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Kipicne

OJIEKTUBTI TIOHJEP KaTaJloTbl OKBITYJBIH KPEAUTTIK JKyheci OoMbIHIIA
KYPacCThIPbIJIaAbl. OJIEKTUBTI TIOHJEP KaTajJoTbl JKYMEJIICHreH TaHaay OoMbIHIIA
TIOHJIEP TI31MiH YKOHE OJIap IbIH KbICKA CHUIIaTTaMacChlH KapacThIPaIbl.

CTyneHT MaMaHIBIKTApJbIH  MIHJACTTI KOMIIOHEHT/>)KOFapbl OKY OpPHBI
KOMITOHEHTIHIH  MOHACPIH MEHIepPYMEH KaTap, YCHIHBUIBIIT OTBIPFaH TaHAAy
OOWBIHIIIA TTIOHIEP/I1 TAHIAIT aTyhI THIC.

DNeKTUBTI TOHAEPIl TaHgayra »HiBaiizep KeHec Oepeni. bimim  amymist
p/Baii3epMeH Oipiece OTBHIPBIN, OLTIM ATyIIBIHBIH JKEKE OKY OCIapblH KYpy YILIIH
MIOHJIEPTE KA3bUTY HBICAHBIH TOJITHIPAIBI.

Kypmerti cryaenrrep! bimim 0epy TpaeKTOPHUICHIHBIH OipTYTAaCTHIFBIHBIH
oimacteipbutybl  Ci3fiH OoJialllakTa MaMaH pPEeTIHJE KOCIOM JallbIHABIFBIHBI3IBIH
JIEHrel1HEe BIKIaJ €TETIHIH €CTE€ CaKTaybIHbI3 KEPEK.

BBenenue

[Ipy kpenuTHOM  TEXHOJOTMU OOydYeHUs pa3pabaThIBacTCs  KarTajor
AJIEKTUBHBIX JUCIUIUIMH, KOTOPBIM MpEeACTaBIsIeT COOOW CHCTeMaTU3UPOBAHHBIM
NepeyeHb AUCUUIUIMH KOMIIOHEHTA IO BBIOOPY U COAEPIKUT KPATKOE UX OIHCAHHUE.

Hapsiay ¢ n3ydeHneM AMCHMIUIMH 00S3aTENbHOTO / By30BCKOIO KOMIIOHEHTA,
CTYJIEHT JOJDKEH BbIOpATh JJI U3YyUYEHHUS JUCUUIUIMHBI KOMIIOHEHTA MO BBIOODY.

KoHcynbranmu no BeIOOPY 3JIEKTUBHBIX JUCUUIUIMH JIaeT 3/Baiizep. Bmecte ¢
HUM OOy4Yaromuiicss 3amoJiHgeT (opMy 3aluCy Ha JUCUUIUIMHBI JJIi COCTaBJICHUS
NVYII (unauBuyansHOTO Y4eOHOTO TUIaHa).

YBaxaemble CTyAeHTbI! BaXHO NOMHUTB, YTO OT TOro, HAaCKOJIBKO
MPOlyMaHHOW | 1ieiocTHOM OyzneT Bamia oOpa3zoBarenbHas TpPaeKTOPHS, 3aBHCHUT
ypoBeHb Bareit npodeccrnonaabHOM MOATOTOBKH, KaK OYyIyIIEeTo CIeIHaInCTa.

Introduction

At the credit technology of education the catalog of elective disciplines which
represents the systematized list of disciplines of a component by choice and contains
their brief description is developed.

Along with the study of the disciplines of the compulsory/university component,
a graduate student must choose to study the disciplines of the elective component.

Advising on the choice of elective disciplines gives the adviser. Together with
him a student fills in an enrollment form for disciplines for making up an IEP
(individual study plan).

Dear students! It is important to remember that the level of your professional
preparation as a future specialist depends on how thought-out and integral your
educational pathway will be.



CemecTp O0iibIHIIA 3JIEKTUBTI MIHAEPai 06.1y /
PacnipenesieHne 3J1eKTUBHBIX THCIHILIAH Mo ceMecTpam / Distribution of elective
courses by semester

Kpenuttep Axan.
caHbl / Ke3eH/
Koi-Bo Axan

Kpeautos/ | mepuon/

Number of | Academi
credits ¢ period

Ionniy ataysl / HaumenoBanue quciuminast / The name of the discipline

JKypHanucTig KociOu KbI3METIHACTI dJeMIIK 9e0nueT/ MupoBas uTeparypa B
npodeccuoHaIbHON JesTenbHoCTH XypHanucTa/ World literature in professional
aktiviby of journalist 3 3
Kaszipri Kazakcranubig myoiauuctukacsl/ CoBpeMeHHas MyOIUIMCTHKA
Kazaxcrana/ Modern journalism of Kazakhstan

KyKpIK oHE chibaiiac >KeMKOPIIBIKKA KapChl MOJICHUET Heri3aepi / OCHOBBI
npaBa U aHTHKOPPYIIIMOHHOW KyIbTyphl / Basics of Law and Anti-Corruption
Culture

DKOJIOTHS JKOHE TIPLILIIK Kayinci3airi / Oxonorus 1 6€30MacHOCTh
xu3nenestensaoct/ Ecology and Life Safety

DKOHOMHUKA YKOHE KacinKepiKk Herizaepi/ OCHOBBI SKOHOMUKH U
npeanpuHUMarenbeTBa/ Basics of economics and business 5 4
Kembacusuibik Heriznepi / OcHoBsl tuaepersa / Basics of Leadership
KapxbUiblk cayaTThulbIK Herizaepi / OcHOBBI () MHAHCOBOM TPaMOTHOCTH/
Fundamentals of financial literacy

FrutbiMu 3epTTeynepaid Heri3aepi xoHe akaaeMusIbiK Xat/ OCHOBBI HAYYHBIX

UcclieoBaHul U akagemuyeckoe nucbmo/ Basics of Research and Academic
Writing

Tenepanno xadapiapbIHBIH TEXHOJIOTHICH JkoHe oHaipici/ TexHonoruu u
npou3BoACTBO Tenepaanonepenay/ Technology and production of TV and radio
broadcasts 6 4
[azer, sxypHan mbirapy / Beimyck raser, sxypaanos / Publishing of newspapers,
magazines

Kasipri 3amanrsl sxapaama / CoBpemenHast pexitama/ Modern advertising
KorammMeH GaiiiaHbICTBIH TEOPHSICHI MEH oicTeMeci/ Teopus v pakTHKa CBsI3ei ¢ 5 4
obmecteerHocThio/ Theory and Methods of Public Relations

BAK-Tarbl BU3yasiipl TEXHOJOTHIIAP XKOHE Meua n3aiiH / BusyanbHble
texnosioruu B CMU u meauaau3aiin / Visual technology in the media and media
design 5 5
3amaHayu Macc-MeuaHbl 0e3eHaipy *koHe eHAlpy/ OpopMieHHne U TPOU3BOICTBO
coBpeMeHHBIX Macc-meaua/ Design and production of modern mass media

BAK-FbI MEHEDKMEHT KOHE MapKETHHTTIK KOMMYHHKAIHst/ MeanaMeHeHKMEHT 1
MapKeTuHTroBble KoMMyHHKalmu B CMI/ Management and marketing
communications in the media 5 7
BAK penakuusicelH YiBIMAACTBIPY koHE Oackapy / Opranuzaius 1 yrpaBiieHUe
penakuueit CMI/ Organization and Management of a Media Editorial Board

Bykapanblk KOMMyHHKAIHS JK9HE XaJlbIKapajblK KaTbiHacTap/ MaccoBbie
KOMMYHHKAIIMH U MEXKAyHapoIHbIe OTHOLIeHHus/ Mass communication and
International relations 5 7
XanbIKapaiblK KaTbIHACTapAarbl KoFaMMeH Oaiinanbic/ CBs3u ¢ 0011eCTBEHHOCTHIO
B MeXIyHapoaHbIX oTHoweHusx/ Public relations in international relations




1 2 kypc cTyaeHTTepiHe apHAJIFaH 3JIeKTUBTI MoHAep / DJIeKTUBHbIE THCIIUILTHHBI 1JIs1 cTyaeHToB 2 Kypca/ Elective disciplines

for 2nd year students

AKypunanucmin kaciou Kvizmeminoezi anemoik aoeouem/ Mupoeas numepamypa 6 npogheccuoHanbHou
deamenvrocmu xcypruanucma/ World literature in professional aktiviby of journalist

Oky makcamut / Yueonan yenv/ Purpose

OJNeMIIIK oedu YAEpICTiH, YITTHIK Tapux ICH
MOJICHUETTIH MOHI, TaOufaThl, OarbITTApHI,
dopmanapel, Heri3ri KeseHuepi Typaibl Oimimi

@opMHUpOBaHME  3HAHMM  CYIUHOCTH,  IPUPOABL,
HafpaBieHud, (OpM, OCHOBHBIX 3TallOB MHPOBOIO
JUTEPATYpHOrO IPOLECCa, HANMOHAIBHON HMCTOPUU H

Formation of knowledge of the essence,
nature, directions, forms, main stages of the
world literary process, national history and

- Kazak, opwic, aFbUIINIBIH TUIACPIH, FHUIBIMU
3epTTey IKOHE aKaJEeMUSUIBIK Kazy oOMICTEpiH
MEHIepY, CBIHIApIbl aybl3lia >KoHEe jkaz0arlia
KOMMYHUKAIHS KYPY;

- OpTYpJil cajajaplarbl aknapaTThl 3epTTey JKOHE
erKed-TerKen  Tangay: HSKOHOMHKA, —Cascar,
OKOJIOTHS, FBUIBIM, MOJICHHET, 6©Hep, CIOpT,
MEeIMIMHA T.0.

- Brnagerh KazaxcKuM, PyCCKUM, AHTIMICKUAM S3bIKAMH,
METOJaMH HAy4YHBIX HCCIECOBAaHUN M aKaJEeMHUYECKOTO
MICbMa, BBICTPaWBaTh KOHCTPYKTUBHYIO YCTHYIO H
MMUCHbMEHHYIO KOMMYHHUKAIIHIO.

- U3yuarp u peTanbHO aHAIM3UPOBATH MH(GOPMALMIO M3
pa3MUUHBIX cep: IKOHOMHKA, TIOJUTHKA, 3KOJIOTHS,
HayKa, KyJIbTypa, UCKYCCTBO, CIIOPT, MEUIIMHA.

KaJbIITACTBIPY, COHAal-aK ©3iHiH FBUIBIMH | KyJIbTYphl, a TaKXKe yMeHHs mpe3cHTaiuu cBoux | culture, as well as the ability to present their
UJIesUIapbIH YCBhIHA O1lTy. HAaYYHBIX UJICH. scientific ideas

Oxkbvimy nomuyceci / Pezynomamul ooyuenusn / Learning outcomes
KypcTbl corTi assKTaraHHAH keiiin | ITocue yCHEemHoro 3aBepIIeHHSs Kkypca | After successful completion of the course,
olriMamymbLIap od0yuyarwmmecsi OyayT students will be

- Master Kazakh, Russian, English languages,
methods of scientific research and academic
writing, build constructive oral and written
communication.

- Study and analyze in detail information from
various spheres: economics, politics, ecology,
science, culture, art, sports, medicine.

Ipepexeuzummepi / Ipepexeuzumot / Prerequisites

[IleTen )KypHaIMCTHKACHI

\ 3apyOexHasi )KypHaJIUCTHKA

| Foreign journalism

Kypcmuiy kvickawa mazmynnt / Kpamrkoe codepircanue kypca/ Course summary

VakpIT I©€H KEHICTIK KOHTEKCTIHAerl onebu
HIbIFAapMaHbl KaObU1ay. Ope0uerTeri Kepkem
cyper 1meH (GWIOCODUSIIBIK ONIBIH  JTaMYBI.
KepkeM MOTIHHIH €peKIIeNiri MeH OpTYpJIUIiri.
Kepkem onebuer mneH IKypHaJIUCTHKAJAFbI
Tapuxu (pakTigep MEeH TYJIFaltapablH OOBEKTHBTI
KopiHicl. ©OnedueT MeH KypHaJIMCTHUKaIarbl
caTHpalbIK >kKaHpiap. XX Facelp 9feOueTiHeri
TiI JIaFTApPBICHI. Mapcenb [IpycTThiH
MOHYMEHTaJIAbl CyOBeKTUBTUIr. CbhIH XKoHE
OHBIH QJIEMJIK 97Ie0MeT TapuXbIHAFbI POJIL.

Bocrpusitue ~ nurepaTypHOTO  TNPOM3BENCHHS B
KOHTEKCTE BPEMEHM W IpOCTpaHcTBa. PasButue
XYyJO0KECTBEHHOr0  M300pakeHuss U (GuiIocopckoit
MbIcIM B JuTeparype. OcobeHHOCTh U pazHoOoOpasue
XyJ0’KeCTBEHHOro TeKkcTa. OOBEKTUBHOE OTpaxKeHHE
HUCTOPUYECKUX daxToB " MIEpPCOHAINN B
XYIOKECTBEHHOM JIUTEpPAType W B IKYPHAJIUCTHUKE.
Carupuueckue KaHpbl B JIUTEPAType U KYpPHAIUCTUKE.
Kpusuc  s3pika B gjureparype XX Beka.
MonymenTaneHblll  cyObekTHBH3M Mapcens Ilpycra.
Kputuka u ee poiab B ICTOpUH MUPOBOM JIUTEPATYPHI..

Perception of a literary work in the context of
time and space. The development of artistic
representation and philosophical thought in
literature. Peculiarity and diversity of the
artistic text. Objective reflection of historical
facts and personalities in fiction and in
journalism. Satirical genres in literature and
journalism. The crisis of language in the
literature of the twentieth century. The
monumental subjectivism of Marcel Proust.
Criticism and its role in the history of world
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| literature.

Ilocmpexsusummepi / Ilocmpexeuzumot/ Postrequisites

|

bazoapnama scemexuici / Pykosooumens npozpammsl/ Programme manager

Myxan6etxanoBa A.P

CyneiimeHnoBa A.D.




Kaszipei Kazakcmannviy nyoauyucmuxacwl/ Cospemennan nyoauyucmuka Kazaxcmana/ Modern journalism of Kazakhstan

OKy makcamut / Yueonan yenwv/ Purpose

Fruieimu MOTIHACP1 (makananap, accenep,
HIBIFAPMANIBUIBIK  JKYMBICTAp) JKacay JaFabUIapbiH,
Oacmta  koHe  onekTpoHAsIK  BAK-TBI,  Kazipri

JKYPHAJIUCTIK TIpaKkTHKa (aKTUIEpIH Tajljgay KoHE
Oaramay marapuTapbiH, Ka3zakcTaH MyOTUITUCTHKACHL,
OHBIH HETI3T1 (PYHKIUSIApHI, TYpPJEpl MEH >KaHPJIBIK
HBICAHJAPbI, THIMIUTITIHIH KaruIaTTapbl MEH HETi3Ti
KpUTEpUIIepl Typalibl OUTIM MEH TYCIHIK Oepy KoHe
Ka3aKCTaH/IBIK IMyOTUIIUCTHKAHBIH KAJIBINTACY TapUXBI,
OHBIH TapUXU JaMYBIHBIH HETI3T1 Ke3eHJIepi, ©31HIIK
€PEeKIIeNiri Typasibl ©3iHIH FBUIBIMH UACSIIAPBIH YChIHA
OlTy JaFrapUIapbIH KAJIBIITACTHIPY.

@dopMHUpOBAaHUE HABBIKOB CO3/IaHUS HAYYHBIX
TEKCTOB (cTaTed, 93cce, TBOPYECKUX padorT),
HABBIKOB aHalIW3a W OLEHKH TIEYaTHBIX W
anekTpoHHblx CMMU, dakToB coBpeMeHHOI
KYPHAITHCTCKON MIPAKTHUKH, 3HAHUS u
npencraBieHus o nyonunuctuke Kasaxcrana, eé
OCHOBHBIX (DYHKIUSX, BHUJAX U IKAHPOBBIX
dbopMax, MPUHIUIAX U OCHOBHBIX KPHUTEPHSIX
3(pGEKTUBHOCTH W YMEHHUS MPE3CHTALUN CBOUX
HAy4YHBIX HUJEH O MCTOPHUH CTAHOBJICHHS
Ka3aXxCTaHCKON MyONIUITUCTUKHU, €€ OCHOBHBIX
ATamax UCTOPHUUECKOT0 pa3BUTHS, CBOCOOpa3nu.

Formation of skills of creating scientific texts
(articles, essays, creative works), skills of
analysis and evaluation of print and electronic
media, facts of modern journalistic practice,
knowledge and understanding of the
publicism of Kazakhstan, its main functions,
types and genre forms, principles and main
criteria of effectiveness and ability to present
their scientific ideas about the history of
formation of Kazakhstan publicism, its main
stages of historical development, originality.

