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Kipicne

DNeKTUBTI TMOHJAEP KaTaJlorbl OKBITYABIH KPEAUTTIK Kyiecl OOMbIHIIA
KYpacTbIpbUIafbl. DJIEKTUBTI TMOHAEP KaTaJorbl >KYWEJIEHreH TaHAay OOMNBIHIIA
MOHEP TI3IMIH KOHE OJIapIbIH KbICKA CHUIIaTTaMaChlH KapacThIPabl.

CtyneHT MaMaHABIKTapJblH  MIHACTTI KOMIIOHEHT/KOFapbl OKY  OpHBI
KOMITOHEHTIHIH MOHJIEPIH MEHIEpYMEH KaTap, YChIHBLIBIN OThIpFaH TaHJay OONBIHIIA
MOHACPAl TaHJaM alybl THIC.

DNeKTUBTI MOHIEPAl TaHIayFa daBaisep keHec Oepeni. CTyAeHT daBali3epMeH
Oipjece OTBIPHIN, CTYACHTTIH JKEKE OKY OCIapblH KYpYy YIIIH MOHAEPTe >Ka3bLIy
HBICAHBIH TOJITHIPAJIBI.

Kypmerti crynentrep! butiM  0epy TpaeKTOPHUSACHIHBIH O1pTYTaCThIFbIHBIH
oitmacteipbutybl  Ci3fiH OoJialllakTa MaMaH pPeTIHAE KoclOM JalbIHABIFbIHBI3IBIH
JICHT€iiHe BIKMAJ €TETIHIH €CTE CAaKTaYbIHBI3 KEPEK.

BBenenue

[Ipu kpeaAUTHON TEXHOJOTUM O0y4YeHHUs pa3padaThIBACTCs KaTajor AJIEKTUBHBIX
JUCLMIUIMH, KOTOPbI MpeAcTaBiseT Cco0OM CHCTEMaTHU3UPOBAHHBIN IEepeUeHb
JUCLMILIMH KOMIIOHEHTA 110 BBIOOPY U COAEPKUT KPAaTKOE UX OMHCAHUE.

Hapsay ¢ m3yueHueM AHMCHMIUIMH OOSA3aTENBHOrO / BY30BCKOI'O KOMITOHEHTA,
CTYJIEHT JOJDKEH BbIOpATh JJIsl U3yYEHUS TUCUUILIMHBI KOMIIOHEHTA MO BBIOODY.

KoHcynbranmu no BeIOOpY 3JEKTHBHBIX JMCLMIUIMH AaeT 3ABaizep. Bmecre c
HUM CTYJEHT 3amoJiHgeT (opMy 3alucH Ha JUCUUILIMHBL i cocTaBiaeHuss UYII
(MHAUBHUIYATILHOTO YYEOHOTO TIJIaHa).

YBaxaembie CTyaeHTb! BaXHO NOMHHUTB, YTO OT TOTO, HACKOJBKO
MPOlyMaHHOW | 1ieiocTHOM OyzneT Bamia oOpa3zoBarenbHas TpPaeKTOPHS, 3aBHCHUT
ypoBeHb Bareit npodeccrnonaabHOM MOATOTOBKH, KaK OyIyIIero CreluaiicTa.

Introduction

At the credit technology of education the catalog of elective disciplines which
represents the systematized list of disciplines of a component by choice and contains
their brief description is developed.

Along with the study of the disciplines of the compulsory/university component,
a graduate student must choose to study the disciplines of the elective component.

Advising on the choice of elective disciplines gives the adviser. Together with
him a student fills in an enrollment form for disciplines for making up an IEP
(individual study plan).

Dear students! It is important to remember that the level of your professional
preparation as a future specialist depends on how thought-out and integral your
educational pathway will be.



CemecTp O0iibIHIIA 3JIEKTUBTI MIHAEPai 06.1y /

PacnipenesieHne 3J1eKTUBHBIX THCIHILIAH Mo ceMecTpam / Distribution of elective

COUrsSes by semester

[Tonniy araysl / HaumenoBanue auciuminael / The name of the discipline

Kpenutrep
caHsbl /
Kom-Bo

KpenuToB/

Number of
credits

AxaneMust
JIBIK
Ke3eH/
Axan
nepuo/
Academic
period

KyKpIK oHE chI0aiinac >KeMKOPJIBIKKA KapChl MOJICHUET Heri3aepi / OCHOBBI
npaBa U aHTUKOPPYHIIMOHHOM KyabTyphl / Basics of Law and Anti-
Corruption Culture

DKOJIOTHS JKOHE TIPLILIIK Kayinci3iri / Dxoyorus u 6€30macHOCTb
xu3nenestensaoct/ Ecology and Life Safety

DKOHOMHUKA KOHE KocINKepik Herizaepi/ OCHOBBI SKOHOMUKH U
npeanpuHuMarenbeTBa/ Basics of economics and business

Kembacmpuibik Herizaepi / OcHoBwl auaeperBa / Basics of Leadership

WHKITI03UBTI ©3apa 9peKeTTeCY 3TUKACH /ITUKA HHKIIFO3HBHOTO
B3aumoaercreus/ Ethics of inclusive interaction

FrutbiMu 3epTTEYIICP/AiH HETI13/epi ®KoHe akaeMHUsIIbIK XaT/ OCHOBBI
Hay4YHBIX HCCIIEJIOBAHUIN U akajemuueckoe nucbmo/ Basics of Research and
Academic Writing

5

4

Tenepanno xadapiapbIHBIH TEXHOJIOTHICH JkoHe oHAIpicl/ TexHonoruu u
npou3BocTBO Tenepaauonepenay/ Technology and production of TV and
radio broadcasts

3amaHayu Macc-MequaHbl 6e3eHaipy koHe eHaipy/ OdopmieHue u
MPOM3BOICTBO COBPEMEHHBIX Macc-Menua/ Design and production of
modern mass media

bipikTipinren KoMMyHHKanus Heriziepi/ OCHOBBI HHTETPUPOBAHHBIX
komMMyHuKarmii/ Basics of integrated communications

KorammeHn GaiinaHbICTBIH TeOpUsCHl MeH dictemeci/ Teopus U mpakTuka
cBsi3eit ¢ obrectseHHocThio/ Theory and Methods of Public Relations

SMM-menemxment/ SMM Management

Kapuama xone PR motinaepin xacay Texnosorusicel/ Texnonoruu
coznanus pexnaMubix U PR TtekctoB/ Technologies for creating advertising
and PR texts

dotonyonunuctuka/ Photopublicism

BAK-Ttarpl Bu3yanabl TexHonorusnap / Busyansusie Texnonoruu B CMU /
Visual technology in the media

DKOHOMHKAJIBIK )KYPHAUTHCTHKA / DKOHOMHUYECKAs KypHATUCTHKA /
Economic Journalism

AHaTUTHKAIBIK )KYPHATUCTHKA/ AHAIUTHYECKas )KypHAIUCTHKA/
Analytical journalism

Bykapaiblk KOMMYHHUKAIHS )KOHE XaJIbIKapallblK KaTbiHacTap/ MaccoBble
KOMMYHHKAIIUU U MEXAyHapoaHble OTHOIIEeHHs/ Mass communication and
International relations

XabpIKapaJIbIK KaThIHACTApaFbl KOFaMMeH Oaiinanbic/ CBS3U C
OOILECTBEHHOCTHIO B MEXKIyHapOJHBIX oTHOIIeHussx/ Public relations in
international relations




KypHanmucTiH KociOM KbI3METIHIET oJeMAIK 9aeoueT/ MupoBas 1utepaTypa
B IpodecCHOHATIBHOM esTenbHOCTH KypHanucta/ World literature in
professional aktiviby of journalist

Kasipri Kazakcranusin nmyonumnuctukacsl/ CoBpeMeHHas! MyOIHIMCTHKA
Kazaxcrana/ Modern journalism of Kazakhstan

BAK-Fbl MEHEDKMEHT KOHE MapKETUHITIK KOMMYHHUKAIHsT/
MenuaMeHeKMEHT U MapKETHHTOBbIE KOMMYHUKaIuu B CMI/
Management and marketing communications in the media

BAK penakinusceia YiUbIMIACTHIPY skoHE O0ackapy / Opranuzanus u
ynpaenenue penakiuein CMU/ Organization and Management of a Media
Editorial Board




1 2 Kypc cTyleHTTepiHe apHAJFaH 3JIeKTHBTI MoHAep / DJIeKTHBHBbIE JUCHUILUIMHBI JUIA CTydeHTOB 2 Kypca/ Elective

disciplines for 2nd year students

KyKbIK scone coloaiinac HncemKopaIblKKa Kapcol MaoenHuem nezizoepi / Ocnoswvt npaea u aHmuKkoppynyuonnou Kyavmypeul / Basics of Law and

Anti-Corruption Culture

Oky maxcamut | Yueonasn yens [Learning Objective

1C-KUMBLI
a3aMaTThIK

Cei0ailac  XKEMKOPJIBIKKA  KapChl
OOMBIHIIA KYKBIKTBIK OUTIM MEH
YCTaHBIM XKYHECiH KaJIBIITACTBIPY.

CdopmupoBaTh cuCTEMy MpPAaBOBBIX 3HAHUHA U
IPAKJAHCKOM ITO3WLMM 10 IIPOTUBOIECHCTBHUIO

KOPPYIIIHH.

Form a system of legal knowledge and civic
attitude to combat corruption.

Okvimy Hamuoceci / Pezynomamut o0yuenusn

Kyperbl  coTTi Keilin  Oiim
aJymbLIap

- KasakcTaHHBIH KOJJIaHBICTaFbl 3aHHAMACHIHBIH
Heri3ri  epexenepiH, MemiekeTTik  Oackapy
OpraHJapbIHbIH J>KYHEeCiH, COHJaW-aK chlOaiinac
KEMKOPJBIKKA  Kapchl  IC-KUMBUIIBIH ~ MOHIH,
cebernrepi MEH LIapaiapblH TYCIHETIH O0abl;

- OKHFalmap MEH OpEeKeTTep/i 3aH TYPFHICHIHAH
Talgal eI,

- HOpPMATHUBTIK akTiUIepAl KOJAaHy, COHJai-ax
ChrI0aiiTac JKEMKOPIBIKTBIH aJIJIBIH ATYIbIH PYXaHH-
aJIaMTepIITIK TETIKTEPiH KOJIAaHAbL;

- MEHrepyl THIC: TYpil KyXKaTTapra KYKbIKTBHIK

asiKTaraHHaH

Tanaay KYprizy JIaF IbLIapHI, ceifaitnac
JKEMKOPJIBIKKA KAapChl ~ MOIEHUETTI  KETULIIPY
JaF IbLIApHI;

- 3 eMipiHJe chlfaiiiac >KeMKOPJBIKKA Kapchl
KYKBIKTBIK O1TIM/T1 KOJIIaHAIbI;

- Oimyre Tuic: chIOaiiiac KEMKOPIBIKTHIH MOHI
JKOHE OHBIH Tmaiga Ooiy cebemnrepi; chiOaitiac
KEMKOPIBIK ~ KYKBIK  OY3yHIIBUIBIKTap  YIIiH

MMocae ycmemHoro
odyuyarwimuecs OyayT
- IIOHUMAaTh OCHOBHBIC ITOJIOKCHUA
JeicTByIOIIero 3akoHojaTtenscTBa Kasaxcrana,
CUCTEMY OpraHoB rOCy/apCTBEHHOTO
YIPaBIEHUS, a TAKXKE CYIIHOCTb, IPUYMHBI U
MepBbI IPOTUBOACUCTBUS KOPPYIILIUH;

- QHAJIM3UPOBATh COOBITHUA M JEMCTBUS C TOUKU
3peHus npasa,

- INPUMEHATb HOPMATHUBHBIE AaKTBI, a TaKKe
3a/1eiCTBOBATH IIYXOBHO-HPaBCTBEHHBIE
MEXAHU3MBI [TPEIOTBPALLEHUS KOPPYIILIUU;

3aBepleHHs]  Kypca

- BJAAETh: HABBIKAMM BEJIEHUSA IIPABOBOIO
aHaIM3a paA3IMYHBIX JJOKYMEHTOB, HaBBIKAMH
COBEPILECHCTBOBAHUS AHTUKOPPYIIIMOHHON
KYJIBTYpBI;

- IPUMEHATb B CBOEH JKU3HEACATEIBHOCTU
IIPaBOBBIE 3HAHUS IIPOTUB KOPPYILUH;

- 3HATh: CYIIHOCTb KOPPYILUU U NPUYUHBI €€
IIPOUCX 0K ICHHS; Mepy MOpPAJIBHO-
HPaBCTBEHHOW M IIPAaBOBOM OTBETCTBEHHOCTH 3a

After successful completion of the course,
trainees will

- understand the basic provisions of the
current legislation of Kazakhstan, the
system of public administration bodies, as
well as the essence, causes and measures to
counteract corruption;

- analyze events and actions in terms of
law,

- apply normative acts, as well as to use
spiritual and moral mechanisms to prevent
corruption;

- know the skills of legal analysis of
different documents and improvement of
anti-corruption culture;

- apply legal knowledge against corruption
in their own activities;

- know: the essence of corruption and the
reasons for its origin; the extent of moral
and legal responsibility for corruption




MOPAJIBJBIK-aITAMIePIIITIK  JKOHE KYKBIKTBIK
KayarnKepUIIiK mapaiapsl;
- MeHrepyi KepeK: MOPaJIbJIBIK caHa

KYHJBUTBIKTAPBIH 1CKE€ achlpy JKOHE KYHAEIKTI
IpaKTUKaJa aJaMrepuIlliKk HOpMallapblH YCTaHy;
JKactap apacblH/a ChI0aiyac JKeMKOPIBIKKA KapChl
MOJICHUET JEHIeHIH apTThpy OOMBIHIIA >KYMBIC
JKacampl.

KOPPYILMOHHBIE IPAaBOHAPYILEHUS;
- YMCTh: PCAJIM30BbIBATh HECHHOCTH MOPAJIBHOI'O
CO3HAHUS U CJIeI0BaTh HPABCTBEHHBIM HOPMaM B
MOBCEHEBHON  MNpakTukKe;  paboTarh  HaJ
HOBBIIEHUEM  YPOBHS  aHTHUKOPPYNLIMOHHOM
KYJIBbTYPBI B MOJIOACKHOU CpeLie.

offences;
- be able to: implement values of moral
consciousness and follow moral norms in
everyday practice; work towards increasing
the level of anti-corruption culture among
the youth.

Kypcmotn

Kbickawa mazmynotl Kpamkoe cooepacanue Kypca

MemiiekeT MeH KYKBIKTBIH HEeTi3r1 YFhIMIapbl MEH
KaTeropusutapbl. KYKBIKTBIK KapbIM-KaThIHACTAP.
KP KOHCTUTYUUMANBIK KYKBIFBIHBIH Herizaepi. KP
OKIMIITIK JKOHE KBIJIMBICTBIK KYKBIK Herizaepi. KP
A3aMaTTBIK KYKBIK HeTi3/aepi. "Cr10aiiiac
KEMKOPJIBIK" YFBIMBIHBIH TEOPHSUTBIK-3/ICHAMAIIBIK
Herizgepi. Cprbaiinac >KeMKOpJBIKKA Kapchl ic-
KAMBII IIApThl PETiHJEe Ka3aKCTaHIBIK KOFaMHBIH
QJIeyMETTIK-?KOHOMMKAJIBIK KaTbIHACTAPBIH
xerinaipy. CeiOaitiac KeMKOPJIBIK MiHE3-KYJIbIK
TaOMFATBIHBIH ~ TICUXOJIOTUSJIBIK  €pEeKIIETIKTepI.
Cei0aiinac  KEMKOpPJIBIKKa ~ Kapchl ~ MOJCHHUETTI
KajeinracTelpy. CpiOaiiinac KeMKOpJBIKKA Kapchl
1C-KMMBUI MaceseepiHae MeMIIEKET MeH KOFaMIbIK
YHBIMIapIBIH ©3apa 1C-KUMBLITHI.

OcHOBHBIE NTOHATHUS U KaTETOPUU FOCYAAPCTBA U
npaBa.  [IpaBoBele  oTHOmeHHs.  OCHOBBI
KoHCcTUTynuoHHoro  mpaBa PK.  OcHoBBI
aIMUHUCTPAaTUBHOIO M yrojioBHoro mpasa PK.
OcHoBbl rpaxkaanckoro npasa PK. Teoperuko-

METO0JIOTUYECKUE OCHOBBI HOHSTHUS
CKOpPYHLIUN». CoBepiieHCTBOBaHUE
COLIMAIbHO-OKOHOMUYECKHUX OTHOILIEHUH
Ka3axCTaHCKOTO  OOIlecTBa  Kak  YCIIOBHS
MIPOTUBOACUCTBUIO KOPPYTLIHH.
[Icuxonoruueckue  OCOOCHHOCTH  HPHUPOJIbI
KOppYIUHOHHOTO mnoseneHus. dopmuposanue
AHTUKOPPYMLHUOHHON KYJbTYpBHI.
Bsaumozeiicteue rocyaapcraa 51
OOLIECTBEHHBIX  OpraHu3alluidi B  BOIPOCAxX

IIPOTUBOAECUCTBHS KOPPYIIIUH.

Basic concepts and categories of state and

law.  Legal relations. Basics  of
constitutional law of the RK. Basics of
administrative and criminal law of the

Republic of Kazakhstan. Basics of civil law
of the RK.

Theoretical and methodological foundations
of the concept of  “corruption".
Improvement of socio-economic relations
of Kazakhstan society as a condition for

combating  corruption.  Psychological
features of the nature of corrupt behavior.
Formation of anti-corruption culture.
Interaction of the state and public

organizations in combating corruption.

bazoaprama scemexuwiici | Pykosodumenv npozpammsl

banitacosa M.K.

\ Ay0akuposa 3.b.

Aubakirova Z.B.




IKonocusn Hncone mipwinik Kayincizoizi / Ikonocusn u oezonacnocms ycuznedeamenvnocmu/ Ecology and Life Safety

OKy maxcamut / Yueonasn yens /Learning Objective

TexHocepa  MeH  TabuFru  DKOXyiHerep
KBI3METIHJIET1 KayinTi >XOoHE TOTEHIIEe KayinTi
Karjgaiapiaa — eckepTy — KaOurerrepi  JKoHE

HKOKOpFay OiJIay bl KAJIBINTACTHIPY

@opMHUpOBaHUE HKO3AIIUTHOIO MBIIUICHHUS W
CIOCOOHOCTH  NPEAYNPEXJIEHHs ONacHbIX MU
Ype3BbIUANHBIX CUTYAlUi B ()yHKIIMOHUPOBAHUHU
IPUPOJHBIX IKOCUCTEM U TEXHOCHEPHI

Formation of ecoprotective thinking and the
ability to prevent dangerous and emergency
situations in the functioning of natural
ecosystems and the technosphere

OKbimy

Hamuoicect / Pesynomamot 06yuenus/ Learning outcomes

Kyperbl ¢oTTi asikraraHHaH KeiliH Ourim
ajrymbLiap

-OKOJIOTUSIHBIH,  TIPIIUTIK  KayiMci3airi
TYPaKThI JlaMy/IbIH HET13T1
TYKBIpbIMaMalapblH, aHTPOTOTeH IIK
KBI3METTIH OJICYMETTIK-3KOJOTHSIIBIK CaJIapbIH
TYCIHE/I;

- ONApIbIH KaW-KYWiHIH KayilTi JeHreHiHig
TYBIHIAYBIHBIH al[bIH ally YIIiH TaOWUFH KoHe
TEXHOTEHJIK  JKyHWenmepaiH  JaMybl  MEH
OPHBIKTBUIBIFBIHBIH 3epAeNeHTeH
3aHJIBUTBIKTAPBIH KOJIIAHA B,

- iCKe acCBIpBUIFAH KOHE BIKTMMAaN KayinTepiiH
TEpPIC OCEpIH KOHE OJapIblH JICHIeHJIepiH,
aHTPOTOTEH TIK KbI3MET TOyeKeNIepiH
Oarajaipl;

- TexHoc(epaHbH KayiNCI3JiriH  apTThIpy
OOMBIHIIIA IC - IIapaNapAbl )KocHapiaibl;

-03 OETiHIIE XYMBIC iCTEy, KOMaHJala YKYMBIC
icTey, IeuIiM Kaobliay, ChIHU oiay, UG PIIBIK
KOHE aKIapaTThIK-KOMIBIOTEPITIK
TEXHOJIOTUSIITAPIBI KOJIJIaHy, aKIaparIeH
YKYMBIC 1CTeY JIaFIbUTapbIHa Ue O0Iabl.

