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KIPICIIE

DNEKTUBTI MOHACP KaTajJorbl OKBITYIBIH KPEAUTTIK KYyHeci OOWBIHINA KYPacThIPHLUIAIBL.
DJIeKTUBTI TOHACP KaTajoTbl >KYHEJICHTeH TaHJay OOWBIHINA IMOHAEP Ti3IMIH JKOHE OJIapAblH
KBICKa CUTIATTAMAChIH KapaCThIPaJIbl.

OKy >KOocCIapbIHAaFbl OapJbIK IMOHJCP YII IHUKJIFAa OIPIKTIPUIAL: Kaambel OLTIM Oepy ITUKIIBI
(OKBIT), 6a3aneik nouaep mukisl (BI1), kocinrenaipy moraepi muksl (KIT).

Kanmer G6imiM  Oepy moHACp IMKIBI MaMaHHBIH HWHTEIUICKTYAIJIBIK, JKCKE TYJIFAJIBIK,
QJIIEYMETTIK TYPFBIJIAa JaMybIlHa MYMKIHAIK Oepesi. basanbik moHaep MUKIIbI O0IamaKk MaMaHHBIH
MaMaH/IbIFbIHA COMKec (PyHIaMeHTaIABIK OUTIMIHIH KaJbIITacyblHa OarbITTaNaNbl. KocinTeHmipy
MOH/EP LUKIIBI KOCIOM KBI3METTIH HAKThI CAaChIH/Ia KOJJAHBUIATHIH apHAWbBI OUTIMIL, TaFIbIHEI,
KY3BIPETTIIIKTI aHBIKTAMIbI.

binim amymer Tunrtik oKy OarmapiiaMachIMEH OCKITIITEH MaMaHIBIKTapbIH MIHICTTI
KOMIIOHCHT MOHJCPIH MEHI'epYMEH KaTap, YCHIHBUIBII OTBHIPFaH TaHAay OOWBIHINA MOHACPIl
TaHJAI alybl THIC.

BBEJIEHHUE

[Tpr KpeaUTHOW TEXHOJIOTUM OOYYCHHs pa3padaThIBACTCS KAaTaJOT 3JEKTUBHBIX JHCIIH-
rinH. KaTanor 31eKTUBHBIX IUCHUIUIMH MPEICTaBIsAeT cOO0M cruCcTeMaTH3UPOBAHHBIN NEpeYeHb
JTUCLUTIIIMNH KOMIIOHEHTA IO BBIOOPY M COJIEPXKUT KPATKOE X OMUCAHUE.

Bee nucuumiubbel yueOHOro 1uiaHa oObeAMHEHBI B TPU LIMKIIA: HUKI 00ieo0pa3oBareib-
Heix gucruiind (OO/), nukir 6a30Beix auctuiuivH (B/]), muki npoGummpyronmx JUCIHIUTHH
(ILD).

[ukn 061meodpa3oBaTebHBIX NUCHMIUIMH MPEANoaraeT moAroTOBKY MHTEIIEKTYaIbHO-
ro, JIMYHOCTHOTO U COLUATbHO-Pa3BUTOrO crieruanucra. [{uki 6a30BbIX JUCHMILTUH HAIMlPaBJICH
Ha opMUpoOBaHUE y OyAyIIero crnenuanucra GyHIaMeHTAIbHBIX 3HAaHUH 110 COOTBETCTBYIOIEH
cnenuanbHOCTH. Uk npounupyronmx AUCIUILINH OMpeeseT NepedeHb CleUalbHbIX 3Ha-
HUW, YMEHUN, HABBIKOB U KOMIIETEHIIMN MPUMEHUTEILHO K KOHKPETHOH cepe nmpodeccruoHa b-
HOM J1eSITeIbHOCTH.

Hapsiny ¢ n3yuenuneM IucCHMIUIMH 00s3aTEIHBHOTO KOMIIOHEHTA, YCTAHOBIEHHBIX THITIOBBIM
yueOHBIM TJIAHOM CHEIUATbHOCTH, 00YJaIOIIMNCS Tak)Ke JOJKEH BHIOpATh A U3YyUEHUs IHC-
[UTITUHBI KOMIIOHEHTA 110 BEIOOPY.

INTRODUCTION

With credit training technology, a catalog of elective disciplines is developed. The catalog
of elective disciplines is a systematic list of disciplines of the component of choice and contains
a brief description of them.

All disciplines of the curriculum are combined in three cycles: the cycle of general educa-
tional disciplines (OOD), the cycle of basic disciplines (DB), and the cycle of majors.

The cycle of general educational disciplines involves the preparation of an intellectual,
personal and socially developed specialist. The cycle of basic disciplines is aimed at the for-
mation of a future specialist fundamental knowledge in the relevant specialty. The cycle of ma-
jors defines a list of special knowledge, abilities, skills and competencies in relation to a specific
area of professional activity.

Along with the study of the disciplines of the compulsory component established by the
Model Curriculum of the specialty, the student must also choose to study the discipline of the
component of choice.



6B11101-Typu3m Oisim Oepy OaraapiaaMachbIHBIH JJ1eKTHBTI moHaep Tisimi / Ilepeuensn
JIeKTUBHBIX JTHCHHUILIMH 00pa3oBareibHoil mporpammbl 6B11101-Typusm / The list of
elective disciplines of the educational program 6B11101-Tourism

No ITon ataysl/ HanmeHOBaHWE JUCITUTIIMHBI Cemectp

1. | Typusmonoruss =Herizgepi /OcHoBbl Typusamonoruu/ Fundamentals of 1
Tourismology

2. | Typucrik  KbI3METTIH  Kayincizmik — Herizaepi/OCHOBBI  0€30MacHOCTH 2

TypucTCcKO# nestenbHocTH/ Bases of Safety of Tourist Activity

Casixar kayincizzairi/besonacHocts myremectBuii/ Travel Safety

3. | Community service 2

4. | Kocinkepnik pmaraputap Herizaepi / OCHOBBI  MpeaNpUHUMATEIBCKUX 2
HaBbIKOB/ Basics of Entrepreneurial Skills

Kykpik  JkoHe  mapacarTeuielk  Herizgepi/  OcHOBBI  mpaBa U
nooponopsmounoctr/ Fundamentals of Law and Integrity/

5. | Typusmuin OenceHai TYypiepiHiH TEXHHUKAChl MEH TaKTHKachl/TexHuka u 2
TaKTHKa akTUBHBIX BUA0B Typusma/Techniques and Tactics of Active
Tourism

CHopTThIK CcepyeHAep MeEH casxarrapisl YWbIMIacTeipy/Opranuzamnus
CIOPTUBHBIX MOX0J0B M myTemecTBuil/Organization of Sports Campaigns
and Trips

Typusm tapuxsl/Mcropus Typusma/History of Tourism

OkonorusiibK Typusm/Okosornueckuil TypusM/Ecological tourism

Typusm menemxmenti/MenemxmenT Typusma/Tourism management

©|® NS
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Typusmuin  GenceHai  TypJsepiHIeri  ic-mapanapisl — YHbIMAACThIpY/
Opranuzanus MeponpusTU B aKTUBHBIX BuJax Typu3Mma/Organization of
Events in Aactive Tourism

CnopTThIK TypHM3MJEri KeMNuIuliK ic-mapanap//MaccoBble MepOnpUATUS B
criopTuBHOM Typusme/Mass Events in Sports Tourism

10. | Typusmpueri 3epTTey KbI3METiHIH Heri3aepi/OCHOBBI HCCIEI0BATENbCKOM 4
nesrenbHOCTH B Typu3me/Fundamentals of Research in Tourism

Typusmail FBUIBIMU-OICTEMENIK KaMmTamachl3 eTy/HayuHo-merogudeckoe
obecnieyenue Typusma/Scientific and Methodological Support for Tourism

N

11. | Typuctik enkerany/Typucrckoe kpaesenerue/Regional science of Tourism

12. | Kocibu Oarpittasiran meren Tuti/IIpodeccnonansHo-0pueHTHPOBAHHBIN 4
nHoCcTpaHHbIN 361K/ Professionally-oriented foreign language

SN

13. | Typusmaeri entany/CtpanoBenenue B Typusme/ Country studies in tourism

14. | Typuctik 6uszHecte GenceH i Typaapasl YibiMaacTeipy/Opranuzanus 4
aKTUBHBIX TYpOB B TypucTckoM O6u3Hece/ Organization of active tours in the
tourist business

15. | Typucrik KEIIEeHHIH YHBIMAACTBIPY-IIAPYaIIbUIBIK KbI3METI / 4
OpraHu3anroHHO-X035ICTBEHHAs! JAEATEIbHOCTh TYPUCTCKUX KOMILIEKCOB /
Organizational and Economic Activities of Tourist Complexes

Empaey-caybIKTBIpY TYpU3MIHIH PEeKpeannsIbIK pecypcrapsl /
PexpeallnoHHbIE ~ pecypchl  JIe4eOHO-O3I0POBHTENBHOTO  Typu3ma  /

5




Recreational Resources of Seductive-Optimistic Tourism

16.

Konarokainpuiblk - maayctpusicel/Uunyctpus rocrenpunmctsa/Hospitality
Industry

KoHak y#i WHIYCTpHSCHI KOHE Typu3M HH(PakypbuibiMbl/ ['OCcTHHUYHAS
uHaycTpus U uHppactpykrypa Typusma/Hotel Industry and Infrastructure of
Tourism

17.

TypucTik KbI3METTE TaMaK >KOHE MOJICHHET CEpPBHCIH YHUBIMIACTBIPY /
OpraHu3anys MUTaHUS U KYJIbTypa CEPBHCA B TYPUCTCKOW NESATEIHHOCTH /
Organization of a Food and Culture of Service in Tourist Activity

Typusmzeri KbI3MEeT KOPCETY TEXHHKACHI KOHE TEXHOJOTHsACH / TexHuka u
TexHosoruu ceppuca B Typusme / Technology and Technology Service in
Tourism

18.

Typusm mapketrunri / Mapketunr typusma / Tourism Marketing

KoHakKalIbUTbIK HHIYCTPHSCHIHBIH MapKeTHUHTI / MapKeTHHT MHIYCTPHU
rocrenpunmMctBa / Marketing Hospitality Industry

19.

Kacibu kazak (opsic) Timi/[IpodeccnonanbHblil kKazaxcKuil (pyccKuid)
s31K/Vocational Kazakh (Russian) language

20.

binim Gepy canachlHIaFbI TYPUCTIK KBI3METT1 YIHBIMIACTHIPY/
Opranuzanus TYpUCTCKOW AESITEIbHOCTH B cepe 00pazoBaHus /
Organization of Tourism Activities in the Field of Education

21,

Okckypeusitany/ kckypcoenenue/ Guided tours

a1

22.

Typusmueri kommbrotepiik xoHe PR-texnomorustiap / KomnbroTepHsie u
PR-rexnosnoruu B Typusme/Computer and PR-technologies in Tourism

Typusmueri 6poniay/bponnpoBanue B Typusme/Reservation in Tourism

23.

Typucrix KOCIOPBIHAAPABIH Kap KbUIBIK-I1aPyalIbUIBIK KbI3MeETI1/
DUHAHCOBO-X0351CTBEHHAs JESTEIBHOCTD TYPUCTCKUX
npennpusTuit/Financial and Economic Activity of Tourism Enterprises

Typusmaeri Oara Oenriney/llenooOpazoBanne B Typusme/Stocking in
Tourism

24,

Typucrik OusHecTi xocmapiay xoHe yibiMaacTelpy/ IlnanupoBanue u
opranuzaius Typucrckoro 6usHeca/Planning and Organization of Tourist
Business

Typusm uHIyCTpHSCBIHIAFBl OW3HEC-TIpoIlecTi Mojenaey/MoaenupoBanue
ousHec-mpouecca B uHaAycTpuu Typusma/Modeling of Business Processes in
Industry Tourism

25.

bencenai mapuipyrrapa TYypUCTIK TONTHI OacKkapy/YnpaBieHHe TypUCTKON
rpynmnoi Ha akTUBHBIX Mapuipytax/ Management of a Tourist Group on
Active Routes

Typusmueri MHCTPYKTOPJIBIK AalbIHIBIK/ WMHCTpYKTOpCKash MOATOTOBKAa B
typusme/ Instructor Training in Tourism

26.

Typuctik KbI3METTIH KYKBIKTHIK Herizzepi/IIpaBoBble OCHOBBI TYpUCTCKON
nesitenpHOCTH/ Legal Basis for Tourism Activity

TypuCTIK KbI3MET MCUXOJOTHACH/IICHXO0IOTHSI TYpUCTCKOW AESATETHHOCTH/
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Psychology of Tourism

27.

XanbiKapanblk — TypusMm  reorpadusicel/I'eorpadust  MexayHApOIHOTO
typusma/ Geography of international tourism

28.

TypucTik KbI3METTEri WHHOBALMSUIBIK TexHoJorusiuap/ VHHOBaMOHHBIE
TEXHOJIOTHM B TYPHCTCKON pestenbHOocTH / Innovative Technologies in
Tourism Activities

KoHakKalnbUIbIK ~ MHIYCTPUSCBIHIAFBI  K0OanblK Kbi3MeT /IIpoekTHas
NeATEIbHOCTh B HMHAYCTPUH TroctepuuMmctBa / Project Activities in the
Hospitality Industry

29.

TypuCTIK KoCINOPBIHABI MEPCOHANABI Oackapy / YTpaBiieHHE NEPCOHATIOM
TypucTckoro npennpuarus / Management of the Personnel of the Tourist
Enterprise

Typusm canacblHOarsl KOPIIOPATUBTIK MOJICHHET MOHE KbI3METKepJepai
Oackapy / KopropartuBHas KyiabTypa M YIpaBJICHHE IMEpcOHAIOM B chepe
typusMa / Corporate Culture and Personnel Management in Tourism

30.

Event- menemxmenTi/Event- menemkment/Event Management

KoHakKalIbUTBIK MHIYCTPUSCHIHIAFBI OKUFAIBIK pekuccypa/ CoObITHITHAS
pexuccypa B HHAYyCTpuu TroctenpuuMmcTBa/ Eventive Reviews in the
Hospitality Industry

31.

TypusmHiH gaMybIH MEMJIEKETTIK peTTey/['0cyaapcTBEeHHOE peryIupoBaHue
pasButus Typusma/State Regulation of Tourism Development

TypusmHiH OenceHai JKOHE OSKCTpeMaiasl Typiepi / AKTHBHBIE U
sKcTpeMaibHble BubI TypusmMa / Active and Extreme Types of Tourism

32.

KoHarkaliIbUTBIKTaFbl STUKAIBIK KBI3MET KOpceTy / DTHKa 00CITyKUBAHHS B
roctenpuumMctBe / Ethics of Service in the Hospitality

Cepsuc-menepkMeHT / CepBuc-MeHekMeHT / Service Management

33.

XanplKapanblK SKoHE 1IIKI TypusM Typonepeiltunri / TyponepedTHHr
MEX1yHapOJAHOI0 U BHyTpeHHero Typusma / Turopereyting International and
Domestic Tourism

XanblKapalblK JKOHE 1MIKI TypU3M MEHEIKMEHTI / MeHeIKMEeHT
MEXAYHapOJAHOTO U BHyTpeHHero Typu3Ma / Management of International
and Domestic Tourism

34.

Typusmzeri canblk cainy xoHe Oyxrairepinik ecen/ Hamoroob6noxxenue u
Oyxrantepckuil yuer B Typusme/ Taxation and accounting in tourism




1 cemecTp / 1 cemectp / 1 semester

[Ton araysl / HaumeHnoBaHue
nucimmiasl / Name of the
discipline

TYPU3MOJIOT WS HET'T3JIEPI

OCHOBBI TYPU3MOJIOTHN

FUNDAMENTALS OF TOURISMOLOGY

AKajeMHUKaJbIK KPEANUT CaHbl,
6akputay Typi / Kommgaecto
aKaJJeMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

4 akapeMusanbIK KpenuT, emTuxad KT

4 akaJeMHYeCKUX KpeauTos, sk3ameH KT

4 academic credits, exam CT

ITpepexsusurrep /
IMpepexsusuts / Prerequisite

TypHcTiK KBI3METTIH Kayilci3mik Herizaepi

Kypc ommmpaetcst Ha 3HaHHSA TOTYICHHBIE CTY-
JICHTOM B IPOIlecce U3YUCHUS AUCIUIIINH
MIPEeIMETHON MOATrOTOBKHU: «OCHOBBI 6e30MacHo-
CTH TYPHCTKOH ESTEIbHOCTHY.

In the process of studying the discipline of sub-
ject preparation: «Bases of safety of tourist ac-
tivity»

[MocTpexBusurtep /
IMocTpexBU3HTHI /
Postrequisite

Typusm meHekMeHTi, Typu3M MapKeTHHTI,
OKOJIOTHSUIIBIK Typu3M, KOHaKKalIbUTBIKTaFbI
ATUKAJIBIK KbI3MET Kepcety, Typucrik OusHecre
OenceHni Typiapabl yibiMaacteipy, TypusmMHiH
OeJceHi TypiepiHeri ic-mapanapsl
YHBIMIACTBIPY.

MeHempKMEeHT Typu3Ma, MapKeTHHT TYpU3Ma,
9KOJIOTHUECKHUIT TypU3M, 3THKA 00CITyKUBaHUA B
TOCTETIPUUMCTBE, OPTaHU3AIUS AKTUBHBIX TYPOB
B TYPHCTCKOM OH3HECE, OpraHU3alus MEPOTIPH-

ATUN B aKTUBHBIX BUJAX TypHU3Ma.

Tourism Management, tourism marketing,
Environmental tourism, Ethics of Service in
State Thermal Services, Organization of active
tours in the tourism business, Organization of
events in active types of tourism.

OKy MaKcaThl MCH MiHAETTEpi
/ YueOHas nenp u 3anaun /
Learning Goal and Objectives

XanplkKka  TYPUCTIK-OKCKYPCHSUIBIK ~ KBI3MET
KOPCETYJ[iH Ke3 KeJIreH CallaChlHJa JKYMBIC
icTeyre KadineTTi Typu3M cajachlHaa KeH OeiiHmi
MaMaH/iap Jaspray.

MingerTepi
- CTyIEHTTEePI1 XaJIBIK AP yarbUIbIFbI
KeIMIeHIHIH ©H MaHbBI3[bl KOHE  KypJem

cananapbIHBIH Oipi-Typu3M caJachbIMEH ayMaKThIK
YHBIMAACTBIPYABIH FHIIBIMH JKOHE MPAKTHKAIBIK
HeTi3/IepiMeH TaHBICTHIPY,

-CTYICHTTEpl Kazipri  Typusm TypaJisl
TCOPMSIMEH  KCHICTIK  JKOHE  QJIEYMETTIK-
SKOHOMUKAIIBIK KYOBUIBIC PETiHIE TAaHBICTHIPY;

- CTYHISHTTEpHi Typu3M OarbITTapbl TYpabl
YJIKEH aKnapaT aFbIMbIH/Ia OaFapiayra YHpery;

- 3aMaHayd TYPHCTIK TEPMHHOJOTHSHEI IYPHIC
KoJaHa oiy;

- Kasipri TypW3M cajacblHa >KAaTaThIH TYPUCTIK
KOCIITOPBIHAAPBIH HETI3T1 TYpJIEpiH aXKbIPaTy;

IMoaroroBka crenuaavcToB IUPOKOTO MPOodu-
7 B 00J1aCTH TypU3Ma, CIIOCOOHBIX padoTaTh B
mo0oit u3 oTpacieit TYpPUCTCKO-
9KCKYPCHOHHOTO 00CITY>KHBAHUSI HACEIICHHS.
3agaun

— TII03HAKOMHTbH CTY/AEHTOB C HAy4YHBIMH U
NPaKTHYECKUMH OCHOBAMH TEPPUTOPHAIIb-
HOM OpraHu3aliy OJHON M3 HauboJjee Baxk-
HBIX M CIIOKHBIX OTpaciieil HapoAHOXO3si-
CTBEHHOTO KOMITJIeKca — chepoii TypusMma;

— TI03HAKOMHTH CTYAEHTOB C COBPEMEHHOMH
TEOpHeH 0 TypH3Me KakK MPOCTPAHCTBEHHOM
Y COLMAIbHO-9KOHOMHUYECKOM SIBJICHUH;

— Hay4YuThb CTYJICHTOB OPHEHTHPOBATHCS B
OTPOMHOM IOTOKE MH(OpManuy O Hampas-
JICHUSIX TypU3Ma;

— YMETb IPaBUWIBHO HCIIOJIB30BATh COBPEMEH-
HYIO TYPUCTCKYIO TEPMUHOJIOTHIO;

— pa3nuyaTh OCHOBHBIC BHABI TYPHCTCKHX

Training of specialists of a wide profile in the
field of tourism, able to work in any of the
tourist-excursion services sectors

Tasks

- acquaint students with the scientific and
practical  foundations of the territorial
organization of one of the most important and
complex sectors of the national economy - the
tourism sector;

- introduce students to the modern theory of
tourism as a spatial and socio-economic
phenomenon;

- To teach students to navigate in a huge stream
of information about the directions of tourism;

- be able to correctly use modern tourist
terminology;

- distinguish between the main types of tourism
enterprises related to the modern tourism
industry;




- TYPHUCTIK KOCIMOPBIH MEHEIDKEPiHIH >KYMBICHI
JKOHE OHBIH MOJIEJIBJIK CHUMAaTTaMajiapbl Typalibl
TYCIHIK aiy;

- Op TYpJi TYPHCTIK casixaT CHIIaTTaMackIH Oiy.

HNPENpUSTUHA, OTHOCALINXCS K COBPEMEH-
HOM OTpaciu TypHU3Ma;

MOJIYYUTh TpeAcTaBlieHne o paboTe MeHe-
JUKepa TYPHUCTCKOTO TIPEIIPHUITHS U €Tro
MOJIETIBHBIX XapaKTEPUCTUKAX;

3HaTh XapPaKTEPUCTHKU PA3IHIHBIX TypHCT-
CKHX IYTEIIECTBUM.

- get an idea of the work of the manager of a
tourist enterprise and its model characteristics;
- know the characteristics of various tourist trips.

OKBITYIBIH HOTHXKeCH /
Pesynbrar oOyueHws /
Learning outcome

1. Typusmai  AaMBITYABIH  MEMIICKETTIK
peTTeyiHIH TEOpWSUIBIK  HETi3[epiH, TypHU3M
OoifbIHIIa 3aHHAMaNbIK, HOPMAaTUBTIK Ky’KaTTap
TypaJibl OLTIMICPIH KOPCETeIi.

2. KoramablKk  SKOJOTHSUIBIK  YHBIMJapMEH
BIHTBIMAKTacabl; OSKCKYPCHUSUIBIK JKOHE JKasy
KYPUIHLIJIEp — JKOJIapsl MEH  OarbITTapbiH,
Oalikay anaHIApbIH, AaKMapaTTblK MyHKTTEPIi
KYpy JXoHE maipanaHy OOWBIHIIA YCHIHBICTap
EHTI3€eI.

3. Typusm  HMHZIYCTPWSCHIHBIH  JTaMybIH
OOIDKAMIBI, TYPHUCTIK KBI3METTIH MEPCIIEKTHBAEI
OarpITTapblH  aWKBIHAANABI  KOHE  TYPHCTIK
KOCITIOPBIHHBIH  3KOHOMHUKAJIBIK ~ CTPATETHSICHIH
KaJIBINITACTHIPAIbl; NEPCOHAIMEH KYMBIC Kacay
axicrepi MeH azicrepiHe, TYPHCTIK
MHJIyCTPHUSIHBIH ~ KOCIOPBIH  KbI3METKEpJIePiHiH
camachl MEH JXYMBICBIHBIH THIMALUIrIH Oaranay
oficTepiHe He

4. Typiai CHOPTTHIK KSHE CIOPTTHIK eMmec ic-
mapanap/sl YHbIMAACTHIpaIbl KaHe OTKi3ell; ic-
niapanap OarapiamachlH a3ipreiai,
MapKeTHHITIK 3epTTeyJiep JKYprizeai, OTKi3UIeTiH
ic-mapanapabl Oarananpl.

5. Byxrantepiik ecem TIeH CalblK CaIyIbIH
HETI3Ti KaruaajapblH, SIICTEPiH KOHE OIMiCTepiH
KOJJIaHa/Ibl, €CeNKe ally HPUHIUNTEPIH IKOHE

CaJIbIK JIeKJIapanysuIapbiH JaibIHAAY bl
KOJIIaHaIbI.

6. ¥YiemabIH ~ (OeniMImenepiiH)  KbI3METiH
OakpUTalmpl,  JEMapTaMEHTTEPAIH  KbI3METIH

JleMOHCTpHpyeT 3HaHHS TEOPETHYECKHX
OCHOB TYPHUCTCKOW JEATENbHOCTH, OCHOB
rocy1apCTBEHHOTO pEryIupOBaHUs
pa3BUTHA  Typu3Ma, 3aKOHOJATENbHBIX,
HOPMATHBHBIX JOKYMEHTOB II0 TypH3MY.

[ToHnMaer cneuuduky OTHCIBHBIX BHIOB
Typu3Ma, yMeeT NPaBWIBHO HCIIONb30BaTh
COBPEMEHHYIO TYPUCTCKYIO TEPMHHOJIOTHIO.
IIporHosupyer  pasBUTHE  TYPHCTCKOU
UHAYCTPHH, OINpEIeNseT NEPCHEKTHBHBIC
HaNpaBJICHUS] TYPUCTCKOM NEATEIbHOCTH H

MOXeET chopMyIHMpOBaTh CTpaTeruio
TYPHUCTCKOTO NPEATIPUSITHS.
Opranusyer W TPOBOJUT  Pa3IMYHBIC

MEpPONPHUATHA TUCKYCCHOHHOTO XapakTepa
M0 TYPUCTCKON TEPMHMHOJOTHH, BJaJeeT
HaBBIKAMU B OIICHKE TPOTHBOPEUHI.
Bnageer METOlaMuU (hopmMupoBaHus
TYPUCTCKHX paliOHOB, KiacCHU(UKAIMU U
OLICHKHU TYpPUCTCKO-PEKPEalnOHHBIX
TEPPUTOPUH, pa3IUYaeT OCHOBHBIE BUJBI
TYPUCTCKHUX MPEINPUATHH, OTHOCSIIUXCSA K
COBPEMEHHOW 0Tpaciy TypU3Ma.
OcymiecTBisieT MOHUTOPUHT JI€STEIbHOCTH
opranuzanuy (Moapas/eeHuii), MPOBOJUT
OLICHKY  JIEATEIBbHOCTH  IOJPAa3JeNeHU,
BBIpAa0aTBIBAE€T  CTPATETHIO  IOBBIMICHHS
Ka4yecTBa YCIyT.

[Ipumensier HaBBIKM OLEHKH Pa3BUTHA
TYPUCTCKOMU OTpaciu 51 pa3BuTHA
TYPUCTCKOTO  TPEANIPHUATHS, PECYPCHBIX,

1. Demonstrates knowledge of the theoretical
foundations of tourism, the foundations of
state regulation of tourism development,
legislative, regulatory  documents on
tourism.

2. Understands the specifics of certain types of
tourism, knows how to correctly use modern
tourist terminology.

3. Predicts the development of the tourism
industry, defines promising areas of tourism
activities and can formulate a strategy for a
tourism enterprise.

4. Organizes and conducts various events of
discussion nature in tourist terminology,
owns skills in assessing contradictions.

5. He knows the methods of forming tourist
areas, classifying and evaluating tourist and
recreational areas, and distinguishes between
the main types of tourist enterprises
belonging to the modern tourism industry.

6. Monitors the activities of the organization
(units), evaluates the activities of units,
develops a strategy to improve the quality of
services.

7. Applies skills to assess the development of
the tourism industry and the development of
the tourism enterprise, resource, economic,
image opportunities in the system of
analysis of the development of tourism
activities.

8. Possesses organizational skills in the
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Oaranmaiifibl, KbI3SMETTEPJIH CalachlH >KaKCapTy
CTPATCTUSICHIH d31pIICH .

3KOHOMHUYECKHX,
BO3MO>KHOCTEH B

HUMHJKEBBIX
CUCTEMC aHajnu3a

selection of high-quality information, taking
into account the specifics of types of tourism

7. KapXbpUIBIK KOHE PECYPCTHIK, BIKTHMAJ Pa3BUTHS TYPUCTCKOM JCSITCIBHOCTH. and areas of tourism: to collect information
SKOHOMHKAIIBIK, WMHUKIIK JkoHe Oacka Jja | 8. Biameer opraHM3anMOHHBIMHM HAaBBIKAMH B and prepare local history and general
KEHUITIKTEp MeH  Ta0bicTapasl  Oaranayra mogbope KauecTBEHHOM HMH(pOpPMAUU ¢ geographical information; safety standards,
apHaJFaH JIaF IBUTAPIBI KOJIIaHAIBL, yuéroM crerupUKY BHIOB Typu3Ma W occupational health and recreation of
KaTBICYIIBUIAPET MEH KBI3METKEpIIepi YIIiH eHbek HAIPaBICHUIM TYPUCTCKOM ESATEIbHOCTH: participants and staff; principles of
Kayimncizairi HKIHE eHOeKTi KOpray MO OCYIIECTBICHUIO cOopa MHPOPMAIMU H organizing leisure activities for tourists, etc.
CTAHAApPTTApbIH,  JeMalbiCKa  OaFbITTaIFaH HOITOTOBKH KpaeBeI4ecKOi u
TYpHU3M/1 YHBIMIACTBIPY NPUHIUITEDI. oOwereorpaguyeckoil  CIpaBKH;  HOPM
8. Typusm TypiepiHiH EpEKIICIIriH JKOHE TeXHUKU 0€30MacHOCTH, TUTHEHBI TpyAa U
TYPHCTIK KBI3MET OarbITTapblH €CKEPE OTHIPHIIL, OT/ABIXa  YYaCTHHKOB W  IEpPCOHAIA;
camanbl akmapar TaHAayga, aKmapaT JKHHAYIbl TOPHHIMIOB OpraHu3anum Jocyra
Kysere aceIpy, OJIKETaHy HKOHE TYPHUCTCKO# HAMPABICHHOCTH U JIp.
JKAIBITCOrpaQusIbIK, ~ aHbIKTaMa  JaiblHaay
OOHMBIHIIA;  KAYIMCI3OIK  TEXHUKACHl, €HOEK
THTHCHACHI KOHE KaTBICYIIBLIAP MeH
HEPCOHAIIBIH JeMalybl HOPMAJapbIH; TYPHCTIK
OarpITTarbl  60C  YaKbITBIH  YHBIMOACTBIPY
OPHUHIUITEPIH KOHE T. ©. YHBIMIACTBIPY
JIaF IBLUTAPBIH MEHTEPTeH.
IToHHIH KbICKAIIA Typusmaeri  Herisri  yreiMaap.  Typusm | OcHoBomonararoimiue moHsTusi B Typusme. Ty- | Fundamental concepts in tourism. Tourism as a
cumarramacsl / Kpatkoe QNICYMETTIK-9KOHOMHKAIIBIK ~ JKy#ie  peTiHAe. | pU3M Kak COIMAIbHO-IKOHOMHUYECKas chuctema. | SOcio-economic system. Resource potential of

OIIMCAaHUEC NUCIIMUITJIMHBI /
Discipline Summary

PekpeanysiiblK  KbI3METTIH PECYPCTBIK JIEYeTi.
Tabury pekpeanusuiblK pecyperap *KoHe Ooyap/ibl
Oarayiay peKpealisuIblK JKOHE TYPUCTIK TaOHFaT
naiijanany. PekpeanusnabplK KbI3MET: YHBIMHBIH
epeKIIeNiKTepi MeH NpuHIunTepi. biniMHIR
Oacka cananapblH KOJJaHa OTBHIPBII TYPU3MII
3eprrey. Kasipri TypusMmHIH KiKTelyi, TypJiepi
MeH (opmanapsl. TypUCTIK ©HIMHIH TEOPHSCHI.
Typucrix HHTyCTPUS JKOHE XaJIBIK
HIapyallbUIbIFbIHBIH apasac caJajapsl.
XanblKapaJiblK TYPU3M KbI3SMETTEP CayIachIHbIH
epekme Typi perinme. TypHCTIK eHIMAI eHAIpY
’koHe Tapary. TypHUCTiK IapyamibibIK.

PecypcHblil moTeHUMan pekpeanuoHHOW Jesi-
TenbHOCTHU. [IprpoiHbIE peKkpeallMoHHbIE pecyp-
Chl U UX OLIEHKa PekpeannoHHOE U TYpPUCTCKOE
MpupoJIoNoNib30BaHue. PexkpeanuonHas  jes-
TENBHOCTh: OCOOCHHOCTH W TPHHIUIEI OPTaHU-
3auuu. M3ydyeHue TypusMa ¢ IpUMEHEHUEM JIpY-
rux obnacreit 3HaHmid. Knaccudukanus, BUIBL 1
dopMbl coBpeMeHHOTO Typu3Mma. Teopus Ty-
PHUCTCKOTO MpoaykTa. TypuUCTCKass HHAYCTPUS U
CMEXHbIE OTpaciM HapOJHOIO  XO35HCTBA.
MexIyHapoAHBIA TypHU3M Kak crerududaeckas
dbopma TOoproBiam yciayramu. I[Ipow3BOICTBO U
pacrpezieieHie TYpUCTCKOro mpoaykra. Ty-
PHUCTCKOE XO35I1ICTBO

recreational activities. Natural recreational re-
sources and their assessment Recreational and
tourist nature management. Recreational activi-
ties: features and principles of the organization.
The study of tourism using other areas of
knowledge. Classification, types and forms of
modern tourism. Theory of tourist product.
Tourism industry and related sectors of the
economy. International tourism as a specific
form of trade in services. Production and distri-
bution of tourism product. Tourism economy.

Kypacteipymis / PazpaboTank

Ocuenxo H.A. — nedacocuxa eulibiMOapulbly

Ozuenxo H.A. — kanouoam nedazocuyeckux

Ogienko N.A. — candidate of pedagogical
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/ Developer

KaHOUuOamvi, OeHe UWbIHbIKINbIPY CIOPM JCIHE
Mypu3M meopusicol MeH NpaKmuKacel
Kageopacwviibiy Meyeepywic, KayblMOACKaH
npogeccop

Hayk, 3asedyrouas Kageopoi meopuu u
NPaKmMuKy uauueckoll KyIbmypol Cnopma u
myp3ma, accoyuupo8anHulii npogeccop

Sciences, head of the Department of theory and
practice of physical culture sports and tourism,
associate Professor

2 cemecTtp / 2 cemecTp / 2 semester

[on ataysr / HamMeHnoBaHME
nucummuinael / Name of the
discipline

TYPHUCTIK KbI3METTIH KAYIICI3IIK
HET'I3/EPI

OCHOBbBI BE3OITACHOCTH TYPUCT-
CKOM JAESITEJIBHOCTH

BASES OF SAFETY OF TOURIST
ACTIVITY

AKaZieMUKaJIbIK KPETUT CaHbl,
6akputay Typi / KonudyectBo
aKaJeMUYCCKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

4 akaneMuAIBIK KpenuT, emTuxad KT

4 akajieMUYECKUX KpeauToB, sk3amen KT

4 academic credits, exam CT

IpepexBusurrep /
IpepexBusutsl / Prerequisite

Typusmornorus Herizaepi

OCHOBBI TypU3MOJIOTHH.

Basics of tourism

Iocrpexsmsurtep /
IMocTpexBu3uThI /
Postrequisite

TypusmHiH Oe€JceHIl TYpiepiHiH TeXHUKACHI
MeH TakTHKachl\ CIOPTTBIK cepyeHIep MeH
casxaTTapabl YHBIMIACTHIPY Typucrix
KOCIOpPBIHABI TepcoHanasl Gackapy \ Typusm
CallaChIH/AFbl KOPIIOPATUBTIK MOJICHHET JKOHE
KbI3MeTKepiiepai Oackapy; Typuctik OusHecte
Oescenni Typnapabl yibiMaacTeipy; Typu3MHIH

OenceHai  TypJiiepiHaeri ic-mapanap bl
yiisimaacteipy  \ CHOPTTBIK — TypU3MIETi
KOMIIIK ic-mapanap; TypusmHiH OenceHmi

JKOHE SKCTpeManpl Typiepi; TypHCTIK KbI3MET
HCUXOJIOTUSCHL.

TexHUKa M TaKTHKa aKTUBHBIX BHIOB Typu3Ma\
OpraHu3anys CHOPTHBHBIX TIOXOIO0B U ITyTelle-
CTBUIi; YTpaBJieHHe NEPCOHAIOM TYPHCTCKOIO
npennpusatusa\ KoprnopaTuBHas KynabTypa U
yIpaBJICHUE IEPCOHAIOM B cepe TypusMa;
OpraHu3anusi akTUBHBIX TYPOB B TYPHCTCKOM
6msHece; Opranu3arusi MEpONpUATHH B aKTHUB-
HBIX BHJax Typuzma\ MaccoBble MEpOIIPHATHS
B CIIOPTUBHOM TYPHU3ME, AKTHBHBIE U OKCTpEC-
MAaJIbHBIC BUBI TYpHU3Ma, Tlcuxonorus TYpHUCT-
CKOH JIeSITeNbHOCTH

Technique and tactics of active types of tourism
\ Organization of Sports Campaigns and Trips;
Management of the Personnel of the Tourist
Enterprise \ Corporate Culture and Personnel
Management in Tourism; Organization of active
tours in the tourist business; Organization of
Events in Aactive Tourism \ Mass Events in
Sports Tourism; Active and Extreme Types of
Tourism; Psychology of Tourism

OKy MakcaThl MCH MiHAETTEp1
/ YyebHas uensb u 3amaun /
Learning Goal and Objectives

Bomamak MamaHZapabl TYpHCTIK  OW3HECTi
YUBIMIACTBIpYla  KayilCi3[MiK  TeXHUKACHIHA
yipeTy: op TypJii caHATTarbl KJIHCHTTED,
TYPHCTIK (pupMasiap KpI3METKepiiepi, ®eprilikTi
TYpPFBIHIApP, TaOWFHW JaHAMA(T >KOHE TaAPHXH-
MozieHH KemeHaep yimiH. Typuctik Om3Hecreri
MYMKiH OOJIATBIH TOYEKeNl TYPJEpiH, OJapibl

OOydeHue OYIyIIMX CICIHAINCTOB HaBBIKAM
obecrieyHnss 0E30MAaCHOCTH TIPH  OpPraHU3alNU
TYPUCTCKOTO OW3Heca: IUIs Pa3iIMYHBIX KaTero-
pHil KITMEHTOB, COTPYJHUKOB TYPHCTCKUX (BHUPM,
MECTHOTO HACENICHHs, TPUPOJHO-JIAHITA(THBIX
M HCTOPHUKO-KYJIBTYPHBIX KOMILIEKCOB. M3yue-
HHE BO3MOJKHBIX BHIOB PHCKAa B TYPHCTCKOM

Training of future specialists in safety skills in
organizing the tourism business: for various
categories of clients, employees of travel agen-
cies, local people, natural landscape and histori-
cal-cultural complexes. The study of possible
types of risk in the tourism business, the basic
requirements for their minimization in both in-

11




XaNbIKapalblK  JKOHE  CIOPTTHIK  Typu3Mmie | OW3Heca, OCHOBHBIX TpeOOBaHMM A uX MHUHH- | ternational and sports tourism.
MHUHUMH3ALMSIAYIBIH ~ HETi3r  TalanTapblH | MU3AlUH KaK B MEXKIYHAPOAHOM TaK U CIOP-
3epTTey. THBHBIX BHJIAX TYpHU3Ma.
OKBITYZIBIH HOTHKEC] / 1. Typusm Kayinci3airi canmaceiHga | 1. 3HaeT ocHOBHBIC moHsATHA W ompenenenus, | 1. Knows the basic concepts and definitions
PesynbsTaTt 00yueHus / KOJIAHBUIATBIH  HETI3ri  yFBIMAAp  MEH | MCIOJb3yeMbie B chepe OesomacHocTd Typusma. | used in  the field of tourism security.
Learning outcome aHBIKTAMAIap 51 Gitemi. 2. 3Haer ocHOBHBIE BHMABI omacHocteii u | 2. Knows the main types of dangers and risks
2. TypHCTIK KBI3METTE TYBIHIAWTHIH KAayilTep | PHCKOB, BO3HHWKAIOUIMX B TYPHUCTCKOM mesTenb- | arising in tourism activities.
MEH TOyeKeNIep/IiH Heri3ri Typliepid Oinesmi. HOCTH. 3. Owns ways to ensure safety during hiking,
3. Typuctik KopbIKTap, camapnap ke3inme | 3. Bmameer cnocobamu obecneuenust 0Oe3- | trips.

Kayilci3miKTi
MEHIEPIreH.
4. Typusmperi Kayinci3mikri perrey OoWbIHIIA
KYKBIKTBIK 0a3a MEH HOPMAaTHBTIK Ky>KaTTapzbl
KaJarananipl.

5. TyThIHYIIBIFa KBI3MET KOPCETY MPOLECIH,
TYypU3M KayilCi3[iri calachlHAAFbl 3aHHAMAIBIK,
JKOHE KYKBIKTBHIK aKTillepii, KociOm KbI3MeT
CalachIHIAFbl TEXHHUKAJBIK PErjJaMeHTTepIiH
Kayircizirine KOWBLIATHIH TaxanTapIsl
YHBIMIACTHIPA aajibl.

6. Illyreut xarmaiinapaa 3apian meKKeHaepIi
TachIMaJIZlayFa  OpPTYpidl  KOMeK  Kepcery
JIaFIpUIapbIHA Ue.
7. Typucrepni,

KaMTaMachl3 €Ty TociiiepiH

TYPUCTIK  KOCIIOPBIHAAD
KBI3METKEPJIEPIH  BIKTHMaJ  TOyeKeJAep/cH,
aBapusIaP/IbIH, anaTTapblH, JyJIei
anaTTapJblH caljapiapblHaH KOpFay >KOHIHJAETi
KOJIIMT1 XKaraaiimapaa JKOHE TOTEHIIIE
JKaFgaimap — OKaFJaiiapelHIa — Tpa-HAIMSUIBIK
nrenrimMaep i OoJmKaniIpl JKoHEe KaObUIIAMIbL.

8. Kazipri 3amanfbl Kayinci3gik InapaiapblH
KOJITaHAIBI; TYPUCTEPIiH MEKEHIICY OPTACHIHBIH
KOJaiiael (HOPMATHBTIK) >KaFIalblH >Kacanpl.
Typuctepai >KarbIMCBI3 9cepieplieH Kopray
mapagapblH 931pIei Il ®oHe iCKe achIpajbl.

OITACHOCTH BO BpEMsI TYPHCTCKUX ITOXOIOB, IO-
€3]I0K.

4. Bneneet mpaBoBoi 6a30i U HOPMATUBHBIMU
JIOKyMEHTaMH [0 PETyJIUPOBaHUIO0 Oe30macHo-
CTH B TypH3ME.

5. YMeeT opraHu3oBath MpOIECC OOCTYKHUBaA-
HUS TOTPEOUTENs, 3aKOHOJATSIIFHBIMHU U TIPaBO-
BBEIMH aKTaMH B 00JacTH 0OE30MACHOCTH TYypH3-
Ma, TpeOOBaHWAMH K OE30MACHOCTH TEXHHYE-
CKHX PETJIAMEHTOB B cdepe npodeccHoHaTsHON
JIESITeTbHOCTH.

6. Biageer HaBBHIKAMH OKa3aHHS TEPBOU IIO-
MOIIM M Pa3InYHBIM CII0OCOOAMHU TPAHCIIOPTH-
POBKH MOCTPAIABIIUX B 3KCTPEHHBIX CIyYasiX.

7. TlporHosupyer ¥ MPUHUMAET TPAMOTHBIC
pellieHusT B OOBIYHBIX YCIOBUSIX U B YCJOBHUSAX
Ype3BbIYAlHBIX CUTYalMi IO 3alLUTE TYPUCTOB,
PaOOTHHUKOB TYPUCTCKHUX MPEINPUATHIA OT BO3-
MOJKHBIX PHUCKOB, IMOCJCICTBHI aBapwii, KaTa-
CTpO(], CTUXUIHBIX OCJICTBHU.

8. IlpumMeHsieT coBpeMeHHBIC Mephl Oe3omac-
HOCTH, CO3/1aeT KOM(OPTHOE (HOPMATHBHOE)
COCTOSIHUE Cpelbl OOMTaHUs TypUCTOB. Paspa-
0aThIBaeT M pealM3yeT MEphbl 3al[UThl TypUCTa
OT HETAaTHBHBIX BO3JCHCTBUI.

4. It follows the legal framework and regulatory
documents on the regulation of safety in tour-
ism.

5. Able to organize the process of customer ser-
vice, legislative and legal acts in the field of
tourism security, safety requirements for tech-
nical regulations in the field of professional ac-
tivity.

6. Has the skills to provide first aid and various
ways of transporting victims in emergency cas-
es.

7. Predicts and makes competent decisions in
ordinary conditions and in emergency situations
to protect tourists, workers of tourist enterprises
from possible risks, consequences of accidents,
catastrophes, natural disasters.
8. Applies modern security measures; creates a
comfortable (normative) state of the environ-
ment for tourists.Develops and implements
measures to protect the tourist from negative
influences.

IToHHIH KBICKAIIIA
cunattamacel / Kpatkoe
OIMCAHUE JUCIUATLINHBI /

TypucTik KbI3METTIH Kayilci3airiH KaMTaMachl3
eTyZAeTi TypHUCTiK YibIMAapAbIH peiti. CIIOpTTHIK
TypIap sl OTKIZYy  Ke3iHIe Kayirncizmik

Ponb TypucTCKMX opraHu3anuil B oOecrieueHun
0e30MaCHOCTH TYpPUCTCKOH JesTenbHOCTH. Me-
pBI 0E30MIaCHOCTH TPH COBEPIIEHHUN CIIOPTHB-

The role of tourist organizations in ensuring the
safety of tourist activities. Safety measures when
making sports tours. Factors of potential danger
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Discipline Summary

mapanapbl. CHOPTTHIK TypJIap/bl OTKi3y Ke3iHe
ameyeTti  Kayin  Qakropnapel.  CasxarTblH
epeKIIeNiKTepiHe OainaHbICTHI Kayin
(hakTopmaps. CasxaTThIH Kayinci3airia
KaMTaMachI3 eTy. Typucrik KBI3METTI
yHBIMAACTRIpyAa Kayincizmix mrapanapsl
OofipiHIIa TamanTap. Typu3Mzeri TeTeHIIe
KaFmaiimap — JkeHe  amartap.  Typusmperi
13IeCTIpY-KYTKApy KYMBICTapel. TypuCTepHaiH
JIypbIC eMec iC-opeKeTTepiHeH TybIHAaFaH
Kayil-KaTepyiep, >kapakaTTap MeEH aypyJjap;
KOJIaHChI3 aya paibl JKarAailnapbIMeH
OalimaHbBICTBI, jkabalbpl >KaHyapjlap MeH YJIbI
OCIMIIKTCpMCH OaiIaHBICThI;, Tayjaapaa KOHE

HBIX TypoB. ®aKkTOpbl MOTEHLUUAIBHOW OMAaCHO-
CTH TIPH COBEPILEHUH CIIOPTHBHBIX TypoB. Dak-
TOPBI PHUCKA, OOYCIIOBJIEHHBIE BHIOBBIMHU OCO-
O6enHocTsMu myTeniectBusA. ObecneueHune Oe3-
OTIacHOCTH IyTemecTBHid. TpeboBaHMSI K MepaM
obecrieueHnss 0E30MACHOCTH TPU OPTaHU3AINA
TYPUCTCKUX MEPOIPUITUNH. ABapuilHbIE CUTya-
MM ¥ HECYACTHBIC CIy4al B TYPHUCTCKOM nes-
tenpHOCTH. [loMcKkoBO-criacaTensHble paboThl B
TypusMe. OnacHOCTH, TpaBMBbI M 3a00JeBaHUS,
00yCIIOBJICHHBIE HETPaBMWIBHBIMU JACHCTBUSIMU
TYpPUCTOB; CBs3aHHBIC C He6HaFOHpHHTHI)IMI/I
METCOYCJIOBUAMMU, CBA3aHHBIC C TUKUMU KUBOT-
HBIMU U AJTOBUTBIMU PACTCHUAMU, CBA3aAHHBIC CO

in the performance of sports tours. Risk factors
due to the specific features of travel. Ensuring
the safety of travel. Requirements for security
measures in the organization of tourist activities.
Emergency situations and accidents in tourism.
Search and rescue work in tourism. Dangers,
injuries and diseases caused by incorrect actions
of tourists; associated with adverse weather con-
ditions; related to wild animals and poisonous
plants; related to the specific conditions of travel
in the mountains and on the water.

cyzna KYPYAiH HaKTBI LIAPTTAPBIMEH | CIELU(PUYSCKIMHU YCIOBUSIMH IyTCIISCTBUH B
0ailIaHBICTHL ropax M Ha BOJe.
Kypacteipymisl / Pazpabotuuk | Mamvwakoeéa B.B. — aza oxvimywwnl, mypusm | Marwwakoeéa B.B. — cmapwuii Malshakova V.V. — senior lecturer, master of
/ Developer mazucmipi npenodagameib, MAZUCTP MYPUIMA tourism
[on ataysr / HamMeHoBaHHE
BE3OIIACHOCTbD
nucimmuiael / Name of the CASIXAT KAYIHICI3OITT YTEIIECTBUIA TRAVEL SAFETY

discipline

AxaJleMUKaJIbIK KPSIHUT CaHBbl,
6akputay TYpi / KonmaectBo
aKaJIeMHUYECKUX KPEIHUTOB,
¢dopma xoutposst / Number of
academic loans, form of
control

4 akameMusIIbIK KpenuT, emtuxad KT

4 akameMHYEeCKUX KpeIOuToB, sk3aMeH KT

4 academic credits, exam CT

IMpepexBusurrep /
Ipepexsusutsl / Prerequisite

Typusmonorus Herizaepi

OCHOBBI TyPHU3MOJIOTHH.

Basics of tourism

IMoctpexBusurTep /
IMocTpexBU3HTHI /
Postrequisite

TypusmHiH Oe€JlceHIl TYpiepiHiH TeXHUKACHI
MeH TakTHKachkl\ CIOPTTBIK CcepyeHIep MeH
casixaTTap/bl YHBIMIACTBIPY Typuctix
KOCIMOpPBIHABI TepcoHanapl Gackapy \ Typusm
callaChIHIArbl KOPIIOPATUBTIK MOJICHHET J>KOHE
KbI3MeTKepuiepai Oackapy; TypucTik OmsHecte
OernceHni Typnapabl yisIMaacTeipy; Typu3MHIH
OemceHai  TypaepiHzeri ic-Tmapanap bl
yitbiMaactelpy  \  CHOPTTBIK ~ TypH3MIETi

TexHNKa W TaKTHKA aKTUBHBIX BHIOB Typh3Ma\
Opraanu3anysi CHOPTUBHBIX TOXOA0B U ITyTele-
CTBHI{; YTpaBlieHHE NEPCOHANIOM TYpPHCTCKOIO
npennpusatus\ KoprmopaTuBHas KyiabTypa u
YIpaBJIeHUE IEPCOHAIIOM B cdepe TypU3Ma;
Opranu3anusi akTUBHBIX TYpOB B TYPHCTCKOM
6uznece; OpraHuzanusi MEpONPUITHI B aKTHUB-
HBIX BHIax Typuzma\ MaccoBble MEpOTIPHATHS
B CIIOPTUBHOM TypH3Me; AKTHBHBIE M 3KCTpe-

Technique and tactics of active types of tourism
\ Organization of Sports Campaigns and Trips;
Management of the Personnel of the Tourist
Enterprise \ Corporate Culture and Personnel
Management in Tourism; Organization of active
tours in the tourist business; Organization of
Events in Aactive Tourism \ Mass Events in
Sports Tourism; Active and Extreme Types of
Tourism; Psychology of Tourism
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KONMUIUIK ic-mapanap; TypusMHiH OenceHni
JKOHE HKCTpeManpl Typiepi; TypHCTIK KbI3MET
TICHXOJIOTHSICHI.

MaJlbHbIE BUIbI Typusma; [lcuxonorus typuct-
CKOH JIesITEIbHOCTH

OKy MakcaTbl MEH MiH/ETTepI
/ YuebOHas nenp u 3agaun /
Learning Goal and Objectives

Bomamak MaMaHIap bl TEOPHSITBIK
OiiMMEH JKOHE NPAKTUKANBIK JaFrAbUIapMEH
KapylnaHabIpy.:

— KayiIci3 casxaT mIapTTapbIH JKacay;

JKOHE  ONapApl  HaijanaHy

OOMBIHIIA Ka3ipri 3aMaHFBI
TajanTapra  Colikec  KaHa  TYPHCTIK
00BEKTLIIED MEH TEXHOJIOTUSIIBIK
nporiecTep/ai xobanay;

— TYpPHUCTEPAi, TYPHUCTIK KOCIOPBIHAAPBIH
KBI3METKEPJICPIH BIKTUMAJl TOYCKEIACP/ICH,
aBapUsIIap/IbIH, anaTTap.bIH, JyJei
3i3ananapblH - cajgapiapblHaH  KOpFay
JKOHE  Kasipri  3aMaHFBl  Kayilci3Iik
IrapanapblH KOJJaHy >KOHIHJETi oIeTTeri
JKaFaiinapaa JkoHe TOTEHINEe JKaraaiiap

—  DKOJIOTHS
Kayircizairi

JKaFaimapelHia — cayaTThl  IIenliMaepai
Ooimkay jkoHE KaObuUIaay;

— TypHCTEpiH MEKEHJIeY OPTaCBIHBIH
KOJIaiiJIbl (HOPMaTHBTIK) JKaFJalibIH jKacay;

— TaOWFM  KOHE  AHTPONOTeHIIK  UIBIFY
casiXaThIHBIH TEPIC SCepiH aHBIKTAY;

— TYPUCT  T€H  TYPHCTIK  OpPTaJIBIKTHI

JKaFBIMCBI3 9CepIIepAeH KOpFay IapajlapblH
a3ipiey KoHe iCKe achIpy.

Boopyxkute Oynymux CHenUaCTOB TeOpe-
THYECKUMH 3HAHUSIMU M TIPAKTUYECKUMH HaBBI-
KaMH, HeOOXOJMMBIMU IS
—  co3aHus 0e30MacHBIX YCIOBHUI MyTemle-

CTBHII;

—  TIPOCKTUPOBAHUS HOBBIX TYPUCTCKHUX OOB-
€KTOB M TEXHOJOI'MYECKHX IIPOLIECCOB B
COOTBETCTBUH C COBPEMEHHBIMH TpeOoBa-
HUSIMH TI0 3KOJOTMHM M 0€30IacHOCTH MX
9KCIUTyaTalIiH;

—  IPOTHO3UPOBAHUS U NPHUHATUSA TPAMOTHBIX
pemeHui B 0OBIYHBIX YCIOBHUAX M B YCIIO-
BUSIX UPE3BBIYAHBIX CUTYaIMi IO 3aluTe
TYpPHUCTOB, paOOTHUKOB TYpPHCTCKHX IpE.-
NPUSATHH OT BO3MOXHBIX PUCKOB, MOCIEA-
CTBUH aBapuil, KaTacTpod, CTHXHHHBIX
OelCcTBUI M TPUMEHEHUS COBPEMEHHBIX
Mep 0e301acHOCTH;

— co3uaHus KOMQOpPTHOr0 (HOPMATHBHOIO)
COCTOSIHHUSI CpeJIbl OOUTAaHUS TYPHUCTOB;

—  uaeHTHGUKALUS  HETaTHBHBIX  BO3JCH-
CTBHM MYTEIIECTBHS €CTECTBEHHOTO U aH-
TPOIOT€HHOTO MPOHCXOXKACHNUS;

— pa3paboTKM W peayu3aluyl Mep 3allUTh
TypUCTa U TYPUCTCKOrO LIEHTpa OT Hera-
THUBHBIX BO3JICHCTBHUH.

To equip future specialists with theoretical
knowledge and practical skills necessary for:

- creating safe travel conditions;

- designing of new tourist facilities and techno-
logical processes in accordance with modern
requirements for ecology and safety of their
operation;

- predicting and making competent decisions in
normal conditions and in emergency situations
to protect tourists, workers of tourist enter-
prises from possible risks, the consequences
of accidents, disasters, natural disasters and
the application of modern security measures;

- creating a comfortable (normative) state of the
habitat for tourists;

- identification of negative impacts of natural
and anthropogenic travel;

- development and implementation of measures
to protect the tourist and tourist center from
negative impacts.

OKBITYZBIH HOTHXKEC] /
PesynbraT 00y4enust /
Learning outcome

1. Typwu3m Kayinci3airi canacbiHa
KOJIIaHBUIATHIH HETI3T1 YFhIMJIap MEH ic-
KAMBLIIAPIbI OlTesi.

2. ApmammapneslH  eMip Cypy Kayilci3iriH

YUBIMIACTBIPYABIH HET13r1 SIicTepiH,
OJIapJABIH  aBapusUIapiblH,  amaTTap]blH,
Jrynei 3iM3ananapIsiH BIKTUMAJT

canyapiiapblHaH, TYPHCTIK KbI3METTETi 03Te
JIe JKaraiaapiaH KOPFaHbIChIH MEHI€pPreH.

1. 3Haer OCHOBHBIC NOHITUS W OIpEACICHUS,
ucronbp3yemele B cepe 0e30macHOCTH Ty-

pusMa.
2. Brnageer OCHOBHBIMH METOJaMH OpraHU3a-
muu  6E30MacHOCTH  JKU3HEJESITENbHOCTH

JOAEH, UX 3aIIUTHl OT BO3MOXKHBIX MOCTEN-
CTBH aBapwii, KaTacTpo(, CTUXUIHBIX Oex-
CTBUM, MHBIX CUTYyallMil B TypPUCTCKOUN Ies-
TEITHHOCTH.

1. Knows the basic concepts and definitions
used in the field of tourism security.
2. Owns the basic methods of organizing the
safety of human life, protecting them from the
possible consequences of accidents, catastro-
phes, natural disasters, and other situations in
tourist activities.

3. Able to recognize the dangers and threats in
tourism.
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3. Typusmpzeri kayintep MeH Kayinrepai
ce3iHyre KaOilneTTi.

4. TypusM Kayinci3airi cajachlHAArbl 3aHFa
JKOHE KYKBIKTBIK aKTilnepre, KociOum KeI3MeT
CaJIACBIHAAFBl TEXHHUKAIBIK pPETTEYIIEPIiH
Kayilnci3mirine  KOWBUTaTBIH — TajlamTapra
Colfkec TYTBHIHYIIBIFAa KBI3MET KOPCETY
MPOIIECiH YHBIMIACTHIPA aja bl

5. Illyremm  xaFmaiimapaa  TYpakKTHI
KOpCeTy  NaFIbUIapbhIH  JKOHE
TachIMaIJIay 9MIICTEPiH MEHIepEeIi.

6. Typucrtik KocimopbHIap KbI3METKEpJIEPiH
BIKTUMAJI ~ TOYCKEJJIEPJCH, amarTap/biH,
KaracTpodanapibiH, IyJeil amarTapbiH
calmapelHaH KOpFay JKOHIHIETI KOMIMTi
JKargaiiapaa JKOHE TOTEHINEe >Karjaimap
JKaFlainapelHaa OOJDKAN b JKoHE
KaOBLIIaIbI.

7. Kazipri 3aMaHFBl KayilcCi3IiK IIapaaapbiH
KOJITaHAIbl, TYPHUCTEPIiH TIPOIUIK €Ty
OpTachlHbIH  KOJIAWJIBI (HOpMAaTHBTIK)
JKaraaliblH JKacauibl.

8. TypucTik KbI3METTIH Kayil-KaTepiiepi MeH
KayinTepiHe KapChl iC-KUMBUIIBIH TYPHIC
OMiCTEPiH TAHIAMIBI.

KOMEK
apTypii

3. Croco0eH co3HaBaTh OMACHOCTH U yIPO3bI B
TypH3Me.

4. Ymeer opraHu3oBarh INpolecc 00CIyKHBa-
HUSI TTIOTPEOUTENST B COOTBETCTBUHU C 3aKO-
HOM ¥ TPaBOBBIMH aKTaMH B obiacté Oes-
OITaCHOCTH TypH3Ma, TpeOOBaHMAMH K 0e3-
OTIACHOCTH TEXHHWYECKHX pErJaMEHTOB B
cdepe npodeccHoHATEHOHN NI TENFHOCTH.

5. Brnager HaBBIKAMH OKa3aHUS TEPBOH TO-
MO ¥ pas3IMYHbIMU crnocobamu TpaHC-
TIOPTUPOBKH MOCTpaAaBIIUX B 3KCTPEHHBIX
CITyqasix.

6. IlporHo3upyeT ¥ MPUHUMAET TPAMOTHbBIC
peuicHusa B OOBIYHBIX YCJIOBUAX U B YCJIO-
BUSIX UPE3BBIYAWHBIX CHTYalWi IO 3aIlUTe
TYpPHUCTOB, paOOTHUKOB TYPUCTCKHX IIpe-
MIPUSATHH OT BO3MOXKHBIX PHCKOB, ITOCTEI-
CTBHI aBapwii, KaTacTpo(, CTUXUIHBIX Oe-
CTBUH.

7. TlpumeHsieT coBpeMeHHBIE Mephl Oe3omac-
HOCTH, co3ZaeT KomdopTHOEe (HOPMATHB-
HO€) COCTOSIHUE CpeJibl OOUTaHUSI TypUCTOB
B CTpaHEC UJIN MECTE Hpe6I)IBaHI/Iﬂ.

8. BrlOupaer mnpaBmIIbHBIE METO/BI IPOTHBO-
JIEUCTBHS Yrpo3aM M OINACHOCTSAM TYpPHUCT-
CKOH JIesITENbHOCTH.

4. Able to organize the process of customer ser-
vice in accordance with the law and legal acts in
the field of tourism security, safety requirements
for technical regulations in the field of profes-
sional activity.

5. He has the skills to provide first aid and vari-
ous ways of transporting injured in emergency
cases.

6. Predicts and makes competent decisions in
ordinary conditions and in emergency situations
to protect tourists, employees of tourist enter-
prises from possible risks, consequences of ac-
cidents, disasters, natural disasters.

7. Applies modern security measures, creates a
comfortable (normative) state of the environ-
ment for tourists in the country or place of stay.
8. Chooses the right methods to counter the
threats and dangers of tourism activities.

[ToHHIH KbICKaIIa
cunatramacel / Kparkoe
OIIMCAaHUE NUCLHMITIINHBI /
Discipline Summary

Kayin jkoHe »xanmbl Kayilci3mik Macenenepi.
Typu3m canachlHIAFBl KayilCi3IiK KaTepiepiHiH
Typiiepi MeH wiaccupukanusacel. TypHCTIK
KEIICHJep: HEri3ri Kayinrep, Kayilci3miKTi
KaMTaMachl3 eTy axicTepi. Typusm
CaJIACBHIHIAFbI Kayin Ke31epi, Ky3eT
oOBeKTiNepiHe  Kayill  Ke3JepiHiH  acepi.
Kayinrinik xe3nepiHiH Tepic acep eTy Typiaepi.
Typusm oOBeKTiIepiHE Kayilm-KaTepaiH Tepic
ocepi. Kayinrimik  ke3nmepine ocep  eTy
HOTWXKeNepi. TYPUCTIK JKOHE OKCKYPCHSIIBIK
KBI3METTEPTe KOWBUIATBIH Kayirncizmik

OnacHoCTh W O0IIHME BOIMPOCH OE30MaCHOCTH.
Buner u knaccudukanys yrpo3 0€30macHOCTH B
chepe Typusma. TypUCTCKHE KOMIUIEKCHI: OC-
HOBHBIE OITACHOCTH, METOJIBI OOecIieueHus 0e3-
omacHOCTH. McTouHmkm omacHOCTH B cdepe
TypU3Ma, BO3JIEHCTBUE UCTOYHUKOB OMACHOCTH
Ha 00BEKTHI 0€30MacHOCTH. THITBI HEraTUBHOTO
BO3ACUCTBUSI WMCTOYHHWKOB oOmacHocTH. Hera-
TUBHOE BO3JCHCTBHE HCTOYHHUKOB OIACHOCTH
Ha OOBEKTHI B TypHu3Me. Pe3ynpTaTel Bo3nei-
CTBHSI HCTOYHHKOB OTACHOCTH. TpeboBaHHA
0e30MaCHOCTH TPH TYPHUCTCKO-IKCKYPCHOHHOM

Danger and general safety issues. Types and
classification of security threats in the sphere of
tourism. Tourist complexes: basic hazards,
methods of ensuring security. Sources of danger
in the sphere of tourism, the impact of sources of
danger on security objects. Types of negative
impact of sources of danger. Negative impact of
hazards on objects in tourism. Results of expo-
sure to sources of danger. Safety requirements
for tourist and excursion services. Rights and
duties of tourists, the psychology of safe tour-
ism. Methods of improving safety. The activities
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tananrtapel. TypucTepaiH KYKBIKTapbl MEH
MIHJETTepl, Kayilci3 TypuU3M IICUXOJIOTHSCHI.
Kayincismikri  apTreipy  omictepi.  I'ma-
ayJapMaIlbIHBIH KBI3METiI JKOHE TYpPUCTEpHiH
Kayirmci3miri. A3BIK-TYJIK XOHE Kayilci3mik. AT
TypU3MIiHIH KayilCi3AIriH KaMTamachl3 €Ty
Mmocenenepi. Cy TOFaHBIHBIH — KayiIlCi3IiriH
KaMTaMackl3 €Ty )KOHE TOFaHAaFkl AeMaisic. Tay
TypusMiHiH Kayircizairi. Kenx Typusminzeri
Kayilnci3iik Macelenepi.

obcmyxuBanuu. [IpaBa u 00s3aHHOCTH TypH-
CTOB, IcHXoJiorus Oe3omacHoro Typusma. Me-
TOJBl TIOBBILIEHHST Oe3omacHocTH. Jlesrens-
HOCTh T'MJa-TIepeBOAYNKa M O€30MacHOCTh TY-
pucroB. [lutanme m Oe3omacHOCTh. Bompocs
Oe3omacHOCTH KOHHOTO Typm3ma. ObecriedeHne
6€301acHOCTH BOAHOTO TypH3Ma M OTABIXA Y
BojoeMa. besomacHocTs roproro Typmsma. Bo-
MPOCHI OE30ITaCHOCTH B aBTOTYpPHU3ME.

of a guide-interpreter and the safety of tourists.
Food and safety. The issues of the safety of
equestrian tourism. Ensuring the safety of water
tourism and recreation at the pond. Safety of
mountain tourism. Safety issues in caravanning.

Kypactoipyiusr / Pazpaborunk
|/ Developer

Manvwaxosa B.B. — aza okbimywisl, mypusm
mazucmipi

Manvwarxosa B.B. — cmapwuii
npenooasamens, Ma2ucmp mypusma

Malshakova V.V. — senior lecturer, master of
tourism

[Ton araysl / HaumeHnoBaHue
nucummuinael / Name of the
discipline

Community Service

Community Service

Community Service

AKaZieMUKaJIbIK KPETUT CaHbl,
6akputay Typi / KonmudyectBo
aKaJIeMU9IeCKUX KPEIHUTOB,
¢dopma xouTpoOIs / Number of
academic loans, form of
control

3 akaIeMUSIIBIK KPEJUT, )K00aHbI KOPFay

3 AKAAEMUYCCKUX KPEAUTOB,3alllUTa IIPOCKTa

3 academic credits, presentation project

[MpepexBusurrep /
[IpepexBusuTsl / Prerequisite

JKBIT nornepi

Hucuurmuasr OO

Subjects LTD

IMoctpexBuzuTTEp /
[ocrpexsmsutsl / Postrequisite

[legarorukanslk ToXiprOe. OICYMETTIK
KoMMyHuKauusiap. XKobanay

[enarormueckas npaxktrka, ConnaabHbIE KOM-
MyHukanuu. IlpoektupoBanue

Pedagogical practice. Social communications.
Design

OKy MaKcaThl MCH MiHAETTEpi
/ YuebHas uens u 3amauu /
Learning Goal and Objectives

Maxcatbl: CTYOCHTTepIiH KOFaMIBIK-MaHBI3/IbI

JKYMBICKA  KBI3BIFYIIBUIBIFBIH,  QJICYMETTIK-
MaHBI3bl KBI3METTI OPBIHAAY IaFabLIapbIH
KaJIBIITACTHIPY.

MingeTrepi:

- KOFaMfa KbI3MET eTyre >koHe o3 OimiMiH ic
JKY3iH/IE KOJJaHyFa YHpery;

- CTYAGHTTEPIiH KOCIOM Taiam eTiCTIH JXeKe
TYIFAIBIK KaJBINTACYBl YIIIH €pPiKTi KbI3METKE
Kocy;

-OeJsiceH Il JKoHE JKayanThl OOy YHIIH KaXKeTTi
QJIeyMETTIK-OCNICeHAl OMIpJIIK YCTaHbIM MeH
JKayanKepIIiIKTi, TPaKTHKAIBIK IaFabuiap MEH

Llens: popMupoBaHUE y CTYISHTOB MHTEpeca K
00IIIECTBEHHO-3HAUUMOIl ~ paboTe,  HaBBIKOB
BBIIIOJIHCHUS CO[II/IaHBHO-BHan/IMOﬁ
JIeSITeIbHOCTH.

3amaun:

— 00y4eHHe CIYKEHHIO OOIIECTBY U MPUMEHSTh

CBOM 3HaHMS Ha IIPaKTHKE;
— BKIIIOYEHHE B JJOOPOBOJIBHYIO AEATEIHHOCTH

CTYJICHTOB JUTSt npoeCCHOHATBHO
BOCTPEOOBaHHOTO JIMYHOCTHOTO
CTaHOBJICHUS,

— (opmupoBaHue COILMATBHO-aKTUBHOM

JKM3HCHHOM MO3MIOMKM MW OTBCTCTBCHHOCTH,

Goal: formation of students ' interest in socially
significant work, skills for performing socially
significant activities.

Tasks:

- training to serve the community and apply their
knowledge in practice, the development of
military service;

- inclusion of students in voluntary activities for
professionally demanded personal development;
- formation of a socially active life position and
responsibility, practical skills and values
necessary for active and responsible behavior.
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KYHABUIBIKTaPAbl KaJIbIITACTBIPY.

MMPAKTUICCKUX HaBBbIKOB n HeHHOCTeﬁ,

HEO00XOIMMbBIX Ut AKTHBHOTO u

OTBETCTBEHHOT'O MOBEICHHSI.
OKBITYZIBIH HOTHKEC] / 1. BonoHTepiik KpI3MeT KarupanapbiH Outeni | 1. 3Haer u pUMEHSIET npunimnsl | 1. Knows and applies the principles of
Pesynbrar o0yueHmus / JKOHE KOJIIAHAIbL; BOJIOHTEPCKOH AESITCIbHOCTH; volunteering;
Learning outcome 2. OpTypIi caHaTTarsl a3amarTapra aneymertik- | 2. Crocoben 0Ka3arth commanbho- | 2. Social and psychological support for various

MICUXOJIOTHSLIIBIK KOJIIAY KepceTe/i;

3. Te3iMaimiKkTi, JOCTBIKTBI  HaCHUXaTTaWIbI,
JKOJIOTUSUTBIK  Op TYpJi eMip CalThIHbIH
yJIrici GoJBIT TaObLTAIbT;

4. Ceiinecy, Talkplaay, ThIHAAY, OackajgapMeH
JKYMBIC —JKacay, TYBIHIaFraH Mocesenepi
IIEIIE aJlajIbl;

5. KoramabIK eMipje *oHE JKYMBICTa, dcipece
KOIIMOICHHU KoFramMa THIMIL JKOHE
KOHCTPYKTHUBTI KaTbICa aajbl.

6. OKYIIBIHBIH KEKe TYJIFAChIHA JICTeH KYpMET
MEH OHBIH KYKBIFBI, EpKIHIITi, OAUIIK,
aTaJIBIKTHIH KaFUIaIapbiH Oinei;

7. Kocibn wma3MyHIarel akmaparTel TaOapbl,
JKIKTEHMI1, TaIaiIbl )KOHE CUHTE3AEH I KOHE
OHBI KoCi0H TaMy MaKcaThIHAa MaiganaHaibl;

8. Ceiiniey KociOM MOJICHUETIHIH Heri3/iepiH,
OKYIIBUTAPJBIH OKY HOTIDKEJICPIH opTypIi
TocUTepMeH Oarajmayra Kasipri 3aMaHFb
TOCUTACPAl KOJITaHAIbI.

NICUXOJOTHYECKYIO TMOIJECPIKKY PAa3IMYHBIX
KaTeropHil rpaXkIiaH;

3. Ilpomarangupyer TOJEPaHTHOCTb, APYKOY,
SBISACTCS. ~ NPUMEPOM  PasHOOOpa3HOro
9KOJIOTHUECKOTO 00pa3a jKU3HHU;

4. Ymeer pasroBapuBarh, 0OCYXIaTh, CIy-
maTh, paboTaTh C APYTUMH, pelaTh BO3HH-
KaroIue mpooieMsl;

5. Moxer 5(dexTHBHO M KOHCTPYKTHBHO
y4acTBOBaTh B OOINECTBEHHOW JKM3HH M pa-
0oTe, 0cOOEHHO B MONHKYJIBTYpHOM 00IIIe-
CTBe.

6. 3HaeT NPHHLUMIBI yBaXCHUS K JUYHOCTH
ydamierocss M ero Impasa, cBOOOIBI, cCIIpa-
BEIUTMBOCTH, YECTHOCTH;

7. HaxopuT, kiaccupuuupyer, aHaIn3upyeT U
cuHTe3upyeT wuHpoOpMaInHoo podeccro-
HaJIbHOTO COJICpP)KaHMsI M MCIOJIb3YET ee B
HeJsIX MPo(eCCHOHATIBHOTO PAa3BUTHS;

8. Hcmonb3yeT OCHOBBI IpOQecCHOHATBHOM
KyJIBTYPhl PEYH, COBPEMEHHBIE MOIXOIbI K
OLICHKE PE3yNIbTaTOB OOYYEHHS Y4YaIlHXCs
Pa3IMYHBIME CIIOCOOAMH.

categories of citizens;

3. Promotes tolerance, friendship, and is an
example of a diverse environmental
lifestyle;

4. Can talk, discuss, listen, work with others,
solve problems;

5. Can effectively and constructively partici-
pate in public life and work, especially in a
multicultural society.

6. Knows the principles of respect for the stu-
dent's personality and his rights, freedom,
justice, honesty;

7. Finds, classifies, analyzes and synthesizes
information of professional content and uses
it for professional development;

8. Uses the basics of professional speech cul-
ture, modern approaches to assessing the re-
sults of students ' learning in various ways.

ITonHIH KBICKAIIA
cunarramackl / Kpatkoe
ONMCAaHKEe JUCIUILTAHBI /
Discipline Summary

BooHTepiik KpI3METTI JaMBITY Kallbl KOFaM
YIIiH Jie, OHBIH JKEKEJEeTeH CEKTOpJIaphl YIIiH
Jie, COHAal-ak epIKTUIepIiH e37epl YIIiH xae
MaHBI3IbI OOJIBINT TaObUIANBL. YIIiH JKEKE ajaM
KATBICHIT, EpIKTiIep KBI3METIH BIKMAI eTell,
©3iH-031 JKETUIHIpy MeH 63iH-e31 KeTiIIipyre
MYMKIiHIIK Oepeni jkaHa OimiM MeH ToxipuOe,
Oyn, ce3ci3, MaHbBI3ABl OOJBIN  TaOBLIAIBI
acipece, ac amamjap YIIiH, COHJIali-aK ce3iHyre

Pa3BuTHEe BOJIOHTEPCKOMN JESATENBHOCTH SIBIISIET-
Csl BaKHBIM Kak U OOIIECTBa B IEJIOM, TaK U
OTHEJbHBIX €r0 CEKTOPOB, a TaKXKe CaMHUX BO-
JIOHTEpOB. J[JIs1 OTIENBHOrO YeIoBeKa yyacTHe B
BOJIOHTEPCKOW  JIEATEILHOCTH  CIOCOOCTBYET
caMopeain3aldd U CaMOCOBEPIIEHCTBOBAHMIO,
JlaeT BO3MOXXHOCTb IOJYYWUTh HOBBIE 3HAHUS U
OTIBIT, YTO, O€3YCIIOBHO, SIBIISIETCSI BAKHBIM OCO-
OCHHO JJISI MOJIOJBIX JIFOJICH, a TaKKe BO3MOXK-

The development of volunteer activities is
important both for the society as a whole and its
individual sectors, as well as for the volunteers
themselves. For an individual, participation in
volunteer activities contributes to self-realization
and self-improvement, provides an opportunity
to gain new knowledge and experience, which is
certainly important especially for young people,
as well as the opportunity to feel socially
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MYMKIHIIIK OJICYMETTIK MaHBI3bI
QJICYMETTIK MaiiiaJbl.

«CepBHCTIK  OKBITY» CTyZIEHTTEpre
MapacaTThUIBIK, KayanKepIIiiK,
[apacaTTbUIbIK, KOFaMFa KbI3MET €Ty HHeTi
CHAKTHl KACHETTepAlI TopOmeneyai Ke3meusmi.
IloH  ascplHOa  CTYHOGHTTEp  QICYMETTIK
CUIIATTaFbI Oipkarap ic-Tmapanapabl
JKOCTIapIIaipL: BOJIOHTEPIIIK xobanapra
KaTBICHIIN, XaJBIKTBIH OJICYMETTIK KOpFajIMaraH
TONTAapblHA JKOHEe T.0. Kojmay Kepcereni,
COHBIMEH KaTap oJIEyMETTIK JKayalmKepIILTiK
YFBIMBIMEH TaHBICAIBI.

Kypc KOpBITBIHIBICH OOMBIHINA ©3 >KYMBICHIH
’K00a TypiHIe KOpFanmpl.

Oap koHe

I1oH1

HOCTh ITOYYBCTBOBATh CeOs COIMANIBHO 3HAYM-
MBIM U COIMATBHO MOJIC3HBIM.

Jucnummmaa «Community service» mpeamosa-
raetT BOCIUTAHHE B CTYJCHTaX TaKUX KAdecTB
KaKk  J00pOMOpPsIIOYHOCTh, OTBETCTBEHHOCTH,
JIOOPOCEPACYHOCTD, KEJaHWe CIY)KUTh O00IIe-
CTBY. B pamMKax AHMCIMIUIMHBI CTYACHTHI [UIAHH-
PYIOT PsIi MEPOTIPHUSATHIA COIMANTBHOTO XapaKTe-
pa: y4acTBYIO B BOJOHTEPCKHX MPOEKTaX, OKa-
3BIBAIOT MOJJCPKKY COIHUAIBLHO HE3alUINCH-
HBIM CJIOSIM HACeJICHUS M T.M. A TakK K¢ 3HAKO-
MATCSI C TOHSATHEM COIHalbHAas OTBETCTBCH-
HocTh.ITo MTOTY Kypca 3alluINaiT CBOKO pado-
Ty B BUJIC TIPOCKTA.

significant and socially useful.

The discipline "Community service" involves
the education of students such qualities as
integrity, responsibility, kindness, and desire to
serve the community. Within the framework of
the discipline, students plan a number of social
events: | participate in volunteer projects,
provide support to socially vulnerable segments
of the population, etc.And also get acquainted
with the concept of social responsibility.At the
end of the course, they protect their work in the
form of a project.