Oxkbvimy nomuxceci / Pesynomamul ooyuenusn / Learning outcomes

KypcTsl ¢oTTi assKTaraHHaH KeiliH OiiMaaymbLiap

- ONIEMJIIK JKOHE OTaH]IbIK KYPHAIMCTUKAHbBIH HET13I1 1aMy
TeHCHIMSUIAPBIH, TaHBIMAJ MyOMUIMCTEPIIH
HIBIFAPMAIIBUIBIFBIH ~ OLTy,  JKypHQJIUCTIK  KBI3METTE
oeOUeTTIH HeTi3r1 YFbIMIApbIH KOJIIaHy.

- OpTYpIIi cayanap/arbl akImaparThl 3epTTey JKOHE erKeu-
TeKEHl Tajay: SKOHOMUKA, cascar, SKOJOTHUs, FbUIBIM,
MOJICHUET, OHEP, CIIOPT, MEAULIMHA T.0.

IMocae ycmemHoro
odyuyarwimuecs OyayT
- 3HaTh OCHOBHBIE TCHACHIMU Pa3BUTHA MI/IPOBOI\/JI
A OTEYECTBECHHOM KYPHAIIUCTUKH, TBOPYCCTBO
W3BECTHBIX IMYOJHUIIMCTOB, MCIIOJB30BaTh 0a30BbIC

3aBepleHHs]  Kypca

IIOHATUS ~ JIUTEPATyppl B KYPHAIUCTCKOU
JIEATENbHOCTH.
- IM3ywarp w®  JeTanbHO — AHAIM3MPOBATH

UH(OpMaIMIO U3 Pa3IUYHBIX chep: SKOHOMHKA,
MOJIMTHKA, SKOJIOTHUS, HayKa, KyJIbTypa, UCKYCCTBO,
CIOPT, METUIIMHA.

After successful completion of the course,
students will be

- Know the main trends in the development of
world and national journalism, creativity of
famous publicists, use basic concepts of
literature in journalistic activity.

- Study and analyze in detail information from
various spheres: economics, politics, ecology,
science, culture, art, sports, medicine.

Ipepexeuzummepi / Ilpepexeuzumot / Prerequisites

Kazak »KypHaJIMCTUKACBIHBIH TapUXbI

Hcropust Ka3axCKOM )KYpPHAIMCTUKHU

| History of the Kazakh journalism

Kypcmuiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

XX FachIp/bIH €KIHII KapThICBIHAAFE Ka3akcTaHHBIH
nyonumuctukacel. b. MaiinmuH KypHamuCT-myOauuucT
peTiHze. XX FachIPJIbIH 80-KbU1IapbIHIaFbI
x)ypHanuctuka. Kaiita kypy ke3eHingeri KazakcraHHbIH
MyOJTUIIUCTUKACHL. Toyenci3aikTiH AJTFAITKEI
OHXKBUIIBIFBIHAAFEl  Ka3aKCTaHHBIH MyOIUIIUCTHKACH.
®enpeton  KazakcTaHHbIH ~— Kasipri  OacrmacesiHge.

[Ty6nuuucTuka Kaszaxcrana BTOPOH
nojsoBuHel XX Beka. b. Malnun Kak
KypHaTUCT-yonuuuct. OCOOEHHOCTH Pa3BUTHS
nyonuuctuku B 1950-1970 rr. IlyOaunucruka

B 80- rompr XX Beka. [lybmunmcruxa
Kazaxcrana B MEepUOT MIEPECTPOMKH.
[TyOnumucruka Kazaxcrana IIEPBOTO

Publicism of Kazakhstan in the second half of
the twentieth century. B. Mailin as a
journalist-publicist. Features of development
of publicism in 1950-1970. Publicism in the
80-ies of the twentieth century. Publicism of
Kazakhstan  during Perestroika period.
Kazakhstan publicism of the first decade of
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Kirarmma. necsatuietuss  HesaBucumoctu.  Denseron B | independence. The feuilleton in the modern
coBpemeHHo# nmeuatn Kazaxcrana. [Tamdier.. press of Kazakhstan. Pamphlet.

Ilocmpexsusummepi / Illocmpexeuszumot/ Postrequisites

bazoapnama scemexuiici / Pykosooumenwv npozpammst/ Programme manager

Myxan6erxaHoBa A.P | MyxanOeT:xanoBa A.P. | -




KyKoiK Heziz0epi scane coloaiinac #eemMKopavlKKa Kapceovl maoenuem / OCHO6bl npasa u AHMUKOPPYRYUOHHOU KY1bmypol /

Basics of Law and Anti-Corruption Culture

Oky maxcamul / Yueonas yenw / Purpose

Cpi0aiiiac  KEMKOPJIBIKKA  KapChl  1C-KUMBLI
OOWBIHINIA KYKBIKTBIK OUTIM JKOHE a3aMaTThIK
YCTaHBIM JKYHECIH KaJIBIITACThIPY.

CdopmupoBaTh CHCTEMY TMPABOBBIX 3HAHUH M
rpaXJaHCKOW MO3ULMU 1O NPOTHUBOAECHCTBUIO

KOPPYIIIHH.

Form a system of legal knowledge and a
civil position on combating corruption.

Oxvimy naomuoiceci | Pezyiomameut o6yuenus | Learning outc

omes

Kypcersl CITTI KeHiH
OisiMmanymsLIap

- KazakcTaHHbBIH KOJJaHBICTAFbl 3aHHAMACHIHBIH
Herisri  epexenepiH, MemiekeTTik Oackapy
OpTraHJIapbIHBIH KYWECIH, COHJai-aK chlbaiac
KEMKOPJBIKKa KapChl  1C-KUMBULABIH ~ MOHIH,
ceberrepi  MeEH  IIapajaphlH, cei0aiinac
KEMKOPJBIKTBIH MOHI KOHE OHBIH Maiina 0oy
cebenTepi;  cplOalIac  KEMKOPJBIK  KYKBIK
OY3YIIBUIBIKTAP VIIIH MOPaJbIbIK-aJaMI€pIILTIK
KOHE KYKBIKTBIK IKAayalnKepHIUTiK —[Iapaiapbl
TYCiHETIH 00JIaIbI;

- OKHWFaJap MEH OpEKeTTepil 3aH TYPFBICHIHAH
TaJJanibl;

- HOPMATHUBTIK aKTUIEpAl KOJJaHy, COHIah-aK
cpifaiinac  >KEMKOPIBIKTBIH ~ alJbIH  allyJbIH
pyXaHHM-aJaMIepIILTIK TETIKTEPIH KOJIIaHaIbI;

- TYpJi KYKaTTapra KYKBIKTHIK Talfay >Kyprizy
JaFIbUIAPEI, CHIOAMIAC KEMKOPJIBIKKA KapChl
MOJICHHETTI )KETUIAIPY aFAbUIaphl Naiaanany;

- ©3 eMipiHae chlbaiiiac KEMKOPJBbIKKAa KapChl
KYKBIKTBIK OLTIMI1 KOJIaHY;

- MOpPAIBJIBIK CaHa KYHIBUIBIKTAPBIH ICKE achIpy

aAsIKTaraHHaH

KOHE KYHJIENIKTI TPAKTUKaJa aJaMrepIilik
HOpMaJlapblH  yCTaHy; JkKacTap  apachlHAa
chl0aiilac  JKEMKOPJIBIKKA  KapChl ~ MOJIEHHUET

JIEHTeliH apTThIpy OOMBIHIIA JKYMBIC JKacay.

Mocae ycmeumHoro
oOyyarommuecst Oyayt
- MMOHUMATh OCHOBHBIE MOJIOKEHUS
JIEMCTBYIOLIEr0 3akoHojaTenbcTBa Kazaxcrana,
CUCTEMY OpraHoB roCy/1apCTBEHHOIO
YIOPaBJICHUS, a TAKXKE CYIIHOCTb, IPUYMHBI U
Mephl MTPOTUBOJICUCTBUS KOPPYIIIHMH; CYITHOCTb
KOPPYILUMUHA M MNPUYUHBI €€ MIPOUCXOXKICHHUS;
MEpYy MOpPaJbHO-HPABCTBEHHOM W MPaBOBOM
OTBETCTBEHHOCTHU 3a KOPPYILUOHHBIE
MpaBOHAPYIICHUS

- aHAJIM3UPOBATH COOBITUS U JCUCTBUA C TOUYKHU
3peHuUsI NpaBa;

- MPUMEHSITh HOPMATHBHBIE aKThl, a TaKXe
3aJIeCTBOBATh JTyXOBHO-HPABCTBEHHBIE
MEXaHU3MbI IPEJOTBPALLEHUS KOPPYIILINH;

- WCIOJIb30BaTh HAaBBIKM BEJIEHUS TPABOBOTO

3aBeplIeHus  Kypca

aHaIM3a paA3IMYHBIX JJOKYMEHTOB, HaBBIKAMU
COBEPILECHCTBOBAHUS AHTUKOPPYILIHOHHON
KYJIBTYDBI;

- IMPUMCHATH B cBOEH KHU3HCACATCIbHOCTHU
IIPABOBBIE 3HAHUS MPOTUB KOPPYILUHY;

- PCaIN30BLIBATH IOEHHOCTH MOpaJIbHOTO
CO3HAHMA U CJIEJ0BATH HPAaBCTBEHHBIM HOPMaM B
MMOBCETHEBHOM IIPaKTUKE; paboratb HaJ
MOBBIIEHUEM  YPOBHS  aHTUKOPPYILMOHHOMN
KYJbTYPbI B MOJIOAECKHOMU Cpeie.

After successful completion of the course
students will

- understand the main provisions of the
current legislation of Kazakhstan, the system
of public administration, as well as the
essence, causes and  anti-corruption
measures; the essence of corruption and the
reasons for its origin; the measure of moral
and legal responsibility for corruption
offenses;

- analyze events and actions from the point
of view of law;

- apply regulations, as well as use spiritual
and moral mechanisms for preventing
corruption;

- use the skills of conducting legal analysis
of various documents, skills of improving
the anti-corruption culture;

- apply legal knowledge against corruption
in their life;

- realize the values of moral consciousness
and follow moral norms in everyday
practice; work to increase the level of anti-
corruption culture among youth
environment.

Kypcmoty kbickaua mazmynst/ Kpamkoe codepacanue kypca | Course summary

MeMIIeKeT MeH KYKbIKTBIH Heriri yreiMaapsl MeH | OCHOBHBIC MOHATHS M KATErOpUH rocyaapcTsa u | Basic concepts and categories of state and
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Kareropusuiapel. KYKBIKTHIK KapbIM-KaThIHACTAP.
KP KOHCTUTYIUSIBIK KYKBIFBIHBIH Herizaepi. KP
OKIMIITIK JKOHE KBUIMBICTBIK KYKBIK HETi3lIepi.
KP A3aMatThIK KYKBIK HET131epi.

"Csi0aiinac »KeMKOPJBIK" YFBIMBIHBIH TEOPUSIIBIK-
omicHaManbIK Herizaepi. Cribaiinac )KeMKOPIIBIKKA
KapChl iC-KMMBUT MIAPTHI PETiHIE Ka3aKCTaHIBIK
KOFaMHBIH QJIEYMETTIK-9KOHOMHUKAJIBIK
KaThIHACTAPBIH XeTUIIipy. Chi0aiinac >KeMKOPIIBIK
MIHE3-KYJIBIK ~ TaOWUFATBIHBIH  ITCUXOJIOTHSIIBIK
epekmenikrepi. Cpi0aiinac KeMKOPIIBIKKA KapChl
MQJIEHHETTI KAJIBIIITACTHIPY. CriOaiinac
KEMKOPJIBIKKAa KapChl 1C-KHUMBUI MOCeIeNepiHie
MEMJICKET TEeH KOFaMJbIK YHBIMIAP/bIH ©3apa ic-
KUMBLIBL.

npaBa.  [IpaBoBele  oTHOmeHHs.  OCHOBBI
KOHCTUTyIIMOHHOro  mpaBa PK.  OcHoBbI
aJMUHHCTPATUBHOIO U YroyiopHoro mnpasa PK.
OcHOBBI rpaxaaHckoro npasa PK.
TeopeTnko-MeTo0JI0TMYECKUE OCHOBBI IIOHATHUS
«xoppynuuuy». COBEpIICHCTBOBAaHUE COLIMAJIBHO-
SKOHOMHUYECKUX OTHOIICHHM  Ka3axXxCTaHCKOIO
oOmiecTBa Kak YCJIOBHS  MPOTHUBOACHCTBHIO
koppynuuu. [lcuxomorndyeckue 0coOEHHOCTH
MIPUPOJIBI KOpPPYILHUOHHOTO MIOBEJICHUS.
dopMupoBaHue AHTUKOPPYILIHOHHON
KylIbTypbl. B3aummopneicTBue rocymapctsa H
OOLIIECTBEHHBIX ~ OpPraHu3alluii B BOIPOCAxX
MIPOTUBOICUCTBUS KOPPYIILIUU.

law. Legal relations. Fundamentals of
constitutional law of the Republic of
Kazakhstan. Fundamentals of administrative
and criminal law of the Republic of
Kazakhstan. Fundamentals of civil law of
the Republic of Kazakhstan.

Theoretical and methodological foundations
of the concept of "corruption”. Improvement
of socio-economic relations of the Kazakh
society as a condition for combating
corruption. Psychological features of the
nature of corrupt behavior. Formation of an
anti-corruption culture. Interaction of the
state and public organizations in anti-
corruption issues.

Bazoapnama scemexuwiici | Pykosooumens npozpammot / Programme manager

baiitacoBa M.K.

Ay06akuposa 3.b.

Ay0akuposa 3.b.

AKon0zus Hcane mipwinik Kayincizoici / Ikonozus u 6ezonacnocme ncusnedesmenvrocmu / Ecology and Life Safety

OKy maxcamot / Yueonasn yenn/ Purpose

TexHocdepa MeH TaOUFH dKOXKYHenep
KBI3METIHJIET1 KayiNTi )KOHE TOTEHIIEe KayiMTi
JKaraiapaa ce3y Kabuierrepl xoHe
9KOKOPFayIbIK OWJIay/Ibl KABINTACTHIPY

cDOpMPIpOBaHI/IC OKO3allUTHOI'O  MBINIJICHUS
CIIOCOOHOCTHU npeaAynpeIKIACHUSA OITIaCHBIX

u
n

Yype3BbIYAIHBIX CUTyalUd B (QYHKIIMOHUPOBAHUU

IPUPOJHBIX IKOCUCTEM U TEXHOC(hEphI

Formation of eco-protective thinking and
the ability to prevent dangerous and
emergency situations in the functioning of
natural ecosystems and the technosphere

Oxvimy nomuoiceci / Pezyiomamut 00yuenus | Learning outcomes

Kypcrsi CITTi KeiliH
oitiMmanymbLIap

-9KOJIOTUSIHBIH, TIPIILTIK KayinCi3irit MeH
TYPaKThI 1aMy/IbIH HET13T1
TYKBIpbIM/IaMaJiapblH, aHTPOIIOT€H/IIK
KBI3METTIH QJICYMETTIK-3KOJIOTHSUIBIK CalIapbIH
TYCIHY;

- OJIApJIbIH JKal-KYWIHIH KayinTi ACHTeHiHIH

asiKTaraHHaH

Mocae YCIELIHOI 0
o0yuarommecsi OyayT

3aBeplICHUs

Kypca

- ITIOHUMaTh OCHOBHBIE KOHIEIIMHA DSKOJIOTHH,
0€30MacHOCTH KU3HEAESITEIIbHOCTH, YCTONYHBOTO
Pa3BUTHS; COLIMAIBHO-IKOJIOTHYECKUE TOCIEACTBUS

aHTp0HOFeHHOﬁ JCATCIIBHOCTH,
MNPUMCHATH HN3YUCHHBIC
Pa3sBUTHA n yCTOﬁ‘II/IBOCTH

PUPOJHBIX

3aKOHOMCPHOCTH

u

After successful
course students will
- understand the basic concepts of ecology,
life safety, sustainable development; socio-
ecological consequences of anthropogenic
activities;

- apply the studied patterns of development
and sustainability of natural and man-made

completion of the
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TYBIHAAYBIHBIH AJIJIBIH ATy YIIiH TAOUFH KOHE
TEXHOTCH/IIK JKYHEeJIEp/IiH 1aMybl MCH
OPHBIKTBUIBIFBIHBIH 3€P/ICICHICH
3aHIBUTBIKTAPIH KOJIJIaHY;

- iICKE aChIPBUIFaH KOHE BIKTUMAJ KayilTep/IiH
Tepic 9CEPiH JKOHE OJIAP/IbIH JICHIeHIICPiH,
AHTPOTIOTEH/TIK KbI3MET ToyeKenaepin Oaranay;

- TexHOC(hepaHbIH KayiNCi3IriH apTThIPY
OOWBIHINIA iC - ITapaapAbl JKOCHapiay;

-63 OCTIHIIIE KYMBIC iCTeY, KOMaHAa/1a )KYMBIC
icTey, IenimM Kaobliay, ChIHU oiay, U(PIbIK
YKOHE aKIapaTThIK-KOMITBIOTEPIIIK
TEXHOJIOTHSUIAPIBI KOJIaHy, aKIapaTieH )KYMbIC
ICTey JaFIblIap/bl KOJIAHbBIHBI3.