MCH

IMocae  ycmemHoro
o0yyarommecsi OyayT
- NOHUMATh OCHOBHBIC KOHLENIUHU SKOJOTHH,
0e30macHOCTU JKH3HCACATECIILHOCTH,
YCTOHYHBOTO pa3BUTHS; COIMAJILHO-
HKOJIOTUYECKHE TOCICICTBUS aHTPOIIOTEHHOM
JEATEIILHOCTH;

- TpPUMEHSATh HW3YyYEHHBIE 3aKOHOMEPHOCTH
pa3BUTHsL U  YCTOWYMBOCTH MNPUPOJHBIX U
TEXHOTEHHBIX CHCTEM ISl TPEAYIpPEeKICHUSI
BO3HUKHOBEHHS OMACHOTO YPOBHS X COCTOSHUS
- OIICHWBaTh  HETaTUBHOE  BO3JCHUCTBUE
peaTn30BaHHBIX M MOTEHIHAIBHBIX OMAacHOCTEH
M WX YPOBHH, PHCKH  aAHTPOIIOTEHHOMN
NesITeNbHOCTH;

- TUIAHUPOBATH MEPOIPUATHUS IO TIOBBIIICHHUIO
0€30MacHOCTH TeXHOC(hEpHI;

- 0071a1aTh HaBBIKAMH CaMOCTOSTEIBHOM
paboThl, pabOTHI B KOMaH/E, IPUHATHUS
pelIeHHA, KpUTUIECKOTO MBITIUICHUS,
pUMEHEHHs TU(PPOBBIX U HHPOPMALIUOHHO-
KOMITBIOTEPHBIX TEXHOJIOTH, PaOOTHI C
uHpopMalmen.

3aBeplIeHUsl  Kypca

After successful completion of the course,
trainees will

- Understand the basic concepts of ecology, life
safety, sustainable development; social and
environmental consequences of anthropogenic
activity;

- apply studied laws of development and
stability of natural and anthropogenic systems to
prevent dangerous levels of their condition

- assess the negative effects of realized and
potential hazards and their levels, the risks of
anthropogenic activity

- plan measures to improve technosphere safety;
- have skills of independent work, teamwork,
decision making, critical thinking, application of
digital and information and computer
technologies, work with information.

Kypcmuiy kbickawa mazmynot / Kpamkoe cooepicanue kypca/ Course Summary




Aytakoinorusa.  [Jemdkonorus. CHHAIKOJIOTHS.
buocdepa-noochepanbik koHnenusicel. Taduru
pecypceTapsl JKOHE OJlapAbl THIMJII IMaijanaHy.
Kazipri  sxahaHgpl ~ SKOJIOTHSUIBIK  JKOHE
QJIEYMETTIK -3KOJIOTHSUTBIK Macenenep.
Kopiaran opra xoHe TypakThl 1amy. Kazakcran
TYPaKThl Jamy >KOJbIHAA. JKachkll SKOHOMHKA.
Konaiiiael ToyekenaiH KoOHIEHIusAckl. KayinTi
KOHE  3UAHABI  (aKTOpHapAbIH  KIKTEMYI.
Tertenme skarmaimap Ke3iHIEri ic-KHMBUIIAp
peTTiri

Aytakonorusa.  Jlemdkonorus. CHHIKOJIOTHA.
Bbuocdepno-noochepHas KOHIICTILUSI.
[Ipupomubie  pecypchl UM pPalMOHAIBLHOE
MIPUPOJIONOIL30BaHUE. I'moGanbHbIE
JOKOJIOTHMYECKHE W  COLMAIBbHO-3KOJOIrHYECKHE
mpobieMbl  coBpeMeHHOcTH.  OKpyKaromas

cpena u ycronumBoe pazsurhe. Kazaxcran Ha
NyTH K YCTOWYMBOMY pa3BUTHIO. 3eJeHast
SKOHOMHUKa. KOHUeNuus npuemMiIeMOro pHCKa.
Knaccugukanus onacHbIX U BpeIHBIX (PaKTOPOB.
[lopsmok  peiicTBUl  Tpu  YpE3BBIYAMHBIX
CUTYyalHsIX

Outecology. Demecology. Synecology.
Biosphere-noosphere concept. Natural resources
and environmental management.  Global
ecological and socio-ecological problems of
modernity.  Environment and  sustainable
development. Kazakhstan on the way to
sustainable development. Green economy. The
concept of acceptable risk. Classification of
hazardous and harmful factors. The order of
action in emergency situations.

bazoapnama scemexuici / Pykosooumens npozpammst/ Program Manager

Koxkymesa 3.

‘ Koxesunkos C.K.

S.K. Kozhevnikov.
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IKoHomuka rcane Kacinkepik Hezizoepi/ OcHo6bl IKOHOMUKU U npeonpunumamenvcmea/ Basics of economics and business

OKy makcamul / Yueonasn yeno

CanayaTThl SKOHOMHKAIBIK OWJIbI, OOCEKEIeCTiK
opTaja KOCIMOPBIHAAPABIH TaAOBICTHI KOCIITKEPIIIK
KBI3METIH YUBIMIACTBIPYJBIH TEOPHUSIIBIK IKOHE
TOXKIPUOCITIK AaFIbUIAPBIH KAIBIITACTHIPY.

dopmupoBaHre IKOHOMHYECKOTO 00pasa

MBIIUICHHUS, TEOPETUUECKHIX u
MPaKTUYECKUX  HABBIKOB  OpraHU3aIlH1
YCIICIIHOM MpEIIPUHUMATETBCKOMN
JIeATEIbHOCTH pEeANPUITHIA B

KOHKYPEHTHOM cpejie

Formation of economic way of thinking,
theoretical and practical skills to organize
successful business activities of enterprises in a
competitive environment

Oxkbimy namuoceci / Pezynomamut o0yuenusn

Kyperbl  caTTi KeiliH  Oixim
aJymsLiIap

- Kazipri 3aMaHfbl KOHOMHKA MPHUHIMITEPI MEH
3aHJIBUTBIKTAP/IBIH KBI3MET €TUTYiH, SKOHOMHUKAIIBIK
KaTeropusuiap, MHKPO JKOHE MaKpoJeHreeri
YFBIMJIBIK aIapaTTsl TYCIHE ],

- DKOHOMUKAIIBIK >KaFdai Ibl TaaaalIbl;

- KOCIIKEpJIIK KbI3METTIH OChl Hemece Oacka
TYpJIEpiHiH Oa3albIK MMpoLecTepiH Oenrineini;

- TaOBICTBl KOCIIKEPJIK KbhI3METIHE MIHE3EME
Oepeni;

- Ou3Hec-)Kocmap bl KYPaJIbl )KOHE YCHIHAJIBI;

- anFaH OuTiMJEpiH maiiianbl KOCIMKEPIiK KbI3MET
YIIIH KOJITaHAaIbI;

- KOCIIKEpNIK KbI3METTI AKOHOMHUKAIBIK IKOHE
oJeyMeTTIK Oackapy cajachlHIa AYPBIC MIEHIM

KaObLIIall aaabl.

assKTaraHHaH

ITocuie 3aBepiIeHust Kypca 00y4yaommecs
oyayT

- I[OHMMAaTb INPUHLMIBI W 3aKOHBI
(yHKIIMOHUPOBAHUS COBPEMEHHOMN
DKOHOMHKHM, OKOHOMHYECKHE KATETOPHH,
NOHATUMHBIM  amnmapar Ha MHKPO- H
MaKpOYypOBHSIX;

- aHAJIM3UPOBATh
CUTYaIUIO;

- BBIJIENATH 0a30BbIE IMPOLIECCHI TOTO WIIU
HUHOI'O BHJIA IIPEANPUHAMATEIBCKOU
JIEeATEIbHOCTH,

- JaBaTh XapaKTEPUCTUKY YCIELIHOCTH
IIPEANPUHUMATENIBCKOM 1€ATEIBHOCTH;

9KOHOMHYECCKYIO

- COCTaBISATH M IIPE3EHTOBAaTh OW3HEC-
IUJIaHBbI,

- TPUMEHATh IIOJyYEHHBIE 3HAHMUS UL
ITOCTPOEHUS pUOBLTEHOM
IIPEIITPUHUMATEIBCKOMN 1EATENbHOCTH
-IpUHUMAaTh  NPaBUJIbHBIE  pEIICHUS B

00J1aCTH SKOHOMHYECKOT0 U COIHAIBLHOTO
YIIPABJICHUS MpEANPUHUMATEIBCKON
JeATEIbHOCTH

After completing the course, students will

- understand the principles and laws of modern
economics, economic categories and conceptual
apparatus at micro- and macrolevels;

- analyze the economic situation;

- Identify the basic processes of one or another
type of entrepreneurial activity;

- to characterize the success of entrepreneurial
activity;

- make and present business plans;

- to apply the acquired knowledge in order to
create profitable business activities

-to make the right decisions in the sphere of
economic and social management of the
entrepreneurial activity
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Kypcmuviy Kbickawa mazmynot / Kpamrkoe codepowcanue Kypca

DOKOHOMHMKA KBI3MET eTYiHIH iprei Mocesenepi.
Kanurai. CypaHbIC TI€H YCBIHBIC HApBIFHI.
Bacekenecrik xoHe Monomoims. Kocinmkepmik:
TYCIHIT1, MOHI, HETI3T1 TYpJIepi KoHE YHUBIMIACTBIPY
HbIcaHaapbl. Kocimkepiik KbI3METTEr1 ToyeKemuep.
KoMMmepuusuiblk ~ KyNusi  JKOHE  OHBl  KOpFay
tocinmepi. Kocimkepilik KpI3METTI KapKbUIAHABIPY.
Kacinkepik MoJIeHUETI )KOHE dTHKACHI.

@yH1aMEHTaJIbHbIE poOIeMbI
(YHKIMOHUPOBAaHUS SKOHOMUKHU. Kamwuran.
PeiHOK Crpoc u IIPEMIOKECHUE.
Konkypenuus U MOHOIIOJIHSL.
IIpeanpuHUMAaTENBLCTBO: IOHATHE,
CYLIHOCTb, OCHOBHbIE BHUIBI M (OPMBI
OpraHU3aLUH. Pucknu B
HpeANpUHIMATENbCKON JEeSITEBbHOCTH.
Kommepueckass TaiiHa u  cmocoObl  ee
3aIIUTHI. duHaHCHpPOBaHUE
IpeaPUHUMATEIbCKON JIeSITEIIbHOCTH.

Ky.]'H:Typa H OTHUKA NPCAIIPUHUMATCIILCTBA.

Fundamental problems of the functioning of the
economy. Capital. The market Demand and
supply. Competition and monopoly.
Entrepreneurship: concept, essence, main types
and forms of organization. Risks in
entrepreneurial activity. Trade secrets and how
to protect them. Financing entrepreneurial
activities. The culture and ethics of
entrepreneurship.

bazoaprama scemexwici / Pykogooumenn npocpammol

bassuroBa U.A.

Hypaxwmerosa I'.C.

Nurakhmetova G.S.
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Kowbacuvinoik nezizoepi / Ocnoewt 1udepcmea

OKy makcamuwl / Yueonan yeno

CTYIICHTTEPAIH  KOmOacHIbUIBIK  KaCHETTEPl,
CTHJIBACP/l, KOCIMOPBIH, aliMaK OHE >KAJIbI el
JEHIeHIHE ocep €Ty dJicTepiH THIM/I Maiianany
apKBUIBI aJaMIapablH MiHE3-KYJIKBIH JKOHE e3apa
opekerTecyiH THIMII Oackapy omicTeMeci MeH
MPAKTUKACBIH MEHTEPY

OBJIQJICHUE  CTYJICHTaMH  METOJOJIOTHEH U
MIPaKTUKON 3¢ PEKTHBHOTO YIIpaBICHUS
MOBEJICHUEM U B3aMMOJICHCTBHEM JIFOJICH MyTEM
3¢ (HEeKTHBHOTO  WCTIOJB30BAHUS  JTUACPCKUX
Ka4yecTB, CTHJICH, METOJOB BIHSIHHS Ha YPOBHE
MPEINPUATHS, PETHOHA U CTPAHBI B IIETIOM

To provide students with the methodology
and practice of effective management of
behavior and interaction of people through
the effective use of leadership qualities,
styles, methods of influence at the enterprise,
regional and national level

Okvimy namuoiceci / Pezynomamul 00yuenus

Kypersl  ¢oTTi  asikraraHHaH KeiiH Ouiim
aJymbLiap

- OackapynslH  OapibplK  JIGHTeHsIepiHaeri
yibIMapiarbl  KeIIOACHIbUIBIK — MaceJeNepiH

TEOPHSUTBIK JKOHE MPAKTHKAIIBIK IIENIyre FHUTBIMU
KO3KapacThIH MOHI MEH 9JIICTEepiH TYCIHE];
- OackapywbUIBIK MIHACTTEpAl Iy YIIH

KOIIOACIIBIIBIK MeH OMITIKTIH HET13T1
TEOPHSIIAPBIH KOJIIaHAIbI;
- Keke OachlHBIH  apTHIKIIBUIBIKTAphl  MEH

KEMIIIUTIKTEPIH ChIHUA Oaraliaii]ibl;

- YXKBIMJIa KYMBIC ICTEY; QJ€YMETTIK MAaHBbI3/bI
Moceniesiep MEH YJAepicTepal Tajjaay, TONTHIK
JUHAMUKA  YAEpICTepiH  JKOHE  KOMaHJaHbl
KaJBIITACThIPy KaruJaTTapblH OiIy HeriziHjae

TOMTHIK >KYMBICTBI TUIMI1 YHBIMAACTBIPAIBI;
- TYJIFaapanbIkK, TONTHIK KOHE
YHBIMIACTBIPYIIBUTBIK KOMMYHHKaIHUsIIapIbl

Tajaay xKoHe KoOanaiasl;

- iCKepiiK KapbIM-KaThlHAC JaFjbUlapblHa Ue
Oomy; op Typii IKarmainmapra OaiJIaHBICTHI
OackapyIblH alyaH TYpJl CTHJbJAEpiHEe ue 0oy,

ITocye 3aBepiIeHHs Kypca 00y4aromuecs
oyayT

- [OHUMAaTh CYIIHOCTb M METOJbl HAay4YHOI'O
MOJIX0Aa K TEOPETUYECKOMY U IPAKTUYECKOMY
peleHno Ipo0ieM JIMAepCTBa B OPraHU3aLUsaX
Ha BCEX YPOBHSAX YIPABIICHUS;

-HCII0JIb30BaTh OCHOBHBIE TEOPUU JIMJEPCTBA U
BJIACTH JUIsl PEIICHUS YIIPABICHUYECKHX 3a/a4;

- KPUTHUYECKHU OLIEHUBATh JIMYHBIE JOCTOMHCTBA
U HEIOCTaTKW;

- paboraTh B KOJUIEKTHBE; aHaJIU3UPOBATh
COLMAJIBHO 3HAuMMble MPOOJIEMbl U IMPOLECCHI,
3¢ (HEeKTUBHO OpraHM30BaTh I'PYMNIOBYIO padboOTy
Ha OCHOBE 3HAaHHUA NPOLECCOB TIPYNIOBOI

JUHAMUKA W OPUHOUIOB  (OpMHUpPOBAHUS
KOMAaHJIbI;

- aHAJIM3UPOBATh u IIPOEKTUPOBATH
MEKJINYHOCTHBIE, IPYIIIOBBIE u

OpraHu3alMOHHbIE KOMMYHHKAIIWH;

- oOsagaTb HaBBIKAMH [€JIOBOTO OOIIEHHS;
MHOTOOOpPa3HBIMH  CTHJIIMH ~ YIPaBJICHUS B
3aBUCUMOCTM  OT  PAa3JIWYHbIX  CUTYyaluu;

After successful completion of the course,
students will be

- understand the essence and methods of the
scientific approach to the theoretical and
practical solution of leadership problems in
organizations at all levels of management;
-use basic leadership and power theories to
solve management problems;

- critically assess personal strengths and
weaknesses;

- work in a team; analyze socially significant
problems and processes, effectively organize
group work based on knowledge of group
dynamics processes and team building
principles;

- analyze and design interpersonal, group and
organizational communications

- possess the skills of business
communication; diverse styles of
management  depending on  different
situations; methods and techniques of

research of leadership skills, technologies of
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KOIOACIIBUIBIK KACUETTEPAl 3ePTTEY dJIiCTepl MEH
ozicTemMenepine, KeIIOacIIbUIBIK — KabijmeTrrepi
JIAMBITY TEXHOJIOTHsJIApbIHA Me 00JIaIbI;

METONaMH W METOAUKAMH  HCCJIEIOBaHUS
JUACPCKUX KayeCTB, TEXHOJIOTHSIMU Ppa3BUTHUS
JUJEPCKUX CIIOCOOHOCTEH.

development of leadership abilities

Kypcmuiy kbickawa mazmynst / Kpamxkoe codepicanue Ky,

KemrbacmpUIBIKTEIH —~ TaOMFAaTBl MEH  MOHI.
Kembacubibik JKOHE MEHEIKMEHT.
KembacbIbIKTBIH - ASCTYPIl  KOHUEHIHSIIAPHL.
KembacublIbIKTEIH MHHOBAIMSIIBIK
KOHIENIMsUIapel. Tomrap, KoOMaHmamap JKOHE
KOMaHJa Kypy. KenbacuibHbIH 1aMybl.
Osrepicrepmi xKysere aceIpy Ke3iHeri
KemoacIbUIbIK. Kembdacubuibik Macemnenepi.

IIpupona u cymHocTs nuaepersa. Jlunepcrso u

MEHEHKMEHT. TpamuuvoHHBIE  KOHIICTIIIMH
JTUACPCTBA. Muauosanmonusie KOHIIEIANA
JIUJEPCTRA. ['pynmsr, KOMAaH/IbI U

KoMaH1000pa3zoBanue. Pa3sutne nmuaepa.
JlunepcTBO TPU  OCYIIECTBICHUM W3MEHCHUHU.
[Ipobems! uepcTBa.

ca
The nature and essence of leadership.
Leadership and management. Traditional

leadership concepts. Innovative leadership
concepts. Groups, teams and team building.
Leadership development.

Leadership in implementing change. The
problems of leadership.

bazoapnhama scemexuici / Pykoeooumenv npocpammut

Ecimxau I'.E.