Kypacteipymrsr / PazpaboTank
/ Developer

Llxeapenko Huxuma Cepeeeguu oOKbImyuivl,
Mmypusm mMa2ucmpi

Llxeapenxo Huxuma
npenoodeameinb, Ma2UCmp mypusma

Cepeeesuu

Shkvarenko Nikita Sergeevich teacher, master
of tourism

[on ataysr / HamMeHoBaHME
mucuuruinasl / Name of the
discipline

KOCHIKEPJIIK JAFABIJIAP HETT3/IEPI

OCHOBbI HPEAITPUHUMATEJBCKHUX
HABBIKOB

BASICS OF ENTREPRENEURIAL SKILLS

AKaIeMHUKabIK KPEJAUT CaHbl,
6akputay TYpi / KonmaectBo
aKaJIEMUYECKUX KPEIUTOB,
¢dbopma KoHTpOJIS /
Numberofacademicloans,
formofcontrol

5 AKAACMUAJIBIK KPEAUT, EMTUXAH

5 akaleMU4ECKUX KPEAUTOB, 3K3aMEH

5 academic credits, exam

IMpepexBusurrep /

Anam xoHe KoFaM, DKOHOMUKAJIBIK TEOpHUs

Yemosek u 061ectBo, OCHOBBI 9KOHOMHUYECKOI

Man and society, Fundamentals of

IMpepexBusuts / Prerequisite Herizepi TEOpUH economic theory

IMoctpexBmsurTep / Wnnycrpus TOCTEIIPUUMCTBA,

[Moctpexsusutsl / Postrequisite KoHaKKaibIbLTBIK HHLyCTPHACH! PuHAHCOBO-X0351CTBEHHAS JIESATENILHOCTD o _ _ _
Typucrix KeciHOpLIHIlapI[I)IH, KAPAKBLIBIK- TYPHUCTCKHX HpeAnpUsITHR / Hos_pl_tallty Indus;ry, Flnancu'?ll and Eco_nom_lc
mapyambUIbK  Kbismeri/  Typusweri  Gara LlenoobOpa3zoBanue _ B TypH3Me, ACtI\{Ity of Tourls_m _Enterprlses/ Stocking in
Geriniey, TYpHCTIK KeTIGHHIH VHHMIACTHIDY- Opranu3aloOHHO-X03SIIICTBEHHAsl 1€ATEIbHOCTh Tou_rltsr_n, Organ_lzatlonal and Ec_onomlc

TYPHUCTCKHUX KoMIuiekcoB, | Activities of Tourist Complexes, Planning and

MIapyambuIblK ~ KbI3MeTi, Typucrik OusHecTi
JKocrapiay >koHe yieiMpactelpy / Typusm
WHJTyCTPHSCBIHAAFbI OM3HEC-TTPOLIECTI MOJEIIEY

[lnaHupoBaHWE W OpPraHU3AlUs TYPUCTCKOTO
ousHeca/
MopenupoBaHue OU3HEC-TIPOIIECCA B MHAYCTPHUU
TypH3Ma

Organization of Tourist Business / Modeling of
Business Processes in Industry Tourism
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OKy MakcaTbl MEH MiH/IETTepI
/ YueOHas 1enb u 3a1auu /
Learning Goal and Objectives

CTyJCHTTEpIC
IBOJIFOLUSCHIHBIH

9KOHOMHUKAITBIK, oif
HETi3ri  Ke3eHJepi MCEH

OarpITTapel Typajbl TYCIHIK KaJBIITACTHIPY,

c(OpMHUPOBATH Y CTYIEHTOB INpEJCTaBICHHE 00
OCHOBHBIX JTanax M HaNpaBJICHUSIX JBOJIOLUHU
HSKOHOMHYECKOH MBICITH, CIIOCOOCTBOBATH (Pop-

to form students ' idea of the main stages

and directions of the evolution of economic
thought, to contribute to the formation of

KOCIUIKEPIIK  JAFABLIAPAET - KAJIBIITACTEIpYFa MHPOBAHUIO TIPEANPHHAMATETbCKIX HABBIKOB entrepreneurial skills
BIKIIAJ €Ty
OKBITYIBIH HOTHXKECI / 1. MeHemKMEHT, MapKeTHHT, Kapkbl Typansl | 1. Mmeer HayuHble mpencraBienus o wme- | 1. Has a scientific  understanding of
Pesynprar 0OyueHms / FBUIBIMH Ke3KapacTapbl 0ap, HapbIKTHIK HEDKMEHTE, MapKeTHHTe, (PMHAaHCaX, IOHU- management, marketing, Finance,
Learning outcome JKaFaiinapaa KOHOMHUKAHBI MEMIICKETTIK MaeT OCHOBHBIC LM TOCYIAPCTBEHHOTO understands the main goals of state
peTTeyAiH HEeTi3ri MakcaTTapbiH TYCiHe I pEryJIMpOBaHUS. 3KOHOMHKH B PBIHOYHBIX regulation of the economy in market
2. HappIKTBIK ~ SKOHOMHKAa  MEH  CasCH YCIOBUSIX conditions.
YJepicTep/ii AaMBITYAbIH HETI3r YreIMaapsl | 2. 3HAET W BiajceT KiIoueBsiME HoHaTHsMA 1 | 2. Knows and owns key concepts and a
MEH FBUIBIMH OiTiM KemieHaepiH Oineni KOMIUIEKCOM Hay4yHbIX 3HAaHMH pa3BUTHs complex of scientific knowledge of
JKOHE  MEHIepreH, ©CKeJleH  YPIIaKThl PBIHOYHOH OSKOHOMHUKM M HOJUTHYECKUX development of market economy and
TopOueney ~ MEH  OKBITYABIH  JKaHa MPOLIECCOB, 3HAET HOBYIO (HIOCO(HUIO BOC- political processes, knows new philosophy
¢bunocoduschH, KOCIMKepITiK HKOHE OUTaHUS U OOYYeHHS MOJPACTAIOIIETO TO- of education and training of younger
WHHOBALMAIBIK-UHBECTULMSIIBIK ~ KBI3METTI KOJICHUSI, TPSIIPHUHUMATENBCKYI0 U HWHHO- generation, business and innovative and
Oineni *KoHE pAIMOHANIBUIBIK MOJICHUETIH BAl[MOHHO — WHBECTHIHOHHYIO JIESTEIb- investment activity and understands
TYCIHE/I]. HOCTb M MIOHUMAET KYJIbTYPY PallMOHAIBHO- culture of rationality;
3. DKOHOMHUKANBIK JepekTepi 3 OeriHiie CTH. 3. Able to independently analyze economic
Tangai anajpl, 03 OOoJalIarblH Kocmapiaid | 3. YMeeT CaMOCTOSTENbHO —aHAIM3HPOBATh data to plan for the future.
aazpl. JKOHOMHUYECKHE JaHHbIe, anupoBath cBoe | 4. Able to apply a set of skills for
4. bimim Gepy Kbpi3MeTi OusHeciHge 63 Oymyuree; independent  decision-making in the
Oerinme mentiM Kabpuiay yuriH garapuiap | 4. CoocobeH MPUMEHUTh KOMIUIEKC YMEHHit business of educational services;
KEIIEHIH KOJIIaHa alajibl. JUTSL CaMOCTOATEIbHOTO TpuHsTHs pennenust | 5. IS Able to solve practical problems and
5. TlpakTWKajJblK MIHIETTEPAI MIENIEe ajajbl B On3Hece 00pa3oBaTebHBIX YCIIYT. calculate risks that contribute to the
KOHEe KeH oif-epici Gap korapbl Oimimai | 5. VYMeer pemate mpakTHYecKWe 3aqadd | formation of a highly educated person with
TYIFAHBIH KAJIBINTACYbIHA BIKMAT €TETiH pacCUMTHIBATE PHUCKH, CIIOCOOCTBYIOIIHE a broad Outlook and culture of thinking.
Toyekenaepai ecented amanmel.  Oifnay (hopmupoBaHUIO BBICOKOOOpa3oBanHo#l | 6. Analyze the features of social, political,
MOJICHHUETI. JMYHOCTH C IIMPOKUM KPYTrO30pOM H KYJIb- cultural, psychological, legal, economic
6. OneyMmerTiK, casicy, TYpOI MBIIIJICHUS. institutions in the context of their role in
MOJIEHH, [ICUXOJIOT USUIBIK, KYKBIKTHIK, | 6. AHaIM3UPOBAaTh OCOOCHHOCTH COIMATBHBIX, the modernization of Kazakhstan society;
9KOHOMUKAJIBIK WHCTUTYTTapbIH MOJIMTHYECKUX, KYJNBTYPHBIX, McHXonoru- | 7. To assess the specific situation of relations
EPEeKIICIIKTEPIH OJapAblH Ka3aKCTaH/IbIK YECKHX, [TPABOBBIX, YKOHOMHUYCCKUX HHCTH- in society with the position of a particular
KOFaM/Ibl  MOJCPHU3ALMSIIAYIaFbl  Poli TYTOB B KOHTEKCTE WX POJIM B MOJEPHH3a- science of social and humanitarian type, to
TYPFBICBIHAH TaJIay; [[MM Ka3aXCTaHCKOTO OOIIECTBA. design prospects for its development
7. Koramuaarsl QNIEYMETTIK-TyMaHHUTApIIbIK | 7. OIEHUBATh KOHKPETHYIO CHTYAIMIO OTHO- taking into account possible risks and to

yirizeri alKelHOaMaMeH HeMece o3re Jie
FBUIBIMMEH KapbIM-KAaThIHACTapAbIH HAKTHI

[IEHUH B OOIIECTBE C MO3WIAN TOH WIH
WHOM HAayKM COLUMAIbHO-TYMaHUTAPHOTO

develop programs for resolving conflict
situations in  society, including in
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JKaFJIalbIH Oaranay, bIKTHMAN ToyeKeaep i

eckepe OTBIPBHIIL, OHBIH aamy
MEPCICKTHBAIAPBIH Kobanay JKOHE
KOFaMJa, OHBIH IIIiHAe Kociom commympma
JIayJIbI Karaitnapasl ierry

OarmapramManapbIH J3ipIey;

8. KoMMyHWKamusHBIH op TYpJi cajachiHIa
3eprTey Kobanay KbI3METiH JKY3ere achipy,
KOFaMABIK KYHIBI OLTIMII KMHAKTAy, OHBI
TaHBICTBIPY,  AYPHIC  KOPCETy  KOHE
QJIEyMETTIK  MaHbI3Bl  0ap  Macenesep
OOBIHINA 63 MIKIPIH TAJIEIII TYPe KOpFay.

050Ka, TPOEKTHPOBAaTh NEPCIEKTHBHl €€
Pa3BUTHUS C Y4€TOM BO3MOJKHBIX PHUCKOB U
pa3pabaTbIBaTh MPOTPaMMbl PEIICHUS KOH-
(bIMKTHBIX CUTyalMid B OOIIECTBE, B TOM
YHCIie B IPO(YECCHOHATBHOM COLITYME;

8. OcymecTBIATh HCCIENOBATENBCKYIO IIPO-
SKTHYIO [eSTeNbHOCTh B pa3HBIX cdepax
KOMMYHHKALIUH, TeHEPHPOBATH OOIICCTBEH-
HO LICHHOE 3HaHUe, NIPE3eHTOBATh ero, Kop-
PEKTHO BBIpAXaTh M apryMEHTHPOBAHO OT-
CTauBaTh COOCTBEHHOE MHEHHE IO BOIIPO-
caM, UMEIOIIHUM COLHAIbHYIO 3HAYHMOCTb.

professional society;

8. To carry out research and project activities
in different spheres of communication, to
generate socially valuable knowledge, to
present, to Express correctly and to defend
argumentatively own opinion on issues of
social importance.

[ToHHIH KbICKAIIa
cunarramacel / Kpatkoe
OINMCAaHUEC NUCLIUITJIMHBI /
Discipline Summary

Kipicne. busnec-oiinay ncuxonoruscel. busnec-
uaesHsl Tannay. HapbIkTel 3eprrey. MapkeTuHr
HeTIi3/epi. OTKi3y HapPBIFHL. Canbik
pexxuMaepiHiH epekmenikTepi. CrapranTapasl,
IIOBb mMemIekeTTiK Kongay Irapanapsl. buzHec-
JKocmapiay Herizzuepi. KapKbibIk  Mozedsb,
omsHec-x00anblH, TOH. bBm3HecTi KYKBIKTHIK
KOJI/1ay. Buznec Y 3JEKTPOHABIK
KBI3METTEpIiH  HeTi3Iepi. Busuec-xx00aub!
KOpray

BBenenne. Ilcuxomoruss Ou3HEC-MBIIIICHUS.
Beibop OwmsHec-unmen. MccienoBaHue phIHKA.
OcHoBbl MapkeTHHra. PeiHKH cObITa. OcoOeH-
HOCTH HAJIOTOBBIX PEKUMOB. Mepbl rocynap-
cTBeHHOM nonnepxku crapranos, MCB. OcHo-
BBl Ou3Hec-TaHupoBaHus. @®uHaHCOBas Mo-
nens, TOO OusHec-ipoekTa. [IpaBoBoe compo-
BOXK/ieHHe Omn3Heca. OCHOBBI  3JIEKTPOHHBIX
ycayr amst OuzHeca. 3amura OU3HeC-TIPoeKTa

Introduction.  Psychology of business
thinking. Choosing a business idea. Market
research. Basics of marketing. Sales market.
Features of tax regimes. Measures of state
support of startups, SMEs. Basics of business
planning. Financial model, feasibility study of
the business project. Legal support of business.
Basics of electronic services for business.
Protection of the business project

Kypacteipyusl/ Pazpaborunk/
Developer

Haynet6aii ['ayxap ToOBIIKBI3BI
OKBITYHIbI

SIpoukuna EnuzaBera BUKTOpOBHA,
KaHJUAAT UCTOPUUYECKUX HAYK

Dauletbai Gauhar Mobilcity Senior lecturer
Erochkina Elizaveta Viktorovna, candidate
of historical Sciences

[Ton arays / HaumeHnoBaHue
nucummuinael / Name of the
discipline

KYKBIK KOHE MAPACATTBLIBIK
HET'T31EPI

OCHOBBI ITPABA "
JAOBPOIIOPAJOYHOCTHN

FUNDAMENTALS OF LAW AND
INTEGRITY

AKaJIeMUKaJBIK KPETUT CaHBbI,
Oaxpinay Typi / KonmmyaectBo
AKaICMHNYICCKUX KPECAUTOB,
¢dopma xKoHTpOIIS /
Numberofacademicloans,
formofcontrol

5 aKaJeMUsUITBIK KPEIHUT, eMTUXaH

5 AKaAEMUYCCKUX KPEAUTOB, 3K3aMCH

5 academic credits, exam

IpepexBusurrep /
[pepexBusuTtel / Prerequisite

Koram OinmimiHiH MeKkTen Kypchl, KazakcTaHHBIH
Ka3ipri 3aMaH Tapuxbl. MoIeHUETTaHY,
OJIeyMeTTaHy.

IkonpHBIN Kype obmiecTBO3HaHU, COBpEeMEH-
Has uctopus KazaxcraHa,
Kyneryponorus, Connonorust

School course of social studies, Modern history
of Kazakhstan,
Cultorology, Sociology

ITocTpexkBusutTep /

TypHUCTIK KBI3METTiH KYKBIKTBIK HETi31epi,

IIpaBoBBIE OCHOBBI TYPUCTCKOH JESITEIHHOCTH,

Legal Basis for Tourism Activity, State
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[MocTpexBusutsl / Postrequisite

Typu3MHiIH 1aMybIH MEMJIEKETTIK PETTEY,

I'ocynapcTBeHHOE peryaupOBaHUE Pa3BUTHSA
Typu3Ma

Regulation of Tourism Development

OKy MakcaTbl MEH MiH/ETTepI
/ YueOHas 1iens U 3amauu /
Learning Goal and Objectives

KYKBIK JKoHE Chl0aiiiiac )keMKOPIIBIKKA KapChl
MOJICHHET callaJlapbIHBIH HETi3/epi Typajbl
CTYICHTTEp ipreii OimiMMeH KaMTaMachl3 eTy

obecrieueHne CTyJeHTOB (yHIaMEeHTaIbHbIMU
3HaHMSAMH 00 OCHOBAX OTpacieil pasa u 100-
POIIOPSIIOYHOCTH

providing students with fundamental knowledge

about the basics of law and anti-corruption
culture

OKBITYIBIH HOTHXKeCi /
Pesynprar 0OyuenHwus /
Learning outcome

1. HapbIKTBIK JKarmainaa SKOHOMHUKAHBI
MEMIIEKETTIK peTTey Typalbl TYCIHIK Oap

2. HapbIKTBIK ~ DKOHOMHKA MEH cascH
MpOIECTepiH ~ JaMybl  Typalbl  HETi3Ti
YFBIMIAp MeH FBUTBIMHU oimimaep
JKMBIHTBIFBIH ~ OlIeml  JKOHE — HeJIeHen,
YTBIMJIBUTBIK MOJICHUCTIH TYCIHEII.

3. TyracThIKTHI AKBUDKBITYTBI peTTEeUTIH
HOPMaTHBTIK-KYKBIKTBIK 0a3aHbl Oiei;

4. Typuctik OusHecTte  Toyeici3  LIENIM
KaObULIay — JaFAbUIApPBIHBIH  KUBIHTHIFBIH
KoJITaHa Oiy.

5. Oii-epici KeH jxoHe oifmay MojmeHHeTi Oap
JKOFaphel OUTIMAI TYIFaHBI KallBIITACTHIPyFa
BIKITaJl €TETIH MPAKTHKAJBIK MIHIETTEeP/i
[Ieme anajgbl KOHE TIyeKelJepAi ecenTei
anajpl.

6. OneyMmeTTikK, casicu, MOJICHH,
TICUXOJIOTHSIJIBIK, KYKBIKTBIK, 9KOHOMHKAJIBIK
MHCTUTYTTap/blH EPEeKIIeNKTepiH OJapIblH
Ka3aKCTaH/IbIK KOFaM[Ibl KaHFBIPTYAAFbl peli
TYPFBICBIHAH TaJJay.

7. OneyMeTTiK-TYMaHHTapJIbIK OJIOKTHIH KaHIai
Ja Oip FBUIBIMBI TYPFBICHIHAH KOFaMJIAFbl
KapbIM-KaThIHACTAP/bIH HAaKThl JKarJalblH
Oaranay, BIKTUMQJI TOyEKeNJepHi eckepe
OTBIPBIN, OHBIH JaMy IEpCIEeKTHBAIAPHIH
Kobanay »KoHE KOFaMJarbl, OHBIH IIIiHIE
Kocion QIeyMeTTaHyAaFbl JayJTbl
XKargainapapl — menry — OaFmapiaManapbiH
aziprey;

8. KoMMyHUKalUMsSHBIH OpTYpJl cajlaiapbiHaa
3epTTey Jkobamay KbI3METiH Ky3ere achIpy,

Nwmeer mpencraBieHre 0 rocygapCTBEHHOM
pPErylnupoBaHUM 3KOHOMHUKH B PBIHOYHBIX
YCIIOBHUSAX

3HaeT U BIAACET KIOYEBBIMUA NOHATUSMU U
KOMIUIEKCOM Hay4YHBIX 3HAHUHA pPa3BUTHS
PHIHOYHOM SKOHOMHUKH U HOJUTHYECKHUX
MPOIIECCOB, IOHMMAeT KyJNbTypy pamuo-
HaJIbHOCTH.

3HaeT HOPMaTHBHO-NIaBOBYIO 0a3y peryiu-
PYIOIIYIO CITOCOOCTBYIOIIYIO BOCIIUTaHHIO
JI0OPOTIOPSIIOYHOCTH;

CriocobeH TpPUMEHHUTh KOMIUIEKC YMEHHH
JUIsL CAMOCTOSITENIBHOTO MPUHATHUSL PEILIECHUs
B TYPHCTCKOM OW3HEce.

YMeer pemarh NpakTUYECKUE 3aladyd U
paccuuThIBaTh PHUCKH, CIIOCOOCTBYIOIINE
(hopMupoBaHHIO BBICOKOOOPA30BaHHOM
JUYHOCTH C HIMPOKUM KPYTO30pPOM M KYJIb-
TYpO! MBIIUICHUS.

AHannu3upoBaTh OCOOCHHOCTH COIMAIBHBIX,
MOJIUTUYECKUX, KYJIbTYPHBIX, IICHXOJIOTHU-
YECKHX, [IPABOBBIX, YKOHOMHYECKHX HHCTH-
TYTOB B KOHTEKCTE WX POJH B MOJEPHH3A-
MM Ka3aXCTaHCKOTO O0IIecTBa.

OneHuBaTh KOHKPETHYIO CHTyallHI0 OTHO-
IMIeHWH B OOIIECTBE C IO3MLUHA TOW WiIH
UHOM HAyKH COLUAJIBHO-TYMaHHUTapHOIO
050Ka, TPOEKTHPOBAaTh NEPCIEKTHBHl €&
Pa3BUTH C Y4ETOM BO3MOXHBIX PHCKOB U
pa3pabaTbIBaTh MPOTPaMMBI PEIICHUS KOH-
(bIMKTHBIX CUTyalMid B OOIIECTBE, B TOM
qrcie B IpOQeCCHOHATBHOM COINYME;
OCyIIEeCTBISITh HCCIIEAOBATEIBCKYIO TPO-

Has an idea of state regulation of the
economy in market conditions

Knows and owns key concepts and a set of
scientific knowledge of the development
of a market economy and political
processes, understands the culture of
rationality.

Knows the regulatory and pavo base
governing the promotion of integrity;

Able to apply a set of skills for
independent decision making in the
tourism business.

Is Able to solve practical problems and
calculate risks that contribute to the
formation of a highly educated person with
a broad Outlook and culture of thinking.
Analyze the features of social, political,
cultural, psychological, legal, economic
institutions in the context of their role in
the modernization of Kazakhstan society;
To assess the specific situation of relations
in society with the position of a particular
science of social and humanitarian type, to
design prospects for its development
taking into account possible risks and to
develop programs for resolving conflict
situations in  society, including in
professional society;

To carry out research and project activities
in different spheres of communication, to
generate socially valuable knowledge, to
present, to Express correctly and to defend
argumentatively own opinion on issues of
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KOFaMJIbIK KYHZIBI OUTIMAI JKMHAKTay, OHBI
TaHBICTBIPY,  OQJIEYMETTIK  MaHBI3BI ~ Oap
Mocenenep OoOMbIHINIA ©3 MKIpiH JyphIC
Oinmipy *oHE IoJeNAl Kopray.

EKTHYIO JIeSITENFHOCTh B Pa3HBIX cdepax
KOMMYHHKAIUY, TeHEpUPOBaTh OOIIECTBEH-
HO IIEHHOE 3HaHue, MPe3eHTOBATh €ro, Kop-
PEKTHO BBIpAXaTh M apryMEHTHPOBAHO OT-
CTauBaTh COOCTBEHHOE MHEHHE IO BOIIPO-
caM, IMEIOIINM COIMAIBHYIO 3HAYMMOCTb.

social importance.

[ToHHIH KBICKaIIa
cunarramackl / Kparkoe
OIIMCAaHUEC NUCHUIIIIUHBI /
Discipline Summary

Byn moH TYTAacTBIKTBIH KYKBIKTBHIK HETi3lepiH
KaJIBINITACTBIPYFa apHaJFaH, chIOaiinac
JKEMKOPJIBIK YFBIMBIH aHBIKTAHTBHIH, ChIOainac

JKEMKOPJIBIKKA KapChl 1C-KMMBUIIAPIbI
peTTeiTiH JKOHE MEMIJIEKETTIK JKEIHIH
TYTaCTBIFbIH HACUXaTTaUTBIH OipkaTtap

3aHIapIbl, epeKeIepl, epekeNep MeH Oacka 1a
Ke3/1epal KamMTuAbl. TYTacTHIKTBIH KYKBIKTBIK

HETI3MIEpiHE  YITTBIK  JKOHE  XaJbIKapajIbIK
KyKarrap Kipemi. MeMIleKeT JKOHE KYKBIK
TEOPUSACHIH, KOHCTHUTYIHUSUIIBIK, KYKBIK,

a3aMaTTHIK KYKBIK, OKIMIIITIK KYKBIK, CHOEK
KYKBIFbI, MEMIICKETTIK KbI3METTE >XOHE OM3HEC

opraga  celbailmac  JKEMKOPIBIKKA  KapChl
MOJICHUETTI KAJIBINTACTBIPY ~ MOCEJeNepiH
3epieaeyre HETi3eNreH OuTiMIe Heri3aenreH
CTYJIEHTTED apachIH/IAFbI chibaiinac
KEMKODJIBIKKA KapChl CaHa epexenepi MeH
epexernepi. TyTacThIKKa TOpOHeneyIiH
KYKBIKTBIK Heri3aepi: KOHBEHIHSIAP,
KeJiciMaep, YCBIHBICTAp JKOHE 03BIK
ToXipuoenep.

HacTosimiass OucUMIUIMHA TNpeAHa3HAYeHA IS
(OopMHUpOBaHUS TPAaBOBBIX OCHOB J0OpOHOPS-
JOYHOCTH, BKJIIOYAeT B ce0s psiJ 3aKOHOB, Mpa-
BUII, MMOJIOJDKCHHI U APYTUX UCTOUYHUKOB KOTO-
pbI€ ONpPENEIAIOT MOHATHE KOPPYILIHNH, PETYIIN-
pYIOT aHTH-KOPPYIIIHOHHEIE MTPOLEAYPEI U CIIO-
COOCTBYIOT BOCIIUTaHUIO AOOPONOPSIOYHOCTH B
rocyJapcTBeHHOM cerope. IIpaBoBble OCHOBBI
BOCIIUTaHMsI JIOOPONOPSIOYHOCTH  BKIIOYAIOT
HaI[OHAJIBHBIC M MEXXIyHapOIHbIE HHCTPYMEH-
Thl. [IpaBuna ¥ IOJOXKEHUH, aHTUKOPPYIIHOH-
HOTO CO3HAaHHUS y OOYYaroLIMXCS, Ha OCHOBE
3HAHUH, MOJYYCHHBIX IPH H3YYCHHH TEOPUH
rocylapcTBa M IpaBa, KOHCTUTYLOHHOTO Ipa-
Ba, FPAXAAHCKOTO MpaBa, aJIMHHHCTPATHBHOTO
npaBa, TPYIOBOTO IIpaBa, BOIPOCOB (OPMHPO-
BaHUS aHTUKOPPYILUOHHON KyJIbTYphl HA IOCY-
JTapCTBEHHOH ciyx0e u B 6msHec-cpexe. [Ipaso-
BbBIC OCHOBBI BOCIIMTAHHA I[O6pOHOpHI[O‘IHOCTI/I:
KOHBCHIIMH, COTJIAIIICHUA, peKOMeHI[aHI/Iﬁ " I110-
JIO)KUTEIHHOTO OIBITA.

This discipline is intended to form the legal
foundations of integrity, includes a number of
laws, rules, regulations and other sources that
define the concept of corruption, regulate anti-
corruption procedures and promote integrity in
the state network. Legal frameworks for
integrity include national and international
instruments. The rules and regulations of anti-
corruption consciousness among students, based
on knowledge obtained in the study of the theory
of state and law, constitutional law, civil law,
administrative law, labor law, issues of the
formation of an anti-corruption culture in the
public service and in the business environment.
Legal basis for integrity education: conventions,
agreements, recommendations and  good
practices.

Kypactsipymsl/ Pazpaborank/
Developer

Kongpioex IN'ymkuxan JKosablOeKKbIZEI
ara OKBITYILBI

PazyBaeBa Mapuna BnanumuposHa
CTapIIUi MPenoaBaTeNb

Zholdybek Houlihan Goldilocks
senior lecturer
Razuvaeva Marina Vladimirovna
senior lecturer

[Ton araysl / HanmeHnoBaHue
nucummuinael / Name of the
discipline

TYPU3MHIH BEJICEHAI TYPJIEPIHIH
TEXHUKACBI MEH TAKTHUKACBI

TEXHHUKA U TAKTUKA AKTUBHbBIX
BUJIOB TYPU3MA

TECHNIQUES AND TACTICS OF
ACTIVE TOURISM

AKaZeMUKaJIbIK KPEIUT CaHbl,
Oakpinay Typi / KonmmuectBo
aKaJIEMHYECKUX KPEIHUTOB,

5 axkazeMusIbIK Kpeaut, emtuxad KT

5 aKaJleMU4eCKUX KpeaAUTOB, 3k3aMeH KT

5 academic credits, exam CT
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¢dopma xoutposns / Number of
academic loans, form of
control

IMpepexsusutrep /
IMpepexsusuts / Prerequisite

Typusmornorus Herizaepi;
TypucTik KbI3MeTTeTi Kayinci3aik Herizuepi /
Casxar Kayirnci3iri.

OcHoBbl TypusMmosiorur; OCHOBBI 0€30MacHO-
CTH TYPHUCTCKOHM nesterabHOCTH\ BezomacHoCTh
MyTEIECTBUI

Basics tourismology; The basics of tourism se-
curity \ Travel safety

Iocrpexsmsurtep /
IocTpexkBu3uThI /
Postrequisite

TypHCTIK KOCITOPBIHHBIH TIEPCOHATBIH Gackapy\
TypusMm canacelHAaFEl KOPIOPATHBTIK KypcTap
JKoHE TepcoHaNs! 6ackapy; Typuctik OnzHecTe
Oencenni Typaapabl yieMaacTepy; Typu3MHIH
Oencenmi Typiaepinzae ic-mapamap
yiisiMaacteipy\ CIOpPTTHIK TypU3MIETi
OykapasbIk ic-mapanap; TypusMHiH OeceH T
JKOHE DKCTPEMAaJIbl TYpJIepi.

YnpaBneHne NepcoOHANIOM TYPHUCTCKOTO Tpen-
npusatusa\ KopropaTuBHas KynbTypa M ynpas-
JICHUE TIepcoHanoM B cepe Typusma; Opranu-
3aIys aKTHBHBIX TYPOB B TYPHCTCKOM OM3HECE;
Opranuszanys MEpONPHUITHI B aKTUBHBIX BHAX
Typusma\ MaccoBbie MEPOTIPUSITHSI B CIIOPTUB-
HOM Typu3Me; AKTHBHBIE W DKCTpEMalbHbIC
BUJIbI TypU3Ma

HR management of a tourism enterprise \ Cor-
porate culture tour and HR management in the
tourism sector; Organization of active tours in
the tourism business; Organization of events in
active types of tourism \ Mass events in sports
tourism; Active and extreme types of tourism

OKy MakcaTbl MEH MiH/ETTepI
/ YueOHas nenb u 3a1auu /
Learning Goal and Objectives

— TYPHUCTIK-3KCKYPCHSIIBIK
MEHEeKepIIepiH
PecniyOnukachlHBIH ~ ayMmarbl
TypJlapAbl ~ JKOCIapiayra  JKoHE
aceIpyFa gaspiay.

— TypusmHig OenceHai TYpiepiHiH TEXHUKACHI
MEH TaKTHKACBIHBIH HETi3I'1 Ma3MYHBI TYPaJIb
TYCIHIKTEpII  KaJBIITACTBIPY;  OCIICeHII
TypjlapFa KaTblCy YIIIH (HU3MKaIbIK KoHE
(GYHKIMOHANIBIK  JalibIHIBIK  Heri3zaepi,
OJIap/BIH JICHCAYIIBIKTBI HBIFAUTY KOHE JCHE
JaMybl YIIIH peJ,epik >KOHE MOPaJIbBIK
KacueTTepii Topoueey

— {IIKi JKOHE XaJBIKAPAJIBIK TYPU3ML JaMBITY
YIIiH Ka3aKCTAH/IBIK TYPUCTIK-PEKPearnsIbIK

KYPBUIBIMIAPAbIH
Kazakcran
OoibIHIIIA
Kysere

—  TOATOTOBKAa  MEHEIKEPOB  TYPUCTCKO-
9KCKYPCHUOHHBIX CTPYKTYp K IUIAaHHPOBa-
HHUIO ¥ OCYILIECTBICHHIO TYpOB HO TEppH-
topun Pecryonuku Kazaxcran

—  ¢opMmupoBaHHE TOHATHH 00 OCHOBHOM
COZIEp’)KaHMM TEXHUKH WM TaKTUKH aKTHB-
HBIX BHJIOB TypH3Ma; OCHOB (pM3NYECKOH M
(YHKIIMOHAIGHOW IOJATOTOBKHM JUIA y4da-
CTHSl B aKTHUBHBIX Typax, UX pOIH JUIS
YKPEIUJICHUS 3J10POBbsl U (PM3UYECKOTO pa3-
BUTHA, BOCIMTaAHUSA BOJIEBBIX U MOPAJIbHBIX
Kay4ecTB.

—  OCBOEHHE OyAyIIUMH MEHEKepaMH Ty-
PHUCTCKMX CTPYKTYp Ka3axCTaHCKHX Ty-
PHUCTCKO-PEKPEaMOHHbIX (IPUPOIHBIX |

— training managers of tourist-excursion struc-

tures for planning and implementing tours in
the territory of the Republic of Kazakhstan

— the formation of concepts about the basic

content of technology and tactics of active
types of tourism; the foundations of physical
and functional training for participation in
active tours, their role in strengthening
health and physical development, and edu-
cating the will and moral qualities.

— development by future managers of the tour-

ist structures of Kazakhstan's tourist and rec-
reational (natural and historical-cultural) re-
sources for the development of domestic and
international tourism.

(Taburu KoHe TapUXHU-MOJICHH) HCTOPUKO-KYJIBTYPHBIX)  PECypcoB s
pecypcTapIbIH Gonaniak TYPHUCTIK pa3BUTHS BHYTPEHHETO M MEXAyHApOIHO-
KYPbUIBIMIAPbIH UTEpY. ro Typu3Ma.
OKBITYZBIH HOTHXKEC] / 1.Typucrik  wmiHzerTepai wemy  yuwiH | 1. 3Haer coBokymHOCTh TexHuMueckux u Tak- | 1. Knows the totality of technical and tactical
PesynbraT 00y4enust / naljanaHblIaThIH TEXHHUKAJIBIK KOHE THYECKUX  OpUeMOB W TexHumueckux | techniques and technical means used to solve
Learning outcome TaKTHKAIBIK  TOCUIAEP MEH  TEeXHHKAJbBIK CpelCTB, UCMOJB3YyEeMbIX Ui pemeHus Ty- | tourist problems; classification of techniques of
KypaJiap b YKMBIHTBIFBIH; TypusMHiH PHMCTCKMX 3aja4; Kiaccudukaruio texuuue- | active types of tourism and their varieties.

OesiceH Il TYpJEpiHiH TEXHUKAIBIK TOCIAEPIHIH
JKIKTEITY1H XKoHE OJIapABIH TYpJIepiH Oinemi.

CKHUX IPUEMOB aKTUBHBIX BUIOB TypU3Ma U
WX pa3HOBUIHOCTEI.

2. Knows the rules of the organization of tourist
life with safety, warning of emergency situations
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2. Kayinci3mikTi KaMTaMachl3 €T€  OTBIPHII,
TYPUCTIK TYPMBICTBI YHBIMIIACTHIPY, KOPBIKTAFbI
aBapUSUIBIK  OKaFJaiapiblH  &NIbIH  ajy
epexenepin Oineni.

3.TakTUKAaJBIK HAWBIHIBIKTHI Oaramay
JaFIpUTaPEIH MEHI€PTeH.

4.CaxkTaHOBIpYAbl, ©3iH-031  CaKTaHABIPYIBI
OpBIHIAY TOCLIIEPiH MEHI€PTEH.

5. Hepbec TypHCTIK ©HIM peTiHAE icKe
aceIpy YIIiH oenceHmi casxarrap
OarnapiamanapblHbIH ~ OHTAilIBI  HYCKaJlapblH

JKacai ajajbl.

6. Typu3MHIH op TYpJEpiHAC Kypaeli emec
casxaTTap YILIiH KbI3MET KOpCceTyIIi
MIEPCOHAIIBIH (Tacymslnap, JKBUIKBI
ecipymrinep, ac yit KBI3METKepIepi,
ayaapMalibliap, THATEP-KOJICEPIKTEp  KOHE
T.0.)  KBI3METIH  YHBIMIACTBIPYIBl  JKOHE
KETUNIPY/, OJNApIbIH KBI3METIH OaKpLIay bl
JKY3ere achIpyasl Oieni.

7.Kypmeni eMec TYpHCTIK casxarrap MeEH
TAHIAHBICTAP  VIIIH  KBI3BMET  KOPCETETIH
MepCOHAJIBI OLTIKTI IpiKTEeY/i )KYy3ere achipapl.
8.KopsIk XKaFaalbIHIA TaMaKTaHy bl
YHBIMIACTBIPAIbIL.

2. 3HaeT mpaBWJa OpPTaHU3AIUH TYPHCTCKOTO
ObITa c obOecrieyeHUEM OC30MACHOCTH, TMpe-
JyTIpPEeXACHUs aBapUIHBIX CUTyalllil B IO-
Xo0JIe.

3. Briageer HaBBIKAMH OLIEHHBAHUS TaKTHYeE-
CKO MOATOTOBJIEHHOCTH.

4. Brmaneer mprueMaMH BBITIOJHEHHS CTPaXOB-
KH, CAMOCTPaXOBKH.

5. YMeeT coCTaBIsATh ONITUMAIFHBIC BapPHAHTHI
IIPOrpaMM aKTUBHBIX IIyTEUIECTBUM Ul pe-
aIM3allid UX B KAYECTBE CAMOCTOITEILHOIO
TYPUCTCKOTO MPOAYKTA.

6. VYMeeT OpraHM3OBBIBaTH U COBEPIICHCTBO-
BaTh JICATCIILHOCTh OOCITY)KHUBAIOIIETO Iep-
coHana (HOCHIJIBIIMKOB, KOHOBOJOB, KyXOH-
HBIX PaOOTHUKOB, MEPEBOJYUKOB, THIOB-
MPOBOJHUKOB W T.II.) AJIST HECIOXHBIX ITy-
TEUIECTBUI B pa3HbIX BHIAX TypHU3Ma, OCY-
LIECTBJIATH KOHTPOJIb 33 UX JI€ATENbHOCTBIO.

7. OcymecTBuser KBaau(pUINPOBAHHBIA MOJI-
00p 00CTY)KHBAIOIIETO MEPCOHANA I He-
CJIOXHBIX TYPUCTCKMX IIYTCIIECTBUHA U
BOCXOXKJICHUH.

8. Opranusyer MUTaHWEC B MOXOHBIX YCIOBH-
AaX.

in the campaign.
3. Possesses skills in assessing tactical readiness.
4. Owns the methods of insurance, self-
insurance.

5. Able to make the best options for active travel
programs to implement them as an independent
tourism product.
6. Is able to organize and improve the activities
of attendants (porters, horse guides, kitchen
workers, translators, guides, etc.) for simple trips
in different types of tourism, to monitor their
activities.

7. Carries out qualified staff selection for simple
tourist trips and ascents.
8. Organizes meals in traveling conditions.

[ToHHIH KbICKaIIa
cunarramacel / Kpatkoe
OIMCaHue AUCIHIUINHEI /
Discipline Summary

TypusmuiH OesiceHIl TYpJEpiHIH TEXHHUKAChI
MEH  TaKTHKaChIHBIH  HEri3ri  YFBIMJAphl.
Bencenni TypuCTIK casxaTTapIblH OTaHIBIK
JKOHE IeTeNiK xikrenyi. TypusmHig Oerncenni
TYpJIEpiHJeT]  TaKTHKaJbIK  d3ipiemMernepliy
Ma3MyHBI MEH KypacTeIpy aaicremeci. bencenni
TYPHCTIK casixaTTa TaMaKTaHy/Abl YHBIMAACTHIPY.
bencenmi  TypuCTIK  KbI3METKE  (DU3UKAIBIK
JNAWBIHABIK. benceHnai TypuUCTiK casxarTapra
apHaIFaH )KaOJbIKTap IbIH Kbl CHIIATTAMACHI.
TypusMMeH aiHalbICy Ke3iHIe Kayilmci3miKTi
KaMTaMachl3 ery. Bencenni TYpPHUCTIK
CasXaTTapAblH ajAblH aly Mapanapbl JKOHE

OCHOBHbBIE TIOHSTHS TEXHUKU M TAKTHKU aKTUB-
HBIX BUJOB Typu3Mma. OTeuecTBEHHas W 3apy-
OeKHasl KITaCCU(UKAIMSI aKTUBHBIX TYPHCTCKUX
nyremwectBuil. CogepkaHue U METOIUKA CO-
CTaBJICHHUSI TAKTUYECKHAX pa3pabOTOK B aKTHB-
HBIX BHJAX TypusMma. OpraHu3anus MUTaHUS B
aKTHUBHOM TYPUCTCKOM IyTellecTBuu. dusnue-
CKasi MOJArOTOBKA K aKTUBHOW TYPUCTCKOW jesi-
TeapbHOCTH. OOIas XapakTepUCTHUKa CHapsiKe-
HUS JUISI aKTUBHBIX TYPHUCTCKHX ITyTEIISCTBUH.
Obecnieuenne 0€30MIaCHOCTH HPHU 3aHATHAX TY-
pu3MoM. Mepbl IPOPUIAKTUKA U MEAUIIMHCKOE
obecrieyeHne aKTHBHBIX TYPUCTCKHX ITyTemle-

Basic concepts of technology and tactics of ac-
tive types of tourism. Domestic and foreign clas-
sification of active tourist travels. The content
and methodology of making tactical develop-
ments in active types of tourism. Catering in an
active tourist trip. Physical preparation for active
tourist activities. General characteristics of
equipment for active tourist trips. Ensuring safe-
ty when engaged in tourism. Prevention
measures and medical support for active tourist
trips. Features of the organization and conduct
of mountain, water, hiking, skiing, cycling,
horse riding and other trips of 1-2 complexity
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MEIUIUHATBIK KaMTamacki3 ety. Kypnemimiri 1-
2 caHaTTarbl Tay, Cy, )Kasy, IIaHFbl, BEJIOCHUIIE],
aT oHe Oacka Ja casxaTrTapibl YHBIMIAcTBIPY
JKOHE OTKi3y epekmenikrepi. 1-2 Kypaemimik
CaHATBIHIAFBl OCJCEHII TYPHUCTIK casxarrap
YIIiH cyHemenzaey OpuramamapblH TaibIHIAY
JKOHE KaJIBINITACTHIpy. 3-6 caHaTTarbl OeJiceHi
TYPHUCTIK casxaTTapIbl YHBIMIACTBIPY JKOHE Tay
IIBIHAPBIHA LIBIFY ePEKIICTIKTepi.

ctBui. OCOOEGHHOCTH OpraHM3ali M IpOBeje-
HUSI TOPHBIX, BOJHBIX, TEHINX, JIBKHBIX, BEJIO-
CHIEHBIX, KOHHBIX U JPYTHX MyTemecTBUH 1-2
Kareropuii cimoxxHoctu. IToaroToBka m popmu-
poBaHKe OpHraj CONMPOBOXKACHUS AJISI aKTUBHBIX
TYpPUCTCKHX IyTewecTBUH 1-2  kareropuu
ciokHOCTH. OCOOEHHOCTH OpraHM3aIliy aKTHB-
HBIX TYPUCTCKHUX IyTewmecTBuil 3-6 Kateropui
CJIOKHOCTH M BOCXOJKICHHH Ha TOPHBIC BEPIIH-
HBI.

categories. Preparation and formation of escort
teams for active tourist trips of 1-2 complexity
categories. Features of the organization of active
tourist trips of 3-6 categories of difficulty and
climbing mountain peaks.

Kypactoipyiusr / Pazpaborunk
/ Developer

Oczuenxo U.B. — Kazaxcman Pecnybauxacwinoly
enbex ciyipeen mypusm HYCKaywbiCol, aed
OKbIMYULb

Ozuenxo U.B. — 3acaydcanvlii UHCMpPyKmop
mypuzma Pecnyonuxu Kaszaxcman, cmapuuil
npenooagamens

Ogienko I.V. — honored tourism instructor of the
Republic of Kazakhstan, senior lecturer

[Ton araysl / HaumeHnoBaHue
nucummuinael / Name of the
discipline

CIHOPTTBIK CEPYEH/JIEP MEH
CASIXATTAPJIbI YUBIMJIACTBIPY

OPI'AHM3AIIMA CIIOPTUBHBIX
MOXO0JI0B U NYTEMECTBUI

ORGANIZATION OF SPORTS
CAMPAIGNS AND TRIPS

AKaZieMUKaJIbIK KPETUT CaHbl,
6akputay TYpi / KonmaectBo
aKa/IEMHYECKUX KPEIUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akageMUsIbIK KpeauT, eMmTuxad KT

5 akaieMU4eCKHX KpeanuToB, 3k3ameH KT

5 academic credits, exam CT

IpepexBusurrep /
IMpepexsusutsl / Prerequisite

Typusmornorus Heri3zaepi;
TypucTik KbI3MeTTeri Kayimnci3mik Herizmepi /
CasixaT Kayirnci3airi.

OCHOBBI TypPU3MOJIOTHY;
OCHOBBI 0€30MACHOCTH TYPHCTCKOU JEATENb-
HocTH\ be30macHoCTh My TelecTBHiA.

Basics tourismology;
Security Essentials tourist activity \ travel safety.

IMocTpexBuzurtep /
IMocTpexBU3HTHI /
Postrequisite

TypUCTIK KOCIMOPBIHALI TEpCOHANBI Oackapy\
Typu3sm canacbiHIaFbl KOPHOPATHBTIK MOJICHUET
XKoHEe KpI3MeTkepiepai Oackapy; Typucrik
Ou3HecTe OeJICeH/ Il Typiapabl YHBIMAACTHIPY;
TypusmHiH  OelceHni  TypiepiHAeri ic-
mapanapasl  yiieimaacteipy  \ CHOPTTBIK
TypH3MZEri Kenmulik ic-mapanap; TypusmHIH
OeJIceH1i JKoHEe SKCTpEeMaJIIbl TYpIIepi.

VYipasieHue NEPCOHAIOM TYPUCTCKOIO Ipes-
npustus\ KopropaTuBHasi KynbTypa W ympas-
JIeHWe TIepcoHasioM B cepe Typmsma; Opranu-
3anus aKTUBHBIX TYPOB B TYPHUCTCKOM OH3HEce;
Opraan3anust MEpONPHUATHI B aKTUBHBIX BHIAX
Typuzma\ MaccoBble MEPOTIPUSITHSI B CIIOPTUB-
HOM Typu3Me; AKTHBHBIE M 3KCTpEMajbHbIE
BUJIBI TYpU3MA.

Management of the Personnel of the Tourist
Enterprise \ Corporate Culture and Personnel
Management in Tourism; Organization of active
tours in the tourist business;
Organization of Events in Aactive Tourism \
Mass Events in Sports Tourism; Active and
Extreme Types of Tourism.

OKy MakcaThl MCH MiHAETTEp1
/ YyebHas uensp u 3amaun /
Learning Goal and Objectives

TypusMHIH TYpiH, MayCBIMIBIKTBI, CaHATTHI,
TONTBIK KYpaMBbI, casxaTTay aliMarbl, epexenep
MEH HOPMATHBTIK TaJlAITapIbl €CKepPe OTHIPHII,
CTYACHTTEpre TYpPU3MHIH  YTHIMIBI  JKOHE
KayiTci3 YUBIMIACTHIPBUTYBIH YHPETY.

HayuuTb cTyeHTOB panmoHallbHOM 1 Oe3omac-
HOW OpraHu3alMM MOXOJOB C Y4eTOM BHJA TY-
pHU3Ma, C€30HHOCTH, KaT€rOPUHHOCTH, COCTaBa
TpyIbI, paloHa MyTEHIeCTBHs, TpeOOBaHUS
HOPM U IIPaBUIL

To teach students the rational and safe organiza-
tion of hikes, taking into account the type of
tourism, seasonality, category, group composi-
tion, travel area, requirements of rules and regu-
lations.
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OKBITYZIBIH HOTHXKEC] /
PesynbraT 00y4enust /
Learning outcome

1. IllerenmeH »*oHE WIETENre TYpU-HAIAPIBI
KIOEpY TEXHOJOTHSACHIH KaObUIIAy MKOHE
OHJICY epekeriepiH Oiei.

2. TypucTik KBI3METTIH Ma3MyHBIH, 3aHIBI
MPUHIUNTEPiH, POpMaIapbiH, dIiCTepi MeH
KypaJljapblH, Kasakcran
PecrryOnmkaceiHBIH ~— oeMHIH  Oocekere
KaOlIeTTi enmaepiHiH KaTapplHa KipyiHAeri
TYpU3MHIH JaMy >KOJIIapbIH Oiemi.

3. Bimeni xoHe KaMTaMachl3 €Ty d3ipiey
TEXHOJIOTHSICHIH JKOHE TypUCTEPIIH
Kayilci3airiH Ke3-KeJareH OarbITTa.

4. DK30THKaHBIH  TapTbIMIbl  DJIEMEHTTEpI
JKOHE JKOFaphl carmajbl KbI3MET KepceTy Oap
TypIapIbIH TEXHOJIO-JIOTHSIIAPBIH
(KIMEHTTIH TaICHIPHICH OOWBIHINA) JKEHeT
KYpacThIpabl.

5. KpI3MeTTIH 3KOHOMHUKAJIBIK
J)KOHE  HHHOBAIMSUIBIK — OarbITTBUILIFBIH
Oaraiaibl, Typusmueri aKIMapaTTHIK
KBI3METTIH KOJIaHOAIbl OIICTEPIH IKOHE
HApPbIK MOHUTOPHUHII 9ICTEPIH KOJAaHAIbI.

THIMIUTITTH

6. AnamMHBIH ajJaMfa, KOFaMmfa, KOpLIaraH
OpTara  KapbIM-KaTbIHACBIH  PETTEHTiH
KYKBIKTBIK JKOHE OTHKAIBIK epexernepi
Oineni.

7. Kimentrig Oenrimi 0ip TypHCTIK CasXaTThI
TaHJaybIHbIH TYPHCTIK cebenrepi

TICHXOJIOTHSICBIH 3€pTTEH .

8. barbITTapAblH KYpAENITIK CaHAThIH JKOHE
oNapAblH  TYPJIIK  opTypii  OeliHeciH
apTThIpaibl, CIOPTTHIK TYPU3M Macelesnepi
OOHBIHIIA  Tepemriiep  CaHATTApPBIHBIH
CHEKTPi MEH OpiCiH KeHelTe .

1. 3naer mpaBuna npuema M pa3pabOTKH TeX-
HOJIOTUH OTIIPAaBKU TYPUCTOB M3-3a pyOeska
U 3a pyOex.

2. 3maer comepXaHHE, 3aKOHOMEPHOCTH,
MIPUHONIBL, (HOpPMBI, METOABI M CPEACTBA
TYPHUCTCKOH AEATEIBHOCTH, ITyTH PA3BUTHS
TypHu3Ma B YCIOBHAX BXOXIeHHUs Pecmy0-
mukn KazaxcTtan B ynciio Hanbosee KOHKY-
PEHTOCIIOCOOHBIX CTPaH MHpA.

3. VYmeer oOecreunBath M pazpabaThiBaTh
TEXHOJIOTHIO 0E30I1aCHOCTH TYPUCTOB Ha
JT000M MapIipyTe.

4. OmnepaTUBHO KOHCTPYHPYET TEXHOJOIHU
(mo 3aka3zy KIMEHTa) TypoB C IpUBJIEKa-
TENBHBIMU 3JIEMEHTaMH 3K30THKH U BBICO-
KHM Ka4eCTBOM OOCITy>KHBAHUSL.

5. OuenmnBaer 3KOHOMHYECKYI0 3(pdekTus-
HOCTb JICSTEJBHOCTH W HWHHOBALMOHHYIO
HalpaBJIeHHOCTb, IIPUMEHSET METOABI MO-
HUTOPHUHTA PBIHKA M TPHUKJIAJHbIE METOMbI
UCCJIEJOBATENILCKON JEATEIIbHOCTH B TY-
pu3sme.

6. 3Haer mpaBOBbIE M ATHYECKUE HOPMBI, pe-
TyJIAPYIOLIUE OTHOILIEHMs 4YEJIOBEKA K 4e-
JOBEKy, OOILIECTBY, OKpYXKaloLlel cpene B
MPUJIOKEHUU K CBOEH MpodhecCHOoHaIbHOM
JIeATeIbHOCTH.

7. MHccnemyer NCHXOJIOTHIO TYPUCTCKHUX MO-
THBOB BBIOOpA KIMEHTOM TOTO WIJIM WHOTO
TYPHUCTCKOTO MYyTEUIECTBHS.

8. TloBbImIaeT KaTeropuio CIOXHOCTH Mapli-
PYTOB M HX BHUJIOBOE pa3zHOoOpasue, pac-
IIUPSET CIEKTP U YPOBEHb CYACHCKUX Ka-
TEropHil 10 BUIaM CIIOPTUBHOTO TYpHU3Ma.

1. Knows the rules for the acceptance and de-
velopment of technology for sending travel
agents from abroad and abroad.

2. He knows the content, laws, principles,
forms, methods and means of tourist activi-
ty, the ways of tourism development under
the conditions of the Republic of Kazakh-
stan becoming one of the most competitive
countries in the world.

3. Able to provide and develop technology for
the safety of tourists on any route.

4. Quickly constructs technology (by custom-
er order) of tours with attractive exotic el-
ements and high quality service.

5. Evaluates the economic efficiency of the
activity and innovative orientation, applies
market monitoring methods and applied re-
search methods in tourism.

6. Knows the legal and ethical standards gov-
erning the relationship of a person to a per-
son, society, and the environment as ap-
plied to their professional activities.

7. Explores the psychology of tourist motives
for a client to choose one or another tourist
tour.

8. Increases the category of complexity of
routes and their species diversity, expands
the range and level of referee categories in
terms of sports tourism.

ITonHIH KBICKAIIIA
cunattamacel / Kpatkoe
OIIMCAHUEC NUCLIUITJINHBI /
Discipline Summary

CroptTeiK, kimeHTTepMeH  CmopT — KoHe
6encenni TPEKUHITEP/iH, castxaTTap/IbIH
epekmenikrepi. Tom  KypaMBIHBIH  KOPBIK
ayJaHBIMEH, MayCBIMIBIIBIKIICH, TypHU3M

OCo0eHHOCTH CIIOPTUBHBIX, CHOPTUBHBIX C KITH-
€HTAMH M aKTUBHBIX TPEKHHI'OB, ITyTELICCTBHM.
B3aumocBsi3b ¥ B3aMMO3aBHCHMOCTh COCTaBa
IpYHIBl ¢ paiOHOM IIOXOJAA, CE30HHOCTBIO, BH-

Features of sports, sports with customers and
active trekking, travel. Interrelation and interde-
pendence of the group composition with the
hiking area, seasonality, type of tourism. Devel-
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TYpiMeH e3apa OailmaHeiChl  KoHE  e3apa
ToyesAiiri. MapmpyTThIiH KecTeci MeH XeliciH
ozipiey  (mama, caHar, JeMalbic  KYHI).
JKabapIKTapael  JKWHAKTAy:  JKallBl  JKOHE
apHaiibl; JKEKe JKOHE KOMaHMAAJbIK; JKaliFa
OepileTiH JKoHE CaTHINT aNbIHATHIH. JKOPBIKTHIH
CMETACHI: KOJIK, JKaOIBIK, TaMaKkTaHy,
MEIHITUHATBIK KaMTaMachl3 €Ty, PeM.)KHHAFBL.
MapuipyTThIK KyKaTTapabl JafbIHIAY.
JKOpBIKTBI MEAMIIMHANBIK KaMTaMmachl3 eTy:
Kipic aJIIBIHaFbl KE3eH[E; KOPBIKTHIK Ke3eHJIE.
TamakTaHy palMOHBIH 93ipJiey: 3HeprodayaHc,
BXY, cy-Ty3 TopTibi. TeXHUKANBIK, TAKTUKATIBIK
JKOHE JIEHE JaMbIHIBIFEI OOWBIHIIA JKATTBIFY
cabakrapbl. JKoFapsl caHaTTBHl MapHIpyTTapbl
MafbIHIAy Ke3iHIeTi OKy-KaTTBIFy cabaKTapel
MEH OKy IIBIFYJIapbIHBIH  epeKIIeTiKTepi.
[laxrer casxaTelH nadplHAay epekireniri. Tay
JKOPBIKTapbl MEH TaHIAHYJIapAbl YHBIMIACTHIPY
EPEeKIIEIiTi.

oM Typusma. Pa3paboTka rpaduka W HHUTKH
Mapuipyra (CTEHEHHOIo, KaTerOpHiHOIrO, BBI-
xonHoro nHs). KommiekroBaHue CHapsHKSHUS:
00IIeTo U CIIeNUANFHOTO; TMYHOTO ¥ KOMaH/IHO-
ro; apeHgHoro u mpuobOperaemoro. Cmera 1mo-
X0Ja: TPAHCIOPT, CHApsDKEHHE, IIUTaHHe, MEIU-
MUHCKOe obecriedeHue, peM.Habop. [Toaroroska
MapmIpyTHBIX ~ JOKYMEHTOB.  MeIWIMHCKOE
obecrieyeHre MOX0Ja: B MPEIIOXOMHBIA MepH-
0Jll; B MOXOJHBIN mepuoa. Pa3paboTka panuona
nuTtaHus: sHeprobananc, bXKY, BomHo-coneBoit
PEXKUM. TpeHHpOBO‘IHLIe 3aHATUA 110 TCXHHYC-
CKOM, TaKTHUECKOH M (PU3NUECKON MOATOTOBKE.
Crneunduka yueOHO-TpEHUPOBOYHBIX 3aHATHH U
Y9eOHBIX BBIXOJOB IPH MOATOTOBKE BHICOKOKA-
TeropuiHeIX MapmpyToB. Cnenuduka moaro-
TOBKH JIBDKHBEIX IyTemiecTBuil. Crieruduka op-
TaHU3AIUU TOPHBIX MTOXOI0B U BOCXOXKICHHA.

opment of the schedule and thread routes (pow-
er, category, weekend). Equipment: general and
special; personal and command; rented and pur-
chased. Estimate of the trek: transport, equip-
ment, food, medical care, rem. Set. Preparation
of route documents. Medical support of the
campaign: during the pre-war period; in the
marching period. Development of diet: energy
balance, proteins fats carbohydrates, water-salt
regime. Training sessions on technical, tactical
and physical training. Specificity of training and
training sessions and training outputs in the
preparation of high-profile routes. Specificity of
preparation of ski trips. The specifics of the or-
ganization of mountain hikes and ascents.

Kypacteipymrsr / Pazpabotank
/ Developer

Ozuenxo U.B. — Kazaxcman Pecnyonuxaceinvly
eHnbex ciyipeern mypusm HYCKayubicol, aea

Oczuenxo U.B. — 3acnyscanviti uncmpykmop
mypuzma Pecnyonuxu Kaszaxcman, cmapuuil

Ogienko L.V.
— honored tourism instructor of the Republic of

OKbIMYULB npenodasamens Kazakhstan, senior lecturer
3 cemecTp / 3 cemecTp / 3 semester
[Ton araysl / HanmeHnoBaHue
muctuuinHel / Name of the TYPU3M TAPUXDBI HUCTOPUSA TYPUSMA HYSTORY OF TOURISM

discipline

AKaJeMHKAIBIK KPEIUT CaHBI,
6akpitay Typi / Konmgectso
aKa/IEeMHYECKUX KPEIHUTOB,
(dhopma kouTpoIst / Number of
academic loans, form of
control

3 akageMusUTBIK Kpenaut, emtuxan KT

3 akageMHYECKIX KpeauToB, sk3aMeH KT

3 academic credits, exam CT

[IpepexBusutTep /
IIpepexBusntsl / Prerequisite

Typmusm Heriznepi, Kazakcran Tapuxsl

OcHoBHI Typu3modnoruu, Mcropus Kasaxcrana

Basics of Tourism, History of Kazakhstan
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[MocTpexBusurtep /
[MocTpexBusutsl / Postrequisite

XanblKapanblK,
Typusmperi entany

TypU3M reorpaguschl,

I'eorpadus MEXKTyHapOJHOTO
CtpaHOBeIeHHE B TYpHU3ME

TypH3Ma,

Geography of International tourism, country
Studies in tourism

OKy MakcaTbl MEH MiH/ETTepI
/ YueOHas 1iens U 3amauu /
Learning Goal and Objectives

CryznenTrepaiH 00MbIHIA, dNIeM/e KIHE
KazakcTanna yibpIMIaCTBIPBUIFAH casXaTTapbIH
JlaMy TapuXbl )KeHiH/IEe O1TiM XKYHEeCiH, COHBIH
HETi31H/e 3aMaHay! XaJIbIKapaibIK TYPU3MHIH
skahaHZIBIK 9JIEyMETTiK KYOBUIBIC PETiHAC
KQJIBIIITACYbIH TYCIHY, OTaHABIK TYPH3M
WHIYCTPHACHIH XKETUINIPY YIIiH, allFaH TAPUXHU
JKOHE LTIMIIK OimiMaep i KoigaHa Oirymi
KaJIBINTACThIPY.

— OTaHOBIK JKOHE XaJbIKApAJIBIK TYPU3MII
JIAMBITY callaChIHAAFbI QNIEYMETTIK-
MaHBI3JIBl MaceNeNep MEH IpOoLecTepIi
CaJIBICTBIPA YKOHE TalIail OiTy;

—  amemzeri JKIHE Kasakcran
PecryOnukacblHAa bl YIBIMIACTHIPBUIFaH
casxaTTap/blH JaMy TapuXbIH Oi1y;

— CTYHOCHTTepAl HAKThl TaKbIPBIITAp MEH
cayanap OOWBIHIIIA MaTepUAIIHI 63 OeTiHIIe
KyHeneyni Yupery;

— Op TYpU TapUXHU-MOACHH  Ke3eHIepae
casixaTTap/iblH JJaMy epeKIIeNTiKTepiH Oein
KOPCETy JKOHE TYPU3M HMHAYCTPHSCHI MEH
FBUIBIMU-TEXHHUKAJIBIK MIPOTPECC AaMYbIHBIH
AP TTHUIBIFBIH QHBIKTAY.

®DopMHUPOBaHUE Y CTYACHTOB CHCTEMBI 3HAHHUH

[0 UCTOPUHU Pa3BUTHUsI OPTaHU30BAHHBIX IIyTe-

niectBuil B Mupe u Kaszaxcrane, moHMMaHUs Ha

3TOH OCHOBE, ()OPMHUPOBAHUS TCOPUH Pa3BUTHUSL

COBPEMEHHOT'O MEXIYHapOJHOTO Typu3Ma Kak

TJI00aIbHOTO COIMATBHOTO SIBICHUS, yYMEHHH

WCTIONIb30BaTh TOYYCHHBIE HMCTOPUYECKHE U

TEOpPETHYECKNE 3HAHUA OISl COBEPIICHCTBOBA-

HUS OTEYECTBEHHON MHTyCTPUU TypHU3Ma.

— YMeTh aHAIM3UPOBaTh M COMOCTABIATH CO-
[[HaJIbHO-3HaUYUMBbIE MPOOJIEMBI U MIPOIECCHI
B cepe pa3BUTHUS OTCYECTBEHHOTO M MEX-
JIyHapOAHOTO TypHU3Ma,

—  3HaTh MCTOPHIO Pa3BUTHSA OPraHU30BaHHBIX
MyTenrecTBU B Mupe 1 PecyOmuke Kazax-
CTaH;

— HAy4YUTh CTYAEHTOB CaMOCTOSTEIBHO CH-
CTEMaTU3UPOBATh Marepuag I0 KOHKpeT-
HBIM T€MaM H OTpacilsiM;

—  BBIJCIUTH OCOOCHHOCTH Pa3BUTHSA ITyTelle-
CTBHH Ha Pa3NUYHbIX HUCTOPHUKO-
KyJIbTYpPHBIX 3Talax M BBIIBUTH 0OYCIIOB-
JICHHOCTh Pa3BUTUS HHIYCTPHUU TypHU3Ma U
HaYYHO-TEXHHYECKOT0 Mporpecca.

Formation of students ' knowledge system on
the history of the development of organized
processions in the world and Kazakhstan,
understanding on this basis, the formation of the
theory of development of modern international
tourism as a global social phenomenon, the
ability to use the received historical and
theoretical knowledge to improve the domestic
tourism industry.

— be able to analyze and compare socially
significant problems and processes in the
development of domestic and international
tourism;

— know the history of organizational travel in
the world and the Republic of Kazakhstan;

— teach students to organize their own
material on specific topics and industries;

— highlight the features of the development of
innovations at various historical and cultural
stages and identify the direction of
development of the tourism industry and
scientific and technical progress.

OKBITYIbIH HOTHKEC] /
PesynbraT 00y4enust /
Learning outcome

1. Kasakcran

2.  Exenri poyipmeH OyriHri

3. Tapuxu

TapuxblH,  (HUIOCODUACHIH,
TyFaH OJIKECIHIeTI Tapuxu YpIicTepAiH
HETI3rl Ke3eHAEPIH >KOHE epeKIIeNiKTepiH
3epTTeyleri TEOpHSJIBIK HEri3iep MeH
anicTeMeltik Tacinaepai Oury i KepceTeni.
KYHre JIeiiH
epeKIIeITiKTepiH
TapUXUd OTKEH

OKHFasIap/ibl

TApUXH  TMPOLECTEPIiH
CBIHM Taiugay apKbUIBI
KYOBUTBICTapIBI KOHE
OipikTipeni.
pETpOCIIEKTHRA 1A
OKHFaJIapbl

QJIEYMETTIK

QJIEMHIH MeEH

1. JemoHCTpHpyeT 3HAaHHUS TEOPETHUECKUX
OCHOB M METOAOJOTMYECKHX IOAXOJO0B B
HU3Y4CHHUH CoBpemeHHOMI HUCTOpUU
Kazaxcrana, ¢pmiocoduu, OCHOBHBIX 3Tanax
1 OCOOEHHOCTAX HMCTOPHYECKOrO Mpolecca
Ha TEPPUTOPUU POJTHOTO Kpasl.

2. CooTtHOCHUT SIBIICHHS " COOBITHSA
HCTOPUYECKOTO IMPOIUIOr0  MOCPEIACTBOM
KPUTHYECKOTO  aHaium3a  ocoOeHHOCTen

HCTOPUYECKOTO Mpolecca C JIPEBHOCTH 10
HaIlIUX JTHEH.
3. Buaneer

TIpueMaMu ¢dunocodckroro

1. Demonstrates knowledge of theoretical
foundations and methodological approaches
in the study of Modern history of
Kazakhstan, philosophy, the main stages
and features of the historical process in the
territory of the native land.

2. Correlates phenomena and events of the
historical past through a critical analysis of
the features of the historical process from
antiquity to the present day.

3. Possesses techniques of philosophical
understanding of cause-and-effect
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KYOBLIBICTApBIHBIH cebern-caniapibIK
GaiianbicTapbiH (HUIIOCO(USUIBIK TYCIHYIIH
03 TEXHHKACHI.

4., Tyran XepHiH IOCTYpdl XOHE MOACHU
MypanapblH OLTy apKbUIBI TapUXHW OTKEHI1
FBUTBIMHA-(HIIOCOQMSUTBIK Tajlnay HeTi3iHae
Ka3ipri 3aMaHfbl mpoOiiemManapra BIKTHMal
HIeIiMaep YChIHAIBL

5.  TaOwraTThIH, Tapux TII€H MOICHHUETTIH
Oipereiiiirine KypMeT Ce3IMiH JaMbITyFa

HeTi3/eNreH, FBUIBIMH JYHHETaHbIM
npu3Machl  apKbUIBl  JaMyJAblH — Ka3ipri
3aMaHFbI Ka3aKCTaH/IbIK MOJICTIIHIH

EPeKIICITIKTEPIH  KOHE  MAaHBI3IBUIBIFBIH
Tangay; OHBIH Kayilci3miriHe >KayamTsl
KaTBIHAC.

6. MoneHunerapaibIk YHKaTBICYIBIH
QIIEYMETTIK KOHE JKEKe KYHIBUIBIKTAPEI,
PYXaHH MYpPaHBI KYPMETTEY CHAKTHI HETi3Ti
HICOJIOTHSUIBIK  YFBIMIAPBIH TOHKIPHOSTiK
QJIeyeTiH aHBIKTANIbI.

7. DTUKanblK IIennMaep Kadbuimay —YIIiH
Ka3aKCTaH/IbIK ColKeCTiK MeH
MATPUOTU3M/II KaJIBINTACTHIPYAaFbl MOJICHU
XKOHE JKeke Oarmapiapiarsl  TapUXH
OUTIMHIH peJTiH Heri3aeHIi.

8. Typumcrik  Om3HecTe  KOJAaHy  YIIiH
KEPTUTIKTI OIIKEJIePIiH ouTiMIepiH
I37eCTipyll JkoHe OKyHenmeyami  JKysere
achIpajbl; 9p TYPIl Ke3IepACH AepeKTepii
CANBICTBIPY, PEKPEALUSIIBIK )KOHE TYPUCTIK-
OKCKYPCHSUIBIK ~ Macenie  OoiiprHIma  Oip
HeMece OipHelle akmapaTThl )KHHAKTAY.

OCMBICJICHUS TPUYMHHO - CIIEICTBEHHBIX
CBs3el COOBITHH W SIBICHHU COIUAIBLHOTO
MHpa B HICOPUUYECKOMN PETPOCTIEKTUBE.

4. Tlpenmmaraer BO3MOYKHBIE pelieHus
COBpEMEHHBIX ~ Npo0leM Ha  OCHOBE
HAy9YHOTO W  (miocodckoro  aHammza
HCTOPUYECKOI0 MPOLUIOr0 IMOCPENCTBOM
3HAHUA O TPaJMLUUMOHHOM M KYJIbTYPHOM
HaCJIeIMU POAHOTO Kpasl.

5. AHanuzupyeT OCOOEHHOCTH M 3HaueHHe
COBPEMEHHOM  Ka3axXCTaHCKOM  MoOJenu
pasBUTHA, CKBO3b IPU3MYy  HAy4HOI'O
MHUPOBO33PEHHUsI, HAa OCHOBE BOCIHUTAHUSA
YyBCTB  yB&XEHUS K  YHHKAJbHOCTH
MPUPOJBI, UCTOPUU U KYJIBTYpPhl POIHOIO
Kpasi; OTBETCTBEHHOIO OTHOIIECHUS 32 €€
COXPaHHOCTb.

6. Ompenenser NPaKTHICCKUH  MOTCHIIHAT
KIIIOYEBBIX MMPOBO33PEHUECKUX MOHITHH
Kak LEeHHOCTEeN COLIMAJILHOTO u
JUYHOCTHOTO  OBITHSI  MEXKYJIbTYpPHOTO
nuanora, W OepexHOro OTHOUICHHs K
JTyXOBHOMY HAaCJIEITHIO.

7. OOGOCHOBBIBAET OCHOBOIIOJATAIONIYI0 POIb
HUCTOPUYECKOI'0 3HaHUA KYJIbTYPHBIX H
JMYHOCTHBIX OPUEHTHPOB B ()OPMUPOBAHHU

Ka3aXxCTaHCKOU UICHTUYIHOCTH u
MaTPUOTU3MA B LIEJSX NPUHATHUS STUYECKUX
peLIeHU.

8. OcymecTBisieT MOUCK M CHUCTEMaTH3alHIo
KpaeBeUeCKNX 3HAHWUH C LeNbIo ux
WCTIONIb30BaHUsI B TYPHUCTCKOM OW3HeEce;
COTIOCTABJIATH JAHHBIC Pa3HbIX HCTOYHUKOB,
TOTOBUTh CBOJHYIO HMH(MOpPMAIMIO IO TOU
WIM UHOM DPEKPEALlMOHHOM U TYpPUCTCKO-
9KCKYPCHOHHOM mpoodieme.

relationships of events and phenomena of
the social world in isorical retrospect.

4. Offers possible solutions to modern
problems based on scientific and
philosophical analysis of the historical past
through knowledge of the traditional and
cultural heritage of the native land.

5. Analyze the features and significance of the
modern Kazakh model of development,
through the prism of scientific worldview,
on the basis of education of feelings of
respect for the uniqueness of nature, history
and culture of the native land; responsible
attitude for its preservation.

6. Defines the practical potential of key
worldview concepts as values of social and
personal existence of intercultural dialogue,
and careful attitude to the spiritual heritage.

7. Substantiates the fundamental role of
historical knowledge of cultural and
personal orientations in the formation of
Kazakhstan's identity and patriotism in
order to make ethical decisions.

8. Search for and systematize local history
knowledge in order to use it in the tourism
business; compare data from different
sources, prepare summary information on a
particular recreational and tourist-excursion
problem.

[ToHHIH KbICKaIIa
cunatramacel / Kpatkoe

«Typu3M Tapuxsl» MOHIHIH IIOHI MEH OOBEKTiCi.
Apmamzar TapUXbl KOHE AJIFAIIKBI

IIpenmer u o6bexT aucrumuHbl «Vctopus Ty-
pusmay. VMctopusi dyenoBedecTsa M COLMAIBHO -

The subject and object of the discipline "History
of Tourism". The history of mankind and socio -

29




OIMMCAHUC TUCHHMITIINHBI /
Discipline Summary

YHBIMIACTBIPBIIFAH CanapiapiblH JJIeyMETTiK-
SKOHOMUKAIBIK cebentepi. Exxenri omempmeri
TypusM Tapuxbl. OpTa Facklpyiapia TypHU3MHIH
naiina 6oy Tapuxsl. XKaHa goyipaeri Typu3MHIH
KYpBUIYBl KOHE AaMybl. XX FachIpJarbl >KoHE

Ka3ipri  yakpITKa  JCHWiHT1  XaJbIKapajbIK
Typu3MHIH gamybl. Kammrammsm — nmoyipine
IeHiHri TypW3MHIH JaMy Tapuxsl. Peceit
UMIIEPHUSICHIHIAFbI TYPU3MHIH KaJbINTacy

tapuxsl (1777 - 1917). KCPO-na typusmHiH
namy Ttapuxsl (1917 - 1991). Kene nayipaeH
Oacrtam TOyeNCI3mIKTI MOWBIHAAayFa JAEHiHTI
Kazakcranmarbl TYpH3MHIH KalbINTacybl MeH
mamy Tapuxel  TMJI  engepiHmeri  koHe
Kazakcranmarsl TYpH3MHIH Ka3ipri KaFmgaubl
MeH Moacenenepi. Kasipri oneymerTik KyOBLIBIC

peTiHoe TYpPH3MHIH THIMAUITIH  apTTBIpY
xonpapel. TypusM HMHIYCTPHSCBIHBIH HETi3ri
YFBIMIapbl  JkoHe  osapaelH  Kasakcrau

PecrryOimkacs! yiriH MaHBI3HL.

HSKOHOMHYECKHE IPUYMHBI MEPBBIX OPraHU30-
BaHHBIX MyTemecTBUH. Mcropus BO3HUKHOBe-
HUA Typusma B JlpeBHem mupe. Mctopus Bo3-
HUKHOBeHHUs TypusMa B CpemHeBekoBbe. Crta-
HOBJICHHE M pa3BHUTHE Typu3Mma B HoBoe Bpems.
PazButne MexnynaponHoro TypuzMa B XX
Beke U 10 Hamero Bpemenu. Mctopus pa3Butus
TypH3Ma JI0 3TIOXH KamuTaianiMa. Mcropus cra-
HOBJIIEHUA Typu3sMa B Poccuiickoii umnepuun
(1777 - 1917 r.r.). UcTopust pa3BUTHS TypH3Ma B
CCCP (1917 - 1991 r.r.). Mctopus cTaHOBIIEHUS
U pa3BUTUA TypusMa B KasaxcraHe ¢ n1peBHOCTH
JI0 TpH3HaHUS He3aBUCHUMOCTH. CoBpeMeHHoe
COCTOSIHHE M TpoONeMBl pa3BUTHA Typu3Ma B
crpadax CHI' n Kazaxcrana. [lytu noBeiieHus
3¢ GEeKTUBHOCTH TypHU3Ma, KaK COBPEMEHHOTO
COLMANBHOTO siBICHHUA. OCHOBHBIE KOHIEIIINU
pasBUTHSI MHAYCTPUU TypHU3Ma M HMX 3HAYCHHE
st Pecryonikn Kazaxcras.

economic reasons for the first organized trips.
The history of tourism in the ancient world. The
history of the emergence of tourism in the
Middle Ages. The establishment and
development of tourism in the New Age. The
development of international tourism in the
twentieth century and to our time. The history of
the development of tourism before the era of
capitalism. The history of the formation of
tourism in the Russian Empire (1777 - 1917).
History of the development of tourism in the
USSR (1917 - 1991). The history of the
formation and development of tourism in
Kazakhstan from antiquity to the recognition of
independence. The current state and problems of
tourism development in the CIS countries and
Kazakhstan. Ways to increase the effectiveness
of tourism as a modern social phenomenon. The
basic concepts of the development of the
tourism industry and their importance for the
Republic of Kazakhstan.

Kypactoipyiusr / Pazpaborunk
/ Developer

Ocuenxo U.B. — Kazaxcman Pecnybnuxacoinviy
enbex ciyipeern mypusm HYCKaywblCol, aed
OKbLMYULbL
Kymexenosa Juoap Epcativinkbizvl — aza
OKbIMYUIbL, 2€02PAPUSL MALUCMPI

Ozuenko U.B. — 3acnyoicanvlii uHCMpyKmop
mypuzma Pecnyonuxu Kaszaxcman, cmapwuii
npenooagamens
JKymexenosa J[.E. — cmapwuti npenooagameny,
Mazucmp 2eozpaguu

Ogienko I.V.

— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer
Zhumekenova D.E.- senior lecturer, master of
Geography

[Ton arays / HaumeHnoBanue
nmuctuiuneel / Name of the
discipline

9KOJOI'UsJIbIK TYPU3M

IKOJOTNYECKHUN TYPU3M

ENVIRONMENTAL TOURISM

AKaJeMHKAIBIK KPEIUT CaHBI,
6akpitay Typi / Konmgectso
aKaJeMAYECKUX KPEIHUTOB,
¢dopma kouTpoIs / Number of
academic loans, form of
control

4 akaneMusIbIK KpenuT, emTaxad KT

4 akaeMHYECKHX KpeauToB, sk3aMeH KT

4 academic credits, exam CT

[IpepexBusutTep /
IIpepexBusuts! / Prerequisite

TypusMaeri KocimKepiik KbI3MET Herizaepi
XkoHe Oyxranrepiik ecem, TypucTik OW3HECTI
JKOCTIapyiay  JKoHe YHBIMAACTBIPY, TYypHCTIK

OCHOBBI TIPEAIPUHIMATEIIECKON EeSTeIbHOCTH
u OyxranTepckuil yuer B Typu3me, Ilnanupona-
HHE W OpraHu3alys TypHUCTCKoro 6musHeca, Pu-

Basics of business activity and accounting in
tourism, Planning and organization of tourist
business, Financial and economic activities of
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KOCIOPBIHAAP/IBIH
KBI3METI.

Kap KblI-IIapyarblIbIK

HaHCOBO-XO3AHCTBEHHAs IEATEIbHOCTh TYpPUCT-
CKUX MPEIPHSTHH.

tourist enterprises.

[MocTpexBusurrep /
[MocTpexBusutsl / Postrequisite

Typuctik OusHecTeri KepMe ic-lnapajiapsl,
Typuctik OusHecteri anumarws, JIUMIOMIBIK

JKYMBIC

BricTaBouHBIE MEPOMPUATHS B TYPUCTCKOM
Ou3Hece, AHMMAaNUs B TYPHCTCKOM OHW3HEcCe,
JumnomHas pabota

Exhibition events in the tourist business,
Animation in the tourist business, Diploma
thesis

OKy MakcaThl MEH MiHAETTEpi
/ YueOHas nenp u 3agaun /
Learning Goal and Objectives

KazakcraHma oKoHe mIeTeNge OSKOJOTHSIBIK
TYpU3MIi YHBIMIOACTHIPY JKOHE JKY3ere achlpy
Ke3iHJe TaOWFaTTHl MaiifagaHy MEH TaOWFaTTHI
KOpFayIbsl — OHTAilIaHABIpYMEH  OalJIaHBICTHI
MPaKTUKAIBIK MIHACTTEpIl IIelIyAe ipremi Ty-
PHCTHKATIBIK, 9KOJIOTHSIIBIK KIHE
reorpadusuIbIK  OUTIMIII  KOMIIETEHTTI KOJIAaHY
JKOJIJAPBI Typajibl TYCIHIKTEP/li KaJIBIITACTHIPY.
-KasakcTaHHBIH ~ OpTYpii  allMaKTapbIHIAFbI
OKOJOTHSUIBIK ~ TYPU3MHIH  T€PCHEKTHBAIBIK
OarpITTapblH, TAOWFATTHl MaiiaJlaHy HbBICAHBI
pertiaze SKOJIOTHSUTBIK TypU3Mi
YHBIMIACTBIPYIBIH 9KOJIOTHSIIBIK KIHE
TaOWFATTBl KOPFAy acCHeKTiEPiH, KOJIOTHSITBIK
Typu3sM oOBekTiNiepi peringe KazakcTaHHBIH
epeKIlie KOpFalaTblH TaOWFH ayMaKTapbIHBIH
TaOWUFHM KACHETTEPIH 3ePTTEY;

- DKOJIOTHSUIBIK TYPU3MIII YHBIMIACTBIPY KOHE
JKy3ere achelpy KesiHAe TreorpadusHbIH KOHE

DopMUpOBaHHE NPEICTABICHUS O IMYTAX KOMIIE-
TEHTHOTO TNpPHUMEHEHHA (YHIaMEHTAIBHBIX TY-
PHCTCKHX, 3KOJOTHYECKHX U Treorpaduieckux
3HaHWH B PEUICHUM NPAKTHUECKHX 3anad, CBS-
3aHHBIX C ONTHUMM3AIMEH TPUPOJONONB30BaAHUS
W OXpaHOH MPUPOJBI NMPH OPTaHU3alMU U OCY-
IIECTBJICHUH 3K0J0rHyeckoro Typusma B Kazax-
CTaHe U 3a pyOe:KoM.

- U3YYUTh NEPCHEKTHUBHbBIE HAPaBJICHUS KOJIO-
TMYECKOTO TypH3Ma B PAa3IMYHBIX pPErHOHaX
KazaxcTaHa, 3KOJOrMYecKHE M NPHUPOAOOXPAH-
HBIC AaCIEKThl OPraHHM3allMH 3KOJOTHYECKOTO
Typu3Ma Kak (OPMBI TPUPOAOIIOIB30BAHUS,
MPUPOJHBIE CBOMCTBA 0CO00 OXpaHAEMBIX MPH-
poxHbIX Tepputopuii Kazaxcrana xkak 0OBEKTOB
9KOJIOTMYECKOTO TypH3Ma;

- copmMHupoBaTh yYMEHHs TNPUMEHATH 3HAHUS
(hyHIaMEHTaJIBHBIX 3aKOHOB reorpaduu U KO-
JIOTHM TIpH OPTaHM3AIMH M OCYIIECTBICHHH

Formation of an idea about the ways of compe-
tent application of fundamental tourist,
environmental and geographical knowledge in
solving practical problems related to the
optimization of nature management and nature
protection in the  organization and
implementation of ecological tourism in
Kazakhstan and abroad.

- to study perspective directions of ecological
tourism in various regions of Kazakhstan,
ecological and nature protection aspects of the
organization of ecological tourism as a form of
nature management, natural properties of
specially protected natural territories of
Kazakhstan as objects of ecological tourism;

- develop the ability to apply knowledge of the
fundamental laws of geography and ecology in
the organization and implementation of eco-
tourism.

OKOJIOTHSIHBIH ~ Iprefi  3aH;apblH  OUIyZl | 9KOJOTHYECKOTO TypH3Ma.

KaJIBIIITACTHIPY.
OKBITYIBIH HOTHKEC / 1. Typuzmuai JIAMBITYIBIH memieketTik | 1.JlemoHcTpupyer 3Hamumsi Teopermdeckux oc- | 1.Demonstrates knowledge of the theoretical
PesynbraT 00y4eHus / pETTeyiHIH TEOpHUSUIBIK HETI3ZEPiH, TYypU3M | HOB rOCYJapCTBEHHOrO perynupoBanus passu- | foundations of state regulation of tourism

Learning outcome

OOMBIHIIA 3aHHAMAJIBIK, HOPMATHBTIK KyXXaTTap
Typajbl OUTIMEPIH KepceTei.

2.KoramabIK JKOJIOTHUSUTBIK yibIMIapMeH
BIHTBIMAKTacabl; ASKCKYPCHSUIBIK JKOHE Kasy
JKYPUIHIIJIEp  KOJIZapbl MeH  OarbITTapblH,

Oalikay amaHiapblH, aKNapaTTBIK MYHKTTEPIl
KYpy JoHE maijasaHy OOMBIHIIA YCBIHBICTap
eHrizeri.

3. Typusm
OoIDKaNIbI,

NHAOYCTPHUACBIHBIH
TYPHCTIK

JAMYBIH
KBI3METTIH

T Typu3Ma, 3aKOHOJAATCIbHBIX, HOPMAaTUBHBIX
JIOKYMEHTOB 110 TypU3MYy.