TCXHOI'CHHBIX CHUCTEM JJIsL
BO3HHUKHOBCHHUA OITACHOI'O YPOBHS UX COCTOSAHUSA,
- OLCHUBATh HCTraTUBHOC

UX YPOBHH, PUCKH aHTPOIIOT€HHOU JEATEIbHOCTH;

- INUIAHUPOBATHL MCPOIIPHUATHA 110 ITOBBIIICHUIO

6e3omacHOCTH TeXHOC(hEPHI;

- YICTIIOJIb30BAaTh HABBIKH CAMOCTOSTEIIFHOM pa6OTI>I,

paboThl B KOMaH/E, IPUHSITHSI PELICHUH,

KPUTHYCCKOI'O MBIINIJICHUS, IPUMCHCHUSA LII/I(i)pOBBIX

¥ MTHPOPMAITMOHHO-KOMITBIOTEPHBIX TEXHOJIOTHIA,
paboThI ¢ HHPOPMAITHECH.

MIpeRyNPEXKIECHUS

BO3J€HCTBHUE
pEaAM30BaHHBIX W TOTCHIMAIBHBIX OMACHOCTEH W

systems to prevent the occurrence of a
dangerous level of their condition;

- assess the negative impact of realized and
potential hazards and their levels, risks of
anthropogenic activity;

- plan measures to improve the safety of
the technosphere;

- Use skills of independent work,
teamwork,  decision-making,  critical
thinking, the use of digital and information
and computer technologies, working with
information.

Kypcmuiy kvickawa mazmynot / Kpamkoe codepicanue kypca | Course summary

Aytakonorusi.  [emdkonorus.  CHHAIKOIOTHSL.
Buocdepa-noochepanbik koHenuscel. Taburu
pecypcTapbl JKOHE OlapAbpl THIMJI Maiianany.
Kasipri sxkahaH b SKOJIOTUSIIBIK JKOHE
QJIEYMETTIK -9KOJIOTHSIBIK Moceneep.
Kopuraran opta skoHe TypakTel qamy. Kazakcran
TYpPakKThl JaMy >KOJbIHAA. JKackll 5KOHOMHKA.
Komaiiner Toyekenmid koHienmusicel. Kayinri
KOHE  3UAHABI  (AKTOpJAPIBIH  JKIKTENYi.
TeteHmie >xarmaimap Ke3iHAETl 1C-KUMBUIIAP
peTTiri

Ayrakonorusi.  Jlemdkonorus.  CHHIKOJIOTHSL.
buocdepno-noochepnas xonuenmus. [Ipuponnsie
pecypchl U pallMOHAIBHOE MPHUPOAOIOIE30BaHHUE.
['mobGanmbHbIE  DKOJIOTHMYECKHE W COIMAIBHO-
OKOJOTUYECKHUE  TMPOOJEMBI  COBPEMEHHOCTH.
Okpyxaromasi cpela M yCTOHYMBOE pa3BUTHE.
Kazaxcran Ha myTM K YCTOWYMBOMY Ppa3BUTHIO.
3eneHasl SKOHOMHUKA. KoOHIENIMs MpHeMIeMoro
pucka. Knaccudukanmsi omacHbIX W BpETHBIX
(bakTopoB. [Topsmox nercTBuit pu
Ype3BBIYAHHBIX CHTYaIUIX

Autecology. Demecology.  Synecology.
Biosphere-noosphere  concept.  Natural
resources and rational use of natural
resources. Global ecological and socio-
ecological  problems of our time.
Environment and sustainable development.
Kazakhstan is on the way to sustainable
development. Green economy. The concept
of acceptable risk. Classification of
dangerous and harmful factors. Emergency
procedures

Bazoaprama sncemexuiici | Pykosooumens npozpammer / Programme manager

XKoxkymesa 3.I

Koxesunkos C.K.

‘ Koxesunkos C.K.
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DKoHOMUKA dcaHe KacinKepiK He2iz0epi / OcHosbl akonomuku u npeonpunumamennvcmea | Basics of economics and business

OKy makcamut / Yueonasn yenn/ Purpose

CamayaTThl SKOHOMHUKAQJIBIK OHJIay KYHeECiH,
OocekenecTik  opTana KOCIOPBIHAAPIBIH
TaOBICTHI KOCIIKEPIIiK KBI3METIH
YUBIMIACTBIPYIBIH TEOPHSITBIK KOHE

TOXKIPUOECIIK JaFIbUIAPBIH KAIBIITACTHIPY.

dopMupoBaHue SKOHOMHUYECKOI'O oOpa3za
MBIIUICHUS, TEOPETUYECKUX U MPAKTHUYECKUX
HaBBIKOB OpraHu3aLNH YCIEIIHON
MpeANPUHUMATENIbCKOMN NeSATEIbHOCTH

MPEINPUATHIT B KOHKYPEHTHOM cpesie

Formation of an economic way of thinking,
theoretical and practical skills of organizing
successful  entrepreneurial  activity of
enterprises in a competitive environment

Oxvimy nomuoiceci / Pesyiomamet o0yuenus | Learning outc

omes

Kypcersl coTTi asiIKTaraHHaH Keilin
OisiMmanymsLIap

- Ka3ipri 3aMaHfbl 5KOHOMUKA TPUHIMIITEPI MEH
3aH/IBUIBIKTapIbIH KbI3MET eTUTyiH,
HSKOHOMHUKAJIBIK ~KaTEropusjiap, MHUKPO IKOHE
MaKpoJAeHIrenaeri YFBIMJIBIK anmnaparThl
TYCIHE;

- DKOHOMHUKAJIBIK JKaFIai bl Tal ai/bl;

- KOCIMKEpIiK KBI3METTIH OChl HeMece 0acka
TYpJIepiHiH 0a3ajbIK MpoLecTepiH OeNriaeii;

- TaOBICTBl KACIMKEPIIIK KbI3METiHE MiHe3[eMe
Oepeni;

- Ou3Hec-)Kocmap bl KYPaJIbl )KOHE YCHIHAJIBI;

- amraH OuriMzaepiH mMmalganbl  KOCIMKEPIiK
KBI3MET YIIIiH KOJITaHa/IbI;

- KOCIMKEpINiK KbI3METTI SKOHOMHKAIBIK >KOHE
QJIeyMETTIK OacKapy cajlachlHIa AYPHIC IIEIIIM
KaObLIIall amaapbl.

Ilocye 3aBepuieHust Kypca o0yuaroniuecs
oyayr

- MIOHUMATh HIPUHLIUIIBI u 3aKOHBI
(GYHKIIMOHUPOBAHMSI COBPEMEHHOM JKOHOMUKH,
SKOHOMHUYECKUE KaTeropuy, ITOHATUNHBIN
arnrmapaT Ha MUKpPO- U MAaKpPOYpPOBHSIX;

- aHaJIM3UPOBATh IKOHOMUYECKYIO CUTYALIHIO;

- BBIJENATH 0a30BbI€ MPOILIECCHI TOrO WM HHOTO
BU/JIA MPEANPUHUMATEIIbCKON JESITEIbHOCTH;

- J1aBaTh XapakTEPUCTUKY  YCHEIIHOCTH
IpeIIPUHUMATEIBCKON 1€ TENbHOCTH,;

- COCTaBIIATh U MPE3EHTOBATH OU3HEC-TIJIAHbI;

-  IpUMEHATb  TOJyYEeHHbIE€  3HAaHUA TS
MOCTPOCHUSI MPUOBLIBHON NMpeANpUHUMATEIbCKON
JIeSITEIIbHOCTH;

- NPUHMMATh NpPaBUIbHbIE pEIIEHUs B 00IacTH
HSKOHOMHUYECKOTO M COLMAIBHOTO YIpPaBIIEHUS
IPEITPUHUMATEIBCKON 1EATENbHOCTH

After successful completion of the course
students will

- understand the principles and laws of the
functioning of the modern economy,
economic categories, conceptual apparatus
at the micro and macro levels;

- analyze the economic situation;

- identify the basic processes of a particular
type of entrepreneurial activity;

- make and present business plans;

- apply the acquired knowledge to build a
profitable business;

- make and present business plans;

- apply the acquired knowledge to build a
profitable business;

- make the right decisions in the field of
economic and social management of
entrepreneurship

Kypcmuiy kbickawma mazmynot / Kpamkoe codepicanue kypca | Cou

rse summary

OKOHOMUKaHBIH ~ KbI3MET  €TyiHIH  ipredii
mocenenepi. Kanurtan. CypaHbICc TI€H YCBIHBIC
HapbIFbl.  bocekenecTik  JkKoHE  MOHOIOJUS.
Kacinkepiik: TycCiHITl, MOHI, HEri3ri Typiepi
KOHE YWBIMIIACTBIpY HblcaHgapel. Kacinkepuik
KbI3METTerl Toyekenaep. KoMMepuusIplk Kymust
XKOHE OHbI Kopray Tocuigepi. Kocinkepriikx
KbI3METTI Kap KbUIAHJIBIDY. Kacinkepik

DyH1aMEHTaIbHbIE poOIeMBI
(GYHKIIMOHUPOBAHUSI ~ SKOHOMHKH. Kanwurai.
Pemok Cropoc m npennokenue. KonkypeHuus un
MoHononusA. [IpeaqnpuHUMATENbCTBO: TOHSTHE,
CYIIHOCTb,  OCHOBHBIE  BUABI U  (OpPMBI
opraHmsanuu. PHCKM B NIpeanprHUMATEIbCKOU
nesirenbHOCTH. KomMMepueckast TaifHa U CIOCOOBI
ee 3aIUTHI. DUHAHCUPOBAHKE

Fundamental problems of the functioning of
the economy. Capital. Market Supply and
demand. Competition and monopoly.
Entrepreneurship: the concept, essence,
main types and forms of organization. Risks
in business activity. Trade secrets and ways
to protect them. Financing of entrepreneurial
activity. Culture  and  ethics  of

13




MOJICHUETI XKOHE ATUKACHI. IpeANpPUHUMATENBCKON JesiTenbHocTH. KynbTypa | entrepreneurship.
U OTUKA [IPEAIPUHUMATEIbCTBA.

Bazoaprama ncemexuiici | Pykosooumens npozpammet / Programme manager

baszutoBa U.A. ‘ Hypaxwmerosa I'.C. | Hypaxwmerosa I'.C.
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Kowobacwwinwik necizoepi / Ocnoewt tudepcmea / Basics of Leadership

OKy makcamut / Yueonasn yenn/ Purpose

CTyaeHTTepiH KOmOacIIbIIBIK KaCHETTEPl,
CTHJIBAEP/, KOCIMOPBIH, aiiMaK >KOHE Kb €Il
JNEHreHiHae ocep €Ty  OMICTepiH  THIM/II
naiiianany apKbUIbl aJlaMIap/IbIH MiHE3-KYJIKBIH
JKOHE e3apa OpeKeTTeCyiH THiMIl Oackapy
ozlicTeMeci MEH NMPaKTHUKAChIH MEHTepyi

OmiazicHue  CTYJGHTAaMH  METOJOJIOTHEH U
IIPAKTUKOMN 3 PeKTUBHOTO yIIpaBJICHUS
MOBEJICHHEM M B3aMMOJICHCTBHEM JIIOJICH ITyTeM
3¢ (HeKTHBHOTO WCIIONIb30BAHUS  JIUJIEPCKUX
Ka4yecTB, CTHJICH, METOJIOB BIIMSHHUS Ha YpPOBHE
OPEINPUSTHSI, PETHOHA U CTPAHbI B LIEJIOM

Exploration the methodology and practice of
effective management of behavior and
interaction of people by effective use of
leadership qualities, styles, methods of
influence at the level of the enterprise, the
region and the country as a whole

Oxvimy nomuaiceci / Pezyiomameut 00yuenusn | Learning outc

omes

Kypcrbl CoTTI asiKTAaFAHHAH KeliH
oiniMasymbLIap

- OackapyablH  OapiblK  JeHreusepiHferi
yiBIMIaparel  KOMIOACHIBUIBIK — MOceJeNepiH
TEOPHSUIBIK ~ JKOHE  MPAKTUKAIBIK  IIEIIyre
FBUIBIMA KO3KapacThlH MOHI MEH oJicTepiH
TYCiHY;

- OackapylbUIBIK MIHACTTEPl WIeNly VIIiH

KOII0aCIIBbUIBIK, eH OWIIIKTIH Herisri
TEOpUsIIAPBIH KOJIIAHY;
- JKeke OaChIHBIH apTHIKIIBUIBIKTAPbl MEH

KEeMIIUTIKTEPIH ChIHU Oaranay;

- YKBbIMJA JKYMBIC I1CTE€Y; QJIEYMETTIK MaHbI3/Ibl
MocesieNiep MEH yAepicTepil Talaay, TONTBIK
JUHAMUKA  YAEpICTepiH JKOHE  KOMaHJaHbI
KaJIBIIITaCThIPy KaruJaTTapblH Ouly Heri3iHae
TOMNTBHIK KYMBICTBI TUIM/I1 YHBIMIACTHIPY;

- TYJIFaapasbIK, TOTITBIK KOHE
YHBIMIaCTBIPYIIBUIBIK KOMMYHHKaIHsITIAp bl
Tajnjay *oHe kobanay

- ICKepNiK  KapbIM-KaTblHaC  JaFAbUIap]ibl
KOJITAaHBIHBI3; op TYpai KaFaanimapra
OaiimaHpIcTbl  OackapyablH — aidyaH  Typdi
CTUJIBJEPIHE ne ooy, KOII0AaCIIBIIBIK
KacHueTTep/Ii 3eprrey omicrepi MEH

omicTeMeniepiHe, KomOacIIbUIBIK KabimeTTepal

IHocJie 3aBepieHus1 Kypca o0y4yarommecst
oyayT

- TOHUMATh CYINIHOCTh M METOJABl HAay4YHOTO
MOJX0/a K TEOPETHYECKOMY M MPAKTHYECKOMY
pELICHUIO MPOOJIEeM JIUAEPCTBA B OpraHU3AIMIX
Ha BCEX YPOBHSX yIpaBIICHHUS,

- HCIIOJb30BaTh OCHOBHBIC TEOPUU JIMACPCTBA U
BJIACTH JUTSI PEILICHHSI YIIPABICHYECKHX 3a/1a4;

- KPUTUYECKHU OIICHUBATh JIMYHbIC JOCTOMHCTBA U
HE/IOCTATKH;

- paboraTb B KOJUICKTHBE; aHAJIU3UPOBATH
COLIMAIIGHO 3HAYMMBIE TPOOJIEMBI U TIPOIECCHI,
3 GEKTUBHO OPTaHU30BATh I'PYIIIOBYIO pabOTy Ha
OCHOBE 3HAHHS IMPOLECCOB TPYNIIOBON JHHAMUKA
U MIPUHIUIIOB (POPMUPOBAHUS KOMaH/IbI;

- aHAJM3UPOBAThH " MIPOEKTHPOBATH
MEXIJIMYHOCTHBIE, IpYIIOBbIE u
OpraHu3alMOHHBIE KOMMYHUKAIINH;

- HUCHOJb30BAaTh HAaBBIKU JEJIOBOTO OOILICHMS;

MHOFOO6p A3HbIMH CTUIIIMHA YIIpaBJICHUA B
3aBUCHUMOCTH oT Ppa3JINYHBIX CI/ITyaHPlﬁ;
METOJaMHU u METOJUKaAMU HUCcCciaca10BaHUs

JTUAEPCKUX KAueCTB, TEXHOJOTHSIMH DPa3BUTHS
JTUJEPCKUX CIIOCOOHOCTEH

After successful completion of the course
students will

- understand the essence and methods of the
scientific approach to the theoretical and
practical solution of leadership problems in
organizations at all levels of management;

- use the basic theories of leadership and
power to solve managerial tasks;

- critically evaluate personal strengths and
weaknesses;

- work in a team; analyze socially significant
problems and processes, effectively organize
group work based on knowledge of group
dynamics processes and principles of team
formation;

- analyze and design interpersonal, group
and organizational communications;

- possess business communication skills;
diverse management styles depending on
different situations; methods and techniques
of research of leadership qualities,
technologies of development of leadership
abilities
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JaMBITY TCXHOJIOTHJIAPbIHA UC 60J'Iy

Kypcmoin kbickawa mazmynst / Kpamrkoe cooepycanue xkypca | Course summary

KemibacmpIBIKTEIE —~ TaOWFAaTBl MEH  MOHI.
Kembacubibik JKOHE MEHEHKMEHT.
KembacubIbIKTBIH  TOCTYPIIi  KOHIETILUSIIAPHI.
KembacublIbIKTEIH MHHOBAIUSIIBIK
KOHIENIMsUIapel. Tomrap, KOMaHJanap KoHE
KoMaH1a Kypy. KemoacibiHbIH JaMybI.
Osrepictepai  Ky3ere  acelpy  Ke3iHJeri
KemoacbUIbIK. Kembacubuiblk Mocemnenepi.