‘ ToOsut0B K.T.

|

Tobylov K.T.
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Huknrozuemi e3apa apekemmecy ymuxacovt / Imuka uHK103u6Ho20 e3aumooeiicmeus/ Ethics of inclusive interaction

OKy maxcamul / Yueonaa yenv/ Purpose

Formation of an inclusive culture and socio-

CrymeHTTep  apachlHia  HMHKIIO3MBTI  ©3apa | POpMHpOBaHKE Yy CTY/ICHTOB MHKIIO3UBHOH KyJIBTYPBI
OPEKETTECTIKTiH WHKIIO3MBTI MOJEHHMETI MeH | U COLMAIbHO-TICHXOIOrHYECKHX OCHOB nHKmo3usHoro | psychological  foundations — of inclusive
QIIeyMETTIK-[ICHX OJIOTHSIIBIK Herizjepin | B3AMMOICHCTBHS interaction among students
KaJIBINTACTBIPY
Okvtmy namuoiceci / Pezyiomameul 00yuenus / Learning outcomes
Kypcersl  corTi  asikraranHan keiiin Oinim | ITocsie  ycmemnoro — 3aBepmieHusi — kypea | After successful completion of the course,
aJrymbLiap odyuarommecsi OyayT students will be
- OJIeyMeTTIK-TICUXOJOTHSUTBIK OimiMai myrenmek | -  Ilpumensath  coumanbHO-micuxosoruyeckue | - Apply socio-psychological knowledge in

azlaMIapMeH KapbIM-KaTbIHACTa KOJIAAHY.

XKeke Ky3bIpeTTep KOJJaHy MYTeJIeKTepPMEH
KOHCTPYKTHBTI KapbIM-KATBIHACTHI KAJIBIITACTBIPY
YIIIiH.

3HaHU BO B3auMoaelicTBuu ¢ nunamu ¢ OB3.
- [IpuMeHSATh TMYHOCTHBIC KOMIIETEHITUHN IS
(hopMuUpOBaHHSI KOHCTPYKTHBHOTO
B3auMoaencTBug ¢ auiamMu ¢ OB3.

interaction with persons with disabilities.
- Apply personal competencies to form
constructive interaction with persons with
disabilities.

Kypcmoty Kbicka

wa mazmyusl / Kpamrkoe codepicanue kypca/ Course summary

Wuknro3us Oeiri peTiHae KapbIM-KaTbIHAC
ATHKachl. THKITIO3UBTI ©3apa 9peKeTTECTIKTIH
MICUXOJIOTUSUIBIK HeTi3epl. MyrenekTepii OHanTy
HKOHE JICYMETTIK-TICUXOJIOTHSUIBIK Oeiimaey
Moceenepi; KOMMYHUKATUBTIK KY3bIPETTLIIK,
©3apa OPEKET €Ty ITUKACH MEH MOJICHUETI,
MYTeeKTep/li Kabbuiay CTEepeOTHITEPIH KEHY
’KOHE OJIapMEH KapbIM-KaThIHAC Ke3iH/1e KapbIM-
KaTbhIHAC Ke/IepriIepiH XKeHY JKOJAapbl MEH
omicTepi.

qacTb WHKIIIO3UHU.

HWHKJIFO3UBHOI'O

OTHKa o01eHns
ITcuxonornueckue OCHOBBI
B3auMmopeiictBus.  IIpobmemsl  peabwiauranuu U
COLIMANTBHO-TICUXOJIOTHYECKONW  aJanTalydd  JIMI  C
WHBAUTHOCTHIO; KOMMYHUKATHBHAS KOMIIETEHTHOCTD,
9TMKa M KyJbTypa B3aUMO-AEHCTBHS, CHOCOOBI U
METOABI NPEOIOJICHHUS CTEPEOTHIIOB BOCTIPHATHS JIUILL C
WHBAIWJIHOCTBIO M TIPEOIOJICHUST KOMMYHH-KaTHBHBIX
OapbepoB Ipu OOIICHUU C HUMHU.

KakK

Ethics of communication as part of inclusion.
Psychological ~ foundations  of inclusive
interaction.  Perception of people with
disabilities in society and culture. Problems of
rehabilitation and socio-psychological
adaptation of persons with disabilities;
communicative competence, ethics and culture
of interaction, ways and methods of overcoming
stereotypes of perception of persons with
disabilities and overcoming communicative
barriers when communicating with them.

bazoapnama scemexuici / Pykosooumens npozpammot/ Programme manager

Ypoaoaesa JI.E.

|

IHapxomenxo H.A.

Paxmamynuna A.P.
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Fourvimu 3epmmey nezizoepi scane akaoemusnvik, xcasy / OcHoevl HayuHo20 ucciedosanus u akaoemuueckoe nucomo / Fundamentals of scientific

research and academic

OKy makcamul / Yueonan yeno

ouTiM ATYIIBLIIAPIBIH apachIHJIa FBLIBIM,
3epTTEYIiH FBUIBIMUA OMiCTEPi, FHUIBIMU-OKY >KOHE
FBUIBIMH  JKYMBICTapJIbIH ~ HOTHOKEIIEPIH  TipKey
TypaJibl O11iM KYHECiH KaJIbIITacThIPy

chopMupoBath y OOY4YaIOIIUXCS  CHCTEMBI
3HaHUH O  Hayke, Hay4yHbIX  METOoJax
uccienoBaHusi,  ohOpMIICHHS  PE3yJIbTaTOB

HAyYHOH 1 yueOHO-Hay4yHOW PabOTHI

to form a system of knowledge about
science, scientific methods of research,
registration of the results of scientific and
educational and scientific work among those
receiving training

Oxwvimy nHomuxceci / Pesynomamul o0yuenusn

Kyperbl  ¢oTTi  agKTraraHHaH KeiliH  Oilim
aJyumsbLIap

- FBUIBIMHBIH HETi3T1 YFBIMIApbIH CHUIIATTAy JKOHE
FBUIBIMH 3€PTTEYJIEP/i YHBIMIACTHIPY,

- FBUIBIMU aKIapaTThl aHBIKTAY JKOHE OHJIEY,

- FBUIBIMH 3€PTTEY 9IICTEPiH KOJAaHYy, 3epTTEyiIep
KYPrizy )KoHe OHbIH HOTHXKEJIEPiH pecimey,

- CTYIGHTTIK CTapTanTap YILUiH KapanaiblM Ou3HeC-
xKocrap Kypy

Ilocne ycmemHoro 3aBepllieHHsl  Kypca
o0yyarommecsi OyayT

- OIHUCHIBaTh OCHOBHbBIE IOHATHS O HaykKe HU
OopraHn3anvio Hay4YHbIX I/ICCJIGI[OBaHI/H\/JI,

- ompeneynAte U 00pabaThlBaTh  HAy4YHYIO
MHPOPMAIMIO, TPHUMEHSATh METOAbl HAYYHBIX
HCCIIEOBaHUI,

- TPOBOJUTH HWCCJIEAOBAaHHE M OPOPMISITH €ro
pe3yibTaThl,

- COCTaBIISITh HE CIIOKHBIM OW3HEC-TUIaH s
CTYICHYECKHX CTapTaIlOB

After successful completion of the course,
students will be

- describe the basic concepts of science and
the organization of scientific research,

- identify and process scientific information,
- apply scientific research methods, conduct
research and formalize its results,

- draw up a simple business plan for student
startups

Kypcmuin kbickawa mazmynot / Kpamkoe codepircanue Kypca

FoutblM  KoHE FBUIBIMU 3€pTTEYyJEepAiH HeTi3ri
YFBIMApBL, 3€pTTeyAl akKMapaTThIK KamMTamachl3
ery, FwuibiMu  3eprreynepai  yHbIMAACTHIpY,
FoutbiMu 3eprTey omictemeci, 3epTTEYiH >Kajllbl
FBUIBIMM  oxicTepi,  CTaTHUCTUKAJBIK  KOHE
BIKTUMAJIZIBIK ~ 3€pTTEY  ouicTepi,  3eprreyiae
KOJIJaHBbUIAThIH TIpaduKanblK omicrep, bakbuiay
HOTHKEJIEPiH Tanaay, DKCIepUMEHTTIK
3epTTeyiep,  ¥HBIMIACTBIPY. JKOHE  FBUIBIMU
3epTTeyiepal KYprisy, Feueivm AKYMBIC
HOTIKENIEepiH Tipkey, KypcThIK KoHE JUIIIOMBIK

OcHOBHBIE TIOHATHA O HAayKe W HAyYHOM
uccnenoBannu, MudopmamonHoe obecreyeHme

HUCCICIOBAHUHN, Opranuzanus Hay4YHBIX
HCCIIEIOBaHNH, MeTomosorus HAaY4YHBIX
HCCICAOBAHUH, OO01eHayyHbIe METObI
HCCIICIOBAHUS, CratucTuueckue u
BEpPOSITHOCTHBIE METOIbI HCCICIOBAHUHN,
I'paduueckne  MeTOmBI, UCMOJB3yEMBIE B
HCCICIOBAHUIX, Amnanus pe3ynbTaToOB
Ha0JII0/1eHUH, DKcrepuMeHTalIbHbIE
uccnefoBanusi, OpraHuzanuss W MPOBEACHUE

Basic concepts of science and scientific
research, Information support for research,
Organization  of  scientific  research,
Methodology of scientific research, General
scientific methods of research, Statistical and
probabilistic research methods, Graphical
methods used in research, Analysis of
observational results, Experimental research,
Organization and conduct of scientific
research, Registration of the results of
scientific work, Features of the preparation
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KYMBICTapIbI JabIHAaYy KOHE KOpFay
epeKuIeNikTepi, CryneHrrepiy FBUIBIMU
KYMBICTaphIH OasHIay JKOHE peciMey TuUIiHE
KOWBbUIaTBIH ~ TayjanTap, basHmama  a3ipieyre
KOWBUIATBIH TajlanTap, O3ipiey epeKIIeiKTepi.

HAaY4YHBIX HCCIICIOBAHUH, Odopmnenune
pe3ynbTaToB Hay4dyHOUW paboThl, OCOOCHHOCTH
MOATOTOBKH U 3aIUTHI KYPCOBBIX U JUILIOMHBIX
pabot, TpeGoBaHuss K S3BIKY HW3JIOKEHUS U
O(QOpPMIIEHHIO CTYJIEHYECKUX HAay4dHbIX padoT,

and defense of term papers and theses,
Requirements  for the language of
presentation and design of student scientific
papers, Requirements for the development of
presentations, Features of the development of

CTYICHTTIK CTapTanTap. TpeOoBanust k  pa3paboTke mpe3eHTanui, | student startups.
OcobeHHOCTH  pa3pabOTKH CTYICHYECKUX
CTapTaroB.

bazoaprama swcemexwici / Pykogooumens npocpammoul

Kaiipipbaena I'.K.

‘ l'onynos B.B.

| Godunov V.V.
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Tenepaouo xabapnapuvinsly mexnono2usacsl rcane onoipici / Texnonozuu u npouzeoocmeo menepaouonepeoay / Technology and production of TV

and radio broadcasts

Oky maxcamul / Yueonas yenv/ Purpose

Tenepanuo xabapiaapblH KYpPYIbIH
[IBIFAPMAIIIBUTBIK JKOHE TEXHOJIOTHUSIIBIK ITPOLIECIH
3eprrey.

N3yunTh TBOpPYECKUM ©  TEXHOJIOTUYECKUU
IIPOLIECC CO3/1aHus TeJlepauonepesay.

To study the creative and technological
process of creating television and radio
programs.

Oxkvimy namuoceci / Pezynomamut ooyuenusn / Learning outcomes

KypeTsl ¢oTTi assKTaraHHaH KeliiH 0l1imM
ajrymbLiap

- (hakTizepal KUHAY KOHE TalJay 9IiCTepiH Oineni;
- MOHTXJAy XKoHe OeHHEeTYCIpLIIMHIH
TEXHOJIOTUSUTBIK KYpaJIJapblH MEHIePe/Ii;

- CLIEHApHl MEH )KYPHAIUCTIK MOTIH1 Kocion
TYPIE KYPacThIPaJIbI;

- TYCIpy MPOIIeCiH, ayiuo OelfHe MaTeprall bl
OpHATy IpoIeCciH OacKapaibl.

ITocJie ycnemnoro 3aBepuieHust Kypca
o0yuarmuecs OyayT

- 3HAaTh METO/bI cOOpa (HhaKTOB U aHATTN3A;

- BJIaJIeTh TEXHOJIOTMYECKUM HHCTPYMEHTapUEM
MOHTAaKa ¥ BU/IEOCHEMKH;

- IpO(heCCUOHAIIBHO COCTABJIATh CLIEHAPUN U
KYPHAIUCTCKUM TEKCT;

- YIIPaBJIATh CbEMOYHBIM IIPOLIECCOM,
IIPOLIECCOM MOHTaXa ayMOBHeOMaTepUaIa.

After successful completion of the course,
students will be

- know the methods of fact-gathering and
analysis;

- know the technological tools of editing and
filming;

- be able to professionally write a script and a
journalistic text;

- manage the filming process, the process of
editing audio and video material.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Tenexxypranuctuka, CanabIK GopMaTTarbl
pavoXKypHAIMCTHKA

TenexypHanuctuka, PagnoxxypHanuctuka B
nudpoBoM hopmare

Television Journalism , Radio journalism in
digital format

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

XabapnapasiH 1IeHapuii Ke3eHl. barmapiamManbig
OepiityiHJIeri xKoHE TOPBIHAAFbl aKIapaTThIH OPHBIH
aHbIKTay. Tenenuaap MeH paJnoiarbl MOTIHAIK
MaTepuai. MoTiHIIK %KoHEe MAarHUTTIK (OEKITIITeH)
aKmapaT. ABTOPJIBIK JKOHE PEIaKTOPIIBIK TOBOJIKA.
Mukpo¢oH KanTacel, MUKPO(OH KiTallXaHaChI.

Cuenapusblii nepuop nepenauu. OmnpeneseHue
MecTa UWHPOpMalMKM B TepeJadye M CeTKe
IIPOIPAMMBI. TexkcToBbIi Marepuall Ha
TEJNEBUICHNN U panno. TekcToBas U MarHUTHas
(pukcupoBanHasg) uHpopManus. ABTOPCKHE H
penakropckue nmoaBoAKd. MukpodoHHas marnka,
MUKpOoOHHAas OUbIMOTEKA.

Scenario period of the transmission.
Determining the place of the information in
the program and the program schedule.
Textual material on television and radio. Text
and magnetic (fixed) information. Author's
and editor's summaries. Microphone folder,
microphone library.

Ilocmpexsusummepi / [locmpexeuszumwt/ Postrequisites

JlepexTi hunmbmuepai sxacay

‘ Co3zmanne TOKyMEHTaIbHBIX (DHIIBEMOB

| Creating documentary films

bazoaphama rcemexwici / Pykosooumens npozpammel/ Programme manager

Mupacnexos C.H.

\ Kycynosa A.M.
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3amanayu macc-meouanvt 6e3enoipy ryncone oHoipy/ Oghopmaenue u npou3eo0cmeo cospemennvix macc-weoua/ Design and production of modern

mass media

OKy makcamuwt / Yueonan yenv/ Purpose

Kaszipri Oykapanblk akmapaT KypaiIapblHbIH
MaTepHaIIapbIH KYPACTHIPY XKOHE OpHATY
epeKLIeNiKTePiH 3epTTey

N3yuuth cienuduky au3aiftHa 1 MOHTaXa
MaTEpHaJIOB COBPEMEHHBIX MaccMeana

To study the specifics of design and
installation of materials of modern mass
media

Oxvimy nomuoiceci | Pezyiomameut 00yuenus | Learning outc

omes

Kypersl  corTi  agKkraraHHaH KeiiH  Oidim
ajrymbLiap

- BAK wmarepuangapsin jxo0anay KoHE OpHATy
Heri3uepiH OuneTiH 001aIbl,

- MaTepuaniapabl OHJICY/IiH U PITBIK
OargapiamanapblHia >KYMBIC ICTEY JaFIbLIapbiH
MEHTepei;

- 3amaHayn BAK ymin ¢oto,
ayaromaTepuanaap >Kacamu/ibl;

- 3aMaHayM OYKapaiblK akmapar KypajiJapblHaa
MaTepuaaapAbl HacuxaTTay AaFabliapbl 00Jabl.

OeiiHe JKoHE

IMocse  ycmemHoro
o0yuarmuecs OyayT
-3HaTb OCHOBBEI I[H33.I>iH21 U MOHTa)Xa Mcaua
MaTEepUIIOB;

-BIIQJIETh HABBIKAMH pabOTBl B HU(PPOBBIX
MporpaMMax peJakTUPOBaHUs MaTEPUAJIOB;
-co3naBarh (HOTO -, BUACO- U ayTUOMaTEPUAIIBI
JUIsL COBPEMEHHBIX MaCCMENINA;

-BJIaICTh HAaBBIKAMH ITPOABHIKCHUA MaATCPHUATIOB
B COBPEMEHHBIX MacCMeEINA.

3aBeplIeHHs  Kypca

After successful completion of the course,
students will be

- to know the basics of design and
installation of media materials;

- to possess skills of work in digital programs
of editing of materials;

- create photo, video and audio materials for
modern mass media;

- have the skills to promote materials in
modern mass media.

Ilpepexeuzummepi / Ilpepexeuzumot / Prerequisites

XKypnanuctukara kipicne, Kasipri
KYPHAITHCTUKAHBIH JKaHPIBIK TYpJIepi MEH KbI3METi

Beenenue B xxypHanuctuky, JKanposbie hopMsl
1 (YHKIIUU COBPEMEHHOM )KYPHAIUCTUKU

Introduction to journalism, Genre forms and
functions of modern journalism

Kypcmoty kvickawa mazmynst | Kpamkoe codepacanue kypcal Course summary

Kasipri BAK xoHe ayauTopHusiMeH KyMBICTHIH
cumnatsl. Kazipri Oykapasiblk akmapar
KypajiIapblHIa MaTepHaIiap sl xKoOamay koHe
opHary Heri3zaepi. BAK martepuannapein enaeyre
apHasiFaH udpaslK 6argapaamanap. CaHabK
Me/iMa KeHICTIriH xobanay epekmenikrepi. Kasipri
OyKapaJbIK aKIapar KypaigapblHaa
MaTepHalIap/ibl HaCUXaTTay Heri3aepi.

CoBpeMeHHbIE MacCMeIua U XapakTep paboThl C
aynutopueil. OCHOBBI AW3aliHa U MOHTa)Ka
MaTepUajoB B COBPEMEHHBIX MacCMeHa.
udpoBsie mporpaMMbl pelakTUPOBAHHS MEAUA
Matepuainos. Cneunduka ohopmieHus

g poBoro MearanpocTpancTsa. OCHOBBI
IMPOABMIKCHUS MAaTCPUAJIOB B COBPEMCHHBIX
MacCMeINa.