2.0cymecTBisieT B3aUMOJEicTBHE C  0Ole-
CTBEHHBIMH MPUPOAOOXPAHHBIMYM OpPTraHU3ALMsI-
MU; BHOCHUT MpPEII0XKEHUS IO CO3JaHUIO U
(yHKIIMOHMPOBAHMIO OSKCKYPCHOHHBIX M TYy-
PUCTCKHX TPON M MapuIpyTOB, O030PHBIX ILIO-
10K, THPOPMAITMOHHBIX MTyHKTOB.
3.IlporHo3upyeT pa3BUTHE TYPUCTCKOH HHIY-
CTpUH, ONpPEIENAeT NEPCIEKTHBHBIE HAIpPaBJle-

development, legislative and  regulatory
documents on tourism.
2.Cooperates  with  public  environmental

organizations; makes proposals for the creation
and functioning of excursion and tourist trails
and routes, observation platforms, information
points.

3.Predicts the development of the tourism
industry, determines promising areas of tourist
activity and forms the host strategy of the tourist
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MEepPCIEKTHBAIbl  OaFbITTapblH  AMKBIHIAH B
JKOHE TYPHCTIK KOCIMOPBIHHBIH 3KOHOMMKAJBIK
CTPATETUsICHIH KAJIBIIITACTHIPAbl; epCOHAIMEH
JKYMBIC JKacay oHICTepi MEH oIiCTepiHe,
TYpPHUCTIK WHAYCTPUSHBIH KOCIITOPBIH
KBI3METKEPIIEPiHiH camackl MEH JKYMBICBIHBIH
TUIMALTIITiH OaFranay omicTepiHe ne

4. Typni CHODPTTBIK >XOHE CHOPTTBIK eMec ic-
mrapanapsl YHBIMIACTEIPAIbI J)KOHE OTKi3eIi; ic-
mapanap OarapiamMachiH asipreiini,
MapKETHUHITIK 3epTTeyiep Kyprizei,
OTKI3IJIETIH ic-1apanap/abl Oaraaaiabl.
5.byxranaTtepiik ecem IEH CallblK CalyJIbIH
HETI3T1 KaruJauapblH, 91ICTEPIH jKoHE 9JicTepiH
KOJIIaHaJbl, €CETKe ally NPHHIMNTEPIH MXKoHE

CaJIbIK JIeKIIapalusiapbiH JAWBIHAAY bl
KOJIIaHaIbl.

6. Y IbIMHBIH (GenmimmIenepmin) KBI3METIH
OakpUTalABI, JETApTaMEHTTEPIiH  KbI3METiH

Oaranmaiiibl, KBI3METTEPIIiH CallachlH XaKCcapTy
CTpaTerusiChIH d3ipIaeiii.

7.KapXbUIBIK ~ JKOHE  PECYPCTBIK,  BIKTHMal
SKOHOMHMKAIIBIK, HMMHDKIIK KoHE Oacka Ja
JKSHUMIKTep MeEH TalObIcTapabl  Oaramayra
apHaIFraH JIaF IBIIapAbI KOJIJIaHaIbl;
KaThICYIIBUIAPEl  MEH KbI3METKepJepi  YIIiH
eHOeK Kayilci3[miri oHe CHOCKTI Kopray
CTaHIAPTTAPBIH;  JEMajbICKa  OaFbITTalFaH
TypU3M1 YHBIMIACTRIPY MPHHIUTITEPI.
8.CasixarTap MEH camnapJjap/sl
YUBIMIACTBIPAbl: aKMApaTThl JKAHANIBI JKOHE
KEPTITIKTI TapUXThl JKOHE JKaJIIIbL
reorpa@usUIbIK ~ aHBIKTAMAHBl  JTalbIHIANIBI;
HBICAHAP TONTAPhI; MaTEPUAIIBIK-TEX HUKAJIBIK
0azaHbl asKTalJpl; MeIUIMHAME KaMTaMachl3
eTy.

HHUSI TYpPHCTCKOH JAesATEeIbHOCTH M (opMHpyeT
XO3SIICTBEHHYIO CTPATErHI0 TYPUCTCKOTO Mpej-
NPUSATHS; BIAAEET IPUEMaMH ¥ MeToaMu pabo-
THI C IIEPCOHAIIOM, METOJAMH OLICHKH KadecTBa
U Pe3yJbTaTUBHOCTH TpyJa IEpCOHana Ipex-
NPUATHS TYPUCTCKON HHIYCTPHH.

4.0Opram3yeT W TPOBOIHUT pPa3IMIHBIE Macco-
BBIC MEPONPHATHS CIIOPTUBHOI'O M HECIIOPTHB-
HOTO XapakTepa; pa3padaThIBaeT NPOrpaMMy
MEpOIPUSTAH, MPOBOAUT MAapKETHHIOBBIE HC-
CJIC/IOBAaHUsI, JIa€T OLICHKY MPOBEICHHBIM MEpO-
TPUATHSM.

5.Mcnionb3yeT OCHOBHBIE MOJI0XKEHHS, METOIbI U
METOZOJIOTUH BEJICHUS ydeTa M HaJoroo0ioxe-
HHS, NPHUMEHSET NPHHLIMIBI OyXrajaTepcKoro
ydeTra U COCTABJICHHUS HAJIOTOBBIX JACKJIApalnii.
6.0OcyiecTBIsIET MOHHTOPUHT  JISSITEILHOCTH
opraHuzauu  (MoJpasJeNicHui),  MPOBOIUT
OLICHKY JeATEIBHOCTH TOApa3AeieHuil, BeIpada-
TBIBAET CTPATETHIO MMOBBIIICHNS KAYeCTBA YCIIYT.
7.IlpuMeHsieT HaBBIKK OLIGHKH 3aTpaT (hPUHAHCO-
BBIX U PECYPCHBIX, BO3MOXKHBIX 3KOHOMMHYE-
CKUX, UMH/DKEBBIX, U MHBIX BBITOJ M JIOXOOB;
HOPM TEXHHKH O€30I1aCHOCTH, THTHEHBI TPpya U
OT/bIXa YYaCTHHKOB M IEPCOHAJIA; MPUHIIMIIBI
OpraHM3aliy JIocyra TYPHUCTCKOH HarpaBieH-
HOCTH.

8.0praHmzyer MOXOABI M IYTEIIECTBUS: OCY-
IIecTBIsIeT cOOp MHPOPMAIMU U TIOATOTOBKY Kpa-
eBelvecKoil W oOrmereorpaMyecKoil CIpaBKH;
(hopMHpYeT TPYIIIbL; KOMIUIEKTYeT MaTepHaIbHO-
TEXHUUECKYIO 6a3y; MeAUIMHCKOE obecTieyeHue.

enterprise; owns techniques and methods of
working with staff, methods of assessing the
quality and performance of the personnel of the
tourism industry enterprise.

4.0rganizes and conducts various mass events
of a sporting and non-sporting nature; develops
a program of events, conducts marketing
research, and evaluates the measures taken.
5.Uses the main provisions, methods and
methodologies of accounting and taxation,
applies the principles of accounting and tax
returns.

6.Monitors the activities of the organization
(departments), evaluates the activities of
departments, and develops a strategy for
improving the quality of services.

7.Applies the skills of assessing the costs of
financial and resource, possible economic,
image, and other benefits and income; safety
standards, occupational health and recreation of
participants and staff; principles of leisure
tourism orientation.

8.0rganizes trips and trips: collects information
and prepares local history and General
geographical information; forms  groups;
completes the material and technical base;
medical support.

[ToHHIH KbICKaIIa
cunatramacel / Kpatkoe

OKONOTHUAIBIK TYypU3M - OJEMIIK TYPHCTIK
WHCTPHSIHBIH KApPKBIHABI JAMBII KEIe KaTKaH

OKOJOTUYECKUH TypuU3M - OJTHO M3 Hambo-
jee OypHO pa3BHBAIOLIMXCS HANPaBICHHH MH-

Ecotourism is one of the most rapidly
developing areas of the world tourism industry.
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OIMMCAHUC TUCHHMITIINHBI /
Discipline Summary

OarbITTapbIHBIH  Oipi. ©Ocipece, SKOJOTHSUIIBIK
TYpH3M YIIiH OypBIH NaiiianaHbuiFral Taburarra

JEMaNBICTBl  YWBIMAACTBIPY MEH  OTKI3YAiH
(¢opmanapplHa ~ KaparaHIa ~— pPEKpeanusuIbIK
ayMakTapIblH  pECypCcTapblH  HaWmamaHyna

MarbIHAJIBI, SKOJOTHSIIBIK KOHE SKOHOMHKAIBIK
TYPFBIIAH TEKCEPUIreH casicaT, olaplIbl YTHIM/IbI
naiilalaHy PeXHUMiH d3ipiiey MEH cakray ToH.
TypHCTIK KBI3METTIH OCBI OaFBITHIHBIH ©3€KTiJIIri

9KOJIOTUSITBIK TypHU3M PpeKpeanusuIbIK
ayMakTapAblH  OWOJOTHMSUIBIK  OPTYPIIUIriH
caKTayapl FaHa eMec, COHJAal-aKk TYPHCTIK
HUHIYCTPHUSIHBIH 031HIH TYPaKTBUIBIFBIH

KaMTaMachl3 eTyre OarbITTajFaH.
IloHAi OKy HOTIDKECIHIE CTYISHTTEpIiH alfaH

Oimimaepi MEH JTaF IBITaPHI TYPHUCTIK
KOCIMOPBIHAAPABIH ~ JKOJOTHSUIBIK — CasiCAThIH
a3ipiey  JKOHE  JKy3ere  achlpy, TypHU3M
HH]{yCTPHUSIChIHA SKOJIOTHSIIIBIK
TEXHOJIOTUSLIAP/IbI €HTi3y, TYPHUCTEPIiH
SKOJIOTUSJIBIK MiHE3-KYJIBIKTAPhI MEH

JYHUCTAHBIMBIH KAJIBINITACTBIPY YIIH KaXeT.
Byl moHHIH epekmielniri, OHJa pPeKpeanusIbK

ayMaKTapbIH, TYPHUCTIK KeIICHICPIiH,
KOHAKKAMIBUIBIK ~ CalaChIHIAFbl  JKCKEJICTeH
KOCIOPBIHAAPIBIH 9KOJIOTHSITBIK

Kayirci3airiMeH Typu3M MaKCaThIH/Ia TaOUFaTThI
naiianany/jaH albIHATEIH YKOHOMHKAITBIK Maiina
apachIHIaFBl TCHrepiM/Ii aHBIKTAY JKOHE CaKTay
YIIiH KaXETTI SKOJOTHSUIBIK, JKOHOMHKAIBIK
JKOHE 0ACKAPYIIBUIBIK OLTIMIEp yiiecei.

poBoii TypucTcKON MHAYycTpur. OcOOEHHO BaX-
HO, YTO JISl 9KOJIOTHYECKOrO TypU3Ma, B OTJIH-
YHe OT MCIOJIb30BABUINXCS paHee (OpPM OpTraHH-
3aliM ¥ MPOBEICHUS OTIbIXa Ha NPHUPOAE, Xa-
paKTepHa OCMBICICHHASA, HKOJIOTHUECKH U KO-
HOMHYECKH BBIBEPCHHAS MOJUTHKA B HCIIOJIB30-
BaHUU PECYPCOB PEKPEAIIMOHHBIX TEPPHUTOPHH,
pa3paboTka M COONIOZCHHE PEeXnUMa MX pamnmo-
HaJIbHOTO TPUPOJIONONB30BaHUs. AKTyaIbHOCTh
JTAHHOTO HAIIPaBICHUSA TYPUCTCKOH JesTelIbHO-
CTH 3aKJIIOYaeTcs B TOM, YTO 3KOJOTMYECKHH
TypHU3M NpHU3BaH 00ECIEUUTh HE TOJBKO COXpa-
HEHUE OHOJIOTUYECKOTO pPa3zHOOOpa3usi pekpea-
LUOHHBIX TEPPUTOPUH, HO U YCTOMYMBOCTH Ca-
MOH TYpHUCTCKON UHIYCTPHUHU.

3HaHMS W HABBIKH, MOJy4acMble CTyICHTaMH B
pe3ysbTaTe M3Y4eHHs IUCLIUIUIMHBI HEOOXOIH-
MBI Ul pa3pabOTKH M pealn3aly SKOJIOTHYe-
CKOH TIONUTUKH TYPHUCTCKUX MPEATIPUATHH,
BHEJIPEHHS SKOJIOTMYECKUX TEXHOJIOTHH B MHIY-
CTPHIO Typu3Ma, (POPMHUPOBAHHUS IKOJIOTUUECKO-
IO TIOBEACHHS W MHPOBO33PEHUS TYPHUCTOB.
Crneunduka IaHHOH NUCHUILIMHBI 00yCIIOBIEeHa
TeM, YTO B HEH COYETAITCs IKOJIOTHYECKHE,
HSKOHOMHYECKHE W YIpPaBICHYECKHE 3HAHUS,
HEOOXOAUMBIE JIJIsl ONPE/IeNIEHHs] U COOIOICHUS
GanaHca MEXAy SKOHOMHYECKOH BBITOJOH, IMO-
Jy4aeMOH OT HCIIOJIb30BaHMS NPUPOABI B LEIAX
TypH3Ma C 3KOJOTHYECKOH Oe30MacHOCTBIO pe-
KPEAllMOHHBIX TEPPUTOPHI, TYPUCTCKUX KOM-
IUIEKCOB, OT/EJIBHBIX NPEANpUsITHH cdepbl Toc-
TENPUUMCTBA.

It is especially important that ecotourism, in
contrast to the previously used forms of
organizing and conducting outdoor recreation, is
characterized by a meaningful, environmentally
and economically verified policy in the use of
resources of recreational areas, development and
compliance with the regime of their rational
nature management. The relevance of this area
of tourism activity is that ecotourism is designed
to ensure not only the preservation of the
biological diversity of recreational areas, but
also the sustainability of the tourism industry
itself.

The knowledge and skills obtained by students
as a result of studying the discipline are
necessary  for the  development and
implementation of environmental policy of
tourist  enterprises, the introduction of
environmental technologies in the tourism
industry, and the formation of environmental
behavior and Outlook of tourists. The specificity
of this discipline is due to the fact that it
combines  environmental, economic and
managerial knowledge necessary to determine
and maintain a balance between the economic
benefits derived from the use of nature for
tourism purposes with the environmental safety
of recreational areas, tourist complexes, and
individual hospitality enterprises.

Kypacteipymist / Paspaborunk | Manvwaxoea B.B. — aza oxeimywivl, mypusm | Marvwarkosa B.B. — cmapuiuil Malshakova V.V. — senior lecturer, master of
/ Developer mazucmipi npenoodasamens, Maucmp mypusma tourism

[Ton ataysr / HammeHnoBanune

nucruiuiabl / Name of the TYPU3M MEHEJIXKMEHTI MEHEJKMEHT TYPU3MA TOURISM MANAGEMENT

discipline

AKaZ[CMI/IKaJ'IBIK KpEAUT CaHbl,

5 akaneMusIbIK KpeauT, eMtuxan KT

5 akageMuuecKux KpeauToB, sk3ameH KT

5 academic credits, exam CT
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6akpitay Typi / Konmaecto
aKaJeMAYCCKUX KPCIHUTOB,
¢dopma kouTpoist / Number of
academic loans, form of
control

[pepexBusutTep /
[pepexBusuTs! / Prerequisite

Kypc cTyneHTTiH oHIIK TaWBIHIBIK TOHIEPiH
OKy OapBICHIHA alFaH OiliMaepiHe cyideHemi:
TYpHU3M HETI3Iepi; TYpU3M TapUXbL; TYPU3MHIH
OeJICeHl TYpiepiHiH TeXHUKACHl MCH
TaKTUKACHI.

Kypc onmpaercst Ha 3HaHUS TOTy9ICHHbIE
CTYZIEHTOM B IIPOLIECCE U3YICHUS JUCIUILINH
MPEMETHOHN ITOATOTOBKH: OCHOBBI TYPH3MOJIO-
THH; UCTOPUS TypU3Ma; TE€XHHKA M TaKTHKa
AKTHBHBIX BUJIOB TYpH3Ma.

The course is based on the knowledge gained by
the student in the course of studying the subject
subjects: the basics of tourism; history of
tourism; techniques and tactics of active types
of tourism.

IMocrpekBusutTep /
[MocTpexBusutsl / Postrequisite

Typu3M MapKeTHHT1; TypUCTIK OM3HECTI
KocrapJay *KoHe YHBIMIACTBIPY; TYPUCTIK
KbI3METTE TaMaKTaH/bIPYAbl YHBIMAACTHIPY

JKOHE CEPBUC MOJICHHETI; XaJIbIKapaJIbIK )KOHE
iIIKI TYPU3M MEHEDKMEHTI; event-MeHEeDKMCHT;

MapxkeTrHr Typu3Ma; INIaHHPOBaHNE U OPTaHu-

3aLusi TYPUCTCKOTO OM3Heca; opraHu3aliys u-
TaHUA U KyJIbTypa CEpBUCA B TYPUCTCKOM aes-
TEJIBHOCTH; MEHEIKMEHT MEKYHapOIHOTO U
BHYTPEHHET0 Typu3Ma; event- MeHePKMEHT;

Tourism marketing; planning and organization
of tourist business; catering and service culture
in tourism activities; management of
international and domestic tourism; event
management; personnel management of a tourist

TYPHCTIK KSCIIOPBIHHBIH NIEPCOHAIIBIH OacKapy. YIIPaBJICHUE IIEPCOHAIOM TYPUCTCKOTO MPEa- enterprise.
TIPUSITHS.
Oky MakcaTsl MeH MiHaeTTepi | bimimM  anymemiapga  OackapyAblH — 3aMaHayH CoopmupoBars y obyuatoriuxcsi cucrem- | To  form  students’ system, professional

/ YueOHas nenp u 3agaun /
Learning Goal and Objectives

NPUHIUNTEPiH, 9MicTepi MeH (YHKIHSIapBIH
3epAeNey Heri3iHAe TYpU3M  HMHIYCTPHUSCHI
yUBIMAapelH  O0acKapyIblH — OKyHeni, Kociou
OimimMiH, OUTIKTLIIK OUMIKTEpi MEH JaFIbUIapBIH
KaJIBIITaCThIPY:

- TypHu3MJi 6ackapy 9/1icTepi Typasbl;

- TYPHCTIK casixaT TypaJibl;

- Ka3ipri casxaTIbuIap/bIH KQXKETTUIIr Typaibl;
-Typu3mai  Oackapy  kyitecinme — OipiHmii
Jopexeni  pen  arkapaTblH  TYpPHCTEpHiH
MOJICHUETI MEH JKEKe KYHIIBUIBIKTAPbI TypaJibl;

- 0aCHIBIIBIK CTHIII TypalIbl;

- TYPHUCTIK KoCINOpBIHJAFBl EHOEKTI Oackapy
ypaicrepi Typaibl.

- MCHE/DKMEHT TEOpHUACHl OOWBIHIIA OiLTiMII

MEHTepYy;
- MCHC}I)KMGH’ITiH Y BIMIBIK-KaTCTOPUAIIBIK
anmnaparbiH OKY;

- 6iim ATyIIbUIapBI MEHEJKMEHT
KYpaJJapbIMeH  TaHBICTBIPY, OCBI  OUTIMII

Hble, TMpo(ecCHOHaNIbHbIE 3HAHUS, KBalu(uka-

LOUOHHBIE YMEHUS U HaBBIKM YIPABJICHUS Opra-

HU3AIUSIMUA HMHIYCTPUUM Typu3Ma Ha OCHOBE

U3y4YEeHHs] COBPEMEHHBIX NIPUHIUIIOB, METOJIOB U

(hyHKIMIA yrpaBIeHUS:

— 0 MeTojax yIpaBJIeHUS TyPU3MOM;

— 0 MOTHMBax TypHUCTCKHX ITyTEIIECTBUH;

— 0 TOTPeOHOCTAX COBPEMEHHBIX ITyTelle-
CTBEHHUKOB;

— 0 KyIbTYp€ H JINYHOCTHBIX I[EHHOCTAX TY-
PHUCTOB, UTPAIOIINX MEPBOCTEIICHHYIO POJIb
B CHCTEME YIPaBJICHUS TYPU3MOM;

— 0 CTWJIE PYKOBOJCTBA;

— 0 Ipoleccax yNpaBlIeHHs TPyAOM B Ty-
PHUCTCKOM MPEAIPUSITHH.

—  OBJIQICHUE 3HAHUSIMH 110 TEOPHHM MEHEIK-
MEHTa;

— HW3yYeHHE  MOHATHHHO-KaTeTOPHAIHLHOTO
amnmapara MeHEDKMEHTa;

— O3HaKOMJICHHE OOYyYaloMmMXCA C HHCTpPY-

knowledge, qualification skills and management
skills of organizations of the tourism industry
based on the study of modern principles,
methods and functions of management:

- on the methods of tourism management;

- about the motives of tourist travel,

- about the needs of modern travelers;

- about the culture and personal values of
tourists who play a primary role in the tourism
management system;

- about leadership style;

- about the processes of labor management in
the tourist enterprise.

- the acquisition of knowledge in management
theory;

- study of the conceptual and categorical
apparatus of management;

- to familiarize students with the management
tools through the use of this knowledge in
practice;
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MpaKTHKaJa KOJIaHy apKbUIbI;
- TYPHUCTIK MHAYCTPUSHBIH MOJIETI Typajibl TYTac
TYCIHIK KaJbINTacTelpy, Oackapy amicrepi MeH
(hyHKOHATAPHL,

- Oackapy mIemrimMiepiH KaObUigay MakcaThIHIA
MEHEDKMEHT JKOHE OHBI IPAKTUKAJIBIK KBI3METTE
naiianany Typaibl KeH TYCIHIK aiy.

MEHTaMHU MEHEKMEHTa, IIyTeM HCIIOJIb30-
BaHUS 3THX 3HAHUN HA MIPAKTUKE;

— (¢opMHpOBaHHE LEIOCTHOTO IpeiCTaBle-

HUS O MOJENH TYPHCTKOH WHAYCTpUH,
(GYHKIMM ¥ BIaJCHHE METOAAMH YIpaBlie-
HUS;
MOTyYCHHE IIHPOKOTO IPEICTABICHHUS O
MCHEI)KMEHTE M €ro HCIIOJIb30BAaHHH B
MPAaKTHYECKOW JESTENBHOCTH C  IIEIBIO
MPUHATHS YIIPaBIEHYECKUX PEIICHUH.

- forming a holistic view of the tourism industry
model,  functions, and knowledge of
management methods;
getting a broad understanding of management
and its use in practice for the purpose of making
management decisions.

OKBITYIbIH HOTHIKEC] /
PesynbraT 00y4enust /
Learning outcome

1. Typusmmi JIaMBITYbIH MEMIIEKETTIK
pEeTTEeYiHIH TEOPHWSUIBIK HETI3JEepiH, Typu3M
OoifbIHIIIA 3aHHAMAIIBIK, HOPMATHUBTIK KYXKaTTap
TypaJibl OUTIMICPIH KOPCETEIi.

2. KoraMJblK DKOJOTHSUIBIK — YHBIMIapMeH
BIHTBIMAKTaCa/bl; IKCKYPCHUSUIBIK JKOHE JKasy
JKYPTIHIIJIEp JKONMAAaphl MEH OaFBITTaphIH,
Oaiikay amaHIapblH, aKNapaTThIK ITyHKTTEpPA
KYpy KoHE maiijanaHy OOMBIHIIA YCHIHBICTAp
EHTI3€e.

3. Typusm HWHIYCTPUSICBIHBIH JlaMybIH
GopKai e, TYPHCTIK KbI3METTiH
MEPCTIEKTHBAIBI  OAFBITTAphIH  ANKBIHIANIBI

JKOHE TYPHCTIK KOCIOPBIHHBIH JKOHOMHKAJIBIK
CTPATEerusIChIH KAJIBIIITACTHIPAIbl; EPCOHAIMEH
JKYMBIC —JKacay oJicTepi MeH aicrepiHe,
TYPHCTIK WHJYyCTPUSIHBIH KSCINIOPBIH
KBI3METKEpJICPiHIH camachl MEH >KYMBICBIHBIH
TUIMJLIITIH OaFranay oIicTepiHe ue

4. Typni CHOPTTBHIK J>KOHE CIIOPTTHIK €Mec ic-
mapanap/sl YHeIMAACTEIpaIbl XKIHE OTKi3el; ic-
niapanap OarapyiamMachlH a3ipreiiai,
MapKETHHTTiK 3epTreyiep Kyprizeni,
OTKIi31IeTiH ic-apanapas! Oaramaibl.

5. byxraarepiik ecenm TMeH CcaiblK CalTyablH
HETI3Ti KaFuJaIapslH, SHICTEPiH JKOHE diCTepiH
KOJJIaHabl, €CeNKe ajly MPHHIHITEPIH KOHE
CaIIbIK JeKJIapanysuIapblH JAWBIHAAY IbI

1.JleMoHCTpUPYET  3HaHHMA  TEOPETHUYECKUX
OCHOB  TOCYJapCTBEHHOTO  pETyIHUpOBAaHUA
pa3BUTHA TypHu3Ma, 3aKOHOJaTeIbHBIX,
HOPMATHBHBIX JIOKYMEHTOB IO TypH3MY.
2.0cymiecTBisieT B3aMMOJIeHCTBHE c
00IIIeCTBCHHBIMH MIPUPOIOOXPAHHBIMHU
OpraHu3alUsIMU; BHOCUT MPEIJIOKEHHUS 10
CO3JJaHHIO u (hYHKIIMOHHPOBAHUIO
9KCKYpPCUOHHBIX M  TYPUCTCKMX TpOol U
MapIuipyTOB, 0030pHBIX IJIOUIAa/10K,
WHPOPMALIMOHHBIX TYHKTOB.

3.IIporuosupyer pasBuTHE TYPUCTCKOM
HHAYCTPHH, onpenenser HEepPCIEKTHBHBIC
HaNpaBlEeHUS TYPUCTCKOM IEATENbHOCTH U
thopmupyer XO3SICTBEHHYIO CTpaTerHio
TYPUCTCKOTO HPEANPHUITHS; BIAACET MpHUEeMaMU
U MeToJaMH paboThl ¢ MEepPCOHAJIOM, METOIAMHU
OLICHKM KauecTBa U pPe3yIbTaTUBHOCTH Tpyna

HnepcoHana HOPEAIpUSTUS TypUCTCKOHN
WH]TyCTPHH.

4.0OpranusyeT ¥ TPOBOIUT  pas3lIMuHbIC
MacCcOBbl€  MEpPONPUATHUS  CHOPTUBHOTO U
HECIIOPTUBHOTO  XapakTepa; pas3palaTbIBaeT
poTpamMmy MEpOTIPUSTHH, MIPOBOJUT

MapKETUHIOBbIE MCCIENOBAHUSA, HAET OLEHKY
IIPOBEJICHHBIM MEPOIIPUATHSIM.

5.Mcnonp3yeT OCHOBHBIE ITOJIOKEHHSI, METOIBI 1
METOJOJIOTHH BEJICHHUS ydera "

1.Demonstrates knowledge of the theoretical
foundations of state regulation of tourism
development, legislative and  regulatory
documents on tourism.

2.Carries out interaction  with  public
environmental organizations; makes proposals
for the creation and operation of excursion and
tourist trails and routes, observation platforms,
information points.

3. Predicts the development of the tourism
industry, determines promising areas of tourist
activity and forms the economic strategy of the
tourist enterprise; owns techniques and methods
of working with staff, methods of assessing the
quality and performance of personnel in the
tourism industry.

4.0rganizes and conducts various mass events
of a sporting and non-sporting nature; develops
a program of events, conducts marketing
research, and evaluates the events held.

5. Uses the main provisions, methods and
methodologies of accounting and taxation,
applies the principles of accounting and tax
returns.

6. Monitors the activities of the organization
(departments), evaluates the activities of
departments, and develops a strategy for
improving the quality of services.
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KOJIaHabl.
6. ¥ AbIMHBIH (GemiMmIenep i) KBbI3METIH
OakpUTAWIBI, JCTIAPTAMCHTTEPIIH  KbI3METiH

Oarayaiiibl, KBI3METTEPIiH CalachlH XaKCapTy
CTpPATETHUSCHIH d31pIIehyi.

7. KapKbpUIBIK JKOHE PECYPCTBIK, BIKTHMAI
SKOHOMHKAJBIK, HMHIKIIK JKoHE Oacka [1a
JKCHUTMIKTep MeH TalOpIcTapnbl — Oaramayra
apHaJFaH Ja¥ IbLIAP B KOJIIaHA/IBI;
KaTBICYIIBUIAPEl MEH KbI3METKepJepi  YIIiH
eHOeK KayilCi3/liri JkoHe eHOEKTI Kopray
CTaH/JApTTapbIH;  JEeMalbiCKa  OarbITTallFaH
TYpHU3MJ1 YHBIMIACTBIPY NPUHIUITEDI.
8.Casxarrap MEH camapiapsl
yHBIMIacThIpagbl: aKnapaTThl JKUHAMIBI JKOHE
JKEePTUTIKTI TaPUXTHI JKOHE PENNI
reorpadusNIBIK  aHBIKTAMaHbBl  JaiibIHAAIIbL;
HBICAaHJAP TONTApPhl; MAaTEPHAIBIK-TEXHUKAIIBIK
0a3aHbl asKTalabpl; MEIUIMHAMEH KaMTaMachl3
ery.

HaJIOTOOOJIOKEHUsI,  MPUMEHSET
Oyxrajarepckoro  ydera U
HaJIOTOBBIX JCKJIapaLvi.

6. OcymecTBisieT MOHHTOPHHT JIESTEIbHOCTH
opraHm3anyu  (TOApa3JeNeHuil), POBOIUT
OLICHKY JeATEeITbHOCTH NoApa3ieIeHHH,
BBIpabaThIBacT CTPATETHI0 HOBBILICHUS
KayecTBa yCIyT.

7.IlpuMeHsieT  HaBBIKM ~ OLIGHKH  3aTpar
(DUHAHCOBBIX M  PECYPCHBIX,  BO3MOIKHBIX
O9KOHOMUYCCKHX, UMHJ’)KCBbIX, U HHBIX BbII'OJ U
JIOXO/IOB; HOPM  TEXHUKH  O€30MacHOCTH,
TMTUCHbBl Tpyda W OTAbIXa YYaCTHHUKOB U
NepCcoHaja; MNPUHOUIIBI OpraHu3alu O0CyTra
TYPUCTCKOI HalPaBICHHOCTH.

8.0praHmsyer  MmOXOmBl M IYTCLICCTBUS:
OCyIIECTBIIET COOp MHPOPMAIMHU U TIOATOTOBKY
KpaeBea4ecKon " obmereorpaduyueckoi
CHIPaBKH; (OPMHUPYET TPYIIbI; KOMIUIEKTYET
MaTepHaIbHO-TEXHUUECKYIO 0a3y; MEIHIIMHCKOS
obecrieueHue.

MIPUHIUIIBI
COCTaBJICHHUA

7. Applies the skills of assessing the costs of
financial and resource, possible economic,
image, and other benefits and income; safety
standards, occupational health and recreation of
participants and staff; principles of leisure
tourism.

8. Organizes trips and trips: collects information
and prepares local history and General
geographical information; forms  groups;
completes the material and technical base;
medical support.

[ToHHIH KbICKaIIa
cunarramacel / Kpatkoe
OIIMCAaHUEC NUCIIMUITJIMHBI /
Discipline Summary

Typuamai  OackapyIblH  Herisri  Ke3eHuepi.
Typuctik KelleH 0ackapy OOBEKTICI peTiHIe.
XKyite, yitbiM Typauisl >xainmbl TyciHik. Typusmai
Oackapy >kyHeci MeH KypbUIbIMBL. backapy
(hyHKIMACBIHBIH TaOUFaThI MEH e3apa
Oaiinanpicbl. Typucrik eHIMAI Kypy YIUiH
TYPUCTIK ~ HMHAYCTpUSAa JKOCIapiay  IKoHE
YHBIMIACTBIPY (GyHKIMSIIApHI. Backapy
onictepl. MeHeKepAiH TYJIFachl, KyIIl »XoHE
6eneni. KemoOacmbuIbIK CTHIIBJIEPIHIH TYCIHITi
MeH cunaTTamaiapbl. BackapymbuibIk
mIenriMaepaiH MasMyHsl MeH Typiaepi. Typusm
CaJIaCBIHAAFBl TepCOHANIBl Oackapy. Ickepiik
KapbIM-KaTbIHAC HeTi3zepi. Typusmueri
0acKapylIbUIBIK JKYMBICTBIH ~Ma3MYHBl Me€H
epekmrenikrepi. JKamkan MeH cTpeccTi 6ackapy.

OCHOBHBIE 3Tallbl Pa3BUTUS MEHEIKMEHTA TY-
pusMa. TypHCTCKHIT KOMITTIEKC Kak 0ObEKT
ynpanenusi. OO1Iue moHSITHSI CUCTEMBI, Opra-
HU3aIMs Kak cucreMa. CucreMa u CTpyKTypa
ynpasieHus Typu3MoM. CyIIHOCTb B B3aUMO-
cBA3b (QyHKIMN MeHepKMeHTa. OyHKIMH TU1a-
HUPOBAHUS U OpraHU3allui B UHAYCTPHHU TY-
pHU3Ma 0 CO3AaHUI0 TYPUCTCKOTO MPOIYKTA.
Metozas! MeHeA)KMEHTA. JIMUHOCTD, BIACTh U
aBTOpUTET MeHemkepa. [loHsaTue u xapakTepu-
CTHKa cTuield pykoBojcTBa. ConepikaHue U BU-
JIbl YIIPABJIEHYECKUX PELIEHUN. YIIpaBlIeHUE
MIEPCOHAIIOM B HHAYCTPHUH Typu3Ma. OCHOBBI
nenoBoro obmenus. CoaepxaHue U 0COOESHHO-
CTH YIIPABJIIEHYECKOT'O TPYyla B TypU3Me. YIIpaB-
JIeHne KOH(DIUKTAMH U CTPECCaMH.

OCHOBHBIE 3Talbl Pa3BUTHS MEHEIKMEHTA TY-
pusma. TypuCTCKUI KOMITIEKC KaK OOBEKT
ynpaBneHus. O01ue MOHATHS CUCTEMBI, Opra-
HHU3aIMsg Kak cucrema. Cucrema U CTpyKTypa
ynpaBieHus Typu3MoM. CyIIHOCTb B B3aUMO-
cBs3b QyHKUIMI MeHeKMeHTa. DyHKIMK TU1a-
HUPOBAHMS U OPraHU3allUU B UHAYCTPUH TY-
pHU3Ma 10 CO3JAHUI0 TYPUCTCKOTO NPOIYKTA.
Metons! MeHeIKkMeHTa. JIMUHOCTD, BIACTh U
aBTOpUTET MeHemkepa. [lonsaTue u xapakrepu-
cTHUKa cTuied pykoBojcTBa. ConepkaHue u
BU/Ibl YIIPABICHUYECKUX PEIIEHUN. YIIpaBiieHUE
MIEPCOHAIOM B HHAYCTPHUH Typu3Ma. OCHOBBI
nenoBoro obmenus. CopepxaHue U 0COOCHHO-
CTH yTIPABJIEHYECKOTO TPY/AA B TypHU3ME.
YnpasieHne KOHQIUKTaMHU B CTPECCaMH.
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Kypactoipyiusr / Pazpaborunk
/ Developer

Ozuenxo H.A. — nedazocuka euliblmoapulibiy
Kanouoamol, 0eHe WbIHLIKMbIPY CNOPM HCIHE
MypusM meopuscsvl MeH NPpakmuKacsl
Kageopacvinbly Meyeepyulici, KayblMOACKaH
npogeccop
Kymexernosa Jfudap Epcaiivinkbizel — a2a
OKbIMYWbL, 2e02paghus mazucmpi

Ocuenxo H.A. — kanouoam nedazocuieckux
Hayk, 3asedyrouas Kageopoi meopuu u
NPAKMUKY PU3ULECKOT KYAbIYPbl CROPMA U
mMyp3ma, accoyuupo8antbvlii npogeccop

Kymexenosa JI.E. — cmapwuii npenooasameny,
mazucmp 2eozpaguu

Ogienko N.A. — candidate of pedagogical
Sciences, head of the Department of theory and
practice of physical culture sports and tourism,

associate Professor

Zhumekenova D.E.- senior lecturer, master of
Geography

4 cemectp / 4 cemectp / 4 semester

[Ton araysl / HaumeHnoBaHue
nucummuinael / Name of the
discipline

TYPU3MHIH BEJICEHAI TYPJIEPIHAEI'T
IC-ITAPAJIAPJIbI YUBIMJACTBIPY

OPTAHU3BAIIUASI MEPOITPUSITUI B
AKTHUBHBIX BUJJAX TYPU3MA

ORGANIZATION OF EVENTS IN
ACTIVE TOURISM

AKaZieMUKaJIbIK KPETUT CaHbl,
6akputay Typi / KommgaectBo
aKaJIeMHIECKUX KPEIUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 aKaZeMHUsIIBIK KpeauT, eMTuxad AE

5 aKaZeMUYeCKUX KpeauToB, sk3ameH KO

5 academic credits, exam CE

IpepexBusurrep /
IMpepexsusutel / Prerequisite

Typmsmonorust Herizaepi; TypHCTIK KbI3MET
Kayincizairinig Herizaepi \ CasxaT Kayincisiri;
TypuamHiH OenceH i TYpiepiHiH TeXHUKACHI
MeH TakTuKachl; CIOPTTHIK )KOPBIKTap MEH
casixaTTap/ibl YHbIMIACTHIPY

OcHOBHI Typu3MOooTuu; OCHOBBI 0€30MACHOCTH
TYpHUCTCKO# nestenpHocTH\ BesonacHocTh mmy-
TemecTBUi; TexHMKa W TaKTHKAa aKTUBHBIX BU-
0B Typu3ma; OpraHuzaius CIIOPTUBHBIX MOXO-
JI0OB Y ITyTEeIIECTBUHN

Basics of tourismology; Basics of safety of tour-
ism activities \ Travel safety; Technique and
tactics of active types of tourism; Organization
of sports trips and travel

IMocTpexBuzurtep /
IMocTpexBU3HTHI /
Postrequisite

Typucrik 6uzHecTe OesceHal Typaapbl
yiBIMIacThIpY; OUTiM Oepy canachbiHia TYPHUCTIK
KBI3METTI YHBIMIACTHIPY; Oencen i OarpITTapIa
TypHCTiK TonThl 6ackapy / Typusmaeri
HYCKaMaJbIK NaibiHAbIK; Typu3MHig OerceH i
JKQHE DKCTPEMaIbl TYpJIepi.

OpFaHI/I?)aHI/IfI AKTUBHBIX TYpOB B TYPHUCTCKOM
6msHece; OpraHuzanus TYPUCTCKON JesTeIbHO-
ctd B cdepe oOpa3oBaHHs; YTpaBlIeHUE TYy-
PHCTKOM TPYIIIOH Ha aKTUBHBIX MapuIpyTax\
WucTpyKTOpCcKast MOATOTOBKA B Typu3Me; AK-
THUBHBIE M 9KCTPEMAIIbHBIE BUBI TYPHU3Ma.

Organization of active tours in the tourism busi-
ness; Organization of tourist activities in the
field of education; Tourist group management
on active routes \
Instructor training in tourism; Active and ex-
treme types of tourism.

OKy MakcaThl MCH MiHAETTEp1
/ YyebHas uensb u 3amaun /
Learning Goal and Objectives

Crnopr TypusMiHAe OyKapajblK ic-Inapajiapibl
YHBIMIACTBIPY IBIH TEOPHSUITBIK KOHE
NPAKTHKAJbIK HETi3JepiH, OJaplblH  JKaJIIbl
KiKkTenyiH 0epy; TypucTik KbI3METTI Xocmapiay
KOHE YHBIMIACTHIPY NPUHIMIITEPI TypajIsl OiITy.

JlaTb TeopeTHuecKue U MPAKTHYECKHE OCHOBBI
OpraHU3al[i¥d MAacCOBBIX MEPOIpPHUATUH B cHOp-
TUBHOM TYpHU3Me, MX OOIIyI0 KIacCH(UKAIHIO;
JaTb 3HAHUS O MPHUHLUMNAX IUIAHUPOBAHUS U
OPTaHU3AINH TYPUCTCKUX MEPOIPHUSITHH.

To give theoretical and practical bases of the
organization of mass actions in sports tourism,
their general classification; give knowledge
about the principles of planning and organizing
tourist activities.

OKBITYIbIH HOTHXeEC /
PesynbTar 00yueHus /

1. CnopTThIK TypHu3MIe OYKapasbIK ic-
nrapanap/ sl YUbIMIACTHIPY/IBIH TEOPHSIIBIK,

1. 3HaeT TeopeTHUeCKHE W MPAKTHYECKHE OC-
HOBBI OPTaHM3AIMH MAacCOBBIX MEpPOIpPHs-

1. Knows the theoretical and practical princi-
ples of organizing mass events in sports
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Learning outcome

JKOHE MMPaKTUKAJIBIK HEri3/IepiH, HKaIlbl
KIKTey i Oleii: ayKpIMbl OOWBIHIIA;
Joperxeci OOMBIHINA; JKapbIC TUCTAHIIUSICHI
mIeHOepiHAe CHIHBIITap OOMBIHIIA, TYPUCTIK
KBI3METTI YHBIMIACTHIPYIAFhEl aTaNFaH ic-
mrapanapIsIH pedti.

. Typuctix cner neH Typuan YHsIMIacTeIpy

YKOHE OTKI3Y 9/IiCTEMECiH MCHI'CpIeH.

. Kocbvima 6iiM 6epy KypeUTBIMAapBIHAA

y#ipMenep MEeH CeKLUsIIapAbIH )KYMBICBIH
YHBIMIACTBIPY MPUHIMOTEPIH IPaKTHKAAA
KOJIJaHabl.

. OKyuibuIap MEH MepcoHaIABIH Kayilci3aik

TEXHHUKACKI, EHOEK TMrueHackl MEH
JIeMaJIbICKl HOpMaJapbIH Oiemi.

. Jlemaireic nareprepinge, Janarbik

Jarepbiepae, MoJICHU-CIIOPTTHIK JKOHE
CIOPTTHIK-CAYBIKTBIPY OPTANBIKTAPBIHIA
TYpPHUCTIK-6JIKETaHy OaFBITHIHAAFBI 00C
YaKBITTHl YHBIMIACTBIPY IPUHLHUIITEPIH;
TYPHCTIK TONTAP/Ibl, CIIOPTTHIK
KOMaH/1anap/ibl, TYPUCTIK KepMeliep MeH
(becTuBabaep/l )KUHAKTAY TPUHLUIITEPIH
iCKe achIpapl.

. AykpIM OOHBIHINA ic-TITapanap >KOCHapblH

capaJiai/ipl (KaThICYIIbIIAP CaHbl, OTKIZY
Y3aKTBIFbI, ayMaKThl KAMTY XaHe T.0.).

. ANIMaKTBIH TaOUFHU-KIUMATTBIK

CUIIaTTaMallapbIH; MayCBIMIBIK;
9KOJIOTHSITBIK, KAYITCI3/IK )KOHE MEKEH/IEY
OpTachlHa aHTPOIIOTEH/TIK KBICHIM
npoOieManapbiH eCKepe/Ii.

. Keneprinepai kayirnci3 eHcepei, Janajblk

JKaFqannapaa ic-mapaiap eTKizy meHOepiHae
TEXHUKAJIBIK TOCIIIEP/Ii, OMBYAaIIBIK
JKYMBICTap/Ibl OpbIHAANABI. bOC yaKpIT
CUTIATBIHJAFbI iC-TIapaap bl
YHBIMIACTBIPAIBI XKOHE OTKIZEI.

TUI B CIIOPTUBHOM TypHu3Me, o0Imeil kiac-
cudukanuu: mo macimrtady; 1Mo paHry; Io
KJlaccaM B paMKax JUCTAHIUH COPEBHOBa-
HUH, pOJib TaHHBIX MEPOIPUITUNA B OPTaHHU-
3aLUH TYPUCTCKOH AEATEIBHOCTH.

Bnageer mMeTonukoil opraHuzaluu U IMpo-
BE/ICHUS TYPUCTCKUX CIETOB U TypHas.
[TpumeHsieT HA MpPaKTHKE NMPHHIMIBI Opra-
HU3aOUK PabOTBI KPY)KKOB W CEKIUH B
CTPYKTYpax JAOMOJHUTEIbHOrO o0bpa3oBa-
HHUA.

3HaeT HOPMbI TCXHUKU OE30MaCHOCTHU, TH-
TMCHblI Tpyda M OTAbIXa MHIKOJbHUKOB M
HepcoHaa.

Peanu3yeT NpUHIMIIEI OpPraHU3alMu I0CYTa
TYPHUCTCKO-KPacBEUECKON  HaNpaBJICHHO-
CTH B JIarepsix OTIbIXa, MOJEBBIX Jarepsx,
KyJIbTYpPHO-CIIOPTUBHBIX M  CIIOPTHBHO-
O3/I0POBUTENBHBIX  LEHTPAX; HPUHIHUIIBI
KOMIUIEKTOBAHHS TYPHCTCKHX TPYIII, CIIOP-
TUBHBIX KOMaHJ, TYPHUCTCKUX BBICTABOK H
(hectuBanei.

JuddepeHunpyer miaHsl MEpONPHATHIA O
MacmTaly  (KOJIMYECTBY  YYaCTHHKOB,

JUTUTEJIEHOCTH IIPOBEACHUS, OXBaTy
TEPPUTOPUH H T.1I.).
YunTeiBaeT MPUPOTHO-KIIMMaTHIECKHE

XapaKTEepUCTHKH PETHOHA; CE30HHOCTH;
po0JIEMBbI HKOJIOTHUECKOI 0€3011acHOCTH U
AQHTPONIOTEHHOTO  JaBJIEHHS Ha  Cpeny
oOuTaHus.

be3zonacHo mpeosoneBaeT  MPENsSTCTBUS,
BBITMIOJIHEHSET  TEXHWYECKHE  IPHUEMHI,
OmByauHbIe pabOTHI B paMKax IIPOBEACHUS
MEPONPHUSATHA B  TOJEBBIX  YCIOBHSX.
OpraHu30BBIBAET W TPOBOIWT MEPOIIPHS-
THS TOCYTOBOT'O XapakTepa.

tourism, the general classification: in scale;
by rank; according to classes within the
framework of the distance of competitions,
the role of these events in the organization
of tourist activities.

Owns the methodology of organizing and
conducting tourist meetings and tours.
Applies in practice the principles of organiz-
ing the work of circles and sections in the
structures of further education.

Knows the safety standards, occupational
health and leisure of schoolchildren and
staff.

Implements the principles of organizing
leisure activities of tourist and regional stud-
ies in recreation camps, field camps, cultur-
al, sports and sports centers; principles of
recruitment of tourist groups, sports teams,
tourism exhibitions and festivals.
Differentiates action plans by scale (number
of participants, duration of the event, cover-
age of the territory, etc.).

Takes into account the climatic characteris-
tics of the region; seasonality; environmen-
tal safety and human pressure on the habitat.
Safely overcomes obstacles, performs tech-
nical techniques, bivouac work in the
framework of activities in the field. Organ-
izes and conducts leisure activities.

38




IToHHIH KBICKAIIA
cunarramacel / Kpatkoe
OIIMCAHUE JUCIUATLINHEI /
Discipline Summary

Typusmai  JTaMBITYIBIH — YHBIMIACTBIPYIIBUIBIK
HETi3]epi. Kaszakcran PecmyOnukaceiHia
CIIOPTTHIK, TypHU3M/Ii JIAMBITYIBIH

OarmapramManbIK-HOPMATHUBTIK Herizmepi. [miki
JKOHE XaJBIKapajblK TYpH3MCTi OyKapaibIK
TYPUCTIK-CIIOPTTHIK ~ ic-Tapaiap,  OJapAbIH
MakcaTTapsl ~ MEH  MiHAETTepi, epekie
epeKIIeINiKTePi. CIopTTHIK Typmsmueri
JKapeICTapIbIH JKiKTenyi. bencenmi Typusmze
OyKapasbIK ic-mapanapiasl ©TKi3y Kayilci3IiriH
KamTamachi3 ety. KpICKbI Typiiepi oyappIH iliKi
JKOHE  XaJIbIKapaliblK TypU3Mjeri OyKapajbIK
TYPHUCTIK ic-LIapajap KYpbUIBIMBIHAAFBI pOJIi
MEH MaHBI3bI. Kermrenni JKOHE
MaMaHAAHIBIPBUIFaH TYPHCTIK ic-IapaiapabIH
MaKcaTTapbl, MiHACTTEPl, ePEKIIETIKTEPI.

OpraHu3alMOHHbIE OCHOBBI Pa3BUTHS TypH3Ma.
[TporpaMMHO-HOpPMaTHUBHBIE OCHOBBI Pa3BUTHUS
CropTHBHOro TypusMa B Pecny6Onuke Kazax-
cTaH. MaccoBbIe TypHCTCKO-CIIOPTHUBHBIE MEpO-
NPUATHS BO BHYTPCHHEM H MEXIYHApOIHOM
TypusMe, HX LelIH M 33Jadd, OTIMYMTEIbHBIC
ocobernHocTH. Kimaccudukanus copeBHOBaHUHN B
criopTuBHOM Typm3Me. OOecnedeHune Oesomnac-
HOCTH TPOBEICHHUS MACCOBBIX MEPOINPHUATHH B
AKTUBHOM TYpH3ME. 3uMHHe BUABI UX DPOJIb U
3HAaUYCHHUC B CTPYKTYPE MACCOBBIX TYPHUCTCKUX
MEpPOIPUATUH BO BHYTPEHHEM U MEXKIyHAPO-
HOM TypusMme. llenm, 3amauu, OTIMYMTENIbHBIE
0COOCHHOCTH KOMIUIEKCHBIX M CIELUATU3HPO-
BaHHbBIX TYPUCTCKUX MEPONPHATHH.

The organizational basis for the development of
tourism. Program and regulatory framework for
the development of sports tourism in the Repub-
lic of Kazakhstan. Mass tourism and sports ac-
tivities in domestic and international tourism,
their goals and objectives, distinctive features.
Classification of competitions in sports tourism.
Ensuring the safety of mass events in active
tourism. Winter species their role and im-
portance in the structure of mass tourism activi-
ties in domestic and international tourism.
Goals, objectives, distinctive features of com-
plex and specialized tourist activities.

Kypacteipymrst / PazpaboTank
/ Developer

Ozuenxo H.A. — nedazocuka evlnvblmoapwitbiy
KAHOUOamwl, OeHe WbIHbIKMbIPY CHOP HCIHE
MYPU3M MeOPUACH. MeH NPAKMUKACHL
KagpeopacviHbly Meyeepyulici, KayblMOACKaH
npogeccop

Ocuenxo H.A. — kanouoam nedazocuyecxkux
Hayx, 3aeedyrowas Kagpeopoii meopuu u
NPAKMUKY PUULECKOTL KYIbIYPbl CROPMA U
Myp3ma, accoyuuposanubvlii npogeccop

Ogienko N.A. — candidate of pedagogical
Sciences, head of the Department of theory and
practice of physical culture sports and tourism,

associate Professor

[Ton arays / HaumeHnoBaHue
nucummuineel / Name of the
discipline

CIIOPTTBIK TYPU3MEI'T KOITIIIJIIK
IC-IITAPAJIAP

MACCOBBIE MEPOITPUATHUS B
CIIOPTUBHOM TYPU3ME

MASS EVENTS IN SPORTS TOURISM

AKaZeMUKaJIBIK KPEIUT CaHbl,
6akputay Typi / KonuyectBo
AKaICMHUYICCKUX KPEANUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akaZeMUsUTBIK KpeauT, eMTuxad AE

5 aKaJeMUYEeCKUX KpeauToB, sk3aMeH KO

5 academic credits, exam CE

IMpepexBusurrep /
IMpepexBusutsl / Prerequisite

Typusmonorust Herizzuepi; TypucTik KpI3MeT
Kayincizairinig Herizaepi \ CasxaT Kayincisiri;
TypuamHiH OenceH i TypiepiHiH TEXHUKAChI
MeH TakTHKachl; CIIOPTTHIK )KOPBIKTap MEH
casixaTTap/ibl YHbIMIACTHIPY

OcHOBBI Typu3MOIoTuH; OCHOBBI 0€30MACHOCTH
TYpHUCTCKO# jestenpHocTH\ BesonacHocTh Mmy-
TeulecTBUil; TeXHUKa U TaKTUKA aKTUBHBIX BHU-
JI0B Typu3Mma; OpraHuzanusi CIOPTUBHBIX MOXO-
JIOB U ITyTEIIECTBUH.

Basics of tourismology; Basics of safety of
tourism activities \ Travel safety; Technique and
tactics of active types of tourism; Organization
of sports trips and travels.

IoctpexsusurTep /
IMocTpekBU3HTHI /

TypucTtik OusHecTe OEICEeH 1 TypJiapabl
yiBIMIAcTBIpY; bisliM Oepy canmachlHIa TYPHUCTIK

Oprasmu3anusi aKTUBHBIX TYPOB B TYPHCTCKOM
o6usHece; Opranu3anus TypPUCTCKON JeSITeIbHO-

Organization of active tours in the tourism busi-
ness; Organization of tourist activities in the
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Postrequisite

KBI3METTI YHBIMIACTHIPY; OeJiceH 1 OarpITTapAa
TypHCTIK TonThl Oackapy / Typusmpaeri
HYCKaMaJbIK TaibIHAbIK; Typu3MHiH OenceHi
JKOHE IKCTPEMAaJIIBI TypIIepi.

cti B chepe oOpasoBaHus; YMpaBlICHHE TY-
PHCTKOM TPYyMITON Ha aKTUBHBIX MapIpyTax\
WHCTpyKTOpCKasi MOArOTOBKA B Typu3Me; AK-
THBHBIC U DKCTPEMAJIbHbBIE BHIBI TYPU3MA.

field of education; Tourist group management
on active routes \

Instructor training in tourism; Active and ex-
treme types of tourism.

OKy MakcaThl MEH MiHAETTEpi
/ YueOHas nenp u 3agaun /
Learning Goal and Objectives

Crynenrrepai allIBIK aJaHmapaa JKOHE
CTaloHapiapaa OyKapaiblK CIOPTTHIK IKOHE
CIIOPTTBHIK €MeC ic-Iapanapibl YibIMIacThIpyFa
JKOHE OTKI3yre yHpery.

HayduTh CTyIEHTOB OpraHM30BBIBATH M NPOBO-
JUTh MAacCOBBIE MEPONPHATHS CIOPTUBHOTO MU
HECIIOPTUBHOTO XapakKTepa Ha OTKPBITHIX IUIO-
IIaJKaX U B YCIOBHSIX CTallMOHApa.

To teach students to organize and conduct mass
sports and non-sports events in open areas and in
a hospital.

OKBITYIBIH HOTHXKeCH /
Pesynbrar oOyueHws /
Learning outcome

1.  CHOpTTHIK )XoHE CHOPT EMEC CHITATTaFbl
TYpITi OYKapambIK ic-Tmapaixapab
YUBIMAACTBIPYABI )KOHE OTKI3y i Oinemi.

2.  lc-mapanap OarnapiiaMachId d3ipierl,
MapKEeTHHITIK 3epTTeyJIep Kyprise anaisbl.

3. TypOuzHec xaHa OarbITTapbIHBIH
MepCIeKTHBAIAPbIH Oaraaiibl.

4.  Ic yuiH xapamabl KbI3METKepJIep/l TaHar
aIIFaH AYpbIC, SpilTeC-MEHEKepIIepMEH
e3apa ic-KMMBLI XKacail ajaisbl.

5. Kocibu ecy MakcaTbIHIa KOCAIKEI CIIOPT
TypJiepi (aNbuHI3M, KY3Fa epMeIey,
Oarmapiay oHe T.0.) OOMBIHIIA CIIOPTTHIK
paspsiaTapabl ajaajpbl.

6. MapupyTTapIsiH KypACIiIiK CAHATHIH
JKOHE OJIApABIH TYPJIIK SPTYPIILUIIriH
apTThIpaIbL.

7.  OTki3lureH ic-mapanapra oObeKTHBTI Oara
oepei.

8.  Ic-mapanap/pl yHbIMIACTBIPY KOHE OTKI3Y
Ke3iHze Oerze yibIMIapablH pecypcTapblH
OellimMJiey TaFapuIapblH MEHTEPIeH.

1.

YMeeT opraHn30OBBIBaTH M IPOBOAUTH Pas-
JMYHBIE MAacCOBBIC MEPOIPHITHS CIOPTHB-
HOTO ¥ HECLIOPTHBHOTO XapakTepa.

YMeeT paspabaTbiBaTh NpPOrpaMMy Mepo-
OPUATUM, IPOBOAUTH MAPKETUHIOBBbIE HC-
CIIeZIOBaHUSL.

OHeHI/IBaeT MCPCICKTUBBI HOBLIX HaIlpaB-
neHuit TypOu3Heca.

Hemecoobpa3Ho moadupaeT MPUTOIHBIX IS
nena pabOTHUKOB, yMEET B3aMMOJCHCTBO-
BaTh C KOJJIETaMH-MEHEKEPAMH.

C mensto mpoeCCHOHATBHOTO POCTa MOTY-
YaeT CIOPTHBHBIC Pa3psibl IO COMYTCTBY-
IONIMM BHJAM CIOpTa (abIHHU3M, CKao-
Jla3aHue, OPUEHTUPOBAHUE U T.11.).
IToBbImaeT KaTeropuio CIOXKHOCTH MapIi-
PYTOB U HX BHIOBOE pa3HOOOpasue.

JlaeT OOBEKTHBHYIO OLIEHKY MNPOBEJCHHBIM
MEPOTPUATHSM.

Brnaneer HaBblkamMu ajanrtaiyu  pecypcoB
CTOPOHHMX OpraHM3alUil Npu OpraHU3aLuU
Y IPOBEIECHUH MEPOTIPUSITHI.

1. Able to organize and conduct various mass
events of a sporting and non-sporting nature.

2. Able to develop a program of events, con-
duct marketing research.

3. Evaluates the prospects of new directions of
the tourist industry.

4. 1t is advisable to select suitable employees
for the business, able to interact with fellow
managers.

5. For the purpose of professional growth, he
receives sports categories in related sports
(mountaineering, climbing, orienteering,
etc.).

6. Increases the category of complexity of
routes and their species diversity.

7. Provides an objective assessment of the
activities undertaken.

8. He has the skills to adapt the resources of
third-party organizations in organizing and
conducting events.

ITonHIH KBICKAIIA
cunarramackl / Kpatkoe
ONMCAaHKEe JUCIUILTAHBI /
Discipline Summary

Crnoptrelk TypusM. Typrepi oHe HBICAHBI
OoibIHIIA KIKTEY: IKOPBIKTAp, TPEKHHITED,
KapbIcTap, (ecTUBalbIap, KepMesep, CIeTTep.
CnoprreIk Typusmpaeri, CIOPTTHIK, CayBIKTHIPY,
ONBIH-CAybIK CHUIATBIHAAFbl MaMJbl IIapasap.
TakpIpbINTHIK Typuaz yHbeIMAacTelpy. Mekren
OKYyLIbUIAPBIMEH:  Jaja, CaHaT, JeMaJbIC
KYHZAEpiH YibpIMaacTeipy. TypuCTiK y#ipmenep,

CnopruBHbli TypusMm. Knaccudukanus mo Bu-
JlaM U 110 opMe: TOXObl, TPEKUHI'H, COPEBHO-
BaHMs, (pecTHBaNM, BBICTaBKH, CIleThl. Maco-
BbIE MEpONPHUATUS B CHOPTUBHOM TYpPHU3ME,
CIOPTHBHOTO, O03JI0POBUTENIBHOIO, pa3BieKa-
TeNBHOTO Xapakrepa. OpraHu3anus TeMaTude-
ckux Typuan. OpraHu3amus IIOXOIOB CO
IIKOJIbHUKAMH: CTENEHHBIX, KaTETOPUIHBIX,

Sport tourism. Classification by type and
form: hiking, trainings, rallies, competitions,
festivals, exhibitions, rallies. Masovye events in
sports tourism, sports, health, entertainment.
Organization of thematic tours. Organization of
hikes with schoolchildren: sedate, category,
weekend. Work of tourist circles, sections, incl.
in the structure of educational institutions,
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CeKIMsUIap, COHBIH imiHme OutiM  Oepy
MeKeMenepi, ayna, CIIOpT KIIyOTapsl
KYPBUIBIMBIHAAFBI  JKYMBICTap. CrnopTThIK
Typu3M  Typiepi  OoWBIHIIA  KapBICTap.
Kemenni typucrik ciet. CnopTteik Typusmueri
tdectuBanpmap, KoHKypctap. CemuHapmap,
MacTep-KilaccTap, KepHeKi ce3 ceilneynep.

Apanac CriopT ®oHe KbI3MET Typiepi OOUBIHIIA
OyKkapasblK  ic-mmapamapisl  YHBIMIACTBIPY:
JKapTacka epmeney, padTuHr, Oarmapiay, 6api
OHJIEpIHIH CIETTepi; SKOJOTHSUIBIK aKIusap.
Xasrel  jarepbiep;  gemaibic  Oasanapbl;
CaHATOpUIlNIep; CHOPTTHIK-OMBIH-CAYBIK JKOHE
CIIOPTTBIK-CayBIKTBIPY KeleHaepi
OarapnamMacelHAAFbl  CIIOPTTBIK  TYPHUCTIK
CHUIATTaFrel  ic-Tmapajap.  bykapamelk  ic-
Iapanap/ by, KOFaM/IBIK YHBIMIapAbIH
Kayincizniria kamramaceiz ery, MKK, KCC,
Typusm denepanysiapbIHBIH KYMBICHL.

BBIXO/IHOTO JHs. PaboTa TypUCTCKUX KPYIKKOB,
CEeKIUii, B T.4. B CTPYKType 00pa3oBaTeIbHBIX
YUpEeXKICHUH, TBOPOBBIX, CIIOPTUBHBIX KIIyOOB.
CopeBHOBaHUS [0 BUIAM CIIOPTHBHOTO TYpPH3-
Ma.  KommuekcHble Typuctckue cierbl. De-
CTHBa/IM, KOHKYPCHl B CHOPTUBHOM TYypH3ME.
CeMuHapBl, MacTEp-KIAcChl, IIOKa3aTeIIbHbBIC
BBICTYIUICHHSI. OpraHu3anusi MacCOBBIX MEpO-
NPUATHH TI0 CMEXXHBIM BHIAM CIIOpTa M Aes-
TENILHOCTHU: CKajloya3aHue, paTUHT, OPUCHTH-
poBaHuUe, cIeThl OapAOBCKOM MECHH; IKOJIOTH-
YecKHe aKIud. MeponpHusaTus CIOPTHBHOTO
TYPUCTCKOTO XapakTepa B NporpamMme JETHUX
Jarepeii; 6a3 oTAbIXa; CAHATOPHUEB; CIIOPTUBHO-
pa3BIlIeKaTENbHBIX " CIOPTHBHO-
03/I0pOBUTENBHBIX KOMIUIEKCOB. Obecredenue
6€3011acHOCTH MacCOBBIX MEPONPHUITHH, 0O1IIe-
CTBeHHBIX opraHm3anmii, padora MKK, KCC,
depepanuii Typuzma.

courtyard, sports clubs. Types of sport tourism.
Complex tourist meetings. Festivals, competi-
tions in sports tourism. Seminars, master classes,
demonstration performances. Organization of
massive activities in related sports and activities:
rock climbing, rafting, orienteering, rallies of
bardic songs; environmental actions. Activities
of a sporting nature in the summer camp pro-
gram; recreation centers; sanatoria; sports-
entertaining and sports and recreation complex-
es. Ensuring the safety of mass events, public
organizations, the work of the IWC, KCC, the
Federation of Tourism.

Kypacteipymrsr / PazpaboTank
/ Developer

Ozuenxo H.A. — nedazoeuka evliblmoapbltbiy
KAHOUOamwl, OeHe WbIHbIKMbIPY CHOPI HCIHE
Mypu3mM meopuscsl MeH NPpakmuKdacel
Kagheopacvinvly Meyeepywici, KayblMOacKaH

Ozuenxo H.A. — kanouoam nedazocuyeckux
Hayk, 3aeedyrowas Kkageopoii meopuu u
NPAKMUKY QU3ULECKOll KYIbmypbl CHOPMA U
myp3ma, accoyuuposanHulil npogeccop

Ogienko N.A. — candidate of pedagogical
Sciences, head of the Department of theory and
practice of physical culture sports and tourism,

associate Professor

npogeccop
H;;‘ fnany;:) Eﬁgﬁ‘g%‘;ﬁze TYPU3MJEIT 3EPTTEY OCHOBBI HCCJIEJOBATEJIbCKOM FUNDAMENTALS OF RESEARCH IN
e KBI3METIHIH HETI3EPI JTEATEJBHOCTH B TYPU3ME TOURISM

discipline

AKaZeMUKaJIbIK KPSIUT CaHbl,
Oaxpinay Typi / KonmmyaectBo
aKaJeMu9ec-KuX KPeIuToB,
dopma xoutpossi / Number of
academic loans, form of
control

5 akaeMUsIIBIK KpeauT, eMTuxan AE

5 akaieMU9IecKuX KpeJauToB, dk3amMeH KD

5 academic credits, exam OE

IMpepexBusurrep /
IMpepexsusutsl / Prerequisite

Typusmonorus Herizaepi.

TypusmuiH OesiceHIl TYpJepiHiH TEXHUKAChI
MEH TaKTHUKAChI.

Typu3m MEHEIKMEHT.
AKnapaTThIK-KOMMYHHUKALSUIBIK

OCHOBBI TyPU3MOJIOTHH.

TexHUKa U TAKTHKA aKTUBHBIX BUIOB TYPH3MA.
MeHeKMEHT Typu3Ma.
WNudpopMannoHHO-KOMMYHHUKAIIMOHHBIE TEXHO-
JIOTUU (Ha aHTIUHCKOM SI3BIKE).

Fundamentals of Tourismology.

Techniques and Tactics of Active Tourism
Tourism Management

Information and Communication Technologies
(in English)
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TEXHOJIOTHUsIap (aFbUILIBIH TUTIHIE).

[MocTpexBusurtep /
IMocTpexBU3UTHI /
Postrequisite

Typuzm MapKeTHHT1/ KoHakkaiIbLIbIK
WHYCTPHACHIHBIH MapKETHHT.
Typuctix OusHecTi JKocmapiay KOHE
yiteimaacteipy/ Typusm HHIYCTpHUACHIHIAFBI
OWM3HEC-TIPOLIECTI MOJIEIILY.

Typucrik KBI3METTET1 VHHOBAIUSIIBIK
TEXHOJIOTHsLIIap / KoHakXaiIbIIbIK

WHIYCTPHUSACHIHIAFHI )KOOAIBIK KBI3MET.

XanbIKapanbIK JKOHE 1IIKi TypU3M
TyporepedTHHri/  XaJIbIKapaibIK JKOHE 1IIKi
TYPHU3M MEHE/KMEHTI.

MapketuHr TypuzMa/ MapKeTHHI HHAYCTPHUU
TOCTENPUUMCTBA.

[TnanupoBaHne W OpraHu3alys TYPUCTCKOTO
ousHeca\ MojenupoBanne Ou3Hec-TIporecca B
WHIYCTPHH TYpU3Ma;

VIHHOBallMOHHBIE TEXHOJOTMU B TYPHUCTCKOU
nestenbHocTU\[IpoekTHasT NeATeIbHOCTh B HH-
JyCTPHH TOCTETIPHUMCTBA;

TyponepeHTHHT MEXIyHAapOIHOTO W BHYTPEH-
Hero TypusMa/ MeHeDKMEHT MEXIyHApOIHOTO
M BHYTPEHHETO TypH3Ma.

Tourism Marketing / Marketing Hospitality
Industry.
Planning and Organization of Tourist Business/
Modeling of Business Processes in Industry
Tourism.

Innovative Technologies in Tourism Activities/
Project Activities in the Hospitality Industry

Turopereyting International and Domestic
Tourism/ Management of International and
Domestic Tourism

OKy MakcaTbl MEH MiHIeTTepi
/ YueOHas nenb u 3a1auu /
Learning Goal and Objectives

Kacibu miHzerTepni opbslHIAy Ke3iHAE FBUIBIMU
HETI3eIreH menrMaep Kaobuaay MyMKIHIINH
KaMTaMachl3 €Ty YIIIH CTYACHTTepAl FBhUIBIMU
OUMTIMHIH  JKaimbl  3aHABUIBIKTaPBIMEH  KOHE

TEHJCHIMSUIAPBIMEH, TYPU3M  CallaChIHIAFbI
3epTTey omicTepiHiH Typiepi MeH
CHIATTAMAJAPBIMEH  TAHBICTHIPY. [MonHiH
MiHZCTTEPI:

- FBUIBIMU OMJIAay bl KAJIBIITACTHIPY,

- FBUIBIMH OUTIMHIH  OJiCHaMachl Typasbl

OiiM/ep KUBIHTBIFBIH ATy
- QJIEYMETTIK-MOJIEHH KbI3MET IEeH TYpPH3MHIH

3HAKOMCTBO CTYJEHTOB C OOLIMMH 3aKOHOMED-
HOCTSIMU M TEHJCHIMSIMH Hay4yHOTO IO3HaHUS,
BUJIAMH U OCOOCHHOCTSIMH METOJOB HAY4YHBIX
HCCIIe0BaHNi B cdepe TypusmMa Juisi obecrede-
HUS ~ BO3MOXKHOCTH  TPHHSATHS ~ HAy4HO-
00OCHOBaHHBIX pEIICHWH TPH BBIIOIHECHUH
npodeccHOHANBHBIX 3a/ad. 3a/1aun  TUCIIUTIIH-
HBI:

- (opMHpOBaHHE HAYYHOTO criocoba MEIILIe-
HHUS,

NpHOOpEeTeHHEe KOMIIEKCa 3HAHUH O METOJ0-
JIOTHH HAYYHOTO MO3HAHMUSA,

Acquaintance of students with the general laws
and trends of scientific knowledge, types and
characteristics of research methods in the field
of tourism to ensure the possibility of making
scientifically based decisions when performing
professional tasks. Objectives of the discipline:

- the formation of a scientific way of thinking,

- the acquisition of a complex of knowledge
about the methodology of scientific knowledge,

- studying the basics of planning and organizing
scientific work in relevant areas of socio-cultural
service and tourism,

THICTI  canmajapblHAa FBUIBIMH  JKYMBICTBI | - M3YYCHHE OCHOB IUIAHHPOBAHWs W opraHm3a- | - activization of students' creativity in the search

JKOCTapjiay MeH YHBIMIACTBIPYIBIH HEri3AepiH MM Hay4yHOW paboTel mo akrtyansHbM | for innovative solutions in the field of tourism

OKBIII Oi1y; HaNpaBJeHUsIM COLUAIBHO-KYIbTYpHOTO cep- | based on the use of modern scientific methods.

- Kas3ipri FBUIBIMH QIICTEPMAl KOJIAHy HETri3iHiae BHCa U TYpU3Ma,

TYpHU3M canachlHIaFbI WHHOBALMSUIBIK | - QKTUBH3AIMs TBOPYECTBA CTYACHTOB B MOMC-

memimMaepaIi izaeyne CTYIICHTTEP/iH Ke HEOpAMHAPHBIX peleHuii B cepe TypusMa

IIBIFAPMALIBUIBIFBIH YKAHJAHABIPY. Ha  OCHOBE HCIIOJB30BAaHHS  COBPEMEHHBIX

HAYYHBIX METOIOB.

OKBITYbIH HOTHXKEC] / 1 - rtypusm OoifblHIIa FBUIBIMH 3epTTey | 1- nmemoHcTpupyeT  3HaHMs Teopermueckux | 1- demonstrates knowledge of the theoretical
PesynbraT 00y4enus / ONICTEPiHIH  TEOPHSUIBIK HETI3Zepi Typajibl | OCHOB METOMOB HayuHoro wucciemosanusi mo | foundations of methods of scientific research on

Learning outcome

OimiMaepin, 63 O€TiHIIe KOPHITHIHIBI Kacal 01y
KOHE  KaNIbpllaMa TYKBIPBIM Jkacail  Oimy;
JIEPEKKO37Iep MEH oIcOMeTTep Il TaHaay, AYPHIC

TypU3My, YMEHHS CaMOCTOSITEIBHO JeiaTh
BBIBOABI M OOOOIIEHMS; CIIOCOOHOCTh MOIOH-
paTh HCTOYHUKU M JUTEPATYPY, IMPABHILHO UX

tourism, the ability to independently draw
conclusions and generalizations; the ability to
select sources and literature, quote them
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JIOWEKCO3 KeNTipy MYMKIHJITT;
2 - 3epTTey OAICTEepiHiH OYpbIC KOJNIAHBLIYBIH
JKY3ere achlpajpbl, aKmapaTThl KHWHAY, CaKTay,

OHJCY JKOHE Taljay oIicTepiHe, TYpPHUCTIK
KBI3METTE KOJIIaHbLIATHIH aKIMapaTThIK-
JmicTeMeIik KaMTaMachI3 eTyre ue;

HOTIDKEIIEPIi IYPBIC TYCIHAIpEi;

3- TYpHCTIK HHAYCTPUSIHBIH TaMYBIH OOJDKaIIbL,
TYPUCTIK  KBI3METTIH HOTIDKEIEPiH, HaphIK
KOHBIOHKTYpachl MEH KbI3MET TYpJIepiH Ooinkait
anael;

4 - TYpPHUCTIK KbI3METTi, TYPHUCTIK KBI3METTEP
HApBIFBIH TAJJAy JXOHE Oaranay oficiH Oimeri,
TYTBIHYIIBIJIAPFA KBIBMETTEPAl YCHIHY IKOHE

YCBIHY  Ke3iHge Oaramay  JaFIbUIApbIH
KOJIIaHaIbl;
5 - TypHCTIK KbI3METTE€ KOJJIAHBUIATHIH

aKMapaTThIK JKOHE 9oJiCTeMEeNiK KaMTaMachl3
eTylliH ueci; MaTepHalgapAbl eHAey, Talaay
JKOHE KYpBUIBIMIAy OoifpiHIIA ©3 OeTiHIe
KYMBIC xKacay JlaFIbLIaphl, FBUIBIMH
TEPMHHOJIOTHSIHB  KOJIIaHa  OTBIPBIN,  ©3
OMJIapbIH KEeTKi3e Oly JAaFabuIapsbl;

6 - TypuCTIK KbI3MET HOMEHKJIATYPachlH
FBUIBIMH HETI37e jxko0ayay oMiCTepiHe, OJiap.ibl
HapbIKTa KBUDKBITY MEH JKY3ere achipy
omicTepiHe, TYPHCTIK  KBI3METTIH  JIYpBIC
CTpaTerusIChIH Kacayra He;

7 - MoceseHI aHBIKTall anajabl, OHBI WIEHIY
JKONJApBhIH  YChIHA  ajajgsl,  3epTTENITeH
MaTrepualibl ChIHHM TYPFBIIAH Oarajaii aasl;

8 - ©3 KYMBICHIHBIH HOTHIKEJIEPIH KOFaMJIbIK
KOpFayJlbl YWBIMIACTBIpaJbl, cayaTThl CeHJeH
anajibl, ©3 XYMBICHIHBIH HOTH)KEJIEPIH KbICKAIa
’KOHE HAKThl aiita anajpl, ©3 CO3iHAe apHaibl
TEPMHUHAEP/II KOJIJJaHA/IbI

LUTUPOBATD;
2- OCYIIECTBISIET TIPaBHJIBHOE IPHMEHEHHUE
METOJIOB HCCJIEJOBaHUs, BIAJEET METOJaMHU
cbopa, xpaHeHHs, 00padOTKH W aHAIW3a WH-
dhopmarmy, WHPOPMAIHOHHO-METOIIMIECKOTO
oOecrieueHns, MPUMEHIEMBIMH B TYPHCTCKOH
JEATEIILHOCTH; TPAMOTHO MHTEPIPETUPYET T10-
JydeHHBIE Pe3yIbTaThI;

3- NPOTHO3UpPYET  pa3BUTHE  TYPHCTCKOMH
WUHIYCTPHH, CIIOCOOCH NPOTHO3MPOBATh pe-
3yJIbTaThl TYPUCTCKOW JAEATEIHHOCTH, KOHB-
IOHKTYPY PBIHKOB U HOMEHKJIATYPY YCIYT;

4- yMeeT aHaJIM3UpOBAaTh M OLICHHMBATh TY-
PHCTCKYIO JIeSITeIbHOCTD, PHIHKA TYPUCTCKUX
YCIIyT, IPUMEHSET HaBBIKA OIEHKH B IIPOJIBH-
JKEHUH U JIOBEICHUH YCIIYT 10 IOTpeOuTENeH;
5- Bmageer WHGOPMAIIMOHHO-METOMIECKAM
obecrieueHreM, HPUMEHSIEMBIM B TYpPHCTCKOH
JIeITEIIbHOCTH; HAaBBIKAMH CaMOCTOSTEIBHON
paboTHI ¢ MaTepHataMu 1o UX 00paboTKe, aHa-
U3y ¥ CTPYKTYPUPOBAaHHIO, HaBbIKAMM JIMTE-
PaTYpHOTO U3JIOXKEHHS MBICIICH C HCIIOIb30Ba-
HHEM Hay4YHOH TEPMHUHOJIOTUH;

6- BiajeeT MeToJaMH IPOCKTUPOBAaHHS HO-
MEHKJIATypbl TYPUCTCKUX YCIYr Ha Hay4dHOI
OCHOBE, METOIaMH HX MPOJBIKEHUSI M peau-
3aI[MM Ha PBIHKE, pa3paboTKH 0OOCHOBAHHOM
CTpaTeruy TypUCTCKOH A€ TeIbHOCTH;

7- crocoOeH BBISIBUTH MPOOJIEMY, MTPEATI0XKUTD
CIOCOOBI €€ pa3pelIeHHs, yMeeT KPUTHYECKH
OLICHMBATh U3y4YEHHBII MaTepHal,

8- opraHmsyer myOIMYHYIO 3aLIUTY pe3yJibTa-
TOB CBOEH pPabOTHl, TPaMOTHO CTPOWUT pEYb,
croco0eH KpaTKO M HAarJIiAHO H3JIOXKHUTh pe-
3yJIbTaThl PabOThl, HCMONb3YET MPU BBICTYII-
JICHUH CTIeI[MaJIbHbIE TEPMUHBI.

correctly;

2- carries out the correct application of research
methods, owns methods for collecting, storing,
processing and  analyzing  information,
information and methodological support used in
tourism activities; correctly interprets the
results;

3- predicts the development of the tourism
industry, is able to predict the results of tourism
activities, market conditions and the range of
services;

4- knows how to analyze and evaluate tourism
activities, tourist services markets, applies
assessment skills in promoting and delivering
services to consumers;

5- owns information and methodological support
used in tourism activities; skills of independent
work with materials on their processing, analysis
and structuring, literary skills in expressing
thoughts using scientific terminology;

6- owns methods for designing the nomenclature
of tourist services on a scientific basis, methods
for their promotion and implementation on the
market, and the development of a sound strategy
for tourism activities;

7- able to identify a problem, suggest ways to
solve it, can critically evaluate the material
studied;

8- organizes public defense of the results of his
work, competently builds speech, is able to
briefly and clearly state the results of his work,
uses special terms in his speech

[ToHHIH KbICKaIIa
cunatramacel / Kpatkoe

Frubivu 3epTTeymiH omicTepi MEH oicTeMeci.
3epTTey NPOINECiHIH Ke3eHAEPiHIH KYPBUTBIMBI

MeTonbl U METOJIONIOTHSI HAYYHOTO HCCIIe-
noBaHus. CTpyKTypa W COJEpXKaHHE JTalloB

Methods and methodology of scientific research.
The structure and content of the stages of the
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OIMMCAHUC TUCHHMITIINHBI /
Discipline Summary

MeH Ma3MyHbI. FBUIBIME 3epTTeyep KoHe OHbIH
MoHi. Typusmpaeri FbUIBIMH 3epTTEyJepliH
epeKIIeNiKTepi. Maceneni  TYXKBIpBIMAAY,
FBUIBIMH 3€pPTTEY TAKBIPHIOBIH TaHIAy JKOHE
Herizzey, THIIOTe3aNIap bl TYXKBIPBIMIAY.
FoubiMu  3epTTeyIiH TEOPHSIIBIK — QIiCTepi.
MapKeTHHITIK 3epTTeydiH HeTi3ri Ke3eHAepi.
3eprTey omicTepiHiH KikTemyi. MapKeTHHITIK
3epTTey KyHeciHmeri OakpLIay KOHE
OKCIIEPUMEHT.

HCCIIeIOBATENBCKOro mpouecca. Hayunoe uc-
ClleJoOBaHUE M €ro cymHocTb. OcoOeHHOCTH
Hay4YHBIX HccieoBaHui B Typusme. [locra-
HOBKa IpoOIeMBI, BEIOOp W 00OCHOBAaHHUE Te-
MBI Hay4HOT'O HCCIIEAOBaHHSA, (HOPMYIUPOBKA
runote3. TeoperHyeckue MeETOIBI HAYYHBIX
uccienoBannil. OCHOBHBIE 3TAlbl MapKeTHH-
roporo uccienoBanus. Kiaccubpukaims me-
TOZOB HcclienoBanus. HaOmoneHune m skcre-
pPUMEHT B CHCTEME MapKeTHHIOBOT'O HCCJe-
JIOBaHMSI.

research process. Scientific research and its es-
sence. Features of scientific research in tourism.
Statement of the problem, selection and justifi-
cation of the topic of scientific research, formu-
lation of hypotheses. Theoretical methods of
scientific research. The main stages of market-
ing research. Classification of research methods.
Observation and experiment in a marketing re-
search system.