[Tpupoga u cymHocTs nuaepcTsa. Jluaepcrso u

MEHEDKMEHT. TpaguunoHHbIC KOHIIETIIIUHA
JTUJEpCTBa. MNunoBanmoHHbIe KOHIIEIIIIUHA
JMJIepCcTBa. ['pyninbi, KOMAaH/IbI Hu

KoMaHJ000pa3oBanue. Pa3BuTue nuaepa.

[Tpobnems! muaepcTBa.

JlupepcTBO TpH  OCYIIECTBICHUU HM3MEHEHHH.

The nature and essence of leadership.
Leadership and management. Traditional
leadership concepts. Innovative leadership
concepts. Groups, teams and team building.
Leader development.

Leadership in the implementation
changes. Leadership issues.

of

Bazoaprama scemexuiici | Pykosooumens npozpammet / Programme manager

Ecimxau I'.E.

‘ ToOsut0B K.T.

ToOsu10B K.T.
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Kapoicoinvlk cayammotnvlk Hezizoepi / Ocnoewl punancoeout zpamomnuocmu/ Fundamentals of financial literacy

OKy makcamuwt / Yueonan yenwv/ Purpose

CTYICHTTEP/C JKEKE Kap)KbIFa KATHICTHI IIIEIIIM
KaObUIIay Ke31HAEC YTBIMIBI Kap)KbLIBIK MiHE3-
KYJIBIKTBI JIAMBITY, COHBIMEH KaTap IU(PIBIK
TEXHOJIOTUSUIAP/IbI KOJIJJAaHY apKbLIbl KaPXKbUTBIK
KBI3METTEP/ll TYTHIHYIIBLIAP PETIHAE OJIAPIbIH
KYKBIKTappl ~ MEH  MYJAJCNEpiH  KOprayFa
OaiiJIaHBICTBI  TIPOLECTEPJl CBHIHU  TYPFBIIAH
Oarasnay >KoHE Tajjaay KaOuIeTiH JaMBITYy.

dbopMUpOBaHHE Y OO0YJAIOIIMXCS PAIlOHATb-
HOTO (DMHAHCOBOTO IMOBEICHUSI TIPU MPUHATHH
pelIeHnH, KacaroIIUXCsl TUNYHBIX (PUHAHCOB, a
TaK)Xe CIOCOOHOCTH KPUTHYECKH OIICHHUBATH
W aHAJM3UPOBATh IMPOLECCHI, CBA3aHHBIE C
3alIMTON MX TMPaB U HUHTEPECOB B KA4yECTBE
norpedureneii (GUHAHCOBBIX YCIYT MOCPEI-
CTBOM HCIIOJIb30BaHMS B TOM 4HuCie Iudpo-
BBIX TEXHOJIOTHH.

formation of students' rational financial behavior
when making decisions related to personal financ-
es, as well as the ability to critically evaluate and
analyze the processes related to the protection of
their rights and interests as consumers of financial
services through the use of digital technologies.

Okbimy

Hamuoiceci / Pesynomamot 06yuenusn / Learnin

outcomes

Kyperbl ¢oTTi  asikraraHHaH KeiliH Ourim
ajnyubLiIap

- JKCKe JKOHE OTOACBHUIBIK Kap)Kbl CaJlaChIHIAFbI
MOceJIeNiep/Ii ey YIIiH ajFaH OuTiMaepi MeH
JaFIplIapbIH - KOJIJAHyJa TaHBIMIBIK JKOHE

IIbIFapMalllblIBIK OacTaMaHbI KOPCCTY, - XaJIbIK

YIIiH KApKBUIBIK TOyeKeInaep MEH
OaHKPOTTBIKTBI ~ €CKEpe  OTBIPBIN,  JKEKe
KapKbIHBI  ©3 OETiHIIe >KOcmapiaid KoHE

Oackapa OuTy; - JKeKe Kap>KbIHBI OacKapyra,
KAp)KbUIBIK YHBIMJIApMEH BIHTBIMAKTACTBIKKA,
KAp)KBUTBIK TOYEKeNAepre *oHe T.0. KaThICTHI
OpPTYPJI Kap’KbUIBIK MoceJeNiepre KaTbICThl 63
MIKIPIHI3AL  TYXBIppIMIAY; -  Kap>KbUIBIK
MoceNeNiepIiH afaMFa OoCepiH Tanjaid Oimy,
COHJaM-aK  oJIapAbl IIENTy VIIIH  THICTI
MEMIJIEKETTIK OpraHjapra/kopyiapra xabapiaca
ouny;

- OpTYpial Ke3JepJeH albIHFAaH KapKbUIbIK
aKmaparTbl TYCIHIIpe Olly, COHBIMEH Karap
mikipai (ke3Kkapac), IoJenjeMeHi (aprymeHrT),
¢bakTinepi axbipara Oy;

- WHBECTULUSUIBIK MOPT(HENbIl KalbIITACTBIPY
Ke3iHJle TYBIHIANTBIH Toyekenaepai Oaranay

IMocae ycnenmHoro 3aBepuieHnst Kypca
oO0yuarommecsi OyayT

- TMPOSBIATH IO3HABATEIBHYIO WU TBOpYE-
CKYI0O MHUIUATUBY B NMPHUMCHCHUU IIOJTYUCH-
HBIX 3HAHUU M YMEHUWH JJIsl peIieHUs 3a/1ad
B 00JIACTH JIMYHBIX U CEMEWHBIX ()HAHCOB;

- yMeTh CaMOCTOSTEIBHO OCYIICCTBIISTh
IUTAaHUPOBAHKE W YIpaBIIeHHE JTUYHBIMU (U-
HaHCaMHU C Y4eTOM ()MHAHCOBBIX PHCKOB M
OaHKPOTCTBA JIJIsl HACETICHUS,

- (opMynupoBaTb COOCTBEHHOE MHEHHUE B
OTHOIICHWUN Pa3JINYHbIX (i)I/IHaHCOBI)IX npo-
OJeM IO yNpaBJIEHUIO JMYHBIMU (UHAHCa-
MU, COTPYJIHUYECTBY C (PMHAHCOBBIMH Opra-
HU3AIMAMU, GUHAHCOBBIMHM PUCKAMHU U T.1.;

- YMeTh aHaJIM3UPOBAThH BIUSHUE (DPUHAHCO-
BBIX IPOOJIEM JJIs YeJoBeKa, a Takxke oOpa-
IIaTBCS B COOTBETCTBYIOIINE TOCYIAPCTBEH-
HbI€ OpraHbl/(GOH/IBI JUI UX PELICHHUS;

- YMeThb UHTEpIPEeTHpPOBaTh (PUHAHCOBYIO
UHPOPMALIHIO, TOIYYEHHYIO M3 Pa3IHYHBIX
HCTOYHHWKOB, a TaKXKXC pas3jindaTb MHCHHUEC
(TOuKy 3peHus1), 10Ka3aTeIbCTBO (APTYMEHT),

(bakThI;

After successful completion of the course, stu-
dents will

- to show cognitive and creative initiative in ap-
plying the acquired knowledge and skills to solve
problems in the field of personal and family fi-
nance;

- be able to independently carry out planning
and management of personal finances taking into
account financial risks and bankruptcy for the pop-
ulation;

- to formulate their own opinion regarding vari-
ous financial problems on personal finance man-
agement, cooperation with financial organizations,
financial risks, etc.;

- be able to analyze the impact of financial
problems for the individual, and contact the appro-
priate government agencies/funds to resolve them;

- be able to interpret financial information ob-
tained from various sources, as well as distinguish
between opinion (point of view), evidence (argu-
ment), facts;

- assess and minimize the risks arising in the
formation of an investment portfolio;

- be able to identify the signs of a “financial
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JKOHE a3aiTy;

- «KapKbl ~TUPAMHUAACBIHBIH»  OenrijepiH
aHbIKTal OUTy JKOHE WHBECTHLMSUIAY YIIiH
KaKETT1 Kypajaaap/bl TaHaan Oiy.

- OLICHMBATh U1 MHHUMHU3UPOBATh PUCKH, BO3-
HUKAOIIWEe pu POPMUPOBAHUU WHBECTHUIIU-
OHHOTO TOPT(heTs;

- YMETb BBISIBJIATH NpPHU3HAKU «(UHAHCOBOU
MUPaMUJIB» U BbIOMpATh HEOOXOIUMBIA MH-
CTPYMEHTApUU JIsl HTHBECTUPOBAHUSI.

pyramid” and choose the necessary tools for in-
vestment.

Kypcmuingvickawa mazmynst / Kpamkoe cooepycanue kypca/ Course summary

KapKbUTbIK CcayaTTBUIBIKTBIH TYCiHITi, MakcaT-

Tapbl MEH MIHJIETTepl. AKIa, ecell albIpbICy

xoHe Tenemzep. JKeke KapiKbl: Kipic, IIBIFBIC,
OropkeT. CanpIKTap JKOHE JKeKe TyJIFajapra ca-
JBIK calmy. XaJblKKa OaHKTIK KbI3MET KOpCeTy.

CaKTaHI[LIpy. Kap)KBI HapbItfbl KOHC HWHBCCTH-

s Herizaepi. XKeke KocimKepIik JKoHe cTapTarl.
XKeke TtyrramapaslH ~ OaHKPOTTHIFHI.
KapJKBUTBIK KayiCi3/diK.

Kexke

[Tonstne, nenu u 3agayn (PUHAHCOBOW Tpa-
MOTHOCTU. JIeHbrHM, pacyeTbl M IUIATEHKHU.
JlnaHble (UHAHCHI: JOXOJBI, PACXOJbI, OOJI-
xeT. Hamoru u HanorooOnoxenue ¢uznye-
ckux Jui. baHKOBCKWE ycIyru Juis Hacelne-
Hus. CtpaxoBaHue. OUHAHCOBBIE DPHIHKU H
OCHOBBI WHBECTHUpPOBaHUS. WHIMBHIyaIbHOE
NpeaNpUHUMATEIBCTBO U cTapTan. baHkport-
CTBO (PU3NYECKUX JIMLI.

JInunas ¢huHaHCOBast 0€30MIACHOCTD.

The concept, goals and objectives of financial
literacy. Money, settlements and payments.
Personal finances: income, expenses, budget.
Taxes and taxation of individuals. Banking
services for the population. Insurance. Financial
markets and basics of investing. Individual
entrepreneurship and startup. Bankruptcy of
individuals. Personal financial security.

bazoaprama rcemexwiici / Pykoeooumenwv npozpammut/ Prog

rammemanager

Kueuntaes C.M.

l'onynos B.B.

l'onynos B.B.
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Fornvimu 3epmmeynepoin nezizoepi swcane akademuanvik xam/ OcHo8bl HAYYHBIX UCCTIE00BAHUTL
u akademuueckoe nucomo/ Basics of Research and Academic Writing

Oky makcamot / Yueonan yenv/ Purpose

OuTIM ATYIIBLIIAPIBIH apacbIHIa FBLIBIM,
3epTTEY/iH FBUIBIMH OIICTEpl, FHUIBIMH-OKY JKOHE
FBUIBIMHA  JKYMBICTApJIbIH ~ HOTHDKEJICPIH  TipKey
TypaJibl O1J1iM >KYHeCiH KalbIITacThIPy

chopMupoBaTh y OOydYaloOIIUXCSl CHCTEMbl 3HAHUH O
HayKe, HAyYHBIX METOJaxX HCCIEeIOBaHUS, OOPMIICHHS
pe3yJbTaTOB HAYYHOH U yueOHO-Hay4YHOI pabOThI

to form a system of knowledge about science,
scientific methods of research, registration of
the results of scientific and educational and
scientific work among those receiving
training

Oxpimy namuiceci / Pezyiomamot o6yuenus / Learning outcomes

Kypersl  ¢oTTi  agKTaraHHaH KeiiH Oliim
aJymbLiap

- FBUIBIMHBIH HETI3T1 YFBIMIApPBIH CUIIATTAY KOHE
FBUIBIMM 3€pTTEyJIep/l YHBIMIACTHIPY,

- FBUIBIMU aKI1apaTThl aHBIKTAY KOHE OHIEY,

- FBUIBIMU 3€PTTEY O/IICTEPiH KOJNJIaHy, 3epTTeyiep
KYPTi3y )KoHE OHBIH HOTHXKEJIEpiH pecimuey,

- CTYAGHTTIK cTapTamTap VIIH KapamnaibiM
O6usHecxKocnap Kypy

ITocJie ycnenrHoro 3aBepiieHusi Kypea
oOyuarommecs OyayT

- OIIUCBIBATbL OCHOBHBIC IOHATHUA O HAYKC U
OpraHM3aINI0 HAYYHBIX UCCIIEIOBAHUH,

- OIIPEAENATH U 00padaThiBaTh HAYUYHYIO
UH(POPMAIIHIO, TPUMEHATH METO/IbI HAYUHBIX
HCCIICIOBAHUIA,

- IPOBOJIUTH MCCIIEIOBAHUE U OPOPMIIATH €r0
PE3YIIBTATHI,

- COCTaBJISITh HE CJIOKHBIN OU3HEC-TUIaH JJIst
CTY/IEHUECKHX CTapTaroB

After successful completion of the course,
students will be

- describe the basic concepts of science and
the organization of scientific research,

- identify and process scientific information,
- apply scientific research methods, conduct
research and formalize its results,

- draw up a simple business plan for student
startups

Kypcmuiy Kpickawa mazmynot / Kpamkoe codepacanue kypca / Course summary

FouibiM  KoHE FBUIBIMM  3€pTTEYJEpHIH HETI3T1
YFBIMJIAphI, 3epTTeyAl aKmapaTThIK KaMTamachl3
ery, FTbulbiMu 3epTTeynepal  YHBIMAACTHIPY,
FoumeiMu 3epTTey omicteMeci, 3epTTeyaAiH KaIbI
FBUIBIMA  omicTepl,  CTaTUCTHKANBIK  JKOHE
BIKTUMAIJBIK ~ 3€pTTEY  9icTepi, 3epTreyae
KOJIAaHBIIATRIH TpadukanslK omictep, bakpuiay
HOTHXKEJIEpiH Tanjay, OKCIEepUMEHTTIK
3epTrreysiep, ¥HUBIMIACTBIPY. KOHE  FHUIBIMHU
3epTreynepal  Kyprisy,  FbuibiMu  KyMbIC
HOTIKENEepiH Tipkey, KypcThIK jkoHE TUIIIOMIBIK
KYMBICTap/Ibl nalbIHaay KOHE KOpFay
epeKIIeiKTepi, CryneHTtrepin FBUIBIMU
KYMBICTapblH OastHay KOHE peciMiey TiliHe

OCHOBHBIC TTOHATHS O HAYKE U HAYIHOM UCCIICIOBAHHH,
WNudopmanmonsoe obecrnieueHue HCCIIeIOBaHU,
Opranu3zanusi Hay4yHBIX HUCCleNOBaHui, MeTomonorus
HAy4YHBIX HccienoBaHui, OOIIeHayuYHble METOJIBI
uccienoBanmsi, CTaTHCTUYECKUE ¥ BEPOSTHOCTHBIC
MeTonbl  HcchenoBaHui, ['paduueckue  MeTonBI,
UCIIOJIb3YEMBIC B UCCIICIOBAHUSAX, AHAIN3 PE3yIbTaTOB
HaOmoIeHul, DKCIepUMEHTAIbHbIE  HCCIIECOBAHMUS,
Opranusanus ¥ TPOBEJCHUE HAyYHBIX HCCIICIOBAHUH,
Odopmnenne  pe3ynbTaToB  HAy4HOH  paboTHI,
Oco0OeHHOCTH TIOJITOTOBKHM M 3allUTBI KYPCOBBIX H
TUTUIOMHBIX pabot, TpeboBaHUs K S3BIKY H3JIO0KEHUS U
OpOPMIICHHIO  CTYJIIEHYECKUX  HAy4HBIX  padoT,
TpeboBanus K pa3paboTke npe3eHTarmii, OcoOeHHOCTH

Basic concepts of science and scientific
research, Information support for research,
Organization of scientific research,
Methodology of scientific research, General
scientific methods of research, Statistical and
probabilistic research methods, Graphical
methods used in research, Analysis of
observational results, Experimental research,
Organization and conduct of scientific
research, Registration of the results of
scientific work, Features of the preparation
and defense of term papers and theses,
Requirements for the language of presentation
and design of student scientific papers,
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KOWBUIATBIH ~ TayjanTtap, basHaama

KOWBUTATBHIH TajanTap, O3Ipiey epeKIeniKTepi.