Modern mass media and the nature of work
with the audience. Fundamentals of design
and installation of materials in modern mass
media. Digital programs for editing media
materials. The specifics of the design of
digital media space. Fundamentals of
promoting materials in modern mass media.
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exeusummepi / Ilocmpexeusumut/ Postrequisites

Ilocm
Multimedia journalism , Management and

MynbTuMeauiiHAS KYPHAITUCTUKA,
MeanaMeHeDKMEHT U MapKETHHIOBBIE
koMMyHMKaiuu B CMU

MynbTuMeananbIK KypHanuctuka, BAK-Fb1
marketing communications in the media

MCHCIPKMCHT K9HC MapKCTI/IHl"TiK KOMMYHUKAIIUA

ITonnin epexwenikmepi / Ocodennocmu oucyunauns/ Course features

| Co3anme yyeGHBIX IPOEKTOB | Create learning projects

Oky »xo00aJapblH Kacay
bazoaprama scemexuiici / Pykoeooumenwv npozpammul/ Programme manager

| Cyneiimenona A. D. -
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2 3 Kypc CTyJdeHTTepiHe apHAJIFAH JIEKTUBTI MOHAep / DJIeKTHBHbIE THCIHUILIMHBI JUISA cTyAeHTOB 3 Kypca/ Elective

disciplines for 3rd year students

bipikmipincen kommynuxayus nezizoepi/ Ocnoeol unmezpupoeannvix Kommynukayui/ Basics of integrated communications

OKy maxcamul / Yueonan yenv/ Purpose

BipikTipiareH KOMMYHUKAIIUSHBIH MOHI TYypabl,
KOMMYHHKAITUSUTBIK  Y/IePIC CallaChIHA OHTAMJIBI
menimMaep Kadbuigay KaKeTTUIIr Typalibl TYCIHIK
KAJIBIIITACTBIPY, COHJIali-aK KOMMYHHKAITUS
KBI3METIH Tajjay, >KOCIapiiay MXoHe Oakpuiay
KaOlIeTiH TaMbITy

@opMUpOBaHUE MPEACTABICHUS O CYLIHOCTH
MHTErPUPOBAHHBIX KOMMYHHUKAIH, 0
HE00X0AUMOCTH IPUHATHS ONTUMAJIbHBIX
pemeHnii B 00JacTH  KOMMYHHKAIIHOHHBIX
IpPOLECCOB, a TaKKe BbIPAOOTKAa  yMEHHUs
AQHAJIM3UPOBATh, IUIAHUPOBATh U KOHTPOJIMPOBATH
KOMMYHHKAIIMOHHYIO I€ATEIbHOCTD

Formation of understanding of the essence
of integrated communications, the need to
make optimal decisions in the field of
communication processes, as well as
developing the ability to analyze, plan and
monitor the communication activities

Okbimy namuceci / Pezynomamut ooyuenusn / Learning outcomes

Kyperbl  ¢oTTi  asgKTraraHHaH KeiliH  Oiiim
aJyumsbLIap

- OIpiKTIpUIreH KOMMYHMKalIMsjIap KeIIeHIHIH
HET13T1 AJIEMEHTTEPIHIH MOHI MEH €peKUIeNIKTepIH
oineni;

- HapBIKTHIK SKOHOMHWKAHBIH Ka3ipri jKarJaaibIHIa
OIpIKTIPUITeH KOMMYHHKAIMsl TPOLECIHIH Jgamy
3aHBUTBIKTAPhl MEH TEHICHIIUSUIAPBIH aHBIKTANIbI;
- KOCIMTOPBIH ©HIMIHE CYPAHBICThI KaJIbIITACThIPAIbI

MKOHE OTKI3Y/l bIHTAJIaHbIPA/IbI;

- KOMITAaHUSHBIH AMHAIKI MeEH Oenenid
KaJTBIIITACTHIPAJIbI;

- OIpiKTipiireH KOMMYHHKaLUsIap  KeIIeHiH
o3ipeni.

IMocae  ycmemrHoro
o0yyaromuecsi OyayT
- 3HaThb CYHOIHOCTb M CHEHU(HUKY OCHOBHBIX
3JIEMEHTOB KOMILIEKca MHTETPUPOBAHHBIX
KOMMYHUKAIIHM;

- BBIABIATH 3aKOHOMEPHOCTM M  TEHACHLUUHU
pa3BUTHS mporecca MHTErPUPOBAHHBIX
KOMMYHHMKAlluii B  COBPEMEHHBIX  YCJIOBHSX
PBIHOYHOM YKOHOMUKH;

- (hopmMupoBaTh CIPOC U CTUMYIUPOBAHUE COBITA
Ha NPOAYKLIHIO NPEATIPUATHUS;

- (popmMHUpOBaTH UMUK U PEIYTALIUIO0 KOMITAHUY;
- pa3pabaThiBaTh KOMIUIEKC HMHTEIPUPOBAHHBIX
KOMMYHHKAIUN.

3aBeplIeHHs  Kypca

After successful completion of the course,
students will be

- know the essence and specificity of the main
elements of the complex of integrated
communications;

- to identify patterns and trends in the
development of the process of integrated
communications in the modern conditions of a
market economy;

- form demand and sales promotion for the
company's products;

- to form the image and reputation of the
company;

- develop a set of integrated communications

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

XKyphnanucrukara kipicne

‘ BBenenue B KypHaIUCTUKY

| Introduction to journalism

Kypcmuiny Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

bipikripinren KOMMYHHUKaIUsIIap KOHE
OIPIKTIPIITEH MapKeTUHITIK KOMMYHHUKausiap.

WHTerpupoBaHHble
WHTErpPUPOBAHHBIE

KOMMYHUKAIIUA n
MapKCTHUHI'OBBIC

Integrated communications and integrated
marketing communications. The external
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¥HBIMHBIH ~ CBIPTKBl ~ JKQHE  IMIKI  OPTAacHI
Bipikripinren KOMMYHHUKAaIU Kypajaapsl.
XKapnama,  kKoramMmeH  OaifmaHblc,  caTyabl
KBUDKBITY, TIKEJIeH MapKeTHHI, JKeKe caTy,

JEeMEYIIUTIK. BipiKTipiareH KOMMYHUKaIHUUIAPpIbIH
TUIMJIUTITIH Oaranay.

KOMMYHHUKAIIM. BHEIIHSS W BHYTpEHHSS cpeaa
opranu3anuu. WHCTpyMEHTbl WHTErPUPOBAHHBIX
KOMMYHUKAaIWN. Peknama, CBSI3U c
OOIIECTBEHHOCTBIO,  CTHMYJIHpPOBaHUE  COBITA,
MPSIMON MAapKETHHT, JIMYHAs TPOjaxka, yIIaKoBKa,
CIIOHCOPCTBO. Onenka 3P PEKTUBHOCTH
WHTETPUPOBAHHBIX KOMMYHHKAITUH.

and internal  environment of the
organization. Instruments of integrated
communications.  Advertising,  public

relations, sales promotion, direct marketing,
personal selling, packaging, sponsorship.
Evaluation of the effectiveness of integrated
communications.

ITocm

exeuzsummepi / Ilocmpexeuzumut/ Postrequisites

KociOn  mipiFapMamibUIbIK — MPAKTUKYM
Bykapaiblk KOMMyHUKAIIHS KOHE
XaJTBIKAPAIIBIK KaThIHACTap/ XaTbIKapaTbIK
KaThIHAcTapAarbl KOFaMMeH Oaiinaneic/ SMM-
meHekMeHT/ JKapnama xone PR wmortinmepin
xacay TexHonorusicel/ BAK-FbI MEHEKMEHT JKoHE
MapKeTUHITIK KommyHuKanus/ BAK penaknusiceia
YUBIMIACTBIPY JKOHE backapy/ Cascu
KypHanucTuka xkone PR

@)

[MpodeccronanbHO-TBOPUECKHI MPakTUKYyM (2)/
MaccoBble KOMMYHHKALUM W MEXKIYHapOIHbBIC

otHomieHus/ CBsa3u ¢ OOIIECTBEHHOCTBIO B
MEKIYHAPOIHBIX OTHOIIIEHUAX/ SMM-
MeHeKMEHT/ TeXHOIOTUU CO3JaHusI PEKIIAMHBIX
" PR TEKCTOB/ MennamenekMEHT u
MapKeTUHTOBbIE ~ KOMMyHuKamuun B CMU/
Opranuzanus u
yIpaBJIeHUE penakmuei CMH/

[TomuTHueckas )ypHanucTuka u PR/

Professional-creative

praktical work (2)/ Mass communication
and International relations / Public relations
in international  relations / SMM
Management/ Technologies for creating
advertising and PR texts/ Management and
marketing communications in the media/
Organization and Management of a Media
Editorial Board/ Political journalism and
PR

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

Mapxkabaesa I'.T.

Mycraduna b.C.
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Kozammen oaiinanvicmotyy meopusacel men adicmemeci/ Teopusa u npakmuka ceazeil ¢ 00ujecmeeHHocmvio/

Theory and Methods of Public Relations

OKy makcamuwt / Yueonan yenwv/ Purpose

FoutbiM, casicaT Kypaiibl, KYpPHaIHCTHUKA KOHE
OW3HEeC canachkl peTiHIe KOFaMMEH OalIaHBICTBIH
TEOPHSUIBIK OUTIMIH 3epAeliey kKoHe KOciOU JKYMBIC
JaFIbLUIAPBIH KATBIITACTRIPY.

Nzydenue TEOPETUUECKUX 3HAHUU u
(dbopMupoBaHHE HABBIKOB MpodeccnoHalbHOI
paboTel B 00JACTHM COBPEMEHHBIX CBsi3ed C
OOIIIECTBEHHOCThIO ~ KaK  HayKd, CpEICTBa
TIOJINTUKH, )KYPHATUCTHKHU U OTpaciu Ou3Heca.

The study of theoretical knowledge and the
formation of skills of professional work in
the field of modern public relations as a
science, a means of politics, journalism and

business industry.

Oxkbvimy namuceci / Pezynomamut ooyuenusn / Learning outcomes

Kyperbl  ¢oTTi  agKTraraHHaH KeiliH  Oilim
aJIymbLiap

- QNeyMeTTIK -  JKOHOMMKAJBIK  cajaja,
KOMMEPIIHSITBIK CeKTOop/a, MEMJIEKETTIK
KYpBUIBIMAAp/a, KOFaM ©MipiHiH KOFaMJIbIK-CasCH,
MOJICHM  cajlaJlapblHIa KOFaMMeH  OaillaHbIC
OeniMIIeNepiHiH YKYMBICBIH YUBIMIACTBIPY
MPUHLIMIITEP] MEH €peKIIeNIKTepiH Oinexni;

- op Typai I[TP-maTtinaepai xa3a anajsl;
- [TP-kaMmaHusIap bl )KOCMIapIay KoHe
iCKe achIpa ajnajpl,

- etkizuren [IP-ic-mmapanapabig
Oaraaiapl.

THIMIUTITIH

IMocae ycmemHoro
o0yyarommecsi OyayT
- 3HaTh NPUHIUIBI OpPraHU3aluu U crenupuky
paboThl  TOApA3ACNIEHUA MO  CBA3SIM €
00IIECTBEHHOCTHIO B COLIMAJIbHO-
HKOHOMHYECKOH chepe, KOMMEPUYECKOM CEKTOPE,
TOCYJapCTBEHHBIX CTPYKTypaX, OOIIeCTBEHHO-
MOJINTUYECKON, KYJIBTYpPHOM cdepax KHU3HU
o01IecTBa;

- mucath pa3iauyHblie BUbl [IP-TekcToB;

- INIAaHUPOBATh U peasin3oBbiBaTh [[Pkamnanuy;
orleHUBaTh 3(P(HEKTUBHOCTH MPOBeACHHBIX [IP-
MEpONPUATHH.

3aBeplIeHHs  Kypca

After successful completion of the course,

students will be

- know the principles of organization and

specifics of the work of public relations
departments in the socioeconomic sphere,

commercial sector, government agencies, socio-

political, cultural spheres of society;
- write various types of PR texts;

activities.

- plan and implement PR-campaigns; Evaluate
the effectiveness of the carried out PR-

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

XKypnanuctukara Kipicre

| BBesieHue B KYPHATHCTHKY

| Introduction to journalism

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

PR TY>KBIPBIMIaMaChIH
YHBIMAACTBIPYIIBUIBIK

OackapyabIiH OH
(byHKIUSACH peTinzae
aHblkTay. PR »BONIONMACHIHBIH ~ Ke3eHIepi.
MapkeTHHITIK KOMMYHHUKalusuiap KyHeciHzeri
PR-nbin opHbl. KoFamIbIK KaTbIHAacTap, jkapHama,
caty YKapHaMachl, TIKeeHn MapKETUHT
YFBIMAAPBIHBIH ~ apakarbiHachkl.  PR-kamnanus-

Omnpenenenne koHuenuuu PR kak mo3utuBHOM
OpraHM3allMOHHON  (QYHKUMHM  yNpaBJeHHS.
Oranel 3Bomounn PR. Mecto IIP B cucreme
MapKETHHIOBbIX KOMMYyHHUKaHii. COOTHOLIEHUE
NOHATUN MabMUK pWIEHIIH3, peKiama, CIUI3
MIPOMOYIIIH, JUPEKT MapkeTuHr. lIP-kamnanus
Kak UeJoCTHbIM mnpouecc. Peammzauus [1P-

sales
PR-campaign

advertising,
marketing.

Definition of the concept of PR as a positive
organizational management function. The
stages of evolution of PR. The place of PR in
the system of marketing communications.
The ratio of the concepts of public relations,
promotion,

direct
as a holistic
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TyTac mpouecc perinae. PR-kamMmaHusHbI Ky3ere
acelpy. [armapeicka kapcel [1P. Kemmiimikmen

KYMBIC jKacay TexHoJorusiapbl. KoMMeprusibIK
emec cekropaarsl PR-texnosorusumap. MoneHuer
JICHCAYJIBbIK CaKTay >JKOHE CIIOPT

KOHE  eHep,
canaceiHaarsl PR epekmieniri.

kamranuu. AHTukpusucHbld [IP. Texnonoruu
paboter ¢ wmaccamu. [IP-rexHonorum B
HekoMmMmepueckoM cektope. Cnernudpuxa I[P B
chepe KYJbTYpBI U HCKYCCTBA,
3/IpaBOOXpaHEHUs U CIIOPTA.

process. Implementation of the PR campaign.
Anti-recessionary PR. Technologies of work
with masses. Public relations technologies in
the non-profit sector. Specifics of PR in
culture and art, healthcare and sports.

Iocm

exeusummepi / Ilocmpexeuzumui/ Postrequisites

KociObn  mpFapMambsUiblK  MPAKTUKYM
Bykapanbik KOMMYHUKAIUS HKOHE
XallbIKapaJiblK KaThIHAcTap/ XaIblKapaibIK
KaTbIHACTapAarel KOoFamMMeH Oaiinmanbic/ SMM-
MeHexMeHT/ JKapHama >xoHe PR wmortinzaepin
xkacay TexHosoruschl/ BAK-FbI MEHEKMEHT JKOHE
MapKeTHHITIK KommyHukanus/ BAK pemgakiusicein
YHBIMIACTBIPY KOHE Oackapy/ Casicu
KypHaIuCcTuKa xkoHe PR

1)/

[Ipodeccuonanbuo-TBOpUeckuii npaktukym (1)/
MaccoBblie

KOMMYHHKAITUU U MEXTYHAPOIHbIE OTHOIICHUS/
CBsi3u C OOIIECTBEHHOCTHIO B MEXTYHAPOIHBIX
OTHOIIEHUIX/ SMM-MeHemEMEHT/
Texnonmornn co3ganus pexkiaMHblix U PR
TekcToB/ MeanaMeHeXKMEHT U MapKETUHTOBbIE
koMMmyHuKaiuu B CMUW/ Oprasmzanus u
yIIpaBIICHHE penakuuein CMU/

[Tonutnyeckas xypHanuctuka u PR/

Professional-creative

praktical work (1)/ Mass communication

and International relations / Public relations
in  international  relations / SMM
Management/ Technologies for creating
advertising and PR texts/ Management and
marketing communications in the media/
Organization and Management of a Media
Editorial Board/ Political journalism and PR

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Mapxabaepa I'.T.

Mycragpuna b.C.
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SMM-meneorncmenm/ SMM Management

Oky maxcamul / Yueonan yenv/ Purpose

Op TYpiai CyOBEKTUICPAIH AJICYMETTIK KeNIepae
MO3UIUSIAY ~ MaKCaTTapblH  JKY3€re  achIpyAbl
KamMTaMachl3 €TeTiH OumiM, OUTIK JKOHE Iarapliap
KYHECIH KaJbITACTBIPY.

@opMUPOBAHUE CHUCTEMbl 3HAHWM, YMEHUU U
HaBBIKOB MO OOECIEUEHUIO pealn3aluu Ienei
MO3UIMOHUPOBAHUSI B COLMAJIBHBIX  CETAX
pa3NUYHBIX CyObEKTOB.

Formation of a system of knowledge, skills
and abilities to ensure the implementation of
the goals of positioning in the social
networks of various subjects.

Oxvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kyperbl  ¢oTTi  asgKTraraHHaH KeiliH  Oilim
aJIymbLiap

-ONIEyMETTIK  JKEJUIepAeri  akKayHTTap  MeH
nmapakuiagapasl  ajFa  KBUDKBITYIBIH  HETI3TI

KYpasiapbiH Oine/i;

-KOHTEHT-)KOCHApbIH KYPaJbl, Canaibl BU3YaJIbI,
az0alla KOHTEHTIEH KaMTaMachl3 €Ty YIIH op
TYPJIi KOCBIMITIATIAP bl KOJTAHATBI;

- Kelicke OalIaHBICTBI 9p TYpPJi TEXHHKANap MeH
KYMBIC OaFBITTAPBIH KOJIAHYIBIH OPBIHIBLIBIFBI
M€EH ©3€KTIIITH aHbIKTaHIbL;

- KONMMPAMTHUHI  HerizJiepi  JKoHE
TEXHUKACHI YKLl OLTIMIH KOJITaHA b

OHriMeney

IMocne ycmemmnoro 3aBepuieHHsl Kypca
o0yyarommecsi OyayT

- 3HaTh OCHOBHbIE HWHCTYMEHTBHI ITPOJBMKCHUS
AKKAaYHTOB U CTPAHUI] B COONUATIBHBIX CCTAX;
-pa3zpalarbiBaTh ~ KOHTCHT-TUIaH, HCIIONB30BAThH
pasNMYHBIE  MPWIOKEHHS JUIA  OOECIICUeHUs
KAQueCTBEHHOTO  BH3YAJIbHOTO W TEKCTOBOTO
KOHTCHTA,

-OIPCACIIATH I_ICJ'ICCOO6p33HOCTL H PCICBAHTHOCTb
IMPUMCHCHUA PA3JIMYHBIX TCXHUK U HaHpaBJICHI/Iﬁ
pa6OTBI 1O OTHOIICHHUIO K KeﬁcaM;

- HCIOJIb30BaTb B pa60Te 3HAaHHUC
KOHHpaﬁTHHFa W TCXHUKH CTOPUTCIIJIMHTA.

OCHOB

After successful completion of the course,
students will be

-know the basic tools to promote accounts and
pages in social networks;

-develop a content plan, use different
applications to provide quality visual and
textual content;

-Determine the appropriateness and relevance
of the use of different techniques and areas of
work in relation to cases;

- use knowledge of the basics of copywriting
and storytelling techniques in the work.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

BipikTripinren KOMMYHUKAIIHS Heri3aepi/ | OCHOBBI MHTETPUPOBAHHBIX KOMMYHUKAI[HIi/ Basics of integrated communications/
Korammen  OaiijaHbICTBIH ~ Teopuschl  MeH | Teopwus u mpakTuka cBszeil ¢ obmecTBeHHOCThI0 | Theory and Methods of Public Relations/
onictemeci

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary
Onemzeri skoHe Kasakcranmarsl — oneymerTik | Mcropus pa3BuTus conuanbHbIX cereid B mupe u | History of the development of social
xemiepain gamy Tapuxbl. KouteHt ocmapeit | B Kaszaxcrane. Co3gaHne KOHTEHT-TUTaHa, Buasl | networks in the world and in Kazakhstan.
KYpY, KOHTEHT TypiepiNe KonupalTuHr. | KOHTEHTA. Konupaiitunr. Croputemuunr. | Creating a content plan, types of content.
OHrimMeney. AyIUTOpUsSIMEH OaiijlaHbic OpHATy. | BeicTpanBanue KOMMyHHKanuu ¢ ayautopueit. | Copywriting. Storytelling. Building
MakcatTsl ayaAuTOpHus. bnor xyprizy, | LleneBas ayauropus. bnorunr, dopmsl padoTsl ¢ | communication with the audience. The target
onorepiepMeH kymbic (opmanapel. MakcaTThl | Oiorepamu. TaprerupoBanHas pekiama. SMM- | audience. Blogging, forms of work with

xapHama. SMM-MeHeDKMEeHT kaHa (opMaTTaFrbl

MCHCIPKMCHT KakK HpO(I)eCCI/IH HOBOT'O (I)OpMaTa.

bloggers. Targeted advertising. SMM-
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MaMaH/IbIK peTiHze.