Kypactoipyist / Pazpabotunk
/ Developer

Ocuenko H.A. — nedacozcuxa evlivimMoapuiibly
Kanouoamol, 0eHe WbIHbIKMbIPY CHOPM HCIHE
MypU3M MeopusiCol MeH NPaAKmuKacel
Kageopacvlibiy Meyeepyuwici, KayblMoackan
npogeccop

Ocuenko H.A. — kanoudam nedazo2uvecxkux
Hayk, 3aeedyrowas Kkageopoii meopuu u
NPAKMuKy u3UecKoll Kyibmypsl CHOpmMa u
myp3ma, accoyuuposantviil npogeccop

Ogienko N.A. — candidate of pedagogical
Sciences, head of the Department of theory and
practice of physical culture sports and tourism,

associate Professor

[on ataysr / HamMeHOBaHME
mucuuruinasl / Name of the
discipline

TYPU3MI I'blJIBIMHU-
OJAICTEMEJIK KAMTAMACBI3 ETY

HAYYHO-METOJUYECKOE
OBECIIEYEHUE TYPU3MA

SCIENTIFIC AND METHODOLOGI-
CAL SUPPORT TO TOURISM

AxaJleMUKaJIbIK KPSIHUT CaHBbl,
6akputay TYpi / KonmdaectBo
aKaJJIeMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akazeMUsIIBIK KpeauT, eMTuxadn AE

5 akazleMHUYeCKUX KpeauToB, 3k3amMeH KO

5 academic credits, exam OE

IMpepexsusurrep /
IMpepexsusutsr / Prerequisite

Typusmornorus Herizaepi.

TypuamHiH OenceH i TYpIepiHiH TEXHUKACHI
MEH TaKTHUKACHI.

Typu3m MEHEIKMEHT.
AKNaparThIK-KOMMYHHKALHSUTBIK
TEXHOJIOTHsUIAP (aFBUIIIBIH TUTIHAE).

OCHOBBI TypHU3MOJIOTHH.

TexHHKa U TAKTHKA aKTUBHBIX BUIOB TYPHU3MA.
MenemxKMeHT Typu3Ma.
WNHdpopMannoHHO-KOMMYHUKAIIMOHHBIE TEXHO-
JoruH (Ha aHTITMHACKOM S3BIKE).

Fundamentals of Tourismology.

Techniques and Tactics of Active Tourism
Tourism Management

Information and Communication Technologies
(in English)

IMocTpexBusurrep /
IMoctpexBu3uth! /
Postrequisite

Typusm mapkerrnri/ KoHakKaiIbIIbIK
WHJTyCTPHSCBIHBIH MapKkeTHHTi. TypHcTik
Ou3HecTI JxocIapay )koHe YHbIMAACTHIPY/
Typu3m uHAYCTPUSACHIHIAFB ON3HEC-TIPOLIECTI
MoOJIeNey.

TypHCTiK KbI3MeTTeri HHHOBAIMSUIBIK
TexHoJorusuiap / KoHakkalIbUTbIK

MapketuHr TypusMa/ MapKeTHHT WHIYCTPHH
rocrenpuuMcta. [lnaHupoBaHue U opraHuza-
s TypucTckoro OmsHeca/ MozenupoBaHue
Ou3Hec-Tpoliecca B HHIYCTPUH TYpPHU3Ma;
VHHOBalIMOHHBIE TEXHOJNOTUU B TYPHUCTCKOI
nesteabHOCTH/IIpOeKTHAs eSATeIbHOCT B WH-
JYCTPHH TOCTETIPHUMCTBA,;

Tourism Marketing / Marketing Hospitality
Industry.

Planning and Organization of Tourist Business/
Modeling of Business Processes in Industry
Tourism.

Innovative Technologies in Tourism Activities/
Project Activities in the Hospitality Industry
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WHTYCTPHUSCHIHIAFbI )KOOAIBIK KBI3MET.
XabIKapabIK jKOHE 1IIKI TYPH3M
TypOTIepeUTHHTI/ XabIKapabIK KOHE 1IITKi
TypU3M MEHEKMEHTI.

TypomnepedTHHT MeXAYHapOJHOIO U BHYTPEH-
Hero Typusma/ MEHEIKMEHT MEeXIyHapOIHOTO
U BHYTPEHHETO TypHU3Ma.

Turopereyting International and Domestic
Tourism/ Management of International and
Domestic Tourism

OKy MakcaThl MEH MiHAETTEpi
/ YueOHas nenp u 3agaun /
Learning Goal and Objectives

CrynmeHtrepai  FBUIBIMH  OUTIMHIH — KaJIIBI
3aHIBUIBIKTapl MEH OaFbITTapbIMEH, TYpU3M
CaJIACBIHAAFBl FBUIBIMH 3€PTTCY OIICTEpiHIH
Typiiepi MeH epeKIIeNiKTepiMeH TaHBICTEHIPY,
KociOM MIHAETTEpAl OpBIHIAY Ke3iHAE FBHUIBIMH
HETI3[EeNTeH IemiMaep KaObuiiay MYMKIHIITIH
KamMTaMachl3 €Ty; FBUIBIMH Oillay TocuIiH
KaJIBIITACTHIPY, FHUIBIMH OLTIMHIH OJiCHAMAChI
Typajbl OLTIMAED JKUBIHTBIFBIH ally, SJIEyMETTIK-
MOJICHH KbI3MET TMEeH TYPU3MHIH  THICTI
canajapblHia FBUIBIMH JKYMBICTBI JKOcHapiay
MEH YWBIMIACTBIPYABIH HETI3epiH 3eprTey,

Kazipri FBUIBIMH omicrepni KOJIJaHyFa
HETI31eIreH TypU3M CaJIaCBIHIAFbI
MHHOBAIMSIIBIK mrenriMaepi i3neyne
CTYACHTTEPHiH IIBIFapMAaIIBUTBIFBIH
JKaHIAHIBIPY.

Crynenrrepai  TypusM  OoWblHIIA — OpPTYpIi
KYPBUIBIMIBIK MeKeMeJep e Kocioun
0acKapymIbUIBIK, [I€JarOTUKAJIBIK, J)KOHE

YHBIMIACTBHIPYIIBIIBIK KYMBICTapFa JalbIHAAY
TEOPMSUIBIK AKMapaTThl, 3ePTTEICTIH OOBEKTIre
KAaTBICTBI €H Kol  TapajfaH  0OacTamkbl
TYKBIPBIMAAMATAPIBIH TEOPHUSCHIH 3epTTEYi
Ke3/ei .

O3HaKOMJICHHE CTYACHTOB C OOIIMMH 3aKOHO-
MEPHOCTSAMU M TEHIAECHLUMSIMHM HAay4yHOrO I1O3HA-
HUS, BUIAMH B OCOOCHHOCTSMH METOIOB Hayd-
HBIX HCCIIeIOBaHWA B cdepe TypusMma, Ui
obecriedyeHUsT BO3MOXKHOCTH TIPHHATHS HAaydHO
00OCHOBAHHBIX pEIICHUA, ITIPH BEIIOJIHCHUH
npodeccHoHaNbHBIX  3a7a4;  (GopMHpOBaHHE
HAay4HOTO cIioco0a MBIIUICHUsI, IPUOOpeTeHne
KOMIUIEKCa 3HaHUA O METOMOJIOTHH HAay4HOTO
MO3HAHUS, M3YYEHHE OCHOB IUIAHUPOBAHHUS H
OpraHU3aIi Hay4yHOH pabOThl MO aKTyalbHBIM
HaIpaBJICHUSIM COLMAIBHO-KYJIBTYPHOTO CEPBH-
ca U Typu3Ma, akTUBH3alMsl TBOPUECTBA CTYACH-
TOB B IIOMCKE HEOPIUHAPHBIX PEIICHUH B cdepe
TypU3Ma, Ha OCHOBE HCIOJIb30BAHUSI COBPEMEH-
HBIX HAyYHBIX METOJOB.

[MonroToBka CTyAEHTOB K NpPOQEeCCHOHATEHON
YIPaBJIEHYECKOH, N1e1aroruueckoi, 1 OpraHusa-
IMOHHON pPaboTe B Pa3IMYHBIX CTPYKTYPHBIX
YUPSKACHUAX MO TYpU3MY, IPEAyCMaTpHUBAET
W3y4Y€HHE TEOPETUUYECKUX CBEACHUM, Teopuit
HanOonee OOIIMX MCXOJIHBIX TOHSTHI, OTHOCS-
IIUXCS K U3Yy4aeMOMY OOBEKTY.

Familiarization of students with the general laws
and trends of scientific knowledge, types and
features of scientific research methods in the
field of tourism, to ensure the possibility of
making scientifically sound decisions when per-
forming professional tasks; the formation of a
scientific way of thinking, the acquisition of a
complex of knowledge about the methodology
of scientific knowledge, the study of the basics
of planning and organizing scientific work in
relevant areas of socio-cultural service and tour-
ism, the activation of students' creativity in the
search for innovative solutions in the field of
tourism, based on the use of modern scientific
methods.

Preparing students for professional managerial,
pedagogical, and organizational work in various
structural institutions for tourism, involves the
study of theoretical information, theories of the
most common initial concepts related to the
studied object.

OKBITYbIH HOTHXKEC] /
PesynbraT 00y4enust /
Learning outcome

1 - FBUTBIMH 3€pTTEY SAICTEPiH, TYPHUCTIK >KOHE
peKpealsuIbIK  ic-Iapanapjaa pecypcrap MeH
IIBIFBIHIAPABl  TalJIaHyABIH — QJIEYyMETTIK-
3KOHOMHUKAJIBIK THIMIUIITTH Oaranay
auicTeMeciH Oinei;

2 - o3 OeTiHIlIE KOPBITHIHABLIAP YKAcAY/Ibl HKOHE
KaNmputaynel  Oineni, 3epTTey HOTHXENepiH
MPaKTHKAJIBIK TYPU3M KbI3METIH/IEC KOJIIaHaIbl;
3 - mepeKKesaep MEH dmeOMeTTepAl TaHIaMIbI,

1- 3HaeT MeToABl HAYYHBIX MCCIICTOBAHUM,
METO0JIOTUI0 OLIEHK!U COLIMANIBHO-
9KOHOMUYECKOH 3(PEeKTHBHOCTH HCIIOIH30BA-
HUSL PEecypcoB U 3aTpaT B  TYPHUCTCKO-
PEKpealoHHON AesTEeIbHOCTH;

2- YMECT CaMOCTOATECIbHO A€JIaTh BBIBOABI U
000011IeHNs, TPUMEHSIET PE3yNIbTaThl UCCIIENO-
BaHUU B IPAKTUYECKON TYPUCTCKOH IeEATEllb-
HOCTH;

1- knows the methods of scientific research, the
methodology for assessing the socio-economic
efficiency of the use of resources and costs in
tourist and recreational activities;

2- knows how to independently draw conclu-
sions and generalizations, applies the results of
research in practical tourism activities;

3- selects sources and literature, quotes them
correctly, owns the skills of independent work
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oJlap/bl AYPHIC JTOWEKCO3IeH i, onapasl eHJIeY,
Taljay ~— JKoHe  KypbUibIMpay — OoliblHIIA
MarepuagilapMeH 3 O€TIHIIEe >KYMBIC jKacay
JafIbUIapBIHA He;

4 - FBUIBIMH  TEPMHHOJIOTHSHEI
OTBIPBIN,  OWABI  omebu  Typae
JaFIBUTAPBIH TAMBITYIBI OiJei;

5 - akmapaTThl JKHMHAy, CaKTay, OHJICY MXOHE
Tannay, TYPHCTIK KBI3METTE KOJIIAHBUIATHIH
aKNapaTThIK-9JICTEMETIK  KamMTaMachl3 €Ty
oflicTEpiHE HeE;

6 - 3eprTey omicTepiH JYPBIC KOJIAHYBI,
HOTIDKEIICPIi TYCIHAIpy i Oinei;

7 - 3epTTenreH Marepualjibl ChIHU TYpPFbLIaH
Oaramayypl, aJbIHFAaH  FBUIBIMH-TEXHHUKAJBIK
aKmapaTrThl TANAAYABL, IOBIHIBIKKA — ©31HAIK
KO3KapachlH aHBIKTAyJIbl, OHBl TYHHETaHBIMHBIH
OacheIM XKyienepiMeH OaillaHBICTHIPYABI OlTei;
8 - yHeMi FBUIBIMH-3€pPTTEY IKYMBICTAPBIH
JKYpTi3eqi, OHBIH IIIiHAE HApBIKTa CYpaHBICKA

KOJIlaHa
KepceTy

3- moaOupaeTr HCTOYHUKH U JIUTEPaTypy,
NPaBIWJIBHO WX LUTHPYET, BIaJceT HaBBIKAMU
CaMOCTOATENLHOM PadOTHl ¢ MarepuasamMu 0
ux 00paboTKe, aHAMN3Y U CTPYKTYPHUPOBAHUIO;

4- ymeet BbIpabaTHIBaTh HABBIKU JINTEPATYP-
HOTO MB3JIOKEHUsI MBICJICH C HCIIOJIb30BaHHEM
Hay4yHOU TEPMHUHOJIOTUH;

5- Bmameer MeTogamu cOopa, XpaHeHHUs, 00-
paboTku W aHamm3a wHpopManmu, wHGOpMa-
IIHOHHO-METOIMYECKOTO 00ECIIeUeHUs], IIpuMe-
HSEMBIMH B TYPUCTCKOM JA€ATEIHHOCTH;

6- yMeeT MpaBMWIIbHO MPUMEHSATh METOJIBI HC-
CJIC/IOBaHUsI, MHTEPIPETUPOBATH MOITYyYCHHBIE
Pe3yNbTaThI;

7- yMeeT KpHTHYCCKH OLICHUBATh M3YYCHHBIH
MaTepHall, aHAIM3UPOBaTh MOJTYYCHHYIO HAy4-
HO-TEXHUYECKYI0O HH(OPMAIHIO, ONPEIeiiTh
COOCTBEHHOE OTHOIICHHE K PEATBHOCTH, COOT-
HOCHTB €€ CO CIIO)KUBIIMMUCS MHPOBO33pEHYe-
CKHMH CHCTEMaMH;

with materials on their processing, analysis and
structuring;

4- knows how to develop the skills of literary
presentation of thoughts using scientific termi-
nology;

5- owns methods of collecting, storing, pro-
cessing and analyzing information, information
and methodological support applicable in tour-
ism activities;

6- knows how to correctly apply research meth-
ods, interpret the results;

7- knows how to critically evaluate the material
studied, analyze the obtained scientific and
technical information, determine their own atti-
tude to reality, correlate it with the prevailing
worldview systems;

8- conducts regular research work, including
applied research that is in demand on the mar-
ket, owns advanced research methods in scien-
tific activity.

We, FBUIBIMH KBI3METTC ANJBIHFBI KATapPJIbl 8- BelleT peryspHYIO HCCIICOBATEIbCKYHO
3epTTey SIiCTEpiHe Ue. paboTy, B TOM YHCJIE MPHUKIAIHBIC UCCIICAOBA-
HHs, BOCTpeOOBaHHBIC HA PBIHKE, BIA/CET Te-
PEIOBBIMH HCCIICIOBATEIHCKUMH METOIHMKaAMH
B HAyYHOU JEATEIBHOCTH.
IMoHHIH KbICKaIIIa Fouteimu  3eptrey  omictemeci. Mogenbaey. | Meromosorus HaydHoro uccienoanus. Mome- | Methodology of scientific research. Modeling.
cunatramacsel / Kparkoe 3eprTey KYMBICHIHBIH 9JicTeMeci. 3epTTey | JUpOBaHHE. Meroauka Hayuyno- | Methodology of research work. A form for pre-

OIIMCAaHUEC NUCLHMITIINHBI /
Discipline Summary

JKYMBICBIHBIH HOTH)KENICPiH YCBIHY HBICAHBI.
Typusmpzeri 3eprrey onictepi. Onedn ke3xepai
KHUHAY OKOHE 3eprTey oaictemeci. FruibiMu

KbI3METTeri 3aMaHayu KOMITBIOTEPIIIK
TexHonormsutap.  bakpimay — recriimepi  KoHe
onmapra KOWBUIATBIH Tajamrap. 1ypusmueri

CTaTUCTUKAIBIK SicTep. 3epTTey/i Kocmapiay
epexeriepi KoHE OHBbl CTATUCTUKAJBIK OHICY.
TypusMeri CTaTUCTUKAIBIK TaJlAayablH HETi3Ti
TYCiHIKTEpI MEH KYpBUIBIMBL Toyennai >KoHe
TOyeJNICi3 alHBIMaJBl Typasbl TyciHik. Ceberr-

HCCIIeIoOBaTeIbcKON paboTel. dopma mpeacras-
JICHUS Pe3yJIbTATOB HAYYHO-UCCIIEI0BATEIbCKON
paboTel. MeTonbl HAyYHBIX WCCICIOBaHUU B
TypusMme. Metoanka cOopa v U3ydeHHS JIUTEPa-
TYpHBIX HCTOYHUKOB. COBpPEMCHHBIC KOMIIBIO-
TEPHBIC TCXHOJIOTUH B HaquOﬁ JACATCIIBHOCTH.
KOHTpOHBHLIe UCIIBITAHUA U Tpe6OBaHI/I$[ K HUM.
Craructudeckre MeTopl B Typusme. IIpaBuia
IUIAHUPOBAHUA HUCCICIOBAHUA U €TO0 CTATHUCTHU-
geckass o0OpaboTka. OCHOBHBIE TIOHATHS U
CTPYKTypa CTATUCTHUYECKOI'0 aHAIN3a B TYpHU3-

senting the results of research work. Research
methods in tourism. The methodology of col-
lecting and studying literary sources. Modern
computer technology in scientific activity. Con-
trol tests and requirements for them. Statistical
methods in tourism. Research planning rules and
its statistical processing. Basic concepts and
structure of statistical analysis in tourism. The
concept of a dependent and independent varia-
ble. Correlation and evaluation of cause and
effect relationships. A kind of experimental
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CAJIAPNBIK ~ OalJIaHBICTAPIBIH  KOPPEISIHUACH
oHe Oarachl. ToxipuOenik sxocnapiapAblH 0ip
Typi. ToxipuOeHiH HEri3auTIri. DKCIEPUMEHT
HOTIDKEIIEPiH TaJIayIbIH JOTUKAJIBIK d/IiCTepi.

me. [loHsiTHE O 3aBHCHMMOM W HE3aBUCHUMOM IIe-
pemenHod. KoppensunoHnHasi B3auMOCBSI3b U
OLIEHKA MPUYMHHO-CIIEICTBEHHBIX CBsA3eH. Pas3-
HOBUJHOCTb 3KCIIEPUMEHTAIBHBIX IUIaHOB. Ba-
JUAHOCTb JKCIepuMeHTa. Jlornyeckue MeTonbl
aHaJIM3a pe3ysbTaTOB KCIEPUMEHTA.

plans. The validity of the experiment. Logical
methods for analyzing experimental results.

Kypactsipymst / PazpaboTank
/ Developer

Ozuenxo H.A. — nedazocuka euliblmoapuitbiy
KAHOUOamwl, OeHe WbIHbIKMbIPY CHOP HCIHE
MypusM Meopusicyl MeH NPAKMUKACh
KageopacviHbly Meyeepyulici, KayblMOACKaH
npogeccop

Ocuenxo H.A. — kanouoam nedazocuuecxkux
Hayx, 3aeedyrowas Kageopoii meopuu u
NPAKMUKY PUULECKOTL KYIbIYPbl CHOPMA U
Myp3ma, accoyuuposanubvlii npogeccop

Ogienko N.A. — candidate of pedagogical
Sciences, head of the Department of theory and
practice of physical culture sports and tourism,

associate Professor

[Ton araysl / HaumeHnoBaHue
mucuuiuingel / Name of the
discipline

TYPUCTIK OJIKETAHY

TYPUCTCKOE KPAEBEJIEHUE

TOURISM AND REGIONAL STUDIES

AKaZieMUKaJIbIK KPETUT CaHbl,
6akputay Typi / KonudyectBo
aKaJIeMHUYECKUX KPEIHUTOB,
¢dopma xouTpoOIs / Number of
academic loans, form of
control

5 akazeMusIIbIK Kpeaut, eMmtuxad KT

5 aKaJieMUYeCKUX KpeauToB, sk3amer KT

5 academic credits, exam CT

IpepexBusurrep /
[pepexBusuTtsl / Prerequisite

Kazipri 3amanmrer Kazakcran rtapuxsl, Typusm
Tapuxsl, Typusmonorus Herizaepi, Typusmueri
eJITaHy, DKOJIOTHUSUIBIK TYPHU3M

Cospemennast uctopusi Kaszaxcrana, Hcropus
Typusma, OCHOBBI Typusmonoruu, CtpaHoBese-
HHE B TypU3Me, DKOJIOTHUECKUH TypH3M

The modern history of Kazakhstan, History of
tourism, Basics of tourism, Geography in tour-
ism, Eco tourism

ocrpexsmsurtep /
IMoctpexsusuTel / Postrequisite

OKy mpakTHKachl, JDKCKypcusaTany, birim Oepy
CaJlaChIHAAFbI TYPHUCTIK KBI3METT] YHBIMAACTHIPY

YyeOHast mpakTHKa, OKCKypcoBenmeHue, Opra-
HHU3alUsl TYPUCTCKOW JeATeNIbHOCTH B cdepe
obOpazoBaHus

Educational practice, Guided tours, Organization
of tourist activities in the field of education

OKy MakcaTsl MEH MiHAETTEPI
/ YueOHas nenp u 3agauu /
Learning Goal and Objectives

Crynenrrepe TYPHUCTIK ©JIKETaHy
epeKmenikTepi Typabl TyTac TYCiHIK
KaJbINTACTRIPY; Oonamak  MaMaHIBIKTapbl
©JIKETaHy 3epTTeynepi OoiipIHIIA

JKyHeneHaipiiren 6itiMai MeHrepy .

- KyPCTBIH HETI3Tl TEOPHSJIBIK epeXKeNepiH KIHe
HETI3ri  YFBIMIapAbl  OKBINT  YHpEHy KoHE
MEHTepy;

- eHipiepzeri TYpU3MHIH Kasipri xai-kyiine
Oara Oepy >XoHE omapApl OfaH dpi TYPHUCTIK
urepyi 6omkay;

DopMHUpOBaHKE Y CTYACHTOB LIEIOCTHOTO Mpe-
cTaBJIeHHUS 00 0COOEHHOCTSX TYPUCTCKOTO Kpae-
BEJICHUS; OCBOCHUE OyIYIIMMHU CIICITUATHCTAMU
CHCTEMaTH3MPOBAHHBIX 3HAHMH TIO CHOCO0aMm
KpacBeTYeCKUX UCCICIOBAHUH .

- U3YYHUTh U YCBOUTH OCHOBHBIC TEOPETHUYCCKHE
MOJIOXKCHHUS Kypca U KIFOUEBBIX MMOHITHH;

- JaTb OILEHKY COBPEMEHHOTO COCTOSHHS
pasBUTHS TypH3Ma B PETHOHAX WM IMPOTHO3 HX
JAITBHEHINETO TYPUCTUIECKOTO OCBOCHHUS,

- OCBOUTH 3HaHUS 00 OCHOBHBIX HCTOYHHKAX

Formation of a holistic view of the features of
tourist  local history among students;
development of systematized knowledge on the
subjects of local history research by future
specialists .

- study and master the main theoretical
provisions of the course and key concepts;

- to assess the current state of tourism
development in the regions and forecast their
further tourist development;

- master knowledge about the main sources of
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- TYPHUCTIK OKCKYPCHSUIBIK OaraapiaManapbl
KYpy VIOIH KaXKETTI ©JIKeTaHy aKHapaThIHBIH

KpaeBenueckod uHpopmanuyu, HeoOX0AUMOMH
JUIS COCTaBJIEHUS] TYPUCTCKHX SKCKYPCHOHHBIX

local history information necessary for the
preparation of tourist excursion programs.

HETI3ri Ke3/iepi Typaibl OLTIMAII MEHTepy. IPOTPaMM.
OKBITYZIBIH HOTHKEC] / 1.OnkeraHy  akmapaThlH JKMHaKTtay okoHe | 1.3HaTh ocHOBHble MeToamueckue mpuemsl | 1.Know the main methodological techniques for
PesynbsTaTt 00yueHus / JKMHAKTAyABIH HETi3ri omicteMernik Tacimmepid | c6opa u 0000mmEeHns kpaeBemueckoit | collecting and summarizing local history
Learning outcome 6iry. HH(DOPMAITHH. information.
2 KypcThiH HeETi3ri TeopusutblK — epeskenepin | 2.IIpuMeHsTh OCHOBHBIE teopernueckne | 2.Apply the main theoretical provisions of the
JKOHE HET13rl YFBIMIap/Ibl KOJIIaHy. HOJIOXKCHHS KypCa U KIIOUSBbIE MOHSTH. course and key concepts.
3.Tapuxu-mMyparaTThIK, KyxkarrapmeH, | 3.Ilonumars mnporecc pabotel ¢ wucropuko- | 3.Understand the process of working with
MeMyapiapMeH, TYPHCTIK KapTalapMeH, | apXUBHBIMH JIOKyMEHTaMH, memyapamu, | historical and archival documents, memoirs,
Mep3iMai  OachUIBIMIAPMEH  JKYMBIC  ICTEY | TYpPUCTCKHMH KapTamu, nepuoanueckoi | tourist maps, periodicals.
OPOIECiH TYCiHY. MeYaThO. 4.Search for and systematize local lore
4. Typuctik OusHecte maimanany wmakcatsima | 4.0cymecTBisiTh moOMCK W cuctemarusamuto | knowledge in order to use it in the tourism
eJIKeTaHy OUTIMIH 131ey KoHe Kyleney. KpaeBeYeCKUX  3HAHWA ¢  memblo X | business.

5.Tapuxu, reorpausUIBbIK, OHEPKACINTIK
o0BekTinep, TaOuraT KOHE MOJIEHHET
eCKEepPTKIIITepi Typassl JepeKTep 0a3achiH KYpy.
6.Op TYphi JAEpeKKe3NepIiH MOIIMETTepiH
CAIIBICTBIPY, Oenrisi Oip peKpealusuIblK KOHE

TYPHUCTIK-9KCKYPCHSUIBIK, ~ Macene  OoibIHIIA
JKUBIHTBIK aKIapaT JaibIHAaY.
7.TyFaH enkeHIH TaOWFaTbl, TapuUXbl IKOHE

MOJICHHETI Typajbl o/e0u, KapTorpadusiibik
JKOHE CTATUCTUKAIIBIK MAJIIMETTEP/II Tayaay.
8.Casxarrapaa, AKCHeTUIHATIapaa KOHE
aZlaMJIapMEH Ke3/eCyleplle alfallKbl eJIKETaHy
MaTepuaiapblH AepOec )KUHAY XKOHE OHICY.

HCIIOJIb30BaHUsI B TYPHUCTCKOM OH3HECE.
5.CozpmaBate 0a3y HDaHHBIX 00 HCTOPUYECKHX,
reorpa)MuecKnx, MPOMBIIUICHHBIX OOBEKTAX,
MaMSTHUKAX TPUPOJIBI U KYJIBTYPHI.
6.CorocTaBysITh JIaHHBIE PA3HBIX HUCTOYHHKOB,
TOTOBUTH CBOJHYIO HWH(OPMAIUIO MO TOW WK

HUHOU peKpeaoHHOM u TYpPUCTCKO-
9KCKYPCHUOHHOM mpobieme.
7.AHanu3UpoOBaThH JIUTEpaTypHBIE,

Kaprorpauyeckue 1 CTaTUCTUYECKHE JaHHbBIE O
MPUPOJE, HCTOPUHU U KYJIBTYPE POJHOTO Kpas.
8.CamocrosTensHO cobupate W 00padaThIBaTh
TNECPBUYIHBIC KpaeBE€IYECKUC MaTepuralibl B
MYTENIECTBHUSIX, OKCIEAUIHUIAX W BCTpPEYax C
JIFOJIBMH.

5.Create a database of historical, geographical,
industrial sites, natural and cultural monuments.
6.Compare data from different sources, prepare
summary information on a particular
recreational and tourist-excursion problem.
7.Analyze literary, cartographic, and statistical
data about the nature, history, and culture of the
native land.

8.Independently collect and process primary
local history materials in travel, expeditions and
meetings with people.

ITonHIH KBICKAIIA
cunarramackl / Kpatkoe
ONMCAaHKEe JUCIUILTAHBI /
Discipline Summary

OnketaHypIH MOHI MeH MiHAeTTepi. Kasakcran
PecnyOnmKkachlHIaFBl  ©JIKETaHY — MCeJelepi.
Oky-TopOue >KyHeciHIeTri eJIKeTaHYIbIH pPei.
Onkerany YKYMBICHIHBIH Typiepi MeH
(hopmanapsl. ARMaKTBIH TypPUCTIK pecypcTapbiH
KaH-)KaKThl 3epTrey. KIMMaTThIK 3eprreyiep.
JlanmmagTTel 3epTTey. ©OnkeTaHy OOWBIHIIA
TYPHUCTIK 3epTTeyeperi QJIeyMETTIK-
SKOHOMHUKAJIBIK  3eprreyiep. @Dmopa MeH

CymHOCTh M 33JaYdl KpaeBeJCHUs. aJlaud
KkpaeBeneHuss B PecmyOimke Kasaxcran.
Ponp kpaeBeneHus B cucteMe 00pa3oBaHUA
u BocnuTaHus. Buapl u ¢popmbl kpaeBenue-
ckoif pabotel. KoMIiekcHoe nccnenoBanue
TYPUCTCKUX pecypcoB pernoHa. Kmmmaru-
yeckue HccieaoBanus. JlaHmmapTHbIE ¥c-
cinenoBanus. CoUMaIBHO-9KOHOMUYECKHE

The essence and tasks of local history. problems
of local history in the Republic of Kazakhstan.
The role of local history in the system of
education and upbringing. Types and forms of
local history work. Comprehensive study of
tourism resources in the region. Climatic
research. Landscape research. Socio-economic
research in tourist studies of local lore.
Protection of flora and fauna. Recreational
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(ayHaHbl Kopray. AWMaKTBIH peKpeanusuIbK
pecypcrapsl. AWMaKTBIH AHTPOIOTCHIIK
pecypcTapeiH Oaranay. ©3 eJIKeCiHIH TapUXbIH
3epTrey omictepi. Tapux JKOHE MOJICHHET
eCKepTKIITepi. My3eonorus HeTi31epi.
Mypaskaiifa SKCKYpPCHSIIBIK ic-Tapaiap.

WCCIICIOBaHUSl B TyPUCTCKOM KpacBeICHIUH.
OxpaHa pacTUTETHFHOTO W XUBOTHOTO MHpA.
Pexpearnmonnsie  pecypcel kpas. OrieHKa
AHTPOIIOTEHHBIX PECYpPCcOB Kpas. MeTozbl
W3y4YeHHs] UCTOPUH cBoero kpas. [lamsaTHu-
KH UCTOPHA U KyIbTYpbl. OCHOBBI My3eeBe-
JeHHs. DKCKYPCHOHHAS! JEATEIbHOCTh MY-
3ed.

resources of the region. Assessment of
anthropogenic resources of the region. Methods
of studying the history of their region.
Monuments of history and culture. The basics of
museology. Museum excursion activities.

Kypacteipymrsr / PazpaboTank
/ Developer

I'ypekas U.® — Kazaxcman Pecnybaukacuvinbiy
enoeK ciyipeer mypusm HYCKayublcol, Mypusm
Maz2ucmipi, aga oKblmyuibl

I'ypckas U.®. — zacayorcanviii uncmpykmop
mypuszma Pecnybauxu Kasaxcman, macucmp
mypuzma, cmapuwiuil npenooasameit

Gurskaya I.F.
— honored tourism instructor of the Repub-
lic of Kazakhstan, master of tourism, senior lec-
turer

[on ataysr / HamMeHoBaHME
mucourneel / Name of the
discipline

KOCIBU BATBITTAJIFAH INETEJ TIJIT

MPO®ECCUOHAJBHO-
OPUEHTUPOBAHHBIN
UHOCTPAHHBIN SI3BIK

PROFESSIONALLY-ORIENTED FOR-
EIGN LANGUAGE

AKaZieMUKaJIbIK KPETUT CaHbl,
6akputay Typi / KonuyectBo
AKaICMHUYCCKUX KPEAUTOB,
¢dopma kouTposst / Number of
academic loans, form of
control

4 akageMMATIBIK KpeauT, eMTuxad AE

4 akaJeMHUYECKUX KPEeIUTOB, dk3aMeH KO

4 academic credits, exam OE

IMpepexBusurrep / leren Timi aFsUIIBIH TiMi JKOFapsl OKy | MHOCTpaHHBIf si3pik  (aHrimiickuii  si36ik) B | Foreign language (English language)in High
IMpepexBusutsl / Prerequisite OpBIHJIAPBIH/IA BBICIIIEM y4eOHOM 3aBEJICHUH Educational School
IMocTpexBuzurTep / MamaHaplk ~ OOWbIHIIA [OHAEP, HadblHAbIK | JucuuminHbl o cnenuanbHoctd, mucuumuinael | disciplines on speciality, educational program
IMocTpexBusuth / Postrequisite | GarbIThI GoiipIHIIIA Oimim Oepy | obpaszoBarenbHO#l mporpaMmsl o Hanpasinenuto | disciplines according to the speciality, reading
GarapyiaMachiHbIH oH eI, MamaHabIK | HOArOTOBKM , 4YreHWe Jjureparypel 1o | Special literature
OoiibIHIIA 911e0HET OKY CICLHATBHOCTH

OKy MakcaThl MCH MiHAETTEp1
/ YyebHas uensb u 3amaun /
Learning Goal and Objectives

Maxcatbl: AFBUINIBIH TUTIH MEHrepy ICHreHiH
apTTHIPY, JIEKCHUKAIBIK KOPIbl KEHEHTY »KoHe
TUIAL YHpEHyre YoXIEMECiH apTThIpy MKoHE
KociOm OarpITTarel CypakTapfFa aybI3IIa KOHE

*kazoara Kayar Oepy JIaF IbUIaPBIH
KaJIBIIITACTBIPY; Kocion TaKbIpbIIITApFa
ceimecyni KoJgay;, COWIeymi €cTy apKbUIbI

KaObuIIay AEHTeHiH apTThIpy; KociOM JeKchka
MEH TEPMUHOJIOTHSIHBIH CO3/1iK KOPBIH KEHEHTY.

Ilenb: MOBBICUTH ypOBEHb BIAJEHUS AHIIIUN-
CKOTO sI3bIKa, PACIIUPUTh JIEKCUYECKUI 3amac U
HNOBBICUTH MOTHBALIMIO K HU3YyYEHHIO fA3bIKA U
BBIpAbOTAaTh yMEHHS YCTHO M MUCBMEHHO OTBe-
9aTh Ha BOTMPOCHI NMPO(ECCHOHATBFHON Hampas-
JICHHOCTH; TIOAJICPKUBATh pa3roBop Ha mpodec-
CHOHAJIBHBIE TEMBI; TOBBICHTh YPOBEHb BOCIIPH-
ATHSL PEeYM Ha CIyX; PACIIMPHUTH CIOBAapHBINA
3amac npodeccoHaNbEHOM JIEKCUKHU u
TEPMUHOJIOTHH.

Aim: to increase level of proficiency of English,
to expand a lexical stock and to increase
motivation to studying of language and to
develop abilities orally and in writing to answer
questions of professional orientation; to keep up
the conversation on professional subjects; to
increase the level of perception of the speech
aurally; to expand a lexicon of professional
lexicon and terminology.
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OKBITYZIBIH HOTHXKEC] /
PesynbraT 00y4enust /
Learning outcome

1 - cTuIMCTHKANIBIK TYJIFaHBI 3epieseyre Hazap
ayaapa OTBIPBIN, TUIAIH JaMy 3aHAbUIBIKTapbIH
Oinei xoHE TYCIHET;

2 - 3epTTeNeTiH TINMIH eNgiH TIOIK KOoHE
MOJICHH epEKIIeTIKTepiH Oirei xoHe TyciHemi;
3 - KOMMYHHKATHBTI aKT KYPYJIBIH CTPATETrUsChI
MEH TaKTHKACblHA He, COWJIey TaKBbIPHINTApPEI
MEH TpaMMAaTHKAIBIK TYPBICTHIK IIeHOEpiHIeri
JICKCHUKAIBIK JKETKUTIKTITIIKKE CYHEHEe OTBIPHII,
MHTOHAIMSHBI IYPHIC KAJIBIITACTHIPAIbI;

4 - FBUIBIMH JKOHE OJICYMETTIK CHIIATTarbl
MOTIHACPCTI OKHWFalapAbplH ceOenTepi MEH
caljIapblH JIMHIBUCTHKAJBIK CUIATTay IKOHE
Tanay SIiCTepiH Oineni;

5 - Oenrimi Oip ceprudmkaTTay ICHreHiHIETI

JICKCUKAJIBIK-TPAMMATUKAJIbIK JKOHC
nparMaTruKajblK MaTCprUaIabl KOJIJIaHa OTBIPHIIL,
JKaJIIIbI Ka6LIJ'I,I[aHFaH CTaHJapTrapra,

(yHKIMOHANAEI OaFbITKA COHKEC KYHJETIKTI,
QIIEYMETTIK, MOICHHU, PECMHU-ICKEPH MOTIHACPII

KYpacTBIpaJsl;
6 - MoTiHIIK  akmapaTThl  TYCiHIIpeni,
ceptuduKarray TaJanTaphl asiChIHAA
QIIeyMETTIK-MOJICHH, KOFaMJIBIK-CasiCH, PECMH-
ickepu KOHE KOCINTIK GaiiiaHpIcTap

MOTIHICPIHIH CTHJIMCTHKAJIBIK KOHE >KAHPIIBIK
epeKIIeINiKTePiH TYCIHIIpeTi;

7 - KapbIM-KaTBIHACTBIH OpTYPJl cajajapblHIa
OpTYpN  JKaFmaiiiapaa  KapbIM-KaThIHACKA
KaTbICabl,  OJIApABIH  MakcaTTapbl  MeH
KQKETTIKTEpiH (TYPMBICTBIK, Oinmim  Oepy,
QJIEYMETTIK, MOJEHHM) iCKE achIpajbl, OJapibl
ATUKANBIK TYPFBIIAH AYPBIC, MarblHAJbBI TYPIeE
TOJIBIK, JIEKCHUKA-TPaMMAaTHKAJIBIK KOHE
JKarIaira colKec Kele/i;

8 - JKeke KaKeTTUTKTepIi KaHaFaTTaHIbIPaJIbl
(TYpMBICTHIK, 6i7iM Oepy, oNeyMETTiK, MOJICHH,
KCINTIK), ©3 YCTaHBIMBIHBIH TOJIBIK, Ka3ipri

1-3HaeT U MOHUMaeT 3aKOHOMEPHOCTH Pa3BUTHUS
A3bIKa, yJelssl BHUMAaHUEe M3YYEHHIO CTHIIMCTH-
YEeCKOro CBoeoOpasus

2- 3HAeT W TOHMUMAET SI3BIKOBBIE W KyIbTYpPHBIC
0COOCHHOCTH CTPaHBI U3y9aeMOTO S3bIKa

3 Bmageer crparerueif M TaKTUKOHW MOCTPOCHUS
KOMMYHHUKATUBHOTO aKTa, MPaBHJIbHO HWHTOHA-
IIMOHHO O()OPMIISIET pedb, ONMHUpasiCh Ha JICKCH-
YECKYI0 JOCTaTOYHOCTh B paMKax PedeBOH Te-
MaTHKH U TPAMMaTHYECKYI0 KOPPEKTHOCTh
4-BJ'IaI[eeT npueMaMu JIMHIBUCTUYCCKOTO OIHN-
CaHUs ¥ aHallu3a MPUYUH UCCIEICTBUN COOBITUI
B TEKCTaX HAyYHOT'O M COLIMAIIEHOTO XapaKTepa
5-cocraBnser OBITOBEIE, COLIMAJIBHO-
KyJIbTypHBIE, O(HUIMAIBEHO-IEIOBbIE TEKCTHl B
COOTBETCTBHHM C OOIIEHPUHATHIMH HOPMaMH,
(hyHKIIMOHAJIBHOW HANpaBIEHHOCTHIO, HCIOJb-
3ysl aJIeKBaTHBIH MTOCTABICHHON LENH JEKCHKO-
rpaMMaTHYECKUIl W IparMaTHYecKuil Marepuan
OTIPEIETIEHHOTO CePTH(UKALIMOHHOTO YPOBHS
6-uHTEpNIpeTUpyeT MHPOPMAIHMIO TEKCTa, 00b-
SCHsIET B 00beMe CepTU(QHKAIOHHBIX TpeOoBa-
HUM CTHJIEBYIO W KaHPOBYIO CHEIU(HKY TeK-
CTOBCOLMANBHO-KYJIbTYpPHOH, 0O0IIIeCTBEHHO-
MOJIUTUYECKOH, O(UIINATBHO-IETOBOH  HIIPO-
(heccuonanbHOI cdep oOIIeHHs

7-ydacTByeT B KOMMYHHMKAIlMM B Pa3IUYHBIX
CUTYyalUsIX Pa3HbIX chepoOIIeHns ¢ LeNbIo pea-
JM3aliK cOOCTBEHHBIX HaMEPEeHHH U MoTpeOHO-
CTEH(OBITOBBIX, Y4EOHBIX, COIMAIBHBIX, KYJb-
TYPHBIX), 3asBISISI O HUX ITHYECKUKOPPEKTHO,
COJIEPKATEIBHO TIOJTHO, JIEKCHKO-
rpaMMaTUY€CKM W TPparMaTU4CCKU aJICKBATHO
CUTyaluu

8-peann3oBbIBaeT JIMuHbIE TOTPeOHOCTH (OBITO-
BbIe, y4eOHbIE, COIMAIbHBIEC, KyJIbTypHBIC, MPO-
(heccuoHanbHbIC), YUIACTBYET B Pa3IUYHBIX CH-
Tyanusx OOLIEHUs C LeJIbI0 BBIPAXKEHUsI dTHYE-

1-Knows and understands the laws of language
development, paying attention to the study of
stylistic originality;

2-Knows and understands the language and
cultural characteristics of the country of the
studied language;

3-Owns the strategy and tactics of building a
communicative act, correct intonation to
formalize speech, relying on
lexicaldostatochnost within the speech theme
and grammatical correctness;

4-Owns techniques of linguistic description and
analysis of causes and consequences of events in
texts of scientific and social character;
5-Composes household, socio-cultural, official
and business texts in accordance with generally
accepted norms, functional orientation, using
adequate lexical-grammatical and pragmatic
material of a certain certification level;
6-Interprets the information of the text, explains
in the scope of certification requirements the
style and genre specificity of the textsocial-
cultural, socio-political, official-business
andprofessional spheres of communication;
7-Participates in communication in various
situations of different spheres in order to realize
their own intentions and needs(household,
educational, social, cultural), stating them
ethicalrecorrectly, content  fully, lexico-
grammatically and pragmatically adequate
situation;

8-Realizes  personal  needs
educational,social,  cultural,  professional),
participates  in  various  situations  of
communication in order to Express ethically
correct, meaningful point of view of the full, at
the proper lexical-grammatical and pragmatic
level of its position .

(household,
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JIEKCHUKa-TPaMMaTHKAJIBIK JKOHE MparMaTHKAaJIbIK
JICHreliiHe  STHKaJbIK  TYPFBIOaH  JypbIC,
MarbplHaJIbl KO3KapachlH OUIAipy YLIH Typii
KOMMYHHKALIVSUJIBIK XKaFJaiapra KaTbICajpl.

CKH TIPaBUWJIbHOM, COJIEp>KaTeIbHONH TOUKH 3pe-
HHMS  IIOJHOH, Ha  JOJDKHOM  JICKCHUKO-
rpaMMaTHYECKOM M TMParMaTudeckoM YpPOBHE
CBOEH MO3UIIIU

[ToHHIH KBICKaIIa
cunarramackl / Kparkoe
ONHUCAaHUE AUCIHUILUIAHBI /
Discipline Summary

Timgi  MeHrepy  meHreimepi - B1-B2.
MaMaHOBIKTBIH IIOHOIK cajlachblHAa  IIETENIIK
KociObm OarprTTanrad tinae kipicme. Iller Timmik
TipKecTepiHeri HET13T1 KaTeTOPHUSITBIK
KOHIleNTyanapl anmapar. KociOu sxoHe FBUIBIMH
TepMUHOJOTHA. ApHaifbl KociOu OarmapianraH
Marepuaq  JKkoHe OHBl  OepiireH  KaciOu
KaFnainapaa Kosinany. MamaHIplK OOWBIHIIA
MIeT TUTIHAETT MNOHIIK aiMaKThIH Ma3MYHBIH
CHUIaTTay.

YpoBHE oBianeHus s361koM — B1-B2. Benenne
B TPEIMETHYI0 00JacTh CIENHANIBHOCTH Ha
HHOCTPAaHHOM npodeccCroHaIbHO-
OpHCHTHPOBAHHOM s3bIKe. bazoBBIN KaTeropu-
aJbHBIM TOHATUHHBIA anmapar B €ro MHOS3bIY-
HBIe BBIpaxeHUs. [IpodeccrmoHambHas W Hayd-
Has TepMuHOorus. CrenuansHbiil mpodeccuo-
HaJIbHO-OPUEHTUPOBAHHBIA MaTepuall H  €ro

HCTIONB30BaHUE B 3aJIJaHHbIX
npodeccroHanbHbIX CUTYyallHsX.
XapakTepucTHKa  COJEpXKaHUA  MpPEeAMETHOMH

obactu 10 CIICHHUAJIBHOCTH HA HWHOCTPAHHOM
SA3BIKC.

Levels of language acquisition-B1-B2. Introduc-
tion to the subject area of the specialty in a for-
eign professionally-oriented language. Basic
categorical conceptual apparatus in its foreign
language expressions. Professional and scientific
terminology. Special professionally-oriented
material and its use in specified professional
situations. Characteristics of the content of the
subject area in the specialty in a foreign lan-
guage.

Kypacteipymrsr / Pazpabotank
/ Developer

Cmpyukosea H.M. — aza oxeimyuibl

Cmpyuxosa H. M. — cmapwuii npenooasamens

Struchkova N.M. - senior lecturer

[on ataysr / HamMeHoBaHHE
mucourineel / Name of the
discipline

TYPUSMJEI'TI EJITAHY

CTPAHOBEJIEHUE B TYPU3ME

REGIONAL GEOGRAPHY IN TOURISM

AKaIeMHKaIbIK KPEJAUT CaHbl,
6akputay TYpi / KonmaectBo
AKaICMHUYCCKUX KPEAUTOB,
¢dopma kouTposst / Number of
academic loans, form of
control

5 akageMusUTBIK Kpenut, emtuxan KT

5 akageMU9YecKux KpeauTos, sk3ameH KT

5 academic credits, exam CT

[IpepexBusutTep /
IIpepexBusuTs! / Prerequisite

Ka3zakcraHHbIH JKOHE JlyHHE KY31HIH
HSKOHOMHUKAJIBIK JKOHE OJIEYMETTIK reopaduschl,
TypucTik eIKeTaHy.

OKOHOMHYECKass M CoIMajbHasg reorpadus
Kazaxcrana u mupa, TypucTckoe KpaeBeIeHHe.

Economic and social geography of Kazakhstan
and the world, Regional science of Tourism.

IMocTpexBusurrep /
IMocTpexBusutsl / Postrequisite

XaunslKapanblK Typu3M reorpadusicsl, Konak yi
cepBuci, XaIbIKAPAJIBIK TYPU3M MEHEIPKMEHTI.

I'eorpadus MEXyHapOJHOTO
TOCTHHUYHBIH CEepBHC,
MEXKJYHApOJHOTO TypHU3Ma.

TypH3Ma,
MEHEKMEHT

Geography of international tourism, Hotel
services, Management of international tourism.

OKy MakcaThl MCH MiHAETTEp1
/ YyeOHas nens u 3amauu /
Learning Goal and Objectives

TyXKbplppIMaMalblK — anmapar,  TypH3MJIErTi
aliMakTBIK Treorpadus TEOPUSICHIHBIH Heri3zepi,
KypAeni  aiMakTBhIK  reorpadusuiblk — KOHE
TYPUCTIK cUMnaTTamalapIblH HETi3r1

q)OpMI/IpOBaHI/IC HEJIOCTHOT'O MPEACTABJICHUSA O
IIOHSATUHHOM amnmapare, OCHOBaX TCOpUU CTpa-
HOBEACHUA B TYypHU3ME, 0a30BBIX DJJIEMEHTaX
KOMIIJICKCHBIX CTPAaHOBCAYCCKO-TYPUCTCKUX

The formation of a holistic understanding of the
conceptual apparatus, the fundamentals of the
theory of regional geography in tourism, the
basic elements of complex regional geographic
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3JIEMEHTTEPi, OJAPABIH MOHI MEH KbI3METTEpi
TypaJibl TYTAC TYCiHIK KaJBIITACTHIPY.

Mingerrepi:

- HETi3Ti YFBIMAAp MEH TEOPHSIIBIK
epexerNepal OKBIT-0iiy;

- Kypc OoHBIHIITA reorpagusuIBIK
HOMEHKJIaTypaMeH TaHbICY;

- Typu3Mzeri eNITaHy 3epTIey
QIiICTEMECIH;

- QJIEMHIH op TYpJi eNJepiHae Typu3Mi
JaMBITY IAPTTAPbIH;

- QNIEeMHIH HKETEKIL TYPHCTIK
JeprKaBajapbsl OOMBIHINIA HETi3Ti MANIMETTepi
MEHIepy.

XapaKTePUCTHUK, X CYIIHOCTH M (QYHKIUSIX.
3agauu:

-U3Y4YUTh OCHOBHBIE TOHITHA U TEOpPETUYECKUE
TIOJIO>KEHHS;

- O3HaKOMJICHHE c
HOMEHKJIATypoil 110 Kypcy;
- METOJWKH CTPAaHOBEIUECKUX HCCIICHAOBAHUMI B
TypH3ME;

- CO3/aHMe YCIOBHH IJIsI pa3BUTHS TypusMa B
pa3sIUYHBIX CTpaHaX MHUPA;;

- OBJIaICHUEC OCHOBHBIMH JaHHBIMU 1O BEAYITUM
TYPUCTCKHUM JepiKaBaM MHpA.

reorpagpuaecKon

and tourist characteristics, their essence and
functions.

Tasks:

- study the basic concepts and theoretical
positions;

- familiarization ~ with the
nomenclature of the course;

- Methods of country studies in tourism;

- creating conditions for the development of
tourism in various countries of the world;

- mastering basic data on the world's leading
tourist powers.

geographical

OKBITYIBIH HOTHXKeCH /
Pesynbrar 00yueHws /
Learning outcome

1. Ennep men
JAMBITYIBIH
QJIeyMETTIK-3KOHOMHUKAJIFIK,
MOJICHU aJFBIIApTTaPBIH OiIei;
2.  Typusamuai  nambiTy  ymiH — TaOuFu
pecypcTapapl, MOJIEHH, TapUxu JKOHE
QJIEyMETTIK-9KOHOMHUKAJIBIK QJICYyeTTi Oaranay
omicTepiHe ue;

3. TypucTik »XoHe allMakThIK TeorpadusIIbIK
aKMapaTThIH ICPEKKe3Iepl MEH IePEKKOpPIaphIH
KOJIIaHA/IbI;

4. On aliMaKTBIK reorpaQusIIbIK
TYKBIpBRIMAAManap  JKyHeciH  OacIIBUIBIKKA
amajgpl  KOHE ONApAbl  CJIIH  JKaH-)KAKThI
allMaKTBIK reorpaQUsUIbIK = JKOHE  TYPHCTIK
CUITATTaMaJIapBIH KYPAaCThIPy/Aa MpPaKTUKAJIBIK
iC-OpeKeTTe KO IaHabl;

5. et enaepiiH TYPHUCTIK dJIEYETiH TanIayIbIH
KB MIPUHIUIITEPIHE, TypHU3M MEH
PEeKpeaIisiHbl  JaMBITY YIIIH [EPCICKTUBAIIBI
aiiMakTap MeH eNJiepli aHbIKTay MYMKIiHAiriHe
He;

6. Ilo3uTMBTI KacueTTepi MEH KeMINUIIKTepiH
€CKepe OTBIPHIM, TYPHUCTIK aiiMaKTapabl TaHAAy

aliMakTapia  Typu3MnIi
($u3UKaNTBIK-TeorpadQUsIIbIK,
cascu KIHE

1. 3maer ¢wusuko-reorpaduyeckue, CoIH-
AIbHO-?)KOHOMUYECKHE, IOJIUTHYECKUE U
KYJIbTYpPHbIE TPEANOCHUIKA pa3BUTHA TY-
pHU3Ma B CTpaHax U PeruoHax;

2. Brmageer MeTogaMy OLEHKH HPUPOIHO-
PECYPCHOTO, KYJIbTypHO-UCTOPHUYECKOTO U
COLIMAJIbHO- 3KOHOMHYECKOTO IOTEeHIIHaja
JUTS Pa3BUTHS TypHU3Ma;

3. Ucnone3yeT UCTOYHUKH U 6a3bl TypHUCT-
CKO-CTpaHOBeIYECKOH HH(OpMaIInY;

4. OpueHTHpYeTCs B CHCTEME CTpaHOBEIde-
CKUX HOHSATHH M NPUMEHEHSET MX B Ipak-
TUYECKOW JIESITENTBHOCTU TIPU COCTABIICHUU
KOMILJIEKCHOH CTPaHOBEAYECKO-TYPUCTCKOM
XapaKTEPUCTUKHU CTPAHBL;

5. Bnageer oOmuMu MpUHITUIIAME aHATN3a
TYPUCTCKOTO  TOTEHIHANa  3apyOeKHBIX
CTpaH, CIOCOOHOCTSIMU BBIJIEIISATh paHOHBI U
CTpaHbl, IEPCIIEKTUBHBIC AJISI Pa3BUTHUS TY-
pHU3Ma U peKpeau;

6. [Ipumensier uccrnenoBaTeNbCKUE METO/IBI
npy BBIOOPE M aHaJIM3€ TYPUCTCKHUX PETHO-

1. Knows the physical-geographical, socio-
economic, political and cultural prerequisites for
the development of tourism in countries and
regions;

2. Owns methods for assessing the natural
resource, cultural, historical and socio-economic
potential for tourism development;

3. Uses sources and databases of tourist and
regional geographic information;

4. He is guided in the system of regional
geographic concepts and applies them in
practical  activities when  compiling a
comprehensive regional geographic and tourist
characteristics of the country;

5. Owns the general principles of analysis of the
tourism potential of foreign countries, the ability
to identify areas and countries that are promising
for the development of tourism and recreation;

6. Applies research methods in the selection and
analysis of tourist regions, taking into account
their positive properties and shortcomings;

7. Uses skills to solve practical problems related
to tourist destination and conditions of tourism
production;
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MEH TajlJlay/ia 3epTTey 9ICTEepiH KOJIJaHaabl;

7. Typucrtik OarbITKa >KOHE TYPHUCTIK OHJIpIC
JKaFnaiimapelHa — OalIaHBICTBI  MPAKTHKAJIBIK
Moceneepi ey JaFAbUIapbiH KOJIaHAbI;

8. KypcThIKk Marepmanmapipl Toyemnci3 Kociom
KBI3METTe KOJIaHaIbI (Kipic, MIBIFBIC )KOHE 1ITKi
TYpU3MHIH THIMJI TYpJIapblH KYPY).

HOB C YYE€TOM HX TOJOKHUTEILHBIX CBOWCTB
1 HEJIOCTATKOB;

7. icnonp3yeT HaBBIKA PEUICHUS MTpaKTuye-
CKUMX 3a/a4, CBSI3aHHBIX C TYPUCTCKUM
Ha3HAUYCHUEM M YCIOBHSIMU TYPHUCTCKOTO
MIPOU3BOICTBA;

8. Hcmonp3yer marepualibl Kypca B caMo-
CTOSITENIFHON MPO(ECCHOHANBHON JesITeNb-
HocTH (co3maHue A(PGEKTUBHBIX TYpOB
BBE3THOTO, BHIE3THOTO M BHYTPEHHETO TY-
pu3Ma).

8. Uses course materials in independent
professional activities (creating effective tours
of inbound, outbound and domestic tourism).

IToHHIH KbICKAIIIa
cunarramackl / Kpatkoe
OIMIMCAaHUEC NHUCLMITIIMHBI /
Discipline Summary

AMMaKTBIK reorpausiHbI 3epITeYAiH
omicHamanbIK Herizgepi. Typusmperi enraHy
MmoHI  meHOepiHgeri TaOWFAaTTBI  3epTTEYHiH
epekmenikrepi. barteic Eypomama TypusMHIH
mamybl. ContycTik AMEpHKafarbl TYpPH3M.
Opranblk  xoHe  OHTYCTIK ~ AMepUKaIarsl
TYpHU3M. OpTabIK JKSHE OHTYCTIK
Amepukanarbl TypusM. Adpuka enfepiHig
TYPUCTIK  pecypcTapbl. A3USHBIH TYPHCTIK
HHQPaKypeUIBIMEL.  ABcTpanus xkoHe JKana
3enanaus. Op TYpJi enfepleri ickepu KapbiM-
KaTBIHACTBIH YITTHIK CTHJIBJICPiHIH
epeKIIeIiKTePi.

Metoandeckue OCHOBBI U3yU€HHs CTpaHOBEJe-
HUA. OCcOOCHHOCTH M3YYEHUs IIPUPOJBI B paM-
Kax AaucHuIuinHbl CTpaHOBEICHHE B TypHU3ME.
PazButune Typusma B 3anagnoit EBpone. Typusm
B CeBepHoit Amepuke. Typusm B LleHTpanbHoi
u FOxHoit Amepuke. Typusm B LleHTpanbHol U
HOxHo#t Amepuke. Typuctckue pecypcesl adpu-
KaHCKUX cTpaH. Typucrtckas HHOpPacTpyKTypa
Azun. Asctpanus u Hoas 3emanausa. OcobeH-
HOCTH HAI[MOHAJbHBIX CTUJIEH JEJI0BOrO 00lIe-
HUS pa3HBIX CTPaH.

Methodological foundations of the study of
regional geography. Features of the study of
nature in the framework of the discipline of
Country  Studies in  tourism.  Tourism
development in Western Europe. Tourism in
North America. Tourism in Central and South

America. Tourism in Central and South
America. Tourism resources of African
countries. Tourism infrastructure of Asia.

Australia and New Zealand. Features of national
styles of business communication in different
countries..

Kypacteipymrsr / Pazpabotank
/ Developer

Kymekernosa /fudap Epcaiibinkbizel — aza
OKbIMYWbL, 2e02paghus Ma2ucmpi

JKymexenosa J].E. — cmapwuii npenodasameny,
Mazucmp 2eozpaduu

Zhumekenova D.E.- senior lecturer, master of
Geography

[Ton araysl / HanmeHnoBaHue
nucummuinHel / Name of the
discipline

TYPUCTIK BUBHECTEI'l BEJICEH/I
TYPJIAP/bI ¥IBIMJIACTBIPY

OPI'AHM3AIIUA AKTUBHBIX TYPOB B
TYPUCTCKOM BU3HECE

ORGANIZATION OF ACTIVE TOURS IN
TOURIST BUSINESS

AKaJeMHKAIBIK KPEIUT CaHBI,
6akpnay Typi / Konmgectso
aKa/IEeMHYECKUX KPEIHUTOB,
(dhopma kouTpoIst / Number of
academic loans, form of
control

5 akaeMUsIIBIK KpeauT, eMTuxan AE

5 akageMHU4ecKHX KpeanuToB, sx3amer KO

5 academic credits, exam OE

[IpepexBusutTep /
IIpepexBusntsl / Prerequisite

«Typusmornorust Herizgepi», «TypUCTIK KbI3MET
KayiTCi3MiriHiH Heri3aepi»

«OCHOBBI TYPU3MOJIOTHUH, «OCHOBBI
0e30MTaCHOCTH TYPHUCTCKOW AEATEIHHOCTI.

«Fundamentals of tourismy, «Bases of safety of
tourist activitiesy
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[MocTpexBusurtep / "TypusMHiH OesiceHali JKOHE OSKCTpeMainmbl | «AKTHBHBIC W dKCTpeMasbHble BUABI Typu3May, | "Active and extreme types of tourism”, "Plan-

IMoctpexBusuthl / Postrequisite | Typnepi"," Typucrik 6u3HecTi xocmapnay xoHe | «[l1aHupoBaHue W oOpraHuszalus TypHcTckoro | ning and organization of tourist business”, "In-
yiieiMpacteipy","  Typusmpzeri  HyckKamaiblK | OusHeca», «VHCTpyKTOpcKas MOATOTOBKAa B | Structor training in tourism”, "Management of a
JANBIHIBIK", "Bencenni MapmipyTTapia | TypusMe», «YTpaBieHHe TYpPHCTKOM Tpymmoi | tourist group on active routes".
TYPHUCTIK TONITH OacKapy'. Ha aKTHBHBIX MapIIpyTax».

OKy MaKkcaThl MCH MiHIETTepi | - CTYOCHTTEpAE  CHOPTTBIK  KOPBIKTApAbl | - GopMHpOBaHHe y CTymeHTOB moHsaTuit o6 |-  formation of students ' concepts about the

/ YueOHas nenp u 3a5a4un /
Learning Goal and Objectives

YUBIMAACTBIPY JKOHE OTKI3y Heri3zepi Typalisl
TYCIHIKTEpi KaJBIITACTHIPY, >KOPBIKTAPD MEH
casxaTTapibl YHBIMIACTBIPY KOHE  OTKI3y
asChIH/Ia TYPU3MHIH OCJCEHII XOHE CIIOPTTHIK
TYpJiepiH YHBIMIACTBIPY YVIIIH CTYIEHTTEpPAiH
TepeH NaibIHJBIFBIHBIH EpeKIle MaceleNepiH
amry. CHOPTTBIK KOPBIKTapbl YHBIMIACTHIPY

MOceNeNiepi, OHBIH IIIHAE KOMMEPIHSIIBIK
TYPH3M YIIIiH;

- TYPHUCTIK-CIIOPTTBIK  JKYMBIC  OHiCTEMECiH
3epAeneymi, TypU3M 3JIEMEHTTEPiHIH

TEXHUKAJIBIK JaFAblIapblH MEHIepYai, CIOPTTHIK
Oaraapiayqpl, MEKTEITE >XKOHE MEKTENTEeH ThIC
MeKeMelnepJie Typu3M OoHbIHIIA o3 OeTiHIIe
JKYMBIC ICTEY VINIH Ka)XXeTTi OuTiM, OLTIK JXKoHe
JIaF/IbIIap/ibl MEHI€PY/ii KO3JeH .

- cajayaTThl ©MIp CalTbIHA XOHE (U3MKAIBIK
JKETUIIIpYTe AereH KaKeTTUIIKTI Topoueney;

- CHOPTTHIK YKOPBIKTAp/Abl YHBIMIACTBIPY KOHE
OTKi3y caJlachlHAa OUTiIM MEH MPaKTUKAJIBIK
JIaF/IbIIap b aly;

- OoJjamak MaMaHJap/IbIH Kocioun
JafbIHIBIFBIHBIH JKETKIIIKTI JIeHreiin
KaMTaMackI3 eTy;

- TAKTHKAJIBIK JIaNBIHIBIKTEI Oaranayna
JIaFBUTAPBI JAMBITYFa BIKIIAJ €Ty,

- HYCKayIlIbUIAP[bl, THATEP-HYCKAYIIBIIAPIbI,
TYpUCTIK  TONTap  OacHIBUIApBIH  KeIIeHAi

zIaﬂpHay)Ia TAKTHUKAJIBIK JlaﬁI)IH]lBIKTBIH MaHBbI3bI
MeEH OpHBIH HETi3/eY;

- TypusMmHiH oOencenal
TaKTHUKAJIBIK J3ipaemenepi

TypiepiHzeri
KYpacTeIpy

OCHOBax OpTaHM3allii ¥ IPOBEICHUS
CIIOPTHBHBIX MIOXOJIOB, packpsITHE
crienudpuIecKux BOMPOCOB  YIITyOJICHHOH
MOJTOTOBKA  CTYJCHTOB Ml  OpPTaHH3ALUH

CIIOPTUBHBIX U AKTUBHBIX BMJIOB TypU3Ma B
paMKax opraHu3aluy U IPOBEJECHUS IIOXOI0B U
NyTELIECTBUN. Bompocel OpraHus3anuu
CIOPTUBHBIX  IIOXOJOB, B T. 4. JJi
KOMMEPUYECKOIr0 TypU3Ma;

- IpeNyCMaTpUBaeT  U3y4eHHE  METOJUKHU
TYPHUCTCKO-CIIOPTUBHOM pabOTHI, OBIaJCHHUE
TE€XHUYECKUMU HaBBIKAMU 3JIEMEHTOB TYPH3Ma,
CIIOPTHBHOTO OPUEHTHPOBAHMS, NPHOOpPETEHHE
HEOOXOANMBIX 3HAaHMH, YMEHHH M HAaBBIKOB,
JUISL CaMOCTOSITENILHOM paboTHl 1O Typu3My B
LIKOJIE Y BHELLIKOJIbHBIX 3aBEACHUSIX.

- BOCHHTaHHUE IOTPEOHOCTHU B 3I0pOBOM 00pase
KHM3HU M (PU3MYECKOM COBEPIICHCTBOBAHHH;

- IpuoOpeTeHne 3HAaHUH M MPAKTUYECKUX
yMeHHuil B 007aCTH OpTaHU3aIMK U TPOBEACHUS
CIIOPTUBHBIX II0XO/I0B;

- obecrieueHme JIOCTaTOYHOIO YpOBHS
mpo(eCCHOHATBHONH  TOTOBHOCTH  OYyIyIINX
CIIELIUAJIUCTOB;

- CIIOCOOCTBOBATh  PAa3BUTHIO  HaBhIKA B
OLICHHBAHMU TAaKTUYECKOU MOATOTOBICHHOCTH;
- 000CHOBBIBATh 3HaYEHUE u MECTO
TaKTUYECKOUH MOATOTOBJIEHHOCTH B
KOMIUIEKCHOM  TMOJATOTOBKE  HHCTPYKTOPOB,
TUI0B-UHCTPYKTOPOB, pyKOBOAUTENEH

TYPUCTCKUX TPYIII;
- TIO3HAKOMHTb C METONUKOH COCTaBJIEHUs

basics of organizing and conducting sports
trips, disclosure of specific issues of in-
depth training of students for organizing
sports and active types of tourism in the
framework of organizing and conducting
hikes and trips. Questions of the
organization of sports trips, including
commercial tourism;

- provides for the study of methods of tourist
and sports work, mastering the technical
skills of elements of tourism, orienteering,
acquisition of the necessary knowledge,
skills and abilities for independent work on
tourism in  school and out-of-school
institutions.

- nurturing the need for a healthy lifestyle and
physical improvement;

- acquisition of knowledge and practical skills
in the field of organizing and conducting
sports campaigns;

- ensuring a sufficient level of professional
readiness of future specialists;

- contribute to the development of skills in
assessing tactical readiness;

- justify the importance and place of tactical
preparedness in the comprehensive training
of instructors, tour guides, and tour group
leaders;

- to acquaint with the methodology of
drawing up tactical developments in active
types of tourism;

- reveal the tasks of General and special
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9/licTEeMECIMEH TaHBICTHIPY;

JKaJIIIbl JKOHE apHabl JaUBIHJIBIK
MIHACTTCpiH, JIGHC CalachlH JaMBITYJBIH
KaXETTi NCHTeHiH, MPUHINOTEPIH KOHE KAITIBI
dmicTepiH amry;

TYpU3MHIH  op  Typiepime  OenceHmi
casxaTTapabl YUBIMIACTHIPY Oinmirin
KaJIBIITACTHIPY.

TAKTHYCCKUX pa3pa60T01< B AKTHUBHBIX BHJaX

TypH3Ma;
- PacKphITh 3aJaud oOWeH M CHenUaIbHOM
MOATOTOBKH, HEo0XOIMMBIe YPOBHH,
OPUHOUIBL M OOIHMEe METONBl  Pa3BUTHA
(U3NIECKUX KaYeCTB;

- chopMHPOBATH yMeHHue OpraHU3aLHx

aKTHBHBIX IYTEIIECTBMH B Pa3HBIX BHAAX
TypH3Ma.

training, the necessary levels, principles and
General methods of development of physical
qualities;

- develop the ability to organize active travel

in different types of tourism.

OKBITYIBIH HOTHXKeCH /
PesynbraT 00y4enust /
Learning outcome

1.Typuctik eHIM MEH JXeKe KbI3MeTTepi
)kobanmay, o3ipjey JKOHE caTyAarbl KOCIMTIK
CHUIMATTaFbI OLTIMI KepceTei.

2. KnueHtrepre KbI3MET KOpCETy IpPOLECiH
THIMII YHBIMJACTBIPY VIIIH CaTHII albIHFaH
OlmiMIlI KOJAAaHAABI, TYPU3M HMHIYCTPHUSICHIHIA
CTaHIApTTay KoHE cepTH(HUKaTTay OOMHBIHIIA
HOPMATHBTIK KY)KaTTap bl ai1anaHapbl.

3. TypucTik KbI3METTI YHBIMIACTBIPY JKOHE
KYprisy  omicreMeciHe  me  (JKOpBIKTap,
MUTHHT1IIED, TypHuaganap KOHE 1.0.),
AQHMMAaNMSUIBIK  KBI3SMETTIH Moceenepi, OHBIH
MakKcaTTapbl MeH MIHAETTepl, TYpU3MHIH
JKeKeereH TYpJIEpiH JKOHE TYpJepiH
aHMMalMsIIaYy.

4.Kexny »oHe iki TypusMm OOWbIHIIA SpTYpIi
TypJIap/ibl KOHE JKEKEJIEreH KbI3MET TYpJIEpiH
azipaey TEXHOJIOTUSICHIHA, oJIap/ibl
YHBIMIACTBIPY JKOHE Kysere aceIpy
TEXHOJIOTHSICHIHA H€.

5. HapbIKTBIK CypaHBICTBI JKOHE TypHCTEp MEH
0acka  TYTHIHYIIBUIAPIBIH  KAKETTUIIKTEPiH
Tajiay HEri3iHJe KIMEHTTEepre KbI3MET KOpCeTy
NpoLeCcTepiH  YHBIMIACTBIPAbI; KIMEHTTEpre
KBI3MET KOpPCEeTy MPOIIECiH OaKbUIaNIbI.

6.Typuzm CaJIaCBIHAAFBI MaMaHHbIH
KOMMYHHUKAIIMSAJBIK ~ OMICTEepiH,  TapThUIFaH
KIMEHTTep MeH opbip JKeKke  TYJIFaHBIH
KOMaH/IaCbIMEH, coHpaii-aK KOMaHa1ap

1.JIeMOHCTpHUpPYET 3HAHUA TPOPECCHOHATBHOTO
Xapaktepa B 00JacTH  NPOEKTUPOBaHMUS,
pa3pabOTKH W pealu3aldd  TYPUCTCKOTO
MIPOAYKTA U OTACIBHBIX YCIIYT.

2.IlpuMeHsieT  TONydCHHBIE  3HAHUS  JUIS
3¢ GeKTUBHON opraHu3aIuu npoiiecca
00CITyKUBaHHS KJIMEHTOB, HCTIONB3YET

HOpPMATHBHBIC JOKYMEHTHI 110 CTaHAapTH3aIlUN
U cepTH()HUKALIUHN B TYPUCTCKOM WHIYCTPHH.
3.Bnageer METOIUKON OpraHu3aluu u
MPOBEICHUS TYPHUCTCKUX MEPOMPHUATHHA (IIOXO-
B, CIETHI, TyppHagpl ¥ T.1.), BOIPOCHI
aHMMAILIMOHHON JeATENIbHOCTH, €€ IeId U
3aJa4d, aHUMAIUI0 OTJEIbHBIX BHJIOB U TUIIOB
Typu3Ma.

4 BnameeT TEXHOJIOTHEH pa3pabOTKU TYpOB
pa3NUYHBIX ~ BUJOB 1O  BBE3THOMY W
BHYTpEHHEMY TYpHU3MYy M OTAEIbHBIX BHUJIOB
YCIIyr, TEXHOJIOTMEeW HUX OpraHu3aludd |
OCYULIECTBIICHUSI.

5.0pranmsyet MIPOLIECCHI 00CITy)KUBaHHS
noTpeOuTeNe Ha OCHOBE aHaIHM3a PHIHOYHOTO
cIpoca W TOTPEOHOCTEH TYpUCTOB M IPYTUX

3aKa34MKOB YCIIYT; OCYILECTBIISCT u
KOHTPOJIHPYET MpoIecc 0o0CcTyKUBaHUS
KIIMCHTOB.

6.Mcrosnp3yeT nmpueMbl OOLICHHs! CIelnuannucTa
B cdepe TYpPHCTCKOM  JAEATENBHOCTH, C
KOJUICKTUBOM  BOBJICUEHHBIX  KJIMCGHTOB H

1.Demonstrates professional knowledge in the
field of  design, development  and
implementation of tourist products and
individual services.

2.Applies the acquired knowledge for effective
organization of the customer service process,
uses normative documents on standardization
and certification in the tourism industry.
3.Knows the methodology of organizing and
conducting tourist events (hikes, gatherings,
tourriades, etc.), issues of animation activities,
its goals and objectives, animation of certain
types and types of tourism.

4.0wns the technology of developing various
types of tours for inbound and domestic tourism
and certain types of services, the technology of
their organization and implementation.
5.0rganizes customer service processes based
on the analysis of market demand and the needs
of tourists and other service customers; performs
and controls the customer service process.
6.Uses the techniques of communication of a
specialist in the field of tourism activities, with a
group of involved clients and each individual,
and interpersonal communication in the team.
7.Develops and implements quality standards for
integrated tourist services to consumers, creates
security systems.

8.Evaluates the results of technological activities
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apachkIHIa
KOJIIaHaIbI.
7.MHTerpanusianFaH TYPUCTIK TYTHIHYIIBLTIAPFa
KbI3MET KOpCEeTy CalachlHbIH CTaHAAPTTApBbIH
a3ipreiini oHEe Ky3ere achlpanbl, Kayircizmik
JKYHeNepiH xacalapl.

8.Pedpmekcusanblk  marmemiapnasl  madmanaHy
HeTI31H1e TEXHOJIOTHSUTBIK KBI3METTIH
HOTIDKEIICPiH OaFaai b, )kayanTsl OOIapl.

JKCKC  KapbIM-KAaTbIHAC  Kacay/bl

Ka)XIbIM HMHAWBUIYYMOM, U MEXIHYHOCTHOTO
00IIIeHNS B KOJUIEKTHUBE.
7.PaspabaTbiBaeT W BHEIpSET
KayecTBa KOMIIJIEKCHOTO
o0CITy)KNBaHHA oTpeOuTENeH,
CHCTEMBI OE30I1aCHOCTH.
8.01eHnBaeT pe3ynpTaThl
JNEATeIbHOCTH  Ha  OCHOBE
pe(IICKCHBHEIX ~ HABBIKOB,
OTBCTCTBCHHOCTD.

CTaH/apPTHI
TYPHCTCKOTO
cozzaer

TEXHOJOTMYECKOI
MIPUMEHCHUS
TOTOB  HECTH

based on the use of reflexive skills, ready to take
responsibility.

[ToHHIH KbICKAIIa
cunarramacel / Kpatkoe
OINMCAaHUEC NUCLIMUITJIMHBI /
Discipline Summary

Typusm OenceHai JAeMajbICTHIH €H TaHBIMAal
TYpiiepiHiH Oipi periHme anaMm  eMipiHiH
MaHBI3BI 06T 006, OHBIH TAOMFU HUETIMEH
JKaHa.

Kazipri yakpITTa TypH3M XaJIbIKKAa KBI3MET
KOpPCeTYHiH ipi callachlHa AaiHANBIN, OapibIK
JIEMaJlbIC TYpJIepi apachlHma OipiHINI OpBIHFa
MWHIKTEL.  TypHCTIK  cajaHblH  HapBIKTBIK
SKOHOMUKA HETi31He KOIIyi TYPHUCTIK KaapiapIbl
JasipiIayFa e3re TOCUIII Tajar eTei.

"Typucrik OmsHecTe OelceHAl  Typiapasl
yibpIMAacTeIpy  "OKYy KypChl  JKOFapel  OKY
OpHBIHIA OoJamaK TypHU3M MEHEeIKepIepiH
KociOM nasipiayiblH Kypamaac OemikTepiHid Oipi
Oosbin  Tabbutanbl. byl Kypc  CHOPTTHIK
TypJIap/ibl YHbIMAACTBIPY/IbIH TEOPHSUIIBIK KIHE
MPAKTUKAIBIK HETI3[CPIH, OJAPAbIH  KaJIIbl
JKIKTeMeciH Oepyre apHallFaH.

"Typuctik  Ou3HecTe OeiceHAl  TypJapabl
yibIMAacTeIpy  "OKy KypChl KOFapbl  OKY
OpHBIHIA OoNamak TypHU3M MEHEIKepIIepiH
KaciOu nasipyiayiblH Kypamac OenikrepiHin Oipi
6011 TabbUTaAbI.

Typusm kak oauH U3 Haubojee MNOMYJISPHBIX
BUJIOB aKTHBHOTO OT/bIXa CTal BaXKHOI 4acTbIo
JKU3HH  dYelloBeKa C ero  eCTeCTBEHHBIM
JKeJIaHHeM MO3HaHUs HOBOTO.

B HacTosmee BpeMs Typu3M IpeBpaTHiCA B
KPYIHYIO OTpacib OOCITy>KUBaHUS HACENCHUS U
BBIIIENI Ha HEPBOE MECTO CPEIU BCEX BHIOB
orasixa. Ilepexox TypuUCTCKOM OTpacid Ha
OCHOBBI PBHIHOYHOH 3KOHOMHKH TpeOyeT MHOTO
MOJX0Ja K MOATOTOBKE TYPUCTCKHX KaJIPOB.
YueOHsIit kypc «OpraHu3anus aKTHBHBIX TYpOB
B TYpPUCTCKOM OW3HEece» SBISIETCS OIHOW W3
COCTaBHBIX yacTeu npodeccuoHaNbHON
MOATOTOBKU OyIyIIMX MEHEPKEPOB TypH3Ma B
BBICIIEM Yy4eOHOM 3aBefeHMH. JlaHHBIM Kypc
MPHU3BaH JaTh TEOPETHUYECKHE M TNPaKTHIECKHE
OCHOBBI OpTraHM3allMM CIOPTUBHBIX TYPOB, HX
00111y10 KiTacCH(UKAIHNIO.

VYueOHslii kypc «OpraHu3anys akTUBHBIX TYpOB
B TYPUCTCKOM OW3HEce» SBISIETCS OJHOW U3
COCTaBHBIX yacTei podecCHOHANBEHON
MOATOTOBKH OyIyIIMX MEHEIKEpOB TypH3Ma B
BEICIIIEM y4eOHOM 3aBEJICHHH.

Tourism as one of the most popular types of
active recreation has become an important part
of human life with its natural desire to learn new
things.

Currently, tourism has become a major service
industry for the population and has come out on
top among all types of recreation. The transition
of the tourism industry to the basis of a market
economy requires a different approach to the
training of tourist personnel.

The training course "Organization of active
tours in the tourism business" is one of the
components of professional training of future
tourism managers in higher education. This
course is intended to provide theoretical and
practical bases for

" is one of the components of professional
organizing sports tours and their General
classification.

The training course "Organization of active
tours in the tourism business training of future
tourism managers in higher education.

Kypacteipymist / PazpaboTunk
/ Developer

Ocuenxo U.B. — Kazaxcman Pecnybnuxacoiiviy
eHnbex cinipeeHn mypusm HYCKAYWbICbl, a2a
OKbIMYUIbI

Ozuenxo U.B. — 3acnycanvlii uUHCmpyKmop
mypuszma Pecnybnuxu Kazaxcman, cmapuiuii
npenooagamens

Ogienko L.V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer
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[Ton araysl / HaumeHnoBaHue
nmuctuinael / Name of the
discipline

TYPUCTIK KEILIEHHIH
YUBIMJIACTBIPY-IIAPYAIIBLIBIK
KBI3METI

OPI'AHU3AIIMOHHO-
XO3AMCTBEHHAS JESTEJBHOCThH
TYPUCTKUX KOMIIVIEKCOB

ORGANIZATIONAL AND ECONOMIC
ACTIVITIES OF TOURIST COMPLEXES

AKaseMUKaJbIK KPEANUT CaHbl,
6akputay Typi / Kommgaecto
aKaJJeMHYECKUX KPEIHUTOB,
¢dopma xouTpoOIs / Number of
academic loans, form of
control

5 akageMUsUTBIK KpenuT, emTuxad AE

5 akageMHU4ecKHuX KpeanuToB, sx3amer KD

5 academic credits, exam OE

[pepexBusurrep /
IpepexBusuTsl / Prerequisite

Kocinkepnik margsiaap Herizzmepi, Typusmperi
3epTTey  KbI3MeTiHiH  Herizgepi/ Typusmmi
FBUIBIMH-O/IICTEMEITIK KaMTaMachi3 ety, Typusm
MapKeTHHT1

OCHOBBI  NPEINPUHUMATENBCKHX  HABBIKOB,
OCHOBBI HCCIEIOBATENBCKON AEATEIBHOCTH B
Typusme / Hayuno-meroauueckoe obecrieueHre
Typu3Ma, MapKeTUHI TypHU3Ma.

Basics of Entrepreneurial Skills, Fundamentals
of Research in Tourism/ Scientific and
Methodological Support for Tourism, Tourism
Marketing

[MocTpexBusurtep /
[MoctpexBusutsl / Postrequisite

TypucTiK KOCIMOPBIHABI MEPCOHAIABI OacKapy/
Typu3sm canacblHIaFbl KOPHOPATHBTIK MOJICHUET
JKOHE KbI3METKepiiepai 0ackapy, XaiblKapalbikK

JKOHE  IIKI  Typu3M  TyponepeuTuHri /
XampIKapaibIK JKOHE st TypU3M
MeHEDKMEHTI, TypHCTIK  KOCIHOPBIHAAPIBIH

Kap>KbUIBIK-IIAPYaIIbLTBIK KbI3MeTi/ Typusmaeri
Oara Oeinriney

VYnpasnenue IIEPCOHATIOM TYpPUCTCKOTO
npeanpusitust / KopropaTtuBHas KynbTypa u
yIOpaBlIeHUE MEepPCOHAIOM B cdepe TypusMa,
TyponepeidTunr MEXIyHapOIHOTO u
BHYTPEHHETO TypHu3mMa/ MeHnenxMeHT
MEXIYHapOJAHOTO ¥ BHYTPEHHETN0 TypHU3Ma,
DHHAHCOBO-XO03SMICTBEHHAS JESITENbHOCTD
TYPHUCTCKHX Ipeanpustuii/ LleHooOpa3zoBaHue B
TypU3Me.