CTYACHTTIK CTapTamnrap.

azipieyre

pa3pabOTKU CTY/IEHYECKHX CTapTaIloB.

Requirements for the development of
presentations, Features of the development of
student startups.

Bazoapnama scemexuici / Pykosooumens npozpammut | Programme manager

Kaiipipbaena I'.K.

I'onynos B.B.

Godunov V.V
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Tenepaouo xadapapvinviy MexHO102UACHL dHcane onoipici / Texnonozuu u npousze00cmeo menepaouonepeoay/
Technology and production of TV and radio broadcasts

Oky makcamot / Yueonan yenv/ Purpose

Tenepaano xabapiaapblH KYPYAbIH HIBIFAPMAIIbLIIBIK
YKOHE TEXHOJIOTHSUIBIK ITPOLIECIH 3EPTTEY.

W3yunte TBOpUECKMH U TEXHOJOTMYECKHMH MpoLecc
CO3JIaHMs TeJepaauonepenay.

To study the creative and technological process of
creating television and radio programs.

Oxbimy namuoiceci / Pesynomamot ooyuenus / Learning outcomes

KypcThl coTTi assiKTaFaHHaH Keifin 0i1iM anymbLiap:
- Aymwo, Teme, pamuo, OciiHe 6HIMACPIH OHIIPYIiH
MBIFAPMAIIBUTBIK, ~ JKOHE — TEXHOJNOTHSUIBIK  YPHICIH
KaMTaMachI3 eTy.

- KoHBepreHmus sxoHe YIIKEH KeJleMJIeri AepeKTep i oHIey

JKaFmaiiblHIa  3aMaHayW  amaparThIK-OaFmapiamManblK
KaMTaMachl3  €Ty[Al,  AaKMapaTThIK-KOMMYHHKAIHSITBIK
TCXHOJIOTWSUIApAbI, JKaCaH/bl HMHTCIUICKT KYpalJdapblH
naijanaHy.

- CTyausiblK KOHE CTYIMSIAH ThIC OarjaapiamManapiibl
TYCIpy , KOINIIUIK alAbIHIa Ceiiey Ke3iHJe, IICIICHIIK
OHEp HETI3NepiH KOJIaHy, TIKeJIeH A(pUple KUHSTUKAIIBIK
UMUK KQJIBINTACTBIDY.

IMocye ycnemHoro 3apepuieHusi Kypca 00y4aruuecs
oyayT:

- ObecrieunBaTh TBOPUSCKHMI M TEXHOJOTMUYECKUH TIPOIECC
MIPOM3BO/ICTBA AYANO-, TEJIe-, PAANO-, BUACOIIPOTYKIIIH.

- Hcmonp3oBaTh COBpeMEHHOE — amapaTHO-IPOrPAMMHOE
obecrieueHue, MH()OPMAITNOHHO-KOMMYHHKAITHOHHEIE
TEXHOJIOTHH, WHCTPYMEHTHI MCKYCCTBEHHOTO WHTEIUIEKTa B
YCJIOBHMSX KOHBEPIeHIMM M 00pabOTKH OOJBIIOr0 o0beMa
JAHHBIX.

- IlpumeHATH  OCHOBBI ~ OpaTOPCKOTO  HCKYCCTBA,
¢dbopMHpOBaTh KHHETHYECKUH HMHK TPH  ChEMKax
CTYIMHHBIX M BHECTYAMHHBIX IIepefad, BO  BpeMs

ITyOJIMYHBIX BBICTYTIICHUH, IPSMBIX 3(HPOB.

Upon successful completion of the course,
students will:

- Provide creative and technological process of audio,
TV, radio, video production.

- Use modern hardware and software, information and
communication technologies, artificial intelligence
tools in conditions of convergence and processing of
large amounts of data.

- Apply the basics of public speaking, form a kinetic
image when filming in-studio and out-of-studio
programs, during public speeches, live broadcasts.

IlIpepexeuzummepi / Ilpepexeusumut / Prerequisites

TenexxypHaIucTuKa

TenexxypHalucTuka

Television Journalism

Kypcmuiy Kpickawa mazmynst / Kpamkoe codepacanue kypca/ Course summary

XabaprapaslH IeHapHil Ke3eHi. barmapnaMaHbiH
OepinyiHzeri )KoHE TOPBIHAAFBI AKITAPATTHIH OPHBIH
aHbIKTay. Teneaumap MEH paauoiarbl MOTIHIIK
Marepuai. MaTiH/IiK )KoHE MarHUTTIK (OEKITLIreH)
aKnapar. ABTOPJIBIK KOHE PEAAKTOPIIBIK ITOIBOIKA.
MukpodoH Kanracel, MUKPO(OH KIiTaITXaHACHI.

CuenapHblii nepuon mnepenauu. OrmnpenencHue MecTa
uHpOpMaLMKM B IepeAade U CEeTKE HIpOrpaMMBbl.
TekcToBbII Marepuall Ha TEJNEBUJIECHUM U  PaaUO.
TekcroBast u MarHuTHas ((PUKCUpOBaHHAS) WHPOPMAITHSL.
ABTOpPCKHE M PEHAaKTOPCKHE MOABOAKH. MuKpodoHHas
ranka, MUKpohoHHass OnbOIroTeKa.

Scenario period of the transmission. Determining
the place of the information in the program and the
program schedule. Textual material on television
and radio. Text and magnetic (fixed) information.
Author's and editor's summaries. Microphone
folder, microphone library.

Hocmpexeuzummepi / Ilocmpexeuzumot/ Postrequisites

BAK-Tarp! BU3yanIpl TEXHOJIOTHSIIAP KOHE
Meanau3aiiH, 3aMaHayu Macc-MeIuaHbl Oe3eHaiIpy
JKOHE OHAIPY

Busyanbnsie Texnonoruu B CMU 1 meanaauzaiiy,
OdopmIieHre U MPOU3BOJICTBO COBPEMEHHBIX MacC-MeIna

Visual technology in the media amd media design,
Design and production of modern mass media

bazoaprama ycemexuiici / Pykosooumens npozpammur/ Programme manager

Myxanbemcanosa A.P.

Kycynosa A.M.
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Lazem, scypuan wvizapy / Betnyck zazem, scypnanos/ Publishing of newspapers, magazines

OKy maxcamot / Yueonan yenv/ Purpose

HlprrapMambUiblK  YKbIMAA,  OyKapaiblk — akmapat | DopmupoBaHue HaBBIKOB TTaHUPOBAHUS u | Formation of skills for planning and organizing work
KYpaJIapblHBIH ~ OpPTYpJi  TYpJEpiHIAEC  JKYMBICTHI | OpraHu3anuu paboThl B TBOPYECKOM KOJUIGKTHBE, B | IN @ creative team, various types of mass media
Kocmapiay — JKOHE  YHBIMIACTBIPY — JAFAbUIapbIH | PA3IMYHBIX BHIAX CPEICTB MAacCOBOM nHGOpManuu

KaJIBIITACTBIPY

Oxpimy namuiceci / Pezyriomamot o6yuenus /L earning outcomes

KypcThl coTTi assiKTaFaHHaH Keifin 0i1iM anymbLiap:
- 3amMaHayH MeIMATYThIHYIbIH TaOUFaTbIH €CKEPE OTBIPBIII,
QPTYPIi JKaHpIIap MEH MiIHAEPAETT )KYPHATUCTIK
MaTtepuaiapsl xKazy KoHE OHEY.

- MoTiHziK *oHe TpaUKaIIBIK MIIIHIETT KOHTEHTIICH
JKYMBIC iCTeY, IN3aiiH yKacay, Oacra »oHe HHTEpHET
0acBUTBIMBIHBIH HOMIPiH KaJIBIHA KENTIpY.

IMocye ycnemHoro 3apepuieHusi Kypca o0y4aruuecs
oyayr:

- Co3maBaTh M peIaKTHPOBATH KYPHAJMCTCKUE MaTePHAIBI
B pa3JIMYHbIX JKaHPaX ¥ popMaTax, yaYuThIBasi IPUPOITY
COBPEMEHHOTO MEAUATIOTPEOICHUS.

- PaboTaTh ¢ KOHTEHTOM B TEKCTOBOM 1 rpadhuaecKoi
(dopmax, pazpabaTsiBaTh AM3aiiH, BepcTaTh HOMEP
NICYaTHOI'O 1 UHTCPHCT U3JaHus.

Upon successful completion of the course, students
will:

- Create and edit journalistic materials in a variety of
genres and formats, taking into account the nature of
contemporary media consumption.

- Work with content in text and graphic forms,
develop design, layout an issue of printed and online
publication.

Ipepexeusummepi / Ipepexeusumot / Prerequisites

ByKkapasbIlKk KOMMYHUKAIUSHBIH TiJli MEH CTHII

| SI3BIK U CTUJIb MACCOBBIX KOMMYHUKAIIUI

| Language and style of mass communication

Kypcmuiy Kpickawa mazmynot / Kpamkoe codepacanue kypca / Course summary

I"azeTTep MeH >KypHaIAap/bl MIBIFApy KOHE OHIIPY.
Menunanarel 6acna eHIMAEPIHIH TApUXBI MEH
TUIOJOTHUACKHL. Pemakiusubly eHOEKTI
YHBIMIACTBIPYAAFhI XKOHE Ta3eT (KypHaJ) IbIFapy1aFbl
HeTi3ri MiHAeTTepi. ['a3eTTi mbIFapyapIH peaaKInsIbIK
nporieci: Oacnara jeliHri, Oacma xoHe OacragaH KeiHri
Ke3eHep.

MakeTTiH aHBIKTaMAaChl )KOHE OHBIH ra3erTi
Oe3eHaipyaeri pedi. ['a3eT mblFapy/IbIH KaIbl
CTpaTETHsUTBIK MaKCcaTTapbiH aHbIKTAY. JKaHa raser,
KypHai GopMmarTapsl xKoHe Oacmagarsl IMbIFapMAITbLIIBIK
KapHama.

Brinyck 1 IpoXU3BOACTBO Ia3eT U )KypHAIOB. McTopus u
TUnosnorus neyatnod npoaykuuu B CMU. OcHOBHbIE
3aJ1a4¥ pelaKMU B OPraHU3aluy TpyAa U U3JaHUH
raseT (KypHaJioB). Pe1akiiMOHHBIH TpoIiecC U3JaHus
ra3eTsl: IPeNedaTHbIN, N31aTeNbCKUM U OCTIEYaTHBIN
JTarnsl.

Omnpenenenne MakeTa u ero poiib B 0hopMIICHHN
razetbl. OnpeneneHue o0MMX CTPATETHUECKHX MeIen
n3ganus razersl. HoBble hopmartsl raser, sxypHajioB U
KpeaTHBHas peKjIaMa B U3JaTEIbCTBE.

Publishing and production of newspapers and
magazines. The history and typology of printed
materials in the media. The main tasks of the
editorial office in the organization of labor and the
publication of newspapers (magazines). The editorial
process of publishing a newspaper: pre-printing,
publishing and post-printing stages.

Definition of the layout and its role in the design of
the newspaper. Defining the overall strategic goals of
the newspaper's publication. New formats of
newspapers, magazines and creative advertising in
the publishing house.

Iocmpexsusummepi / [locmpexsuzumul/ Postrequisites

BAK-Tarp! BU3yanIpl TEXHOJIOTHSIIAP KOHE
MearaIn3aiH, 3aMaHayu Macc-MeIaHbl Oe3eH Iy
JKOHE OHAIpY

Busyanbnsie Texnonoruu B CMU 1 meanaauzaiiy,
OdopmiieHHEe U POU3BOJICTBO COBPEMEHHBIX MaccC-
Mmeaua

Visual technology in the media amd media design,
Design and production of modern mass media

Bazoaprama scemexuiici / Pykosooumens npocpammet | Programme manager

MyxaHOeT:xkaHoBa A.P

| CyaeiimeHoBa A.J.

22




Kazipzi 3amanzel scapnama / Cospemennasn pexnama/ Modern advertising

OKy maxcamot / Yueonan yenn/ PUrpose

3amaHaym >KapHama cajachlHAa KociOm OimiM MeH
JaFrIbUIapIbl KAIBIITACTHIPY

CdopmupoBath npodecCHOHABHBIE 3HAHUS U YMEHHS
B 00J1aCTH COBPEMEHHOMN PEKIIaMbl

To form professional knowledge and skills in the field
of modern advertising

Okvimy namuoiceci / Pesynomamot 00yuenus / Learning outcomes

KypcThl caTTi assKTaFraHHAaH KeifiH OlriManymsLiap
- Aymmo, Teme, pamuo, OeifHe eHIMIEPIH OHAIPYIIH
IIBIFAPMAIIIBUIBIK ~ JKOHE  TEXHOJIOTHSUIBIK — YPHICIH
KaMTaMachbl3 eTy.

- Kazakcranmars! »xapHama >xkoHe PR HapbIFBIH omaH opi
JKETUTHIPY MaKcaTbIHAAa OSKOHOMHKAJBIK, CasiCH IKOHE
QIEYMETTIK ~ cajlaiapiia JKapHaMalblk JkoHe PR-
HAyKaHOApapl JKOCTapliay >KOHE IKYPrizy, OJapplH
THIMIUJTTT MEH QJI€yMETTIK MaHBI3IBUTBIFBIH TAIIAY.

- Kapnamaisik sxone PR MoriHnepiH, KOHTEHT »Kocmap
KYPY,, KOMIIAaHUSHBI 9JICYMETTIK JKENiIepie HacuXarTarl,
BUPYCTHIK KOHTEHT JKacay.

Mocae YCIIEIHOT 0
o0yuaromuecsi 0yayT

3aBepIIeHUs Kypca

- OoOecrieynBaTh TBOPYECKMH M TEXHOJOTHYECKHI
mpoliecc  TMPOW3BOACTBA  ayiuo-, Tele-,  paJuo-,
BHUJICONIPOLYKLIUH.

- [InanupoBathk ¥ MpoBOAUTH pekiaMHble U PR-kaMnanum
B 9KOHOMHYECKOH, TIOJIMTUYSCKON 1 colMabHON cepax,
aHaM3UpoBaTh WX JPQPEKTHBHOCTb W  COIHUATBHYIO
3HAYMMOCTbh C LIEIBIO JAaIbHEHIIEr0 COBEPIICHCTBOBAHUS
poiHKa pexnnambl U PR B Kazaxcrane.

- CocraBmars pexiaMubie 1 PR-TEKCTBI, KOHTEHT-IUIAH,
MPOJBUTaTh  KOMIIAHUIO B  COLMAIbHBIX  CETIX,
TEHEPUPOBATh BUPYCHBIN KOHTEHT.

After successful completion of the course, students
will be

- Provide creative and technological process of audio, TV,
radio, video production.

- Plan and conduct advertising and PR campaigns in
economic, political and social spheres, analyze their
effectiveness and social significance in order to further
improve the advertising and PR market in Kazakhstan.

- Compose advertising and PR texts, content plan,
promote the company in social networks, generate viral
content.

Ilpepexeusummepi / Ilpepexeusumot / Prerequisites

B¥Kapanbn< KOMMYHHUKAIIUAHBIH TCOPHUACHI MCH
ToXiproOeci

Teopus u npakTUKa MacCOBOM KOMMYHUKALIUH

Theory and Methods of Public Relations

Kypcmotn Kpickawa mazmynst / Kpamkoe cooeparcanue Kypca/ Course summary

Kypc adceiHma  apHaMaHbIH  MOHIH,  OHBIH
KYPBUIBIMBIH, QYHKIVSIIAPBIH aHBIKTAYFa OaiIaHbICThI
MaceleNiep KapacThIPbUIa/Ibl, >KapHaMaHBIH Typliepi
MEH  Typiepi, OIEyMEeTTIK-MOJICHH  KaTblHAcTap
JKYHECIHIeri JKapHaMaHBIH KOpiHy epeKIIeTiKTepi
tanpaHaasl.  JKapHamanbslk — xabapramaHbl — Kypy
epeKIIeNiri, j>kKapHaMaHbl KaObUIIay epeKIIeNiKTepi
Typaisl TYciHiK Oepinexni. [ToH asceiHIa CTyAeHTTEp
3aMaHayu >KapHaMaJblK KOMMYHHKAIUSHBIH OapiIbIK
KOMIIOHEHTTEpIH [JOWEKTI JKOHE erKel-Terkeim
3epPTTEH/II.

B pamkax Kypca paccMaTpuBarOTCS  BOIIPOCHI,
CBA3AHHBIE C OIPENEICHUEM CYIIHOCTH PEKIAMBI, €€
CTPYKTYpHI, QYHKIMHA, aHAIN3UPYIOTCS THUIIBI U BUABI
peKIaMbl, OCOOCHHOCTH TIPOSIBICHUS pEKJIaMbl B
CHCTEME COLMOKYJBTYPHbIX OTHOowmeHud. Jlaercs
npeACTaBiIeHue O crielu(rKe TOCTPOCSHUS PEKIAMHOTO
cooOuieHusi, 00 0COOEHHOCTSX BOCIPHSATHUS PEKIJIAMBI.
B pamkax AUCHUIUIMHBI CTYIEHTHI ITOCIIEIOBATENBHO U
JIETAIBHO M3y4aT BC€ KOMIIOHEHTHl COBPEMEHHOM
pEKIaMHON KOMMYHHKAIIHH.