Bupycteik ~ koHTeHT. | BupycHblit koHTeHT. ColnanabHble CETH B paboTe

MeMIeKeTTIK OpraHjap MEH KoCIMOpPhIHAAP/BIH | TOCYJapCTBEHHBIX OpPraHOB M MPEANPHITHH.
KYMBICBIHJIAFbI QJICYMETTIK >Keniiep. OneymerTik | CounanbHbie CeTH KaK UHCTPYMEHT
KEJIep «XalbIK YHIHE KYJIaK acaThlH MEMJIEKET)» | «CJBIIIAIIET0 TOCyapCTBay.

KYpaJsbl peTiH/E.

management as a new format profession.
Viral content. Social networks in the work of
government agencies and enterprises. Social
networks as an instrument of the "hearing
state".

bazoaprama scemexuici / Pykoeooumens npozpammel/ Programme manager

Konmacnekosa A.

Komnmacmexkona A.
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Kapuama sncone PR mominoepin sncacay mexnonozusacol/ Texnonocuu cozoanusn pexknamuvlx u PR mexcmos/
Technologies for creating advertising and PR texts

OKy makcamuwt / Yueonan yenv/ Purpose

Kapnama men PR Tinin yiipeHy *oHE OHBI Kypau
peTiHae maimanany, Oenriai Oip KpUTepUAiep
KYWeCIH KOJJaHa OTBIPBIN, Ma3MYHJIBI JKOHE
dbopmasiblibl, JkapHaMalbIK koHe PR MmoTiHaepin
Oaranay. PR-motingepai, 6acma, ayino KoHe BUICO
’KapHamajap MOTIHJCPIH KYpacThIpy IaFIbIChIH
JAMBITY.

N3yuenue s3pika pexiaMmbl U PR u, ucnonssys
€ro B KauyecTBE MHCTPYMEHTAapHs, C IMOMOIIbIO
OIIPEICIICHHOU CUCTEMBI KPUTEPUEB,
COJIepKATENbHBIX U (OPMAJIbHBIX, OLICHUBAThH
pekiamuble U PR-TekcTbl. BbipaboTka HaBBIKOB
coctaBiieHust PR-TekcToB, TEKCTOB NeyaTHOM,
ayaHo- U BUAEO-PEKIIAMBL.

To study the language of advertising and PR
and, using it as a tool, using a certain system
of criteria, substantive and formal, to
evaluate advertising and PR texts. To
develop the skill of composing PR texts,
texts of printed, audio and video advertising.

Oxvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kyperbl  ¢oTTi  agKraraHHaH KeiliH  Oilim
ajrymbLiap

- )KapHaMalbIK >koHe PR-MoTiHaepIiH &KyYMBIC icTey
NPUHIUITEPIH Oiei;

- JKapHaMaJbIK koHe PR-MoTiHAEp KypacThipaabl;

- KapHaMaJbIK >koHe PR MoTiHAEpiH skapHaMalbIK
aKmaparTbl  YChIHY  Tocuimepi, >KapHaMalbIK

Xa6apJ'IaMaHBIH MaKCaThbl TYPHbICBIHAH Tanganabl.

IMocne ycmemmnoro 3aBepuieHHsl Kypca
o0yyarommecsi OyayT
- 3HaTh  OPUHIMIB  (QYHKIMOHUPOBAHUS

peknamMHbIX U PR-TekcToB;

- COCTaBJIATh peKIaMHbIe U PR-TekCTHI;

- AHAJIW3UPOBaTh pekiaMHbId M PR-TekcThl C
TOYKH  3PEHUS  CIIOCOOOB  INpE/ACTaBJICHUS
peknaMHON MHGpOpPMAalLUKU, ¢ TOYKU 3pEHUs Leu
PEKJIaMHOTO COOOIIEHHS.

After successful completion of the course,
students will be

- know the principles of functioning of
advertising and PR texts;

- compose advertising and PR texts;

- analyze advertising and PR-texts in terms of
ways of presenting advertising information,
in terms of the purpose of the advertising
message.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

bipikripinren
Korammen
M€EH 9IiCTEMECI.

KOMMYHHUKAIUS
0aiIaHBICTBIH

Herizaepi/
TEOPUSICHI

OCHOBBI HHTETPUPOBAaHHBIX
KOMMyHHKanuil/ Teopus M mpakTuka CBsI3ed C
0O0IIIECTBEHHOCTHIO.

Basics  of integrated communications /
Theory and Methods of Public Relations.

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

Kazbama xomMMmyHHMKanus Herizaepi MeH PR-
MaTepuaiaapabl Kiktey. ¥ibiM OackapaTtbiH PR-
IBIH CBIPTKBI JKOHE 1IIKI ayAUTOpUSAFa apHaJFaH
Marepuangap. bakpuranbaiitein PR yiibIMBI-
OykapasJblK aKmapar KypajljapblHa —apHajJFaH
Matepuanaap. Casicu KapHamMaHbl KYpacTbIpy
epexenepi. IllpFrapMambulblK  mIaTGopMa  KOHE

OCHOBBI NTMCbMEHHON KOMMYHUKALIUU U
KJIacCU(pUKAIIHS PR-marepuanos.
KonTponupyemsie opraHusanuein PR-
Marepuansl I BHEIIHEW W  BHYTPEHHEH
aynuropuu. He koHTpOarpyemblie

OpraHu3anuen PR-marepuansl,

NpCAHA3HAUCHHBIC  IUJIA CpCACTB MacCOBOM

The basics of written communication and

The classification of PR materials.
Controlled PR materials for external and
internal audiences. Not controlled by the
organization. PR-materials not controlled by
an organization, intended for the media.
Rules for writing political advertisements.
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»KapHama TY KbIpbIMaaMachl. TUIMIK epekimeniri | nHbopMaluu. [TpaBua cocraienust | The creative platform and concept of

TYPFBICBIHAH ~ JKapHaMajblK  xabapiamalnapra | HOJIUTHYECKON pEKIIaMBl. Teopueckas | advertising. Advertising messages in terms of
TokTanyr JKapHaMaiblK MOTIHHIH KypbUIBIMBL | iaTdopMa M KoHIenuus pekiaambl. Pekmamusie | their linguistic identity. The structure of an
JKapHamaJibIK pUTOPHKAHBIH €PEKIIETIKTEpI. cooOIIeHUsT ¢ TOYKH 3peHuss uXx s3bikoBoro | advertising text. Features of advertising

cBoeoOpasus. CTpykTypa peKiIaMHOro TekcTa. | rhetoric.
OCOOCHHOCTH PEKIIAMHON PUTOPHKH.

Bazoaphama sicemexuici / Pykosooumens npozpammut/ Programme manager

Mapxkabaesa I'.T. | Mycraguna b.C. ’ -
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Domonyoauyucmuxa/ Photopublicism

OKy maxcamul / Yueonan yenv/ Purpose

[IBIHABIKTEI JIEPEKTI OelHeney eHEepiH urepyre
OarpITTaFaH  (POTOXKYPHATMCTUKA CaJaChIH/IAFbI
TEOpHS MEH TPAKTUKA HETI3/epiH 3epTTey

N3ydyeHne OCHOB TEOpUU W MPAKTUKU B 001acTU

(hOTOXKYPHAITUCTUKH, HAIPaBJIEHHBIX
OBJIAJICHUE  HMCKYCCTBOM
O0TOOpaXCHMSI ICHCTBUTEIILHOCTH

Ha

JOKYMEHTAJIBHOI'O

Studying the basics of theory and practice
in the field of photojournalism, aimed at
mastering the art of documentary reflection
of reality

Oxvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kypersl  ¢oTTi  asgKraraHHaH KeiliH  Oiiim
aJylmbLiap:

- (OTOXXKYPHAIUCT >KYMBICHIHBIH €PEKIICTIKTePiH
TYCiHe/];

- (DOTOXYpHAIMCTIH  IIBFAPMANIBUIBIK ~ MiHE3-
KYJKBIHBIH ~ KYKBIKTBIK ~ KOHE  KOCIOMATHMKAIIBIK
OarpITTaphl TYpPaJIbl TYCIHIKKE Ue O0aIbI;

- (Qorocyper xacay OapbIChIHAA TEXHUKAJIBIK
KypasiapMeH >KYMBIC iCTel Oie;

- JKYPHAQJIMCT KBI3METIHIH KYpPBUIBIMBIHAA BH3Yasbl
MeTpawiapAbl Tajufay Ke3iHAe KociOu miedepik
onicTepiH MEHrepe/i;

- Makcarka coiikec (hoTocyperTepl TaHIAlIbl JKOHE

OHJIEH/II.

IMocne  ycmemHoro  3aBepuieHHsi  Kypca
o0yuyawmuecs Oyayr:

-pazouparbcs B 0COOCHHOCTSIX paboThI
(bOTOXYpHAITUCTA;

-UMCThb MMpeaACTaBJICHUC (6] IIpaBOBBIX nu
poheCCHOHATTLHO-ITUYECKUX OpPHECHTUPAX

TBOPYECKOTO MOBEACHUS (POTOKYPHAINUCTA;

-YMCTb pa6OTaTb C TCXHUYCCKUMU CpCACTBAMU B

nporuecce coznanus ¢pororpaduu;

-BJAJIETh METOANKOMN npo¢eCcCHOHATBLHOTO
MacTepcTBa npu aHamn3e BHU3YaJIbHBIX
MarepuaioB B CTPYKType  JeATEIbHOCTH
KYPHAJTUCTA;

-oTOMpaTh M penakTupoBaTh (¢ororpapuu B

COOTBETCTBHUH C IIOCTABJICHHOM IICIIBIO.

After successful completion of the course,
students will be

-to understand the peculiarities of the work
of a photojournalist;

-have an idea of the legal and professional-
ethical guidelines for the creative behavior
of a photojournalist;

-be able to work with technical means in the
process of creating a photograph;

- To be able to work with technical means
in the process of creating photographs;

- to master the methods of professional
mastery in the analysis of visual materials
in the structure of the journalist's activity;

- to select and edit photos according to

the objective.

Ilpepexeuzummepi / Ilpepexeusumet / Prerequisites

Kasipri »xypHaIuCTHKaHBIH KaHPJIBIK TYpJIepi MCH
KbI3METI

XKanposbie popmbl U GYHKIIUU COBPEMEHHON
KYPHAJIUCTUKH

Genre forms and functions of modern
journalism

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepiycanue kypca/ Course summary

@oTONMYONIUIMCTUKAHBIH TaKbIPHIOBI MEH HJESCHI.
Tikeneil »xoHe kepkeM Qoro cyperrtey. Herisri
KAHPJIBIK  KikTeydaep.  DPOTOMUIIOCTpaLUsSHBIH
3aMaHayd  KaHpPJBIK  ypaictepi.  Mepsimai

Tema u wuges Qoronybnuuuctuku. [lpsmas u
XynoskecTBeHHas (orowsuttocTpanusi. OCHOBHBIE

JKaHPOBBIE
YKaHPOBBIE

KJIaccu(uKanuu.
TEH/ICHITUH

CoBpeMeHHbIE
(dhoTomITIOCTpaIU Y.

The theme and idea of photopublicism.
Direct and artistic photo illustration. Basic
genre classifications. Modern genre trends
in photoillustration. Staged and reportage
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0achUTBIMIAFBl KOWBUIBIMIBIK JKOHE PEMOPTaXIbIK
dotocyper. PemopTrakasik GOTOCYpETTiH Typepi.

[TocTaHOBOYHBIN M PEHOPTAXKHBIA (HOTOCHUMOK B
[IEpUOJANYECKOM H3JaHUM. Buasl penopraxHoi

photography
reportage  photography.

in periodicals. Types of
Resources  of

OHipiik BAK dorommumocTpanuAceHbIH | Gotorpadun.  Pecype  dorommmoctparmu | photoillustration in regional mass media.
pecypcTapsl. perunonanbubix CMU.

Ilocmpexsusummepi / Ilocmpexeuszumwt/ Postrequisites
BAK-fbI  MEHEKMEHT  JKOHE  MAapKETHUHITIK | MeauaMeHeHKMEHT u MapkeTuHroBsie | Management and marketing
KOMMyHUKaius [ BAK  penakuwmsiceiH | kommyHukaunud B CMW/  Opranumsanus u | communications in the media/

YUBIMIACTBIPY KOHE OacKapy

ynpasienue penakuueit CMU

Organization and Management of a Media
Editorial Board

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Mupacnekos C.H.

CyneitmenoBa A. D.
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bAK-mazel eéusyanovt mexunonocuanap / Buzyanvnsie mexnonocuu ¢ CMH / Visual technology in the media

OKy maxcamul / Yueonan yenv/ Purpose

benrinep, Tyc koHe rpaduka apKbpUIbI COTTI ©3apa
opeKeTTecyli  KamMTaMachl3 ~€TeTiH  3aMaHayu
OyKapaJbIK akmapaT KypajJapblHIa >KYpPHAIUCTIK,
KapHamalblK koHe PR- marepuanmpmapnabl camnansl
BU3yalH3alUsIay IaFAbUIAPbIH KABINITACTHIPY.

dopmupoBaHue HaBBIKOB Ka4eCTBEHHOU
BU3yalIM3allUUl KYPHAJIUCTCKHUX, PCKIIAMHBIX H
PR-marepuanoB B COBpPEMEHHBIX CpEICTBaX
MaccoBol WH(pOpPMAIMU, KOTOpPBIE oOecrmeyaT
YCIICIIHOE B3aUMOJICHCTBHE, OIOCPEIOBAHHOE
gyepe3 3HAKH, IBET U rpaduKy.

Formation of the skills of high-quality
visualization of journalistic, advertising and
PR materials in modern media, which will
ensure successful interaction mediated
through signs, color and graphics.

Oxvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kypersl  ¢oTTi  asgKraraHHaH KeiiH  Oiiim
aJIylibLiap
- OKYMbBICTa  MeAHaXko0a  TYXbIPbIMJAMaChlH

(GaceutBIMIAp, KONAKTap, amapiap) o3ipieyiH,
COHBIH IIIHJE MOJEBACY MEH JW3alHHBIH HETi3ri
KaFuJaTTapblH, COHAAMaK oJapAbl Talnjay >KoHE
TY3€TY SICTepiH NaiiianaHaibl;

- Meaua cajaHbl JAMBITYIbIH HEri3rl QNeMIiK
ypaicrepine OarmapiaHaabl (MasMYHJIBIK KOHE
TEXHOJIOTHUSUIBIK);

- KOHBEPI'eHIIMsI MTPOLIECTEPIH TYCIHE ],

- 3aMaHayM >KaHPJIBIK JKOHE CTUJIBAIK €pPeKIIeIiKTe,
BAK-tarpl 3amaHayu au3aitH xoHe uHHQorpaduka
ypaicTepinne 6araapiaaHasl;

- Oacmacesne, Wutepuer-BAK mnen wMoOwmibmi
Meanana KOJNJAHBUIATBIH 3aMaHayd TEXHHUKAIBIK
0a3aHbl KOHE XaHa HUQPIBIK TEXHOJIOTHSIAPIBI
naigajaHaIbl.

IMocse  ycmemHoro
o0yuarmuecs OyayT
- UCIOJIb30BaTh B pabOTe OCHOBHBIE MPHUHIIMIIBI
pa3paboTku KOHLIETILIH MeIManpoeKTa
(u3maHusl, MOJOCHI, PYOpUKH), B TOM UHUCIE
MOJICJIMPOBAHUS U IU3aiiHa, a TaKKe METOJbl UX
aHaJIM3a U KOPPEKIIMH;

-OPUEHTUPOBATbCSI B OCHOBHBIX ~ MHPOBBIX
TEHACHIMSIX pa3BUTHUS MeANaoTpaciIu
(comepkaTeNbHBIX U TEXHOJIOTHUECKUX);

- IOHUMATh MPOIIECCHl KOHBEPTeHIINH;

- OPUEHTHUPOBATHCS B COBPEMEHHOM

3aBepIIeHHsl  Kypca

XKAHpPOBOM W cTuwieBod  creuuduke, B
COBPEMEHHBIX  TEHICHIMAX  JAu3aiiHa WU
unporpadpuku B CMU;

- HCIOJIb30BaTh COBPEMEHHYI0 TEXHHUYECKYIO
06asy u HoBelmue UU(POBBIE TEXHOJIOTHH,
npumensiemble B newyatd, Hurepner-CMU n
MOOWIBHBIX MeIHra.

After successful completion of the course,
students will be

- Use the basic principles of developing a
media project concept (publication, page,
column), including modeling and design, as
well as methods for analyzing and correcting
them;

-to be aware of the main global trends in the
development of the media industry (content
and technology);

- understand the processes of convergence;

- orient in the modern genre and style
specifics, in the modern trends of design and
infographics in the media;

- use the modern technical base and the latest
digital technologies used in print, Internet
and mobile media.

Ilpe

exeuzummepi / Ilpepexeuszumot / Prerequisites

MynbpTUMeanaNIbIK KypHAIUCTHKA/ [ a3eT, sxypHal
HIBIFAPY KOHE MEMaU3aliH

MynbTUMeaniHAs )KypHAIUCTHKA/
Beimyck raser,

Multimedia journalism/ Photopublicism /
Publishing of newspapers, magazines and
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\ YKYPHAJIOB U MEIMaIN3aliH

| media design

Kypcmoiy Kvickaua mazmynst / Kpamkoe codepicanue kypca/ Course summary

Kepueki  TexHonorusulap  YFbIMBIHBIH  MOHI.
KepHeki MoneHMETTI KaJbIITACTHIPY JKOJJIAPHL.
DNEKTPOHIBIK KECKIHIAEPI OPTYpJi BHU3YyaJbl

dbopmastapra aifHaNABIPy MYMKIHIIKTEpi, COHIai-

CylHOCTh TOHSTHS BU3YaJbHBIX TEXHOJIOTHI.
[Iytu QopmupoBanusi BU3YalIbHOW KYJIbTYpBHI.
Bo3MmokHOCTH  TpaHC(hOpPMalUU  3IEKTPOHHBIX
00pa30B B pa3Hble BU3YyallbHbIE (OPMBI, a TAKKE

The essence of the concept of visual
technology. The ways of visual culture
formation.  Possibilities of transforming
electronic images into different visual forms,

aK OJIapJbIH OJICYMETTIK-3CTETUKAIBIK aBTOPJBIK | KX  CBI3b ¢ jApyruMud  MojajibHbiMu | as Well as their connection with other modal
MiHETTEpre colikec 0acka MOJANIBJBI | XapaKTEPUCTHKAMU B COOTBETCTBUU ¢ | characteristics in accordance with the social
cUIaTTaMalapMeH OalIaHbIChl. AKIMAPaTTHIK KOHE | COIMATbHO-ICTETHYCCKUMHU aBropckumu | and aesthetic authorial tasks. Types of
aHATUTHKAIBIK XabapjaManapaa KOJJaHbUIATBIH | 3agadamu.Buael  rpaduueckux — cuMBouoB, | graphic symbols used in informational and
rpaduKaNbK CHMBOJIAAPABIH Typiiepi. bBeiHeney | ucnonp3yronmxcs B uHpopMmanuoHHbx U | analytical messages. Forms of visualization:
bopmanapsr: cyperTep, doTtocyperTep, | aHATUTUIESCKUX COOOIIEHUSX. dopwmsi | illustrations, photographs, infographics.
uHporpaduka. BH3yaIM3alliu: WLIIOCTpanuu, ¢ororpadum,
nHporpaduka.
bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager
Mupacnekos C.H. CynelimeHnoBa A.O. -
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3 4 Kypc CTyACHTTepiHe apHAJIFaH JIEKTUBTI NMOHAEP / DJIeKTUBHbIC TUCHUIUIMHBI 151 cTyAeHTOB 4 Kypca/ Elective

disciplines for 4th year students

IKoHOMUKANBIK HcypHanucmuka / Ikonomudeckan yxcypuanucmuxa / Economic Journalism

OKy makcamut / Yueonan yenwv/ Purpose

HKOHOMHKAJIBIK KYPHATUCTUKAAA KYMBIC iCTEYIiH
KOciOM JIaFabUIapblH MEHTepy

npuodperenne
paboThl B 9KOHOMHYECKOH KYPHATHUCTUKE

npodeccHOHABHBIX  HABBIKOB

acquiring professional skills in economic
journalism

Oxkvimy namuoceci / Pezynomamut ooyuenusn / Learning outc

omes

Kyperbl  ¢oTTi  agKraraHHaH KeiliH  Oilim
alymbLiap

- eNJIIH JKOHE MEJIUaHbIH SKOHOMMKAIBIK JaMybl
CaJaChIHIAFbl HETI3rl MoceJenep MEH BIKTHMAI
HIemimMIep  Typaibl  TYKbIPbIMIAMaJbIK — KOHE
TEOPHSUTBIK OlTimMTi Oitei;

- OKOHOMHMKAIBIK JaMy MAcCelelepiH >Kapusiayra
KeAepri KeNTIpeTIH KEeMIIUTIKTEPJl TPAKTUKAJIBIK,
NpU3Ma apKbUIbI TaJIIaiIbI;

- Oaranay, KojmaHOaIbl 3epTTeynep >koHe Oacka na
KEeH  ayKpIMJbl  OJICYMETTIKFBUIBIMUA  >KYMBICTap
KYpri3y VIIIH aHaINTHKAIBIK KaOuleTrepre xXoHe

CBIHM TOCUIAEP/I KoaaHa Oityre ue 0oapl.