Management of the Personnel of the Tourist
Enterprise/ Corporate Culture and Personnel
Management in  Tourism,  Turopereyting
International and Domestic Tourism/
Management of International and Domestic
Tourism, Financial and Economic Activity of
Tourism Enterprises/ Stocking in Tourism

OKy MaKcaThl MCH MiHAETTEpi
/ YueOHas nenp u 3agaun /
Learning Goal and Objectives

Typucrik kemeHaepai 06ackapy epekIienikTepi
TypaJlbl  TYCiHIK  KaJBIOTACTBIPY, TYPHUCTIK
KEIICHJIEPAIH YHBIMIACTHIPY  KYPBUIBIMBIHBIH
epeKIIeITiKTepi MEH 63apa OallTaHbIChIH 3€PTTEY.
- Kasipri Ke3eHAeri TYPHCTIK KeIICHACPIiH
ePEeKIIeNiKTePiH aHbIKTAY;

- Kazipri TYpHUCTIK KemeHAep KbI3METIHIH
epEeKIIeNiKTePiH 3epTTey;

- TYPHCTIK KeIlIeH1ep caJlachIH/aFrbl
HOPMaTHBTIK-KYKBIKTBIK 0a3aHBbI Tanay;

- TYpPHCTIK  KOCINOPBIHIABI  OacKapyaarbl
YHBIMIACTBIPY-IIApYalIbUIBIK KBI3METTIH POIIiH
3eprrey.

dopmMupoBaHue THpeNCTaBICHUsI 00 0COOCHHO-

CTSX YIpaBJIEHHS TYPHUCTCKUMH KOMILIEKCaMH,

H3y4eHHe OCOOCHHOCTEH M B3aMMOCBSI3€H opra-

HU3aLIUOHHOM CTPYKTYpbl TYPUCTCKOIO KOM-

ILIEKCA.

- BBISIBJIEHHE OCOOEHHOCTEH TYPUCTCKUX KOM-
IUIEKCOB Ha COBPEMEHHOM JTalle pa3BUTHS;

- U3y4CHUE OCOOEHHOCTEH YCIIyT COBPEMEHHBIX
TYPUCTCKUX KOMILIEKCOB;

- aHaJIM3 HOPMATHBHO-TIPABOBOW 0a3kl B cdepe
TYPUCTCKUX KOMILIEKCOB;

- U3y4yeHue ponu OpraHU3aIMOHHO-
XO3HCTBEHHOM NEATENLHOCTH B yNpPaBICHUU
TYPUCTCKUM MPEANIPUATUEM.

The formation of ideas about the features of the
management of tourist complexes, the study of
the features and relationships of the
organizational structure of the tourist complex.

- identification of the features of tourist
complexes at the present stage of
development;

- study of the features of the services of
modern tourist complexes;

- analysis of the regulatory framework in the
field of tourist complexes;

- the study of the role of organizational and
economic activity in the management of a
tourist enterprise.
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OKBITYZIBIH HOTHXKEC] /
PesynbraT 00y4enust /
Learning outcome

1. Typucrik  KewieHaep  canachIHIAFbI
HOPMATHUBTIK-KYKBIKTHIK Oa3aHBIH DOJIIH Oiy;
KociOm  QyHKuMsIIapAbl  OpBIHAAY — Ke3iHe
TYBIHIAUTHIH MiHACTTEP ] [ICTTy.

2. TypucTik KemeHAepai YHBIMAACTHIPY
HETI3MEepiH, TYPHUCTIK KEMICHICPAI Kap>KBIIBIK
Tangay oicTeMeciH OLTyiH KepceTesi.

3. KapXbUTbIK MEHEIKMEHT
(YHKOHATApBl apKBUIBl TYPUCTIK KEMICHACPIiH
MepcoHAJbIH Oackapy MaceleliepiH TYCIHyl
KepceTe.

4, TypucTik  KEHmICHAEPIAIH  KbI3METIH
YHBIMIACTBIPY JKOHE JKOCTapiay HPUHLIUNTEPiH
KOJIIaHa bl

5. HappIKTBIK 9KOHOMHKa JKarJalbIHAA
TYPUCTIK KEMICHICPAIH KapXKBUIBIK €CENTLIIriH
KYpY 9IiCTeMECiH MEHTepTreH.

6. TypucTik  KemeHAepHai — JKocmapiay
JKoHE 0ara OelnTiNiey TocuIIepiH KO JaHa bl

7. Typucrik HHIYCTPHS
KOCIMOPBIH/AAPBIHBIH ~ €HOCK  YIKbIMJAapbIHJIa
JKYMBIC JJaF/IbIIIAPbIH MEHI'€PreH.

8. Ic oxy3iHme mIapyambuIbIK KbI3METTI
JKYpri3y YIIH Kasipri 3amMaHfbl aKlapaTThIK
TEXHOJIOTHSUIAp/bl  KOJJIAHAbl, [IapyallblIbIK
KbI3METTI KETUIHIpy JKOJIIAPBIH
KaJIBINITACTBIPAIbI.

1. JleMoHCTpUpYET 3HaHHS POJM HOPMaTHUBHO-
npaBoBOW 0a3bl B cepe TYpUCTCKUX KOM-
IUIEKCOB; pEIleHHE 3ajad, BO3HUKAOLIMX
OpH  HUCIOIHEHHHM  IPO(ECCHOHATBHBIX
(hyHKIHH.

2. JleMOHCTpHpYET 3HAaHHE OCHOB OpraHH3a-
OUU TYPUCTCKHX KOMIUIEKCOB, METOJUKHU
()MHAHCOBOTO aHaNIM3a TYPHUCTCKUX KOM-
IJIEKCOB.

3. JleMOHCTpHyeT  TOHMMaHHE  BOIIPOCOB
YIpaBJICHUS MEPCOHATIOM TYPHUCTCKUX KOM-
IUICKCOB C MOMOIIIBI0 (GYHKIIUH (HhUHAHCOBO-
IO MEHEPKMEHTA.

4. llpuMmeHseT NPUHIUMBI OpraHu3allud U
IUTAHUPOBAHUSA JAEATENIBHOCTU TYPUCTCKHUX
KOMILIIEKCOB.

5. Bnageer meronamkoil cocTtaBieHus (uHaH-
COBOHM OTYETHOCTH TYPHUCTCKUX KOMILIEKCOB
B YCIOBUSIX PHIHOYHON SKOHOMUKHU

6. MHcronp3yer mpueMsl IUIAHUPOBAHMS M Iie-
HOOOPa30BaHUS TYPUCTCKUX KOMILIEKCOB.

7. Brageer HaBBIKaMH pPa0OTBI B TPYIOBBIX
KOJUIEKTUBAX MPEANPUATUH  TYpPUCTCKOU
HHAYCTPHH

8. [IlpumeHseT Ha npaKTHKE COBPEMEHHbBIE
MHPOPMALMOHHBIE TEXHOJNOTHH Ui Beje-
HUS XO39MCTBEHHON JESTENbHOCTH,
TeHepUpyeT MYTH  COBEPLICHCTBOBAHUS
XO35IUCTBEHHON J€SITEIbHOCTH.

1. Demonstrates knowledge of the role of the
regulatory framework in the field of tourist
complexes; solving problems arising in the
performance of professional functions.

2. Demonstrates knowledge of the basics of
organizing tourist complexes, methods of
financial analysis of tourist complexes.

3. Demonstrates an understanding of the
personnel management of tourist complexes
using the  functions of  financial
management.

4. Applies the principles of organization and
planning of tourist complexes.

5. Fluent in the preparation of financial
statements of tourist complexes in a market
economy

6. Uses planning techniques and pricing of
tourist complexes.

7. Possesses skills in the work collectives of
tourism industry enterprises.

8. Applies in practice modern information
technology for business activities, generates
ways to improve business activities.

ITonHIH KBICKAIIA
cunarramackl / Kpatkoe
OIMCAHUE JUCLUILINHEI /
Discipline Summary

TypucTik KemeHAepAiH KIKTelIyl >XKOHE OHBIH
¢ynkusnapsl. TypHCTIK KeIIeHAEpIiH Kypambl
MeH KypbuibiMbl. lllukizaT >koHe Tayapiap
KOPBIHBIH MOHI, ONapIslH Typiaepi. Typuctik

KemleHAepAiH  kammel  kipici.  Typuctik
KeIIeHJEepAIH Herisri Kopmapel. TypucTik
KeIIeHJCPAIH alHaJIBIM KapaxaTsl. TypHCTiK
KemeHACPAiH  KbI3METKepJepiHe  eHOEKaKbl

tesiey. TypHCTIK KeleHAepaAeri KbhI3METTepIiH

Kiaccudukanms TypuCTCKMX KOMIUIEKCOB U €TI0
¢ynkun. CoctaB M CTPYKTypa TYPHUCTCKHX
KoMmIIekcoB. CyIIHOCTb 3aI1acoB ChIPbSl M TOBa-
poB, HMX BHIAbl. BayoBo HOXOI TYPUCTCKHMX
KomruiekcoB. OcHOBHBIE (DOHIBI TYPHCTCKUX
KoMmIuiekcoB. OOOpOTHBIE CPENCTBAa TYPUCTCKUX
kommiekcoB. Omara Tpyaa paOOTHHKOB Ty-
pHUCTCKHX KOMITIEKCOB. Ce0ecTOMMOCTh YCIyT B
TYPUCTCKHX Kommuiekcax. HamoroobmoxxeHne

Classification of tourist complexes and its
functions. The composition and structure of
tourist complexes. The essence of stocks of raw
materials and goods, their types. Gross income
of tourist complexes. Fixed assets of tourist
complexes. Working capital of tourist
complexes. Remuneration of workers of tourist
complexes. Cost of services in tourist
complexes. Taxation of tourist complexes.
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O31HIIK KyHbI. TypHCTIK KelleHJepre CablK

caiy. TypucTik  KEHICHACPAIH  KapiKbl-
9KOHOMHUKAJIBIK KBI3METIH Kocmapiay
¢yakomsamapsl  MeH  omictepi.  Typwmcrik
KeIICHACePIiH THIMILTITI. Typucrik

KeIIeHepAeTi 0OCEKeNeCTiK.

TYPUCTCKUX KOMIJIEKCOB. DYHKIUU U METOJBI
TUTAaHUPOBAHUS (hMHAHCOBO-DKOHOMHYECKOM
JIESITEIIbHOCTH TYPUCTCKUX KOMIUIEKCOB. -
(heKTHBHOCTD TYPHCTCKHX KOMIUIEKCOB. KOoHKY-
PEHIHS B TYPUCTCKUX KOMILIEKCaX.

Functions and methods of planning the financial
and economic activities of tourist complexes.
The effectiveness of tourist complexes.
Competition in tourist complexes.

Kypactsipymst / PazpaboTank
/ Developer

Hypmaeambemosa JIL.U. — sxonomuxa
EbLILIMOAPBIHBIY KAHOUOAM bl

Hypmaeambemosa JI.U. — kanouoam
IKOHOMUHECKUX HAYK

Nurmagambetova L.I.
candidate of Economics Sciences

[on ataysr / HamMeHoBaHME
mucuuiuingel / Name of the
discipline

EMAIK-CAYBIKTBIPY TYPU3IMIHIH
PEKPEAIIMAJIBIK PECYPCTAPBI

PEKPEAIIMOHHBIE PECYPCBI
JIEYEBHO-O3JOPOBUTEJIBHOT'O
TYPU3MA

RECREATIONAL RESOURCES OF
HEALTH TOURISM

AKaZieMUKaJIbIK KPEIUT CaHbl,
6akputay Typi / KonudaectBo
aKaJeMUYCCKUX KPEIHUTOB,
¢dopma kouTposst / Number of
academic loans, form of
control

5 akaZeMUsIIBIK KpeauT, eMmTuxad AE

5 aKaJleMU4ECKUX KpeAUTOB, 9K3aMeH YO

5 academic credits, exam OE

[pepexBusurrep /
[IpepexBusuTsl / Prerequisite

Typusmornorus Herizaepi, JKOIOTHSIBIK TypH3M

OCHOBBI TYpPHU3MOJIOTUH, ODKOJOTMYECKUH Ty-
pH3M.

Fundamentals of Tourismology, Ecological
tourism

IMoctpexBu3uTTEp /
[ocrpexsmsutsl / Postrequisite

XanslkapaislK TypusM reorpadusicel, Typuctik
KBI3METTIH KYKBIKTBIK Herizmepi/ Typuctik
KBI3MET TICUXOJIOTHSCHI, Binim oepy
callachIHAFbl TYPHCTIK KBI3METTI
yHBIMIACTBIpY,  XalbIKapalblK JKoHE  1LIKi
TypU3M TypOIlepeHTHHT1/ XalbIKapanbIK >XoHE
K1 TypU3M MEHEPKMEHTI

I'eorpadust MexayHapomgHOro Typu3ma, [IpaBo-
BbIE OCHOBBI TYPHUCTCKOH aestenpHocTH/ Ilcm-
XOJIOTHS TypUCTCKOH aedrensHoctH, Oprannsa-
IIUsI TYPUCTCKOH JIeSITENbHOCTH B cepe oOpa3zo-
BaHUA, TypONEepedTHHI MEXAYHapOAHOIO U
BHYTPEHHETO Typu3Ma/ MeHeIKMEHT MeXIyHa-
POJIHOTO Y BHYTPEHHETO TypU3Ma

Geography of international tourism, Legal Basis
for Tourism Activity/ Psychology of Tourism,
Organization of Tourism Activities in the Field
of Education, Turopereyting International and
Domestic Tourism/ Management of
International and Domestic Tourism

OKy MakcaTsl MEH MiHAETTEPI
/ YueOHas nenp u 3agauu /
Learning Goal and Objectives

CryaeHTTepai peKpeanysulblK  pecypcTapMeH,
peKpeanusuIbIK KyHenepMeH, TYPHCTIK
urepyMmeH koHe KazakcTaHHBIH op  Typdi
aifiMakTapbIHa TypU3MII JAMBITY
MEepCIIeKTUBATAPbIMEH, COHAAN-aK FBUIBIMHBIH
HETI3ri  TEOPHSJIBIK  KOHLEMUIWSUIAphl  MEH
TEPMHHOJIOTHSUIBIK ~ allIapaThIMEH TaHBICTHIPY,
peKpeanusuIbIK Kylenepaig JaMybIHa
KazakcTaHHBIH JKQHE IIET eNAEpIiH opTYpii
OHIpJIepiHiH TaOUFN-PECYpPCTHIK

O3HaKOMJICHHE CTYICHTOB C PEKpEalMOHHBIMU
pecypcamu, peKpeanroHHBIMA CHCTEMaMH, TY-
PUCTCKOM OCBOEHHOCTBIO M IEPCHEKTHBAMH
Pa3BUTHS TypH3Ma B Pa3IMYHBIX PETHOHAX MU-
pa u KazaxcraHna, a Tak:ke ¢ OCHOBHBIMH T€Ope-
TUYECKUMHU KOHLENIUSAMU U TEPMUHOIOTHUYE-
CKUM amnmnapaToM HayKW, ONpeAeleHHEe 3Hade-
HUS U1 COBPEMEHHOrO OOIIecTBa BIMSHUS
HNPUPOTHO-PECYPCHBIX  (PAKTOPOB  Pa3IMUYHBIX
perronoB KazaxcraHna u 3apyOeXHBIX CTpaH Ha

Familiarization of students with recreational
resources,  recreational  systems,  tourism
development and tourism development prospects
in various regions of the world and Kazakhstan,
as well as with the main theoretical concepts and
terminological apparatus of science, determining
the value of the influence of natural -resource
factors of various regions of Kazakhstan and
foreign countries on the development of
recreational systems.
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(axTOpIapbIHBIH Ka3ipri KOoFaM YIIIH acepiH
AHBIKTAY.

Pa3BUTHUC PEKPCALITUOHHBIX CUCTCM.

OKBITYIBIH HOTHXKEC] /
Pesynbrar 0OyuenHms /
Learning outcome

1.TypucTik ©HIM MEH JKCKe KBI3METTepIi
JKoOamay, o3ipiiey JKOHE caTygarbl KOCINTIK
CHUIIaTTaFrbl OLTIMAI KepceTei.

2. Kmmenrrepre KbI3MET KOPCETYy IPOIECiH
THIMAI YHBIMIOACTHIPY YIIIH CATBII aJbIHFAH
OimiMai KoJMmaHanbl, TYpPU3M HHIYCTPUSCHIHIA
CTaHIAPTTAy >KOHE cepTuduKarTay OOWBIHIIA
HOPMATHBTIK Ky KaTTap/Ibl MaianaHapl.

3. Typuctik KbI3METTI YHBIMAACTHIPY IKOHE
KYprizy — omicremeciHe  HWe  (JKOpBIKTap,
MHUTUHTUIEp,  Typuajamap  oHe  T.0.),
AQHMMALMSUTBIK  KBI3BMETTIH Mocelenepi, OHBbIH
MakKcaTTapbl MEH MIHAETTepl, TYpU3MHIH
JKEKEJIETeH TYpJIepiH XKOHE  TYypJepiH
aHMMalMIIaYy.

4 Kemy jkoHe imKi TypusM Oo#BIHIIA SpTYpIi
TypJIap/ibl KSHE JKEKeJlereH KbI3MET TYpJIepiH
azipiey TEXHOJIOTHSICHIHA, oJIap bl
YHBIMIACTBIPY JKOHE Kysere aceIpy
TEXHOJIOTHSIChIHA He.

5.HapbIKTBIK CYpPaHBICTBI JKOHE TYPUCTEP MEH
0acka  TYTBIHYMIBUIAPABIH  KaKETTUIIKTEPiH
Tanjay Heri3iHjae KIMeHTTepre KbI3MET KOpPCeTy
npoLecTepiH  YHBIMIACTBIPAbI; KIMEHTTEPre
KBI3MET KOPCETY IPOLECiH OaKbLIaHIbI.

6.Typusm caJlaChIH/AF bl MaMaHHbBIH
KOMMYHUKAIMSUIBIK ~ 9JiCTepiH,  TapThUIFaH
KIMEHTTep MeH oplip JKeKe  TyJIFaHbIH
KOMaHJJaCbIMEH, COH/1alt-aK KOMaH1aiap
apachblHIa OJKEKe KapbIM-KaThIHAC Kacayzbl
KOJIIaHa bl

7.VHTerpanusuiaHFaH TYPUCTIK TYTHIHYIIBUIAPFa
KbI3BMET KOPCETY CallaCbIHbIH CTaHAApTTapbIH
a3ipneiini KoHEe Ky3ere acwlpajbl, KayilcCi3ik
JKYHeNepiH yKacaiapl.

1. JlemoHCTpupyeT 3HaHHs MPUHIMIOB OLEH-
KA PEKPEallMOHHOTO MOTEHNWada W IIyTH
TIOBBIIICHHUSI PEKPEANMOHHBIX OIEHOK 00B-
€KTOB TypH3Ma.

2. Ilpumensier HaBBIKM pa3pabaTKH W peau-
3allil MEPONPHUSTHH MO PAlMOHAIEHOMY
UCTIONIB30BAHUIO TIPUPOAHBIX PECYPCOB, C
COXpaHEHMEM WU TOAJep:KaHueM Haubonee
3HAUUTEJBHBIX 4epT JlaHgmadra, KaK 3Je-
MEHTOB HCTOPHUYECKOTO M KYJIBTYpHOI'O

Hacleaus.
3. JlaeT OLEHKY pecypCHOMY HOTEHIHAIy Tep-
pUTOpUH;  XapaKTepu3yeT  TYpUCTCKO-

PEeKpeannoHHbIH MOTEHIMAT PETHOHA.

4. [laer OIEHKY OTAEIbHBIM 3JIEMEHTaM HpH-
POAHOH cpenbl;

5. VYcraHaBiIMBaeT CHCTEMY B3aUMOCBS3EH
MEXAY NPUPOAHON Cpelod U XO3SUCTBEH-
HOH JIeATENbHOCTBIO CYOBEKTa TYpPHCTKOH
UHTyCTPHH.

6. Ilpumensier mNPUHUMOBI OpTaHM3aAUMH U
IUIAHUPOBaHUA B  00OJacTH  JeyeHOHo-
03/I0POBHUTENBHOTO TypH3Ma.

7. TloHmMaeT menu W 3a/a4M pa3BUTHSA J1edel-
HO-03/10pPOBUTEIBHOTO TypU3Ma

8. IlpoBoanT KOMIUIEKCHYIO PabOTy ¢ pa3ind-
HBIMH THIIaMU WH(OPMAIMOHHBIX UCTOYHH-
KOB, TIOMCKa M CHCcTeMaTu3anuu uHpopma-
LUU KaK OCHOBBI PEIICHUS UCCIIEN0BaTENb-
CKHUX 3afau.

1. Demonstrates knowledge of the principles for
assessing recreational potential and ways to
increase recreational assessments of tourism
facilities.

2. Applies skills in the development and
implementation of measures for the rational use
of natural resources, with the preservation and
maintenance of the most significant features of
the landscape, as elements of historical and
cultural heritage.

3. Provides an assessment of the resource
potential of the territory; characterizes the tourist
and recreational potential of the region.

4. Gives an assessment of the individual
elements of the natural environment;

5. Establishes a system of interconnections
between the natural environment and the
economic activity of a tourist industry subject.

6. Applies the principles of organization and
planning in the field of medical tourism.

7. Understands the goals and objectives of the
development of health tourism

8. Carries out comprehensive work with various
types of information sources, search and
systematization of information as the basis for
solving research problems.

60




8.Pednekcusuiblk  margpulapasl  maiganany
Heri3iHzxe TEXHOJIOTUSIIBIK KBI3METTiH
HOTWOKEJIepiH Oaranaiiipl, xayanTsl 00Jabl.

IToHHIH KBICKAIIA
cunarramackl / Kparkoe
ONHUCAaHUE AUCIHUILUIAHBI /
Discipline Summary

Ennin, eHIpAiH, ayMaKTbIH pPEKpCalUsIbIK
pecypcrappl  MEH  pEeKpealusuiblK  QJeYeTi.
Pexpeanmsibik pecypcrapasiH KIKTEIyi.

TaOuFH-KIMMATTHIK PEKPEALMSIIBIK PecypeTap:
0aJIbHEONOTUSITBIK, OaIIBIKICH emzey,
¢urorepanus. Cy pecypcrapsl: TEHi3 Ky-pOpTH,
KeJzep, e3eHaep, Cy Koiimamapel. Koprraran
OpPTaHBIH pPEKpealsuIbIK ~ pecypcTapbl. Tay
KaFnaimapsl  eMJIey-CaybIKTBIpY — TYPU3MIHIH
aneyeTi perinzge. Empey-caybIKTBIpYy Typu3Mi.
bencenni xoHe mnac-tuBTi (opmanap. XKamnbr
JKOHE EepeKIle acep eTYIIH TaOWFU-KIMMAaTThIK
(dakTopiapbl  (KaHaWHAJIBIM  KapIUOXKYyieci;
TipeK-KAMBLIT anmnaparsl, KYHKe, [u-
IIeBapuTeIbHas JKyHe jkoHe T. 0.). Onemzue,
TM/ men Kazakcranaa emaey, OHaJITY, >Kajllbl
JICHCAYJIBIKTHI HBIFAUTYy  YIIiH Taburn
pecypcTapapl manganaHy ToxipuOeci. OHIpHiH
PEeKpealsUIbIK-CaybIKTBIPY oJNieyeTiH Oaranay
KOMIIOHEHTI PeTiH/e MapIIPyTTHIH TEXHUKAJIBIK-
TaKTHKAJIBIK 93ipIIeMEeCiHIH Kb
reorpadusyIbIK aHBIKTaAMAaChl. OJIKeTaHy TaOUFH-
KIUMaTTBIK 3epTreynep: Kammbel KaumarTeik,
ruApo-rpadUKaIbK, (HEHONOTHSIIBIK KoHE T.O.
peKpealsuIbIK  pecyperapabl  OaranayabiH Oip
Geutiri peringe. Kasakcran PecmyOnmkacsl MeH
Kocranaii oOJBICBIHAA KAJIbBl JKOHE apHAMbI
eMJIIK-CayBIKTBIPY TYPHU3MI.

PexpeannoHHble pecypchl U peKpealvOHHBINH
MOTEHIMAd CTPaHbl, PETHOHA, TEPPUTOPHH.
Krnaccudukamms pekpeamyoHHBIX PECypCOB.
[TpuponHO-KINMaTHIECKHE pEeKpeanoHHbIe
pecypchl:  OaNbHEOJIOTHYECKHE, Tps3eiedeHue,
¢urorepanusa. BoxHple pecypchl: MOpckue Ky-
pOpTHI, o03epa, peku, BomoxpaHmauma. O0-
HIEKIUMATHYECKHE PEKPEaI[iOHHBIE PEeCypCHI.
lopHble yClIOBUSL Kak IOTEHLHWAN JieueOHO-
0370pPOBUTEIHHOTO TypHu3Ma. JleueGHo-
0370POBUTEIBHBIN Typu3M. AKTHUBHBIE U IIac-
cuBHble  (opmbl.  [IpupoaHO-KIMMAaTHYECKHE
(hakTopsl 00IIEro U Creru(pUIecKoro BoO3JCH-
cTBHsA  (KapamocucTeMa — KpoBOOOpalleHHE;
OTIOPHO-JIBUTaTEJIbHBIN amapar, HepBHas, IH-
IIeBapuTeIbHas CUCTEMA U T.J.). ONBIT HCHONb-
30BaHUS TIPHUPOAHBIX PECYPCOB JUISl JICUEHMS,
peabmHTanus, OOLIEro yKpeTIeH s 3/10pOBbs B
mupe, CHI' u Kazaxcrane. OOmereorpadrde-
CKasi CIpaBKa TEXHUKO-TAaKTHUECKOHW pa3padoT-
KM MapIipyTa Kak KOMIIOHEHT OIIeHKH peKpea-
IIHOHHO-03/I0OPOBUTEJIEHOTO TOTEHIMJIA PEruo-
Ha. KpaeBemueckue mpUpOIHO-KIUMATHYECKHUE
UCCJIEIOBaHMS: OOLIEKIIMMaTHYECKUE, T'HIPO-
rpaguyeckue, peHOJIOTHYECKHE U JIP. KaK 4acTh
OLICHKM pEKpealMoHHBIX pecypcoB. Muppa-
CTPYKTypa: oOmas M chenuanbHas JieueOHO-
03/10pOBUTENBHOTO TypusMma B Pecnyonuku Ka-
3axcraH u Kocranaiickoii o0nacty.

Recreational resources and recreational potential
of a country, region, territory. Classification of
recreational resources. Natural and climatic
recreational resources: balneological, mud
therapy, herbal medicine. Water resources: sea
resorts, lakes, rivers, reservoirs. General climatic
recreational resources. Mountain conditions as a
potential for health tourism. Health tourism.
Active and passive forms.

Natural and climatic factors of general and
specific effects (cardiopulmonary circulation;
musculoskeletal system, nervous, digestive
system, etc.). Experience in using natural
resources for treatment, rehabilitation, general
health promotion in the world, the CIS and
Kazakhstan. A geographic summary of the
technical and tactical development of the route
as a component of the assessment of the
recreational and health potential of the region.
Local climatic studies: general climatic,
hydrographic, phenological, etc. as part of the
assessment of recreational resources.
Infrastructure: general and special health
tourism in the Republic of Kazakhstan and the
Kostanay region.

Kypacteipymst / PazpaboTank
/ Developer

Typckas U.®@ — Kazakcman Pecnyonuxaceinvly
enbex ciyipeen mypusm HYCKayublcol, Mypusm
Mazucmipi, aza OKbImyuiLbl

Typckas U.®. — 3acnyscansiti uncmpykmop
mypuszma Pecnyonruxu Kasaxcman, macucmp
Mypusma, Cmapuiutl npenooasameins

Gurskaya I.F.
— honored tourism instructor of the Repub-
lic of Kazakhstan, master of tourism, senior lec-
turer
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5 cemecTp / 5 cemecTp / 5 semester

[Ton araysl / HaumeHnoBaHue
nucimmiasl / Name of the
discipline

KOHAK)KAMJIBLIBIK UHY CTPUSICBI

NHAYCTPUA
TF'OCTEIIPUNMCTBA

HOSPITALITY INDUSTRY

AKajeMHUKaJbIK KPEANUT CaHbl,
6akputay Typi / Kommgaecto
aKaJJeMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akaeMUsUIBbIK KpeauT, eMTuxad AE

5 akazleMHUYeCKUX KpEOUTOB, 3k3aMeH KO

5 academic credits, exam CE

IpepexBusurTep /
[pepexBusutsl / Prerequisite

Kacinmkepiik JaFIpUTapIbIH HeTi311epi;
TypucTik KbI3MET KayillCi3[iTiHIH HeTi3nepi;
OKOJOTHSIBIK TYpu3M; TypHu3M MEHEHKMEHTI

OCHOBBI IPEANIPUHAMATENBCKIX HABBIKOB;
OCHOBBI 0€30IIACHOCTH TYPUCTCKOH IEATEeIbHO-
CTH; DKOJOrMYeCKUM Typu3M; MEHEIKMEHT Ty-
pu3Ma

Fundamentals  of  entrepreneurial  skills;
The basics of the safety of tourist activities; Eco-
logical tourism; Tourism Management

[MoctpexBu3uTTEp /
[ocrpexsmsutel / Postrequisite

Typmmpueri Opormay; TypHCTIK KBI3METTiH
KYKBIKTBIK HeTi311epi; Typucrik
KOCIITOPBIHAAPIBIH Kap KbI-IIapyablIbIK
kei3Mmeti\ Typusmaeri 6ara Genriney; TYpHCTIK
OuzHecTi xKocrapiay KoHE
yisMaacteipy\TypisM  HHIYCTPHSICBIHIAFBI
Ou3HeC-TPOIIeCTi MOJIENIBIICY;
KoHakxalbLIbIK WH]TyCTPHSCHIH/IAFbI
xobanay Kpi3meri; TypHCTIK KOCIMOPBIHHBIH
nepcoHanbiH Oackapy\ TypusMm canacklHIaFbI
KOPIOPATHBTIK MOJICHHET >XQHE IEepPCOHAIIbI
Gackapy

TYPUCTCKOH
XO3SIIICTBEHHAsI JEATENIBHOCTh TYPUCTCKUX IIPEX-
npusttuii\ L{eHooOpa3oBaHue B TypU3Me;

6usneca\MoieupoBanue
UHIYCTPUH Typusma; [IpoeKTHas AesITeNbHOCTD B
WHIYCTPUH TOCTENPHUHUMCTBA; YTpaBICHHE Mep-
coHanoM TypHcTckoro npennpustus\ Kopropa-
THBHAs KyJIbTypa M YIpPaBICHUE [EPCOHATIOM B
cdepe TypuzMa

BponupoBanne B Typusme; [IpaBoBbie OCHOBBI
JIeSITeIIbHOCTH; ®dunancoso-

HHaHI/IpOBaHI/Ie U opraHusanusga TYpPHUCTCKOI'O
OusHec-miporiecca B

Booking in tourism; Legal basis of tourism
activities; The financial and economic activities
of tourism enterprises \ Pricing in tourism;
Planning and organization of tourism business \
Business process modeling in the tourism indus-
try; Project activities in the hospitality industry;
HR management of a tourism enterprise \ Cor-
porate culture and HR management in the tour-
ism sector

OKy MakcaThl MCH MiHAETTEp1
/ YyebHas uensb u 3amaun /
Learning Goal and Objectives

bonamak mamanpapabiH  KoHakkalbUIbIK
WHIYCTPHSACHI CATaChIHIA XKYUESIICHTeH OimiMIIi
JKOHE KOHAK yit [IapyanIbUTBIFbIH
YUBIMAACTBIPY OOWBIHIIA TYCIHIKTEpAl Urepyi.
KoHak yii WMHIYCTPHUACH KOCIMOPBIHAAPHIHBIH

KYMBIC iCT€yl Typaylbl TEOPISUIBIK —OuTiM
alyqasl, COHJAW-aK oONapAblH KOHaK  YH
KbI3METIH  0ackapy JKkoHE  YHBIMIACTHIPY

CaJIaCBIH/AA TPAKTHKAIBIK KOCIOM JaFabUIap bl
MEHIepyiH KaMTHTHIH TYpHU3M OaKaJaBpbIH
JlalbIHIay 1A KeleH 11 ToCiIeMeH1

OcBoeHne 6yHyIIII/IMI/I criecnuaiaucraMu CUCTEC-

MaTHU3UPOBAHHBIX 3HAHUH B 00JIACTH WHIYCTPUH
TOCTENPUMMCTBA M MPEICTABICHUN M0 OpraHu-
3alUu
YCIIOBHH, 00ECTIeYNBAIONTNX KOMIUICKCHBIN TOA-
XOJI TIpH TIOATOTOBKE OakamaBpa Typu3Ma, BKIIO-
YaIOUIMM KaK IOJyuYEeHUE CTyIeHTaMu TeopeTruye-
CKMX 3HaHWHA O (YHKIMOHHWPOBAHWM MPEAIIPHS-
TUH TOCTMHUYHOM WMHIYCTPUHM, TaK U YCBOCHHUE
HMH MIPAKTHYECKUX MTPOPECCHOHANBHBIX HAaBBIKOB
B 00JIaCTH YNpaBJICHMHW M OpPraHW3allMM T'OCTH-

roctuHuYHOro xo3giicrBa. Co3manne

The development by future specialists of
systematic knowledge in the field of the hospi-
tality industry and ideas on the organization of
the hotel industry. Creation of conditions
providing an integrated approach to the prepara-
tion of a bachelor of tourism, which includes
both students gaining theoretical knowledge
about the functioning of the hotel industry en-
terprises and their practical skills in the man-
agement and organization of hotel services
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KaMTaMachI3 €TETIH XKar /:[aﬁnap JKacay

HUYHBIX YCIIYT.

OKBITYZIBIH HOTHXKEC] /
PesynbraT 00y4enust /
Learning outcome

1.KoHax yi mapyanibUIbIFbIHBIH €PeKIIeNiriH
€CKepe OTBIPBII, KOHAK YHJIepie Typucrepre
KBI3MET KOpCeTy MaceeepiH Outeni.

2. KpI3MeT KepceTymiH OCH CalaChIHAAFBI
KBI3METTEP/IiH canachl KaJIbIITaCATHIH HAKTHI
JKaFaiimapapl, OpHAIACTRIPY KYpalJapbIHbIH
CBIHBINITAMACKIH OlIE .

3. Konak yilnepze TypucTtepre KbI3MET
KOpCeTy MacelesiepiH, KOHaK Yi
WH]IyCTPHUSCBIHBIH TYPHUCTIK calachiH/ia
KBI3MET KOPCETY Carachl KaJlbIITacaThlH HAKTHI
JKaFgaimapabl Oarananpl.

4. KazakcTanjarbl KOHaK Vi HHIYCTPHUSCHIHBIH
OpPTYPJIi Ke3eHAepiH/ie IaMybIHBIH TapUXH
epeKIIeINiKTepi Typabl O1TiMAepAl MCHIepIeH.
5. KoHax yii mapyaisUTBIFBIHBIH HETi31epiH
MEHI€preH.

6. ArraH OUTIMICPIH IPAKTUKAJIBIK KBI3METTE
KOJIIaHa bl

7. KoHak y#t ”HIYCTpUACHI
KOCIIOPBIH/IaPbIHBIH MaKCaTTaphl MEH
MIHJETTEePIH TYCIHEeI].

8. Kp13merTepi KeTKi3ylli HapbIFbIH TaJlAai
aJiaJipl

1.3HaeT mpobIeMBl 0OCTY)KUBAHHSI TYPUCTOB
B FOCTHHHIIAX C YYETOM CIeNU(UKUA TOCTHHUIHO-
ro XO3sICTBa.

2. 3HaeT KOHKPETHBIE YCIOBHSA, TIPH KOTOPBIX
(dopmupyeTcss KadecTBO yCIyr B IAaHHOH cdepe
0OCITy’)KUBaHUA, KIACCUPHUKAIMIO CPEACTB pa3-
MEIICHUS.

3. OnuenHuBeT MpoOIEMBI 0OCITYKUBAHHS TypHU-
CTOB B TOCTHHHUIIAX, KOHKPETHBIC YCJIOBUS, IPU
KOTOpBIX (hOpMHpYeTCsl KayecTBO YCIYr B Ty-
PHCTCKOM cepe HHAYCTPUU FOCTEHUMCTBA.

4. Brnageer 3HaHUAMHU 00 UCTOPUUECKUX OCO-
OCHHOCTSAX Pa3BUTUS TOCTUHHUYHON WHAYCTPUU B
Kazaxcrane Ha pa3HBIX Tamax.

5. Bmameer 3HaHWUSMH OCHOB TOCTHHHYHOTO
X03siicTBa.

6. [IpuMeHseT moydeHHbIC 3HAHUS B TIPAKTH-
YEeCKOH e TeIFHOCTH.

7.JloHuMaeT LeaM U 3aJayd OpeanpUsTUn
TOCTHHUYHON MHIAYCTPUHU

8.YMeer aHaIM3UPOBATH PHIHOK ITOCTABIIUKOB

yCIyT

o

1. Knows the problems of servicing tourists in

hotels, taking into account the specifics of
the hotel industry.

2. Knows the specific conditions under which

the quality of services in this service sector
is formed, the classification of accommoda-
tion facilities.

3. Assesses the problems of servicing tourists

in hotels, the specific conditions under
which the quality of services in the tourism
industry is formed in the hospitality indus-

try.

4. Possesses knowledge of the historical fea-

tures of the development of the hotel indus-
try in Kazakhstan at different stages.

5. Owns knowledge of the basics of hotel man-

agement.
Applies the knowledge gained in practice.

7. Understands the goals and objectives of the

hospitality industry.

8. Able to analyze the market of service pro-

viders.

[ToHHIH KbICKaIIa
cunarramacel / Kpatkoe
OIIMCAHUEC NUCLIUITJINHBI /
Discipline Summary

WHTyCTPHSICHIHBIH Heri3ri
Konak vyit OusHeciHiH jgamy
KOHaK Y [IapyanibUIbIFBIHBIH
epeKIIeIiKTepi, Kazakcran
PecrryOimkaceiaaarst KOHaK yit
WHIYCTPHUSACHIHBIH MOceNenepi JKOHE OHBIH
TYPUCTIK calaMeH e3apa OalIaHbICHL.

Kasipri 3amanfrpl KOHaK Yiini Oackapy: KOHaK
YHJIepAiH HeTi3ri KBhI3METiIHIH MPUHIUITEPI,
MEXaHM3MIepi, MOJIENbIEpl >KOHE OJIap/bIH
KBI3MET €Ty  epeKIIeNiKkTepi.  OIeMJIiK
KOHAKKAMIBUIBIK ~ MHIYCTPUSACBIHBIH — Ka3ipri
JaMy TeHACHITUSIIAPEL.

Konaxk yi
¥FeIMAaphl.
Ke3eHaepi,

OCHOBHbBIE TIOHATHST TOCTUHHYHOW  WHIY-
CTpUH. DTambl Pa3BUTHS TOCTHHUYHOTO OM3HECa,
0COOCHHOCTH TOCTHHHYHOI'O XO3SIHCTBa, IIPO-
OneMbl TOCTHHHYHON WHAycTpuu B PecmyOimke
Kazaxcran u ero B3auMMOCBSI3€il ¢ TYpUCTCKOU

OTpacibo.
VYhopaBieHue  COBPEMEHHOM  TOCTHHHLEH:
MPUHIIUIBIL, MeEXaHu3Mbl, Moaenu (OCHOBHbBIE

CITy’KOBI TOCTHHUI] M OCOOCHHOCTH UX (YHKIIHO-
HupoBaHHsA. COBpeMEHHBIE TEHACHIIUH Pa3BUTHSA
MHPOBOW MHTyCTPHUH TOCTEIPUUMCTBA.

The basic concepts of the hotel industry.
Stages of the development of the hotel business,
features of the hotel industry, problems of the
hotel industry in the Republic of Kazakhstan and
its interrelations with the tourism industry.

Management of a modern hotel: principles,
mechanisms, models The main hotel services
and the features of their functioning. Current
trends in the development of the global hospital-
ity industry.
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Kypactoipyiusr / Pazpaborunk
/ Developer

I'ypckast U.® — Kazaxcman Pecnybauxacuvinbiy
enbex ciyipeen mypusm HYCKayublcbl, mypusm
Ma2ucmipi, a2a OKblmyulbl

I'ypckas U.®. — zacayocanviii uncmpyxmop
mypusma Pecnybnuxu Kaszaxcman, macucmp
mMypusma, cmapuiuil npenooasamensb

Gurskaya I.F.
— honored tourism instructor of the Repub-
lic of Kazakhstan, master of tourism, senior lec-
turer

[Ton ataysr / HammeHnoBaHne
mucummuinasl / Name of the
discipline

KOHAK Y# HHIYCTPUSICHI JKOHE
TYPU3M HHO®PAKYPBLIBIMBI

TF'OCTUHUYHASA UHAYCTPUA U
NHO®PACTPYKTYPA TYPU3MA

HOTEL INDUSTRY AND
INFRASTRUCTURE OF TOURISM

AXaJleMUKaJIbIK KPSIHUT CaHBbl,
6akputay Typi / Kommgaecto
aKaJJeMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akaIeMUsUIbIK KpeauT, eMTuxad AE

5 aKaleMUYECKUX KpeaUToB, 3k3aMeH KO

5 academic credits, exam CE

Ipepexsusurrep /
IMpepexsusuts / Prerequisite

Kocinkepiik parapuiapabH HETi3aepi;
TypucTik KbI3MeT KayiIci3AiriHiH Herizaepi;
DKONOTUSIIBIK Typu3M; Typr3M MEHEIKMEHTI

OCHOBBI IpEANIPUHUMATEIBCKIX HaBBIKOB; OCHO-
Bl 0€30IIaCHOCTH TYPHUCTCKOM JeATEIBHOCTH;
Okonorndeckuit Typu3M; MeHeDKMEHT Typu3ma

Fundamentals of entrepreneurial skills; The ba-
sics of tourism security; Ecological tourism;
Tourism Management

[MocTpexBusurtep /
IMocTpexBU3MTHI /
Postrequisite

Typusmueri 6ponaay; TypUCTIK KbI3METTIH
KYKBIKTBIK Heriznepi; TypucTik
KCIOPBIHAAPABIH KapKbI-IIAPyaIIbUIBIK
kpi3MeTi\ Typusmzeri 6ara Oesriiey; TypUucTiK
Om3HeCTI J)Kocmapiay XoHe
yieMaacTepy\Typr3M HHITYCTPHSACHIHIAFEI
OWM3HEC-TIPOIIECTI MOJICTIBIEY;
KoHarkaibIIbIK HHIYCTPUSICHIHIAFbI
xobanay Kbi3MeTi; TypUCTIK KSCITOPBIHHBIH
nepcoHasbiH 6ackapy\ TypusM canachiHIarsl
KOPHOPATHBTIK MOACHHUET JKOHE TIEPCOHANIBI
Oackapy

BbponupoBanue B Typusme; IIpaBoBbie OCHOBBI
TYPUCTCKOM JIEATEIIbHOCTH; ®uHAHCOBO-
XO34HMCTBEHHAs EATENbHOCTh TYPUCTCKUX Ipe-
npusituii\ LlenooOpazoBanue B Typusme; [lnanu-
pOBaHME M OpraHu3alus TYPHCTCKOTO OHW3He-
ca\MonenupoBaHue OW3Hec-TIpoiecca B HHAY-
cTpuM TypusMa; [IpoekTHas NedaTenbHOCTb B UH-
JYCTpPUU TOCTENPHUMMCTBA; YIPaBICHUE MHEPCO-
HaJIOM TypHCTCKOTO mpeanpustis\ Koproparus-
Has KyJbTypa W yIpaBlieHHE MEPCOHAIOM B ce-
pe Typusma

Booking in tourism; Legal basis of tourism ac-
tivities; Financial and economic activity of tour-
ist enterprises \ Pricing in tourism; Planning and
organizing a tourist business \ Modeling a busi-
ness process in the tourism industry; Project
activities in the hospitality industry; HR man-
agement of a tourism enterprise \ Corporate cul-
ture tour and HR management in tourism

OKy MakcaTsl MEH MiHAETTEPI
/ YueOHas nenp u 3agauu /

Typusm >xoHe KOHAK YH WH(PPaKYpHIIBIMBI
CaJIaCBIHAAFBI HETi3ri OiMiMAl urepy, KOHaKyH

OBmajgeHne OCHOBHBIMH 3HaHMSIMH B o00jacTu
HHPPACTPYKTYPHI TypU3Ma U TOCTHHUYIHON UHITY-

Mastering the basic knowledge in the field of
tourism and hotel industry infrastructure; the

Learning Goal and Objectives | KoHIETIHACHIH KAIIBIIITACTRIPY, | CTpHH, (HOpMHUpOBaHue TMOHATHA 0 roctuanyHOoM, | formation of the concept of hotel, restaurant
MeWpaMxaHaJblK KbI3MET KOpCeTy JKOHE | PECTOPaHHOM CEpBHCE, MPEJOCTABISEMBIX yciy- | Service, provided by tourist enterprises.
TYPUCTIK  KOCIMOPBHIHAAPIABIH ~ KBIBMETTEPiH | raX TYPUCTCKUMU MPEANPHUITHIMH.
KOpCeTYy.
OKBITYbIH HOTHXKEC] / 1. Typusm KYPBUIBIMBIHBIH Herisri | 1. 3Haer ocHoBHble ToOHsATHsA udpactpyktypsl | 1.  Knows the basic concepts of tourism infra-
PesynbraT 00y4enust / YFBIMIAPBIH, nH(PaKypHUTBIMHBIH TypH3Ma, KJIaccu(uKauo HHQPACTPYKTYPBHI. structure, infrastructure classification.
Learning outcome KIKTeNyiH Oineni. 2. 3uaer npobnemsl pa3Butusi uHGpacTpyktypsl | 2.  Knows the problems of developing the
2. KazakcTangplk TYPHCTIK HapBIKTHIH TypH3Ma B PECIyOJIMKE C YYETOM  CIELH- tourism infrastructure in the republic, tak-
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epeKIIeIITiH eckepe OTBIPHITI,
pecrryOnuKana TYpU3M HHQPaKYPBUIBIMBIH
JaMBITy TIpoOJieManapbiH Oinei.

3. Konak yifmepae  Typucrepre  KbI3MET
KOPCETy MOCeNeNepiH, TYPHUCTIK KBI3MET
KOpCeTy  CalachlHAAFbl  KbI3METTEPIiH
canacsl KaJIBINITACATHIH HaKTEHI
Karaaimapapl Oaranmaipl.

4. FoutelMu  3epTT€y OIICTEpiH MEHTepreH
JKOHE OCBl 3epTTEYNEpIiH HOTIKEIepiH
MPaKTHKAJIBIK TYPUCTIK KbI3METTE KOJIZaHY.

5. KpI3MeTTiH 5KOHOMMKANIBIK THIMIIIITT MEH
WHHOBALMSUIBIK OaFbITTBUIBIFBIH OOBEKTUBTI
Oaranaiibl.

6. Konak yii WHIYCTPHACBIHIArbl HapbIK
MOHHTOPHHI1 OMICTEpiH KOHE 3epTTey
KBI3METIHIH KOJIqaHOaIb! omicTepiH
KOJIZTaHa bl

7. KoHakrapapl Kapcel aily >KOHE MIBIFapBII
cally JaFIpIChIH, KeJyliiepre KbI3MET
KOpCeTy ITUKaChIH MEHI€PIeH.

8. Konak yit Ou3HECiH KYPrizyain
9KOJIOTHSIIBIK SHEprust YHeMIeiTiH
HBICAHJIAPBI MEH J/IICTEePiH eHTi3e.

(PMKH Ka3aXCTAHCKOTO TYPHCTCKOTO PBIHKA.

3. OneHuBaeTr npodiIeMbl 00CITy>KUBaHUS TypH-
CTOB B T'OCTHHMIAX, KOHKPETHBIE YCIIOBHS,
IIPU KOTOPBIX (hopMHpyeTCss KaueCTBO YCIIyT
B TYPHUCTCKOM cepe 00CTyKUBAHHS.

4. Brmageer MeTonaMH HayYHBIX HCCIEIOBAHUH
U NPUMEHEHHS PE3YNbTaTOB 3THUX HCCIEIO-
BaHMH B MPAKTHYECKOM TYPHUCTCKOM nesi-
TEIBHOCTH.

5. OOBEKTUBHO OIIGHMBAET HKOHOMHYECKYIO
3¢ GEKTHBHOCTD JCSITCIBPHOCTH M WHHOBAI[U-
OHHYIO HaIPaBJIEHHOCTb.

6. Ilpumensier MeTOabl MOHUTOPHMHIA PBIHKA U
MIPUKIAJHBIE METOMABl HCCIIeA0BATEIbCKON
JEeATEIbHOCTH B TOCTUHUYIHON HHIYCTPHH.

7. Bnageer HaBBIKAMH BCTPEYH U IIPOBOAOB
TOCTEH, 3TUKOH 00CITY>)KHUBaHUS ITOCETUTEICH.

8. Bmuenpser 9KOJIOTUYECKHE
sHeprocOeperatomme (GOpMBI U METOJBI
BE€ICHHS TOCTUHUYHOTO OM3Heca.

ing into account the specifics of the Ka-
zakhstan tourism market.

3. Assesses the problems of servicing tourists
in hotels, the specific conditions under
which the quality of services in the tourism
services sector is formed.

4. Owns methods of scientific research and
application of the results of these studies in
practical tourism activities.

5. Obijectively evaluates the economic effi-
ciency of activity and innovative orienta-
tion.

6. Applies market monitoring methods and
applied research methods in the hotel in-
dustry.

7. Knows the skills of meeting and seeing off
guests, the ethics of customer service.

8. Introduces environmental energy-saving
forms and methods of hotel business.

[ToHHIH KbICKaIIa
cunarramacel / Kpatkoe
OIIMCAaHUEC NUCIMUITJINHBI /
Discipline Summary

Typucrik nH(pPaKypbUTLIMHBIH Heri3ri
YFBIMAPbI, KOHAKKaWIBIK KOCIHOPBIHIAP/IbI
kikTey okydeci. Konak yii  OHM3HeCiHiH
KYPBUIBIMBI ~ MEH  (DyHKOMSUIApBL,  KOJjaay
KbI3BMETTEPIH  JIaMbITy  TY)XKbIPBIM/IAMachl,
KOHAKXaMJIBIK ~ MHAYCTPMSCBHIHBIH  HETi3ri
npouenypanapsl. KoHak yiinepnaid Herisri
KbI3METTEpl JKOHE OJapIblH JKYMBIC icTey
epeKmIeNikTepi. ONeMaeri KoHaK Yyl OusHeci
KOPHOPAIMSCHIHBIH KaJblnTacy Tapuxbl. KoHax
Yl KOpHOPaUMSACHIHBIH EPEKIIeNIKTepi MeH
KBI3METI. OIEMIIK KOHAKXaWJIbIIBIK
WHTyCTPUSICBIHBIH JIaMybIHAAFbl Kazipri
3amMaHFel  ypaicrep. KoHak yil MapKeTHWHTI

OCHOBHBIE TOHATHS 00 MH(PPACTPYKType TypH3-
Ma, O CHCTeMe€ KJIACCH(HUKAIMHU MPEAIPUITHN
rocrenpuuMcTBa. CTPYKTYpbl U (DYHKIUH TOCTH-
HUYHOTO OM3Heca, KOHLENIUHN Pa3BUTHSI BCIIOMO-
raTeNIbHBIX CIIy>KO, OCHOBHBIX Tpouenyp cdeps
HHTyCTPUH TocTenpuuMcTBa. OCHOBHBIE CITY>KOBI
TOCTUHMIl M OCOOEHHOCTH WX (PYHKIHMOHHpOBa-
nust. Vicropust popMupoBaHHs, COBpPEMEHHOE CO-
CTOSIHHE TOCTHHHYHBIX Kopmopanuii mupa. Oco-
OCHHOCTH W HAINPABIICHUS AEATEIHHOCTH TOCTH-
HUYHBIX Koproparuid. CoBpeMeHHbIE TeHICHIINN
Ppa3BUTHS MHPOBOI MHIYCTPHH T'OCTETIPUMMCTBA.
l'ocTHHUYHBIA MapKEeTHHT U KOHKYPEHTOCIIOCO0-
HOCTh. OCHOBHBIE MOJEIHM OPraHU3alMU TOCTH-

Basic concepts of the tourism infrastructure, the
classification system for hospitality enterprises.
The structure and functions of the hotel busi-
ness, the concept of development of support
services, the basic procedures of the hospitality
industry. Basic services of hotels and features of
their functioning. History of formation, the cur-
rent state of hotel corporations in the world. Fea-
tures and activities of hotel corporations. Mod-
ern trends in the development of the global hos-
pitality industry. Hotel marketing and competi-
tiveness. The basic models of organization of
hotel business.
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JKoHe Oacekere KaOimerrimiri. Konak yi
OM3HECIH YHBIMIACTHIPYABIH HETI3T1 Yariiepi.

HHUYHOI'O AcJia.

Kypactoipyisr / Pazpabotank
/ Developer

TI'ypckasa U.® — Kazaxcman Pecnyoauxacwinvly
eybex ciyipeen mypusm HYCKayublcbl, mypusm
Ma2ucmipi, a2a oKbimyulbl

Typcxaa U.@. — 3acayscanvlii UHCMpPYKmMop
mypusma Pecnybnuxu Kaszaxcman, macucmp
Mypusma, cmapuiull npenooasamesb

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer

[Ton ataysr / HammeHnoBaHne
mucummuinasl / Name of the
discipline

TYPUCTIK KbI3BMETTE TAMAK
JKOHE MOJIEHUET CEPBUCIH
YUBIMJIACTBIPY

OPTAHMBALMS IUTAHUA U
KYJBbTYPA CEPBUCA B TYPUCTCKOHU
JAEATEJBHOCTH

ORGANIZATION OF AFOOD AND
CULTURE OF SERVICE IN TOURIST
ACTIVITY

AKaIeMHKaIbIK KPEAUT CaHbI,
6akputay TYpi / KonmmgaectBo
aKaJIEMUYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akaeMUsUIBIK KpeauT, eMTuxadn AE

5 aKaJleMUYEeCKUX KpeaUToB, 3k3aMeH KO

5 academic credits, exam CE

Ipepexsusurrep /
IMpepexsusuts / Prerequisite

Koacinkepiik JIaF IbLIAPIBIH HeTi31epi;
TypusmuiH OenceHAl TYpJEpiHIH TEXHHUKACHI
MeH TakTukachl / CHOPTTBHIK KOpPBIKTap MEH
casixaTTap/ibl YUbIMAACTHIPY.

OCHOBBI IpeANPUHUMATEIBCKUX HAaBBIKOB; Tex-
HHKa U TAKTHKA aKTHBHBIX BHIOB Typm3ma\ Op-
raHu3anysl CIOPTUBHBIX IIOXOLOB M IIyTelle-
CTBUU.

Fundamentals of entrepreneurial skills; Tech-
nique and tactics of active types of tourism \
Organization of sports trips and travel.

IMocTpexBuzurtep /
IMoctpexBu3uts! /
Postrequisite

TypucTik  KOCIMOPBIHAAPABIH  KapXKbUIBIK-
MIapyambUTBIK  KbI3MeTi; TypucTik Ou3HecTi
Kocmapiay koHe yiemumacteipy; Typusm
WHIYCTPHUACHIHIAFBI Om3Hec-yIepicTi
MOJICIIICY; Typucrix KaCIMOPBIHHBIH
KBI3METKEpIIepiH Gackapy\ Typuzm
CaJIaChIHJAFbl KOPIIOPATHBTIK MOJCHUET JKOHE
nepcoHanibl 6ackapy; KoHaKXKalIblK KbI3MET
KOPCETY ITHKACHI.

DUHAHCOBO-XO35UCTBEHHAs! JIEATEIIbHOCTh  TYy-
puctckux npennpustuii; IlnanupoBanue u opra-
HU3AIWs TYPUCTCKOTO Om3Heca; MoaenmupoBaHue
Om3Hec-Tporiecca B HHAYCTPUH TypHU3Ma; YIIpaB-
JICHHE TIEPCOHAIIOM TYPHUCTCKOTO MHPEANPHUSITUS\
KopnopaTtuBHas KyiabTypa W yIpaBlIeHUE MEPCO-
HAJIOM B cepe Typu3ma; ITHKA 0OCTYKHBAHUS B
TOCTEIPUUMCTBE.

The financial and economic activities of tourism
enterprises; Planning and organization of tour-
ism business; Modeling a business process in the
tourism industry; Personnel management of a
tourist enterprise \ Corporate culture and per-
sonnel management in the field of tourism; Eth-
ics of service in a hospitality.

OKy MakcaTsl MEH MiHAETTEPI
/ YueOHas nens u 3agauu /
Learning Goal and Objectives

TamaxkTanyasl  YUBIMAACTBIPYABIH  OpTYpIi
TYPIEpPIMEH  TAaHBICTBIPY:  CTAIlHOHAPIIBIK,
KOIITIeNi, CIIOPTTHIK JKOPBIKTap MEH casxaTTap
OapbIChIHAA. OJEYeTTI KIMEHTTEepIiH JKac,
KOH(ECCUSUIBIK, YITTBIK, eMAIK-MeIUINHAIIBIK
EpeKIIeNIKTePiH eCKepe OTBIPHIN, CAHUTAPJIBIK-
TUTUEHATIBIK, TEXHOJIOTUSIIBIK,
¢msnosormsnblk - CraHmapTTapMeH — JKOHE
TaMaKTaHy HOPMaJlapbIMEH TaHBICTBIPY, KOHAK
Yi, MellpamxaHa KbI3METI, TYPHCTIK
KOCIOPBIHAAD YCHIHATHIH KBI3METTEP TYypaJIbl

O3HaKOMHUTH C Pa3ITMYHBIMU (OPMaMHU OpraHH3a-
LIUU MUTAHUS: CTAIlHOHAPHOE, BBIE3HOE, B XOJE
CIIOPTUBHBIX IIOXON0B M myremectBuid. [lo3Ha-
KOMHTD C CAaHUTAPHO-TUTHEHHYECKIMH, TEXHOJIO-
TMYECKUMH, (U3HOJIOTHYECKUMH CTaHIapTaMu |
HOpMaMM IHTaHHUSA C Y4ETOM BO3PACTHBIX, KOH-
(eccCHOHANBHBIX,  HAIMOHAIBHBIX,  Je4eOHO-
MEIMIIMHCKMX OCOOEHHOCTEH MNOTEHIUAIBHBIX
KJIMEHTOB, JaTh MOHATHE O FOCTUHUYHOM, PECTO-
PaHHOM CcepBHCE, YCIyrax, HpeJOCTaBIAEMbIX
TYPUCTCKMMH IPEATIPUATHAMHU.

To familiarize with various forms of the organi-
zation of a feed: stationary, leaving, during
sports campaigns and travel. To acquaint with
sanitary-hygienic, technological, physiological
standards and nutrition norms, taking into ac-
count the age, confessional, national, medical
and medical features of potential clients, to give
an idea of the hotel, restaurant service and ser-
vices provided by tourist enterprises.
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TYCIHIK Oepy.

OKBITYZIBIH HOTHXKEC] /
PesynbraT 00y4enust /
Learning outcome

1.

Mopenuer 0Oediri  peTiHIE CEpPBUCTIH
TEOPUSUIBIK HETI3JIepiH; JKEKe CEePBHUCTIH
CPEKIICIIKTEPiH;  CEPBUCTIK  KBI3MET
TYpJEpiH; KBI3MET KOpCeTy IPOIECiHiH
TaKTHUKACBIH OlJIei.

Konak yinepae Typucrtepre KbI3MET
KepceTy Macenelnepid Oieni.

OcCBI KBI3MET KOPCETy callaChlHIa KbI3MET
KOPCETY camachl KAalbITaCaThIH HAKTHI
JKaFaaiIapabl, OHIMJCPIH HIBIFBIC
HOpManapblH, MA3ip MEH paluOHAap.bI

xacay OoiibIHIIA YCBIHBICTAP/IbI,
MepCOHaNFa, Yh-)Kainapra, )a0bIKTapFa,
GacTanksl OHIMJIEp/iH carachlHa
KOMBLTaTBIH TEXHOJIOTHSUTBIK JKOHE
CaHHUTAPIIBIK-THT HEHABIK TanantapIpl
TaJIIanIbl.

Typucrepni TaMaKTaHIBIPY
KOCIOPBIHAaphIHA KOMBLIaTBIH

CaHHTAPIIBIK )KOHE TEXHUKAJIBIK HOpMaap
MeH  Tamantapabl  (KOHaK  YHiep,
KeMnunrrep, narepsiiep, CTaIl[MOHAPJIBIK
JKOHE TYPaKTHl eMec JAeMaybic Oa3amapsl)
oepei.

Tamakranyra apHaJFaH LIBIFBICTAP
CMETaChlH JKacail amajpl: a3bIK-TYJIK
CaThI any, oJIap bl OYBITI-TYIO,
TackiMangay, Kadlta eHuey, YH-xailnap
MeEH KYPBUIBICTapIbl TaliIanaHy.
MpeIHANapABl €CKepe OTHIPHII, PAIMOHIIBI

o3iprmeit  amamel:  OOJDKAMABI  KYHBI,
MayCBHIMIBLTBIFBI, KIUCHTTEPIIH
epeKIIeNiri  (KbIHBICHI, Kachl, YJITHI,

KOH(ECCHIBIK KaTBICTBUIBIFBI %KOHE T.0.).
Tpekunrrepae, TOJBIFEIMEH aBTOHOMJIBI
OaFpITTapaa, >KOHE OHIMIEPIi, OTBIHIBI,
JKaOABIKTapIbl  TOJBIKTBIPY, KEHTEPHHT

3HaeT TeOpeTHYECKHE OCHOBBI CepBHCa Kak
YacTH KYJNBTYPbI; OCOOEHHOCTH JIMYHOTO
CepBUCa; BUAOB CEPBUCHON JESITEIbHOCTH;
TaKTHKH Tpolecca 00CTyKUBaHUSL.

3HaeT nmpoOiieMBl OOCTYKUBAHHS TYPHCTOB B
TOCTHHHIAX.

AHanm3upyeT KOHKDETHBIC YCIOBHA, MpPHU
KOTOpBIX (popMHUpYeTCsi KadecTBO YCIYT B
JaHHOHU cdepe oOCITyKUBaHUA, HOPM PACXO-
Jla IPOAYKTOB, PEKOMEHAIMH 10 COCTaBJe-
HUIO MEHIO U PallMOHOB, TEXHOJIOTHYECKUE U
CaHUTapHO-TUTHEHWYECKHe TpeOoBaHUA K
NEpPCOHATY, MHMOMEIIECHUSIM, 000pYIOBaHHUIO,
Ka4yeCTBY MCXOAHBIX MPOIYKTOB.

Conpaer caHUTapHBIE M TEXHUYECKHE HOPMBI
1 TpeOOBaHUs NPENbSIBISIEMbIE K MPEIIPHs-
THSM ITUTAHUS TYypHCTOB (TOCTHHHUIIBI, KEM-
IIUHTH, JIarepsi, CTallMOHapHbIE W HEePeryJsip-
HbIe 0a3bl OTABIXA).

YMeeT coCcTaBIATh CMETY Pacxo/0B Ha MUTa-
HHE: MPUOOpETeHNe NPOJYKTOB, ux (acoska,
TPaHCIOPTHUPOBKA, mepepaboTka, 3KCIIIyaTa-
11 IOMELIEHUN U COOpYKEHUI.

Ymeer pa3pabaTeiBaTh palMOH C Y4ETOM:
HpEeANoiaraeMoi CTOMMOCTH, CE30HHOCTH,
crenn(uKH KIUEHTOB (TI0JI, BO3pacT, HAILHMO-
HaJIbHOCTh, KOH(ECCHOHAIbHA MPHHAIEK-
HOCTB H T.JI.).

Hmeer HaBBIKM 1O opraHm3anuu auddepen-
LMPOBAHHOTO MHUTAHUS JUIsl KIIMEHTOB U OpH-
raJi COIPOBOK/ICHHS B TPEKHHTaX; Ha MOJHO-
CTBIO aBTOHOMHBIX MapHIpyTaX, U B CIIydasx,
KOTZla BO3MOJKHO TIONOJHEHHE IMPOAYKTOB,
TOIIINBA, 000PYAOBAaHUS, KEHTEPHHT.
[Iporaosupyer mnpu OpraHU3alHd{ MTUTAHUSA
BO3MOJKHBIE 3aIIPOCHI KIIMEHTOB, CBSI3aHHBIE C
MECTOM, CTPaHOHW TpeOBbIBaHMS; MPHPOIHO-

1. Knows the theoretical foundations of services
as part of a culture; personal service features;
types of service activities; tactics of the service
process.

2. Knows the problems of servicing tourists in
hotels.

3. Analyzes the specific conditions under which
the quality of services in this field of service is
formed, product consumption rates, recommen-
dations for the preparation of menus and rations,
technological and sanitary-hygienic require-
ments for personnel, facilities, equipment, and
the quality of the initial products.

4. Fulfills the sanitary and technical norms and
requirements imposed on the catering enterpris-
es of tourists (hotels, campsites, camps, station-
ary and irregular recreation centers).

5. Able to make an estimate of the cost of food:
the purchase of products, their packaging, trans-
portation, processing, operation of premises and
facilities.

6. Able to develop a diet taking into account:
estimated cost, seasonality, specifics of clients
(gender, age, nationality, faith, etc.).

7. Has the skills to organize differentiated meals
for clients and tracking teams in tracking; on
fully autonomous routes, and in cases where
replenishment of products, fuel, equipment, ca-
tering is possible.

8. Predicts possible catering requests for cus-
tomers related to the place, country of residence
when organizing meals climatic conditions; the
nature of the activity and physical complexity of
the route; confessional and ethnicity; traditions
of national cuisine; correlation of price-quality,
etc.
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MYMKIH Oousrra" JKarnainapaa
KIHCHTTEpre JKOHE cydiemenaey
OpuraganapblHa apHaJIFaH capalaHFaH
TaMaKTaHbIPY bl yHBIMIACTBIPY
OOMBIHIIIA TaFIBUIAPHL Oap.

8. Tamakranynel YHBIMAACTBIpY  Ke3iHze
OpPBIHMEH, KEINreH eIMeH, Tabufu-
KJIMMATTBIK JKaFaiiapMeH, MapIpyTThiH
OeJIceHauTiT] MeEH (u3HKaIBIK

KYPJCIUTITIHIH CHIATBIH, KOH(ECCUSIBIK
JKOHE ITHHUKAJBIK THICTUIITIH, YJITTBHIK ac
Yl moctypepiH, Oara-carna apakaTbIHACHIH
JKoHE T. 0. OalIaHBICTBI KIMEHTTEPMIIH
BIKTHMAJI CYPAHBICTAPBIH OOJKANIBI.

KJIIMMATHYECKUX YCIJIOBHIi; XapakTrepa aKTHB-
HOCTH U (PU3UYCCKOW CIIOKHOCTH MapIIPyTa;
KOH(ECCUOHANBHON W 3THUYECKOH NpHHA]-
JIEXKHOCTH; TpaAWLMN HAllMOHAJIBHOW KyXHHU;
COOTHOIIICHUSI [IeHa-Ka4eCcTBO H Jp.

IToHHIH KbICKAIIIa
cunarramackl / Kparkoe
OIMIMCAaHUEC NHUCLMITIIMHBI /
Discipline Summary

TamakraHy  KOCIHOPBIHAAPBIHBIH  KbI3MET
KOpCceTy  KEUICHIH  3aMaHayd  aHBIKTAy.
TypuCTiK TaMaKTaHIBIPY KOCIMOPBIHIAPBIHBIH
KIKTENyi,  oJapra  KOMBUIATBIH  HETi3Ti
tamantap. KoHak  yHiepaiH — TamakTaHy
KBI3METi, JKOHE TYPHCTIK Ma3ip Kacay.
Meilipamxananapaa TaMaKTaHy bl
YUBIMIACTHIPYABIH apHaibl TYpJiepi.
KoramaplKk ~ TamakTaHy  KOCIMOpBIHAApbIHA

apHaliFaH craHgaprrap. Typucrepre KbI3MeT
kepceTy omicrepi. KoHak yil KocimopHBIHAA
TaMaKTaHJbIPy  OHAIpICIH  YHBIMAACTHIPY.
CHopTTHIK-TaHBIMJIBIK TypJjlapAa TYPUCTEp.i
TaMaKTaH/bIPY bl YHBIMIacTBIpY.
banancranran KOPEKTEeHIIpy/Ii eckepe
OTBIPBIN, Ma3ip Kypy. Typucrepre KemikTix
KBI3MET KOepcery. IBen YCTETiHIH
KaO/IBIKTapl MEH accopTHMeHTi. CepBHCTIK
KbI3METTI yHBIMAAacTeIpy. KpI3mMeT KepceTy
MOJICHUETI KOHE KbI3MET Kepcery
MOIECHHETIHIH acreKTiepi. Kezmer
CanachIHbIH JKOHE XaJbIKKa KbI3MET KOPCETY
JIeHreiiHiH KOpCeTKIImTepi. Cepsucrik
TEXHOJIOTHSIIap. KonaxxaHIBIIBIK

CoBpeMeHHOE OIpe/eiiCHUEe KOMIUIEKCa YCIyTr
npeanpustuil nutanus. Kinaccudukanus Typuct-
CKUX MPEANPHUATHIA THUTAHUS, OCHOBHBIE Tpebo-
BaHUs, MpeAbsaBisieMble K HUM. City)k0a nmuTaHust
TOCTHHHIl, W pPa3paboTKa TYPUCTCKOTO MEHIO.
Crnenunanbabie (OpPMbI OpPraHU3alMK MMUTAHUS B
pecropanax. CraHmapTel JUIS OPEANPUSITHN 00-
IIECTBCHHOT'O IHUTAHUA. MeTOI[I:I O6CJ'Iy)KI/IBaHI/I$[
TypucToB. OpraHusanus MPOU3BOJCTBA MUTAHUSA
Ha TOCTMHHYHOM mpeanpustuu. OpraHuzanus
MU TaHUA TYPUCTOB B CIIOPTUBHO-
NO3HaBaTeNbHBIX Typax. COCTaBJIeHHE MEHIO C
y4eToM cOalaHCHPOBAHHOIO MUTaHUA. TpaHc-
MopTHOE oOCHyXuBaHUe TypuctoB. OOopymoBa-
HUE W aCCOPTUMEHT IIBEACKOro crona. OpraHu-
3anusl CepBUCHOW aestenpHOCTUH. Kynbrypa cep-
BHCA ¥ aCMEKTHI KYJIBTYpHl 00cmyxuBanus. [Toka-
3aTeNM Ka4eCTBa YCIYT U YPOBHS OOCITYKHBAaHUS
Hacenennus. CepBHCHBIE TEXHOJIOTHU. OTHUKET
OOCITy’)KMBaHUSI Ha MPEIUPUATHIX TOCTEIPHUUM-
ctBa. [IpaBoBO€ peryJimpoBaHUE CEPBUCHOM nesi-
TCJIIBHOCTH. HyTI/I IMMOBBIIICHUA Ka4Y€CTBa YCIYI U
o0CITy)KMBaHMsI HaceleHWs. BHEApPEHHE HOBBIX
BHJIOB YCJIYT U NPOTPECCUBHBIX (OPM OOCITYKH-

A modern definition of the complex of catering
services. Classification of tourist catering enter-
prises, the main requirements imposed on them.
Hotel service, and the development of a tourist
menu. Special forms of catering in restaurants.
Standards for public catering establishments.
Methods of serving tourists. Organization of
food production at the hotel enterprise. Organi-
zation of catering of tourists in sports-cognitive
tours. Making a menu with a balanced diet.
Transport service of tourists. Equipment and
assortment of buffet. Organization of service
activities. Culture of service and aspects of ser-
vice culture. Indicators of quality of services and
public services. Service technology. Etiquette of
service at hospitality enterprises. Legal regula-
tion of service activities. Ways to improve the
quality of services and public services. Introduc-
tion of new types of services and progressive
forms of service.
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KOCIMOPBIH/AAPBIHAA KBI3MET KOPCETY STHKETI.
CepBUCTIK ~ KBIBMETTI  KYKBIKTBIK  peETTey.
XallplkKa KbI3MET KOpCETy JKHE KbI3MET
KOpCeTy CalachlH apTTHIPY Jkoimapbl. JKana
KBI3MET TYPJIEPiH JXOHE KBI3MET KOpCETYHiH
MIPOTPECCUBTI HBICAHIAPBIH CHTI3Y.

BaHH.

Kypactsipymst / PazpaboTank
/ Developer

Manvwaxosa B.B. — aza oxbimywivl, mypusm
Mazucmipi

Manvwaxosa B.B. — cmapwuil npenooagamen,
Maz2ucmp mypusma

Malshakova V.V. — senior lecturer, master of
tourism

[on ataysr / HamMeHoBaHME
mucuuruinasl / Name of the
discipline

TYPUSMJEI'TI KbIBMET KOPCETY
TEXHUKACBI ’)KOHE
TEXHOJIOT'HACHI

TEXHUKA U TEXHOJIOI'NA
CEPBHUCA B TYPU3ZME

TECHNOLOGY AND TECHNOLOGY
SERVICE IN TOURISM

AKaZieMUKaJIbIK KPETUT CaHbl,
6akputay Typi / KonudyectBo
aKaJeMUYCCKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akaaeMUsIIBIK KpeauT, eMTuxad AE

5 akageMHU4ecKHUX KpeauToB, sx3amer KO

5 academic credits, exam CE

IpepexBusurrep /
IMpepexsusutsl / Prerequisite

Kacimkeprik garapuiapIsIH Heri3aepi;
Typu3mHiH OelCeH i TypiepiHiH TeXHUKACHI
MeH TakTuKachl / CHOPTTBIK )KOPBIKTap MEH
casxaTTap/bl YibIMAACTBIPY.

OCHOBEI MNpSANPHUHUMATCIIBCKUX HABBIKOB; Tex-
HHKa U TaKTUKa aKTUBHBIX BUI0B TypI/IBMa\ Op-
TaHu3alnus CHOPTUBHBIX MOXOJA0B U MMYTCHICCTBU,

Fundamentals of entrepreneurial skills; Tech-
nique and tactics of active types of tourism \
Organization of sports trips and trips;

ocrpexsmsurtep /
IMocTpexBu3uThHI /
Postrequisite

TypHCTiK KOCIMOPBIHAAPABIH KapiKbUIBIK-
IIapyalbUTBIK KbI3MeTi; TypucTik Ou3HeCTI
JKocrapiiay *KaHe YHbIMIacTeIpy; Typusm
WHJIyCTPHSCBIHAAFbI OM3HEC-YAePICTi
Moeizey; TypuCTiK KOCIMOPBIHHBIH
KbI3MeTKepIiepin 6ackapy\ Typuzm
caJlachIH/AFbl KOPIOPATUBTIK MOJICHHUET KIHE
nepcoHan bl 6ackapy; KoHakkalnbIk KbI3MET
KOPCETY ITHKACHI.

®duHaHCOBO-X035ICTBEHHAs JeATeIbHOCTh
TYpUCTCKMX mpennpusatuii; I[lnanupoBanne wu
OpraHM3aIys TYpPHCTCKOTO OuzHeca;

MogenupoBanue OHU3HEC-IIPolLECCa B MHAYCTPUU
Typu3Ma; YIpaBieHHE TEPCOHAIOM TYPUCTCKOTO
npemnpustusi\  KoprmopatuBHas —KymbTypa W
yIpaBJIE€HHE TIEPCOHAIOM B cdepe TypusMa;
OTtHKa 00CIyKUBaHUSA B TOCTEIPUIMCTBE

The financial and economic activities of tourism
enterprises; Planning and organization of tour-
ism business; Modeling a business process in the
tourism industry; Personnel management of a
tourist enterprise \ Corporate culture and per-
sonnel management in the field of tourism; Hos-
pitality Ethics

OKy MakcaThl MCH MiHAETTEp1
/ YyebHas uensb u 3amaun /
Learning Goal and Objectives

CryneHTrepie TYpHU3M calachlHAA HErisri
KbI3MET  TypJiepiH  KepceTy  OoiibIHIIA
TEXHOJIOTHSUIBIK ~ ITPOLECTEPIiH  KYPBUIBIMBI
MEH epeKIIeNiri Typalsl JKYHeni TyCiHIiK
KaJIBINITACTBIPY, CEPBHC TYPJIEPIMEH TaHBICY,
OCBI MPOIIECTEP e KOJIAaHBUIATBIH TEXHUKAJIBIK
Kypalgapiapl  maiijajaHy  JKOHE  YTBIMIBI

@DopMHpOBaHHE y CTYJIEHTOB CHUCTEMHOIO MpEa-
CTaBJIEHHS O CTPYKType U cllenH(pHUKE TEXHOJO-
THYECKUX IPOLECCOB MO OKA3aHUIO OCHOBHBIX
BUJIOB YCIIYT B cepe TypusMa, 03HAKOMIICHHE C
BU/IaMH CEPBHCA, IKCILTyaTallMedl M palnuoHallb-
HBIM HCIOJIb30BAHUEM TEXHHYECKUX CPE/ICTB,
MIPUMEHSAEMbIX B 3THX IIPOIECCAX, C COBPEMEH-

The formation of a systemic idea of the structure
and specificity of technological processes in the
provision of basic services in the sphere of tour-
ism, familiarization with the types of service,
operation and rational use of the technical means
used in these processes, with modern technolo-
gies of the professional activity of the manager
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naiaaiany, TypHU3M caJlachIH/AFbl
MEHEKEPiH KociOM  KBI3METiHIH  Kasipri
3aMaHFbl TEXHOJIOTUSUIAPBIMEH TaHBICY.

HBIMH TCXHOJIOTHSIMH TPO(ECCHOHATBHON Jes-
TEJILHOCTU MEHEKepa B chepe Typu3ma.

in the sphere of tourism.

OKBITYIbIH HOTHXKEC] /
Pesynbrar 0OyueHws /
Learning outcome

1. KpI3MeT KepceTyIiH OChl  callachIHIA
KBI3MET KOpCETy camachl KaJbITaCaThIH

JKaFaaiIapabl, OHIMICPIIH IIBIFBIC
HOpMAJIapbIH, ac Ma3ipi MEH pannoHIapIbI
xKacay GoibIHIIA YCBIHBICTAP/IbI,
nepcoHasFra, yil-kaiiapra, KabIbpIKTapra,
OacTarKkel OHIMICPIiH caracelHa
KOﬁLIﬂaTLIH TECXHOJOTUAJIBIK JKOHC
CaHI/ITapJ'H)IK-FI/IFI/IeHaJ'H)IK TaHaHTapI[LI
Oineni.

2. OpbIHIaNIaThIH JKYMBICTap MEH

JKYMCAJIaThIH ~ MaTepUaIapAblH  KeJIeMiH
€CKepe OTBIPBIN, TeXHUKAIBIK Kypajjapra
KXKETTITIKTI TYPBIC aHBIKTAaH alajbl.

3. TexHUKAIBIK KypannapIasl THIMAI
naijanany jXoHe OChbl Kypayaap/bl TypHU3M
KOCIMOPBIHAAPBIHIAA YTHIM/IBI OPHATIACTHIPY
MIHAETTEPIH TYPHIC IIEIISi.

4. CepBHC MPOLECIHIH camachlH OaKbLIAY/IbI
JKY3ere achIpabl.

5. Typuzm KOCIOPBIH/IAPbIHAAFbI
TEXHOJIOTUSITBIK nporecTep/i
OHTalJIaHABIPAJIbL.

6. TamakraHynsl  yHbIMOacTelpy  Ke3iHze
OpBIHMEH,  KEIreH  eJIMEH,  TaOuru-
KJIMMATTBIK S>KaF/aillapMeH, MapIpyTThIH
OenceHaiIri MEH (bu3MKaIBIK

KYPICNIIriHIH CHIIATBIH, KOH(ECCHUSIIBIK
JKOHE ITHUKAIBIK THICTUIITH, YITTHIK ac YH
JIoCTypiiepiH, Oara-cama  apakaThIHACBHIH
JKoHe T. O. OalIaHBICTBI KIMEHTTEPIIiH
BIKTHMAaJI CYPaHBICTAPBIH OOJIKANIBI.

7. CepBHCTIH 03BIK TEXHOJOTHSIIAPBIMEH YKOHE
KBI3MET KepceTy CTaHIAPTTAPBIHBIH
e3repicTepiMeH YHEMi TaHbICAIbI.

1. 3Haer ycioBus, MPHU KOTOPHIX (OPMUPYETCS

Ka4yecTBO YCIYT B JTaHHOHN cdepe 0OCITyx u-
BaHHUS, HOPM pacxoja MPOIYKTOB, PEKOMEH-
JaIU{ 10 COCTABJICHHUIO MEHIO U PAILlIOHOB,
TEXHOJIOTUYECKUE " CaHUTapHO-
THTHCHUYECKUE TPEOOBaHUA K IEpPCOHAIY,
MOMEIICHUSAM, 000pYIOBaHHIO, KAYECTBY UC-
XOJIHBIX NPOAYKTOB.

YMeeT npaBWIbHO ONPEACISITh HOTPEOHOCTH
B TEXHMYECKUX CPEACTBAX C Y4EeTOM oObeMa
BBIMOJIHAEMBIX MMH PAabOT U PACXOAYyEeMBIX
MaTepHaoB.

[paBuipHO pemaer 3axaddl dPHEKTUBHOTO
UCIIONB30BaHMSl TEXHUUECKUX CPEACTB M pa-
LHOHAIBHOTO Pa3MELICHHs] STHX CPEACTB Ha
NPENIPHUATHAX TypH3Ma.

OcymiecTBIIsIeT KOHTPOJIb KauecTBa Mporecca
cepBHca.

OnTuMU3NpyeT TEXHOJOTHYECKUE IPOLECCHI
Ha IPEANPUATHUIX TypU3MA.