The course examines issues related to the definition of
the essence of advertising, its structure, functions,
analyzes the types and types of advertising, the
features of advertising in the system of socio-cultural
relations. An idea is given about the specifics of
building an advertising message, about the peculiarities
of advertising perception. Within the framework of the
discipline, students consistently and in detail study all
components of modern advertising communication.

Ilocmpexeuzummepi / Ilocmpexeuzumot/ Postrequisites

“Kapnama sxone PR MaTiHzEpiH jkacay TEXHOJIOTHUSICHI | TexHosornu cozianus pexkiaamabix U PR TekcTos

Technologies for creating advertising and PR texts

bazoapnama ycemexuiici / Pykosooumens npozpammsl/ Programme manager

Mapxkabaesa I'.T.

Mycraduna b.C.
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Kozammen daiinanvicmoly meopuscol men aoicmemeci/ Teopus u npakmuka
ceazeu ¢ oowmecmeennocmero/ Theory and Methods of Public Relations

OKy maxcamut / Yueonaa yenv/ Purpose

FoutbiM, cascat Kypaibl, XYpPHaJIHCTUKA J>KOHE
OuW3HEeC callachl peTiHAe KOoFaMMeH OalIaHBICTBIH
TEOPHSUTBIK OLTIMIH 3epJiesiey jKOHE KOCiOM KYMBIC
JaF IbUTAPBIH KATBIITACTRIPY.

W3yyeHne TeOpeTHUECKHX 3HAHUH M (HOpMHpOBAHHE
HaBBIKOB NPO(ECCHOHATBHONH paboThl B 00JIACTH
COBPEMEHHBIX CBSI3€l ¢ OOIIECTBEHHOCTHIO KaK HAYKH,
CPEICTBAa IMOJUTHUKU, JKYPHAIUCTHKH U  OTPACIH
Ou3Heca.

The study of theoretical knowledge and the
formation of skills of professional work in
the field of modern public relations as a
science, a means of politics, journalism and
business industry.

Oxwpimy namuoiceci / Pesynomamut o0yuenusn / Learning outcomes

Kypcersl €TTI asiKTaraHHaH KeliH
OisiMmanymsLIap

- Kazak, opwic, aFbUINIBIH TIIAEPIH, FHUIBIMA
3epTTey JKOHE aKaJAeMMSUIBIK JKa3y OJICTEpiH
MEHIepy, CBIHJIApJbl aybl3llla KoHE kazlamia

KOMMYHHUKAIHUS KYPY.

- CTyausuIbIK JKoHE CTyIMsIaH ThIC Oarapiamasap/ibl
Tyclpy , KONIIUIK alblHAa Ceiiey Ke3iHJE,
HICIICH/IIK OHEP HETI3JICPIH KOJIaHy, TiKeJeH adupe
KUHETUKAITBIK UIMUIDK KAJIBIITACTHIPY.

- Kazakcrangarel xapHama koHe PR HapbirblH OfaH
opl KETUIIpYy MakcaTbhlHAAa SKOHOMHUKAIBIK, CasCH
YKOHE QJICYMETTIK caylaiapa apHaMmaiblK jkoHe PR-
HAYKaHJap/bl JKOCTapiay >KOHE JKYPrizy, ONapIblH
THUIMJIUTITT MEH 9JISYMETTIK MaHbI3/IbUIBIFBIH TAIAAY.

ocJe yYCIELIHOT 0
oOyuaromuecst OyayT
- Brnagerp ka3axCkuM, PyCCKHM, aHTJIMHCKUAM SI3bIKAMH,
METOIaMH HAy4YHbBIX MCCIIENOBAHUM M aKaJIeMHYECKOTO
IIMCbMA, BBICTPaMBaThb KOHCTPYKTUBHYIO YCTHYIO U
IIMCbMEHHYIO KOMMYHUKALIHIO.

- llpuMmeHsATH  OCHOBBI ~ OpPAaTOPCKOIO  MCKYCCTBA,
(GopMHUpOBaTh KHUHETHYECKUM MMHJIDK TIPU  ChEMKax
CTYAMMHBIX M BHECTyIUMHBIX IIepefad, BO BpeMs
MYOJIMYHBIX BBICTYIUICHUH, IPSMBIX 3()UPOB.

- IlnamupoBath ¥ MNpPOBOAUTH peKiaMHble U PR-
KaMIIaHUM B  OKOHOMHWYECKOM, IOJMTUYECKOM H
COLIMAIbHON cepax, aHAIM3UPOBATh UX APPEKTUBHOCTH
U COLMAIBHYIO 3HAYMMOCTb C LEJNBIO JaJIbHEHUILEro
COBEPILICHCTBOBAHMs pbIHKa peknamMpl u PR B
Kazaxcrane.

3aBeplIeHUs! Kypca

After successful completion of the course,
students will be

- Master Kazakh, Russian, English languages,
methods of scientific research and academic
writing, build constructive oral and written
communication.

- Apply the basics of public speaking, form a
Kinetic image when filming in-studio and out-
of-studio programs, during public speeches,
live broadcasts.

- Plan and conduct advertising and PR
campaigns in economic, political and social
spheres, analyze their effectiveness and social
significance in order to further improve the
advertising and PR market in Kazakhstan.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Bykapasnblk KOMMYHHUKAIUSIHBIH TEOPHICH MEH
TOXIpudect

TCOPI/IH " IpaKTHUKa MacCOBOM KOMMYHUKaIlUA

Theory and practice of mass communication

Kypcmuiy kbickawa mazmynot / Kpamkoe cooepicanue kypca/ Course

summary

PR TY KBIPBIMIaMaChIH
YIBIMIACTBIPYLIBIIBIK

OackapyIbIH OH
GyHKIUSCHI peTinge
AHBIKTAY. PR oBONIONMACHIHBIH ~ KE€3€HJEPI.
MapKeTUHITIK KOMMYHHMKaIMsigap >KyHWeciHaeri
PR-ne1H opHbl. KoFamaplK KaTblHacTap, >kKapHama,
cary KapHamachl, TiKenen MapKETHUHT
YFBIMJIAPBIHBIH apakaThiHackl. PR-kammanus- Tyrac

Omnpenenenne koHneniuu PR kak mo3utuBHOM
OpraHU3alMOHHONW (YHKIMU YIOpaBiIeHHs. OTambl
somtonnu PR. Mecro TP B cucremMe MapKeTHHIOBBIX
KoMMyHUKanuil. COOTHOIIEHHWE MOHATHI malIMK
pUIEHIIH3, peKJlamMa, C3WI3 MPOMOYIIH, JUPEKT
MapkeTuHr. IIP-kammaHusa Kak LIEJIOCTHBIM IpOLECC.
Peammsamus  [IP-kamnanum. AnTtukpusucHeid  [1P.

Definition of the concept of PR as a positive
organizational management function. The
stages of evolution of PR. The place of PR
in the system of marketing communications.
The ratio of the concepts of public relations,
advertising, sales  promotion,  direct
marketing. PR-campaign as a holistic
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nporiecc peringe. PR-kaMnaHusHBI Ky3ere achpy.
Harmapeicka xapcel [IP. Kemmiiikmen xymbic
Kacay TeXHOJOrusuiapel. KoMMepIusIblK emec
cektopnarbl PR-texHonmorusiiap. MolleHHET >KoHE

OHEp, JICHCAYJIBIK CaKTay JKOHE CIIOPT
PR epekmeniri.

cajlaCbIHarbl

Texnonoruu pabotel ¢ maccamu. [IP-TexHonorum B
HekoMmMmepueckoM cektope. Crnenmduka [P B chepe
KYJBTYpPbI M UICKYCCTBA, 3/[pAaBOOXPAHEHHUS U CIIOPTA.

process. Implementation of the PR
campaign. Anti-recessionary PR.
Technologies of work with masses. Public
relations technologies in the non-profit
sector. Specifics of PR in culture and art,
healthcare and sports.

Ilocmpexsusummepi / Illocmpexeuszumot/ Postrequisites

JKapnama xone PR moTinaepin xacay
TEXHOJIOTHSICHI

Texnonoruu co3ganus pekinamHbix 1 PR TekcToB

Technologies for creating advertising and
PR texts

bazoapnama scemexuici / Pykosooumens npozpammsl/ Programme manager

Mapkabaea I'.T.

Mycraduna b.C.
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2 3 Kypc cTyAeHTTepiHe apHAJFaH JIeKTUBTI MOHAEP / DJIeKTUBHbIE TUCHHILTMHBI Ui cTyAeHToB 3 Kypca/ Elective disciplines for 3rd year students

BAK-mazol 6uzyanost mexuonozuanap yncane meouaousaun / Buzyanovnvie mexnonocuu ¢ CMH u meouaousaiin /

Visual technology in the media amd media design

OKy maxcamul / Yueonan yenv/ Purpose

benrinep, Tyc xoHe rpaduka apKbUIbI COTTI ©3apa
opeKeTTecy/li  KamMTaMachl3 €TETIH  3aMaHayu
OyKapaJbIK akmapaT KypaiJapblHIa >KYpPHAIUCTIK,
KapHamasblK koHe PR- marepuampmapnabl camnansl
BU3yalIH3alusIay 1aFAbUIapbIH KAJBIITACTHIPY.

dopmupoBaHue HaBBIKOB KaueCTBEHHOM
BU3yaJIM3alluU KYPHAJIMCTCKUX, pekiaMHbIXx U PR-
MaTepuajoB B COBPEMEHHBIX CPEACTBAX MacCOBOM
uHpopManuu, KOTOpble obecredar yCIEeHIHOe
B3aMMOJICIICTBHE, OMOCPEIOBAaHHOE dYepe3 3HaKw,
I[BET U TpaduKy.

Formation of the skills of high-quality
visualization of journalistic, advertising and PR
materials in modern media, which will ensure
successful interaction mediated through signs,
color and graphics.

Oxbimy namuoceci / Pezynomamul 00yuenun / Learning outcomes
Kypcrbi CoTTI asiKTaraHHaH keiiin | [Tocie  ycmemHoro  3aBepmieHusi  Kypca | After successful completion of the course,
olriManymbLIap odyuaronmecst oyayT students will be
- Moringik  koHe — rpaduKanblK  mimiHzeri | - PaboTtatk ¢ KOHTEHTOM B TEKCTOBO# 1 rpaduyeckoii | - Work with content in text and graphic forms,

KOHTCHTIICH JKYMBIC ICTey, IU3aiiH jkacay, Oacma
KOHE HMHTCPHET OaChUIBIMBIHBIH HOMIPIH KaJTbIHA
KeJNTIpy.

- KoHBepreHmus oHe YIIKEH KOJeMIET] JAepeKTepii
OHJICY  OJKaFdailblHOa  3aMaHayd  alaparThIK-
OarmapiamMalblK  KaMTaMachl3 €Ty, aKMapaTThIK-
KOMMYHUKAIMSJIBIK ~ TEXHOJIOTHSIIAPAbL,  JKacaH/IbI
VHTEJUIEKT KYPAJLAAPbIH NTAIaIaHy.

dopmax, paspabaTbiBaTh AW3alH, BEPCTaTh HOMEP
MEYaTHOTO M MHTEPHET M3/IaHHS.

- Hcnomp3oBath  COBpEMEHHOE  armapaTHO-
nporpaMMHoe  o0ecrieueHue,  MHGOPMAIMOHHO-
KOMMYHHKAIIHOHHbIE ~ TEXHOJIOTHH, HHCTPYMEHTHI
HCKYCCTBEHHOTO MHTEIUICKTa B YCIIOBHSIX
KOHBEpreHIMH U 00paboTku Oompuioro odbema
JTAHHBIX.

develop design, layout an issue of printed and
online publication.

- Use modern hardware and software, information
and communication  technologies, artificial
intelligence tools in conditions of convergence and
processing of large amounts of data.

Ipepexeuzummepi / Ilpepexeuzumot / Prerequisites

Tenepaano xabapiapbIHbIH TEXHOIOTHACH] KOHE
eHJIIpici, ['a3eT, )KypHai WbIFapy

TexHomornuu 1 NPOU3BOJCTBO TEJIEpaguoIepeaay,
Brinyck razer, ;xypHajioB

Technology and production of TV and radio
broadcasts, Publishing of newspapers, magazines

Kypcmuiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

Kepneki TexHoIoTHsIap YFBIMBIHBIH MOHI.
KepHeki MoIeHHETTi KalbIITAaCTBIPY JKOJIAAPHI.
DNEKTPOHABIK KECKIHACPIl OPTYPJIl BU3YaJIbI
dbopmanapra aifHaJIBIPY MYMKIHIIKTEp1, COH/1aii-
aK OJIapJIbIH 9JIEYMETTIK-3CTETUKAJIBIK aBTOPJIBIK
MiHJIETTepre coiikec 6acka MOIab Ibl
cumaTTaMajgapMeH OalaHbIChl. AKIapaTTHIK KOHE
aHAJMTHUKAJIBIK Xabapiamasnap/a KoJlJaHbUIaThIH
rpaduKaIbIK CHMBOJAAPBIH TYpIiepl. beitHeney

CyIIHOCTb NOHATHUS BU3YAJIbHBIX TEXHOJIOT .
[Tytu popmupoBaHus BU3yadbHON KYJIbTYpHI.
Bo3moxxHOCTH TpaHc(hOopMaluu 3JIEKTPOHHBIX
00pa30B B pa3Hble BU3yallbHbIe ()OPMBI, a TAKXKE UX
CBSI3b C IPYTMMH MOJAJIBHBIMU XapaKTePUCTHKAMU
B COOTBETCTBUH C COLIMAIBHO-3CTETUYECKUMHU
aBTOPCKUMH 3a/1adamMu. Bujbl rpaguueckux
CHUMBOJIOB, HCIIOJIB3YIOIIUXCS B HH(OPMAIIMOHHBIX
Y aHAJIMTUYECKUX cOo00IIeHusIx. DopMbl

The essence of the concept of visual technology.
The ways of visual culture formation.
Possibilities of transforming electronic images
into different visual forms, as well as their
connection with other modal characteristics in
accordance with the social and aesthetic
authorial tasks. Types of graphic symbols used
in informational and analytical messages. Forms
of visualization: illustrations, photographs,
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dbopMmanapsl: cyperrep, hoTocyperrep,
nHporpaduka.

BU3YaJTU3aIH: WUTIOCTpaIuy, ¢pororpaduu,
nHporpaduka.

infographics.

ITocTpexkBusurrepi / lloctpexkBusuthbl/ Postrequisites

Kypranuctik mebepik

| )KypHanmcTcKoe MacTepcTBO

| Journalistic excellence

bazoapnama scemexuiici / Pykosooumenwv npozpammst/ Programme manager

Myxan6etkanoBa A.P.

| CyneiimeHnoBa A.D.
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3amanayu macc-weouanvl 6e3endipy yicane onoipy / Ogopmnenue u npouzeo00cmeo
cospemennvix macc-meoua / Design and production of modern mass media

Oky maxcamul / Yueonan yenv/ Purpose

3amaHayH Macc-Meaua oHIIPICIHIH TeXHOJIOTHSIIBIK

HCCJ’ICI{OB&HI/Ie TEXHOJIOTHYCCKUX W YIPaBICHUYCCKUX

Research of technological and managerial

oHe 0acKapyIIBUIBIK EPEKIICTIKTEePiH 3epPTTey 0COOCHHOCTEH COBPEMEHHOTO macc-menua | features of modern mass media production
IPOM3BOJICTBA
Oxwpimy namuoiceci / Pesynomamut 00yuenusn / Learning outcomes
Kypcrbi CoTTI asiKTaraHHaH keiiin | ITocie yCHEIHOro 3aBepIIeHHUs! Kypca | After successful completion of the course,
olriMamymbLIap o0yualommecst OyayT students will be
- 3amaHayW MeIMATYThIHYABIH TaOuraThiH eckepe | - Co3maBath ©  peaakTupoBath o kypHanucrckue | - Create and edit journalistic materials in a

OTBIPBIN, OPTYPJl JKAHpJApP MEH IIIHIACPACT
KYPHATUCTIK MaTepUaIIapbl kKa3y JKOHE OHJICY.

- Aymmo, Tene, paauo, OeliHe eHIMIEPIH OHIIPYHiH
NIBIFAPMAIIBUTBIK ~ JKOHE TEXHOJOTHSUIBIK — YPJICIH
KaMTaMachbI3 eTy.