IMocae  ycmemHoro
o0yuaromuecsi OyayT:

3aBeplIeHHUsI

Kypca

- 3HaTb KOHICHTYAJIbHBIC U TCOPCTUYCCKUEC 3HAHUA
O KJIFOYECBBIX np06neMax 1 BO3MOJKHBIX PCHICHUAX
B 00JIaCTH SKOHOMHYECKOTO Pa3BUTUA CTPaHbl U

MeIua;

- AHAJIIM3UPOBATb UYCPE3 IIPAKTUYCCKYIO IIPU3MY

HCIOCTAaTKH, MPETIATCTBYIOIINEC
BOIIPOCOB pa3sBUTHUA DKOHOMHUKU,

OCBCHICHHIO

- 06J'IaI[aTB AHAJTUTUYECKUMHU CIIOCOOHOCTSIMH H
YMCHHUEM HNPUMCHATH KPUTUYCCKUC NOAXOABbI I
IMPOBECACHNA OLCHOK, IPUKIIAJHBIX I/ICCJIGI[OBaHI/IfI
n JApyrux Oonee IMUPOKUX COUAIIBHOHAYYHBIX

pabor.

After successful completion of the course,
students will be

- to know conceptual and theoretical
knowledge of the key problems and possible
solutions in the field of economic
development of the country and the medias;

- analyze through a practical lens the
shortcomings that impede coverage of
economic development issues;

- Have analytical skills and the ability to
apply critical approaches to evaluations,
applied research, and other broader social
science work.

Ipepexseuzummepi / Ilpepexeuzumot / Prerequisites

Kasipri xKypHaTuCTUKaHBIH XaHPJIBIK TYpJepl MEH
KbI3METI

XKanposbie popmbl U QYHKIIUN COBPEMEHHOMN
KYPHAJIUCTUKH

Genre forms and functions of modern
journalism

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

DKOHOMHKA MJceJeNepl Typasibl Ta3eT CO3/epiHiH
Herisri  TakplppiiTapel.  Cebenrepi  HKOHOM.
narmapeic. MeMyekeTTiK — OIO/DKETTIH — pPeUi.
Hecuenik >xoHe KapKbUIBIK IpobiieManap >KoHe
O6ank kyMeci. bromker cascarbl KOHE OHBI
KapusagayJblH MaHbI3bl acnektuiepi. MyHaii-ras

OCHOBHBIE TE€MBI Ta3€THBIX BBICTYIUIEHUA O

npobiemMax AKOHOMUKH. [IpuunHbI
kpuszuca. Pombp  rocOromxera.

DKOHOM.
Kpenutno-

(uHaHCOBBIE MPOOIEMBI U OaHKOBCKasl cucTeMa.
bromxkeTHas MOJNMTHUKA M BaXKHBIE AaCHEKThI €€

ocemieHusi.  HedrTerasoBplii  KOMIUIEKC

u

The main topics of newspaper speeches on
the problems of the economy. Causes of the
economic crisis. The role of the state budget.
Credit and financial problems and the
banking system. Budget policy and important

aspects of its coverage. The oil and gas
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KeIIeH1 JkoHe  Oacraceszieri  KapbIKTaHABIPY
epekuienikrepi. Kacruii TeHi3iH urepy keHiHzaeri
MIETSNIIK KOMITAHUSJIAD KBI3METIHIH aIIbIKTBIFbI
moceneci. Loy raszer. ArpoeHepkacin KeuleHiHiH
npobnemanapel  Oacmacesze, paauMona  KOHE
tenenuaapaa. KP mammna jkacay KemieHi KoHE
onblH Mocenenepi. Llomy aBropel. JlarmapbICThIH
cebentepi. lllarpiH >koHE OpTa OHM3HECTI JAMBITY
epekmiernikrepi. CajblK cascaTbl )KOHE TaKbIPBIITHI
3epTTEYIiH epPEeKIIIETIri. bacnace3min
SKOHOMHKAIIBIK ~ pedopManapablH JAaMybl MEH
MPOILIECiHE dcep €Ty THIMAUIITIHIH TpobdiieMaapsl

0COOCHHOCTH ocBelleHus B mpecce. [Ipobrema
MPO3pPauyHOCTH  JAEATENBHOCTH  HWHOCTPAHHBIX
KaMIIaHUA TI0 OCBOEHHUIO KAaCIUHCKOTO MOps.
O0630p razer. IIpoGieMbl arponpOMBIIIIICHHOTO
KOMIUIEKca B mpecce, paguo u  TB.
MamunocTtpoutensublii  komiieke PK u  ero
npobnembl.  O0630p nyOnukanmii. [IpuunHbBL
kpusuca. Crenuduka OCBEHICHUE Pa3BUTHUS
Majgoro © cpenHero OusHeca. Hamorosas
MONMUTHKA W crHendpuka WU3y4eHHS TEMBI.
[Tpo6aembl 3pPeKTUBHOCTH BIUSHUS MIPECCHI HA
pa3BUTHE U MPOLIECC SIKOHOMUYECKHUX pedopM

complex and the peculiarities of press
coverage. The problem of transparency of
foreign companies in the development of the
Caspian Sea. Newspaper review. The
problems of agro-industrial complex in the
press, radio and TV. Machine building
complex of the Republic of Kazakhstan and
its problems. Review of publications. Causes
of the crisis. Specifics of coverage of the
development of small and medium business.
Tax policy and specifics of studying the
topic. Problems of effective press influence
on the development and process of economic
reforms

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

MyxambeTkaHoBa A.P.

XKycynosa A.M.
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Ananumukansix sxcypranucmuxa /Ananumuueckas xcypnarucmuxa / Analytical journalism

OKy maxcamul / Yueonan yenv/ Purpose

CryneHTTepiH KOFaMIBIK miKipmai
KAJIBIITACTBIPYIAFbI AHAJIATUKAJIBIK
KYPHAJIMCTUKAHBIH OpPHBI MEH pojli  Typajbl

OUTiMIEPiH KAJIBINITACTHIPY KOHE OEKITY

CdhopMupoBaTh M 3aKpPENHUTh y OOYYaArOIIUXCS
3HaHUST O MECTe€ M POJH AHATUTUYCCKOMN
KYPHATUCTUKA B dbopmupoBaHUU
00IIIECTBEHHOTO MHEHHS

To form and consolidate students' knowledge
of the place and role of analytical journalism
in shaping public opinion

Oxvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kypersl  ¢oTTi  asgKraraHHaH KeiliH  Oiiim
ajrymbLiap

- ©3CKTI IIBIHJBIKTEI OCHHENCYHIH aHATUTUKAIBIK
TOCUTIHIH TaKbIPBIOBIH, MaKCaTTapblH, OIICTEPiH
olmen;

- Oacmace3ze TangayIblH HETi3ri Typiepi MeH
TEXHOJIOTUSUTAPBIH MTPAKTHKAIA KOJIAHABI,

- ra3erTe KapusUIaHFaH MOTIHIEpre TEepeH Tajjaay
JKacamanl;

- capanTaMabIK JKaHp/ia ’Ka3a/bl;

- TaJijjay/1a JJOTUKAJIBIK TOCUIACP/Il KOJaHaIbl

IMocae  ycmemHoro
o0yuarmuecs OyayT
- 3HaTh MPEIMET, LEIH, METOAbl aHAIMTUYECKOTIO
crocoba 0TOOpaKEHHS aKTyaJIbHOM
JICUCTBUTEILHOCTH,

- HCIOJb30BaTh HA IPAKTHKE OCHOBHBIE BHIbI U
TEXHOJIOTMH aHaJIN3a B IIPECCE;

- JlenaTh IIyOOKMH aHaIu3 IMyOJIMKYEMbIX TEKCTOB
B rasere;

- IMCaTh B AaHATMTUYECKOM YKaHPE;

- IPUMEHSTb JIOTUUECKHE ITPUEMBI B aHATH3E

3aBepIIeHHsl  Kypca

After successful completion of the course,
students will be

- to know the subject, goals, and methods of
analytical method of reflecting actual reality;

- to use in practice the main types and
technologies of analysis in the press;

- make an in-depth analysis of the texts
published in the newspaper;

- write in the analytical genre;

- apply logical techniques in the analysis

Ilpepexeusummepi / Ilpepexsuszumot / Prerequisites

Kazipri *KypHaalCTUKaHBIH KaHPJIBIK TYpJepi MEH
KBI3METI

XKanpossie popMbI U HYHKIIMM COBPEMEHHOM
KYPHAIUCTUKH

Genre forms and functions of modern
journalism

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

Kazipri omemueri aHaqUTHUKAJIBIK >XYpPHAJIUCTUKA.
AHaTUTHKANBIK )KYPHAITUCTHKA JKOHE OHBIH Ka3ipri
KoFamarel peui. JKypHaIuCTHKAIaFhl IIBIHIBIKTHI

OeiiHeneyaig AHAIUTHUKAJIBIK amici.
KypHanucTukamarsl TaJIayabIH MMOHIIK
epeKIIeTIKTePI. Kypuanucrik MOTIHAEpACT1
TajayAblH TaKbIPBIITHIK TypJepi. OCKEpH Tauaay.
CropTThIK Tanuay. KyYKBIKTBIK Tanmuay.
KypHanucTukanarsl TaJIayIbIH MTOHIIK

AHanmuTHYeCcKas )KYpHAIUCTHKAa B COBPEMEHHOM
MUpe. AHAIUTUYECKAS KYPHATUCTUKA U €€ POib
B COBpPEMEHHOM oOmiecTBe. AHATUTHYCCKUN
crocod O0TOOpakeHUs eHCTBUTEIBHOCTH B
KypHamuctuke. [IpeameTHsie  0COOEHHOCTH
aHalM3a B JKypHaNUCTUKe. TemaTudyeckue BUIbI
aHaliM3a B JKYPHAJMCTCKUX TEKCTax. BoOeHHBII
aHanu3. CnoptuBHbM aHanu3. HOpunnuecknii
aHaynn3. [lpegmerHble 0COOEHHOCTH aHalu3a B

Analytical journalism in the modern world.
Analytical journalism and its role in modern
society. The analytical way of reflecting
reality in journalism. Subjective features of
analysis in journalism. Thematic types of
analysis in journalistic texts. Military
analysis. Sports analysis. Legal analysis.
Subject matter analysis in journalism. Moral
analysis. Historical analysis. Art historical
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epekimenikrepi. Mopanbaplk Tangay. Tapuxu
Tangay. ©Oneprany Tangayel. [lcuxoananwus.
Conmonorusuiblk Tanaay. CTaTUCTUKANBIK Tajaay.
AHQJIUTUKANBIK ~ KYPHAJTUCTUKAHBIH  JKaHpJaphl.

OHTIME. Comment. Peruxka. CayayiHama.
ConuonorusibiK KOPBITBIHBL. Peiitunr.
Monutopunr. Penensusa. Makana. Illony. BAK
moiay. Xarrapra moay. Hycka.  bomkam.

DKcnepuMeHT. Jcce. - ¥ ChIHBIC.

KYpPHAJIUCTHUKE. HpascTBennslit aHalus.
Hcropuueckuit ananu3. McKyccTBOBeNUECKU
aHanu3.  llcuxoananu3.  CouLMOJIOrHYECKHM
aHann3. Cratuctuueckuil ananus. JKaHpbl
AHAITUTUYECKON AKYPHAJIUCTUKH. becena.
Kommenrapuii. Pernuka. AHKkera.
Conuoiornyeckoe pe3toMme. PetiThnr.

Mounutopunr. Penensus. Cratbs. O06o3peHue.
0630p CMU. OG630p nucem. Bepcus. [Iporuos.
DxcnepuMeHT. Jcce. PekoMenanus.

analysis. Psychoanalysis.  Sociological
analysis. Statistical analysis. Genres of
analytical journalism. Interview.
Commentary. Replica. Questionnaire.

Sociological summary. Rating. Monitoring.
Review. Article. Review. Media review.
Review of letters. Version. Forecast.
Experiment. Essay. Recommendation.

bazoapnama scemexwuici / Pykosooumens npozpammst/ Programme manager

MyxambetxkaHoBa A.P.

Kycynosa A.M.
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bykapanvik KommyHukauus sxcone xXanvlkapanvlk Kamoinacmap/ Maccoevle KOMMYHUKAUUU U MeHCOYHAPOOHbIE OMHOWEHUsA/
Mass communication and International relations

OKy makcamuwt / Yueonan yenv/ Purpose

XamnpIKapanblK KaTbIHACTAP TAPUXBI TYpabl TYTaC
TYCIHIK KaJbIITaCThIPY >koHEe onapasl BAK-ta
Kkepcery, Ka3akcTaHHBIH CBIPTKBI CasiCaThIHBIH
Herisri  OarpITTapbl MEH  MIHACTTEpPi, OHBIH
TYKBIpBIMAAMaNbBIK ~ Heri3gepi  Typansr;, 1945
kputmaH — Oacram  XXI  FacelpAblH  OipiHIm
TOKCAHbIHA JICHIHT1 XaJbIKApalbIK KaTbIHACTap
TapUXbIHBIH ~MaHbBI3JBI MpoOsieManapbl Typalbl
©31H1H FBUIBIMH HJICSJIAPBIH YChIHA O1ITY.

dopmMupoBaHUE IEIOCTHOTO MPEICTaBICHUS 00
HCTOPUH MEXIYHAPOJHBIX OTHOIICHHA W HX
OTpaXkKeHue B CMU, 00 OCHOBHBIX
HalpaBJICHUSAX M 3aJladyaX BHEIIHEH IOJUTHUKH
Kazaxcrana, 0 ee KOHIENTyaJIbHBIX OCHOBAaX;
YMEHHMsSI TPE3CHTAIMU CBOMX HAy4YHBIX HJEH O
BaKHEHIITNX npobieMax HUCTOPUH
MEXIyHApOAHBIX OTHOWIeHWH ¢ 1945 r. m 1o
nepsoii yerBeptu XXI| croserus.

The formation of a holistic view of the
history of international relations and their
reflection in the media, the main directions
and tasks of the foreign policy of
Kazakhstan, its conceptual foundations; the
ability to present their scientific ideas about
the most important problems of the history of
international relations since 1945 to the first
quarter of the XXI century.

Oxvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kyperbl  ¢oTTi  agKTraraHHaH KeiliH  Oilim
aJIymbLiap

- merenaik BAK-ta sxapusnay KoOHTEKCiHAET1
XaIBIKAPaIbIK KaThIHACTAPJbIH Ka3ipri 3aMaHFbI
yplictepin Oinedi; 3 oOilapblH ayb3lia Ja,
’kasOalia 1a OasHIaiIbL;

- Kazipri  QNeMHIH  WHTETPAlMsUIBIK  JKOHE
Je3UHTErpalllsUIBIK ypaicTepine Oara Oepeni; ochl
MoH  OOWBIHIIA  FBUIBIMH  TEPMHHOJIOTHUSHBI,
JepeKKe3ZiepAl  KOHE  TapuXHAaMaHbl  €pKiH
naiiajaHabl.

- XamnblKapallblK OKHMFaJlap Typaibl aKmapaTTapabl
131ecTipeTi; XaJbIKapaiblK >KaFJaibl Tadaibl;
HETI3T1 casicy TYXXbIpbIMIaMaliap MeH >Ko0asap/ibl,
XaJIbIKApaJbIK CAsICH KarAauaapabl capanTaiabl.

IMocae ycmemHoro
o0yyarommecsi OyayT
-3HaTh COBPEMEHHbIE TEHACHIIMH MEXIYHAPOIHBIX
OTHOIIEHWA B KOHTEKCTE OCBC€IICHUsI HX B
3apyoexusix CMU; onrMHaKoBO XOpOIIO H3Nararh
CBOM MBICJIM KaK YCTHO, TaK ¥ TUCbMEHHO;

3aBeplIeHHs  Kypca

-YMCTb JaThb OLCHKY HWHTCIrpalluOHHBIM n
JIe3UHTETPAIMOHHBIM TEHJCHIUAM COBPEMEHHOIO
MHUpa;  CBOOOJHO  ONEpUpOBaTh  HAYYHOMU

TEPMHHOJIOTHEH, ICTOYHUKAMH U icTopUorpadueit
M0 JaHHOMY TIPEIMETY.

-[IPaBUIIBHO UCKaTh uH(popMaIIo 0
MEXIYyHAPOAHBIX  COOBITHSX;  aHAIW3HUPOBATh
MEX/IyHapOAHYI0 OOCTaHOBKY; pa30HpaTbcsi B
BONPOCAaX  MEXIYHAapOIHOW  TOJWTHKH; B
OCHOBHBIX  TOJMTHYECKUX  KOHIENIMAX U
MIPOEKTAX.

After successful completion of the course,
students will be

know the current trends in international
relations in the context of their coverage in the
foreign media; be equally good at presenting
your thoughts both orally and in writing;

-be able to assess integration and disintegration
tendencies of the modern world; be fluent in
scientific terminology, sources and
historiography on the subject.

-be able to correctly search for information
about international events; analyze the
international situation; understand the issues
of international politics; major political
concepts and projects

Ilpepexeuzummepi / Ilpepexeusumet / Prerequisites

BipikTipiireH KOMMYHHKalUs Herizaepi/

| OCHOBBI MHTETPHPOBAHHEIX KOMMYHHKAIIHIT/

| Basics of integrated communications/
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Korammen GaittaHBICTBIH TEOPUACHI MCH
anicremeci

TCOPI/IH " IIpaKTHKa CBsI3EH C O6H.I€CTB€HHOCTI)IO

Theory and Methods of Public Relations

Kypcmoiy Kbickawa mazmynst / Kpamkoe cooepacanue kypca/ Course summary

"Keipru kabak corbic”. JKanmbl —eypomalibik
npouecc (1960 x. Oipinmi sxapteicel 1970 x.)