IIporHo3upyer npu OpraHu3aluyd NUTaHUA
BO3MOJKHBIC 3alIPOCHI KIIMEHTOB, CBA3aHHBIC C
MECTOM, CTpPaHOW MNpPeObIBaHMS; MPUPOIHO-
KIMMaTHYECKUX YCJIOBHIA; XapakTepa aKTHB-
HOCTH ¥ (PM3MUYECKOH CIIOKHOCTH MapIIpyTa;
KOH()ECCHOHAIPHOM W STHUYECKOW NpHHAI-
JISKHOCTH; TPaJUINI HAMOHATBHONH KyXHH;
COOTHOIIICHHS IIeHa-Ka4eCTBO H Jp.
PerynspHo 3HAKOMHTCS C INEPEJOBBIMH TEX-
HOJIOTUAMU CE€PBHUCA U HU3MECHCHUAMHU CTaH-
JapTOB OOCITYKUBAHHUS.

3HaeT coAepKaHHE MOJCIH JeATeIbHOCTH
BCEX COTPYAHHUKOB, 0OECIEUHMBAIOIIUX Opra-
HU3alWI0 TIMUTAaHUA TYPUCTOB, YMEHHUE U
HABBIKH aJEKBaTHOT'O OCYIIECTBICHHUS 0TOO-

Knows the conditions under which the
quality of services in this service sector is
formed, product consumption rates, recom-
mendations for the preparation of menus and
rations, technological and sanitary require-
ments for personnel, facilities, equipment,
and the quality of the initial products.

Able to correctly determine the need for
technical means, taking into account the
amount of work performed by them and
consumables.

Correctly solves the problems of the effi-
cient use of technical means and the rational
placement of these funds in tourism enter-
prises.

Carries out quality control of the service
process.

Optimizes technological processes at tour-
ism enterprises.

Predicts, when organizing catering, possible
customer requests related to the place, coun-
try of residence; climatic conditions; the na-
ture of the activity and physical complexity
of the route; confessional and ethnicity; tra-
ditions of national cuisine; correlation of
price-quality, etc.

Regularly gets acquainted with advanced
service technologies and changes in service
standards.

Knows the content of the activity model of
all employees providing catering for tour-
ists, the ability and skills to adequately carry
out selection, and the possession of ad-
vanced training tools.

70




8. Typucrepnix TaMaKTaHybIH
YUBIMAACTBIPYABl ~ KaMTaMachl3  €TETiH
0apIIbIK KBI3METKEPIIePIiH KBI3MET

MOJICNiHIH Ma3MyHBIH, ipikreynai Oapabap
XKy3ere achlpy [JarabiChl MEH JaFAbIChIH
JKOHE KaApiapAblH OUIIKTINITiH apTTBIpY
OolBIHIIIA KypalgapAbl MEHrepyiH Oineni.

pa, ¥ BIaJeHUe CPEeICTBAMH IO TOBBIIICHHIO
KBaTM(UKAIUHU KaJpOB.

[ToHHIH KBICKAIIA
cunatramacel / Kpatkoe
OIIMCAHHE OUCLUAILINHEL /
Discipline Summary

CepBHCTIK JXKOHE TYPHCTIK KOCIIOPBIHIApIAFEI
TEXHHKA JKOHE TexHoioruwsiap. Keismer
KOPCETy JKOHE TYPHCTIK KOCINOPBIHIAPIBIH
KbI3MET KepceTy camachlH Oackapy. TypHcTik
KOCIMOPBIHAAP/BIH MaTepUaIbIK-TeXHUKAIIBIK
6azaceiH kerinmipy. Kei3meT kepcery »xoHe
TypU3MJIEIl  aKmapaTTblK  TEXHOJOTHsUIAp.
Typusm canacblHIarbl aKHaparThIK Oackapy
Kyteci. KoraMIpIk TaMakTaHy MeKeMelepiHiH

TexHUKa U TEXHOJOTHH Ha MPEANPUATUAX CEPBU-
ca W TypusMa. YIpaBICHHE KadeCTBOM YCIyT
npeanpusTuii cepuca u Typusma. CoBeplIeH-
CTBOBAaHHE  MaTepUAIbHO-TEXHUUECKOW  0a3bl
npeanpusTHd TypusMa. MH(popMalyoHHbIe TeX-
HOJIOTUHM B cepBHUce M Typusme. MHpopmanmoH-
HBIE CHCTEMBI MEHekKMeHTa B cdepe Typuszma.
CoBpeMeHHbIE TEXHOJOTHH NPeNnpUATHI oO1ie-
CTBEHHOro nutaHus. COBPEMEHHBIE TEXHOJIOTHU

3aMaHayd TeXHOJOTmsuiapel. KoHaK yiae | TOCTHHHYHOTO OOITy>KUBaHHS.
KBI3MET KepceTyIiH 3aMaHayu
TEXHOJIOTHSIIAPEL.

Engineering and technology at service and tour-
ism enterprises. Management of the quality of
services of service and tourism enterprises. Im-
provement of the material and technical base of
tourism enterprises. Information technology in
service and tourism. Information management
systems in the field of tourism. Modern technol-
ogies of public catering establishments. Modern
technologies of hotel service.

Kypacteipymrsr / Pazpabotank
/ Developer

Manvwarxoea B.B. — aza oxvimyuisl, mypusm
Mazucmipi

Manvwarxosa B.B. — cmapwuti npenodagameny,
Maz2ucmp mypusma

Malshakova V.V.— senior lecturer, master of
tourism

[on ataysr / HamMeHoBaHME
mucuuruinasl / Name of the
discipline

TYPU3M MAPKETHHI'T

MAPKETHUHI TYPU3MA

TOURISM MARKETING

AKaZeMUKaJIBIK KPEIUT CaHBI,
6akputay Typi / KonnyectBo
AKaICMHUYCCKUX KPEANUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

6 akageMusIbIK KpeauT, emTuxad KT

6 akameMHYeCKUX KpeauToB, sk3ameH KT

6 academic credits, exam CT

IMpepexBusurrep /
IMpepexsusutel / Prerequisite

Typusmosnorus HeTi31epi; Kacinkepik
JMaraputap Herizgepi; Typu3m MeHEIKMEHT;
Typucrik KeIICHICPIiH YUBIMAACTBIPY-
IIapyamibLUIBIK, KBI3METI; Typusmperi
KOMIIBIOTEpIiK ~ koHe  PR-TexHomorusmap;
TYPHUCTIK KBI3METTIH KYKBIKTBIK Herizuepi\
TypHCTIK KbI3MET MICUXOJIOTHSICHI.

OcHoBsl TypusMoinorun; OCHOBBI NpeIIpUHIMA-
TEJIbCKUX HaBBIKOB; MeHelkMeHT Typusma; Op-
TFaHU3alUOHHO-XO035UCTBEHHAs JESITebHOCTh
TypHCTCKUX KoMmIulekcoB; KommnbroTepasie u PR-
TEXHOJIOTHUHM B TypusMme; IIpaBoBble OCHOBBI Ty-
pucTckoii aesitenbHOCcTH\ IICHXOJOTHS TypHUCT-
CKOM JEATENbHOCTH.

Basics tourismology; Fundamentals of pre-
entrepreneurial skills; Tourism Management;
Organizational and economic activities of tourist
complexes; Computer and PR technologies in
tourism; Legal basis of tourist activity \ Psy-
chology of tourist activity.
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[MocTpexBuzurTep /
IMocTpexBU3UTHI /
Postrequisite

Typuctix KSCIITOPBIHHBIH TIepCOHAIIIBI
Hackapy\ Typusm caJlachIHAAF bl
KOPHOPATHBTIK MOJICHHET JKSOHE IEePCOHANIbI
Oackapy; XaJbpIKapajblK J>KOHE IMKi Typu3M
TyporepedTHHTi\ XaJbIKapalblK JKoHE IIIKi
TypU3M MEHEIKMEHTI

VYnpaBneHue NepcoHanoM TypUCTCKOTO MpeAnpu-
arus\ KopropaTuBHasi KylbTypa W YIpaBICHHE
nepcoHajioM B cdepe Typusma; TyporepedTHHr
MEXIyHAPOIHOIO U BHYTPEHHEro Typusma\ Me-
HEIDKMEHT MEXIYHapOZHOTO W BHYTPEHHEIO Ty-
pu3Ma.

HR management of a tourist enterprise \ Corpo-
rate culture and personnel management in the
field of tourism; Tour translation of international
and domestic tourism \ Management of interna-
tional and domestic tourism.

OKy MakcaThl MEH MiHAETTEpi
/ YueOHas nenp u 3anaun /
Learning Goal and Objectives

MapKeTHHITiH YFBIMIBIK-KaTETOPUSIIBIK
anmapaTbiH 3epTTey; CTYACHTTEPIl MapKeTHHT
KypalmapbIMEH  JOHE  OChl  Olmimaepmi
NpaKTHKaZa KOJIIaHy JKOJIJapbIMEH TaHbIMal,
KBI3BIKTBI ~ JKOHE  KOJI ~ JKeTIMIOI  TypAe
TaHBICTHIPY; MapKETHHITIK JKYMBICTBIH
¢dopmanappl  MeH  OICTEpIH  MEHrepy;
OacekenecTepAeH achblll KETYre, HapBIKTHIH
Oomamak ypmaicTepiH Ooipkayra, jKapHaMaHBI
JKAKCApPTyFa, TYTHIHYIIBUIAPIBIH aJallABIFbIH
HBIFAWTYFa JKOHE CaTyIbl YIFaAUTyFa MYMKIHIIK
OepetiH 0acKapyIIbLIBIK mIenrimMaepIi
KaObUIIay Ke3iHAe MAapKETHHI JKOHE OHBI
NPaKTHKAJbIK KbI3METTE IaijiaNaHy Typajbl
KeH TYCIHIK aiy.

N3yyenune noHATUIHOrO-KaTErOpUaIbHOTO aImma-
paTa MapKeTHHra; O3HAKOMIIEHHE CTYHCHTOB B
TIONYJIIPHOM, yBIIEKaTeIIbHON M OCTYHHOH (op-
M€ C MHCTPYMEHTaMH MapKeTHHIa U ITyTAMHU HC-
MOJIb30BAHUS 3TUX 3HAHWH Ha IPAKTHUKE; OBNIaJe-
Hue (OpMaMU M METOJIaMU MapKETHHIOBOH pabo-
TBI; TOJyYSHHE HIMPOKOT0 MPEACTABICHUS O Map-
KETUHIe U €r0 HCIOJb30BAHUHM B NPaKTHYECKOU
JESITEAbHOCTH TPH TNPHUHATHU YIPABICHYECKUX
pelIeHN, MO3BOJIONINX NPEB30MTH KOHKYpPEH-
TOB, NPEAYrafaTh OyAyIlMe TCHACHIMH pBIHKA,
YIY4lINTh pEKIaMy, YKPEHNUTb JOAIbHOCTH II0-
TpeduTenel u yBeININUTh MPOIAXKH.

The study of the conceptual-categorical appa-
ratus of marketing; familiarization of students in
a popular, exciting and accessible form with
marketing tools and ways to use this knowledge
in practice; mastery of the forms and methods of
marketing work; gaining a broad understanding
of marketing and its use in practical activities
when making managerial decisions that allow
you to surpass competitors, predict future mar-
ket trends, improve advertising, strengthen cus-
tomer loyalty and increase sales.

OKBITY/IbIH HOTHIKEC] /
PesynbraT 00y4enust /
Learning outcome

1. MemiiekeTTiH HSKOHOMHUKAJAFbl, TYPU3M
CaJlaChIH/AFbl 9JIEYMETTIK-D)KOHOMHUKAJIBIK
casicaTThl Ky3ere achlpyJarbl peili MeH
HeTi3ri (yHKIMATapBIH; HapBbIKTHIK
KaTBhIHACTAPJIBIH JKAJIIbl MOHI MEH aTam
aliTKaHJa TypU3MIE TYCIHEII.

2. MapKeTUHITIH MOHI MeH IpPUHIMITEPIH;
TYPHUCTIK KOCIMOPBIHHBIH MAapKETHHITIK
KBI3METIHIH KbI3METI MEH TE€XHOJIOTHICHIH

1. TloHumaer poib U OCHOBHbIE (YHKIMU IOCY-
JlapcTBa B JKOHOMHKE, OCYLIECTBICHHU CO-
[MaJIbHO-DKOHOMHYECKOH ITOJIUMTHKU B 00Ja-
CTH TYpU3Ma; CyTh DPBIHOYHBIX OTHOIIEHHH
BOOOIIE U B TypU3M€ B YACTHOCTH.

2. 3HaeT CyWHOCTh M NPUHLMIIBI MapKeTHHIa,
(YHKIMIO M TEXHOJOTHIO MapKETHHTOBOM
JeATEIbHOCTH TYPUCTCKOTO MPENPHATHS.

3. YMeeT ucHONb30BaTh MapKETHHT JUIsl 3P deK-

1. Understands the role and basic functions of
the state in the economy, the implementation
of socio-economic policies in the field of
tourism; the essence of market relations in
general and in tourism in particular.

2.  Knows the essence and principles of market-
ing; function and technology of marketing
activities of a tourist enterprise.

3. Able to use marketing to effectively meet

Gineni. THUBHOTO YJOBJICTBOPEHHSI IOTPEOHOCTH TY- the needs of the tourism market.
3. TypucTik HapbIKTBIH KaKeTTUIMH THIMII PHUCTCKOTO pPBIHKA. 4. Uses marketing research methods at all lev-
KaHaraTTaHAplpy  ymwiH  MapketuHrti | 4. Hcnonb3yer crnocoObl MapKETHHTOBBIX HC- els of activity.
naiiianana anajsl. CIICIOBaHMIA HA BCeX YPOBHSX JesTenbHocTH. | 5. He uses various types and tools of marketing
4. KpismertiH  Oapiablk  jgeHreisiepinge | 5. Ilomb3yeTcs pa3nu4HbIME BUAGMH U WHCTDPY- market research in his practical activities.
MapKeTHHTTIK 3eprrey omicTepin MEHTaMH MapKeTHHrOBOro wmcciemoBanus | 6.  Owns marketing research tools.
KOJIJIaHa bl PBIHKA B CBOCH MpakTHuecKoit aestenpHocTH. | 7. Applies various marketing strategies in the
5. O3iHiH NIPaKTHKAJIBIK Kpi3MeTiHae | 6. Biageer WHCTPYMEHTaMH  MapKETHHIO- formation of a tourism product.
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HapBIKTBl ~ MapKEeTHHITIK  3€pTTEYAiH
opTYpHi  Typiiepi MeH  KypaJJIapblH
najjagaHaibl.

6. MapkeTuHITIK  3epTTey  KypalgapbiH
HEJIEHE].

7. TypucTik eHIMII KaJbIITACTHIPY Ke3iHme
OPTYpi MapKETHHITIK CTpaTerusyiapabl
KOJIIaHaIbl.

8. TypucTik 6HIMII HAPBIKKA KBUDKBITY

TOCUIJCPIH KOJITaHAIbL.

7. Ilpumenser

BOT'0 UCCIIECAOBAHUS.
pa3nuyHble  MapKETUHTOBBIE
cTpareruul npu (GOPMHPOBAHUH TYPHUCTCKOTO
MIPOIYyKTA.

8. MHcmomp3yer criocoOBI MPOABIKEHHS TYPHCT-

CKOTO TIPOAYKTA Ha PHIHOK.

8. Uses methods of promoting a tourist product

on the market.
Theoretical foundations of tourist marketing.
Tourism marketing system. Travel agency
marketing environment.

[ToHHIH KbICKAIIa
cunarramacel / Kpatkoe
OINMCAaHUEC NUCLIMUITJIMHBI /
Discipline Summary

TypucTik MapKeTHHITIH TEOPUSUIBIK HEri3zepi.
Typusm wmapkerunri sxyieci. Typdupmansig
MapKeTHHITIK OpTachHl. Typusmpaeri
MapKEeTHHITIK 3epTTeyJiep >KOHE MapKETHHITIK
akmapar  okyieci.  TypucTiK  HapbIKTHI
CeTMEHTTEY JKOHE TOo3uIMsIay. TypHCTIK
KBI3METTEP/i TYTHIHYIIBIIAPIBIH MiHE3-KYJIKBI.
TypucTik ©HIM JKOHE TYPHUCTIK OHIMHIH
emipmik mwKm. Typusmzaeri Oara cascaTbl.
TypucTik WHIYCTPUSHBIH Tayapiapsl MEH
KbI3METTepiH Oemy  apHamapel. TypwHCTikK
MapKeTHHI KOMMYHHKausuiapbl. Typusmpaeri
bocexenectik xoHe Oocekere KaOiNeTTLNIK.
Typusam MapkeTHHriH jKocmapiay. TypucTik
yibIMIapaeiH  imki - mapketuHri.  Typucrik
JecTHHAIMsIap  MapkeTuHri.  Typusmpueri
XaJIbIKapaJIBIK MAPKETHHT.

Teoperuueckue OCHOBBI TYPUCTCKOTO MapKe-
TuHra. CucremMa MapkeTHHTa Typusma. Mapke-
TUHrOBas cpena Typdupmel. Cucrema Mapke-
TUHTOBBIX HCCJIEIOBAaHUII M MapKETUHIOBOM
undopmanmn B Typuszme. CermeHranusi Ty-
PHUCTCKOrO pPbIHKA W MO3ULMOHHpoBaHue. Ilo-
BE/ICHUE TMOTPEOHTENEeH TYPUCTCKUX YCIYT.
TypucTCKUi NPOAYKT W KM3HEHHBIH LIHKI
TypnpoaykTa. lleHoBas MONMTUKA B TypHU3ME.
Kananel pacnpeneneHus ToBapoB M yCIyTr Ty-
puctckoil nHIycTprn. KoMMyHHKannu TypucT-
CKOro MapkeTuHra. KoHKypeHIus U KOHKypeH-
TOCIIOCOOHOCTE B Typm3me. IlmanmpoBanue
MapKeTUHra Typus3Ma. BHyTpeHHUN MapKeTHHT
TYPUCTCKHUX OpraHu3anuil. MapkeTuHI TypuCT-
CKMX JeCTHHauuWh. MexayHapoAHblli Mapke-
THHT B TYpHU3ME.

Theoretical foundations of tourist marketing.
Tourism marketing system. Travel agency mar-
keting environment. A system of marketing re-
search and marketing information in tourism.
Segmentation of the tourist market and position-
ing. The behavior of consumers of tourism ser-
vices. Tourism product and tourism product life
cycle. Pricing policy in tourism. Channels of
distribution of goods and services of the tourism
industry. Tourism marketing communications.
Competition and competitiveness in tourism.
Tourism Marketing Planning. Internal marketing
of tourism organizations. Marketing of tourist
destinations. International marketing in tourism.

Kypacteipymist / PazpaboTunk
/ Developer

Ocuenxo H.A. — nedacoeuxa evliviMOapulHbly
KaHOuO0amvl, OeHe WbIHbIKINbIPY CHOPHL JCIHE
Mypusm meopusicol MeH NPAKMUKACHL
Kageopacwinbly Meyeepyulici, KaybLMOACKaH

Ocuenxo H.A. — xanouoam nedazocuueckux Hayx,
3a6e0yowas Kageopou meopuu u nPaKmuKu
usuneckoli KyIbmypol CHOPpMA U Mmyp3ma,
accoyuuposannulii npogeccop

Ogienko N.A. — candidate of pedagogical
Sciences, head of the Department of theory and
practice of physical culture sports and tourism,

associate Professor

npogheccop
H;: i?g;gﬁ;ﬁgﬁaﬁie KOHAKXXAWIBLIBIK MAPKETHUHI' UHAYCTPUHU MARKETING HOSPITALITY
FHci UHAYCTPUSCBIHBIH, MAPKETHUHI'1 IF'OCTENPUUMCTBA INDUSTRY

discipline

AKaZeMUKaJIbIK KPEIUT CaHbl,
Oakpinay Typi / KomuecTBo
aKaJIEMHYECKUX KPEIHUTOB,

6 akageMusIIBIK KpeauT, emtuxan KT

6 akageMH9IeCKUX KpeauToB, sk3ameH KT

6 academic credits, exam CT
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¢dopma xoutposns / Number of
academic loans, form of
control

IMpepexsusutrep /
IMpepexsusuts / Prerequisite

TypusmHiH OenceHi TypliepiHiH TEXHUKACHI
MEH TakTuKachl; CIIOPTTHIK KOPBIKTap MEH
casxaTTap/bl YIBIMIACTHIPY.

OCHOBBI IpeANPUHUMATENILCKUX HAaBBIKOB; Tex-
HUKA U TaKTHKa aKTHBHBIX BUIOB TypusMma; Op-
TaHU3aLUs CIOPTUBHBIX TIOXO0B

Ty TEIIECTBHUL.

Fundamentals of entrepreneurial skills; Tech-
nique and tactics of active types of tourism, Or-
ganization of sports trips and trips,

IoctpexsmsurTep /
IocTpexkBu3uTh /
Postrequisite

TypHCTIK KOCIMOPBIHAAPABIH KapiKbUIBIK-
MIapyambUTBIK KeI3MeTi; TypucTik Ou3HeCTI
JKocrapiiay *KoHe YHBIMIacTeIpy; Typusm
WHIYCTPUSCBIHIAFBI OH3HEC-TIPOLIECTI
MO/JIENIBJICY; TYPUCTIK KOCITOPHIHHBIH
nepcoHasbiH 6ackapy\ TypusM canachiHIarsl
KOPHOPATHBTIK MOACHHUET JKOHE TIEPCOHANIBI
6ackapy; KoHaxkalIbIKTa KbI3MET KOPCETY
ITUKACHI

OUHAHCOBO-XO3SIMCTBEHHAS  NESATEIBHOCTh  TY-
puctckux npeanpustuii; [ImannpoBanue u opra-
HU3AIWs TYPUCTCKOTO Om3Heca; MoaenmupoBaHue
Om3Hec-Tporiecca B HHAYCTPUH TypH3Ma; YTIpaB-
JIECHHE TIEPCOHATIOM TYPHUCTCKOTO MPEANPUSITHSA\
KopnopaTtuBHasi KyibTypa U yIpaBlieHUE TEpPCo-
HAJIOM B cepe Typu3ma; DTUKa 00CITyKUBAaHUS B
TOCTCTIPUHUMCTBE

The financial and economic activities of tourist
enterprises; Planning and organization of tour-
ism business; Modeling a business process in the
tourism industry; HR management of a tourism
enterprise \ Corporate culture and HR manage-
ment in the tourism sector; Hospitality Ethics

OKy MakcaTbl MEH MiHIeTTepi
/ YueOHas nenp u 3anaun /
Learning Goal and Objectives

KoHakkalJIblIBIK MHAYCTPUSICHIHA CHUIIATTaMa
O0epy. Konak yii Ti30ekTepi, KOHaK Yiiep,
XOCTenaep, OT/ABXa 0aszajapbl, caHaTOpPHHIED,
CIIOPTTBHIK-OMBIH-CAybIK KemmeHxaepi. Typusm
JKOHE OWBIH-CAybIK  WHAYCTPUSCHIHIAFBI
MapKETHHTTiH ePEKIIeTiri.

MapKeTHHITIH YFBIMJIBIK JKOHE KaTerOpHsUIBIK
annapaTblH 3epTTey; CTYACHTTEpl MapKeTHHT
KypajgapbIMeH  »OHE  OCbl  Olmimaepmi
NpaKTHKaJa KOJIZIaHy JKOJIJapbIMEH TaHbIMal,
KBI3BIKTBI ~ JKOHE KON  JKeTiMAI  Typle
TaHBICTHIPY; MapKETHHITIK KYMBICTBIH
dbopmamapel  MEH  OiCTepiH  MEHrepy;
OacekenecTepAieH achblll  KETyre, HapBIKTHIH
Oosammaxk ypaicrepin Ooipkayra, >kapHaMaHbBI
JKaKcapTyFa, TYTHIHYIIBUIAPBIH —aJajJIbIFbIH
HBIFAlTyFa JKoHE CaTy/bl YIFAHTYFa MYMKIHIIK
GeperiH 0acKapyIIbUIBIK menrMaepai
KaObuIay Ke3iHAe MAapKeTHHT JKOHE OHBI
NPaKTHKAJbIK KbI3METTE IaijiaNiaHy Typajbl
KeH TYCIHIK aiy.

Jlatb XapakTepUCTUKYy HMHIYCTPUH TOCTEIPUUM-
crBa. ['OCTHHWYHBIE LM, OTENH, XOCTENbI, 0a3bl
OT/BXa, CaHaTOpuH, CIOPTHUBHO-
pasBiieKaTenbHble KoMInIeKkehl. Crieruduka Map-
KETUHra B MHJYCTPUU TypU3Ma U pa3BICUCHUI.
W3ydenne NOHATHIHOIO M KaTE€rOpHUalbHOrO am-
napata MapKeTHHTa; O3HaKOMIIEHHE CTyJIEHTOB B
HOITYJISIPHOM, YBIEKAaTEJIBHOW M JTOCTYNHOH (op-
M€ C MHCTPYMEHTaMH MapKeTHHTa WU MyTAMHU HC-
II0JIb30BaHUs 3TUX 3HAHUM Ha NPAKTUKE; OBJAJE-
HHUe (OpMaMH U METOJaMU MapKETUHIOBOW pado-
Thl; IIOJyYEHUE MIMPOKOTO IPEJCTABICHUS O Map-
KETHHIe ¥ €T0 HCIOJb30BAHUH B NPAKTHYECKON
JESITEeAbHOCTH TpPHU TNPHUHATUU YIPABICHUECKUX
pelleHNi, MO3BOJIIONINX NPEB30MTU KOHKYpEH-
TOB, NpEAyrajarh OyAyIlMe TEHACHIMH pBIHKA,
YIy4lIUTh pEKIaMy, YKPEHNUTb JOAIbHOCTH IO-
TpeOuTenel U yBEeINIHUTh ITPOJIAKH.

Give a characteristic of the hospitality industry.
Hotel chains, hotels, hostels, recreation centers,
health resorts, sports and entertainment com-
plexes. Specifics of marketing in the tourism and
entertainment industry.

Studying the conceptual and categorical appa-
ratus of marketing; familiarizing students in a
popular, exciting and accessible form with mar-
keting tools and ways to use this knowledge in
practice; mastering the forms and methods of
marketing work; getting a broad understanding
of marketing and its use in practice when mak-
ing management decisions that allow you to
surpass competitors, predict future market
trends, improve advertising, strengthen consum-
er loyalty and increase sales.

OKBITYIBIH HOTHXeC] /

1. Kayanm Oepymi: Kymuk  Mapus

1. JluddepeHpoBaHHO TPUMEHSET METOMIBI

1. Differentiated uses marketing methods
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PesynbraT 00y4enust /
Learning outcome

BukroposHa Kasakcran Pecniyomukacst
Ykimerinig 2007 xKpUFbl 27 KEITOKCAHIAFbI
Ne 1301 KayJIBICBIMEH OekiTinren

MeMIleKeTTiK caThlll alynbl JKY3ere achlpy
epexecinig 102-1 TapmarsiHa colikec oJeyeTTi
eHIM  Oepymri  Tayapiapel, JKYMBICTapHbl,
KOPCETUIETIH KBI3METTEPiHIH Ka3aKCTaHIBIK
Ma3MYHBI aHBIKTAJIaJIBI.

2. Ke3MerTepai  HapblKKa — JKBUDKBITY
Ke31HJe YITTBHIK, MOJCHH, KOH()ECCHSIBIK,
QIIeyMETTIK (haKTOpJIap/Ibl CCKepeIi.

3. TypucTik HapbIKTBIH Ka)XETTUIIKTEPiH
THIMJI KaHaFaTTaHJbIPy YLIIH MapKETHHITI
najjanaHa agajpl.

4, KoHakkalJIbLIbIK HHAYCTPHUACHIHIAFbI
MayChIM/IBIK (haKTOPBIHBIH OEMNCHI3LIK
TYCIHIKTEpiH  a3aliTy  YyIOIiH  MapKeTHHT
MYMKIHIIKTEpiH TalijanaHabl..

5. O3iHIH TPaKTHUKAIBIK KbI3METiHIC

HApBIKTEl MAapKETHHITIK 3€PTTCYHIH OpTYpIi
TYpJiepi MEH KypalapbIH NaiijaaaHaibl.

6. Op Typil HapbIKTapaa, ilmKi JKoHe
XaJIbIKapaJIbIK ~ HapbIKTapAa OHIMII  JKoHe
YiBIM/IBI (KOMITAHUSIHBI) CayaTThl YCTaHAIBI.

7. TypucTik 6HIM/II KaIbIITACTHIPY KIHE
OTKI3y  Ke3iHJe  OpTYpili  MapKeTHHITIK
CTparerusuiappl KOJIIaHa/Ibl.

8. Typucrik OHIMII HapbIKKa
JKBUDKBITYIBIH TYPJIi TOCUIIEPiH HMaijaaHa bl

MapKeTHHTa C Y4YeTOM KaTerOpHH CpEJICTB
pa3MelleHHs: XOCTeN, OTellb, 0a3a OT/AbIXa.

2. VYuuThlBaeT HaIlMOHANBHBIE, KYJbTYPHBIC,
KOH(ECCHOHANBHBIE, COIHaNbHBIE (aKTOPHI
NP IPOABIKEHUH YCIIYT Ha PHIHOK.

3. YMeeT MCHOIB30BAaTh MApKETHHT s 3dek-
THBHOTO YJIOBJIETBOPEHHS MOTPEOHOCTEH Ty-
PHCTCKOTO PBIHKA.

4. Hcnomp3yeT BO3MOKHOCTHM MAapKETHUHTA JUIA
MHWHHUMMU3AITUHU HEIraTUHBBIX HpOHJ’IBeHHﬁ
(akTOpa CE30HHOCTH B HMHAYCTPHU TOCTe-
IIPUUMCTBA..

5. Tlomp3yeTcs pa3nMYHBIMHU BHJAMH M HHCTPY-
MEHTAaMHU MAapKETHHIOBOTO  HCCIIEIOBAHUS
PBIHKA B CBOCH MPAKTUYECKOH ACATEIHHOCTH.

6. I'paMOTHO MO3MLMOHUPYET MPOIIYKT U Opra-
HH3AIMI0 (KOMITAaHHMIO) Ha Pa3MYHBIX DBIH-
KaX, BHYTPEHHUX U MEXITYyHApPOHBIX.

7. TlpumeHsler pa3iuyYHble  MapKETHHTOBBIC
CTpaTeru nNpu GOPMUPOBAHUY U peaU3alUH
TYPHUCTCKOTO MPOJYKTA.

8. MHcnonp3yer pasHOOOpa3HbIC CIIOCOOBI MPO-
JABMKCHUS TYPUCTCKOTO IPOJAYKTA HAa PBIHOK.

based on the category of accommodation:
hostel, hotel, recreation center.

2. It takes into account national, cultural,
religious, social factors when promoting
services to the market.

3. Able to use marketing to effectively meet
the needs of the tourist market.

4. 1t uses marketing opportunities to minimize
the negative effects of the seasonality factor
in the hospitality industry..

5. Uses various types and tools of market
research in their practical activities.

6. Competently positions the product and
organization (company) in various markets,
domestic and international.

7. Applies various marketing strategies in the
formation and implementation of a tourist
product.

8. Uses a variety of ways to promote a tourist
product on the market.

ITonHIH KBICKAIIA
cunarramackl / Kpatkoe
OIMCAHUE JUCLUILINHEI /
Discipline Summary

Konak  yii  OusHeciHmeri  MapKeTHHIKe
MayChIMJIBUIBIK JKQHE YaKHUFalIbIK KYHTi30e
(baxTOpBIHBIH acepi. MapKeTHHITIK casicaTTarbl
"Oara-cama"  apakaThIHACBIH  €CENKe  aly.
OpHanacThlpy XoHE OWBIH-CAyBIK KbI3METTepi
HApBIFBIHBIH KoHE TYTHIHYIIBUIAP HAPBIFBIHBIH
QJIEYMETTIK, YITTHIK, KOH()ECCHSITBIK
napaMrepiiep OOMBIHINA JKOHE KIMEHTTEP/IH
(TYTBIHYIIBUIAPABIH)  QJI-AYKATHIHBIH  KapiKbl

BrusHue ¢aktopa CE30HHOCTH U COOBITHHHOTO
KaJICHIapsi HA MapKETUHT B TOCTUHHYHOM OW3He-
ce. YUeT COOTHOILIEHUS «IIeHAa-KauyecTBO» B Map-
KETHHIOBOW  MOJWTHKE. B3amMo03aBHCHMOCTH
phIHKA YyCIOyr pa3MelieHus ¢ Pa3BICYCHHA H
phIHKa TOTpeOuTeNeil Mo COolMaIbHBIM, HAIHO-
HaJbHBIM, KOH()ECCHOHALHBIM MapaMTepaM U 10
YpOBHIO (PTHAHCOBOBH COCTOSITENILHOCTH KITHUEH-
TOB (moTpebuteneit). TeopeTHdeckne OCHOBBI

Influence of the seasonality factor and event
calendar on marketing in the hotel business.
Taking into account the ratio "price-quality” in
marketing policy. The interdependence of the
market of accommodation and entertainment
services and the consumer market by social,
national, religious parameters and the level of
financial solvency of customers (consumers).
Theoretical bases of tourist marketing. Tourism
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JieHreiii OolipIHIIA e3apa Tayenaitiri. Typucrik
MapKETUHITIH TEOPUsUIBIK Herizaepi. Typusm
MapKeTHHT1 Kyiteci. KoHakkalIbIIbIK
MHIYCTPHACBIHBIH ~ MapKeTHHITIK  OpTacHl.
KoHakxaliblK Typu3M HHAYCTPUSCHIHIAFBI
MapKETHHTTIK 3epTTeyJiep KOHE MapKEeTHHITIK
akmapatr  xydeci.  TypucTik  HapBIKTHI
CeTMEHTTEY JKOHE TOo3uIMsnay. TypHCTIK
KBI3METTEP/i TYTHIHYIIBIIAPIBIH MiHE3-KYJIKBI.
Typuctik eHIM JKOHE TYPHUCTIK OHIMHIH
emipiik nukii. Typusmueri 6ara cascaTbl.

TYpPHCTCKOT0 MapKeTHHra. CucreMa MapKeTHHIa
Typu3Ma. MapkeTHHroBasi cpefia HHAYCTPUH TOC-
TenpuuMcTBa. CucremMa MapKeTHHIOBBIX HcCCIe-
JOBaHUI M MapKETHHTOBOW WHPOPMALINU B HHITY-
CTpHM TOCTENpHUHUMCTBa TypusMe. CerMeHTarus
TYpPUCTCKOTO pBIHKA M Ho3unuoHuposanue. [lo-
BEJICHHE MMOTpeduTeneil TypucTckux ycmyr. Ty-
PHUCTCKMH TMPOAYKT M >KU3HEHHBIN LUKJI TypHpO-
nykra. LleHoBas MOJIUTHKA B TypH3ME.

marketing system. Marketing environment of the
hospitality industry. System of marketing re-
search and marketing information in the hospi-
tality industry tourism. Segmentation of the
tourist market and positioning. Behavior of con-
sumers of tourist services. Tourist product and
life cycle of tourist product. Pricing policy in
tourism.

Kypacteipyis! / PazpaboTaux Ozuenko H.A. — nedazocuxa evimvimoapuinvty | Ozuenxo H.A. — kanouoam nedazo2uueckux Hayx, Ogienko N.A. — candidate of pedagogical

/ Developer

Kanouoamol, OeHe UbIHLIKMbIPY CHOPML JHCIHE
Mypusm meopusicol MeH NPaKmuKacol
Kagedpacvinbiy Meyeepywici, KayblMOACKaH

3a6e0yowas Kageopou meopuu u npaKmuKu
@usuueckoli KyIbmypol CHOpmMaA U myp3ma,
accoyuuposannulii npogeccop

Sciences, head of the Department of theory and
practice of physical culture sports and tourism,
associate Professor

npogeccop

[on ataysr / HamMeHoBaHME
mucouruineel / Name of the
discipline

MPO®ECCHUOHAJBHBIN KABAXCKUN
(PYCCKHIA) SI3bIK

KOCIBH KA3AK (OPBIC ) TIJII VOCATIONAL KAZAKH(RUSSIAN)

LANGUAGE

AxaJleMUKaJIbIK KPSIHUT CaHBbl,
6akputay TYpi / KonmdaectBo
aKaJJIeMHYECKUX KPEIHUTOB,
¢dopma xouTpoOIs / Number of
academic loans, form of
control

4 akafgeMUsUIbIK Kpenut, emTuxad AE 4 aKkaJeMHYECKHUX KpeIuTOB, sk3amMeH KO 4 academic credits, exam OE

IMpepexBusurrep / «Kazak Timi» moHi 1 kypc

IpepekBusutsl / Prerequisite

«Kazaxckuii si3p1» 1 Kypc "Kazakh language" 1 year

IMoctpexBusurTep /
[Moctpexsusutsl / Postrequisite

«KociOm Kkazak Timi» TOHIHIH Ma3MYHBIH
ipikrey «/H(popMaTHKay camackl OOWBIHIIA

OTt6op COJIepKaHUS
"mpocdeccnoHaIbHbII Ka3axCKUH

The selection of the content of the subject
"professional Kazakh language™ was carried out

npeaMera
SIBBIK

MaMaHaap  Jaspiay ~ OafbIThIHA  COMKeEC | OCYIIECTBIISUICS HAa OCHOBE aHanu3a cormanbHo- | on the basis of the analysis of social and
QJIEYMETTIK-T1E1ar OTUKAJTBIK (akropnap/pl | megarornueckux (GakTopoB B coorBercTBMHM ¢ | pedagogical factors in accordance with the
Tannay Herisinae »kysere achippuiabl. OKBITY | HampaBlIeHMEM MOATOTOBKM crenuanuctoB 1o | direction of training specialists in the specialty
HETi3iHe  WHHOBAUMSUIBIK ~ OimiM  Oepy | cmeumanbHocTH "WHpopmartuka'. B ocHoBy | "Informatics”.  The training is based on
TEXHOJIOTHUSIIAPEI AJIBIHJIBL. [onniH | 0OyucHHS [IOJI0KEHBI uHHOBaIMOHHbIE | iNnovative  educational  technologies. The
OarapiamMachel KY3BIPETTLNIK, KOHTEKCTIK-ic- | oOpa3oBartenpHble  TexHonormd. Ilporpamma | program of the discipline is developed on the
OpEKeTTiK JKOHE KapblM KaTblHAC TACUIIAEPl | MTUCHUILIMHBI paspaboraHa Ha ocHoBe | basis of a competence-based, contextual-activity
HETI31H/1e KYPbUIFaH. KOMITETEHTHOCTHOTO, KOHTEKCTHO- | and communication approach.
JESITEIPHOCTHOTO M KOMMYHHKAIHOHHOTO
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nmoaxoaa.

OKy MakcaTbl MEH MiH/IETTepI
/ YueOHas 1enb u 3a1auu /
Learning Goal and Objectives

Kacibu kazak Tiji» IMOHIH OKBITYJIBIH HErisri
MaKcaThl LIET TUIIH YHpeHyre KaeTTi Kaciom
KapbIM-KaThIHAC ~ KY3BIPETTUIITHIH ~ 0a3aJbIK
JICHreiiH KaJbINTacTHIPY OO TaOBIIa B

OCHOBHOW LIENBIO NPENOAaBaHUs JUCLHUIUIMHBD)
podeCCHOHANBHBIN Ka3aXCKHH SI3bIK " SIBISIETCS
(dopMupoBaHue 0a30BOr0 YpOBHS KOMIIETCHIMH
MpOo(ECCHOHATBHOTO  OOMICHUSI, HEOOXOIMMBIX
JULsL U3YYCHUS] HHOCTPAHHOTO SI3BIKA.

The main purpose of teaching the discipline
"professional Kazakh language" is to form a
basic level of professional communication skills
necessary for learning a foreign language.

OKBITYIBIH HOTHXKeCi /
Pesynbrar oOyueHws /
Learning outcome

1. CTUNIHACTHKANBIK epeKIICTIKTepAl 3epTTeyTe
Haszap ayhapa OTBIPHIN, TiT JaMYBIHBIH
3aHIBUIBIKTAPBIH TYCIHE .

2. 3epTreneTin eNIiH TUTTIK-MOAECHU
epeKIIeINiKTepiH OiyeNi )KoHe TYCiHe .
3.Ceiliey TakbIpbIOBI MEH TIPaMMaTHKAJIBIK
JTYPBICTHIFBIHBIH asiCbIHa JICKCHKAJIBIK
JKETKUTIKTITIKKE HETI3JCNTeH COMneyai AyphIC
TYpIe MHTOHAIMsIAY ApKbUIBI
KOMMYHHUKATUBTIK OpPEKEeTTI  KaJbIITaCThIPY
CTPATETHSACHIH JKOHE TAKTHKACHIH HEIICHEI].

4 FputbIME  JKOHE  OQIIEYMETTIK  CHIIATTaFbI
MOTIHAEpAETI JUHTBUCTHKANBIK CHIIATTaMa
MEH OKWFaHBIH ceOenTepiH JKOHE ocepiH
Tangay.

5. JKanmerra Oipaeii
CTaH/apTTapra KOHE (YHKIMOHAIIBIK
OGarmapra colikec YH IIapyalublIBIKTaphI,
QJIEYMETTIK-MO/ICHH KOHE pecMH Ou3Hec-
MOTIHAEPI Genrineii, OenrineHrex
MakcaTTapra coifikec KkeneTiH Oenrimi Oip
arrecrarray IEHreriHIH JIEKCUKAIBIK-
rpaMMAaTHKAaJIBIK JKOHE MparMaTrUKajbIK
MaTepHaIapbIH KOJIIaHAaTbL.

6.MOoTiHIIK aKmapaTThl MHTEPIPETAIUSIIANIEI,

KaObLIIaHFaH

ceprudukarray TananTapbl caJjachlHIa
QJICYMETTIK-M9/ICHH, QJICYMETTIK-CasiCH, PECMHU
6m3Hec KOHE Kocion cayianaparsl

MOTIHAEPAIH CTUIUCTHKAIBIK YXOHE >KaHPIIBIK
epeKIIeNiKTepiH TYCiHAIpe .

7. O3 wMakcartapbl MeH KaKeTTUIIKTepiH
(kyHzaenikTi, O6i1iM 6epy, QIeyMETTIK, MOJICHH)

1. 3HaeT ¥ MOHMMAET 3aKOHOMEPHOCTH Pa3BHTHUAL
SI3bIKA, YAETAd BHUMAaHHC W3YUCHUIO CTHIIMCTH-
YECKOTo CBOCOOpasHs.

2. 3HaeT W TOHMUMAET S3BIKOBBIE U KyJIbTypHBIC
0COOCHHOCTH CTPAaHBI M3Y4aeMOTO S3bIKa.

3. Bnaneer crtparerueil ¥ TaKTUKOW MOCTPOCHHS
KOMMYHUKAaTHBHOTO aKTa, MPaBUJILHO MHTOHALIM-
OHHO O(OPMIIIET pedb, ONHPasCh Ha JIEKCHYe-
CKYIO JIOCTATOYHOCTh B PaMKax pe4eBOW TeMaTu-
KU ¥ TPAMMaTH4eCKYyI0 KOPPEKTHOCTb.

4. BraseeT mpreMaMu JIMHTBUCTHYECKOTO OIHCA-
HUSI M aHalli3a MPUYHMH U CIIEJICTBUI COOBITHI B
TEKCTaX HayYHOTO U COIMAILHOTO XapaKTepa.
5.CocraBisieT OBITOBBIE, COMATIBHO-KYJIBTYPHBIE,
o(uImaNbHO-/1eJI0BbIE TEKCTH B COOTBETCTBUH C
OOIIETIPUHATEIMA  HOpMaMH, (DyHKIMOHAIBHOM
HAaIlPaBJIEHHOCTHIO, MCHOJB3Ys aleKBaTHBIN I10-
CTaBJICHHOH 1M JIEKCHKO-TPAMMAaTHYECKHH H
HparMaTHYecKuil MaTepHall ONpPEIeSICHHOTO cep-
THU()HKAIMOHHOTO YPOBHSI.

6. Unreprperupyer MHGOPMAIUIO TEKCTa, 00b-
AcHSeT B o0beMe cepTH(UKAMOHHBIX TpeboBa-
HUH CTWJIEBYIO M )KaHPOBYIO CIEIU(UKY TEKCTOB
COIMAIbHO-KYJIbTYpPHOH, 0OIIIECTBEHHO-
MIOJIMTHYECKOH, 0(UIINaILHO-IEJI0BOH 1 mpodec-
CHOHAJIBHOH c(hep oOmeHus..

7. Y4acTByeT B KOMMYHHMKAIlMM B pa3JIMYHBIX
CUTYaIlUsAX pa3HbIX chep OOIIeHHs ¢ LEIbI0 pea-
JM3anuy cOOCTBEHHBIX HAMEPEHWH W TOTPeOHO-
CTEH(OBITOBBIX, YIEOHBIX, COIIUATIBHBIX, KYIBTYP-
HBIX), 3asBJISISI O HUX 3THYECKH KOPPEKTHO, CO-
JICPIKaTENbHO TOJHO, JISKCHKO-TPAMMAaTHIECKH U

1. Knows and understands the laws of language
development, paying attention to the study of
stylistic originality.

2. Knows and understands the language and
cultural characteristics of the country of the lan-
guage being studied.

3. Owns the strategy and tactics of building a
communicative act, correctly intonation forms
speech, based on lexical sufficiency within the
speech subject and grammatical correctness.

4. He is proficient in linguistic description and
analysis of the causes and consequences of
events in scientific and social texts.

5.Compiles everyday, socio-cultural, official and
business texts in accordance with generally ac-
cepted norms, functional orientation, using ade-
quate lexical, grammatical and pragmatic mate-
rial of a certain certification level.

6. Interprets the information of the text, explains
the style and genre specifics of the texts of the
socio-cultural, socio-political, official-business
and professional spheres of communication in
the scope of the certification requirements.

7. Participates in communication in various situ-
ations of different spheres of communication in
order to realize their own intentions and needs
(household, educational, social, cultural), stating
them ethically correctly, meaningfully fully,
lexically-grammatically and pragmatically ade-
quate to the situation.

8. Implements personal needs (everyday, educa-
tional, social, cultural, professional), participates
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iCKe achlpy, OTHKAIbIK TYPFBIIAH JypbIC,

nparMaTu4eCKu aJICKBATHO CUTYaAllUH.

in various communication situations in order to

MaFbIHAJBl TOJBIK, JIEKCUKO-TpaMMaTHKaIbIK | 8. Peamusyer nmuuHbie moTpeOHOCTH (OBITOBBIC, Express an ethically correct, from a meaningful
JKOHE TMparMaTUKanbIK TYPFbIIAH — Colikec | ydeOHBbIe, COIMANbHBIC, KYIbTYpHBIE, mpodeccu- | point of view, complete, at the proper lexical-
KEIIeTiH KaFqaiiapasl TYCIHAIPY YIIiH 9pTYpIi | OHAJbHBIC), YUacTBYET B pasiMUHBIX cuTyarsx | grammatical and pragmatic level of their posi-
KapbIM-KaTBIHAC ~ CalajJapblHOaFbl  KapbIM- | OOIICHHS C LEIbI0 BEIPAKCHHS ITHUCCKH Ipa- tion.
KaTBIHACKA KATHICAIbL. BIJIBHOIA, C COAEPIKATEIbHOM TOUKH 3PESHHS MO
8.Ilepconannpl JypbIC JIEKCHKa- | HOH, Ha JOJHKHOM JIEKCUKO-IPaMMaTH4YECKOM U
rPaMMATHKAIBIK ~ JKOHE [parMaTHKaIbIK | IParMaTHIecKOM YPOBHE CBOEH MO3ULIUHL
IopesKene TOJIBIFBIMEH Ma3MYH/IbI
TYPFBICBIHAH, OTHKAJBIK TYPFBIIAH IYPBIC
oinaipy MaKcaThIH/Ia KEKE KapbIM-
KaTbIHACTapabl  (KyHIenikTi, OimiMm  Oepy,
QIEYMETTIK,  MOJEHH,  KOCINTIK)  XKy3ere
aChIPAJIbL.
[ToHHIH KbICKAIIa Crynentre KociOM  TakpIpbinTa  akmapar | PopMHUpOBaHHE y CTYAEHTOB HaBbIKOB obOmena | Formation of students ' skills of information
cunarramacsl / Kparkoe anMacy, KapbIM-KaTblHAC jkacay NarabliapbiH | mHopMmammeii Ha mnpodeccnoHanbHylo Temy, | exchange on  a  professional  topic,
OIMCAaHKE AUCLHUIUTHHEI / KaJIBIIITACTEHIPY. OOLICHHS. communication.
Discipline Summary Kacibu KapbIM-KaThIHAC jKacayFa KaxeTTi dopmupoBaHKEe HABBIKOB YCTHOM peun u nuchbMa, | Formation of oral speech and writing skills
aybI3Ia CONIIEY JKOHE JKa3y JaFIbUIAPbIH HEOOXOAUMBIX ISt npodeccronansHoro | necessary for professional communication.
KAJIBINITACTHIPY. OOIIeHHSI. Formation of skills for expressive artistic design
Ty#iHai OfbIH TPAMMAaTHKAIIBIK TYPFBIIAH dopmupoBaHue  HaBBIKOB  BbIpasutenbHoro | Of a key game from a grammatical point of view.

KOpKeM/Iei 01Ty IaFbIChIH KAJIBINTACTHIPY.
MaMaHHBIH jKeKe TYJIFaJIbUIBIFbIH
KaJIBINITACTHIPY AHE OHBI HIBIHAKBI Oaranay
Ka0iJIeTi, COHIa-aK, 631HIH HHTEJICKTYaJIIbIK
JlaMy JICHTeillIepiH apTThIpy AaFIbUIapbIH
MEHIepy MKEMJILIIr.

O3iHiH ONBIH XYHel, cayaTTsl TypAe
TYKBIPBIM/IAY ’KSHE OHBI XKETKI3Y, Ka3ak
TUTIHJE FRUIBIME MOTIHIEP/Ii JKa3a OLTy KoHE
celyiey 1medepiri.

Kazak TisiHge KapbIM-KaTbIHAC JKacay, apHabI
MOTIHJEPAl TYCiHy KabileTi.

XY/I0’)KECTBEHHOT'O O(QOPMIICHHSI KIIFOUEBON HUIPBI

C TPaMMaTUYECKON TOUKU 3PEHHUS.
CnocobHocts K  (opMHpOBaHHIO

CBOCT'O MHTCJIJICKTYAaJIbHOTO Pa3BUTHAA.
VYmenne CHCTEMATUYCCKH,

HAyYHBIC TEKCTHI
SI3BIKE.

VMmenne oOmarbcs Ha  Ka3aXxCKOM
IIOHUMATh CIIELUAJIBHBIE TEKCTHI.

JIMYHOCTHU
CIELHAINCTA U €r0 PEaJUMCTUYHOM OLEHKE, a
TaKk’Ke CIIOCOOHOCTh K IOBBIIICHHUIO YPOBHSA

rpaMOTHO
@opMyanOBaT}, U JOHCCTH CBOMU MBICIIH, ITHCATh

U TOBOPUTH Ha Ka3aXCKOM

SI3BIKE,

The ability to form the personality of a specialist
and his realistic assessment, as well as the
ability to increase the level of their intellectual
development.

The ability to systematically, competently
formulate and convey their thoughts, write
scientific texts and speak the Kazakh language.
The ability to communicate in the Kazakh
language, understand special texts.

Kypacteipymist / Paspaborunk | batimenoBa bBorares JKywmaranumeBna, ara | baiimenoBa boraroz JKymarammesna, crapmmii | Baimenova Botagoz Jumagalievna, senior
|/ Developer OKBITYIIIBI MPEnoIaBaTeNhb lecturer

ITon ataysl / HanmeHoBanwme BIJIIM BEPY CAJIACBIHAATbBI OPTAHU3ALINA TYPUCTCKOMN ORGANIZATION OF TOURIZM ACTIVI-
nucruiuiabl / Name of the TYPUCTIK KbIBMETTI JAEATEJIBHOCTHU B COEPE TIES IN THE FIELD OF EDUCATION
discipline YUBIMIACTBIPY OBPA30BAHNA
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AKazeMHKaJbIK KPEANUT CaHbl,
6akpitay Typi / Konmaecto
aKa/IeMHYECKUX KPEIHUTOB,
¢dopma xouTpOIs / Number of
academic loans, form of
control

5 akageMusbIK KpeauT, eMtuxad AE

5 akaJeMUYECKUX KpE€AUTOB, 3K3aMCH KD

5 academic credits, exam OE

[pepexBusurrep /
IpepexBusuTsl / Prerequisite

Typu3m Kayinci3airiHig Heriznepi,
TypU3MOJIOTH HeTi3nepi, Typu3MHiH OenceHai
TYpJIEpiHiH TEXHUKACHl MCH TAaKTHKACHI

OcHOBBI 0€30I1aCHOCTH TprICTCKOﬁ JACATCIBbHO-
CTH, OCHOBBI TYpHU3MOJIOTUH, TexHHKA B TAKTHKA
AKTHUBHBIX BUJOB TypHU3Ma.

Security basics of tourist activity, the Basics of
turizmologiya, Technique and tactics of active
types of tourism.

IMocrpekBusutTep /
[MocTpexBusutsl / Postrequisite

Typu3mHiH OeIceH Il TypiepiHmeri ic-
mapanapasl yibiMaacteipy, TypusmMHiH
JlaMybIH MEMJICKETTIK peTTey, bencenai
OarpITTap/a TYPUCTIK TONTHI OacKapy.

Opranu3zanusi MEPONPUATUNA B aKTUBHBIX BUJAX
TypusMa, ['ocynapcTBeHHOE peryaupoBaHue pas-
BUTHS Typu3Ma, Y paBieHUE TYPUCTKOU rpyNIon
Ha aKTUBHBIX MapuIpyTax.

Organization of events in active types of tour-
ism, State regulation of tourism development,

management of tourist groups on active routes.

OKy MakcaTbl MEH MiH/IETTepI
/ YueOHas 1enb u 3a1auu /
Learning Goal and Objectives

Makcartsl:
JKaJITbl )KOHE KOChIMIIIA OUTiM Oepy kylecinae
OKYIIBIJIADMEH  YKOPBIKTapAbl, CasxaTTap.bl

JKoHe 0Oacka ga OyKapaiblK TYPHCTIK ic-
mapanap/sl YHbIMIACTBIPY JKOHE OTKI3y YIIiH
Oanayiap-xacecmipimaep TYypU3MIH
YHBIMIACTBIPYIIBUIAD MEH HYCKAYIIbLIAP.IbI

JAalBIHIAY.

Mingerrepi:

- agaM MEKeHIICHTIH Xep peTiHAe aJaMHBIH
agaMra, KOFaMfa, TeorpausuiblK OpTara
KapbIM-KaTEIHACHIH pETTeHTIH, MiHe3-

KYJIBIKTHIH TPUHLUITEPIH, CTETHKAJBIK KOHE
KYKBIKTBIK HOpMaJIapblH KaJlbIITACTHIPYFa, OChI
yaepictepai TyciHim, 6iiMai MeHrepyre BIKIal
eTeTiH TabwraT TIeH KOFaMHBIH e3apa ic-
KAMBUIBIHA  JTHAJIEKTUKAIIBIK-MaTePUATHCTIK
Ke3KapacTap KaJbIITacThIpY;

- Kazakcran PecnyOnukaceinma Oananap MeH
JKacecHipiMiep TypU3MiH JaMBITYIbIH TapUXy
3aH/IBUIBIKTaphl MEH MEPCIIEKTHBAIAPHI TyPajIbl
TYCiHIK KaJBIITaCTBIPY;

- Oomamaxk  MamaHpgapra  Oamamap -
JKacecmipiMaep, MEKTeNl TYpH3Mi caachblHaa

Tlens:

MOJIrOTOBKA OPTaHM3aTOPOB M HMHCTPYKTOPOB
JIETCKO-IOHOILIECKOTO TypH3Ma MJisi OpraHH3aluu
U TIPOBEJICHHsSI NIOXOJIOB, MYTEUIECTBUN U JPYrux
MacCOBBIX TYPHUCTCKHX MEPONPHUITHN C ydallu-
MHCSL B CHUCTEME OOIIEro W JIONOJHUTEIBHOTO
00pa3oBaHMUS.

Bagaun:

cOpMHPOBATH y CTYACHTOB TUAJICKTHKO-
MaTepUATUCTHICCKAE B3IILIABI HAa B3aUMO-
JeCTBHE TIPUPOIBI M OOIIECTBa, CIIOCOO-
CTBYIOIIME OBJAJCHHUIO 3HAHUSAMHU W TIOHH-
MaHHEM JIaHHBIX TMPOIIECCOB, BHIPAOOTKE
MPHUHIAIIOB, JCTETHYECKUX ¢ IMPABOBBIX
HOPM TIOBEJICHUSI, PETYIHPYIONINX OTHOIIE-
HUS YeJIOBeKa K 4eJIOBEKY, OOIIEeCTBY, K reo-
rpaduyeckoil cpese, Kak K MECTy OOUTaHUS
YEJI0BEKa;

c(hopMHUpOBATH TPEACTABICHUS 00 HCTOPH-
YECKHX 3aKOHOMEPHOCTSAX U MEPCHCKTHBAX
pa3BUTHA JETCKO-IOHOUIECKOTO0 TypHu3Ma B
Pecniyonmuke Kazaxcran;

nepeaath OyIyUIMM CIEUATNCTaM 3HAHUS
0 crieru(puKe OpraHu3allui TYPUCTCKOH Je-

Goal:

training of organizers and instructors of youth
tourism for organizing and conducting hikes,
trips and other mass tourist events with students
in the system of General and additional educa-
tion.

Tasks:

- to form students ' dialectical-materialistic
views on the interaction of nature and society,
contributing to the acquisition of knowledge and
understanding of these processes, the develop-
ment of principles, aesthetic and legal norms of
behavior that regulate the relationship of a per-
son to a person, society, geo-graphic environ-
ment, as a place of human habitation;

- to form ideas about historical patterns and pro-
spects for the development of youth tourism in
the Republic of Kazakhstan;

- to transfer to future specialists knowledge
about the specifics of the organization of tourist
activities in the field of children's, youth, and
school tourism;

- to introduce a complete classification of chil-
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TYPHUCTIK KbI3METTI YWBIMAACTBIPY E€pEKILeNiri
TypaJisl Oi1iM Oepy;
-Oananap-xacecripiMaep TYPU3MIHIH TOJBIK

KIKTEeITyiMeH KOHE OHBIH opTypmi
KOpiHICTepiMeH, Ka3ipri 3aMaHFBl TYPHCTIK
TEPMUHOJIOTUSIHBL ~ JAYphIC  TMaiiiajaHyMeH
TaHBICTHIPY;

-Oonamak MaMaHgapAbl MEKTEN TYPU3MiHIH
HETI3ri TypJepiMeH, OKYIIbUIapMEH >Kamman
TYPHCTIK JKYMBIC TYpJEpIMEH; OCbl MaKCaTThl
TOINEH TYPUCTIK JKYMBICTBI YHBIMAACTHIPY
MEH JXYPri3yIiH oIicTeMeliK, acipece MYMKiH
0o0JIaTBIH MaceleNiepiMEH TaHBICTHIPY;

CTYACHTTEpAC JCHE TopOmeci ikyieciHzae
CIIOPTTHIK ~ TYpW3M  OOMBIHIIA  TYPHCTIK
JKOPBIKTApIbIH,  CJIETTEPMAiH,  KEMTEpIiH,

KOHKYPCTapbIH KSHE KaphICTAPIbIH POJli MeH
MaHBI3bl TPl TYCIiHIK KaJIbIIITACTBIPY;

- MEKTETITeri Oamanap-xacecmipimMaep
TypU3MIH YHBIMIACTHIpY-0acKapy JKYHeciHiH
epeKIIeNIKTEPIMEH TAHBICTHIPY;

- TYPHUCTIK KbI3METTErl SKOJIOTHSUIBIK JKOHE
OJIKETaHY >KYMBICTAPBIHBIH MOHIH HETI3/ey.

SITEILHOCTH B c(epe AETCKOTO - FOHOIIECKO-
IO, IIKOJILHOTO TYPU3Ma;

- TIO3HaKOMHUTH C MOJHOW Kiaccudukaruein
JETCKO-IOHOIIECKOTO TypU3Ma U €ro pasHo-
BHIHOCTEH, MPAaBHUIBHBIM HCIIOJIB30BaHHEM
COBPEMEHHOM TYpUCTCKON TEPMUHOJIOTUH;

- TO3HaKOMHTH OYAYIIMX CHENHAINCTOB C OC-
HOBHBIMM BHJAMH IIKOJBHOTO TYypHU3Ma,
(hopMamMH MaccoBOW TypHUCTCKOH pabOTHI O
LIKOJILHUKAMH; METOAMYECKUMH OCOOEHHO-
CTSIMH U BO3MOXXHBIMH IpoOJeMaMH opra-
HU3ALUH U IPOBEJICHNS] TYPUCTCKOH paboThI
C JaHHOM 11eJIeBOM rPYMNION;

- (dopMHpOBaTh y CTYIEHTOB IPEACTaBICHUS
O POJIM U 3HAYEHHU TYPUCTCKUX IOXOMOB,
CIIETOB, BEYEPOB, KOHKYPCOB U COPEBHOBa-
HUI 1O CIOPTHUBHOMY TYpHU3My B CHCTEME
(PU3MYECKOTO BOCITUTAHHUS;

- TIO3HAaKOMHUTH C OCOOCHHOCTSIMH OpraHU3a-
LIMOHHO-YTIPABIEHYECKOH CHUCTEMBl (yHK-
IIUOHUPOBAHUSA  JETCKO-IOHOIIECKOTO  TY-
pu3Ma B IIKOJIC,

- 000CHOBaTh 3HAYEHUS JKOJOTHUYECKOH W
KpaeBequeckoil paboTel B TYPHCTCKOW Aes-

dren's and youth tourism and its varieties, the
correct use of modern tourist terminology;

- to acquaint future specialists with the main
types of school tourism, forms of mass tourist
work with schoolchildren; methodological fea-
tures and possible problems of organizing and
conducting tourist work with this target group;

- to form students ' ideas about the role and sig-
nificance of tourist trips, gatherings, evenings,
competitions and competitions in sports tourism
in the system of physical education;

- to introduce the features of the organizational
and management system of functioning of chil-
dren's and youth tourism in school;

- to justify the significance of environmental
and local history work in the tourist activity.

TEIBHOCTH.

OKBITYIbIH HOTHKEC] / 1.Typuctik eHiM MeH xeke Kbi3merrepai | 1. JlemoncTpupyer 3Hanust npodeccuonansHoro | 1. Demonstrates professional knowledge in the

PesynbraT 00y4enust / xobamay, o3ipiey JKoHe caTydarbl KoCimTik | xapakrepa B obmactu  npoektuposanusi, | field of design, development and implementa-

Learning outcome CHIIATTAFbI OLTIM/II KOpceTei. pa3paboTkn W peanusaumu  Typuctckoro | tion of tourist products and individual services.
2. KimenTrepre KbpI3MET KOpCETy IPOLECIH | IMPOIYKTa M OTACIBHBIX yCIIYT. 2. Applies the acquired knowledge for effective
THIMZI YHBIMIACTBIPY YIIIH caThill anbiHFaH | 2. IlpuMmeHsieT ToOnydeHHble 3HaHMs Ui | organization of the customer service process,
OlmiMIl KoJaHabl, TYpU3M MHAYCTPUACHIHIA | 3(QPEKTUBHOM OpraHU3aLIH nporecca | uses normative documents on standardization
CTaH/apTTay XoHe cepTHduKarray OoWbIHIIA | OOCITYKMBaHHA KIIMEHTOB, ucnone3yet | and certification in the tourism industry.

HOPMATHBTIK KYXKaTTap (bl MaiianaHapl.

3. TypucCTiK KbI3METTI YHBIMIACTBIPY IKOHE
KYprizy  omicremecine ue  (KOPBIKTap,
MUTHHTUIEp,  TypHajmamap  koHe  T.0.),
AHMMAIMSUTBIK KBI3METTIH Macelelnepi, OHbIH
MakcaTrTapbl MEH MIHJETTepi, TYpPH3MHIH

HOpMaTI/IBHBIe JIOKyMeHTI)I 10 CTaHllapTI/I?)aHI/H/I nu
CepTHU(UKAINU B TYPUCTCKOH HHIYCTPHUH.

3. Bmageer METOOWKOW  OpraHu3alMd |
MIPOBEACHUS TYPUCTCKUX MEPONPUATHH (TIOXOMBI,
CHETHI, TyppHaIbl 31 T.1.), BOIIPOCHI
AHMMALUMOHHOMN NEATENLHOCTH, €€ LIEIH U 3aJa4H,

3. Knows the methodology of organizing and
conducting tourist events (hikes, gatherings,
tourriads, etc.), issues of animation activities, its
goals and objectives, animation of certain types
and types of tourism.

4. Owns the technology of developing various
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JKEKeJIeTeH TYpJIepiH
aHMMalMsIIaYy.

4. Keny »oHe imKi Typu3Mm OolbIHIIA SpTYpIi
TypJIapAbl KOHE XKEKEJETeH KbI3MET TYpJEpiH
azipuey TEXHOJIOTHSICHIHA, OJap bl
YUBIMIACTBIPY KOHE Kysere aceIpy
TEXHOJIOTHSICBIHA HE.

5. HapbIKTHIK CYpPaHBICTHI KOHE TypHCTEp MEH
0acka TYTHIHYIIBUIAPIBIH  KAXKETTUIIKTEPiH
Taljay  Heri3iHAe  KIMEHTTepre  KbI3MeT
KOpCEeTy  MpoLecTepiH  YHBIMIACTBIPAIbI;
KJIMEHTTEpre KbI3MET KOpCeTy  IpOLeciH
GaxpLIal b

6.Typusm cajachbIHAAFbI
KOMMYHHUKAIIMSIBIK, ~ OIICTEpiH,
KIMEHTTEp MEH opOip IKeKe TYJIFaHbIH
KOMaH/aChIMEH,  COHAaH-aKk  KOMaHjaiap
apachblHIa J>KEKe KapbIM-KaTbIHAC >Kacay/Ibl
KOJIIaHa bl

7. WnTerpanusnanraln TYPHUCTIK
TYTBIHYIIBLIAPFA KbI3MET KOPCETY CanachIHbIH
CTaH/JApTTApbIH  A3IpJelal  KoHEe  Kysere
achIpajIbl, KAYIICI3iK )KyHeaepiH KacauIpl.
8.PeduiekcHsiibIK  JaFablIapabl  MaiianaHy
HET131Ha€e TEXHOJIOTHSIJIBIK KBbI3METTIH
HOTIXKeJIepiH Oarajaiibl, skayanTsl 60mapl.

TYpJIepiH ~ JKoHe

MaMaHHBIH
TapThUIFaH

AQHMMAIIUIO OT/ICIBHBIX BUIOB M THIIOB TYPU3MaA.
4. Brageer TexHONOTHEW pPa3pabOTKH TYpoOB
PA3JIMYHBIX BUIOB MO BHE3JTHOMY M BHYTPCHHEMY
TypU3My U OTHENBHBIX BHIOB YCIYT, TEXHOJIOTH-
el UX opraHn3anuy U OCYIIECTBICHHS.

5. Opraamsyer Tmpomecchl  OOCITYXHBAaHUS
moTpeOuTeNe Ha OCHOBE aHANIHM3a PHIHOYHOTO
crpoca M TOTPEOHOCTEH TYPHUCTOB M APYTHX
3aKa34YnKOB YCIIyT; OCYIIECTBIISICT u
KOHTPOJIUPYET npotecc 00CITy)KMBaHHUs
KIIMEHTOB.

6. Mcmonp3yeT mprueMbl OOIICHUS CIICIHATIICTA B
chepe TYPUCTCKOM NeSITeIIbHOCTH, c
KOJUJICKTHBOM BOBJICUEHHBIX KIIHCHTOB M KX IbIM
WHAWBHAIYYMOM, H MEKIHYHOCTHOTO OOIICHHS B
KOJIJICKTHBE.

7. PaspabaTpiBacT ¥ BHEApSET CTaHOAPTHI
KadecTBa KOMILTEKCHOTO TYPUCTCKOTO
00CITy’)KUBaHUS MOTPEOUTETICH, CO3JaeT CUCTEMBI
0e30macHOCTH.

8. OueHuBaer pe3ysbTaThl  TEXHOJOTHMYECKOM
JIeITeIbHOCTH Ha OCHOBE NPHMEHEHHs peduiek-
CHUBHBIX HAaBBIKOB, TOTOB HECTH OTBETCTBCH-
HOCTb.

types of tours for inbound and domestic tourism
and certain types of services, the technology of
their organization and implementation.

5. Organizes customer service processes based
on the analysis of market demand and the needs
of tourists and other service customers; performs
and controls the customer service process.

6. Uses the techniques of communication of a
specialist in the field of tourism activities, with a
group of involved clients and each individual,
and interpersonal communication in the team.

7. Develops and implements quality standards
for integrated tourist services to consumers, cre-
ates security systems.

8. Evaluates the results of technological activi-
ties based on the use of reflective skills, and is
ready to bear responsibility.

[ToHHIH KbICKaIIa
cunatramacel / Kparkoe
OIIMCAHUEC TUCHHUITIINHBI /
Discipline Summary

"BinimM Oepy canachlHAAFbl TYPUCTIK KbI3METTI
yiisIMaacTeIpy" OKy  Kypchl  Ooarak
MaMaH/apAbl 0a3alblK AaspiayiblH MaHBI3IbI
Kypampaac Oeiri 6osbin TalObltansl. Typusmue
YJIKEH QJICYMETTIK-TIeAar OT NKAJIBIK
MYMKIHIIKTEp, OKBITY MEH TopOueneyain
Oipiri MiHIETTEpiH IIeNry, OKYIIbl TYJIFAaChIH
3eprrey, 00C  YaKbITThl  YHBIMAACTHIPY
Moceenepi KachIphIIFaH.

Typusm Oamamapael TOJBIKKAHIBI, JI€HI cay,
KYIuTi, nIepbec ecipyre MYMKiHIIK OepeTiH
HAKThl Kypaj 00BN TaObLIAIBI, alTapJIbIKTal

VYueOnblii  kypc «OpraHuzanusi TYpPHCTCKOIi
JesTedbHOCTH B cepe o0pa3oBaHHS» SBISCTCS
Ba)KHOM COCTAaBHOM 4acThI0 0a30BOil MOATOTOBKHU
OyAyIIUX CICIHAIHCTOB.

B Typusme CKpBITBI OrpOMHBIE COLMAJIBHO-
MeJarornyeckue BO3MOKHOCTH, peUIeHHe 3aJauu
eInHCTBa OOyYeHHsS W BOCIHTAHUS, H3ydeHHUE
JINYHOCTH IIKOJLHUKA, BOIPOCH OpTaHHU3AINH
Jlocyra.

Typusm sBisieTcss peajdbHBIM HWHCTPYMEHTOM,
MTO3BOJISIOIINM JIOCTaTOYHO HPOCTO U P HEKTHB-
HO PacTUTh JIeT€l MOJHOIEHHBIMH, 3I0POBBIMH,

The training course "organization of tourist ac-
tivities in the field of education™ is an important
part of the basic training of future specialists. In
tourism, there are huge social and pedagogical
opportunities, solving the problem of unity of
education and upbringing, studying the student's
personality, and organizing leisure activities.

Tourism is a real tool that allows you to simply
and effectively raise children full-fledged,
healthy, strong, independent; it has a significant
psychohygienic and psychotherapeutic potential,
is focused on expanding the child's contacts with
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IICUXOIMIrUCHAJIBIK  K9HC HCI/IXOTepaHeBTiK
QJICYETKE MHC, 6aHaHLIH TaOUFaTIEH >KOHE
COLIMYMMCH OaliIaHBICHIH KeHeﬁTyFe

OaFpITTaNFaH, Ka3ipri KOFaMHBIH OJIEYMETTIK
KYOBUTBICTAPBIHBIH TEpIC CajJmapblH iMIiHapa
aNBII TacTayFa JXOHE OChUIAHINA JKeKe TYJIFa
SKOJIOTHSACH MOceNesepiH Memryre MyMKiHIiK
Oepeni. TypHCTIK KOpBIKTapJa OKyIIBIIap €3
ar3achlH  IIBIHBIKTHIPAAbL, JEHCAYJBIKTAPBIH
HBIFaliTabl, IBIIAMABUIBIKTHI, KYII TTeH 0acka
Ja  (u3MKaIBIK ~ KAaCHeTTEpJl  J1aMbITa/ibl,
KosiaHOanel Jlarapuiap MeH JKepriTikTi xepre
Oarmapnaypl, TaOUFM KeAepriiepai >KeHYI,

e3iHC - ©31 KBI3MET KOpCeTydi XoHe T.0.
JKacecmipiMaep YIIH Typu3M-Oyi OeJlceHni
JeMaibIc  Typi, epeKIle eMip CalThIHBIH

POMAHTHKACBIHA TOJIBI KbBI3BIKTBI cabak. Al
MYFaJliMAEp VIIiH OJ ©3 TopOWeleHYIIiepin
TepeHipeK TaHbII, OJapIbIH JaMyblHa OelIceH/i
TYPJIE 3Cep eTEeTiH Kypal.

CHJIbHBIMH, CaMOCTOSTEIbHBIMK; 00JaJaeT 3Ha-
YUTENILHBIM TICUXOTUTHEHUYECKHM M TICUXOTepa-
MEeBTUYECKUM MOTEHIUAJIOM, OPHUEHTHPOBaH Ha
pacIIMpeHre KOHTAaKTOB PeOEHKa C MPUPOAON H
COLIMYMOM, IaeT BO3MOXXHOCTb YAaCTHYHO CHHU-
MaTh HEraTHBHBIC NOCIECICTBUS COLHAIBHBIX SB-
JICHUA COBPEMEHHOTO OOINEeCTBa W TaKUM O0pa-
30M pemaTh MPOOJEMBI IKOJIOTHH JIMYHOCTH. B
TYPUCTCKHX IMOXOJaX ydalluecs 3aKaJsIoT CBOH
OpraHM3M, YKPEIUISIOT 3JJ0POBbE, Pa3BUBAIOT BbI-
HOCJIUBOCTh, CWIJIy M Jpyrue (u3HdYecKkue Kaue-
CTBa, MPUOOPETAIOT NMPUKJIAIHBIC HABBIKK U yMe-
HUsI OPUEHTHPOBAHUSI Ha MECTHOCTH, NpPEOJoJie-
HUSI €CTECTBEHHBIX NPEIMSATCTBUI, caMOOOCITyXH-
BaHUA M 1p. [ MOIPOCTKOB TYpU3M - 3TO BHA
3aHATHE,
HAINlOJIHCHHOE POMAHTHKOW HEOOBIKHOBEHHOT'O
o0pasa KM3HH. A JUIsl y4HuTeJIeld OH — CPEe/CTBO,
croco0 Jrydiie, riyOxe MO3HaTh CBOUX BOCIH-

AKTUBHOI'O OTAbIXA, YBJICKATCIBHOC

TAHHWKOB W dKTHUBHEC NTOBJIUATH HA UX PA3BUTHUC.

nature and society, makes it possible to partially
remove the negative consequences of social
phenomena of modern society and thus solve the
problems of personal ecology.

In tourist trips, students harden their bodies,
strengthen their health, develop endurance,
strength and other physical qualities, acquire
applied skills and skills of orientation, overcom-
ing natural obstacles, self-service, etc.for teen-
agers, tourism is a type of active recreation, an
exciting activity filled with the romance of an
unusual lifestyle. And for teachers, it is a means,
a way to get to know their students better, deep-
er, and more actively influence their develop-
ment.

Kypacteipymrsr / Pazpabotank
/ Developer

Typckas U.®@ — Kazaxcman Pecnyonuxacwinvly
enbex cinipeen mypusm HYCKayublcbl, Mypusm
Mazucmipi, aea OKbImMyuibl

Typckas U.®. — 3acnysicanviti uncmpykmop
mypusma Pecnyoauxu Kazaxcman, mazucmp
mypuzma, Cmapuiuli npenooasames

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer

[Ton araysl / HaumeHnoBaHue
mucuurinael / Name of the
discipline

IKCKYPCUSATAHY

3KCKYPCOBEJEHHUE

EXCURSION STUDY

AKaZieMHKaJIBIK KPEIUT CaHbl,
Oaxpinay Typi / KonmmyaectBo
aKaJIeMUIECKUX KPEIHUTOB,
¢dopma kouTpoIst / Number of
academic loans, form of
control

5 akageMusIbIK KpeauT, emtuxad KT

5 akageMu4yecKux KpeauToB, sk3ameH KT

5 academic credits, exam CT

IMpepexBusurrep / Mamanaeikka — kipicme, Typusm Tapuxsl, | BBenenne B crnennanbHOCTh, Mctopus Typusma, | Introduction to the specialty, History of tourism,
[TpepexBusutsl / Prerequisite TYPHCTIK OJIKETaHy Typuctckoe KpaeBeneHue Regional science of Tourism
IMocTpexBusurrep / TypucTik ic-mmapanapasl skocmaprnay >koHe | [lmaHupoBaHMe W opraHu3alus TypucTckux Me- | Planning and organization of tourist events, In-

[MocTpexBusutsl / Postrequisite

yHBIMIACTBIpY, OHIIPICTIK IpaKTHKA

pOHpHHTHﬁ, HpOI/BBOZ[CTBGHHaSI IIpaKTHUKa

dustrial practice

OKy MakcaThl MCH MiHAETTEp1
/ YueOnas nenp u 3agaun /

Makcartsr.
TaHBIMHBIH YKCKYPCHSUIBIK OICIHIH TEOPHSUIBIK

Llens:

M3yYeHHE TEOPETHIECKUX OCHOB SKCKYPCHOHHOTO

Goals:
study of the theoretical foundations of the
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Learning Goal and Objectives

HETI3epiH OKY ’KOHE SKCKYPCHSHBI JaibIHIay

JIAF/BICBIH  KaJIBIITACTBIPY JKOHE  OJIap/bl
OTKI3y TEXHOJOTHSUIAphl, OJapisl OoJamag
JKYMBICTA KOJIAaHy.

Mingerrepi:

CTYACHTTEPAI  OPTYpAi  AKCKYpPCHIAPIBI
MapIHIAy  JKOHE  OTKi3y  oIiCTeMecCiMeH
TaHBICTBIPY;  CTYHCHTTEPIi  AKCKYPCHSUIBIK
JKYMBICTBI YHBIMIACTBIPY anictepimMeH
TaHBICTBIPY; CTYACHTTEPTC OKCKYPCHUAHBI

OTKi3y TEeXHHKAachl OoiibIHIIA OiniM Oepy;
Kazakcranma 3KCKYpCHSIIBIK ICTI HACHXATTay.

METO/a TO3HaHUS U (OPMUPOBAHHE HABBIKOB
MOJICOTOBKK 3KCKYPCHU M TEXHOJIOTUH UX MPOBE-
JICHUs1, IPUMEHCHHUE UX B OyayIiel padoTe.
Samaun:

03HAKOMUTD CTYIEHTOB C METOJMKO# MOJrOTOBKU
U TPOBEACHHS PA3NUYHBIX IKCKYPCHil; O3HAKO-
MHUTh CTYJIEHTOB C METOJaMH OpTaHMU3aIMd JKC-
KYPCHOHHOW pPaboThl, MPUBUTH CTYACHTAM 3Ha-
HUSI 110 TEXHHUKE MPOBEACHHS SKCKYPCHH, MPOIa-
raHAupOBaTh 3KCKypCHOHHOE J1eno B Kasaxcrane.

excursion method of knowledge and formation
of skills for preparing excursions and
technologies for their implementation, their
application in future work.

Tasks:

to acquaint students with the methods of
preparing and conducting various excursions; to
acquaint students with the methods of
organizing excursion work; to instill in students
knowledge of the technique of conducting
excursions; to promote excursion business in
Kazakhstan.

OKBITYABIH HOTHXKEC] /
PesynbraT 00y4enust /
Learning outcome

1.EHOeK YKbIMBIH OacKapy/blH JKallbl KOHE
HAaKThl ~ HETI3JepiH, TYPUCTIK  YIBIMHBIH
9KOHOMHKAJIBIK KoHE KapKBUIBIK-
SKOHOMHKAIIBIK TIPOIECTEPiH Oinei;
2.Typucrik CaJlaHBIH KOCITOPBIH
JKYMBICKEpJIEpIiH  YHBIMIACTHIPY TPOLECiHAe
3aMaHayu aKNapaTThIK-KOMMYHHKAIHSIIBIK
TEXHOJIOTHSUIApABl  KOJIAAHAAbl,  TYPHUCTIK
KBI3METTI yibIMaacTeIpyFa 0acIIBIIBIK
mrenriMaepai  KaObUTJaiasl, OHBIH  IHIIHAE
MEMJICKETTIH 9JIEYMETTIK CasiCaThlH eCKepeli.
3.blo/pKeTTi  KaNbIITACTBIPY,  QJIEYyMETTIK-
9KOHOMHKAJIBIK cascar, HIapyalIbLIBIK
KYprisyui cyOBeKTiIepAiH Kap>KBUIBIK
TYPaKTBUIBIFBIH TAIJAY Kypaiaaphl.

4. TypusmHiH  OCNCEHII JKOHE  CIIOPTTHIK
TYpJiepi cajachlHa GoIDKayIbIH,
JKOCTIapJIay/IbIH JKOHE ICKEe acCBIPYIBIH TOJBIK
IUKIIH ~ YHBIMIAcTBIpaZbl  JKOHE  Ky3ere
aChIPa/IbL. Typonepatop, HYCKAyYIIIbI,
OaFpITTayIIBl  PETIHAE OICTEMENIK IKYMBIC
Toxipudeci 6ap.

5.IlepcoHamMeH JKyMBIC icTey HaFAbLIapEI,
MEPCOHANIBI TapTy, TYPUCTIK KOCIMOPHLIHHBIH
KYMBIC ~ OPBIHOAPBIHBIH  JKYMBIC  iCTEyiH
KaMTaMachl3  €Teli; TYPHCTIK  VHBIMHBIH

1. [lemoHCTpUPYET 3HaHUA 001X u
creu(pUIecKuX OCHOB PYKOBOJCTBA TPYAOBBIM
KOJUIEKTHBOM, XO3SIMCTBEHHBIMH M (DHHAHCOBO-
SKOHOMHUYECKUMH MPOLECCAMH TYPHCTCKOH Op-
TaHM3aLUH.