- KonBeprenuust xoHe YIKEH KOJEMIETi IepeKTepi

OHJIeY  JKaFjaiiblHIa ~ 3aMaHayd  anmnaparThIK-
OarapmaManblK  KamMTaMachl3 €Ty[l, aKapaTThIK-
KOMMYHHKAIASUTBIK ~ TEXHOJIOTHSUIAPABL,  YKaCaH/IbI

VHTEJUICKT KYPAJIapbIH NailalaHy.

MaTepralibl B Pa3JIMYHbIX JKaHPax U (opMaTax, yIUThIBas
MIPUPOTY COBPEMEHHOTO MEIUATIOTPEOICHHS.

- OOecrieurBaTh TBOPYECKUHA M TEXHOJOTHUYCCKHMA
MPOIleCC  MPOM3BOACTBA  ayauo-, Teje-,  Pajuo-,
BUJICONPOYKIIHH.

- Hcrons30BaTh COBPEMEHHOE aIapaTHO-TIPOrPaMMHOE
obecnieuenue, UH()OPMAIIMOHHO-KOMMYHHKAI[HIOHHBIE
TEXHOJIOTUH, HHCTPYMEHTBI HCKYCCTBEHHOTO MHTEIIICKTA
B YCJOBHUSX KOHBEPIreHIMH U OOpabOTKH OOJbIIOro
o0BeMa JJaHHEIX.

variety of genres and formats, taking into
account the nature of contemporary media
consumption.

- Provide creative and technological process of
audio, TV, radio, video production.

- Use modern hardware and software,
information and communication technologies,
artificial intelligence tools in conditions of
convergence and processing of large amounts of
data.

Ipepexsuzummepi / Ilpepexeuzumot / Prerequisites

Tenepaano xabaprapbIHBIH TEXHOIOTHUACH XKOHE
eHJipici, ['azeT, )KypHai mwelFapy

TexHosornu u NPoM3BOACTBO TeNepaauonepeaady,
Beimyck raser, )xypHaJioB

Technology and production of TV and radio
broadcasts, Publishing of newspapers,
magazines

Kypcmuiy kbickawa mazmynot / Kpamkoe cooepicanue kypca/ Course

summary

CanppIKk Mena TU3aiHbl: TYKBIPbIMIaMa KOHE
ToxiprOe. MynbTUMEIUSIIBIK OHTIMENEepP: CaHIbIK
dbopmartTarsl BU3yasabl KOMIIO3HIIUS KOHE OHTIME.
[Maitnananymsl uaTEpdeiicinin auzaiinel (Ul) xoHe
naiigananymsl Toxipudeci (UX) menuana.
NuTtepakTuBTi HHpOrpaduKa xoHe
KYPHAIHCTUKAIAFBI ACPEKTEPIl BU3yaIn3anusiay.
CanapIK THIOTpaQUsHBIH TPUHIUNOTEDI: Yilnecimai
MOTiH MEH BH3YaJIJIbI KYpy. OJIEYMETTIK
ratdopmanapra apHajJFaH MeIua Ma3MyHBbI:
OeitiMaeny oHe OHTaIaHabIpy. MoOMITBI1

Hudposoii Meana-au3aiiH: KOHIENIMS U TPAKTHKA.
MyneTuMeaNHbIE UICTOPUH: BU3yalbHasi KOMIIO3HUIIMS
U HappaTuB B ppoBoM popmare. J(uzaitn
noJsp3oBarenbckoro uHrepdeiica (Ul) u onbit
nosib3oBarens (UX) B menna. lHTepakTuBHas
uHoorpadurka U BU3yanu3anus JaHHBIX B
xypHanuctuke. [IpuHuuner nndposoii Tunorpaguku:
CO3/1aHH€ TAPMOHMYHOTO TEKCTa U Bu3zyasa. Menna-
KOHTEHT JUIsl COHUANBHBIX IUIaT(GOpM: ajanTaius 1
ontumu3zaiys. MoOUIbHbIE MyOIUKAIMK U TU3aiH JUTs
MOOUIIBHBIX yCTpOHCTB. IIpon3BocTBEeHHbBIE

Digital Media design: Concept and practice.
Multimedia stories: visual composition and
narrative in digital format. User interface (Ul)
design and user experience (UX) in media.
Interactive infographics and data visualization
in journalism. Principles of digital
typography: creating a harmonious text and
visual. Media content for social platforms:
adaptation and optimization. Mobile
publishing and design for mobile devices.

Production processes in digital media design:
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OachUTBIMAAp XKOHE MOOUIBAI Mu3aiiH. CaHIbIK
Meaua AU3aiHBIHIAFbl OHIIPICTIK TIpoLecTep:
TYKBIpBIMAAMaaH Kapusuiayra neifin. CaHbIK
MeHa TU3aiHBIHIarbl OeiiHe KoHE aHMMAaIHs.
OTHKa )KOHE TYPAKThl MEIMa-KOHTEHT OHJIPICI.

MPOLIECCHI B ITU(POBOM MeAHA-TU3aliHe: OT KOHIETIITHH
1o myosimkanuu. Buieo n anumManus B mupoBOM
Meaua-au3aiHe. JTUKA U YCTOWYMBOE ITPOU3BOJICTBO
Meaua-KOHTEHTA.

from concept to publication. Video and
animation in digital media design. Ethics and
sustainable production of media content.

IocTpexBusurrepi / [locTtpexkBusntol/ Postrequisites

Kypnanucrik mebepiik

| KypHasmcTckoe MacTepcTBo

| Journalistic excellence

bazoapnama scemexuici / Pykosooumens npozpammsl/ Programme manager

Myxan6erxanoBa A.P.

Komnnmacnexosa JI.M.
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3 4 Kypc CTyIeHTTepiHe apHAJIFAH 3JIEKTHUBTI MOH/Aep / JJIeKTUBHbIE IUCHUILIHHBI 1A cTyAeHTOB 4 Kypca/ Elective disciplines

for 4th year students

BbAK-2b1 meneorncmenm rxncone mapKemuHzmiK Kommynuxkayus/ Meouameneoxcmenm u mapkemunzoevie Kommynukauuu ¢ CMHU/
Management and marketing communications in the media

OKy makcamuwt / Yueonan yenv/ Purpose

Backapy yrpIMaapbslH MEHIepy, Meaua KoCIKepaiH
carachlH JaMBITY.

YCBOUTH MOHATHS YIPaBJICHUSA, PA3BUTh KadyecTBa
MeJua-npeaIpUuHUMATEIs.

To learn the concepts of management, to
develop the qualities of a media entrepreneur

Oxkwvimy naomuceci / Pezynomamul o6yuenusn / Learning outcomes

Kypcersl CITTI KeiliHn
OiTiManymbLIap

- Kazakcranmarsl sxapHama xoHe PR HapbIFbIH 01aH opi
KETUIIIPY MaKCaThblHIa SKOHOMHKAJIBIK, CAsCH IKOHE
QIEYMETTIK  cajlajlapiia JKapHAMAIBIK JkoHe PR-
HAYKaHJap/bl >KOCHapliay MKOHE JKYPrizy, OJapAblH
TUIMJIUTITI MEH QJICYMETTIK MaHBI3bUTBIFBIH TAJ/IAY.

- Kapnamainsik >xone PR MoTiHzAepiH, KOHTEHT Kocmap
KYPY,, KOMIIAHUSIHBI ~ QIIEYMETTIK  JKeJIjiepae
HacuXaTTal, BUPYCThIK KOHTEHT JKacay.

- Kemmbacuibuibik KacHeTTep/I, COHJIali-aK
SKOHOMUKAIIBIK, 3aH FBUIBIMIAPHI, KOCITKEPIiK KbI3MET
JKOHE KAPXKBUIBIK CayaTTBUIBIK CallaChIHIAFbl O3BIK
OUTIMII KOJIJaHAa OTBIPBIT, JKOFAphl OICEKENECTIK
JKaFIailbIHIa PeJaKIMsSIHBIH KbI3METIH YHbIMIACThIpyFa
KaOL1eTT1 O0ITy..

assKTaraHHaH

ocJe yCIEIIHOT 0
o0yuarwmuecs OyayT

- IInanmpoBath M 1POBOIUTH pekiamHble U PR-
KAMIIAHUM B  SKOHOMHUYECKOW, IMOJUTUYECKOH U
COIMATTBHON chepax, AHATM3UPOBATH uX
3¢ PEKTUBHOCTh U COLMAIBHYIO 3HAYMMOCTh C IENbIO
JATLHEHIIIEr0 COBEPILICHCTBOBAHUS PhIHKA PEKJIaMbl U
PR B Kazaxcrane.

- CocraByATh pexsiaMHble U PR-TEKCThI, KOHTEHT-TIJIaH,
NpOABUraTh KOMIIAHUIO B  COLIMAIBHBIX  CETHX,
TeHEPUPOBATH BUPYCHBIN KOHTEHT.

- CrocobeH opraHu3oBaTh JEATENHFHOCTh PEHAKIUH B

3aBepuUICHHA Kypca

YCJIOBHUAX BBICOKOI KOHKYpCHINH, IMPUMCHSA
JIMACPCKUE KadYeCTBa, a TAKKC IICPCAOBLIC 3HAHUA B
obnacTu 9KOHOMHUYCCKHX, HOPUINICCKUX HayK,

MIPEANPUHUMATENBCKON JEATETbHOCTH U (PMHAHCOBOM
I'PaMOTHOCTH.

After successful completion of the course,
students will be

- Plan and conduct advertising and PR
campaigns in economic, political and social
spheres, analyze their effectiveness and social
significance in order to further improve the
advertising and PR market in Kazakhstan.

- Compose advertising and PR texts, content
plan, promote the company in social networks,
generate viral content.

- Be able to organize the activities of the
editorial office in a highly competitive
environment, applying leadership skills, as well
as advanced knowledge in the field of economic,
legal sciences, entrepreneurship and financial
literacy.

Ipepexeuzummepi / Ilpepexeuzumot / Prerequisites

Otwnka, BAK 3agHamMacel

\ OTHKa, 3aKkoHoaaTeabcTBo B CMU

| Ethics, media legislation

Kypcmuiy xvickawa mazmynnt / Kpamrkoe codepicanue kypca/ Course summary

AKnapaTThlK  HapbIKTaFrbl  KaTaH  0dCEKeNIeCTIK
JKarJaibIHIaFbl BAK MEHEHKMEHTI. Menua
calachIHIAFbl  OacKapyablH  THIMII  OIICTEPIH
yitbiMaacTeipy. XXI FachlpAblH MeIUaMEHEIKMEHTI.
Kaszipri  sxarmaiimarel  Meaua  MEHEIKMEHTTIH

mingertepi. JKemen xkoHe crpaTerusnblk Menua

Menemxmenr CMUM B yclOBHSX — KECTKOM
KOHKYPEHIIMM  Ha  HMH()OPMAIMOHHOM  pBIHKE.
Opranm3anus 3QPEeKTUBHBIX METOJIOB yIPABICHUS B
Meana cepe. Menuamenemxment XXIB. 3agaun
MEINaMEHE/DKMEHTa B COBPEMEHHBIX YCIIOBHSIX.
OnepatuBHbII u CTPATErNYECKUI

Media management in a highly competitive
information market. Organization of effective
management methods in the media sphere.
Media management of the XXI century. Tasks
of media management in modern conditions.
Operational and strategic media management.
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MEHE/DKMEHT. Meaua MEHE/DKMEHTTIH — HETisri | MeIMaMeHe/DKMEHT.  basoBeie  crparermu B | Basic strategies for media management.
cTpaTerusuiapbl. Meana OHM3HECTI  JaMBITYIBIH | MEIHAMCHEKMEHTE. DTaJOHHBIE crpateruu | Benchmark strategies for the development of
ITANOHJBIK CTpaTerusuiapbl. bykapanblk akmapar | pa3Butus meaua OusHeca. [IpobGaemsr yrpasienus u | media business. Problems of management and
KypalJapblH 0ackapy »oHe THIMII JKYMBIC icTey | 3 PEKTHBHOIO (bYHKIIHOHUPOBAHUS cpeacts | effective functioning of mass media. Media
Mmocenenepi. Menua MeHemkMeHT koHe BAK | maccoBoit wmHpopmamuu. MemuameHeKMEHT W | management and media marketing
MapKETUHITIK KOMMYHUKAIIASITIAPhI. MapKeTHHTOBbIe KoMMyHuKaiun CMU. communications.

Ilocmpexsusummepi / llocmpexeuszumot/ Postrequisites

bazoapnama scemexuiici / Pykosooumenwv npozpammst/ Programme manager

MyxanOeTxanoBa A.P. | Kynryposa O.I'. | -
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BAK peoakyusacein yitvimoacmuipy scone dacxkapy / Opzanuzayusa u ynpaeienue peoaxkyueiu CMH
Organization and Management of a Media Editorial Board

Oky maxcamul / Yueonan yenv/ Purpose

Kacinopeia periane BAK KbI3MeTiHIH epeKIIeniKTepi
Typanbl, Ka3ipri Kargaijga peaakius KYMBICHIH
YUBIMIACTBIPY/IBIH HETI3r Ke3eHIepl Typaibl TYCIHIK
KaJIBIITACTBIPY, OM3HEC-)KYPHAIMCTUKA CaachIHIaFbI
KY3BbIPETTEPli KaIBIITACTHIPY.

®opmMupoBaHUe NpPEACTaBICHUS 00 OCOOEHHOCTSX
nesirenbHOCTH CMU Kak mpeanpusTsi, 00 OCHOBHBIX
JTamax  OpraHu3aluuu  pabdoTel  pedakuu B
COBPEMEHHBIX YCIIOBUSIX, ¢dopmupoBaHue
KOMIIETEHIUH B 00/1aCTH OU3HEC-KYPHATUCTUKH.

Formation of ideas about the peculiarities
of the media as an enterprise, the main
stages of organizing the work of the editors
in modern conditions, the formation of
competencies in the field of business
journalism.

Okvimy namuceci / Pezynomamut o6yuenusn / Learning outcomes

Kypcrsl coTTI KeliH
oiiMmaiymbLIap:

- KyKBIKTBIK Oif1ay jkoHE STUKAJIBIK MOAECHHUET HEriziHie
KociOM  KBIBMETTI Ky3ere acelpy, HHOpMaTuBTIK-
KYKBIKTBIK KY’KaTTaMaMeH JKYMBIC ICT€Y, ChIHU TYPFbIZIaH
Olyay >KOHE TapaThUIAThIH aKIapaTThlH YPHICTHIFBIH
KaH-KAKThI TEKCepy.

- Kazakcrannarsl sxapHama skoHe PR HapbIFeiH onan opi
KETUIIIPY MakcaTblHAAa SKOHOMUKAJIBIK, CasiCH JKOHE
QNIEYMETTIK ~ cajajapia JkapHaMalnblK JkoHe PR-
HayKaHJap/bl >KOocmapiay »oHE JKYpridy, OJapblH
TUIMJIUTITT MEH QJIEyMETTIK MaHbI3bUIBIFbIH TAJAAY.

- Kembacmibuibix KacuerTepi, COHJIal-aK
SKOHOMHKAIBIK, 3aH FHUIBIMIAPBI, KOCIMKEPITIK KbI3MET
KOHE KApXKBUIBIK CayaTTBhUIBIK —CalaChIHAAFbl  O3BIK
OUTIMII  KOJZIaHA  OTBHIPBIN, >KOFAphl  OJCEKENIeCTIK
KarJalblHIa PEeJAKUMSHBIH KbI3METIH YHBIMIACTBIPYFa
KaoOieTT1 OoIty.

asgKTaraHHaH

ocae yCIEHOr 0
odyuawiuecs Oyayr:
- Ocy1iecTBIATh MPOGECCHOHATTBHYIO ASTEIbHOCTh Ha
OCHOBE TPABOBOTO MBIIIUICHUS U ATHUECKON KYJIBTYPBI,
paboTath ¢ HOPMATHBHO-TIPABOBOW JIOKYMEHTALIUEH,
KPUTHYECKH MBICIIUTh ¥ BCECTOPOHHE IPOBEPATH
JIOCTOBEPHOCTH paciipocTpaHsieMon HH(OPMAIHIH.

- IlmanmpoBate M npPOBOAUTH pekilamHble U PR-
KaMIIaHUM B OKOHOMHYECKOM, MOJMTHUYECKOH U
COLIMATBHOM chepax, aHAJTM3UPOBATh ux
3 PEKTUBHOCT M COLMAIBHYIO 3HAYUMOCTH C IIEJIbIO
JTAJBHEHIIIEr0 COBEPIICHCTBOBAHMUS PhIHKA PEKJIAMbI H
PR B Kazaxcrane.

- CnocoOeH OpraHu30BaTh JEATENBHOCTh PENAKLUH B

3aBeplUIeHUsI Kypca

YCJIOBHUAX BBICOKOH KOHKYPCHIINH, IIPUMCHSIA
JMACPCKUEC KAa4YeCTBA, a TAKXKC ICPCAOBBIC 3HAHUA B
obnactu O9KOHOMHYCCKUX, HOPUIUICCKUX HayK,

MPEANPUHIMATENBCKON JEATETbHOCTH U (PUHAHCOBOM
I'PaMOTHOCTH.

