM B
MapKeTHHTE.

Formation of a systematic view of the possibilities
of using modern information technologies in
marketing. Training in the program: «IC:
Accounting 8» for filling out tax reporting forms
in SONO. Development of skills and competencies
in setting up programs for financial analysis in
Project Ex-pert, testing and analyzing applications
in the field of practical use of information systems
in marketing.

Okbimy namuaiceci | Pezynomamot o6yuenus [ Learning outcomes

Kypcrbl ¢3TTi asiKTaraHHaH KeiliH Oliim
alrymbLIap

- OKOHOMHKaHBIH TYpJli  camajapsl  VIIiH
3aMaHayu aKnapaTThIK TEXHOJIOTUSIIAP bl
naiiianany ojicTeMeciH CcHumarTay,0yXraiaTepiik
KOHE CaJbIKTBIK €Cell  CajJachlHOarbl >KaHa
TEXHOJIOTHsIApIbl O17IeTiH OOIaIb!,

- kongany 1C: Oyxranteprik ecem 8;

- SONO-fa caJblK ECENTUIrHIH HbICAaHJIAPbIH

Ilocsie ycnmemHoro 3aBepiieHusi Kypca

o0yuyawmmecs OyayT:

- OTIHCHIBATH METOAMKY UCTIOJIb30BaHHS
COBPEMEHHBIX HMH(MOPMAIMOHHBIX TEXHOJOTUI
JUI Pa3iMYHBIX OTpacjeld SKOHOMHUKH, 3HATh
HOBeWIIne TEeXHOJIOTHH B obnacTu
OyXTaJTepCKOro M HaJOrOBOTOyYeTa;

- npumensats 1C:byxranrepus 8;

- 3aMOJHATh W OTHPABIATH (OPMBI HAJOTOBOM

TONTBIPY  JKoHE  kibepy,  projectexpert-re | oruetHoctu B COHO,  paspabartbiBath
Kap>KbUTBIKTAJIIAay JKacal ajajpbl; ¢dbunancoBbIi ananu3B ProjectExpert

- KapXbUIBIK  Tajjay, TECTUIEYy  KOHE - CO34AaBaTb  HACTPOMKM  Iporpamm i
KOCBIMIIIANApABl  Tajjay YuiH Oarmapiama | (UHAHCOBOrO — aHalM3a, TECTUPOBAaHHUA U
napaMmeTpJiepiH KacalTbiH 00Jabl; aHaJau3a MPUIOKEHUN

- MapKETHHITE aKMapaTThIK JKYWesep- OLICHNBAaTh  IPAaKTHYECKOE  HCIOJIb30BAaHUE
MOJICNBCPIHIH ~ TPAKTHUKAIBIK  KOJJAHBUTYbIH Monened  MHQOpPMAlMOHHBIX  CHUCTEM B
Oaranail anaspl. MapKeTUHIe

After successful
students will be:
understand the methodology of using modern
information technologies for various sectors of the
economy, know the latest technologies in the field
of accounting and tax accounting;

- will be able to use 1C:Accounting.8;

- fill out and submit tax reporting forms to SONO,
develop financial analysis in ProjectExpert

- have the skills to configure programs for financial
analysis, testing and analyzing applications
- competent in the field of practical
information system models in marketing

completion of the course,

use of

Ilpepexeusummepi | Ipepexeusumut | Prerequisites
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" AKapaTThIK-KOMMYHHUKAIHSUTBIK

WudopmaninoHHO-KOMMYHUKAIIMOHHBIE

Information and Communication Technologies

TEXHOJIOTUsLIIAp TEXHOJIOTUH
Kypcmuiy kbickaua mazmynst | Kpamrkoe cooeporcanue kypca/ Course summary

DKOHOMUKA/IaFbl JKOHE sKoHOMHUKaIarel | MupopMalmonnsle mnpouecckl B skoHomuke u | Information processes in the economy and methods
aknaparTelK nporectep AAXK Kypy omictemeci. | Metomuka cosmanus AUC. dopmuposanue | Of creating AIS. Formation of financial statements
Kansimractsipy 1C  KapkbUIBIK  ecenmn  Oepy: | ¢uHarcoBoil otderHoctd B 1C: Byxramrepus | in 1C: Accounting 8. x. Specialized programs of
Byxranrepust 8.H. Project Expert wmbicansiaga | 8.x. CrenpamisupoBannble  nporpammst | financial analysis on the example of ProjectExpert.
MaMaHIaH bl PbLIFaH KA KbLIBIK Tangay | (pUHAHCOBOIO aHamsa Ha npumepe | SONO tax_reporting  systems. Financial reporting
oarmapiamanapel.  COHO camsik  ecenruirid | ProjectExpert. Cucrembl dbopmMupoBaHUs module. Regulated reporting. Integratlo,n of
KaJbINTacThIpy >kyHenepi. Kapxpuiblk ecentimik | HamoroBoi otdetHocT COHO. Permamentupo 1C:Accounting 8.x. and SONO. The evolution of
. : ) the treatment programs tax reporting. SONO. E-

moayini. Perrenerin ecen 6epy. Unrterpamus 1C: | BanHas OTYETHOCTb. Wurerpanus

Byxrantepuss  8.x. xoHe COHO. Cainbk
€CeNTUIITH ey OarapiIamMaapbIHbIH
spomonusackl. COHO. DnekTpoHmbl KaOWHET
HaJIOTOTLIATE IbIIHIIA. [Tpoduis. CanbIk
MaTiMaeMenep. DOHO. ProjectExpert
MywmkingikTepi. Kapkbulblk —Tangay —onicTepi.
KOMIIAHUSHBIH ~ THUIMIUITH ~ apTThIpy  YUIIH

Kap>KbUIBIK TaJAayAbIH MaKCaThl
MEH apTHIKIIBUTBIKTAPHI.

1C:byxrantepuss 8.x. u COHO. Opomtonus
nporpaMM 00paOOTKH HaJOrOBOW OTYETHOCTH.
COHO. DNEeKTPOHHBIN KaOMHEeT
Hanororarensumna. [Ipopuns. Hamorossie
3asIBJICHUSI. OOHO. BosmoxnocT
ProjectExpert. Metoauku (uHaHCOBOTO
aHaym3a. HasnaueHme u  mpeumyinecTsa
(MHAHCOBOTO aHANM3a JJIS IOBBIICHUS

(PPEKTUBHOCTH JEATEILHOCTH (PUPMBIL.

cabinet taxpayer. Profile.

ProjectExpert  features. Methods of

to improve the efficiency of the company.

Tax statements. ERRO
financial
analysis. purpose and benefits of financial analysis

Bazoaprama sncemexuiici | Pykosooumeny npozpammer/ Programme manager

Kycynoekosa I'.1.

Kycynbexora I'.W.

Kycynbexora I'.W.
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