2.Ilpumensier coBpeMeHHbIE HH(POPMAIOHHBIE 1
KOMMYHUKAI[MOHHBIE TEXHOJIOTMM B IpoLEcce
opraHu3anuy paboThl B TPYIOBOM KOJUIEKTHBE
MPEeJIpUATH TYPUCTCKOM MHAYCTPUM, NPUHATHH
yOpaBIE€HUYECKUX pEHICHHH B  OpraHU3allH
TYpUCTCKOIl JesATeIbHOCTH, B TOM 4YHCIE C
Y4€TOM COIAIIBHOM MOJINTHKH FOCyIapCTBa.

3.Bnaneer IPUHLIMIIAMHU (dbopmupoBaHus
OIO/KETHOM, COLIMAJILHO-3KOHOMHYECKOHI
NIOJIUTHKH, HUHCTPYMEHTapUEM aHaJu3a

(DMHAHOCOBOW yCTOHYMBOCTH XO3SHCTBYIOLINX
CyOBEKTOB.

4.0praHu3yeT M OCYLIECTBIJISICT IOJIHBIA IHKI
MIPOTHO3UPOBAHUS, IUTAaHUPOBAHUS,
OCYIIECTBJICHUS] IPOLIECCOB B 00JIACTH aKTHBHBIX
U CIOPTHBHBIX BHJOB Typu3Ma. lMMeer OIbIT
METOIMYECKON paboThI B Ka4yecTBe
TypoIiepaTopa, HHCTPYKTOpa, SKCKypCOBO/IA.
5.00mamaeTr HaBBIKAMH PabOTHI CO INTaTHBIM,
MPUBJICUYCHHBIM  IIEPCOHAJIOM, OOECIeunBaeT
(OYHKITMOHUPOBAHKUE CUCTEMBI pa0OIMX MECT TYy-

1.Demonstrates knowledge of the
General and specific bases of management of
the labor collective, economic and financial-
economic processes of the tourist organization.

2.Uses modern information and
communication technologies in the process of
organizing work in the labor collective of the
enterprise of the tourist industry, making
management decisions in the organization of
tourist activities, including taking into account
the social policy of the state.

3.0wns the principles of formation of
budget, social and economic policy, tools for
analyzing the financial stability of economic
entities.

4.0rganizes and implements a full
cycle of forecasting, planning, and
implementation of processes in the field of
active and sports tourism. She has experience in
methodological work as a tour operator,
instructor, and guide.

5.Has the skills to work with full-time,
engaged personnel, ensures the functioning of
the system of jobs of the tourist enterprise;
determines the model of activity of all
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0apibIK  KbI3SMETKEpJIEPiHIH  KBI3MET €Ty
MOJICTIH aliKbIHIalabl; KOHTpAareHTTep, iecne
KbI3METTEP/l OHIIpYLIiIep KOHE KIUSHTTEP.
JKaH-KaKTBl TYpHCTIK KBI3MET IPOIECiHIe
KayiICi3MiKTiH JKOFaphl ACHreWiH KaMTaMachl3
eTel )KOHE KaMTaMachI3 €Tel.

7.Taman eTiNeTiH camaMeH TYTHIHY
HAPBIFBIHBIH 0apJIbIK TaJaNTapblH KAMTaMachl3
eTel.

8.KocimophIHHBIH THIMALTIT MeEH
KbI3METKEpIIEPIiH KbI3METIH Oaranayra
00BEKTHBTI, KY3bIpeTTi Oara Oepeni; kadeapa
KbI3METKEPJICPiHIH JKYMBICHIHA JKaFaai xkacay
YIWIH  Kypangapael — ueneHendi,  Kadenpa
KBI3METKEPJICPiHiH BIHTAIBUIBIFBIH KO Al abL.

PUCTCKOTO MPCANPUITHSA; OIPECACIACT MOALCIb
ACATCIIBHOCTU BCEX COTPYAHUKOB TypI/ICTCKOﬁ

OpraHu3allvy; KOHTpareHTaMH,
MIPOU3BOAUTEISIMU CMEKHBIX yCIyT u
KJIMEHTAMHU.

6.00ecrieunBaeT W TOJCPKUBACT BBICOKHA
YPOBEHb 06e30I1aCHOCTH B nporuecce

KOMIUIEKCHOTO TYPHCTCKOTO OOCITY)KUBaHUSL.
7.00ecrieunBaeT TOJNHBIA  CHEKTP  3alpOCOB
PBIHKA MOTpeOHUTENCH C TPEOYEMBIM KaueCTBOM.
8.JlaeT OOBEKTHMBHYIO, TPaMOTHYIO OLEHKY 3(-
(beKTI/IBHOCTI/I JACATCIbHOCTH MPCANIPUATUA U C-
TEIBHOCTU IIEPCOHANA; BIAJEeT CPEACTBAMHU
obecrieyeHns] yCJIOBUI aJsi paboOThl HepcoHaia
NOAPA3JICIICHHS, TOJICP)KUBACT MOTUBALIHIO IIep-
COHaJIA MOApa3eICHHSI.

employees of the tourist organization;
contractors, manufacturers of related services
and clients.

6.Provides and maintains a high level
of security in the process of comprehensive
tourist services.

7.Provides a full range of consumer
market requests with the required quality.

8.Provides an objective, competent
assessment of the effectiveness of the company's
activities and staff activities; owns the means to
ensure conditions for the work of the division's
staff, supports the motivation of the division's
staff.

[ToHHIH KBICKAIIA
cunatramacsel / Kparkoe
ONMCAaHKE TUCIUILIAHEI /
Discipline Summary

MOHIHIH KYpCHl TYpH3M
WHYCTPUSACBIHAAFl  SKCKYPCHSHBIH  MoHI
Typasiel TYycCiHIK Oepyre apHamrad. Kasipri
3aMaHFBl TYPHUCTIK HApBIK HETI3Ti TYPHCTIK
eHIMIepHiH Oipi peTiHAe 3KCKYPCHSIIBIK
KbI3METTI YHBIMJACTBIPYABIH JKaHa TACUIiH
Taman erelni. Byl perre 3KCKypcOBOITApIIbI
JIalbIHIayFa J)KOHE SKCKYPCHUSTHBIH ©31H Ccaralibl
a3ipyieyre, OHBI OTKI3YHIH oJicTeMeci MeH
TEXHUKACBIH UTepPyTe MaHbI3/bI peul Oepiie/i.

Kypcra sxaHa 3KCKypCHsIHbI OHbIH MaKcaTTaphbl
MEH  MIHACTTepiH  aHBIKTaylaH OacTam
KaObUayra  (Tarcelpyra) JSkoHe Oekityre
JIeWiHri Ke3eH-Ke3eHMEH JaiblHaay TopTioi
GasHmananpl.  IloHZe — BKCKypcHsUIaHyABIH
HETI3r1 CypakTapbl — S3KCKYpPCHSHBIH MOHIH
TYCiHy,  OHBIH  AacleKTiiepi,  JKIKTenyi,
IKCKYPCHSIITBIK azic, IKCKYPCHUSIHBI
JNaWbIHOAyBIH ~ Oenrimepi  MeH  Ke3eHuaepi
Gasamananel. KepceTy, oHriMe jkKoHE KO3FaJIbIC
(MOTOPJIBIK) 3KCKYpPCHSHBIH HETi3ri Kypampaac
Oemiri (anementrepi) 6ombin TabbuTambl. [ToH

"OkcKkypcuaTany"

Kypc nucunnmuasl «9KCKypcOBEICHHE) MTPU3BAH
JlaTh TIOHATHE O CYIIHOCTH KCKYPCHH €€ 3Haue-
HUM B MHAYCTpUU Typu3ma. CoOBpeMEHHBIH Ty-
PHUCTCKHH PBIHOK TpeOyeT HOBOTO MOAXOAA K Op-
TaHU3alIUN SKCKYPCHOHHOHM NESTENFHOCTH KakK K
OJTHOMY W3 OCHOBHBIX TYPHCTCKHX HPOIYKTOB.
BaxxHas ponb mpH 3TOM OTBOJHUTCS MOATOTOBKE
9KCKYPCOBOJIOB U KadeCTBEHHOH pa3paboTke ca-
MOM 3KCKYPCHH, OCBOCHHIO METOAUKH M TEXHUKU
€€ MPOBEJICHUS.

B kypce n3nmaraeTcs mo3TanHbIN HOPSIOK MOATO-
TOBKH HOBOM 3KCKYPCHUU OT ONpEAETCHUs ee Ie-
Jel ¥ 33/1a4 10 npueMa (Caun) U yTBEpKICHHUS.
B nucuunnuHe u3nararoTcs OCHOBHBIE BOIIPOCHI
9KCKYpPCOBEJEHHS — IOHUMAHUE CYIIHOCTU JKC-
KYpPCHH, €€ acleKThl, KIacCHu(UKanus, SKCKypCcH-
OHHBIH METOA, NMPHU3HAKH M 3Talbl HOATOTOBKU
sKcKypeun. Onpeznensiercs, 4To MoKa3, pacckas u
IBIDKEHHE (MOTOPHOCTB) SIBISIFOTCS OCHOBHBIMU
COCTABIIIONIMMH (dJIEMEHTaMM) 3KcKypeuu. [lpn
M3YYEHUH IUCIUIUIMHBI PacKphIBAIOTCA OCOOEeH-
HOCTH TI0OKa3a M PaccKa3a, OCHOBHBIC METOAWYE-

The course of the discipline "Guided tours™ is
intended to give an idea of the nature of the tour
and its significance in the tourism industry. The
modern tourist market requires a new approach
to organizing excursion activities as one of the
main tourist products. An important role is given
to the preparation of guides and high-quality
development of the tour itself, the development
of methods and techniques for its conduct.

The course describes a step-by-step
procedure for preparing a new tour, from
determining its goals and objectives to receiving
(delivery) and approval. The discipline outlines
the main issues of guided tours-understanding
the nature of the tour, its aspects, classification,
excursion method, signs and stages of
preparation of the tour. It is determined that the
display, story and movement (motor skills) are
the main components (elements) of the tour.
When studying the discipline, the features of the
display and story are revealed, the main
methodological methods of conducting an
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OKy  Ke3lHZe KepceTy  JKOHE  OHIIMe
epeKIIeNiKTepl,  IKCKYpCHSHBI  OTKI3YHiH
HETI3T1 9AiCTEMEINIK Taciiepi, 3KCKYpPCHSIBIK
oOBeKTinepai Oaramay KpHUTEpHItepi,

SKCKYPCHSUIBIK ICTI YHBIMIACTBIPY HeTi3mepi
ambuiansl.  CoHBIMEH KaTtap TIOHAI  OKY
OapBICBIHIA AKCKYpPCOBOATHIH IIEOEpIIiTiHIH
Kypamaac  OelikTepi, OJapAbl  apTTHIPY
JKOJLIAPBI KAPACTHIPBLIAIBIL.

CKHUE NPHEMBI NIPOBEACHUS IKCKYPCUH, KPUTEPUU
OLICHKH 5KCKYPCHOHHBIX OOBEKTOB, OCHOBBHI Op-
TraHM3alU 3KCKYPCUOHHOTO fena. Tak xke B Xoze
N3y4eHUs] OUCHUIUIMHBI PacCMaTpHUBAIOTCSA CO-
CTaBJIAIOIINE MacTepPCTBA IKCKYPCOBOA, IIyTH UX
TIOBBIIICHUS.

excursion, the criteria for evaluating excursion
objects, and the basics of organizing an
excursion business. Also, in the course of
studying the discipline, the components of the
guide's skill and ways to improve them are
considered.

Kypacteipymrsr / PazpaboTank
/ Developer

Typckas U. @ — Kazaxcman Pecnyonuxaceinvly
eybex ciyipeen mypusm HYCKayuiblcol, mypusm
Mazucmipi, aea OKbIMYuibl

Typckas U.®. — 3acnyscansiti uncmpykmop
mypusma Pecnybnuxu Kasaxcman, macucmp
mypuzma, cmapuiuli npenooasamev

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer

6 cemectp / 6 cemecTp / 6 semester

[on ataysr / HamMeHnoBaHME
mucuuruinasl / Name of the
discipline

TYPU3IMJEI'TI KOMIIBIOTEPJIIK
/KOHE PR-TEXHOJIOT'UAJIAP

KOMIIBIOTEPHBIE U PR-
TEXHOJIOI'MA B TYPU3ME

COMPUTER AND PR-TECHNOLOGIES
IN TOURISM

AKaIeMHKabIK KPEJAUT CaHbl,
6akputay Typi / Konmaecto
aKaJIEMUYECKUX KPEIUTOB,
¢dopma xoutposst / Number of
academic loans, form of con-
trol

5 akaJleMUsUIbIK KpeauT, eMTuxad AE

5 aKaJleMUYeCKUX KpeaUToB, 3k3aMeH KO

5 academic credits, exam OE

IMpepexsusurrep /
IMpepexsusutsr / Prerequisite

AKNaparThIK-KOMMYHHKALHSUTBIK
TEXHOJIOTUsUIap (aFbUIMIBIH TUTIH/E);
Typusmueri 3epTTey KbI3METiHIH HeTi3aepi /
TypusMi FEUTBIMU-9IICTEMENTIK KaMTaMachl3
eTy

WHpopManmoHHO-KOMMYHHKAI[HOHHBIE TEXHOJIO-
ruu (Ha aHriamiickoM s3bike); OCHOBBI MCCIENO-
BaTebCKOM JesTenbHoCcTH B Typusme\ HaydHo-
METOJIYecKoe o0ecIiedeHne Typu3mMa

Information and communication technologies (in
English); Fundamentals of research activities in
tourism \ Scientific and methodological support
of tourism

IMocTpexBusurrep /
IMoctpexBu3uth! /
Postrequisite

TypucTiK KbI3METTEri ”HHOBALMSIIBIK
TexHonorusuiap / KoHakKaiIblIbIK
WHJTyCTPHSCBIHAAFbI )K00ajay KbI3METi;
Typusmpzeri OyXrantepiiik ecer >koHe CajbIK
caiy.

VHHOBaIIMOHHBIE TEXHOJOTHH B TYpPUCTCKOH Jes-
terapHOCTU\ [IpoekTHasl JeATeIbHOCTh B HWHIY-
CTPHH TOCTENPUMMCTBA; byxranrepckuil yder n
HaJIOr000JIOXKEHUE B TYpHU3ME.

Innovative technologies in tourism activities \
Design activities in the hospitality industry; Ac-
counting and taxation in tourism.

OKy MakcaThl MCH MiHAETTEp1
/ YuebHas nenp u 3agaun /
Learning Goal and Objectives

Typusm cajachlHa Oeltimaenrex
KOMITBIOTEPIIIK OaFaapiamMaiapipl Maliganany
JAFIbUIapBIH MIepy, CTYICHTTEpAE KOFaMIBIK

OcBoeHHE HaBBIKOB MOJIb30BaHMSA KOMIIBIOTEP-
HBIMH IIPOTpaMMaMHU, aJanTHPOBAaHHBIMH K chepe
Typu3Ma, chopMHPOBaTh y CTYyJEHTOB MPEACTAB-

To develop the skills of using computer pro-
grams adapted to the sphere of tourism, to form
students' ideas about public relations (PR / Pub-
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NpOLECTEP/li  PETTEHTIH  KBI3MET  pETiHje | JieHHs o cBs3sx ¢ obmectBennocthio (PR/ITabmuk | lic Relations) as an activity regulating social
JKYPTIIBLUIBIKIIEH GaitnaHpIC Typayibl | PUICHIH3) Kak AEATCIILHOCTH, PETYJIHPYIOMICH | Processes.
(PR/ITabnux Puneiinns) TYCIHIKTEpi | 0OIIeCTBEHHBIE IPOLIECCHI
KAJIBIITACTBIPY
OKBITYIBIH HOTHXKeCi / 1. ¥YABIMHBIH MHHOBALUAJIBIK kpi3MeTiH | 1.3Haer TMOHATHWHBIH ammapar metonoB | 1. Knows the conceptual apparatus of methods

Pesynprar 0OyuenHwus /
Learning outcome

Oackapy oHiCTEepiHIH YFBIMIBIK amIapaThIH
JKOHE OHBI NPAKTHKANBIK )XYMBICTA TaiinanaHy
MYMKIHJIITiH Oinemi.

2.Typuctik KBI3METTiH oducrtik
TEXHOJIOTHSIIAPBl MEH apHaibl OaFaapiaMaliblK

KaMTaMachI3 eTiyiH, HUHTEpHET-
TEXHOJIOTHSICHIH O11e .

3.VIHHOBaLUSLITBIK eHIMzEpl Tapary
TOCIIIEpiH MEHIepTeH.

4. Typuctik  eHIMII  d3ipiey  MPOIECIHIC
MHHOBAIMSIAP/bl  MAiianany JaFbUIapbIH
MEHI€PIeH.

5. KomnnaHbuiaTeIH KOJITaHOa b
Oarmapramanap.IsIH THIMILTITIH Tangay,

KOJjIaHOabl  OargapiamMaiblk  KypaigapMeH
JKYMBIC XKacay JaFbUIapblH MEHIePIreH.

6. MeMeKeTTIK, KOFaM/IbIK,
KOMMEPIMSIIBIK, KYPBUIBIMAAPIA, OYKapasbIK
aKmapat KypalJapblHaa, QJCYMETTIK caiajia,
SKOHOMHMKA, OHIIPIC, caya, FhIIBIM, MOJICHUET,

TypHU3M caachlHIa ’KapHaMa HKOHE
JKYPTIIBUIBIKIICH OaiiylaHBIC cajlaChIHAA Kociou
(GyHKIMATApABl  JKY3€re  achlpyFa  JKOHE
GakplIayra KaOlIeTTi.

7. Op Typni canamapaa  (OpeHnri
JKBUDKBITY, —JIaFAapbICTBIK  JKargad, Oexmen

MEHE/DKMEHTI JkoHe T.0.) mpakThkanblk PR-
MIHAETTEPAl eIy YIIiH SPTYPIIi Kypaimapasl
KOJITaHAIbI.

8. Typusm HWHIYCTPHACHI
KBI3METKEPJIEPIHIH  JKE€KEe  epeKIIeNiKTepiH
ecKepelli, TYpuU3M MEHEKepl TYJIFAChIHBIH
KociOM KaJIbITacy ypIici Typansl Oimimaepai

YOpaBJICHHWS HHHOBAIMOHHOW  JESTEIHHOCTHIO
OpTraHU3aIH U BO3MOXXHOCTH €€ HCIIOJIB30BAHMUS
B MIPaKTUIECKOi padore.

2.3H2aeT O(UCHBIC TEXHOJOTHH U CIICHHAIBEHOE
MIPOrpaMMHOE obecrieueHme TYPUCTCKOH
JIeATeIbHOCTH, MHTEPHET-TEXHOJIOTHH.

3.Bnaneer criocobamu pacrpocTpaHeHus
WHHOBALUOHHBIX ITPOIYKTOB.

4.Bnaneet HaBBIKAMHY HUCHOIL30BaHNS MHHOBALIMH
B TIpoliecce pa3paboTKu TYpUCTCKOTO MPOAYKTA.
5.Brnameer HaBeIKamMu aHanmu3a I(PPEKTHBHOCTH
MIPUMEHSIEMBIX MIPHUKIIAJTHBIX IPOTPaMM, PabOTHI C
MIPUKIIATHBIMA TPOTPAMMHBIMHU CPEICTBAMH.
6.CrmocobeH OCyIIeCTBIATE M KOHTPOJIUPOBATH
npogeccHOHaIbHbIE (DYHKIIMA B OOJACTH peKja-
MBI W CBS3¢i C OOIIECTBEHHOCTBIO B TOCYHAap-
CTBEHHBIX,  OOIIECTBEHHBIX, = KOMMEPUYECKHX
CTPYKTYpax, CPEICTBaX MacCcoBOM HMH(oOpMaIuy,
B COLMAJIbHOU cdepe, chepe IKOHOMHUKH, MPOU3-
BO/JICTBA, TOPTOBJIM, HAYKH, KYJIBTYPBI, TypH3Ma.
7.IlpuMeHeHsieT pa3uuHble WHCTPYMEHTBI JUIs
peuieHus npaktuueckux PR-3amau B pasnuuHbIx
obmacTsax (mponBrKeHHE OpeHIa, KPU3UCHAS CH-
Tyalusi, peyTallMOHHBIA MCHEIDKMEHT U JIp. ).
8.YuuThIBeT MHANMBHUyaJIbHBIE OCOOEHHOCTH pa-
OOTHUKOB MHIYCTPUH TYypH3Ma, BilaJeeT 3HAHUS-
MH O mporecce NMpopecCHOHAIBHOTO CTaHOBIIE-
HUSI IMYHOCTH MEHEKepa TypHu3Ma.

for managing innovative activities of the organi-
zation and the possibility of its use in practical
work.

2. Knows office technology and special software
for tourist activities, Internet technology.

3. Owns ways to disseminate innovative prod-
ucts.

4. Possesses the skills to use innovation in the
process of developing a tourism product.

5. Possesses skills in analyzing the effectiveness
of applied applications, working with applied
software.

6. Able to carry out and control professional
functions in the field of advertising and public
relations in state, public, commercial structures,
mass media, in the social sphere, economy, pro-
duction, trade, science, culture, tourism.

7. Applies various tools to solve practical PR
problems in various areas (brand promotion,
crisis, reputation management, etc.).

8. Takes into account the individual characteris-
tics of workers in the tourism industry, owns
knowledge about the process of professional
development of the identity of the tourism man-
ager.
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MEHI'€preH.

[ToHHIH KbICKaIa PR-texHonorustapabiH kikrenyi. PR sxammer | Knaccudukamus PR-texnomornit. Obmast xapak- | Classification of PR-technologies. General char-
cunatramacel / Kparkoe cunattamacel. Typusmaeri PR 3amanaywm | tepuctuka PR. CoBpemennsie Texnomorun PR B | acteristics of PR. Modern technologies of PR in
OMUCAHUE AUCUUTLTHHBI / TexHonorusiapel. KopmopatuBTik mmumkai | Typusme. KoHcTpympoBanue KopropaTuBHoro | tourism. Designing a corporate image: structural
Discipline Summary KYPaCTBIPY:  KYPBUIBIMIABIK ~ KOMITOHEHTTEp | UMHJKA: CTPYKTYpHBIC KOMIIOHEHTHI M HWHCTpY- | components and tools PR. Innovations in the

sxoHe PR kypammapsl. Typuctik koMnauusabl | MeHThl PR. WuHOBarmu B cdepe ympasienus | management of a tourist company. Innovative
Gackapy CaJaChIHIarbl WHHOBANMsIAp. | TypUCTCKOM Kommanwmeit. HWuHoBammomusie u | and computer technologies in tourism market-
TypUCTIK MAPKETUHITErT HHHOBAIMSIIBIK KOHE | KOMIBIOTEPHbBIC TEXHOJOTHH B TypUCTCKOM Map- | ing. Innovations and computer technologies in
KOMIThIOTEpIIiK TexHoorusuiap Konak yit sxxone | kerunre MHHOBaluu U KommbioTepHbie Texnono- | the hotel and restaurant business. Information
MeiipamMxaHa ~ OW3HeCiHIeri WHHOBALMsUIap | THM B TOCTHHMYHOM W pecTopaHHOM OusHece. | innovative and computer technologies in the
KOHE KOMIBIOTEpIiK TexHomorusuiap. Typusm | MHbopMannoHHsle MHHOBAI[MOHHBIE W Kommbio- | Sphere of tourism. Intellectual property in inno-
CaJaChIHIarbl  aKMapaTThIK HHHOBALWSJIBIK | TEPHBIC TeXHONOTHH B chepe Typusma. Wuren- | vation processes. The influence of scientific and
JKOHE KOMITBIOTEPJIIK TEXHOJIOTHsLIIAp. | JIeKTyallbHasi COOCTBEHHOCTh B MHHOBanHOHHBIX | technical innovations on the development of
WHHOBaUWSIBIK  TIPOIECTEPACTi  3HATKEPIIK | mporieccax. BimsHHe HaydHO-TEXHHYECKHX HO- | tourism.

Mmenimik. Typusmai — JaMbITyFa  FBUIBIMH- | BOBBEICHHIA HA pa3BUTHE TypU3MA.
TCXHHUKAIIBIK KaHAIBIKTAPIBIH ocepi.

Kypactsipyist / Pazpabotunk Ozuenko H.A. — nedazocuka evimvimoapuiniy | Oz2uenxo H.A. — kanoudam nedazo2uueckux HayKx, Ogienko N.A. — candidate of pedagogical
/ Developer Kanoudamol, OeHe UbIHLIKMbIPY CHOPHL JHCIHE 3asedyrouwas kagheopoil meopuu u NPAKMUKU Sciences, head of the Department of theory and
MYpU3M MeopusiCol MeH NPAKmMuKacol usuueckoli Kyibmypol CHOpmMA u myp3ma, practice of physical culture sports and tourism,
Kagedpacuvlnbly Meneepyulici, KaybiMOACKaH accoyuuposantblii npogeccop associate Professor
npogeccop
[on ataysr / HamMeHoBaHME
scrmser / Name of the TYPUSMAETT BPOHAAY BPOHUPOBAHUE B TYPUSME RESERVATION IN TOURISM
discipline
AXaIeMHUKaJIbIK KPETUT CaHbl, 5 aKaJeMUsUITBIK KpeauT, eMTrxan AE 5 aKaJleMUYECKUX KPEAUTOB, dKk3ameH KD 5 academic credits, exam OE
6akputay Typi / KonnyectBo
aKaJIeMHUYECKUX KPEUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control
IMpepexBusurrep / AKMapaTTHIK-KOMMYHHUKATHSUITBIK HubopmMannoHHO-KOMMYHHKAIHOHHBIE TexHOo0- | Information and communication technologies (in
[pepexBusutel / Prerequisite | TexHojorusap (aFpUTIIBIH Tininge); | ruu (Ha aHramiickoM si3bike); OcHoBbl uccieno- | English); Fundamentals of research activity in
Typusmzeri 3epTTey KbI3METiHIH Heri3aepi / | Barenmbckod gestenpHocTH B Typusme\ Hayuno- | tourism \ Scientific and methodological support
Typu3Mai FBUIBIMH-9IICTEMEIIIK KaMTaMachl3 | METOAWYECKOE 0OeCcreueHne Typu3ma of tourism
ery
IMocTpexBuzurrep / Typucrix KbI3METTer1 WHHOBaUWsUIbIK | VIHHOBaLIMOHHBIE TEXHOJIOTHU B TYpUCTCKO# mes- | Innovative technologies in tourism activities \
[MoctpexBu3uth! / TEXHOJOTUsLIAp\ Konarkaineiiblk | TensHOcTH\ IlpoekTHas naestensHOCTH B HMHAYy- | Design activities in the hospitality industry;
Postrequisite WH [y CTPHSICHIHIAFbI JKOOAIBIK, KbI3MET; | ctpuM rocrenpuumctsa; Muaycrpus rocremnpu- | Hospitality Industry \ Hotel Industry and Tour-
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Konarokaineuiplk  uHAycTpusicel\  Konakyii | umctBa\ T[octuHuuHas wuHAycTpust W uHOpa- | ism Infrastructure
WH/IYCTPHSICHI JKOHE TYPU3M HHOPAKYPBUIBIMBL | CTPYKTYpa TypH3Ma
Oky MakcaThl MeH MigaeTTepi | CTymeHTTepre  TYpPHCTIK  KocimopbkiHmapra | JlaTh cTyneHTaM 3HaHUS B 00JacTH OCHOBHBIX To give students knowledge in the field of

/ YuebHas uens u 3amauu /
Learning Goal and Objectives

HapbIKTa THIMII ©Mip cypyre >KoHe THICTi
maia amxyra MYMKIHAIK O€peTiH TypusMm

cucTeM OpoHUpOBaHMS B chepe Typu3Ma, MO3BO-
JSIOMAX TYPUCTCKUAM TPEANPHUATHAM 3D (EeKTHB-

basic booking systems in the field of tourism,
allowing tourist enterprises to effectively exist in

caJachIHIarbl OpOHAAYyZIbIH HETI3Ti JKyieci | HO CymIecTBOBaTh Ha PhIHKE U Mmoiy4ath cooTBeT- | the market and receive corresponding profits.
caylacelHAa 6intim Oepy. CTBYIOITYIO IPHUOBLI.
OKBITY/IBIH HOTHXKEC] / 1.Typucrik KBbI3METTIH oducrik | 1.3naer oducusie TexHonoruu u cneunansHoe | 1. Knows office technology and special software
PesynbraT 00y4enust / TEXHOJIOTHSIIAPBI MEH apHaiibl OarqapiamManbIK | IporpaMMHOE obecrieueHne typuctckoii | for tourist activities, Internet technologies.
Learning outcome KaMTaMachI3 eTinyiH, MHTEPHET- | MeSITeIbHOCTU, UHTEPHET-TEXHOIOTHH. 2. He knows the theoretical foundations of de-
TEXHOJIOTHSACHIH Oirei. 2.Brmanmeer TEOPETHICCKUMH ocHoBamu | Sign, is ready to apply the basic design methods
2.Kobanay sy TEOPHSIIBIK HETi3[epiH | MPOEKTHPOBaHHs, TOTOB K  MPHUMEHEHHIo | in tourism.
MEHTepreH, TypusMae KobamaymslH HEri3ri | OCHOBHBIX METO/OB MPOCKTHUpOoBaHus B Typusme. | 3. Implements a tourist product using infor-
OMICTEPiH KOJIAaHyFa TaibIH. 3.Peammsyer TYPUCTCKHI OPOIYKT ¢ | mation and communication technologies.
3. Typuctik  eHIMAI  akKmapaTTBIK  JKOHE | MCIOJIb30BAHUEM UH(pOpMaLIMOHHBIX u | 4. Uses methods for monitoring the market for
KOMMYHHUKATHUBTIK TEXHOJIOTUSUIapAbl | KOMMYHUKaTUBHBIX TEXHOJOTUI. tourism services.
naijagana OTHIPBII KY3ere achIpabl. 4. Vcnonp3yeT MeTOABI MOHMTOpWHra pbiHKa | 5. Possesses skills in analyzing the effectiveness
4. TypucTix KbI3METTEP HAPBIFBIHBIH | TYPUCTCKHUX YCIYT. of applied applications, working with applied
MOHHUTOPHHT dJIICTePiH KOJIaHa IbI. 5.Bnaneer HaBbikamu aHanu3a 3ddexTuBHOCTH | SOftware.
5.KonianpuiaTeia KOJITaHOANbI | PUMEHSIEMBIX MPHUKIAIHBIX Tporpamm, paboTel ¢ | 6. Uses in practice the methods of managing the
GarapiamanapabiH TUIMIUTITIH Tanaay, | IPUKIaJHBIMHA IPOrPAMMHBIME CPEICTBAMHU. innovation and investment activities of the or-
KoJnaHOanel OarmapiaManblk  KypannapmeH | 6.Mcnone3yeT Ha mpakTHKe METOIbI yIpaBieHHs | ganization (enterprise).

JKYMBIC Kacay JafAbUIapblH MEHIEPTeH.
6.¥ibIMHBIH (KOCIMOPHIHHBIH) HHHOBAIIHSIIBIK
JKOHE HHBECTHUIMSJIBIK KBI3METIH Oackapy
oMiCTepiH MPaKTUKAAa KOJIaHAIbI.

7.AnneIHFBI  KaTapasl  (aliMakTBIK — JKOHE
TPaHCYJITTHIK OpOH/IAY JKyHeliepiH) MeHIepreH.
8.Typuctik wmHAyCTpHAIa KOCiOM KBI3METTiH
HAKTHl MIHJCTTEPiH INENly YIIiH Kojjxa Oap
KoijaHOaiel  Oarnapnamanap — IakeTTepiH
KOJIZTaHA B

WHHOBAIIMOHHOM u MHBECTUIIMOHHOM
JIESITEIbHOCTBIO OpraHu3anuu (IpeAnpUsITHS).

7.Bnameer mepenoBBIMH (PETHOHAJBHBIMH U
TpaHCHAIMOHAJIBHBIMH CHCTEMaMH OpOHHpOBa-
HIUS).

8.ITpumensier CYIIECTBYIOIINE MTaKeTHI
MIPUKIIAJHBIX IporpaMm JUIs peleHus
KOHKPETHBIX 3ajau IpodecCHOHANTBHOMN

JESTeIbHOCTH B TYPUCTCKOW UHITYCTPHU.

7. Owns advanced (regional and transnational
reservation systems).

8. Applies existing software packages to solve
specific tasks of professional activity in the tour-
ism industry.

IToHHIH KBICKAIIA
cunarramackl / Kparkoe
OITMCAHME JUCLHATUINHEI /
Discipline Summary

Bponnay xei3meri. Kpizametkepiepre
KOMBUTATHIH Tajanrtap. KimeHTTepre KpI3MeT
KOPCeTYAIH TeXHOJIOTHSIIBIK ITUKII. bpoHaay.
Bponnay axictepi. ABTOMAaTTaHIBIPBIIFaH
Oackapy kyHenepi. ABTOMaTTaHABIPbUIFaH
Oponmay xyieci. bBponnay ymrin

Cutyx6b1 Oponupoanus. TpeboBanus k 00ciTy-
KHMBAIOIEMY IepCoHaTy. TeXHOJIOTHYeCKnuit
UK o0cy)xuBaHus rocreil. bporuposanue.
CriocoOw1 6poHUpOBaHUs. ABTOMAaTH3UPOBAHHEIE
CHCTEMBI yIpaBlieHHs. ABTOMAaTU3UPOBaHHbIC
CUCTEMBI OpOHMPOBaHM. Buabl 1oroBopos (co-

Reservation services. Requirements for service
personnel. The technological cycle of customer
service. Booking. Methods of booking.
Automated control systems. Automated booking
systems. Types of contracts (agreements) for
booking.
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KeJiciMImapTTap (KeliciMiiapTrap) Typiepi.

rJIallleHn i) Ha OpOHUPOBAHME.

Kypactoipyisr / Pazpabotunk
/ Developer

Manvwaxoea B.B. — aza okbimyuisl, mypusm
Mmaz2ucmipi

Manvwarosa B.B. — cmapwuii npenodasamerv,
Mazucmp mypusma

Malshakova V.V.— senior lecturer, master of
tourism

[Ton araysl / HaumeHnoBaHue
nucimmtiasl / Name of the
discipline

TYPUCTIK KOCIIIOPBIHIAP/BIH
KAPKBLIBIK-ILIAPY AL BLIBIK
KbI3METI

®UHAHCOBO-XO3SIICTBEHHAS
JNESITEJIBHOCTh TYPUCTCKHUX
MNPEANPUSITUIA

FINANCIAL AND ECONOMIC ACTIVITY
OF TOURISM ENTERPRISES

AKaJeMHKAIBIK KPEAUT CaHbI,
6akputay Typi / KommgaectBo
aKaJJleMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akaIeMUsIbIK KpeauT, eMTuxad AE

5 akageMHU4ecKHX KpeanuToB, sk3ameH KO

5 academic credits, exam OE

IMpepexBusurrep /
IMpepexsusuts / Prerequisite

Typusm Herizaepi; Kocimkepiik garapuiapapiy
Herizaepi; Typusm mMenemxmenti; Typuzm
MapKeTHHTI\ KOHAKKaIBUTBIK
WHIyCTPHUACBIHBIH MapKeTHHT1; TypucTik
KbI3METTE TaMaKTaHy/Abl YHBIMIACTHIPY )KOHE
cepuc mogenueti\ Typusmeri ceppuc
TEXHUKACHI )KOHE TEXHONOTUsIIApbL; TypHCTiK
KeIIECHACPAIH YHBIMAACTBIPY-IIapyanibUIbIK
KBI3METI.

OcHoBel TypusMoinoruu; OCHOBBI NpeaIpUHIMA-
TENbCKUX HABBIKOB; MEHEIKMEHT TypuU3Ma;
Mapketuar TypusMa\ MapKeTHHT HHIYCTPHH
rocTenpuuMcTBa; OpraHusanus MUTaHUS U KyJb-
Typa CepBHCa B TYPUCTCKOU aesTenpHOCTH\ Tex-
HHUKa ¥ TEXHOJIOTHH cepBHca B Typusme, Opranu-
3aLUOHHO-X03AUCTBEHHAS JEATEILHOCTh TYPUCT-
CKUX KOMILIEKCOB.

Basics of tourismology; Fundamentals of pre-
entrepreneurial skills; Tourism Management;
Tourism marketing \ Marketing of the hospitali-
ty industry; Catering and service culture in tour-
ism \ Service engineering and technology in
tourism; Organizational and economic activities
of tourist complexes.

[ocrpexsmsurtep /
IMocTpexBu3uthI /
Postrequisite

KoHakxalIblUIbIK HHAYCTPHSACHIHIAFbI
KOOANBIK KbI3MeT; TypHU3MIl JaMBITY bl
MEMIIEKETTIK perTey; Typusmaeri
OyXraiTepIIiK ecell )KoHe CalIbIK Caly;
XauplKapablK xaHe iiKi TypusMHiH Typusm
TypoTmeperTHHTI\

XaJpIKapaJTbIK JKoHE iIIKi TYypU3M
MEHE[KMEHTI

[IpoekTHast neATETBHOCT B HMHAYCTPUH TOCTE-
MIPUUMCTBa; [ OCyZapcTBEHHOE perylnpoBaHHUE
pas3BuTHs TypusMa; byxrantepckuil ydeT u Hano-
roo0yioxeHue B TypusMme; TyponepedTHHT Mex-
JIYHAPOJIHOTO W BHYTPEHHETO Typu3ma\
MeHeKMEHT MEXIYHApOAHOTO U BHYTPEHHEIrO
Typu3Ma

Project activities in the hospitality industry;
State regulation of tourism development; Ac-
counting and taxation in tourism; Touring inter-
national and domestic tourism \

Management of international and domestic tour-
ism

OKy MakcaTsl MEH MiHAETTEPI
/ YueOHas nenp u 3agauu /
Learning Goal and Objectives

Bonamak mamanmapnabiH Oackapy mpoleciHe
aKMapaTTHIK-OMICTEMETIK KOJNgay KepCeTeTiH
TYPHCTIK KOCINOPBIHHBIH KapiKbl-
IapyanbUIBIK KI3SMETIHIH TYPJIi acreKTuIepiH
9KOHOMUKAJIBIK Talliay bl YHBIMAACTHIPY MEH
JKYPri3yAeri TEOpHsUIBIK JK9HE TXipHOesik
JIaFIbIIapBIH KAJIBIITACThIY.

DopMHUPOBaHHE Y OYAYIIMX CIIEIHATUCTOB TEO-
PETHYCCKUX M MPAKTHYECKUX HABBIKOB IO Opra-
HU3AIIH | TPOBEJICHUIO SKOHOMUYECKOTO aHAIHU-
3a Pa3IHIHBIX aCTICKTOB (huHAHCOBO-
XO3SMCTBCHHON  JESITEIBHOCTH  MPEANPHUITHS
chepsl TypusMma, OOeCHeYMBAIONIEro WHQOpMa-
OUOHHYKO W METOJNOJIOTHYECKYIO IOIICPIKKY
mporecca yrnpapJIcHUs.

The formation of theoretical and practical skills
for future specialists in the organization and
conduct of economic analysis of various aspects
of the financial and economic activities of a
tourism enterprise that provides information and
methodological support to the management pro-
Cess.

OKBITYIBIH HOTHXKEC] /

1. Kapm,l -39KOHOMMKAJIBIK TaJlayJAblH

1. 3maer Hay4YHBIC OCHOBBEI (bI/IHaHCOBO-

1. Knows the scientific foundations of financial
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PesynbraT 00y4enust /
Learning outcome

FBUIBIMH  HETi3/IepiH, HOPMATUBTIK  JKOHE
KYKBIKTBIK Ky>KaTTap/pl, TaJAay IbIH
O/IICTEMENIK  TOCULAEpiH  KSHE  OJapJbIH
KIKTEIyiH Oinemi.

2. KapKpUTBIK ~ €CENTIMIKTI  jKacayabIH
HETI3Ti KaFuJaJapblH J)KOHE OJapFa KOHBUIATHIH
TananTapasl Oineni

3. KocimopslH ~ KBI3METIHIH  iCKepJIiK
OeJICEHIUTITI MEH THUIMIIITIH TaJIIaiiabl.

4, HappIkThIK 5K0HOMKKA, HOpMaTHBTIK-
KYKBIKTBIK aKTLIEpi d3ipJiecy jKoHE KaObLiaay,
HapBIKTHIK HKOHOMHKaHBIH KapIKbUIBIK
€CEeNTUIIrH kacay 9liCHAMachlH AaMBITY JKOHE
JKeTUIIIpy OOMBIHINA IApyaIIbUIBIK KYPri3yIi

CyOBeKTiNIepaiH Kap>KBUTBIK €CENTUIITH
JKacamapl.

5. bIHTBIMAKTACTHIKKA, Kap KBLTBIK
KBI3METTIH KOJIIaHOab! acTeKTiJepiMeH

ECeTLTKTI pedopManayFa KEmeHI TICUINIH
KQKETTIJIr MEH KHMCBIH/BUIBIFBIHA, KAPKBIIBIK
aKnaparThl  XaJblKapajblK  CTaHAapTTapra
coiikec KenTipyre JaibIH.

6. OHuipicTik KBI3METTIH Kazipri
3aMaHFbI ecen Oepy oicTeMeci maigaaanaipl.
7. [HapyansiasIk CyOBEeKTUIepiHiH
Kap)KBUIBIK ~ ecell  0epy  METO/OJIOTHSCHIH,
KapKbUIBIK €cell HbICAHIApblH, ©3 OeTiHIue
0Ky, O3iH-631 KepceTy >KoHe ©3iH-031 JaMBITy
TOCIIIepiH MEHrepy /i JKyHeml 3epTTeii.

8. KapkpUtblK ~— Tadmaynasl — KETUIIIPY
JKOJIIAPBIH TeHepaLHsIAiIb].

9KOHOMHYCCKOTO aHalln3a, HOPMATUBHBIX U
MPABOBBIX JOKYMEHTOB, METOJUUCCKUX TMPH-
€MOB aHaJIN3a U UX KJIacCUPUKAIIHIO.

2. 3HaeT OCHOBHBIC TPUHIWIBI COCTABICHUS
(MHAHCOBOH OTYETHOCTH W INPEIBSBISIEMBIM
K HUM TpeOOBaHUAM

3. AHaiM3HpyeT [EeNOBYI0 aKTUBHOCTh H 3(-
(heKTUBHOCTH NEATETHHOCTH MPEAIPUSITHS.

4. CocraBmseT (UHAHCOBYIO OTYETHOCTH XO-
3SMCTBYIOIUX CYOBEKTOB B YCJIOBUSIX PBI-
HOYHON 9KOHOMMKH, Pa3pabOTKU U NPUHATUSL
HOpMaTI/IBHO-HpaBOBI)IX aKTOB, IIO pa3BI/ITI/IIO
U COBEPIICHCTBOBAHUIO METOIOJIOTHH CO-
CTaBJICHUSA q)HHaHCOBOﬁ OTYCTHOCTHU pLIHO‘I-
HO# PKOHOMHKH.

5. TOTOB X COTPYIHUYECTBY, HEOOXOAUMOCTH H

JIOTUYHOCTH ~ KOMIDIEKCHOI'O  IOAXoJa K
pedhopMUpOBaHUIO OTYETHOCTH
NPUKIaJHBIME ~ aclieKTaMd  (UHAHCOBOMN
JeATENBHOCTH, MpUBeJeHHE (DUHAHCOBON
uHpopMaLK B COOTBETCTBUE c
MEXTyHapOIHBIMHU CTaHIaPTAMH.

6. Hcnomb3yer COBPEMEHHYO METOJIUKY
OTYETHOCTH MPOU3BOICTBEHHOMN
JIeATENEHOCTH.

7. CHCTEMHO HCCIeNyeT METOAO0JIOTHIO PUHAH-
COBOI OTYETHOCTH XO3SHCTBYIOMIHX CYOBEK-
TOB, (hOopM (MHAHCOBEIX OTYETOB, YMCHHUS
CaMOCTOSITCIIFHO YYHUTHCS, BIIQJCHUS IpHE-
MaMU CaMOBBIPaKCHUS I CAMOPa3BUTHSL.

8. I'eHepupyeT TyTH  COBEPILEHCTBOBAHMUS
(hMHAHCOBOTO aHAIM3A.

and economic analysis, regulatory and legal
documents, methodological methods of analysis
and their classification.

2. Knows the basic principles of compiling fi-
nancial statements and the requirements for
them

3. Analyzes business activity and the effective-
ness of the enterprise.

4. Prepares the financial statements of business
entities in a market economy, the development
and adoption of normative legal acts on the de-
velopment and improvement of the methodology
for preparing financial statements of a market
economy.

5. Ready for cooperation, the need and con-
sistency of an integrated approach to reforming
reporting with the applied aspects of financial
activity, bringing financial information in line
with international standards.

6. Uses a modern methodology for reporting
production activities.

7. Systematically examines the methodology of
financial reporting of economic entities, forms
of financial statements, the ability to learn inde-
pendently, owning the techniques of self-
expression and self-development.

8. Generates ways to improve financial analysis.

ITonHIH KBICKAIIIA
cunattamacel / Kpatkoe
OIIMCAaHUEC NUCILIUITJINHBI /
Discipline Summary

KapKbpI-oKOHOMUKAIBIK ~ TalJayJblH FBIIBIMU
HeTi3/epi. Typucrik HUHIYCTpUS
KOCIMMOPHBIHBIH ~ HETI3ri  JKoHE  alHaJbIM
KapaXaTblH Tannay. TypHUCTIK HWHIYCTPHS
KocimopHbIHBIH EHOEK pecypcrapblH Tangay.
Typuctik eHiMHIH ©Oocekere KaOimeTTUTIriH

Hay4Hble OCHOBBI (PHHAHCOBO-IKOHOMHYECKOTO
aHanmu3a. AHAJIM3 OCHOBHBIX M OOOPOTHBIX
CPEICTB NPENIPUITUS] TYPUCTCKOH HHAYCTPHHU.
AHanu3 TPYNOBBIX PECYPCOB NPEANPUATUS Ty-
PHUCTCKON WHAYCTpWUH. AHANIN3 KOHKYPEHTOCIIO-
COOHOCTH TYpHUCTCKOTO MPOAYKTa M 00beMa Mpo-

The scientific basis of financial and economic
analysis. Analysis of the main and current assets
of the tourist industry enterprise. Analysis of the
labor resources of the enterprise of the tourist
industry. Analysis of the competitiveness of the
tourist product and the sales volume of the tour-
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JKOHE TYPHCTIK UHYCTpPHSI
KOCIMOPBIH/AAPBIHBIH  CaTy KeJeMiH —Tajjay.
Typuctik  eHIMAI OHAIPY JKOHE  OTKIZY
IIBIFBIHAAPBIH Tajnay. KpI3MeTTiH KapiKbIIbIK
HOTIDKEINIEpiH Tangay, TYPHCTIK HWHIYCTPHUS
KOCINOPHBIHBIH ~ MalgacklH ~ 0ely  KoHe
naijanasy. Typucrik UHAYCTPHUS
KOCIMOPHBIHBIH Kap>KbUIBIK XKAaFJalblH TaJaay.
TypHuCTIK MHAYCTPHUS KOCIHOPHBIHBIH CaJbIK
CaJly epEKIICNIr JKOHE CallblK KYKTEMECiH
Tajjay.

JaX MPEINPHUATHS TYPUCTCKOM MHIycTpuH. AHa-
JIM3 3aTpaT Ha MPOM3BOJCTBO U PEANU3ALMIO TY-
PHUCTCKOTO NpOIyKTa. AHanu3 (HUHAHCOBBIX pe-
3yJIBTaTOB JEATEIBHOCTH, PACIpEleICHUs] U HC-
MIOJTb30BaHMS MIPUOBLIN TPEIIPHUITHS TYPUCTKOH
WHIYCTpUH. AHamM3 (HUHAHCOBOTO COCTOSHUS
MIPEeIIPUATHI TYpUCTKON mHAycTpuu. Crierudu-
HAJIOTOBOM

Ka HaJIOTOOONOKEHHS W aHaH3
Harpy3KH MPEeANpUATHI TYPUCTCKOW HHIYCTPHH.

ist industry enterprise. Analysis of costs for the
production and sale of tourist products. Analysis
of financial results of activities, distribution and
use of profit of the tourist industry. Analysis of
the financial condition of the enterprise of the
tourist industry. Specificity of taxation and anal-
ysis of the tax burden of the tourist industry.

Kypactoipyist / Pazpabotunk
/ Developer

Hypmacambemosa JI.H. — sxonomuxa
EbUILIMOAPLIHBIY KAHOUOAM bl

Hypmaeambemosa JIL.U. — kanoudam
9KOHOMUHECKUX HAYK

Nurmagambetova L.I.
candidate of Economics Sciences

[Ton araysl / HaumeHnoBaHue
mucuuruinasl / Name of the
discipline

TYPU3MJEI'T BATA BEJT'VIEY

OEHOOBPA3OBAHHUE B TYPU3ME

STOCKING IN TOURISM

AxaJleMUKaJIbIK KPSIHUT CaHBbl,
6akputay Typi / KonmdaectBo
aKaJJIeMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akaJleMUsUIbIK KpeauT, eMTuxad AE

5 aKaJleMUYeCKUX KpeaUToB, 3k3aMeH KO

5 academic credits, exam OE

IMpepexsusurrep /
IMpepexsusutsl / Prerequisite

Typusm Herizaepi; Kocinkepitik qarapuiap by
Herizaepi; TypusM MeEHEIKMEHTi; TypU3M
MapKeTHHTI\ KoHarkalibUIbIK
WHAYCTPUACBIHBIH ~ MapkeTwHri;  TypucTik
KbI3METTE TaMaKTaHYJbl YHBIMIACTBIPY JMKOHE
ceppuc  momenmeri\  Typusmzeri  cepBuc
TEXHHUKACBl JKOHE TEXHOJIOTHSUIApBI; TYPHUCTIK

OcHoBel TypusMoinoruu; OCHOBBI NMpeAIpHHIMA-
TypU3Ma;
Mapketuar TypusmMa\ MapKeTHHT HHIYCTPHH
rocrenpuuMcTBa; OpraHu3anus MUTAHUS U Kyilb-
Typa CepBHCa B TYPUCTCKOU aesTenpHOCTH\ Tex-
HUKa U TEXHOJIOTHH cepBHca B TypusMe,; OpraHu-
3aLIUOHHO-X03HCTBEHHAs JEATEIbLHOCTh TYPUCT-

TCIBCKHUX  HABBIKOB, MeHe}I)KMeHT

Basics tourismology; Fundamentals of pre-
entrepreneurial skills; Tourism Management;
Tourism marketing \ Marketing of the hospitali-
ty industry; Catering and service culture in tour-
ism \ Service engineering and technology in
tourism; Organizational and economic activities
of tourist complexes.

KCIICHACPAIH  YHBIMIACTHIPY-IIAPYalIbUIbIK | CKHX KOMILICKCOB.

KBI3METI.
IMocTpexBusurrep / KoHakkainbuIbIK HHIyCcTpUsiChIHAAFb! | [IpoekTHas AesTeNbHOCTH B MHAyCTpUH rocte- | Project activities in the hospitality industry;
IMoctpexBu3uth! / xko0anmblK  Kb3MeT; Typuamai  JaMbITynsl | mpuuMmcTBa; [ocynmapcTBeHHoe perynupoBanue | State regulation of tourism development; Ac-
Postrequisite MEMJIEKETTIK perrey; Typusmzeri | pa3puTus Typusma; byxrantepckuil yder u Hajo- | counting and taxation in tourism; Touring inter-

OyXrajTepiik €celm JKOHE CalblK cajy; | roobnokenne B Typusme; Typomepeitunr mex- | hational and domestic tourism \

XanpIKapablK JKoHE iMmKi Typu3MHiH Typusm

JIYHAPOJHOTO W BHYTPEHHETO Typu3ma\

Management of international and domestic tour-
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TyponeperTHHTI\

MeHeKMEHT MEXIYHapOAHOTO U BHYTPEHHErO
TypHU3Ma

ism

OKy MakcaTbl MEH MiH/ETTepI
/ YuebOHas nenp u 3agaun /
Learning Goal and Objectives

XampIKapaibIK JKOHE 1K1 TypU3M
MEHEKMCHTI

bara TEOPUACHI cajacblH/Ia o1TiM
KaJIBINTACTHIPY, Oaramapibl pPETTEy IKOHE
perTey KaXKeTTiNiri, oJapAblH KYPBUIBIMBI MEH
3JIeMEHTTep], HeTi3Ti GyHKUMSIap ABIH
Ma3MyHbI,  ONapiblH  Ka3ipri  HapBIKTHIK

JKaFIaiapaarsl pelli MCH MaHbBI3HL.

dopmupoBaHre y OyAylMX CHEHUAIUCTOB 3HA-
HUIl B 00TacTH TEOpWH IIEHOOOpa30BaHMs, HEOO-
XOIVMOCTb PETYJIUPOBAHUS ¥ KOPPEKTHPOBKH
LIEH, UX CTPYKTYpHl M 3JIEMEHTOB, COJCp)KaHHE
OCHOBHBIX (DYHKIMH, MX pOJb W 3HAYCHHUE B CO-
BPEMEHHBIX PHIHOYHBIX YCIOBHSX.

Formation of knowledge in the field of pricing
theory, the need to regulate and adjust prices,
their structure and elements, the content of the
main functions, their role and importance in the
current market conditions.

OKBITYIBIH HOTHXKeCH /
PesynbraT 00y4enust /
Learning outcome

1. BaraHbIH  TEOpPWANBIK  HETi3NEpiH,
HApBIKTBIK Oara TY3y/IiH CHIATTHl OCNTisiepiH
Oineni.

2. Baranapaply JKiKTeldyl MEH TYypliepiH,
JaMbIFaH  HapbIKTBIK ~ DKOHOMHKAchl  Oap
engeperi Oaranap/pl peTTey epeKUIeTiKTepiH
oureni.

3. baraHsl KaJIBINTACTBIPY IbIH
TEOPHSUTBIK epekeliepi MEH oficTepiH mepOec
KOJITaHAIBI.

4, KacinmopsHHBIH Oara cascaTbhlH
azipreiini.
5. BaraHbl ~ KaJbIITAaCTBIPy  Ke3iHIe

MEMJIEKETTIK PEeTTey 9/IiCTePiH eCKepe/i.

6. Kasipri  HapbIKTBIK  JKarjaiiapma
KOCIOPBIHHBIH KbI3METIH JKaKcapTy YIIiH Oara
casicaThIHBIH THIMJIUIITIH Oackapy OoiibIHIIA
mikip Oimmipesi.
7. bara
FBUIBIMHU
TEOPHSUTBIK
nagagsaHagbl.

8. CutyalusuibiK ecenrepIi ey
Ke3iHje aKmapaTThl 3 OeTiMeH OaKpLIail KoHe
Kydeneit amamel, 3 OimMIMIH KeTUIAipy
JIEHTeHiH KOTepe anajbl.

KaJBIITACTBIPY OoiibIHIIIA
Mypaja  OJKMHAKTAJFaH  HETi3ri
Ke3KapacTap OinmiMaepin

1.

3HaeT TEOpEeTHYSCKHE OCHOBHI IICH, Xapak-
TEPHBIC YEPThI PHIHOYHOTO IICHOOOpAa30Ba-
HUSL.

3HaeT KiIaccu(UKAIUI0 U BUIBI [ICH, 0COOCH-
HOCTEH peryiupoBaHus IICH B CTpaHax C pas-
BUTOU PHIHOYHOI 3KOHOMUKOM.
CaMOCTOATEIEHO IPUMCEHSACT TEOPETUICCKHE
TTOJIOKEHUS U METOBI (POPMHUPOBAHUS IICH.
Pa3pabaTriBET IEHOBYIO MOJUTHKY MpPEATPH-
SITHS.

Y4HUTBIBaET METOABI TOCYAapCTBEHHOI'O pe-
TYJHPOBaHUS PH GOPMUPOBAHHUH IICHEI.
BoipaxkaeT CyKICHHS [0 YIPABICHHIO 3(-
(EKTUBHOCTHIO IICHOBBIN MOJUTUKH IS
YIYYIICHUS] JCSITEIBHOCTA TPEANPUATHS B
COBPEMEHHBIX PHIHOYHBIX YCIOBHUSX.
Hcnosnp3yeT 3HaHUS OCHOBHBIX TEOpETHYE-
CKHX BO33PEHHUI, HAKOIUICHHBIX B HAYYHOM
HACJICIUH TI0 IICHOOOPa30BaAHUIO.

YMeer caMOCTOATENFHO HAOMIOAATh W CH-
CTEeMaTH3UPOBATh MHPOPMALUIO TPU pelie-
HUW CUTYallMOHHBIX 33]ad, IOBBIIIATH YpO-
BEHb CaMOOOPA30BaHUS.

1. Knows the theoretical foundations of prices,
the characteristic features of market pricing.

2. Knows the classification and types of prices;
features of price regulation in countries with
developed market economies.

3. It independently applies the theoretical prin-
ciples and methods of pricing.

4. Develop the pricing policy of the enterprise.
5. Takes into account the methods of state regu-
lation in pricing.

6. Expresses judgments on the management of
the effectiveness of pricing policies to improve
the activities of the enterprise in modern market
conditions.

7. Uses the knowledge of the main theoretical
views accumulated in the scientific heritage on
pricing.

8. Is able to independently observe and systema-
tize information when solving situational prob-
lems, to increase the level of self-education.

[ToHHIH KbICKaIIa
cunatramacel / Kpatkoe

bara onmicHaMacwhIHBIH FBUIBIMH  HETi37epi.
TypuCTiK KocimopbeIHIapaarsl Oara Oenriney.

HayuHble OCHOBBI METOIOJIOTHH IIEHOOOpa3oBa-
Hus. lleHOOOpazoBaHue B TYPUCTCKUX MPEANPHs-

Scientific foundations of the methodology of
pricing. Pricing in tourist enterprises. Price func-
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OIMMCAHUC TUCHHMITIINHBI /
Discipline Summary

bara ¢ynkumsiapel. bara sxyieci. bara men
TOyeKeNAepAl CaKTaHABIPYIAFbl TAyEKeIaep.
CBIPTKBI HSKOHOMHUKAJIBIK ~ KelleHjeri Oara
oemriney. Kasakcranmma Oara perrey. ller
engepae OaraiapIsl peTTey.

Tusix. Oynkiuu neH. Cucrema 1eH. Pucku B 1e-
HOOOpa30BaHUU U cTpaxoBaHMU ILieH. llenooOpa-
30BaHHE BO BHEIIHEIKOHOMHUYECKOM KOMILIEKCE.
PerynupoBanue uen B Kazaxcrane. Perynuposa-
HHE IICH B 3apYOEKHBIX CTPaHaX.

tions. The price system. Risks in pricing and
price insurance. Pricing in the external economic
complex. Price regulation in Kazakhstan. Regu-
lation of prices in foreign countries.

Kypactsipymrst / Pazpabotank
/ Developer

Hypmaeambemosa JI.U. — sxonomuxa
SbLILIMOAPLIHBIY KAHOUOAMbl

Hypmaeambemosa JL.U. — kanoudam
9KOHOMUHECKUX HAYK

Nurmagambetova L.I.
candidate of Economics Sciences

[on ataysr / HamMeHoBaHME
mucuuruinasl / Name of the
discipline

TYPUCTIK BU3HECTI
JKOCHAPJIAY KOHE YABIMJIACTBIPY

IIJIAHUPOBAHUE U OPTAHU3AIIUA
TYPUCTCKOI'O BUBHECA

PLANNING AND ORGANIZATION OF
TOURIST BUSINESS

AxaJleMUKAJIBIK KPEIUT CaHBl,
6akputay Typi / KonudyectBo
aKaJIEMUYECKUX KPEIUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akaJeMUsUIbIK KpeauT, eMTuxad AE

5 aKaleMUYECKUX KpEIUTOB, 3k3aMeH KO

5 academic credits, exam OE

IMpepexBusurrep /
IMpepexsusuts / Prerequisite

Kocinkepiik parapiiap Herizaepi.

Typusm MeHeKMEHTI.

TypucTiK KelIeHHIH YHBIMAACTHIPY-

AP yaIbUTBIK KBI3METI.

Typu3mueri 3epTTey KbI3METiHIH HeTi3aepi /
Typu3MIli FEUTBIMU-9IICTEMENIK KAMTaMachl3
ery.

Typu3m MapKeTHHTI/

KoHaKkXalIIbIIBIK HHAYCTPUSCHIHBIH
MapKEeTHHTI.

OCHOBBI IpeINPUHUMATENIECKUX HABBIKOB. Me-
HEJKMEHT TypH3Ma.
OpraHn3alluOHHO-XO3HCTBEHHAs  JEATENbHOCTh
TYPUCTCKHUX KOMIUIEKCOB. (OCHOBBI HCCIIENOBa-
TENBCKOH NeATeTbHOCTH B TypH3Me/
Hayuno-meroaudeckoe odecrieyeHne TypusMa.
MapxkeTuHr Typusma/

MapKeTuHr HHAYCTPHUHU FOCTEIIPUIMCTBA.

Basics of Entrepreneurial Skills.

Tourism Management.
Organizational and Economic Activities of
Tourist Complexes.
Modeling of Business Processes in Industry
Tourism/
Scientific and Methodological Support for
Tourism.
Tourism Marketing /
Marketing Hospitality Industry.

IMoctpexsusurrep / [TocTpe-
kBu3uThl / Postrequisite

TypHUCTIK KbI3METTErT HHHOBAIMSIIBIK
TeXHOJoTHsIap/

KoHakKalJIbLUIbIK HHIYCTPHSICHIHIAFbI
’KOOAIIBIK KBI3MET.

TypusMaeri calblK caly ®KoHe OyXTanTepiik
ecell.

XaJbIKapablK XKoHE 1K TypH3M
TyponepenTHHri /

XaJbIKapasblK XKoHE 1IIKI TypH3M

MHHOBaIIMOHHBIE TEXHOJOTUM B TYPUCTCKOU Jesi-
TEJIbHOCTH/

[IpoexTHas nesATeNbHOCTh B MHIYCTPUHM TOCTE-
MIPUUMCTBA.

Byxrantepckuii y4er u HaJIorooOJOXeHHE B
TypHU3ME.

TyponepedTHHT MEXIyHapOIHOTO U BHYTPEHHE-
ro Typusma/

MeHeaKMEHT MEXIYHapOJIHOTO U BHYTPEHHEro

Innovative Technologies in Tourism Activities /
Project Activities in the Hospitality Industry.
Accounting and Taxation in

Tourism.

Turopereyting International and Domestic Tour-
ism/

Management of International and Domestic
Tourism.

MEHEDKMEHTI TypHu3Ma
Oky makcaTsl MeH MiHzerTepi | CrymeHTTepai TYPHCTIK Kbi3MeTTi | O3HAKOMHTH CTYyOEHTOB ¢ obumuM moaxoaoM k | To familiarize students with the general ap-
/ VueGHast 1eb U 3a1a4u / YUBIMIACTBIPYIBIH ~ JKOHE  JKOCIapJayjblH | OpraHu3alyd M INIAHHPOBAHUIO TYPHCTCKOM nes- | proach to organizing and planning tourism activ-
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Learning Goal and Objectives

JKaJIbl TOCLIJEPIMEH TaHBICTHIPY, COHBIMEH
KaTap oJlapFa TYPUCTIK OHM3HECTi »Kocmapiay
MeH YHBIMIaCTBIPYIAFbI MPaKTHKAJIBIK
KBI3METTIH HETI3ri oficTepi MeH oIicTepiH
MEHrepyre KoMeKTecy.

TENLHOCTH, @ TaK)Ke IIOMOYb UM OBJI3JIETh OCHOB-
HBIMH TpUEMaMU M METOJaMH IPaKTHYECKOH
JIeATENIbHOCTH B chepe TUIAHUPOBAHUS M OpPraHu-
3aliU TYPUCTCKOTO OM3HECa.

ities, as well as help them master the basic tech-
niques and methods of practical activity in the
field of planning and organizing tourism busi-
ness.

OKBITYIBIH HOTHXKeCi /
Pesynprar 0OyueHms /
Learning outcome

1. BusHec-xocmapnay sy Herisri
NPUHIMITEPIH, HAPBIKTHIK JKaFnainapaa
OW3HECTI JAMBITY 3aHIaPbIH, KOFAMJIBIK
OHJIIPICTIH 9JICYMETTIK-9KOHOMHKAIBIK
JKaFJallblH, HApBIK JKaFIaibIH, TayapiapIbH
Oacexere KaOUIETTUIITH, OHJIPIC IEH TYTHIHY
apaKaThIHACHIH OlIeT;

2. Typucrik cana KocinopbsIHAaPEI
JKYMBICBIHBIH €PEKILEIITiH, TyPUCTIK KbI3METTI
MEePCIIEKTHBAJIBIK JKOHE aFbIMJIAFbI )KOCTIapIay
MPUHITANITEPiH Oiemi.

3. TypucTik HWHIYCTPUSHBIH  JaMybIH
OOIDKAIBL TYPUCTIK KBI3METTIH HOTIDKEIEPiH,
HapbIKTapIbIH KOHBIOHKTYPAChIH KIHE
KbI3METTEp HOMEHKJIATYPAChIH OOJDKal anajsl.
O3 Om3HeciH (OM3HEC-UACIAPABI) KYpY JKOHE
JAMBITY YIIiH Oocekere KaOUIETTI cajaHsbl
TaHJal anajpl, OW3HEC-)KOCHmap KypacThipa
anazpl, OM3Hec-K0OaHBI ICKe achIpyFa KaTblca
anapl;

4. TypHUCTIK KbI3METTi, TYPHCTIK KbI3MET
HapBIKTapblH TajJail jxkoHe Oaranail anasisl,
TYTBIHYIIBI ~ JkOHEe  (HeMece)  TYPHCTIH
TajlanTapblHa COHKEC TYPHUCTIK HHIYCTPHS
KOCIOPHBI,  TYPUCTIK  ©HIM  KbI3METiHIH
IIBIFBIHIAPBIH  €CeNTel,  Taljgai  anajsl,
0acKapylIbUIBIK [ICNIiMAI  HETi3[ed  alaibl,
KbI3METTEP/Ii KBUDKBITY 1A KOHE
TYTHIHYIIBLIApFa KETKi3yae Oaranay
JIaF/IbLIapBIH KOJIAAHAIBI.

5. XKocmapnay xoHe Oara Oenriney
MoceenepiH, 1K JKOHE IIEeTeINIiK
opinTecTepMeH KYMBICTBI JKOcHapiay J>KoHe

1. 3HaeT OCHOBHBIC MIPUHITUIIEI OM3HEC-
IUTAHUPOBAHUSA, 3aKOHBI Pa3BUTHS OM3HECA B PHI-
HOYHBIX YCIIOBHAX, CONUAIEHO-IKOHOMIYECKOE
COCTOSIHHE OOIIECTBEHHOTO IPOU3BOICTBA, CO-
CTOSTHUE PBIHKA, KOHKYPEHTOCIIOCOOHOCTH TOBa-
POB, COOTHOIIIEHNE MPOU3BOJICTBA M MOTpedIIe-
HUS;

2. 3naet crnienuduKy padOTHI MPEANPHATHIHA TY-
PHCTCKOH cepsl, MPUHIMITBI TEPCIEKTUBHOTO U
TEKYIIEro IUIaHUPOBAHUS TYPUCTCKOMN JIESITENb-
HOCTH.

3. IlporHo3upyet pa3BUTHE TYypPUCTCKOI
WHAYCTPHUH, CIIOCOOCH MPOTHO3UPOBATH PE3yIIb-
TaThl TYPUCTCKOH HEATENBHOCTH, KOHBIOHKTYPY
PBIHKOB W HOMEHKJIATYPY YCIYT. YMeeT BbIOH-
paTh KOHKYPEHTOCIOCOOHYIO cepy Ansi co3ma-
HUSI ¥ Pa3BUTHUS CBoero Om3Heca (OM3HEC-maen),
COCTaBJIATh OM3HEC-IUIAH, Y4acTBOBATh B peaju-
3a1uu OU3HEC-TTPOCKTA;

4. YMmeer aHaJIM3MPOBATh U OLIGHHBATH TYPUCT-
CKYIO JICSITEJIbHOCTb, PBIHKUA TYPUCTCKUX YCIIYT,
CIOCOOEH paccyuTaTh M MPOAHAIM3UPOBATH 3a-
TpaThl JEATENLHOCTH IPEANPHUATHS TYypUCTCKON
WHJIyCTPUH, TYPHCTCKOTO MPOJIYKTAa B COOTBET-
CTBHH C TpeOOBaHUSAMH MOTpeOUTENs u (WIIH)
TYpHCTa, 000CHOBATh YNPABIEHUECKOE PEIICHHE,
NIPUMEHSCT HaBBIKM OIIEHKH B INPOABMXEHHH U
JIOBEJICHUHU YCIIYT JI0 TOTpeOuTeNeil.

5. 3Haer BompoCHl MIaHUPOBAHUS U IIEHOOOpa-
30BaHus, CrielU(UKY TUIAHUPOBAHHUS U OpraHH-
3anuu paboOTHl ¢ BHYTPEHHUMH H 3apyOeKHBIMHU
napTHepaMH. YMeeT COCTaBIISATh MaKeT JOKYMEH-
TOB JUUIsI TOCYApCTBEHHON PETHUCTpAIlH W JIH-

1. Knows the basic principles of business
planning, the laws of business development
in market conditions, the socio-economic
state of social production, the state of the
market, the competitiveness of goods, the
ratio of production to consumption;

2. Knows the specifics of the tourism
enterprises, the principles of long-term and
current planning of tourism activities.

3. Predicts the development of the tourism
industry, is able to predict the results of
tourism activities, market conditions and the
range of services. Able to choose a
competitive sphere for the creation and
development of their business (business
ideas), draw up a business plan, participate
in the implementation of a business project;

4. Is able to analyze and evaluate tourism
activities, markets for tourism services, is
able to calculate and analyze the costs of the
tourism  industry  enterprises,  tourism
products in  accordance  with  the
requirements of the consumer and (or)

tourists,  substantiate a  management
decision, applies assessment skills in
promoting and delivering services to
consumers .

5. Knows issues of planning and pricing, the
specifics of planning and organizing work
with domestic and foreign partners. Able to
draw up a package of documents for state
registration and licensing of a tourist
enterprise.

94




yHiBIMAacCTBIpY epeKLIeTIKTepiH Oineni.
Typucrtik KocinmopelHabl MEMIIEKETTIK TipKey
JKOHE JIMICH3MSUIAY VINIH KYKaTTap MaKeTiH
JKaca ajajpbl.

6. TypOusznec xaHa  OaFBITTapBIHBIH
MepCIeKTHBATIAPBIH Oaraail anaibl, ailMaKTHIH
TaOUFU-KIUMATTEIK CHUMaTTamMasapbIH;
MayYCBIMJBIK; IKOJOTHSUIBIK KayIICi3MiK KOHE
MEKCH/IEy OpTAChIHA AHTPOIOTEHIIK KBICHIM
MOCEJICIIEPiH SCEIKe aJia alajbl.

7. Typuctik OHIMHIH, TypHU3M
calachbIHIarel KBI3METTEP MaKEeTIHIH
THIMIUTINIH OOJDKaM »KoHe Taaai ajajsl.

8. Imiki JkoHE XaJbIKAapajblK apeHana
OM3HECTIH JAMYBIHBIH JKaJIIIBI
nmepcreKThBalapeiHa Oara Oepenmi. busHec-

JKOCTIapJiap MEH HWHBECTHLWSUIBIK >K0Oamapsl
JKacaupl.

LIEH3UPOBAHMUS TYPUCTCKOTO MPEIIPHSTHSL.
6. YMeeT OIEHUBATH INEPCIEKTHBBI  HOBBIX
HanpasJjeHUi TypOW3Heca; YyYUTHIBATh NPHPOA-
HO-KJIMMAaTHYECKHE XapaKTEPHCTHKH PErHOHa,
CE30HHOCTh; MPOOJEMBI JKOJOTHYECKOH 0Oe3-
OTIACHOCTH M aHTPOIOTEHHOTO JaBJICHUS Ha Cpe-
Iy OOUTaHUSI.

7. YMeeT IpOTHO3MPOBATh W AaHAIN3UPOBATH
3¢ PEKTUBHOCTH TYPUCTCKOTO MPOIYKTa, TAKETOB
ycIyr B chepe Typusma.

8. Jlaer oneHKy OOIIMX TEPCIEKTHB Pa3BUTHS
OuM3Heca Ha BHYTPEHHEH W MEXIyHapOJHOM
apene. CocTaBisieT OM3HEC-TUIAHBI ¥ HHBECTHUIHU-
OHHBIC IPOCKTEI.

6. Able to assess the prospects of new areas of
the tourist industry; take into account the
climatic characteristics of the region;
seasonality; environmental safety and
human pressure on the habitat.

7. Able to predict and analyze the effectiveness
of the tourism product, packages of services
in the field of tourism.

8. Provides an assessment of the overall
prospects for business development in the
domestic and international arena. Draws up
business plans and investment projects.

[ToHHIH KBICKaIIa
cunatramacel / Kparkoe
OIIMCAHUE JUCLUAILINHEI /
Discipline Summary

TypucTiK  KOCINOPBIHAAPABIH  KYMBICBHIH
YHBIMIACTBIPY. Typucrik KaCimopbIHAa
Oackapy koHe Oakpuiay Herizgepi. Typuctepre
KbI3MET KepceTynmi kocmapnay. TypHCTIiK
Ou3HecTi  YHWBIMAACTBIPY  €peKIIEeNiKTepi,
TYPHUCTIK KSCINOPBIHABI ~ally JKOHE OHBI
backapy epekiemikrepi. Typusm canaceiH
JIAMBITYJIbIH TCOPHSUIBIK JKOHE 9J[iCHAMaJIbIK
mocenenepi. Typuctik OH3HECTI Kocmapiay
MEH YHBIMJIACTBIPYIBIH HETi3rl NpHHIHNTEPi
MeH ¢yHKuusapsl.  TypucTik  (MpMaHBIH
Buznec-xocmapel.  TypucTik  KpI3MeTTeri
WHBECTUIMSUIAPIBIH, ~ THIMAUITIH  Oaranay.
Typucrepre KbI3MET KOPCETY MOJICHHETI MEH
camacel. MeHemKepaepaiH  Hapa3bUILIKICH
KyMbIcbl.  TypuCTiK  KbI3MET  KepceTyre
JuddepeHIraIIB TICIT.

Opranuzanust paboThl TYPUCTCKHUX HPEIIPHUSITHH.
OCHOBBI yNpaBJICHHUS U KOHTPOJISI HA TYPUCTCKOM
npeanpusTan. [InaHupoBaHue  0OCITy>KHBaHUS
TypuctoB. OCOOEHHOCTH OpraHM3aIi TYPHUCT-
ckoro Ou3Heca, crenu(puKa OTKPBITUS TYPHCT-
CKOTO TIPEAIIPUATHS U €ro ynpaBieHus. TeopeTu-
YecKHe M METOJOJIOTHYECKHE MpPOoOIeMbl pa3BH-
st chepsl TypusMa. OCHOBHbBIE MPHUHIUIBI H
(GYHKIMY TTaHUPOBAHMS M OPraHU3allu TYPHUCT-
ckoro OusHeca. busHec-mman Typuctckoi ¢up-
Mbl. OneHka 3((eKTHUBHOCTH MHBECTUIMH B TY-
puctckoil gesrensHocTd. KynbTypa u kadecTBoO
o0cimyxuBaHMsl TypucToB. Pabora MeHeKepoB ¢
npeteH3usaMu. JnddepeHnupoBaHHbIi MOX01 K
TYPUCTCKOMY OOCITy>KUBaHHIO.

Organization of work of tourist enterprises.
Fundamentals of management and control at a
tourist enterprise. Tourist service planning. Fea-
tures of the organization of tourism business, the
specifics of opening a tourism enterprise and its
management. Theoretical and methodological
problems of the development of tourism. The
basic principles and functions of planning and
organizing a tourism business. Business plan
travel company. Assessment of the effectiveness
of investments in tourism. Culture and quality of
tourist services. The work of managers with
complaints. A differentiated approach to tourism
services.

Kypacteipymist / PazpaboTunk
/ Developer

Ocuenxo H.A. — nedacoeuxa evliviMOapuIHblY
Kanouoamsl, 0eHe WbIHbIKMbIPY CHOPI HCIHE
MYPU3M MeOPUsLCbl MEH NPAKMUKACH]

Ozuenxo H.A — kanouoam nedazozuyeckux Hayx,
3agedyrowas kageopotl meopuu u NPAKMUKU
Guzuneckoli KyIbmypol CHOpmMaA U myp3ma,

Ogienko N.A. — candidate of pedagogical
Sciences, head of the Department of theory and
practice of physical culture sports and tourism,
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KageopacwiHvly Meyeepyulici, KaybLMOACKaH
npogeccop

accoyuuposannulii npogeccop

associate Professor

[Ton araysl / HaumeHnoBaHue
nucimmiasl / Name of the
discipline

TYPU3M UHAYCTPUACBIHJA
BU3HEC-ITPOUECTI MOJAEJIAEY

MOJEJIUPOBAHUE BU3HEC-ITIPOLECCA
B UHAYCTPUU TYPU3MA

MODELING OF BUSINESS PROCESS
IN THE INDUSTRY OF TOURISM

AKaJeMHKAaIBIK KPEIUT CaHbI,
6akputay Typi / Kommaecto
aKaJJleMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akaeMUsIbIK KpeauT, eMTuxad AE

5 akaZeMHU4ecKHuX KpeanuToB, sk3ameH KO

5 academic credits, exam OE

IMpepexBusurrep /
IMpepexsusuts / Prerequisite

Kocinkepnik pmargsulap Herizgepi, Typusm
MEHEKMEHTI, Typucrik KElIEeHHIH
YHBIMIACTHIPY-1IAP yaIIbUIBIK KbI3METI,
Typu3smperi 3epTTey KbI3METIiHIH Herizzaepi /
Typusmai FHUIBIMU-OICTEMETIK KaMTaMachl3
ety, Typusm MapkeTuHri/KoHakkaiIbUIbIK
WH/{yCTPHSICHIHBIH MAPKETHHI1.

OCHOBBI IIpEIIPUHIMATEIBCKUX HAaBBIKOB. Me-
HEKMEHT TypHU3Ma.
OpraHu3aliOHHO-X03IHCTBEHHAs  JEATEIbHOCTh
TYPUCTCKHUX KOMIUIeKCOB. (OCHOBBI HCCIENOBa-
TEeNBCKOM NeATeNIbHOCTH B TypH3Me/
HayuyHo-MeTonndeckoe obecrieueHue Typusma.
Mapketudr — TypusmMa/MapKeTHHT  MHAYCTPUH

TOCTCTIDUMMCTBA.

Basics of Entrepreneurial Skills.

Tourism Management.
Organizational and Economic Activities of
Tourist Complexes.
Modeling of Business Processes in Industry
Tourism/Scientific and Methodological Support
for Tourism, Tourism Marketing /
Marketing Hospitality Industry.

Hocrpexsmurrep / [TocTpe-
kBu3uTHI / POstrequisite

TypucTiK KbI3METTErT HHHOBAISIIBIK
TexXHoJorusIap/

KoHakxalIblUIBIK HHAYCTPHACHIHIAFbI
JKOOABIK KbI3MET.

Typu3MIIeri calbIK caiy jKoHe OyXTanTepiik
ecer.

XaJbIKapablK JKoHE 1IIKI TypH3M
TypOIepeUTHHI1 /

XaJpIKapaJTbIK JKoHE iIIKi TYypU3M
MEHE[KMEHTI

WHHOBaMOHHBIE TEXHOJIOTHH B TYPUCTCKOH fes-
TeNbHOCTH/

IIpoekTHas neATENBHOCTH B HMHAYCTPUHM TroOCTe-
MIPUUMCTBA.

Byxranrepckuii yder M HamorooOJIOXeHHE B
TypHU3Me.

TyponepedTHHI MEXyHapOIHOIO U BHYTPEHHE-
ro Typusma/

MeHepKMEHT MEXIYHApOAHOTO W BHYTPEHHETrO
TypHu3Ma

Innovative Technologies in Tourism Activities /
Project Activities in the Hospitality Industry.
Accounting and Taxation in

Tourism.

Turopereyting International and Domestic Tour-
ism/

Management of International and Domestic
Tourism.

OKy MakcaTsl MEH MiHAETTEPI
/ YueOHas nenp u 3agauu /
Learning Goal and Objectives

Typuctik pupmazapabH THOTIK YHBIMIACTEIPY
KYPBUIBIMBIH, TYPHCTIK YHBIMAAPIBIH HETi3Ti
Ou3Hec-npolecTepiH, TYPHCTIK
KOCIIOPBIHIAP IBIH OHM3HEC-TIPOIIECTEPiH
MOJIETIbJICY /1l YHpPEHY.

M3yunTh TUNIOBYIO OPraHU3aLMOHHYIO CTPYKTYpPY
TYPUCTCKHUX (UPM, OCHOBHBIE OHM3HEC-TIPOIIECCHI
TYPUCTCKHMX OpraHU3alfi, MOJEIMpPOBaHHE On3-
HEC-IIPOLIECCOB TYPUCTCKUX NMPEATIPUATUI.

To study the typical organizational structure of
tourist firms, the main business processes of
tourist organizations, the modeling of business
processes of tourist enterprises.

OKBITYbIH HOTHXKEC] /
PesynbraT 00y4enust /
Learning outcome

1.Xobanayaprg TEOPHUSIIBIK HETi3/IepiH
MEHIepreH, TypH3MJe >KOOanayAblH HeTi3ri
SMiCTepiH KOJIaHyFa NaibIH

2.backapyasiH (O YHKITMOHAIBIK, HKOHE

1. BrnameeT TeopeTHYECKHMMHU OCHOBAMH IPOCK-
TUPOBAHHUS, TOTOB K IMIPHUMEHCHHIO OCHOBHBIX
METOJIOB IPOCKTHPOBAHUS B TypU3ME

2. 3Haer CymHOCTh (D)YHKIIMOHAIBHOTO W IPO-

1. Knows the theoretical foundations of design,
ready to use the basic design methods in tourism
2. Knows the essence of the functional and
process approaches to management, the concept
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YAEpICTIK  TOCUIACpiHIH  MOHIH, OW3Hec-
mpouecc TYCIHITIH, OusHec-ynepicTepai
KIKTEYTl, PEMH)KUHUPUHITI Olnteni.
3.0OHTalmaHgplpy YIIiH OackIM TIpoLecTepmi
Tagnay OOMBIHIIA YpAiCTEpIi CHUIATTay >KOHE
yiriney Tocimmepi MEH TEXHOJIOTHSIIAPHIH,
eperKerep MEeH YChIHBICTap bl KOJIAHAMIBL.