Kapama-KalIIbUIBIKTaH — Kellicco3mepre  JKOHe
XaJbIKApalblK IIMENEHICTI OaceHaeryre AeliH
(1962-1979 xx.) Keiprm KabGak — COFbICTaH

XaJIbIKapaJIblK KaTbIHACTApPJAbIH JKaHa K€3eHiHe.

«XononHas BOMHAa. OO6mmeeBporecKuit
nporecc (1960-e neppas nmosoBuna 1970-x rr.)
OT mpoTHBOOOPCTBA K TIEPETOBOPAM U PaspsiIKe
MEXIyHapoaHOH HampsbkeHHoctH (1962-1979
rr.) OT XOJOgHOW BOWHBI K HOBOMY JTally
MEKIYHAPOAHBIX OTHOLIEHUI. MexayHapoIHbIe

"The Cold War. The pan-European process
(1960s and first half of the 1970s) From
confrontation to negotiations and the détente
of international tensions (1962-1979). From
the Cold War to a new stage of international
relations. International relations in the period
international

Xana immeneHicyi Ke3eHIHAErl XalbIKapajbIK | OTHOIIEHHs B Tepuox HoBoro oboctpenus | of a new aggravation of
katbiHacTap (1980 xpuimapbH OipiHIII KAPTHICH) | MEXAyHapoaHOW  HampsbkenHoctd  (mepsast | tensions (first half of the 1980s) End of the
"KbIpFM  KabaK COFBICTBIH" asKranybl koHe | mojoBuHa 1980-x rr.) Okonuanue «xonoxnoi | Cold War and collapse of the bipolar system
OUMNOJSIPNBIK  KYHeHiH Kyiabipaybl (1985-1991 | BoiHB» W KpylieHue OunonspHoit cuctembl | (1985-1991)
K. (1985-1991 rr.)
bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager
Mapxkabaesa I'.T. Kynryposa O.I'. -
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Xanvikapanvlk Kamoitnacmapoazol Ko2ammen oaiinanvic/ Cea3u ¢ 00ugecmeeHHOCmvlo 8 MeHCOYHAPOOHBIX OMHOUWEHUAX/

Public relations in international relations

OKy makcamuwt / Yueonan yenv/ Purpose

XanbIKapaiblK KOMMEPLUSIIBIK €EMEC YbIMAAP MEH

XalBIKApallbIK ~ OM3HEC JKOHE CBIPTKBI  CasiCH
KypbUIBIMIap  YLUIiH  KOoramMMeH  OailiaHbic
HeTri31epiH 3epTTey, COHal-aK
MaMaHJIaHIbIPbUTFaH Kocion areHTTIKTep/e,

Koproparnusiap MeH 0ankTepje PR jxoHe skapHama
callacBIHIAFbl KOCIOM KBI3METTE, OM3HecTl 63
O€eTiHIIE KYPri3yre JaibIHIBIK.

N3yunth OCHOBBI CBSi3eH C OOIIECTBEHHOCTHIO
JUIS MEXyHapOJHbIX HEKOMMEPYECKUX
OpraHu3alyii, MeXIyHapoJHOro OuszHeca U
BHEIIHETIOJIUTUYECKUX  CTPYKTYp, a TaKxke
MIOATOTOBKA K npodeccHoHaIbHOM
nestenbHOCTH B oOnactu PR u peknambl B
CIICUAJIM3NPOBAHHBIX HpO(i)eCCI/IOHaJH)HI)IX
areHTCTBax, Kopropamusx ©  OaHKaxX, K
CaMOCTOSITEJIbBHOMY BEJCHHIO OU3HECA.

Study the basics of public relations for
international non-profit ~ organizations,
international business and foreign policy
structures, as well as preparation for
professional activities in PR and advertising
in  specialized professional  agencies,
corporations and banks, to do business
independently.

Oxvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kyperbl  ¢oTTi  agKTraraHHaH KeiliH  Oilim
ajnyubLiIap

- YKIMET TMeH MEeMIIEKETTIK MeKeMenepAiH bacrnaces
KbI3METIH, XalbIKapaiblK  yWbIMAapnabiH — PR-
JenapTaMeHTTepi MEH aKmaparThIK O3miMAepiHiH
KYMBICBIH YUBIMJIACTHIPA/IbI;
-aKMapaTThIK JKOHE OMBIH-CAYBIK
MaWBIHIANIB] )KOHE OTKI3EI;
-Ka3akCTaHablK, mmeTenaik BAK
KY3€re acblpaibl;

-XaJIbIKAPaJIbIK KOFaMJIbIK KapbIMKAThIHACTA

*a30arna >koHe aybi3ina PR MoTiHaepiH xacaiIbl.

icuapanapbH

MOHHUTOPUHTIH

XablKapaJiblK KaTbIHAC caJlaCchIHJarbl PR
MOTIHAEPIH TaJJaiIbl.

-aKnapaTThl Oackapapapl, XaJBIKapaITbIK
KaTbIHAaCcTap caJachbIHIaFbl HBIOCMENKHUHITIH

HET13T1 TEeXHOJIOTHSUIAPBIH MEHTepe/Ii.

IMocne ycmemmnoro 3aBepuieHHsl Kypca
o0yyarommecsi OyayT

- OpraHu30BBIBaTH  paboTy  mpecc-CiryxO0
IIPABUTENIBCTB M TOCYJAPCTBEHHBIX YUPEXKICHUM,

PR-nenapraMeHTOB 1 MH(GOPMALIMOHHBIX OT/IENIOB
MEKIYHAPOAHBIX OpraHU3aLHii;

- TOTOBUTh W MPOBOAWUTH HH(OPMALMOHHBIE M
pa3BIIEKaTEIbHBIE MEPOIIPUATHS;

- OCYIIECTBJISAITh MOHHUTOPUHI Ka3aXCTAHCKHUX,
3apyoexusix CMU;

- CO3/1aBaTh MUCbMEHHBIE U ycTHBIE PR - TeKCTHI B
MEXIyHapOAHOW  MyOIMYHOM  KOMMYHHKAIIWH.
AHanm3npoBaTh PRTekcThI u3 cdepbl
MEKIYHAPOAHBIX OTHOLIEHHUH.

- YIpaBJsTh UH(OpMalMel, BIaJeTh OCHOBHBIMHU
TEXHOJIOTUSIMA ~ HbIOCMEHKMHra B cdepe
MEKIYHAPOJAHBIX OTHOUIEHHH.

After successful completion of the course,
students will be

- organize the work of press services of
governments and government agencies, PR
departments and information departments of
international organizations;
- prepare and conduct
entertainment events;

- carry out monitoring of the Kazakhstani and
foreign media;

- create written and oral PR-texts in
international public communication. Analyze
PR-texts from the field of international
relations.

- Manage information, possess the basic
technologies of newsmaking in the field of
international relations.

information and

Ilpepexeuzummepi / Illpepexeusumet / Prerequisites

BipikTipiireH KOMMYHHKalUs Herizaepi/

| OCHOBBI MHTETPHPOBAHHEIX KOMMYHHKAIHIT/

| Basics of integrated communications/
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Korammen GaittaHBICTBIH TEOPUACHI MCH
anicremeci

Teopus u npakTuka cBs3eil ¢ 00UIECTBEHHOCTHIO

Theory and Methods of Public Relations

Kypcmoiy Kbickawa mazmynst / Kpamkoe cooepacanue kypca/ Course summary

XanplkapadblK ~ KaTbIHACTapJaFbl  JKaHa  JKYHEHI
KaJIBIITACTHIPY. XaJbIkapaablk KaThIHACTapIaFbI
aKIMaparThIK eJieM. XallbIKapalblK JCHICHIIET] cascH

HayKaHAap/bl OTKi3yeri PR-texHonOTHSITAD.
Harnmapeic  kesigmeri PR. Xamwikapameik  OpeHn-
KOHCANTHHT.  Ipi  XamelKapajiplK  ic-mmapajapisl

yYHBIMAACTBIPYIBIH  9aicTepi MeH Tacinmepi. Kasipri
3aMaHFbl MEMJICKETTEP/IiH, XaJIbIKapaJbIK YHBIMIAP MEH
CasICH KOIIOACIIIBUIAPIBIH UMHKIH KaJIbITACTBIPYJaFbl
PR-TexHOMIOTUSIAPABIH POJIi MCH OPHBI.

®opMHUpoBaHHE HOBON CHUCTEMBI MEXIYHAPOIHBIX
OTHOIIICHUH. HudopmarmorHoe H3MepeHue
COBPEMEHHBIX MEXKIYHAapOJHBIX OTHOWIEHUH. PR-
TEXHOJIOTHH B NIPOBEACHUM MOJIUTHYECKUX KaMIIaHUH
MeXayHapoaHoro  ypoBHs.  Kpusucheii  PR.
MexIyHapOIHBI OpeHA-KOHCAITHHT. MeToabl u
MPUEMBl OpPraHu3alUd KPYMHBIX MEXIYHAPOIHBIX
meponpuatuid. Pomp u Mecto PR-texnonoruii B
(OpMHPOBaHUHM UMHKAa COBPEMEHHBIX T'OCYAAPCTB,
MCKAYHAPOJHBIX OpFaHH3aHI/Iﬁ U TIOJHUTHYCCKUX
JIUACPOB.

The formation of a new system of
international relations. The information
dimension of modern international relations.
PR-technologies in political campaigns of
international level. Crisis PR. International
brand consulting. Methods and techniques
for organizing major international events.
The role and place of PR-technologies in

forming the image of modern states,
international organizations and political
leaders.

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

Mapxkabaesa I'.T.

Mycraduna b.C.
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Kypunanucmin kaciou Kvizmeminoezi anemoik aoeouem/ Mupoeas numepamypa 6 npopheccuoHaIbHOl 0eamenbHOCIU JHcypHatucma/
World literature in professional aktiviby of journalist

OKy makcamuwt / Yueonan yenwv/ Purpose

ONeMIiK o1e0u YIEpICTiH, YITTBHIK Tapux IICH
MOJCHHETTIH  MOHI, Ta0OuFarbl, OaFBITTAPHI,
dbopmastapel, HeETi3ri Ke3eHaepi Typaiabl OuTiMi
KAJIIBIITACTBIPY,  COHJIAW-aK  ©3i1HIH  FBUIBIMU
uJesuIapblH YChIHA O1mTy.

@opMHUpOBaHKE 3HAHMM CYIIHOCTH, IPUPOJIBI,
HampaBieHUH, (opM, OCHOBHBIX  ATaloB
MHPOBOTO JIUTEPaTypHOTO npolecca,
HAllMOHAJILHOW HCTOPUM U KYJIbTYPBI, a TaKXKe
YMEHUS IPE3CHTALMY CBOUX HAYYHBIX HJIEH.

Formation of knowledge of the essence,
nature, directions, forms, main stages of the
world literary process, national history and
culture, as well as the ability to present their
scientific ideas

Oxkbvimy namuceci / Pezynomamut ooyuenusn / Learning outcomes

Kyperbl  ¢oTTi  asgKraraHHaH KeiliH  Oiiim
aJIymbLiap

- QNeMOIK KepKeM oJeOMeT TapuXblH FBUIBIMU
TYPFBIIaH TyciHeni, uIbIFapMaiapsl,
Makajanapabl, MOHOTpadusIapabl  TalJaiIbl;
onebm KYMBIC, TYpPJi >KaHpiapia >XYMBIC ICTey,
oneou Tocinaepai TaOBICTEI naganany

JaFApUTapBIH MEHTepe/li;
-TapuXx¥ JQyipJepliH XPOHOJIOTUSCHIH, O/1e0HEeTTI

JAMBITYTBIH Heri3r1 UJICSUTBIKACTCTHKAITBIK
NPUHIMITEPIH, one0MeT TMeH MyOIUIUCTUKA
TEOPHUSCHIHBIH HETI3r1 YFBIMIAPBIH KOHE OJapIbl
KYPHAITUCTIK KBI3METTE naganany

epeKILEeNIKTePIH Olenl;

- oneMAaik oneduerTepAiH (OIBKIOPMEH, Ka3ipri
onebueTIeH, OHEPIIH Oacka  TypJiepiMeH
OaiilaHBICEIH ~ aXpIpaTa  Oijeni;  MOHAPAIBIK
(onmebuer - Tapux, oneduer - ¢punocodus, onedueT -
FBUIBIM, ome0ueT - 3JHepAiH Oacka Typiepi)
OaillaHpICTApIBl OpHATA OLIe I,

IMocae ycmemHoro
o0yyarommecsi OyayT
- HAy4YyHO OCMBICIIMBAaTh MCTOPUI0 MHPOBOM
XyJI0O’KECTBEHHON JIMTEPaTyphl, aHAIU3UPOBATh
NIPOU3BEICHUS, CTAaThbU, MOHOTpa(uH; BIAJETh
HaBBIKAMU JINTEPATypHOH paboThl, paboTHl B
pa3NUYHBIX JKaHpaX, YCHEIIHO HCMOIb30BaTh
JIMTepaTypHbIE IPUEMBL.

- 3HaTh XPOHOJIOTHIO HCTOPUYECKHUX 3IOX,
OCHOBHBIC I/II[GfIHO'SCTGTI/I‘IGCKHG IMPUHIUIIBI
pa3BUTHS  JIUTepaTypbl, 0Oa30Bble  MOHATHUS
TCOPpHUU JIUTCPATYPhI u HY6J'II/IIII/ICTI/IKI/I,
cienupuxky ux UCTIOJIb30BAHUS B
KYPHAITUCTCKOM S TEbHOCTH;
-BBIACTATH CBA3M  MHPOBBIX
(GOIBKIOPOM,  COBPEMEHHOW  JIMTEepaTypow,
JIPYTUMH BHJAMH HCKYCCTBAa; YyCTaHaBIIMBATh
MEXNpeIMEeTHbIE  (IUTeparypa -  HCTOpHS,
ouTeparypa - ¢puiocodpus, IuTepaTypa - HayKH,
JUTepaTypa - Ipyrue BUJIbl HCKYCCTBA) CBS3H.

3aBeplIeHHs  Kypca

JUTEPATYP C

After successful completion of the course,
students will be

- to comprehend scientifically the history of
world fiction, to analyze works, articles,
monographs; to possess the skills of literary
work, work in various genres, to successfully
use literary techniques.

- know the chronology of historical eras, the
basic ideological and aesthetic principles of
the development of literature, the basic
concepts of the theory of literature and
publicism, and the specifics of their use in
journalistic work;

-ldentify the connections of world literature
with folklore, modern literature, other arts;
establish interdisciplinary (literature-history,
literature-philosophy, literaturescience,
literature-other arts) connections.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

[leTen »xypHATUCTUKACHI

\ 3apyOexHas )KypHAITUCTHKA

| Foreign journalism

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprucanue kypca/ Course summary
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VakpIT 1IIeH KEHICTIK KOHTEKCTIHIErl omedu
IIBIFApMaHbl  KaObUImay. ©OaeOHerTeri KepKeM
cyper meH GpuiocoPusUTBIK OWIbIH n1amybl. Kepkem
MOTIHHIH epeKmieniri MeH optypuuiri. Kepkem
oneOueT NeH KYpPHAIMCTUKAIAFbl TApUXH (paKTijep
MEH TYJIFalapablH OOBEKTHBTI KepiHici. ©Oneduer
MIeH JKyPHATMCTHKAIAFbl CaTUPAJIBIK XKaHpiap. XX
FAcBIp oNeOMeTIHIETI Ti JaFraapeickl. Mapceib
[IpycTThiH MOHYMEHTaNIbl CyOBeKTUBTLIIr. ChIH
KOHE OHBIH JIEM/IIK 9JICOMET TAPUXBIHIAFBI POJTI.

Bocnpustne nauTepaTypHOro NpPOU3BENCHUS B
KOHTEKCTE BPEMEHU M NPOCTpaHCTBa. Pa3zButue
XYyJO’KECTBEHHOTO N300paKeHUsI u
¢bunocodckoit MBICIIH B JTuTEpaType.
OcobeHHOCTh u pazHooOpasue
XyJI0’KECTBEHHOT O TEKCTa. OObexkTuBHOE
OTpaKCHHE UCTOPUYECKHUX ¢bakToB u
IIEPCOHAINN B XYA0KECTBEHHOU JINTEPATYPE U B
KypHaiuctuke.  CaTupuyeckue  KaHpsl B
JUTEPATYpPE U KypHAIMCTUKE. KpH3uc s3bIka B
nutepatype XX Beka. MoOHyMEHTaJIbHbBIN
cyobexTuBu3M Mapcens Ilpycra. Kputuka u ee
POJIb B UCTOPUHM MUPOBOM JINTEPATYPHI..

Perception of a literary work in the context of
time and space. The development of artistic
representation and philosophical thought in
literature. Peculiarity and diversity of the
artistic text. Objective reflection of historical
facts and personalities in fiction and in
journalism. Satirical genres in literature and
journalism. The crisis of language in the
literature of the twentieth century. The
monumental subjectivism of Marcel Proust.
Criticism and its role in the history of world
literature.

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

MyxanOeTxaHoBa A.P

CyneitmenoBa A.D.
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Kaszipzi Kazaxkcmannviy nyonuyucmukacwol/ Cospemennan nyonuyucmurka Kazaxcmana/ Modern journalism of Kazakhstan

Oky maxcamul / Yueonan yenv/ Purpose

Feumeimu  moTiHgepni  (Makamanap,

Oacma koHe ONeKTpoHABIK BAK-THI,

Oaranay JIaFIbLIapbIH,

HY6JII/IIII/ICTI/IK3.HI)IH KaJIbIIITaCy TapUXBbI,

YCbIHA 61J'Iy AarAbJIAPbIH KAJIBIIITACTBIPY.

accenep,
HIBIFAPMAIIBUIBIK JKYMBICTAp) jKacay JIaFIblIapblH,
Ka3ipri
KYPHIHMCTIK MpPaKTUKa (aKTUIEpIH Tanjgay >KoHE
Kazakcran
MyOJIMIIUCTUKACHI, OHBIH HEri3ri (yHKIHSIAPHI,
TYypJiepi MEH KaHPJIBIK HBICAHAApPbI, THIMILTITIHIH
KaFruIaTTapbl MEH HETI3r1 KpUTEepHilsiepi Typajsl
OliM MeH TYCIHIK Oepy >KOHE Ka3aKCTaHJBIK
OHBIH
TapuXd JIaMybIHBIH HETI3r1 Ke3eHepi, ©31H[IK
epeKIIeNiri Typaibl ©3iHiH FBUIBIMH HIESIIapbIH

@®opMHUpPOBaHUE HABBIKOB CO3JaHMsI HAyUHBIX
TEeKCTOB (cTaTred, 3cce, TBOpYECKHX pador),
HaBBIKOB aHAlIM3a M OLEHKUM I[€YaTHBIX U
anektpoHHslx CMMU, ¢dakroB coBpeMeHHO
KYPHAITUCTCKOM HPaKTUKH, 3HaHUS u
npeacrasiaeHus o nyosmnucruke Kasaxcrana, eé
OCHOBHBIX (YHKLHUAX, BHAAX U JKAHPOBBIX
¢dbopmax, TPUHIMIAX W OCHOBHBIX KPHUTEPUIX
3G (GEKTUBHOCTH U YMEHMS MPE3EHTALUU CBOUX
Hay4yHbIX HJEH O HUCTOPUM  CTaHOBJICHUS
Ka3aXCTaHCKOM MyOJMIUCTUKY, €€ OCHOBHBIX
JTanax UCTOPUUYECKOTO PA3BUTHUS, CBOCOOPA3UH.