After successful completion of the
course, students will be

- Carry out professional activities on the basis
of legal thinking and ethical culture, work
with legal and regulatory documentation,
think critically and comprehensively verify
the reliability of disseminated information.

- Plan and conduct advertising and PR
campaigns in economic, political and social
spheres, analyze their effectiveness and social
significance in order to further improve the
advertising and PR market in Kazakhstan.

- Be able to organize the activities of the
editorial office in a highly competitive
environment, applying leadership skills, as
well as advanced knowledge in the field of
economic, legal sciences, entrepreneurship
and financial literacy.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Otwnka, BAK 3agHaMacer

| Dtuka, 3akoHONATENBCTBO B CMU

| Ethics, media legislation

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprcanue kypca/ Course summary

Pemaknusiielk  MEHEDKMEHT. PeIakIusuiblK — YKBIM-
OHJIIPICTIK-IIBIFAPMAIIIBLIBIK Oipmik. Penaxmus
KYpbUTBIMBL.  [IIbIFapMamibuIblK  JKOHE TEXHUKAIBIK
Kypam YKYMBICBIHBIH €pEeKIIeiri. Kanpnbik

PenaxkimmoHHEIN MEHE)KMEHT. PenaxkimmonHbIN
KOJIJIEKTUB-TIPOU3BOACTBEHHO-TBOPUECKAs E€IUHHUIIA.
Crpykrypa  pemakumu.  Cnenumduka  pabOTHI
TBOPYECKOTO M TEXHMUYECKoro cocrtaBa. (OCHOBBI

Editorial management. Editorial team-
production and creative unit. The structure
of the editorial board. Specifics of work of
creative and technical staff. Basics of
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MEHEKMEHT HeTi37epi.

bacbuibiM | kKagpoBoro MeHemxkMeHTa. CTpyKTypa KOHLIENLUU

TYKBIPpBIMIaMaCbIHbBIH KYPBUIBIMBI: MasMYHbI, | U3OaHUs: coacpiKaTciibHasd, KOMITO3HMIIMOHHAasA,
KOMITIO3HUIIHUAJIBIK, rpa(i)mcanbm MOACIIb. >K¥MBICTBIH iy pa(bnquKa;I MOACIb. COBpeMeHHbIe KOMaHJHBIC
3aMadHayu KOMaHJaJIbIK Q,I[iCTepiZ (bI/IHI/IH_II/IHl", METO/bI pa6OTBIZ (bl/IHI/IH_II/IHl", OBCHTOKIIIH, aKIIUHU.

9BCHTOKIIH, aKIIUAJIap.

personnel management. Structure of the
publication concept: content, composition,
graphic model. Modern team work
methods: finishing, event-action, actions.

Ilocmpexsusummepi / Ilocmpexsuszumwt/ Postrequisites

| -

bazoaprama scemexuiici / Pykoeooumens npozpammer/ Programme manager

Mapkabaea I'.T.

‘ Kynryposa O.I'.
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Bykapanvlk KOMMyHUKayus Hcane XanblKapaivlk Kamvlnacmap/
Maccosble Kommynukayuu u mexcoynapoonsie omuourenus/ Mass communication and International relations

OKy maxcamul / Yueonan yeav/ Purpose

XanbIKapanblK KaTbIHACTAp TAPUXbl Typajbl TYTac

TYCIHIK KaJBINTacCThIpy JkoHe osapasl BAK-ta
Kepcery, Ka3zakcTaHHBIH CBIPTKBI  CasCaThIHBIH
Heri3ri  OaFpITTapbl MEH  MIHACTTEpi, OHBIH

TYKBIpBIMAAMANBIK Heri3aepi Typaisl; 1945 xbuinan
O6acran XXI raceIpabiH OipiHIII TOKCAHBIHA JEHIHTI
XallBIKAPANBIK KATHIHACTAD TAPUXBIHBIH MAaHBI3IbI
npobJiemManapbl Typaibl ©31HIH FBUIBIMU HICSIIAPhIH
yChIHA O1ITy.

@dopMupOBaHUE IIEIOCTHOTO TPEJICTaBICHUS 00
HUCTOPUU  MEXIYHAPOIHBIX OTHOLIEHUWHM U  HX
orpaxxeHne B CMI, 00 OCHOBHBIX HaIlpaBJICHUSAX U
3ama4ax BHemHed mnoautuku Kasaxcrana, o ee
KOHLENTYaJIbHbIX OCHOBAaX; YMEHHs IIpE3CHTAaLUU
CBOMX HAy4HbIX MJIell O BaKHEHIIHMX HpobdiIeMax
HCTOPUHU MEXYHAPOJIHBIX OTHOIIEHUH ¢ 1945 1. u
1o riepBoi yeTBepTH XX| croneTusi.

The formation of a holistic view of the history
of international relations and their reflection
in the media, the main directions and tasks of
the foreign policy of Kazakhstan, its
conceptual foundations; the ability to present
their scientific ideas about the most important
problems of the history of international
relations since 1945 to the first quarter of the
XXI century.

Oxbimy namuoceci / Pezynomamul 00yuenun / Learning outcomes

Kypcrsi CITTI Keilin
OimiManymbLIap

- Kazak, opsic, aFbUIIIBIH TUTIEPiH, FBUIBIMUA 3€pPTTEY
KOHE  aKaJeMUSUIBIK  JKa3y  OMICTEpPIH  MEHrepy,
CBIHIAPJIBl ayb3Ila J>KOHE jka30ama KOMMYHUKAIUS
KYpYy.

- OpTypii canajapaarbl aKHmapaTThl 3epTTey IKOHE
erKe-Terkeisli  Tajmay:  SKOHOMHKa,  cascar,
OKOJIOTHS, FHUIBIM, MOJICHUET, OHEP, CIIOPT, MEHIIHA

T.0.

asiKTaraHHaH

ocJe YCIIEIIHOT 0
o0yuarmuecs OyayT

- Bnazietp ka3axckuM, pyCCKUM, aHTJIMICKUM SI3bIKaMH,
METO/IaMH HAYYHBIX HUCCIIEIOBAaHHUI U aKaJeMHUYECKOTrO
IMUCbMa, BBICTpaBaTb KOHCTPYKTHBHYHO YCTHYIO H
MMUCbMEHHYIO KOMMYHUKAIIHIO.

- V3yuarh 1 ieTanbHO aHATM3UPOBATH HH()OPMAITUIO 13
Pa3IMYHBIX Ccdep: SKOHOMHKA, IOJMTHKA, SKOJIOTH,
HayKa, KyJIbTypa, HCKYCCTBO, CIIOPT, MEAULIMHA.

3aBeplLIeHHs] Kypca

After successful completion of the course,
students will be

- Master Kazakh, Russian, English languages,
methods of scientific research and academic
writing, build constructive oral and written
communication.

- Study and analyze in detail information from
various spheres: economics, politics, ecology,
science, culture, art, sports, medicine.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Casicu )xypHaIMCTHKA %)oHE PR

‘ [Tonutnueckas xypHanuctuka u PR

| Political journalism and PR

Kypcmuiy xvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

"Keipru kabak corbic". YKarbl eyponayibiK MpoIecc
(1960 »x. Oipinmn >xapteicel 1970 x.) Kapama-
KAWIIBUTBIKTAH KEJTCCO3/epre >KOHE XalIbIKapasIbIK
mueseHicti 6acenneryre neitin (1962-1979 xok.)
Kpipru Kabak COFBICTaH XaJTBIKAPAITBIK
KaTbIHACTAP/BIH JKaHa Ke3eHiHe. JKaHa mmeneHicyi
KEe3eHIHJET1  XaiblKapaidblK  KarbiHacTap (1980
KBUIApABIH  OIpiHIIT JKapThIChl) "KBIpFM Kabak
COFBICTBIH" asKTAIYbl KOHE OWITOJSPIIBIK >KYHEHIH

«XononHast BouHaYy. OOIIEEBPONEHCKUN MPOIIECC
(1960-¢ mepBas momoBmHa 1970-x rr.) Ot
MPOTHBOOOPCTBA K  TIEPETOBOpaM MW paspsilke
MEXIyHapoaHOH HamnpsbkeHHoct (1962-1979 r1r.)

Or  XOJIOOHOMW  BOWMHBI K  HOBOMY  JTamy
MEXKIYHAPOAHBIX  OTHOWIEHUW. MexayHapoaHble
OTHOIIIEHHWS B  TEPUOJ  HOBOTO  OOOCTpEeHHS

MEXKTyHApPOIHON HANPSHKEHHOCTH (TIepBasi MOJIOBHHA
1980-x rr.) OxoOHUaHWE «XOJIOAHOW BOWHBD) U

"The Cold War. The pan-European process
(1960s and first half of the 1970s) From
confrontation to negotiations and the détente
of international tensions (1962-1979). From
the Cold War to a new stage of international
relations. International relations in the period
of a new aggravation of international tensions
(first half of the 1980s) End of the Cold War
and collapse of the bipolar system (1985-
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Kysabipaysl (1985-1991 xok.) | kpyurenne GunonspHoit cucremsl (1985-1991 rr.) | 1991)

Ilocmpexsusummepi / Ilocmpexeuzumot/ Postrequisites

: | - |

bazoapnama scemexuici / Pykosooumens npozpammsl/ Programme manager

Mapkabaea I'.T. ‘ Kynryposa O.T'. ‘
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XanvikapanvlK KamslHacmapoazol Kozammen oainanvic/ Céazu ¢ 00uecmeeHHOCHbIO 8 MEHCOYHAPOOHBIX OMHOWEHUAX/

Public relations in international relations

Oky maxcamul / Yueonan yenv/ Purpose

XaJbIKapablK KOMMEPIIMSUIBIK eMeC YHbIMIap MeH
XaNbIKapalblK ~ OW3HEC JKOHE  CBIPTKBI  CasiCH
KYpBUIBIMIAp YIIiH KOFaMMeH OaillaHbIC Heri3epiH
3epTTey, COHJAi-aK MaMaHJIAHABIPBUIFAH KoCiOn
areHTTIKTep/e, Kopnopanusiap MeH Oankrepue PR
KOHE JKapHaMa CaJlaChIHAAFbl KociOW KBI3METTE,
Ou3HECTI 63 OETIHIIE KYPTi3yre JaibIHIBIK.

HSy‘II/ITB OCHOBBI CBSI3EH C 06H.[€CTBCHHOCTBIO JJIA
MCKAYHAPOAHBIX HCKOMMCPUYCCKUX Opr aHH3aHHﬁ,
MCKIAYHApOAHOT'O Ou3Heca M BHEIIHEMOJUTHYSCKUX

CTPYKTYD, a TaKxXe MOATOTOBKA K
npodeCCHOHANIBHON JIeATeTbHOCTH B oOsactu PR u
peKJIaMbl B CHELHATU3UPOBAHHBIX

HpO(b€CCI/IOHaJ'IBHBIX ArCHTCTBAX, KOpIopalnuiax H
6aHKaX, K CaMOCTOATCJIbHOMY BCACHUIO OusHeca.

Study the basics of public relations for
international non-profit organizations,
international business and foreign policy
structures, as well as preparation for
professional activities in PR and advertising
in  specialized  professional  agencies,
corporations and banks, to do business
independently.

Oxbimy namuoceci / Pezynomamul 00yuenun / Learning outcomes

Kypersl CITTI KeiliHn
OimiManymbLIap

- Kazak, opeic, aFbUIIIBIH TUIAEPIH, FHUIBIMH 3€pPTTEY
KOHE  aKaJIEeMHUSUIBIK  JKasy OMICTEpPiH  MEHrepy,
CBIHIIAPJIBI aybI3IIa JKOHE jkaz0ama KOMMYHHKAIUS
KYpy.

- OpPTYpJi calalapAarbl aKMaparThl 3epTTEy IKOHE
erKeh-TerKeini  Tangay:  OKOHOMHMKA, — cascar,
9KOJIOTHSI, FBUIBIM, MOJICHUET, OHEP, CIIOPT, MEIUIIHA
T.0.

- Kazakcrannmarel xapHama oHe PR HapbibiH onaH
opl KETUIIIpy MaKcaThblHIa JKOHOMHKAJBIK, CasCh
KOHE QJICYMETTIK caiaiap/a »KapHamasblK koHe PR-
HayYKaHJAp/Abl JKOCMHapiiay >KOHE >KYPridy, OJapHbIH
TUIMIUTITT MEH QJIEYMETTIK MaHbI3IbUIBIFBIH TAJIIAY.

asiKTaraHHaH

ocJe YCIEIIHOT 0
o0yuarmuecs OyayT

- Biiagers Ka3axcKuM, pyCCKUM, aHITIMACKUAM SI3bIKAMH,
METOJAMU HAYYHBIX MCCIIEIOBAHUN U aKaJIEMHUYECKOTO
[IMCbMA, BBICTPauBaTh KOHCTPYKTUBHYIO YCTHYIO U
MMCbMEHHYIO KOMMYHUKAIHIO.

- W3y4aTp u neranbHO aHATM3UPOBATh HH(POPMALIUIO U3
pa3nuuHbIX cdep: SKOHOMHUKA, MOIUTHKA, SKOJIOTHS,
HayKa, KyJIbTypa, UCKYCCTBO, CIIOPT, MEIULMHA.

- IInanupoBate M TPOBOAUTH pekiamHble U PR-
KaMIIAaHUA B  JOKOHOMHUYECKOM, TMOJUTUYECKOW U
COLMAJIBHOU cepax, aHAJIM3UPOBATh ux
3¢ (HEKTUBHOCTh U COLMAIBHYIO 3HAYUMOCTH C IIEITBIO
JAIILHEUILIETO COBEPLICHCTBOBAHUS PHIHKA PEKJIaMbl U
PR B Kazaxcrasne.

3aBeplIeHHs Kypca

After successful completion of the course,
students will be

- Master Kazakh, Russian, English languages,
methods of scientific research and academic
writing, build constructive oral and written
communication.

- Study and analyze in detail information from
various spheres: economics, politics, ecology,
science, culture, art, sports, medicine.

- Plan and conduct advertising and PR
campaigns in economic, political and social
spheres, analyze their effectiveness and social
significance in order to further improve the
advertising and PR market in Kazakhstan.

Ipepexsuzummepi / Ilpepexeuzumot / Prerequisites

Cascu xypHanuctuka xoHe PR

‘ ITonutnueckas xkypHanuctuka u PR

| Political journalism and PR

Kypcmuiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

XaJbIKapaJbIK, KaTBIHACTAPaFbl KaHa KyreHi
KaJIBIITACTHIPY. XanbIkapabiK KaTbIHACTaPIaFbl
aKIaparThIK oJeM. XaJblKapallblK JeHreHaeri cascu
HayKaHaapabl etkizyaeri PR-rexnonorusap. daraapsic
kesingeri PR. Xanbikapanbslk OpeHI-KOHCANTHHT. Ipi
XalbIKapasbIK ic-apanap/ sl YUBIMIACTBIPYABIH 9JIiCTepi

@OpMHUpPOBAaHUE  HOBOM  CHCTEMBI  MEXIYHApPOIHBIX
otHoueHui. THpopMaoHHOe n3MepeHre COBPEMEHHBIX
MEXAYHapoAHBIX  oTHoweHuH. PR-texHomormm B
MIPOBEEHUH TOJUTHYECKUX KaMIaHWHA MEXAYHApOIHOTO
ypoBHs. Kpusucueiii PR. MexayHapoHbiii  Open-
KOHCQJITUHT. MEeTO/Ibl ¥ NMPHEMbI OpTraHU3ALMH KPYIHBIX

The formation of a new system of
international relations. The information
dimension of modern international relations.
PR-technologies in political campaigns of
international level. Crisis PR. International
brand consulting. Methods and techniques for

36




MeH Tociamepi. Kasipri 3aMaHFBI MEMJICKETTEPIiH,
XaJBIKapablK YHBIMIAp MEH CasCH KeNOacuIblIapIbiH
MMUJDKIH ~ KaJbINTacTeipyarsl  PR-TexHOMOTHUSIApABIH
peJIi MEH OpHEI.

MEXIYHapoAHBIX Meponpustuii. Ponp u Mmectro PR-
TEXHOJOTHHA B (OPMHPOBAHUM HMMHIKA COBPEMEHHBIX
rocynapcTB, MEXKTyHAPOIHBIX opraHu3zanui u
MTOJINTUYECKUX JIUACPOB.

organizing major international events. The
role and place of PR-technologies in forming
the image of modern states, international
organizations and political leaders.

Ilocmpexsusummepi / Illocmpexeuszumot/ Postrequisites

bazoapnama scemexuiici / Pykosooumenwv npozpammst/ Programme manager

Mapxkabaea I'.T.

Mycraduna b.C.
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