Formation of skills of creating scientific texts
(articles, essays, creative works), skills of
analysis and evaluation of print and
electronic media, facts of modern journalistic
practice, knowledge and understanding of the
publicism of Kazakhstan, its main functions,
types and genre forms, principles and main
criteria of effectiveness and ability to present
their scientific ideas about the history of
formation of Kazakhstan publicism, its main
stages of historical development, originality.

Okvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kyperbl  ¢oTTi  asKraranHaH Keilin  Oijiim
aJIylibLiap

-Ka3akcraHHbIH KOPHEKTI nyOIMIMCTEpIHIH
KYMBIC TOXIpHOECiH, MyOJIMIUCTUKAHbBIH
KE3eHJIeNylH, Ka3ipri 3aMaHFbl MyOJIUIIMCTUKAIIBIK
KbI3METTIH QNIeyMETTIK TICUXOJIOTHSUIBIK,

SKOHOMMKAJIBIK YKOHE 3aHJIbIK acTeKTUIepiH Olnesni;
-OTKEH Ke3eH1er1 MyOIMIMCTEp i IbIFapMatapblH
TaNIANIBI, OJIAPJBIH HIBIFAPMAIIBUIBIFBIH Ka3ipri
3aMaHMeH OalIaHbICThIPAIbl, MOTIHAEPAEH OYTiHT1

KYHHIH ©3€KTI MoceJeIepiH Ta0aIbl,

- aKIapar XWHAYy JdarAbUIapblH JKOHC akKmapar

KO3IePIMEH JKYMBIC 1CTEY 9IICTEMECIH MEHTepe/i.

Mocae ycmemHoro
oO0yyarommecsi OyayT
- 3HaTh OMBIT paOdOThl BUJHEHIINX ITyOJUIIUCTOB
Ka3zaxcrana, mnepuoauzanuio MyOJUIMCTUKY,
COITMAIIbHO-TICHXOJIOTHYECKHI, YKOHOMHYCCKHIA,
U IOpDUIUYECKHM  aCleKTbl  COBPEMEHHOM
NyOIUIIUCTUYECKOM 1€ TeNbHOCTH;

- aHaJIM3HMPOBATH NPOMU3BENEHUS ITyOJIMIIMCTOB
MPOILIBIX MEPUOJOB, CBI3bIBATH UX TBOPYECTBO
C COBPEMEHHOCTBIO, HaxXOIUTb B TEKCTax
aKTyaJlbHbIE TPOOJIEMbI CETOIHSAIIHETO BPEMEHU;
- cobuparb MH(OPMAIMIO COTJIACHO METOAMKE
paboThl ¢ UCTOYHUKAMU HHPOpMAITUN

3aBepIIeHHsl  Kypca

After successful completion of the course,
students will be

- know the experience of the most prominent
publicists of Kazakhstan, the periodization of
journalism, sociopsychological, economic,
and legal aspects of modern publicist
activity;

- analyze the works of publicists of past
periods, connect their work with the present,
find in the texts current problems of today;

- collect information according to the
methodology of work with information
sources.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kazak »KypHaJIMCTUKACBIHBIH TapUXbI

‘ Hcropus ka3axcKoil )KypHAIUCTHKA

| History of the Kazakh journalism

Kypcmuiy kvickawa mazmynot / Kpamkoe cooeprncanue kypca/ Course summary
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XX FaChIP/bIH eKIHII1 KaPTHICBIHAAFbI
KazakcranupiH mnyOnunuctukacel. b,  Maiinun
KYPHATUCT-TYOIUITUCT peTiHae. XX rachIpasiH 80-

KBULIApbIHJArel  KypHanuctuka. Kailita Kypy
ke3eHiHmeri  Ka3akcTaHHBIH — MyOJUIIMCTHKACHI.
ToyencizaikTix AIIFAIIKBI OHKBLLIBIFBIHIAFbI
KazakcTanHbIH  MyOJHMIIMCTHKACHI. ®denpeToH

KazakcranusiH Ka3ipri 6acnacesinae. Kiramma.

[Ty6nmunucruka Kazaxcrana BTOpOU
nonoBuHel XX Beka. b. MaiiimH = Kak
KypHaIUCT-Tyouuuct. OCOOEHHOCTH Pa3BUTHS
nyommnuctuke B 1950-1970 rr. Ily6nummcruka
B 80- rompt XX Beka. IlyOomunmcruka
Kazaxcrana B repuo. MEePECTPOUKH.
[Ty6omunucTika Kazaxcrana MepBOro
NEeCATUIICTUST  He3aBUCUMOCTH. DenbeToH B
coBpeMenHoii neyatn Kazaxcrana. [lamduer..

Publicism of Kazakhstan in the second half
of the twentieth century. B. Mailin as a
journalist-publicist. Features of development
of publicism in 1950-1970. Publicism in the
80-ies of the twentieth century. Publicism of
Kazakhstan during Perestroika period.
Kazakhstan publicism of the first decade of
independence. The feuilleton in the modern
press of Kazakhstan. Pamphlet.

bazoaprama ricemexwici / Pykoeooumens npozpammet/ Programme manager

MyxanOeTxaHoBa A.P

Myxan6eTxanoBa A.P.

| -
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BbAK-2b1 meneorncmenm rxncone mapKkemuHzmik Kommynuxayus/ Meouameneorcmenm u mapkemunzosvie Kommynukayuu ¢ CMH/
Management and marketing communications in the media

OKy makcamuwt / Yueonan yenv/ Purpose

backapy yFpIMIapblH MEHIepy, Meaua KOCIKepaiH
CarachlH JaMBITY.

YcBOUTH  NOHATHS ~ YIPABICHWS,  Pa3BUTh
KayecTBa MeaUa-IpeIIPUHUMATES.

To learn the concepts of management, to
develop the qualities of a media entrepreneur

Oxkvimy namuceci / Pezynomamul ooyuenusn / Learning outcomes

Kyperbl  ¢oTTi  asgKTaraHHaH KeiliH  Oigim
ajrymbLiap
- MapkKeTHHTI TIeH MEHEKMEHTTIH  Heri3ri

YFBIMJIAPBIH TOKIpHOEIe KOJITaHaIbI;

- oJapApl OJKYPHAIHMCTIK KBI3METTE TMaianany
EpeKIICTIKTEPIH TYCIHE ],

- OCHl TOH OOWBIHINA FHUIBIMH TEPMHHOJIOTHSHBI,

JepeKKe3/iep MEH TapUXHAMaHbI epKiH
nafaaHabl;

- MapKeTHHI JKOHE MEHEIKMEHT Macelnenepi
OOMBIHIIa  aKmaparThl  134€y  JarIbUIapblH
MEHTepei;

- MapKeTHHITIK OpEeKeTTep/l >Kocmapiaiabl >KoHE
o3ipreiai;

-MeJIna-KICIMOPBIHIAP KhI3METIHAETI ToyeKeIaepIai
O0JKal 11, 0JIap bl a3alTy ToCUIAEpiH TabaIbl.

IMocse ycmemHoro
o0yuarmuecs OyayT
- INPUMCHATH 0a30BbIE TMOHATHSA MAapKCTHHTIa U
MEHEJ)KMEHTA Ha MPaKTHUKE;

- IIOHUMAaThb CHGIII/I(l)I/IKy HUX HCIIOJIB30BaHUA B
KYPHAIMCTCKOM NesATEIbHOCTH;

-CBOOOJIHO OIIepUpPOBaAThH Hay4yHOU
TEPMUHOJIOTHEH, UCTOYHHUKAMU u
ucropuorpadueil o 1aHHOMy IpeaMETY;

- BJAJIeTh HaBbIKAMM MOWCKAa MH(OPMAIUU 10
npoGiieMaM MapKeTHHIa U MEHEKMEHTA;

- IUTAHUPOBATh U pas3pabarbIBaTh
MapKETUHTOBbIE JEHCTBUS;

-IIPOTrHO3UPOBATE PUCKU B ACATCIBHOCTH MEaHA-
NPEIIpPUATHHA, HaXOJWTb COCco0BI nux
MHUHHUMMU3AIIUN.

3aBepIIeHHs]  Kypca

After successful completion of the course,
students will be

- apply basic concepts of marketing and
management in practice;

- understand the specifics of their use in
journalistic activities,

-be able to operate freely with scientific
terminology, sources and historiography on
the subject;

- know how to search for information on
marketing and management problems

- plan and develop marketing activities;

-to predict the risks in the activities of media
enterprises, to find ways to minimize them.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

BipikTipiiireH KOMMyHUKaLUs Heri3aepi/
KoramMmen ~ OalaHBICTBIH ~ TEOPHSICHl  MEH
onicremeci/ KociOu mIbIFapMamibuiblK MPAaKTUKYM
(2)/ ®otonybmuucTrka/ I'azer, xxypHain

HIBIFApY JKOHE MeuaIn3aiH

OCHOBBI HHTETPUPOBAHHBIX KOMMYHHUKAITHH/
Teopus u npakTuka cBs3eil ¢ 00UECTBEHHOCTHIO
/' TlpoeccnoHalTbHO-TBOPUYECKUN  MPAKTUKYM
(2)/ ®oTonybnuuucTrka/ Beimyck raser,
KYPHAJIOB U Me€IMagu3aiH

Basics of integrated communications/
Theory and Methods of Public Relations/
Professional-creative praktical work (2)/
Photopublicism/ Publishing of newspapers,
magazines and media design.

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

AKMapaTThIK HapbIKTaFrbl KaTaH O09CEKeNecTiK
KargaieiHgarel  bBAK  menemxMmenti.  Menna
cajachlHAarbl  OacKapyAblH THIMJI  QIICTepiH

Menemxment CMUW B yclOBHSIX KECTKOM
KOHKYpEHIIUM Ha WH(POPMAIIMOHHOM pBIHKE.
Opranuzanus 3¢ (HeKTUBHBIX METOJIOB

Media management in a highly competitive
information market. Organization of effective
management methods in the media sphere.
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YUBIMJIACTBIPY. XXI

FACBIPJIbIH

MeanaMeHekMeHTi. Kazipri skarmaiiiarel mMenua

MEHE/DKMEHTTIH  MIHJETTEpI.

Kenenx  xoHe

cTparerusiblk  Menua  MeHemkMmeHT. Menua
MEHE/DKMEHTTIH HETI3r1 cTparerusuiapel. Meana

OM3HECTI JaMBITYIBIH ITAIOHIBIK

CTpaTrerusajiapbl.

YIIPaBICHUS B Meaua cepe.
MeanaMeHEIKMEHT XXIs. 3agaun
MEIMaMEHEKMEHTa B COBPEMEHHBIX YCIIOBUSX.
OnepatuBHbII u CTPAaTErNYECKUM

MEIUAaMCHCIXKMCHT. bazoBrie CTpaTterui B
MECINaMCHCIXKMCHTC. OTaJ0HHBIC CTpaTeruu

Media management of the XXI century.
Tasks of media management in modern
conditions. Operational and strategic media
management. Basic strategies for media
management. Benchmark strategies for the
development of media business. Problems of

bykapajiblk akmapaT KypajagapblH Oackapy kKoHe | pasBUTHS ~ Mmeama — OusHeca.  IIpoGiemsr | management and effective functioning of
THIMII  JKYMBIC  icTey  Mocesenepi. Meua | yrpaBieHuUs u apdexruBHOro | mass media. Media management and media
MEHEKMEHT KOHE BAK MapKETHHITIK | QYHKIIHOHUPOBAHUS CpenCTB maccoBoit | marketing communications.
KOMMYHHKAIHSITAPBL. uaopmanuu.  MeauaMeHEHKMEHT u
MapKeTHHTOBbIe KoMMyHuKarun CMU.
bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager
[ypentaeB A.M. Kynryposa O.I'. -
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BAK peoakuuscoin yitbimoacmuipy scane 6ackapy | Opzanusayus u ynpasienue peoaxuyueic CMH
Organization and Management of a Media Editorial Board

OKy makcamuwt / Yueonan yenv/ Purpose

Kacinopsin perinze BAK KbI3MeTiHIH | PopMHupoBaHUe IPEJCTaBICHUS 00
epeKIIemKTepl  Typaibl, Ka3ipri  JKarmaiiga | ocooeHHocTsx — gestenpbHoctn  CMUM  kak
penakuusi SKYMBICBIH YHUBIMIACTBIPYIBIH HETI3T1 | MpeanpusTHs, 00 OCHOBHBIX JTanax

Ke3eHIepi Typajbl TYCIHIK KaJbITACTHIPYy, OU3HEC- | OpraHu3anuu paboThl peJakld B COBPEMEHHBIX
KYpPHAJIUCTUKA CaJIaChIH/1aFbl KY3BIPETTEP/Ii | yCIOBUAX, (OpMUpOBaHME KOMIETEHIMH B
KaJIBIIITACTBIPY. o0yacTu OM3HEC-)KYPHATUCTHKH.

Formation of ideas about the peculiarities of
the media as an enterprise, the main stages of
organizing the work of the editors in modern
conditions, the formation of competencies in
the field of business journalism.

Oxvimy namuoiceci / Pezynomamut 00yuenusn / Learning outc

omes

Kyperbl  coTTi  askraranHan keiiin  OiniM | [locie  ycmemHoro 3aBepiieHusi  Kypca
ajlymblLiIap: o0yuyarwmuecs Oyayr:

- Kazakcrammaret  BAK ~ kyiieci  Kamaii | - 3HaTh Kak opranm3oBaHa cuctema CMU B
YUBIMIACTBIPBUIFAHBIH ~ JKOHE OHBI  KoramablK | KazaxctaHe ¥ KakoBbl — HampaBlieHUsT €&
KOKETTUNIKTEp, 3aMaHayd TEOPUSIIBIK TOCUIACP | ONTUMHU3AIMU C TOYKH 3PCHHS OOIIECTBEHHBIX
KOHE JIQTIENICHTEeH SNEMAIK TOXKipuOe TYPFBICHIHAH | MOTPEOHOCTEH, COBPEMEHHBIX TEOPETUYECKHX
OHTAMJIAHIBIPYABIH KaH/a OarbITTaphl 0ap €KEHIH | MOJXO0/I0B M arpoOUPOBAHHOTO OMBITA MHUPOBOM

oinen; MIPAKTUKU;
- amraH OuTIMIEpiH YXKBIMIBIK pEJaKIMsUIBIK | -  HUCIOJB30BaTh  IMOJYYEHHBIE 3HAHUA B
AKYMBICTA KOJIIaHa bl (6acma, TeNepaano | KOJJIEKTUBHOMN peaaKIUOHHON pabote

xa0apiapblH TapaTy, OHBIH TaKbIPBINTHIK >KOHE | (pa3paboTka  KOHUENIMM  M3JaHUs,  Teje-,
KOHCTPYKTUBTI MOJENIH KYpYy,  MEAMAaKOHTEHT | paJUONpOrpaMMbl, €ro  TEMaTHYeCKOW H
KAJBIITaCTBIPy)  KOHE  JKeKe  KYPHAJIUCTIK | IM3aiiHepCKOil Mojenu, popMUpOBaHUE

LIBIFaPMAILbIIBIK (OyxapanbIK aKmapaT | MEIUITHOrO KOHTEHTa) U HMHIUBUAYaJIbHOM
KypaJlJapbIHBIH HaKThl TypiHe, (hopMaThiHA COMKEC | )KYPHAIMCTCKOM TBOpYeCTBE (IPU IOJTOTOBKE
aBTOPJIBIK MaTepualIapAbl JaibIHAY KE3iHAe); ABTOPCKUX MaTEpUAIOB B COOTBETCTBUU CO

- Kocibm  MakcarTa  OyKapamblKk  akmapar | cneruduxoi Buaa, tumna, popmara CMUN);
KYpaJJapblH TUIOJOTHSUIBIK TajlayFa HETI3eNreH | - BIaJeTh CUCTEMHBIM MOIX0JJ0OM U OCHOBaHHBIM
AKYHEI TOCLT MEH 9JIICTI MEHIepe/il. Ha HEM METOJOM THIIOJIOTHYECKOTO aHaIn3a
CMMU B npohecCHOHAIBHBIX LETX.

After successful completion of the course,
students will be

- know how the media system in Kazakhstan
is organized and what the directions of its
optimization are from the point of view of
public needs, modern theoretical approaches
and proven experience of world practice;

- to use the knowledge gained in collective
editorial work (developing the concept of a
publication, TV or radio program, its
thematic and design model, and the creation
of media content)

use the knowledge acquired in the collective
editorial work (developing the concept of the
publication, TV and radio program, its
thematic and design model, forming the
media content) and the individual journalistic
work (when preparing the author's material in
accordance with the specifics of the type and
format of the media)

- To know the systematic approach and the
method of typological analysis of the media
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Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

BipikTipiiireH KoMMyHHKanus Herizaepi/
KorammeH OaitylaHBICTBIH TEOPHUSCHI MEH
onicremeci/ KociOu mipiFapManbiblK TPAKTUKYM
(2)/ ®oronyonmuuucTukal I"azer, :KypHa
LIBIFAPY KOHE MEIHAAN3ANH

OCHOBBI HHTETPUPOBAHHBIX KOMMYHHUKAI[HIA/
Teopwust 1 mpakTHUKa CBsI3el ¢ 00IIECTBEHHOCTHIO
/ TIlpodeccnoHanbHO-TBOPUYECKHUH MTPAKTUKYM
(2)/ ®oronybaunuctuka/ Beimyck raser,
YKYPHAJIOB U MEJINAIU3alH

Basics of integrated communications/
Theory and Methods of Public Relations/
Professional-creative praktical work (2)/
Photopublicism/ Publishing of newspapers,
magazines and media design.

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue kypca/ Course summary

Penaknusnblk MEHEDKMEHT. PeqakiusiiblK YoKbIM-
OH/IIPICTIK-IIBIFAPMAIIBUIBIK ~ OipJtik.  Pemaknus
KypbUIbIMBL. [IIbIFapMaNIbUIBIK KOHE TEXHHKAIBIK

KypaM O KYMBICBIHBIH  epekiueniri.  Kaapipik
MEHEI)KMEHT HeTi3/epi. bacbuibim
TYKBIPBIMJIAMACHIHBIH ~ KYPBUIBIMBI:  Ma3MYHJIBL,
KOMITO3UIUSUIBIK, rpaguKaIbIK MOJIETIb.
JXKXyMBICTBIH 3aMaHayd KOMAaHJAIBIK QJICTepi:

(1)I/IHI/IIHI/IHF, OBCHTOKIIIH, aKIIHAJIap.

PenakunoHHblii MEHEMKMEHT. PenakumoHHbIN
KOJUIEKTHUB-IIPOM3BOICTBEHHO-TBOpUYECKAs
emuanna. Crpykrypa penakuuu. Crenuduka
paboThl TBOPUECKOTO U TEXHUYECKOTO COCTaBa.
OcHOBBI KaJIpoBOro MeHekMeHTa. CTpyKTypa
KOHILIENIUU W3/1aHUS: cojiepxKaTebHas,
KOMITO3UIIMOHHAS, rpaduyeckas MOJIEJb.
CoBpeMEeHHbIE KOMAaHJIHbIE METOJbI PabOTHI:
(DMHUIIMHT, YBEHTIKIITH, aKIUH.

Editorial management. Editorial team-
production and creative unit. The structure of
the editorial board. Specifics of work of
creative and technical staff. Basics of
personnel management. Structure of the
publication concept: content, composition,
graphic model. Modern team work methods:
finishing, event-action, actions.

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

[ITypenTtaes A.M.

Kynryposa O.I'.
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