4 FpuipIME HETI3A€ TYPUCTIK  KBI3METTEp
HOMEHKJIATypachiH xKobanay omicTepiH,
oJlap/ibl HapbIKTa KBUDKBITY JKOHE ICKE achlpy
OMiCTEpiH, TYPHUCTIK KBI3METTIH HETI3C/ITCH
CTpATErUsIChIH 93ipJiey 9/IiICTePIH MEHI€PreH
5.03iHIIK  KYMBICTBIH, TarchIpManapsl
OpBIHIAYABl YHBIMIACTBIPY JKOHE ©3iH-031
YUBIMAACTBIPYABIH HETI3ri MPHHIUNTEPI MEH
JaFIbUTapBIH KOJIJaHa allajibl.

6.bm3Hec-ponecTepmi MOJICIBCY
JIaF/IbLIAPHIH MEHI€PTeH.
7.Ilpomectepniyg THIMALTITIH apTTHIPY
TociIaepin TyCiHei. bIHTEIMAKTACTBIK
JIaFIbUTAPBIH KOJIIaHA b,
8.busHec-yaepicrepai OHTAWIaH/BIPY

oMiCcTepiH KOJIJaHy OOMbBIHINA KOCIOU KBI3METTE

naijanaHblIaThIH OusHec-ynepicrepi
MOZENBJCY,  Tocingep  MeH  JaFipliap
cajacelHAa OLTIM  aly  yIIiH = KeTKUIIKTI

JANBIHIBIFEL 0ap.

LIECCHOTO TOIXO0/I0B K YIPABICHHUIO, TIOHATHE
OusHec-Tpoliecca, KiaccupuKanuy OuzHec-
MPOLIECCOB, PEHHKUHUPHUHTA.

[TpumensieT cmocoObl M TEXHOJIOTHH ONHCa-
HUS M MOJCIHMPOBaHMS MPOLECCOB, IPaBUII U
peKoMeHIauid 1o BBIOOPY MPUOPUTETHBIX
MPOLIECCOB ISl ONITHMH3ALHH.

Brageer MeToaMu NPOSKTUPOBAHUST HOMCH-
KJIaTypBl TYPUCTCKUX YCIYT HA HAYYHOH OC-
HOBEC, MCTOJaMH UX HNPOABUKCHUA U pCaiu-
3allMM Ha PhIHKE, pa3paboTku 000CHOBaHHOMN
CTpaTeruu TypUCTCKOM AeSTEIbHOCTH

YmMmeer MNPUMCEHATH OCHOBHBIC IPUHIMUIIBI U
HaBBIKM CaMOCTOSITENILHOM paboThI, caMoop-
TaHH3AlMU ¥ OPTaHW3alUK BBIIOJIHEHUS I10-
pYy4YCHHIA.

Biageer HaBbIKAMH MOJCIHPOBAHHS OM3HEC-
MPOLIECCOB.

[ToHumaeT mpueMsl MOBBILEHUS 3()HEKTHB-
HOCTH mpoueccoB. [IpuMeHseT HaBBIKH CO-

TPYJAHUYECTBA.
HNmeer nOCTaTOYHYHO  HOATOTOBKY  JUIS
pUOOpeTeHHUs 3HAaHUH B o0mnacTtu
MOJICTIMPOBAHUS OM3HEC-TIPOLIECCOB,
IPUEMOB M HABBIKOB, WCIONB3yEMbIX B
npoQeCcCHOHATBHOM JIESITeIbHOCTH o
NPUMCHEHHIO METOZIOB ONTUMHU3ALUH

OM3HEC-TIPOLIECCOB.

of a business process, the classification of
business processes, reengineering.

3. Applies methods and technologies for
describing and modeling processes, rules and
recommendations for selecting priority
processes for optimization.

4. He knows the methods of designing the range
of tourist services on a scientific basis, the
methods of their promotion and implementation
on the market, the development of a sound
strategy for tourism activities

5. Able to apply the basic principles and skills of
independent work, self-organization and
organization of the execution of instructions.

6. Possesses skills in modeling business
processes.

7. Understands techniques for improving process
efficiency. Applies collaboration skills.

8. Has sufficient training to acquire knowledge
in the field of modeling business processes,
techniques and skills used in professional
activities to apply methods for optimizing
business processes.

ITonHIH KBICKAIIA
cunarramackl / Kpatkoe
ONMCAaHKEe JUCIUILTAHBI /
Discipline Summary

Busnec-niporiectep: TyciHiri, MoHi, XIKTelyi.

Buznec-npouecrepin PEMH)XUHHUPHHT.
Busnec-mpouecTepni  Mojmensaey.  busHec-
yaepicrepai Tanjaay JKOHE HETi3T1

KepceTkimrep. busHec-nporecrepai Moaenaey
Ke3iHje akKmapaTThl JKWHAy ojicTepi. busHec-
MpOIeCTepZli  OHTAMIAHIBIPY  SICTEpiHIH
HET13T1 TONTApPHI.

busnec-npouiecchl: NOHATHE, CYUIHOCTh, KIacCH-
(ukanms.
MonenmupoBaHue OHM3HEC-TIPOLIECCOB. AHAalHW3 H
KITIOYEBBIC ITIOKa3aTeNd OW3Hec-mporeccoB. Me-
TOABI cOopa WMH(POPMAIUK MPU MOJCIUPOBAHUN
OousHec-mporeccoB. KimroueBble TpyImbl METOIOB
ONITUMHU3AINH OU3HEC-TIPOIIECCOB.

PeumxuHUpUHT  OGH3HEC-TIPOLIECCOB.

Business ~ processes:  concept,  essence,
classification. Reengineering of  business
processes. Modeling of business processes.
Analysis and key indicators of business

processes. Methods of gathering information in
the modeling of business processes. Key groups
of methods for optimizing business processes.

Kypacteipymist / PazpaboTunk
/ Developer

Ocuenxo H.A. — nedacoeuxa evliviMOapuIHblY
Kanouoamol, 0eHe WbIHbIKMbIPY CHOPM JCIHE

Ozuenxo H.A — kanouoam nedazozuyeckux Hayx,

3a6e0yrwas Kageopol meopuu U NPAKMUKU

Ogienko N.A. — candidate of pedagogical
Sciences, head of the Department of theory and
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Mypusm meopusicol MeH NPAKMUKACHL
KageopacwiHvly MeHeepywict, KayblMOACKaH
npogeccop

Qusuueckoli Kyrbmypol CHOpmaA u myp3ma,
accoyuuposannulii npogeccop

practice of physical culture sports and tourism,
associate Professor

[Ton araysl / HaumeHnoBaHue
mucummuinasl / Name of the
discipline

BEJICEHAI MAPHIPYTTAPJA
TYPUCTIK TOIITbBI BACKAPY

YIIPABJIEHUE TYPUCTKOM
T'PYIIIION HA AKTUBHBIX
MAPIIPYTAX

MANAGEMENT OF A TOURIST
GROUP ON ACTIVE ROUTES

AKaJeMHUKAIBIK KPEAUT CaHbI,
6akputay TYpi / KommgaectBo
aKaJJeMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

3 aKageMUsIIBIK KpeauT, eMTuxad AE

3 akaJeMHYIEeCKHUX KPEAUTOB, sk3aMeH KO

3 academic credits, exam OE

IMpepexBusurrep /
IMpepexsusuts / Prerequisite

TypHCTiK KbI3MET Kayinci3miriin Herizaepi\
casixaT Kayincizairi; TypusmHig Genceni
TYpPJICPiHiH TEXHUKACHI MCH TAaKTUKACHI\
CIOPTTBIK JKOPBIKTAp MEH CasXaTTap.Ibl
yibiMaacTeipy; TypusmHiH Oenceni
TYpJIepiHe ic-1apanapasl YibIMaIacThIpy\
cioptThIK Typusmaeri xanmaii ic-mapanap.

OcCHOBBI 0€30IIaCHOCTH TYPHCTCKOH JESTEeIbHO-
ctu\ BesomacHocts myremectBuil; TexHuka u
TaKTHUKA aKTUBHBIX BUIOB Typu3ma\ OpraHusaius
CIOPTUBHBIX IIOXOJOB U IyTeuiecTBuil; OpraHu-
3aI[Msl MEPOTIPHUSITHI B aKTUBHBIX BHAAX Typu3ma\
MaccoBble MEPONIPHUATHUS B CIIOPTUBHOM TypHU3ME.

Basics of the safety of tourism activities \ Travel
safety; Technique and tactics of active types of
tourism \ Organization of sports trips and trav-
els; Organization of events in active types of
tourism \ Mass events in sports tourism.

ocrpexsmsurtep /
IMocTpexBu3uThI /
Postrequisite

Typu3mi 1aMbBITY/Ibl MEMJIEKETTIK PETTEY;
Typu3mHiH OeJICeH/Il XKoHe IKCTPEMAI B
TypJiepi; TypHCTiK KOCITOPBIHHBIH
nepcoHasbiH 6ackapy\TypH3M caaachlHIaFbI
KOPIHOPATHBTIK MOJICHHUET JKOHE TIEPCOHAIBI
Oackapy

locynapcTBeHHOE peryJiupoBaHHE Pa3BUTHS TY-
pu3Ma; AKTHUBHBIE W SKCTpEMalbHbIE BHABI Ty-
pu3Ma; YTpaBiieHHE IEPCOHAIOM TYPHCTCKOTO
npennpusatus\KopropaTuBHass ~ KyJnbTypa |
yIpaBJeHHe epCOHAIOM B cepe Typusma

State regulation of tourism development; Active
and extreme types of tourism; Human Resource
Management of a Tourism Enterprise \ Corpo-
rate Culture and Human Resource Management
in the Field of Tourism

OKy MakcaTbl MEH MiH/IeTTepI
/ YueOHas tienb u 3agaun /

bonamax MeHemxepiepre SkoHe OelceHIi
TYpHUCTKE OCJICEH/Il JKOHE CIIOPTTBHIK CasxaTrTa

Hate OynymuM MeHemKepaM M WHCTPYKTOpam
aKTUBHOTO Typu3Mma 0a30Bble 3HAHUS MO BhIpa-

To give the future managers and instructors of
active tourism basic knowledge on the develop-

Learning Goal and Objectives | GackapymsuibiK menriMaep azipriey, | GOTKe, IPUHSTHIO U peasTi3alliy ypasieHdeckux | ment, adoption and implementation of manage-
KaObUIIay JKOHE €Hri3y Typaibl 0asajblK | pelleHdil B aKTHBHBIX M CIIOPTHBHBIX IyTenre- | rial decisions in active and sportive travel.
Oinmimaepin Gepy. CTBHSIX. .

OKBITYIBIH HOTHXKEC / 1.Typusmuiy Gencenmi skoHe cmnopTTeiK | 1. 3Haer KITaCCU(HUKAIIAIO texanueckux | 1. Knows the classification of techniques for

PesynbraT 00y4enust / TYpJIEpiHiH TEXHHUKAJIBIK TOCIIIEpiHIH NPUEMOB aKTHBHBIX M CIOPTHUBHBIX BHIOB | active and sports tourism and their varieties.

Learning outcome

JKIKTENYIH )KaHE OJIapAbIH TYpJIepiH Oineni.

2. Typusm cajlacblHJa TYPHUCTIK ic-IIapanap/sl
YHBIMIAcTBIpy, JadblHIAy JKOHE  OTKI3y
epexecin  (Typusmuiyg Oencenmi  Typiepi
OOMbIHIIA JKOPBIKTAp, NAJIANIBIK JIarepbiepi
YHBIMIIACTBIPY KOHE 1.0.), JKac

TypHU3Ma U UX Pa3HOBHIHOCTEH.

2. 3Haer mpaBwWia OPraHU3AINH, ITOATOTOBKH U
MPOBEACHUS TYPUCTCKUX MEPOIPHATHI B
chepe Typusma (IIOXOJOB MO aKTUBHBIM BH-
JaM TypHu3Ma, OpTraHU3alMs MOJEBBIX Jare-
pelt u ZIp.) ¢ y4eTOM BO3PACTHBIX OCOOCHHO-

2. Knows the rules for organizing, preparing and
conducting tourism activities in the field of tour-
ism (approaches to active types of tourism, or-
ganization of field camps, etc.), taking into ac-
count age-specific features; issues of preparation
of the material and technical base of general and
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EPEKIIEIIKTEPiH eCKePE OTBIPHIIL, HKAJIIBI XKOHE
apHabI XKapaKTapIbIH MaTepHUAIIbIK-
TEXHUKAIBIK 0a3aChlH JaHbIHAAy MOCEICNIEPiH
oureni.

3.Typmm  typiepi  OOHBIHIIA  TYPHCTIK
MapIIpyTTapIsl aziprey ToCiIaepin
KOJIIaHAIBL;

4 Ke3 KelmreH MapumipyTra TYpPHCTEpPIiH

Kayilci3IiriH KaMTaMachl3 eTe alajbl.
5.OK30THKAJBIK JKOHE JKOFaphl carayibl KbI3MET
KOpCeTy  3JEMEHTTepi  0ap  TypJyiap.biH
TEXHOJIOTMSICHIH ~ (KJIMEHTTIH  TaIlChIPBICHI
OOMBIHIIIA) JKeJIeN KYPacThIPaIbl.
6.Knuentrepain Typisi TonTapbiHa OACIHIBLIBIK

JKacamapl.
7.Kexe TypuCTIK ©HIM peTiHIE TypuU3M
camaceiHaarel  Casixar  GarmapiiamManapbIHBIH

OHTaWJIBl HYCKAJIApBIH KYPanbl.

8.KimmentTig Oenrimi Oip TYpHCTIK casXaTThl
TaH/IaybIHBIH TYPHUCTIK MOTHBTEPiHIH
TICHXOJIOTHSICBIH 3epTTeii i

CTEH; BONPOCHI IMOJATOTOBKH MaTepPHAIBHO-
TEXHUYECKOHW 0a3bl OOLIEr0 W CIEHATEHOTO
CHapsDKCHUSL.

3. IlpumMensier mpueMbl pa3padOTKH TYPHCT-
CKHX MapLIPyTOB IO BUAM TYPH3Ma;

4. VYwmeer obecneumBaTh OE30MACHOCTH TYpPH-
CTOB Ha JJFOOOM MapIipyTe.

5. OnepaTHBHO KOHCTPYHPYET TEXHOJOTHH (10
3aKasy KJIMEHTA) TYPOB C NPHUBJICKATEIEHBIMU
9JIEMEHTaMH DK30THKH M BBICOKMM Kaue-
CTBOM OOCITyKMBaHHS.

6. OcymecTBiseT pPYyKOBOJICTBO pPAa3IHMYHBIMU
IpYIIaMH KJIUEHTOB.

7. CocraBiseT ONTUMAJbHBIE BapHaHTHI IPO-
rpaMM IyTELICCTBUHA B cdepe TypusMa Uit
peanu3aniy X B KauecTBE CAMOCTOSATEIBHO-
T'O TYPUCTCKOTO IIPOAYKTA.

8. MHccnenayer NCHUXOJOTHIO TYPHCTCKUX MOTH-
BOB BBIOOpa KIIMEHTOM TOT'O HMJIM WHOTO TY-
PHCTCKOTO MYTEIICCTBUSL.

special equipment.

3. Applies methods for developing tourist routes
by type of tourism;

4. Able to ensure the safety of tourists on any
route.

5. Quickly constructs technology (by customer
order) of tours with attractive exotic elements
and high quality service.

6. Manages different groups of clients.

7. Draws up the best options for travel programs
in the field of tourism for their implementation
as an independent tourism product.

8. Explores the psychology of tourist motives of
a client choosing a tourist tour.

[ToHHIH KbICKaIIa
cunarramacel / Kpatkoe
OIIMCAaHUEC NUCIIMUITJIMHBI /
Discipline Summary

Makcattapbl, MiHIETTepi, TYpH3M Typi MeEH

KYPAGNIJTIK ~ CaHAaThlH  €CKepe  OTBIPHII,
TONTApHABl  IpiKTey.  AJJbIH-aJa  OKBITY:
KaOpIKTap CcaThII ay, OKBITY.
KaTsicymsunapasig (U3MKaIBIK JKOHE

TeXHUKaJIBIK JalbIHABIFbIHA Kapall TOMNTHIH
KO3FAJIBIC TAKTHKAChl. Aya-paibl, KIIMMAT JKoHE
bGacka nma  dakropmapra  OaitmaHbBICTHI
MapIIpPyTTBIH KECTECIH >KOHE TPaeKTOPHSCHIH
Ty3eTy. buByak >KYMBICTapbIHBIH €peKIIeiri
MaycbIMFa, casxaT ajlaHblHA, TYpU3M TYpiHE
GaiimanpicTel. JKasy HayKaHIapbHAA TOMTHIK
6ackapy epeKIIenikTepi (xyat KOHE
KaTerOpHsICHI3). Korapsl Jopexeneri
KOPBIKTApFa apHAJFaH TONTHIK OacKapy/IbIH
epekmeniri. TonTeIK camapiapia TOITHIK
Oackapy epeKIIeNikTepi, IIaHFbl camapiapbl.

KommniektoBanue rpymnn ¢ y4eToM Lienel, 3aaad,
BU/Ia TYpU3Ma U KaTeropuu cioxHocTd. [Ipeamo-
XOJIHas TMOJTOTOBKA: KOMILIEKTOBAaHHE CHapsIKe-
HHS, TPEHUPOBKH. TaKkTHKa JABMIKEHHS IPYIIbI B
3aBUCHMOCTH OT YpPOBHsI (PM3MUYECKOH U TEXHUUE-
CKOW TOTOBHOCTHM Y4acTHUKOB. KoppekTtupopka
rpaduka 1 TpaeKTOPUH MapIIpyTa B 3aBUCHMOCTH
OT TOTO/IHO-KJIMMATHYECKUX M HMHBIX (DAaKTOPOB.
Cneunduka OMBaYHBIX PabOT B 3aBUCUMOCTH OT
Ce30Ha, paioHa IyTEIIeCTBUs, BHJA TypU3Ma.
Cneuunduka yrnpasieHus IPYIIION B IIEMIEX0IHBIX
moxojax (CTEMEeHHBIX W HeKaTeropuiHsx). Cre-
uuduka ynpaieHus TPYNNOH B MEUIMX [TOX0AaX
BBICOKMX Kareropuid. Cremuduxa ympaBIeHUSA
IPYIIOil B TOPHBIX MYTELIECTBUAX, JIBDKHBIX MO-
xomax. OcoOeHHOCTH pYKOBOJACTBA TPYIIAMH
KJIIMEHTOB (IIpH HAWYHHM OpHTaZbl COMPOBONKIC-

Recruitment of groups, taking into account
goals, objectives, type of tourism and complexi-
ty category. Preliminary training: the acquisition
of equipment, training. Tactics of the movement
of the group, depending on the level of physical
and technical readiness of the participants. Cor-
rection of the schedule and the trajectory of the
route depending on weather, climate and other
factors. Specificity of bivouac works depending
on the season, the area of travel, the type of tour-
ism. Specificity of group management in pedes-
trian campaigns (power and non-category).
Specificity of group management in hiking cam-
paigns of high categories. Specificity of group
management in mountain travel, ski trips. Fea-
tures of management by groups of clients (in the
presence of a brigade of support and without).
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Knuentrepain Tomrtapel OoiibiHIIA Oackapy
epeKIenikTepi (Kongay TOOBIHBIH OpHranach
OosrraHna JkoHe KoK). Kumentrep TOOBIH
0ackeTO0JICHI3 TaOWUFATTHIH Oeicenmi
OarpITTapel OOMBIHIIA Oackapy (Kamaramay).
CropTTHIK MapuIpyTTap OOHBIHINA TONTAPAAFHI

Hust 1 0e3). PyKoBOACTBO TpymIioll KIMEHTOB Ha
AKTHBHBIX MaplIpyTax HECIIOPTHBHOTO XapakTepa
(TpeknHrax). Ilcuxonoruueckuii KIuMaT B TpyI-
Iax Ha CIOPTHBHBIX MapHIpyTax (C KIMCHTaMH).
KommnekroBanue, pacrpeneneHne 00s13aHHOCTEH,
SKUIMPOBKA M PYKOBOJCTBO OpHranoil compo-

Management of a group of clients on active
routes of unsportsmanlike nature (tracking).
Psychological climate in groups on sports routes
(with clients). Acquisition, distribution of duties,
equipment and guidance of the escort team.
Specificity of the work of the head of the escort

NICHXOJIOTHSITBIK ~ KiIMMaT  (KIHeHTTepMeH). | Boxaenus. Crermduka pabotsr pykoomurens | team (sirdar). Features of the management of
Bakputaymel  caThim  anmy, 0Oexy, 3cKopT | Opurazael compoBoxaeHus (cupmapa). Ocobenno- | groups of schoolchildren.

KOMaHIaChIHBIH KaOIBIKTAPBI MCH | CTH PyKOBOJCTBA IPYIII IIKOJBHUKOB.

Gacmbuibirsl.  LbrFapein  camymnsl  Gpurama

JKETEKINICIHIH ~ JKYMBICBIHBIH ~ EpeKILeiri.

Oxkymisiiap TONTAPBIHBIH backapy

epeKIIeNiKTepi.

Kypactoipyist / Pazpabotunk
/ Developer

Ocuenko U.B. — Kazaxcman
Pecnybnuracoinviy enbex cigipeen mypusm
HYCKAYWbLCbl, A2a OKbIMYULbL

Ozuenko U.B. — 3acnyoicanvlii uHCmMpyKmop
mypusma Pecnyoauxu Kazaxcman, cmapuiuii
npenooagamerns

Ogienko I.V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer

[on ataysr / HamMeHoBaHME
mucuuruinasl / Name of the
discipline

TYPU3SMJIEI'T AFHCTPYKTOPJIBIK,
JAVIBIHJIBIK

HHCTPYKTOPCKAA NIOATI'OTOBKA B
TYPU3ME

INSTRUCTOR TRAINING IN
TOURISM

AxaJleMUKaJIBIK KPEIUT CaHBl,
6akputay Typi / KonnyectBo
AKaICMHUYCCKUX KPEANUTOB,
¢dopma xoutposst / Number of
academic loans, form of
control

3 akageMUSIIBIK KpeauT, eMTuxad AE

3 akaJeMHYECKHUX KPEAUTOB, dk3aMeH KD

3 academic credits, exam OE

IMpepexBusurrep /
IMpepexsusutsr / Prerequisite

TypHcTiK KbI3MET Kayilci3AiriHig
Herizaepi\Casxar Kayincizairi; TypusmHig
GesceH Il TypJIepiHiH TEXHUKAChl MEH
TakTUKAChl\ CIIOPTTHIK KOPHIKTAP MEH
casixaTTap/bl YieiMaacTeipy; Typu3smMHIH
GesceHi TypIiepine ic-mapanapsl
yiieiMaacteipy\ CiopTThIK TYpU3MIETi Kamnmait
ic-Trapasnap.

OcHOBBI 0€30MaCHOCTH TYPUCTCKOW JEATEIHHO-
cru\ BesomacHocth myrtemectBuil; TexHuka u
TaKTHUKA aKTUBHBIX BUIOB Typu3ma\ OpraHusawus
CIIOPTHBHBIX IIOXOJIOB M IyTenecTBuii; Opranu-
3al[Msl MEPOINPHUSTHI B aKTUBHBIX BHIAX Typu3ma\
MaccoBble MEPOIIPHUSTHS B CIIOPTHBHOM TypHU3ME.

Basics of the safety of tourism activities \ Travel
safety; Technique and tactics of active types of
tourism \ Organization of sports trips and trav-
els; Organization of events in active types of
tourism \ Mass events in sports tourism.

IoctpexsusurTep /
IMocTpekBU3HTHI /

Typu3MHIH JaMybIH MEMIIEKETTIK PETTEY;
TypusMHiH OeJICeH 1 JKOHE IKCTPEMaIIbI

locynapcTBeHHOE perynupoBaHHE Pa3BHTHS TY-
pu3Ma; AKTHUBHBIE M DKCTPEMaJIbHBIE BHUIBI TY-

State regulation of tourism development; Active
and extreme types of tourism; Human Resource
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Postrequisite

TypJiepi; TypHCTiK KOCITOPBIHHBIH
nepcoHanbia 6ackapy\ KoprmopatusTik
MOJICHUET )KOHE TYPHU3M CaaChIHIAFbI
TIepCOHAIIB OacKapy.

pu3Ma; YrpaBiieHHE IEPCOHAIOM TYPHUCTCKOTO
npennpusatus\  KopmopatuBHas —KymbTypa H
yIIpaBlICHUE IIEPCOHATIOM B cepe Typu3ma.

Management of a Tourism Enterprise \ Corpo-
rate Culture and Human Resource Management
in the Field of Tourism.

OKy MakcaThl MEH MiHAETTEpi
/ YueOHas nenp u 3agaun /
Learning Goal and Objectives

Typmsmuig  OermceHnai  JKoHE CIIOPTTHIK
TYpJepiHiH MeHeIKep-HYCKayITBICBIHBIH
MOZEIBIIK cHIaTTaManapbl TypaJsl
YCBIHBICTApABl  KAJIBIITAcTHIpy,  OoJariak
capamniuel-MaMaHFa #ue Ooiyra KaOineTi MeH
NaFfgpUIapelH  Olry — mreHOepiH — Oenriney.
CrynmeHTTepai TYpuU3MHIH OCJICEHAlI JKOHE
IKCTpEeMaJIAbl TYpJEpIMEH TaHBICTBIPY; Oacka
CIOPT JKOHE OHBIH-CAyBIK MYMKIHIIKTEPiH
KOCINTIK  KbI3METKe  Oedlimueyai  yHpery;
TYPUCTIK OHU3HECTI COTTI IKYpri3y, OCHI
CaJlaHBIH JSCTYPJ JKOHE IEepPCIeKTUBAIIBIK
HapBIKTaphlHA 63 TYPHUCTIK OHIMIH iIrepireTy
YLIiH OCBI CallaHbIH dJICyeTiH LIBFapMaIIbUIbIK
naiilaJlaHy JaFablUIapblH KaJbIITACTHIPY.

CdhopmMupoBaTh TpEACTaBICHUS O MOJACITBHBIX
XapaKTepPUCTUKAaX MEHeIDKepa-HHCTPYKTopa akK-
THUBHBIX U CHOPTHBHBIX BHIOB TypH3Ma, O4EPTHTb
KpPYyr 3HaHWUH YMEHHMH M HABBIKOB, KOTOPBIMH
JIOJDKEeH  00jamaTh  Oymaymuid — CHELHAIUCT-
npodeccronan. [103HaKOMHUTh CTYISHTOB C IIH-
POKHM CIICKTPOM aKTHUBHBIX W OKCTPEMaAJIbHBIX
BUOOB TypuU3Ma; HAYYUTh aallTUPOBATH BO3MOIXK-
HOCTU JAPYTHUX BHJAOB CIIOPpTa U pa3Bﬂequ1/1171 B
MpoeCCHOHATIBHYIO  JICATCIBHOCTh,  MPHUBHUTH
HaBBIKM TBOPYECKOT'O HCIIOJIb30BaHUs TOTEHIIUA-
Jla JTAHHOW cdepbl Uil YCIEIIHOro BEICHUS TY-
PHCTCKOTO On3HEca, NPOABMUKEHUS COOCTBEHHOTO
TYPIPOAYKTA Ha TPaIULUOHHBIC M NEPCIEKTUB-
HbIEC PHIHKH.

To form representations about model character-
istics of the manager-instructor of active and
sports kinds of tourism, to outline a circle of
knowledge of skills which the future profession-
al specialist should possess. To acquaint stu-
dents with a wide range of active and extreme
types of tourism; to teach to adapt the opportuni-
ties of other sports and entertainments to profes-
sional activities; to instill the skills of creative
use of the potential of this sphere for the suc-
cessful conduct of the tourist business, the pro-
motion of its own tourist product to traditional
and promising markets.

OKBITYIBIH HOTHXKeECH /
Pesynerar 00yueHws /
Learning outcome

1.

TypusmHiH OelceHAI KOHE CIIOPTTHIK
TYpPJCPIHIH TEXHHKAIBIK TOCUIACPiHIH
KIKTENyiH JKOHE OJIApIBIH  TYPJIEpPiH
Oineni.

Mexkren Typu3Mi cajachlHAa TYPHUCTIK ic-
mapanapisl  YUBIMIACTBIPY, JailblHAAY
xoHe  oTkizy epexeciH (TypusmHiH
OesceHni Typsepi OoOMbIHINA IKOPBIKTap,
JlananblK  Jlarepbiepiai  YHbIMAACTBIPY
KoHe T.0.), )Kac epeKLIeNIKTEepiH eckepe
OTBIPBIIL, HKAJIITBI KOHE apHaiibI
JKapakTapblH MaTepHaIbIK-TEXHUKAJIBIK
0a3achlH NalbIHAAY Maceenepin Ouresi.
Kez kenren wmapmipyTra TypUCTEpIiH
KayITCi3iriH KaMTaMachl3 eTe anajpl.
T'eorpadusiibik JKOHE QNeYyMETTIK
MOOWJIBAUIK  9MICTEMECIH;  KOFaMJIBIK
KyObUIBICTApABIH ~ ©3apa  OailylaHbIChIH
3epTTey, O0IKay 9MIICTEPiH MEHI'ePIeH.

1. 3mnaer KIaccH(UKAIIIIO TEXHUYIECKHUX
MPUEMOB aKTHUBHBIX ¥ CHOPTHBHBIX BHJOB
TypHU3Ma U UX Pa3HOBHIHOCTEH.

2. 3Haer npaBuWJa OPraHU3alMH, MOJTOTOBKH U
NPOBEEHUS] TYPUCTCKUX MEPOIPUATHH B
cepe MKOIBHOTO Typu3Ma (TOXOJBI M0 aK-
TUBHBIM BHJaM TypH3Ma, OpraHW3aunus IO-
JIEBBIX JIarepel u Jp.) ¢ y4eTOM BO3PAaCTHBIX
0COOEHHOCTEH; BOMPOCH MOJATOTOBKHA MaTe-
pHAIBbHO-TEXHUYECKOH 0a3bl o0Iero u cre-
LUAJIBHOTO CHAPSKEHUSL.

3. VYmeer obecrieunBarth 6e301acHOCTh
TYPHUCTOB Ha JIOOOM MapIpyTe.

4. Bnaneer wMeromukol reorpaduueckoil U
COIIMATbHOM MOOMJIBHOCTH; METOJaMH
M3yYeHHUs B3aMMOCBS3€H  OOIIECTBEHHBIX
SBJICHUH, TPOTHO3UPOBAHHS.

5. Ymeer paboTate B CTaIMOHAPHBIX U
MapUIPYTHBIX YCIOBHAX C COBPEMEHHBIMH

1. Knows the classification of techniques for
active and sports tourism and their varieties.

2. Knows the rules for organizing, preparing
and conducting tourist activities in the field
of school tourism (hiking in active tourism,
organization of field camps, etc.), taking in-
to account age-related characteristics; issues
of preparation of the material and technical
base of general and special equipment.

3. Able to ensure the safety of tourists on any
route.

4. Owns a technique of geographical and social
mobility; methods of studying the intercon-
nections of social phenomena, forecasting.

5. Able to work in stationary and route condi-
tions with modern information technologies.

6. Draws up the best options for travel pro-
grams in the field of school tourism for their
implementation as an independent tourism
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5. Kasipri 3aMaHFbI aKMapaTThIK
TEXHOJIOTHsUIApMEH TYPaKThI JKOHE
MapIIpYTTHIK JKaraiiapia »KyMbIC icTed
aJaipl.

6. ©O3 OeriHme TYpHUCTIK ©HIM peTiHAE icKe
aceIpy YIIiH MEKTen Typu3Mi
CaJlaChbIHIAFEI Casxart
OarapramManapbIHbIH OHTANIIBI
HYCKaJIapbIH KYpaibl.

7. Dbamamap TYPHCTIK TONTapbIH
YHBIMIACTBIPAAbl  JKOHE  MapLIpyTTa
HYCKayIIbIHbIH (TUA-HYCKAyIIBIHBIH)

MIHJETTEPIH OPBIHIAMIBI.

8. TysraapaiblK KapbIM-KaTbIHAC, Y)KbIMJA
JKYMBIC iCTeY, MEHEIKEPIiH, THIA-TyPU3M
HYCKAayIIBICBIHBIH ~ KOCiOM  TYIFachIH
MOJCIIBJICY JaFIbpuIapsl 6ap.

nH()OPMAMOHHBIMH TEXHOJIOTHSMH.

6. Cocrasmser ONTUMAaJIbHBIE BapUaHTHI
porpamm MyTEeIeCTBUH B chepe
IIKOJIFHOTO TYpHU3Ma Ui pealn3aldil HX B
Ka4eCTBE CaMOCTOSTEIBHOTO TYPHCTCKOTO

MPOJIYKTA.
7. OpraHu3oBBIBaeT  JIETCKHE  TYPHCTCKUE
TPYIIBl M BBIIOJNHACT OOSM3aHHOCTH WH-

CTPYKTpa (TMAa-MHCTPYKTOPA) Ha MapIIpyTe.
8. lmeer HaBBIKM MEXJINYHOCTHOTO OOIICHUS,
paboTel B  KOJUICKTHBE, MOIEIHPOBAHUSA
npodeCCHOHANBHON JINYHOCTH MEHeJKepa,
THIa-UHCTPYKTOPA TypHU3Ma.

product.

7. Organizes children's tourist groups and per-

forms the duties of an instructor (guide-
instructor) on the route.

8. Has the skills of interpersonal communica-

tion, teamwork, modeling the professional
personality of a manager, guide-instructor of
tourism.

[ToHHIH KBICKaIIa
cunatramacel / Kparkoe
ONMCAaHKE TUCIUILIAHEI /
Discipline Summary

Typuctik Om3HecTi THiMAi Oackapy OenceHmi
JKOHE CIOPTTHIK TYpU3M CaJlaChIHIAaFbl MaMaH
KociOM  KBI3METiIHIH pelli MEH MAaHbBI3EL.
Gencenni Mopenp cumarTamachl HYCKAayIIBICHI
MEHeKepl )KOHE CIOPTTHIK TYPU3M. TYPHCTIK
Kaapiapabl JaiiblHIay okyieci. ApHaiibl OKy
MeHeKepJiep, HYCKaylibuiap jkoHe OerceHIi

CHOPTTBIK ~ TYpU3M. TYpPHUCTIK  OHIMAEP.I
JOCTYpJl  TypyiepiH OeliceH/i HBICAHAApHI.
OerceHi KOHE CIIOPTTBIK TYpHU3M

MaMaH/IaHJIBIPBUIFAH TICHXUKAIIBIK, IIPOIECTEP
MEH CallachlH, OJIap/bIH KepiHicTepi. TypHCTIK
TOIITHIH TICUXOJIOTHSJIBIK KIIMMAT. TYPUCTEPIiH
MICUX0-9MOLIMOHAIIIBIK ~ MEMJICKET ~ Oackapy.
TYPHUCTIK ic-Iapajiap Kayilci3Iik 3JeMeHTI
peTiHAe aJFallKbl KeMEK TpeHeplep naspiay.
Gencenai KOHE CIHOPTTHIK TypU3M
CalachIHAAFbl  KOMMEPUHMSUIBIK  KbI3METTI
YUBIMAACTBIPY Macenemnepi.

Pons m 3HaueHue mnpodeccHoHANBHON nesTelb-
HOCTH CIIEIMAINCTa B C()epe aKTHBHBIX M CIIOp-
THUBHBIX BHJOB Typu3Ma B 3((EKTUBHOM BEICHUH
TYpPHUCTCKOTO OnsHeca. MoJenbHbBIE XapaKTepH-
CTUKU MEHEJKEpa-UHCTPYKTOpA aKTUBHBIX U
CIOPTUBHBIX BHJOB Typm3ma. Cucrema moaro-
TOBKH KaJpOB JaHHOI oOxactu Typusma. Crieru-
albHasl IMOJArOTOBKA MEHEIKEPOB-UHCTPYKTOPOB
aKTUBHBIX W CIIOPTHUBHBIX BHJIOB TypH3Ma. AK-
THBHBIE (POPMBI B TPAIUIIMOHHBIX BUJAX TYpIpPO-
aykra. Crienuann3upoBaHHbIE ICUXUYECKHE NPO-
LIeCChl M KAayeCcTBa B AKTUBHOM M CIIOPTHUBHOM
TypusMme, ux npossiaeHusd. Ilcuxonorndyeckuit
KJIUMAT TYpUCTCKON TpyNIbl. YIpaBI€HUE MNCU-
XOOMOUUOHAJIBHBIM COCTOSIHMEM TypHcTOB. Ilon-
TOTOBKAa HMHCTPYKTOpa K OKa3aHUIO IIEpBOH IIO-
MOIIY, KaK 3JIEMEHT 0€30NacHOCTH IPOBEACHHS
TYPUCTCKUX Meponpusituii. Bompocsl opranusa-
MU KOMMEpYECKOil AEATeNbHOCTH B cdepe ak-
TUBHBIX U CIIOPTUBHBIX BUJIOB TypU3Ma.

The role and importance of the professional ac-
tivity of a specialist in the field of active and
sportive tourism in effective management of the
tourist business. Model characteristics of the
manager-instructor of active and sports kinds of
tourism. The system of training personnel in this
area of tourism. Special training of managers-
instructors of active and sports kinds of tourism.
Active forms in traditional kinds of tourist prod-
ucts. Specialized mental processes and qualities
in active and sports tourism, their manifesta-
tions. Psychological climate of the tourist group.
Management of the psychoemotional state of
tourists. Training of the instructor for first aid, as
an element of safety in the conduct of tourist
activities. Questions of the organization of
commercial activity in the field of active and
sports kinds of tourism.

Kypacteipymis / PazpaboTank

Ozuenko U.B. — Kazaxcman

Ocuenxo U.B. — 3acnysicanviii uncmpykmop

Ogienko I.V.
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/ Developer

Pecnybnukacvinviy enbex ciyipeen mypusm

mypusma Pecnybnuxu Kazaxcman, cmapwuii

—honored tourism instructor of the Republic of

HYCKQyWblCbl, a2a OKbIMYulbl npenodasameins Kazakhstan, senior lecturer
H;f i?g;ﬁ I?ﬁ;‘;‘;%ia;‘ge TYPUCTIK KbI3METTIH KYKBIKTBIK | ITPABOBBIE OCHOBBI TYPUCTCKOM LEGAL BASIS FOR TOURISM
et HETT3/EPI JNESATETBHOCTH ACTIVITY

discipline

AKaJeMHKAaIBIK KPEIUT CaHbI,
6akputay Typi / Kommaecto
aKaJJeMHUYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

4 akanmeMusITBIK KpenuT, emTaxad KT

4 akameMHYeCKUX KpeOuToB, sk3aMeH KT

4 academic credits, exam KT

IMpepexBusurrep /
IMpepexsusuts / Prerequisite

DKONOTUSIBIK Typu3M; TypU3M MEHEIKMEHTI;
TypHCTIK KEIIeHACPAIH YHBIMIBIK-
[IAPYaIIbUIBIK KBI3METI.

OKonorudeckuit TypusM; MeHeKMEHT Typu3Ma;
OpraHu3alluOHHO-X03IUCTBEHHAs JEATENbHOCTh
TYPUCTCKUX KOMILJIEKCOB.

Ecological tourism; Tourism management; Or-
ganizational and economic activities of tourist
complexes

[MocTpexBuszurtep /
IMocTpexBU3HTHI /

Typuamai 1aMBITYIbI MEMJIEKETTIK PETTEY;
XaubIKapalblK JKoHE 1IIKI TypH3M

T'ocynapcTBeHHOE pEryiaupoBaHUE Pa3BUTHA Ty-

pusMa;

TyponepedTHHI  MEXIyHAPOJHOIO U

State regulation of tourism development; Tour-
ing international and domestic tourism \

Postrequisite TypOrepenTHHTI\ BHYTPEHHET0 Typu3Mal\ Management of international and domestic tour-
XanbIKapaibIK KOHE iIIKi TypU3M MeHeDKMEHT MEKIyHApOJAHOTO M BHYTPEHHEro | iSm.
MEHEDKMEHT. TypHU3Ma.

Oky makcaTbl MeH MiHjgeTTepi | TypucTik — casxaTThl  KYKBIKTBIK  pertey | DopmupoBanue cuctembl 3HaHui B o0nacTu npa- | The formation of a system of knowledge in the

/ YueOHas 1enp u 3anadn /
Learning Goal and Objectives

CaJIACBIHAAFBl OUTIM JKYHECiH KaJbINTaCTEHIpY,
crynentrepai  Kasakcran PecnyOnukaceiana

BOBOTO DETYJUPOBAaHHUS TYPUCTCKUX ITyTelle-
CTBHH, O3HAKOMHUTH CTYACHTOB C PA3IHUUAMHU U

field of legal regulation of tourist travel, to ac-
quaint students with the differences and features

JKOHE IIeT eJjieple TYPHUCTIK KbI3METTiI | OCOOCHHOCTSMH yIpaBiieHus TypucTkoi nesi- | Of management of tourist activities in the Re-
GackapybiH epeKIenikTepi koHe | TenbHOCThIO B Pecrybnuke Kazaxcran u B 3apy- | public of Kazakhstan and in foreign countries.
aMBIPMAIIBUIBIKTAPBIMEH TAHBICTHIPY. OEKHBIX CTpaHAX.
OKBITY/IBIH HOTHXKEC] / 1. Typucrik  Kkp3MerTeri  HopmartuBTik- | 1. 3Haer Teopernueckue ocHOBbI HopmaTuBHO- | 1.  Knows the theoretical foundations of the
Pesynbrar 00yueHwus / 3aHHAMAJIBIK 0a3aHbIH TEOPHSIIBIK 3aKOHOJATEIbHON 0a3bl B TYpPHUCTCKOH Jesi- regulatory framework in tourism activities;
Learning outcome HETI3epiH; aKmapaT Ke3JEpiH: OKYy MOHE TENBHOCTH,  WCTOYHUKOB  MH(OPMAIHH: sources of information: educational and sci-
FBUIBIMHA ~ onebuerTepai, HOPMAaTHBTIK ydeOHasl M HaydHas JIMTeparypa, HOPMaTHB- entific literature, normative acts, periodicals.
aKTiepai, Mep3iMai  GackUTBIMAAPIBI HBIC aKThI, TEPHOTINYIECKAs TIEIATh. 2. Compares the data of different sources, pre-
Oinmemi. 2. CormocraBiseT JaHHBIC Pa3HBIX UCTOYHHKOB, pares a summary of information on a partic-
2. OpTYpIi IepeKKe3epAiH IepeKTepiH TOTOBHUT CBOJHYIO MH(OPMALUIO 10 TOM Win ular problem.
calbICTHIpaJIbl, KaHaai na 6ip Macene HHOI npobieme. 3. Uses the current regulatory framework in
0OMbIHIIA )KUBIHTBIK aKIapaT 3. Hcmonp3yer nAeHCTBYIOUIYI0 HOPMaTHBHO- tourism practice; standards and requirements
JalibIHIalabL. 3aKOHOJATENbHYI0 0a3y B TYPHCTCKOW Ipak- for tourism services.
3. TypHuCTiK npakTHKaJa KOJIaHBICTAFbI THKE; CTaHAapThl M TpeboBaHus K TypucT- |4. Forms an adequate attitude to a change in
HOPMaTHBTIK-3aHHaMaJbIK Oa3aHsbl, CKHUM YCIIyTaM. socio-economic, political nature, in the
TYPHCTIK KbI3METTEPre KONBLIATHIH 4, ®opMupyeT ajeKBaTHOE OTHOIIECHHE K M3Me- event of a possible criminal and terrorist
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CTaH/apTTap MEH TaJlanTap/bl
naianaHaubl.

4. MywMKiH 00aThIH KpUMUHAJIIBIK KSHE
TEPPOPUCTIK KaTep KarJalbIHAA,
6oinKaHFaH JEMaJIbIC OPHBIH/IA, COHAAI-aK
a3BIK-TYJIIK TIEH KBI3MET KOPCETY TYpPBIH
OTKi3y ailiMaKTapbIH/A /1a QJICyMETTiK-
9KOHOMUKAJIBIK, CAsICH CHITATTaFbI
e3repicrepre 6apadap KaTbIHACTHI
KaJIBINTaCTBIPAIbI.

5. TypareHtTTik, TyponepaTropJiblK KbI3METTi
YHBIMIACTBIPY, TipKeY, JIUIECH3UsIIAY
yiin 6imimzai konnanaael. Kazakcran
PecnyGnukachkl MeH 1IeT enjepaeri
KBI3METTEp MEH OHIMIepIi
cepTH(HUKATTaY JKOHE CTaHIapTTay.

6. Typuctik TonTapas! YHBIMIACTEIPAIBI
JKOHE MapHIpyTTa OACIIBIHBIH,
HYCKayIIBIHBIH MIiHAETTEPIH OPbIHAANIBL.

7. Kaszipri 3amanfrbI OiiM Oepy
TEXHOJIOTHSUIAPBIH Iaiijanana OThIPHII,
TypU3Mie 3aHHAMaJBIK 6a3a OONbIHIIIA
JKaHa OuITiM anajpl.

8.  KyxbIKTHIK xKYprizy; Buzanapapl
pecimiey; cakTaHIbIpy KAMTaMachI3 €Ty,
KeACH/IIK (hOpMabIbUIBIKTAP;
(uToCcaHUTAPIIBIK HOPMAaap; KeKelereH
KJIMEHTTEp TONTapHhl YIIiH OpOHBAAY
JIaF/IbIIapBIH Nak1aanaibl.

HEHUIO COIMAIbHO-DKOHOMHUYECKOT0, IOJIH-
THYECKOTO XapakTepa, B Clydae BO3MOXKHOU
KPUMHHAJIBHOH M TEPPOPUCTHUYCCKON yrpo-
3bI, KaK Ha MECTe IPEIIoIaraéMoro OTapIXa,
TaK ¥ B PErHOHAX peajH3aluy Typ HPOAYK-
TOB U YCIIYT.

5. IlpumeHser 3HaHMA U1 OPraHHU3ALMH, PETHU-
CTpallMy, JIUIECH3UPOBAHHUA TYpParcHTCKOM,
TyporepaTtopckoil nesrenpHOCTH. CepTHu-
Kalli W CTaHIApTH3aLUH TYPHYCIYT U IpO-
nyktoB B PecnyOnuke Kazaxcran u 3a pyOe-
KOM.

6. OpraHu30BBIBaCT TYPUCTCKHE TPYIIBI U BbI-
MOJIHSAET OOS3aHHOCTH PYKOBOAMTENS, WH-
CTPYKTOpa Ha MapIIpyTe.

7. TIlpuoOperaeT HOBBIC 3HAHMS II0 3aKOHOAA-
TEeJBHON 0a3e B TypH3Me, HCIIOJNb3Ys COBpE-
MEHHbIe 00pa30BaTeNbHBIC TEXHOJIOTHH.

8. Hcnonb3yerT HaBBIKM MPABOBOTO COIPOBOX-
JeHus; oopMIIeHHs BU3; CTPaxoBoe odecrie-
YEeHUe, TaMOXXeHHbIe (HOpMaIbHOCTH; (QHUTO-
CaHUTApHbIE HOPMBI; OpPOHUpPOBaHHE IS
TPy OTAEIBHBIX KIHMEHTOB.

threat, both at the place of the proposed va-
cation and in the regions where the tour
products and services are sold.

5. Applies knowledge for organizing, register-

ing, licensing travel agencies, tour operator
activities. Certification and standardization
of tourism services and products in the Re-
public of Kazakhstan and abroad.

6. Organizes tourist groups and performs the

duties of a leader, instructor on a mar-shrut.

7. Gets new knowledge on the legislative

framework in tourism, using modern educa-
tional technologies.

8. Uses skills of legal support; visa application;

insurance coverage, customs formalities;
phytosanitary standards; booking for groups
of individual customers.

ITonHIH KBICKAIIA
cunarramackl / Kpatkoe
OIMCAHUE JUCLUILINHEI /
Discipline Summary

Iler enmepie TYPHCTIK KBI3METTI KYKBIKTBIK

perTey epEeKIIENIKTEePI. Kazakcran
PecnyOnmkacblHIaFrel  TYpU3MAI  PETTEYAIH
KYKBIKTBIK HETI31. Kazakcran

PecniyOnmukachiHAarel  TYpUCTIK  KBI3METTI
mnnen3usinay. Kasakcran PecryOnmnkaceiHaars!
TYpU3M CaJIaChIHIIAFbl MAPTTHIK KaThIHACTAP.
EnniH KYKBIKTBIK PEXUMI KOHE XaIIbIKAPaJIBIK
KyKbIK. Kaszakcran PecrmyOmukachIHBIH JKOHE

OcoOeHHOCTH TIPaBOBOTO PErYJIIUPOBAHUS  TY-
PHUCTCKOH NIeSTeNIbHOCTU B 3apyOEXHBIX CTpaHax.
[IpaBoBbIE OCHOBBI PETYIMPOBAHUS TYPHUCTCKOU
nesitennbHOCTH B PecnyOnmke Kaszaxcran. Jlunen-
3UpOBaHUE TYPUCTCKON AedrenbHOCTH B Pecmy6-
muke KazaxcraH. J[oroBOpHBIE OTHOIICHHS B TY-
pusme B PecryOimke Kasaxcran. IIpaBoBoit pe-
JKUM CTpaHbl U MEXIyHapoAHoe mpaso. Tamo-
XKEHHbIE ()OPMATBHOCTH TPH MEPECEUECHHH TIpa-

Features of legal regulation of tourist activity in
foreign countries. Legal basis for the regulation
of tourism in the Republic of Kazakhstan. Li-
censing of tourist activities in the Republic of
Kazakhstan. Contractual relations in tourism in
the Republic of Kazakhstan. The legal regime of
the country and international law. Customs for-
malities when crossing the borders of the Re-
public of Kazakhstan and foreign countries.
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HIET eJICP/IiH IIeKapaJapbiH KECil oTy Ke3iHe

KeJCHIIK pecimumey. EnmiH  macmopTThIK
pexumi. lllexapanan eTyre apHaaFaH BH3AIBIK
epexenep. lllekapagan eryre  apHaiFaH

CaHHUTapJIBIK epexkernep.

nun  PecnyOnmukmn Kaszaxcran u  3apyOekHBIX
crpad. IlacnopTHbelil pexum crpaHbl. BuzoBble
IpaBUIa mepeceueHUs TpaHulpl. CaHUTapHBIE
MIPaBUJIA NEPECEUEHHS TPAHUIIBL.

Passport regime of the country. Visa rules for
crossing the border. Sanitary rules for crossing
the border.

Kypactsipymrst / Pazpabotank
/ Developer

T'ypckas U. @ — Kazaxcman Pecnyonuxacwinvly

enoex ciyipeen mypusm HYCKaAyubiCbl,
Ma2ucmipi, a2a OKblmyuibl

mypusm

Typckaa U.D. — 3acaysxcanviii UHCMpyKmop
mypusma Pecnybauxu Kasaxcman, mazucmp
MypU3Ma, Cmapuiull npenooasameinb

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer

[on ataysr / HamMeHoBaHME
mucuuruinasl / Name of the
discipline

TYPUCTIK KbI3BMET
HCHUXOJOI'usAChbI

MCUXO0JIOTUs TYPUCTCKOM JIES-
TEJBHOCTH

PSYCHOLOGY OF TOURISM

AKaZieMUKaJIbIK KPEIUT CaHbl,
6akputay Typi / KonudyectBo
aKaJeMUYCCKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

4 AKaAEMUAJIBIK KPEAUT, EMTUXAaH

KT

4 akajieMUYECKUX KpeauToB, sk3amen KT

4 academic credits, exam KT

IMpepexBusurrep /
IMpepexsusutel / Prerequisite

TypHCTIK KbI3MET KayilCi3iriHig

Heriznepi/Casxar Kayincizairi; Typru3MHiH

OenceH i TypaepiHiH TeXHUKACHI MEH
TakTUKAChl\ CIIOPTTHIK KOPHIKTAP MEH
casxaTTap/sl YibIMaacTepy; Typusm
MEHEDKMEHTI; DKCKypCOBEACHHE

OCHOBBI 6€30ITaCHOCTH TYPUCTCKOM AESTEIbHO-
ctr/be3onmacHoCTh myTenecTBuit; TeXHUKA U Tak-
THKA aKTHBHBIX BUIOB Typu3Ma\ OpraHu3amus
CTHIOPTHUBHBIX ITOXOJIOB M MyTeIIeCTBHA; Me-
HEDKMEHT TypH3Ma; JKCKYpCOBEICHHE.

Fundamentals of the safety of tourism activities /
Travel safety; Technique and tactics of active
types of tourism \ Organization of sports trips
and travels; Tourism management; Touring.

ocrpexsmsurtep /
IocrpexkBu3uth /
Postrequisite

TypuCTiK KOCIMOPHIHHBIH TIEPCOHAIBIH
6ackapy\ Typusm canacbiHIaFbl

KOPHOPATHBTIK MOACHHUET JKOHE TIEPCOHANIBI
6ackapy; KoHaxkalIbIKTa KbI3MET KOPCETY

stuKachl\ CepBHC-MEHEDKMEHT

YrpaBneHue nepcoHaaoM TypUCTCKOTO MPEANpH-
stusi\ KopriopaTuBHas KyJbTypa U yIpaBJieHHe
NePCOHANOM B cdepe TypusMa; DTHKA 00CTyKH-
BaHUA B FOCTerI/II/IMCTBe\ CepBI/IC-MeHeI[)KMeHT

HR management of a tourism enterprise \ Cor-
porate culture and HR management in the tour-
ism sector; Ethics of Service in State Thermal
Services \ Service Management

OKy MakcaTsl MEH MiHAETTEPI
/ YueOHas nenp u 3agauu /
Learning Goal and Objectives

ITcuxukanplk KYOBIIBICTAPIBI JAMBITY JKOHE

HKYMBIC icrey, IICUXOJIOTHSUTBIK
KYOBLIBICTAp IbIH, TYPHCTIK KBI3METTET1
ajamaapAblH  JKarJailblH  JKOHE  camachbiH

IICUXOJIOTUAJIBIK CYﬁeMCHHCyFC 0aliIaHbBICTEI

KoCiOM  JTaFIpUIap Ik
9KCKYpPCOBOJ, HYCKAVIIBI OHE T.C.
YIIiH OouaraK MaMaHJap bl
caslachlH/Ia alibIHIAY.

(TypHCTIK MeHemKep,

) menry
TypHU3M

[MoxroToBka OyIynux CHEIMAINCTOB CQEPHI TY-
pu3Ma K pEIIeHHI0 pOo(pEeCCHOHAIBHBIX 3a/1ad
(MeHemKepa Typu3Ma, HKCKypCOBOJAA, WHCTPYK-
TOpa M Jp.), Yepe3 OCBOCHHE IICHXOJOTHYECKHX
3HaHUI, yMEHUIl CBA3aHHBIX C IICUXOJIOTHYECKUM
obecrieyeHneM pa3BUTHA U (PYHKIMOHHPOBAHMS
NICUXUYECKUX SIBIICHHUH, COCTOSHUN M KauecTB Y
JIOeH B YCIOBUSX TYPUCTCKOH AEATENBHOCTH.

Preparation of future specialists in the field of
tourism to solve professional problems (tourism
manager, tour guide, instructor, etc.), through
the development of psychological knowledge,
skills associated with psychological support for
the development and functioning of mental phe-
nomena, conditions and qualities in people in
tourist activities.

OKBITYIBIH HOTHXKEC] /

1. TeopHsIbIK >KOHE IPAKTUKAIBIK

1. 3maer TCOPCTUUCCKUEC U MPAKTUYCCKUC OCHO-

1. Knows the theoretical and practical founda-
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PesynbraT 00y4enust /
Learning outcome

HETI3[IepiH OLe/i: TYJIFaHbIH TaMybI,
OHBIH KaJbINTacy (PaKTOPIaphl; XaIbIKTHIH
OPTYpIIi TONTAPBIMEH TYPUCTIK KbI3METTI
TICHXOJIOTTSUTBIK KAMTaMachl3 eTy
smicremeci.

Typu3m canacslHIa ICHXOIAATHOCTHKAHBI
YUBIMIACTBIPY JKOHE OTKI3y OHiCTEPiH;
IIAFBIH TYPUCTIK TONTapaa KapbIM-
KaTBIHACTHIH ITCUXOJIOTHSITBIK
aCIIEKTIepiH; TYPUCTEP TOOBIMEH JKYMBIC
JKacayabIH dJI€YMETTIK-TICHXOJIOTHSLIBIK
ACIIEKTUIEPiH XKOHE KOMMYHHKAIHUSIAPIbI
TY3€Ty Heri3ziepiH, TOnTapaarsl
JKAHKAJIIBI JKaFIaiiap sl O1Ie .

TuiMIi JeMabICTHI ICHXOJIOTHSUTBIK,
KaMTaMachl3 €Ty OOHBIHIIA TYPH3M
MeHeDKepi peTiHae KeHec Oepe anampl,
0acka XanbIKTapIbIH, HOCUTICPIiH,
JUHAEPIIH OKiIIepiHe TOIePAHTTHI
KapbIM-KaTBIHACTHI TYCIHE Il )KOHE
KOJIJIaHa aJlaflbl, TYPUCTIK KbI3METTET1
aJlaMu e3apa iC-KUMbUT HbICAHIaPbIH
Taaay JKOHE TaJKbLIay Ke3iHIe
QIIEYMETTIK KYOBUIBICTAP/IBI TYCIHEI.
AWMaKTBIH TaOUFU-KIIMMATTBIK
CHUIAaTTaMajIapbl; MayChIMBUIBIFBI;
SKOJIOTHSUITBIK, KAYITICI3iK JKOHE TipIILTiK
€Ty OpPTaChIHA AaHTPOIOTCHIIK KbICHIM
MocelielNepi KaralbIHAa TyPU3M
KbI3METKepJIepi MEH KJIIMEHTTEPiHiH MiHe3-
KYIKBIHBIH TICUXOJIOTHUSITBIK
ePEeKIIeNiKTePiH eCKepei.

AaMHBIH aJaMra, KoFamMFra, KOpIaraH
opTara KapbIM-KaThIHACHIH PETTEHTIH
KYKBIKTBIK JKOHE STHKAJIBIK HOPMaJIAPIbI
Oimeni.

TyFaapanbIK KapbIM-KaThIHAC,
YKBIMJIAFbI dKYMBIC JaFIbLIaphI 0ap,

BBI: Pa3BUTHUS JIMYHOCTH, (akTopsl ee (op-
MUpPOBaHMSA; METOAUKY MCUXOJOTMYECKOro
o0ecrieyeHns] TYPUCTCKOM JAeATEeIbHOCTH C
Pa3INYHBIMY TPYIIIAMH HACEICHHUS.

3HaeT METOAbl OPraHM3alMM W IPOBEICHUS
NICUXOANAaTHOCTHKN B cepe TypHu3Ma; IICH-
XOJIOTHYECKHE ACHEKThl OOIIEHHWS B MalbIX
TYPHUCTCKHUX TpyIIax; COIMAJIbHO-
TICHUXOJIOTHYECKHE acIleKThl paboThl ¢ TpyIm-
IO TYpPUCTOB M OCHOBBI KOPPEKLIUU KOMMY-
HUKalWi, KOHQIUKTHBIX CHTYyallMid B TpyI-
nax.

YMeeT KOHCYJIBTHPOBaTh B KadecTBE MeEHe-
JDKepa Typu3Ma II0 IICHXOJOTHYECKOMY
obecmedeHnto 3(P(PEeKTUBHOTO OTABIXA, IMO-
HUMaTh W NPUMEHATH TOJECPAHTHOE OTHOIIE-
HHE K IPEICTaBUTEISIM APYTHX HApOJOB, pac,
pENUruid, TOHMMATh COLMAJIBHBIC SIBICHUS
IIPY aHaIN3€e ¥ 00CYXJICHUU (OPM UeoBeUe-
CKOTO B3aMMOJICHCTBHS B TYPHUCTCKOH Ies-
TEJIBHOCTH.

Y4YUTBIBaET INICHXOJIOTHYECKHE OCOOCHHOCTHU
MIOBEJICHUS KJIMEHTOB U PaOOTHHUKOB TypHU3Ma
B YCJIOBHUSIX NPHUPOJHO-KIMMATHYECKUX Xa-
PaKTepUCTHK PErHOHa; CE30HHOCTH; mpobiie-
MBI 3KOJIOTHYECKOH 0€30MacHOCTH M aHTPO-
TIOTEHHOTO JIaBJICHUS HA cpely OOUTaHusI.
3HaeT MpaBOBBIE U STHUECKUE HOPMBI, pery-
JIUPYIOIUE OTHOIIEHUs YeJIOBEKa K 4YeloBe-
Ky, OOILIECTBY, OKpY)Kalolieil cpeie B IpH-
JIOKEHUH K CBOEH mpogeccHoHaIbHON nesi-
TEJIEHOCTH.

Vimeer HaBBIKM MEXIWIHOCTHOTO OOIIEHHMS,
paboThI B KOJUIEKTUBE, Y3PPEKTUBHO MOJIEIH-
pyeT mnpodeccHOHANBHYIO [ESTENbHOCTh B
TypHU3Me.

VYMeeT aJeKBaTHO OCYIIECTBIATh ICHXOJO-
IrMYecKuil oTOOp M BIaJIeeT CPEACTBAMH II0

tions: personality development, factors of its
formation; methodology of psychological
support of tourist activities with various
groups of the population.

Knows the methods of organizing and con-
ducting psycho-diagnostics in the field of
tourism; psychological aspects of communi-
cation in small tourist groups; socio-
psychological aspects of working with a
group of tourists and the basics of correction
of communications, conflict situations in
groups.

She is able to advise as a tourism manager
on the psychological and psychological pro-
vision of effective recreation, to understand
and apply a tolerant attitude to representa-
tives of other peoples, races, religions, to
understand social phenomena in the analysis
and discussion of forms of human interac-
tion in tourist activities.

Takes into account the psychological char-
acteristics of the behavior of customers and
tourism workers in the natural and climatic
characteristics of the region; seasonality;
problems of environmental safety and hu-
man pressure on the environment.

Knows the legal and ethical standards gov-
erning the relationship of a person to a per-
son, society, and the environment, as applied
to their professional activities.

Has interpersonal communication skills,
teamwork, effectively models professional
activities in tourism.

Is able to adequately carry out psychological
selection and owns the means to improve the
qualifications of personnel.

Plans and conducts the main types of tour-
ism activities, subject to their psychological
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Typu3smperi KociOu KbI3METTi THIM/II
MOJIETIbICH/II.

7. Tlcuxomorusanslk ipikTeyni 6apadap
JKy3ere achlpa ajaibl )KoHe KaJpJiapIblH
OUTIKTLIITiH apTTRIPY OOMBIHIIIA
KYpaJaapasl MEHIepreH.

8. TypuCTiK KBI3METTiH HETi3r1 TypaepiH
OJIapbl ICUXOJIOTUSIIBIK-TIE AT OTUKAJIBIK
KaMTaMackl3 eTy )KaraaibHIa
JKOCTIApJIai bl JKOHE JKYPIi3e.

TIOBBIIICHHUIO KBaJ’II/I(l)I/IKaHI/II/I KaapoB.
HnaanyeT 1 MMPOBOAUT OCHOBHBIC BUIbI TY-
pI/ICTCKOﬁ ACATCIIBHOCTHU IpPU YCJIOBUM HX

TICUXOJIOTO-TIEAarOoru4cCKoro obecreueHus.

and pedagogical support.

[ToHHIH KbICKAIIa
cunarramacel / Kpatkoe
OINMCAaHUEC NUCLIMUITJIMHBI /
Discipline Summary

TypuCTiK KBI3METTIH IICUXOJIOTHACHI - Oyl
FBUIBIM JKOHE TMOH. TaHBIMIBIK IICUXUKAIIBIK
npouecTtep.  OMOLMSUIAD MeH  cesimuep.
3usHOBl YAEpiC peTiHAe epiKTi cumarrTap.
Typusmpzeri xeke TYJIFaHBIH IICUXOJIOTHSCHI.
Typusmzaeri MOTHBALUSHBIH IICHXOJIOTHSCHI.
Typuctik  KpI3METTETi  KapbIM-KaTbIHACTHIH
TICUXOJIOTUSUIBIK HeTi31epi. Kenceneri
TYpPHUCTEPre KbI3MET KOPCETY IICHXOJOTHICHL,
caTybIH TICHXOJIOTHSICHL. backapy
TICHXOJIOTHSACBIHBIH MakcaTTapbl, MiHAETTEpI,
Ma3MyHbl. Typu3mzeri y)KbiM OacIIbLIBIFbIHBIH
epeKIIeTiKTePI. Typucrik KBI3METTE
JKaHKaJIJap bl HIeTy epeKIIeITiKTepi.
Typusmzeri  NCHXOJNOTHSUIBIK  KOJIZAYIbIH
HeTi3/epi. Typucrik KBbI3METTIH
MICUXOJIOTHSJIBIK ~ epeKIIeTiKTepi.  ¥HbIMIIbI
Oackapyra KemoOacIIbUIbIK. [ICHXOJIOTHSIIBIK
MOPTPET XOHE MEHEDKepIIeplliH KaciOm y3ax
eMmip cypyl. Typucrik Tayapmap MeH
KbI3METTEP >KapHAMACBIHBIH TCHXOJIOTHSCHI.
Typusmperi ncuxoamarHocTHka.  TypHCTIK
KbI3METTE IICUXUKAIIBIK IINEJICHIC JKOHE apThIK
KyObUtblc. TypHCTIK KBI3BMET MpPOILECIiHIe
TYBIHAAUTBIH Keke TYJIFAHbIH
NCUXO(U3NONOTHANBIK JKai-kyii. Typusmueri
TICUXOPETYJISIINS J)KOHE TICUXOTUTHEHa.

IIcuxonoruss TYpPUCTCKOH JAEATEIbHOCTU

Hayka ¥ y4yeOHas aucuuiuinHa. [lo3HaBarenbHbIE
NICUXHUYECKUE MPOIEcChl. OMOIMU U YyBCTBA.
BoneBble kauecTBa Kak MCHUXUYECKUH MpOLECC
IIcuxonorus nuuHoctu B Typusme. llcuxosorus
MOTHBauK B Typusme. [lcuxonorudeckue ocHo-
BBl OOILIEHUSI B TYPUCTCKOW nesitensHOCTH. Ilcn-
XOJIOTHSI 00CITY’)KHBaHMSI TypHCTOB B ouce, TICH-
xonorusa mnpojax. llenm, 3amaum, conepxkaHue
ricuxonorun  ynpasneHus. OcoOeHHOCTH pyKo-
BOJICTBA KOJUIEKTUBOM B Typu3Mme. OcoOeHHOCTH
peleHus] KOHQIUKTOB B TYPUCTCKON JIESITEIbHO-

cti. OCHOBBI TICUXOJIOTHYECKOTO 00ECIICUCHUS

B

Typusme. Ilcuxonorudeckue OCOOEHHOCTH Ty-
puCTCKO#l mearenbHOCTH. JIMaepcTBO B ympasiie-

HuU opranuzanuei. [lcuxonornueckuit noprpet

u

HpO(bCCCI/IOHaIIBHoe JOJITOJIETUE MCEHCKEPOB.

Ilcuxonorus PCKiIIaMbl TYPUCTCKHUX TOBApOB

u

YCayr. HCI/IXO,Z[I/IEIFHOCTI/IKEI B TypUusMe. IIcuxuye-
CKOC€ HAIIPsPKCHUEC U NEPCHANPSIKECHUEC B TYpUCT-

CKOH JIeITEILHOCTH.

[Neuxodusnonornyeckne

COCTOSIHUSA JIMYHOCTHU, BO3HUKAIONIUE B IMPOLECCE

TYpUCTCKOHN nesarenbHOCTH. Ilcuxoperynsauus
NICUXOI'MTMEHA B TYPUCTCKON J€SATEIILHOCTH.

n

The psychology of tourist activity is a sci-
ence and a discipline. Cognitive mental process-
es. Emotions and feelings. Willed qualities as a
mental process. Psychology of personality in
tourism. Psychology of motivation in tourism.
Psychological bases of communication in the
tourist activity. Psychology of service of tourists
in the office, psychology of sales. Goals, objec-
tives, content of management psychology. Fea-
tures of team leadership in tourism. Features of
the resolution of conflicts in tourism activities.
Fundamentals of psychological support in tour-
ism. Psychological features of tourist activities.
Leadership in the management of the organiza-
tion. Psychological portrait and professional
longevity of managers. Psychology of advertis-
ing of tourist goods and services. Psychodiag-
nostics in Tourism. Mental tension and over-
strain in tourism activities. Psychophysiological
states of personality that arise in the process of
tourist activity. Psychoregulation and psychohy-
giene in tourism activities.

Kypacteipymis / PazpaboTank

Kosw H A. — aza oxbimyuisi

Koew H.A. cmapwuii npenooasamens

Kovsh N.A.
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/ Developer

Senior Lecturer

[Ton araysl / HaumeHnoBaHue
nmuctuinael / Name of the
discipline

XAJIBIKAPAJIBIK TYPU3M
I'EOI'PA®USACHI

IT'EOI'PA®USA MEXKIYHAPOJHOI'O
TYPU3MA

GEOGRAPHY OF INTERNATIONAL

TOURISM

AKajeMUKaJbIK KPEANUT CaHbl,
6akputay Typi / Kommgaecto
aKaJJleMHYECKUX KPEIHUTOB,
¢dopma xouTpoOIs / Number of
academic loans, form of
control

5 akageMusbIK kpeaut, emtuxad KT

5 aKkaJeMUYECKUX KpE€AUTOB, 9K3aMCH KT

5 academic credits, exam KT

IpepexBusutrep / Kypc cryneHTTiH noHIIK nadbHAbIK moHAepin | Kypc onmpaercs Ha 3HaHus nonydenssie | The course is based on the knowledge gained by
IMpepexpusutsl / Prerequisite OKy OaprpIChIHAa anFaH OimimzepiHe cyileHeni: | cTyJeHTOM B mpolecce u3yuenus aucuumuine | the student in the course of studying the subject
«Typusmonorust Heriznepi», «Typusm | mpeamMeTHoit MOATOTOBKH: «OcHoBsl | subjects: "Basics of tourism"”, "History of tour-
TapHUXbI», «Typusm MEHE/DKMEHTI», | TYPU3MOIIOTHI, «Ucropwust Typusm3ay, | ism", "Tourism management"”, "Country studies
«Typusmzeri entany. «MeHempkMeHT Typu3Mmay, «CTpaHoBemenue B | intourism".
TYpHU3ME.
[MocTpexBusurtep / «TypHCTiK KpI3METTEri HHHOBAIMSUIBIK TeXHO- | «IHHOBAlMOHHBIE TEXHONOTWH B TypuCTCKoii | «Innovative technologies in tourism activitiesy»
IMoctpexBusuthl / Postrequisite | jgorusap JIESITEIILHOCTH

OKy MakcaTbl MEH MiH/IETTepI
/ YueOHas nenp u 3anaun /
Learning Goal and Objectives

XaJbIKapabIK TypHU3MII JIAMBITYIbIH

OPKETKITIri MEH ayMakThIK (aiiMaKTHIK, €IIiK)

epeKIIeNiKTepi TypaJbl TYCIHIK

KAJIBINITACTHIPY.

—TabuFraT IaMYBIHBIH HOTIKECIH (TaOuru
PpeKpeanusIIbIK pecypcrap) Kepcere
OTBIPBIIL, pEeKpealusIIbIK pecypcrap

cUMaTTaNajpl, OJlap TYPHUCTIK KbI3METTIH
epeKIle TYpJEepiH KaJbIITACThIPY HETi3iHze
KATBIp JKOHE [IeMalbIC ayAaHAapBIHBIH
TYPUCTIK MaMaH/IaHYbIH aHBIKTAIIBI;

— TYpPU3MHIH HETi3Ti TYPJIEpiH OpHAIACTEHIPY,
OJIapAbIH  WHHOBALMSUIBIK-TEXHOJIOTHSUIIBIK
epeKIIeITiKTeP] KapacThIPhIIabl;

—Typu3M  JIaMybIHBIH  Tapuxud  JKOHE
QJICYMETTIK-9KOHOMUKAIIBIK aJIFBIIIAPTTAPBI,
OHBIH MaTepualIbIK 0a3achblH ayMaKThIK
YHBIMIAacCTBIPY JKOHE QJIEMHIH op Typui
aliMakTapsl MeH eNJepiHae TYPHUCTIK cascaT
3epTTeNe/i;

CdopmupoBaTh mpeacTaBIeHHE O HEpaBHOMED-
HOCTH ¥ TCPPUTOPHANBHBIX (PETHOHAIBHBIX,
CTPAHOBBIX) OCOOCHHOCTSX Pa3BUTHA MEXKIIyHa-
POIHOTO TypH3Ma.

XapaKTepU3YIOTCA PEKPEAllHOHHBIE PECypCHI,
MPEICTaBISIsl PE3yNbTAT Pa3BUTHS IPUPOJIBI
(IpupomHBIE peKpealioHHBIE PECYPCHI), OHH
JISKAT B OCHOBE (hOpMHUpOBaHUs crienupuye-
CKHUX BHUIOB TypI/ICTCKOﬁ JCATCIIBHOCTU U
OTIPEJICNIAIOT TYPHUCTCKYIO — CIICIAATH3AIUIO
palioHOB OTIIBIXA;

paccMaTpuBalOTCS pa3MeNIeHUs] OCHOBHBIX
BUJOB  Typu3Ma, MX  HHHOBAalMOHHO-
TEXHOJIOTHYECKIE OCOOEHHOCTH;

M3YYalOTCsl MCTOPUYECKHE U  COLMAJIbHO-
9KOHOMHYECKHE MPEANOCHIIKA Pa3BUTHUS TY-
pU3Ma, TeppUTOpHAlIbHAs OpraHu3alus €ro
MaTepUaIbHON 0a3bl U TYPUCTCKOW MOTUTHKH
B Pa3HBIX PETHOHAX M CTPaHaX MHUPa;
paccMaTpUBalOTCS OCHOBHBIC HAIPABJICHUS

To form an idea of the unevenness and territorial
(regional, country) features of the development
of international tourism.

recreational resources are characterized,
representing the result of the development of
nature (natural recreational resources), they
are the basis for the formation of specific
types of tourist activities and determine the
tourist specialization of recreation areas;

we consider the placement of the main types
of  tourism, their innovative and
technological features;

we study the historical and socio-economic
background of tourism development, the
territorial organization of its material base
and tourism policy in different regions and
countries of the world;

the main directions of tourist flows,
geographical distribution of income and
expenses in international tourism are
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—TYPUCTIK arbIHIApAbIH HEri3ri OarbITTapsbl,
XanplKapaiblK Typu3MJIe Kipictep MeH

LIBIFBICTAPIBI reorpausuIbIK Gemy
KapacTBIPBUIA/BI,  JKEKEJIETEH  eNIepHiH,
aliMaKTapbIH, HKAIIIBI QJIeMHIH
SKOHOMHKACHIHIAFB ~ TYpU3MHIH  MOHI
AHBIKTAJIAMbI;

—ETeKIIl TYPHUCTIK enmep, oJeMpaeri ipi
peKpeauysuIblK  ayJaHAap MeH TYPHCTIK
OPTAJIBIKTAP CUIIATTANAMBL

TYPUCTCKHX IIOTOKOB, reorpauyeckoe pac-
IpeJeneHue A0XOA0B U PACXOJ0B B MEXKAY-
HapOJHOM TypHU3Me, OIpeaelseTcs 3HaueHHe
TypHU3Ma B 3KOHOMHKE OTAENBHBIX CTPaH, pe-
THOHOB, MHpa B II€JIOM;

— XapakTepu3yloTCsl  BEIyIIHE  TYPHUCTCKHE
CTpaHbl, KpyNHEHIINE peKpeallMoHHbIe paiio-
HBI ¥ TYPUCTCKHE [ICHTPBI MHpA.

considered, and the importance of tourism in
the economy of individual countries,
regions, and the world as a whole is
determined;

— the leading tourist countries, the largest

recreational areas and tourist centers of the
world are characterized.

OKBITYIbIH HOTHXKEC] /
PesynbraT 00y4enust /
Learning outcome

1. Typusmni JTAMBITY B MEMJICKETTIK
pPEeTTEYiH TCOPHSIBIK HETI3[ACpIH, TYpH3M
GoiibpIHIIIA 3aHHaAMaJIbIK, HOPMaTHBTIK

Ky>KaTTap/bl OiTyiH KepceTesi.

2.KoraMJpIK TaOWFaT KOpray YHWbIMAAapbIMEH
e3apa  IC-KUMBUIABI ~ JKY3€T€  achIpajpbl;
9KCKYPCHSUIBIK, JKOHE TYPUCTIK COKMAKTap MEH
MapIIpyTTapabl, I0JTy aJIaHJIapbIH,
aKNapaTThIK ITyHKTTEPAl KYPY KOHE OJapJIbIH
JKYMBIC icTeyl OOMBIHINA YCHIHBICTAp CHTI3e1i.

3.Typucrik WHIYCTPUSHBIH JTAMYBIH
OoIDKaIbI, TYPHUCTIK KBbI3METTIH
MEePCIEKTUBAIBIK ~ OaFbITTApbIH  aHBIKTAH bl

JKOHE TYPHUCTIK KACIHOPBIHHBIH IApyallblIbIK
CTpaTerusiChIH KaJIbIIITACTHIPA/IbL;
MEepCOHAJIMEH JKYMBIC ICT€y Tacuiiepi MeH
O/IICTEpiH, TYPHUCTIK HMHIYCTPHS KOCIIOPHBI
HIEpCOHAJIBIHBIH eHbex caracsl MeH
HOTWDKEJIUTITIH Oarajay o/licTepiH MEHIepreH.
4.CriopTTBIK JKOHE CIIOPT €MeC CHIIaTTarbl
TYpI OyKapaJbIK ic-mapanapsl
YHBIMIAaCTBIPaAbl JKOHE OTKi3ell; ic-Imapanap

OarmapnamachlH — 93ipyielJli, MAapKETHHTTIK
3epTTeyJep  JKyprizemi,  OTKi3inreH  ic-
mapanapra 6ara Gepe/i.

5. Herisri epexenepai, omicTepai MeH

9/IiCHAMAHBI, €Cel JKYPri3y KOHE CalbIK cajly
KOJIIaHaJbpl TPUHIUNTEPI OyXTaJITepIliK ecen

1. JIleMOHCTpHUpYeT 3HaHUSI TEOPETUUECKUX OCHOB
TrOCyJapCTBEHHOTO  PETYJIUPOBAHUS  Pa3BUTHUS
TypHU3Ma, 3aKOHOJATENIbHBIX, HOPMATUBHBIX [0-
KYMEHTOB I10 TypHU3MYy.

2. OcymIecTBIsCT B3aUMOJICUCTBHE ¢ OOIICCTBCH-
HBIMA  TPHPOJOOXPAHHBIMHA  OpPTaHU3AIUSIMU,
BHOCHT TPEAJIOKCHHS MO0 CO3TAHUI0 U (YHKIIHO-
HUPOBAHHIO SKCKYPCHOHHBIX M TYPHUCTCKHX TPOII
U MapuipyToB, 0030PHBIX IDIOMIAI0K, WH(pOpMa-
UOHHBIX ITyHKTOB.

3. IlporHo3mpyeT pa3BUTHE TYPHCTCKOW HWHIY-
CTpHH, OTIPE/IEISIET NePCIeKTUBHbBIE HAIIPABICHUS
TYPUCTCKOI AEATEIBHOCTH U (HOPMHUPYET XO35IM-
CTBEHHYIO CTpPATEeTHIO0 TYPUCTCKOTO TMPEAIpHs-
THUS; BajfieeT IpUeMaMHM U METOAaMu PaboOTHI ¢
MepCOHANIOM, METOJAaMHU OLIEHKH KauecTBa U pe-
3yNbTaTUBHOCTH TpPyJAa IEepCOHANa MPeIIpUATHS
TYpPUCTCKOI HHAYCTPHH.

4. OpranusyeT ¥ NPOBOJIUT Pa3IMuHbIE MACCOBBIC
MEpONPUSATHS CHOPTUBHOIO U HECIOPTUBHOIO
XapakTepa; pa3padaTbeIBacT MporpaMMy MepOIpH-
SITUH, MPOBOAUT MAPKETHHIOBBIE HMCCIIEJOBAHUS,
JIaeT OLIEHKY MTPOBEICHHBIM MEPOIIPUATHSM.

5. Hcnionk3yeT OCHOBHEIE MOJIOKEHHS, METOBI U
METOJIOJIOTHH BEJCHHS y4deTa M HaJorooOJoxe-
HUS, IPIMEHSAET PUHIUIIBI OyXTaNITepCKOTo yde-
Ta ¥ COCTAaBJICHUS HAIOTOBBIX JIEKIapannii.

6. OcymuiecTBisieT MOHUTOPUHI JIESITEIbHOCTH

1. Demonstrates knowledge of the theoretical
foundations of state regulation of tourism
development, legislative and  regulatory
documents on tourism.

2. Cooperates with public environmental
organizations; makes proposals for the creation
and operation of excursion and tourist trails and
routes, observation platforms, and information
points.

3. Predicts the development of the tourist
industry, determines promising areas of tourist
activity and forms the economic strategy of the
tourist enterprise; owns techniques and methods
of working with staff, methods of assessing the
quality and performance of the personnel of the
enterprise of the tourist industry.

4. Organizes and conducts various mass events
of a sporting and non-sporting nature; develops
a program of events, conducts marketing
research, and evaluates the events held.

5. Uses the main provisions, methods and
methodologies of accounting and taxation,
applies the principles of accounting and tax
returns.

6. Monitors the activities of the organization
(departments), evaluates the activities of
departments, and develops a strategy for
improving the quality of services.
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JKOHE caJlbIK JICKJIapalysUIapblH Kacay YIIiH
nanjgagsaHagbl.

6.¥ipIMHBIH ~ (OemiMIienepaiH)  KbI3METiHE
MOHUTOPHHT  JXYprizenmi, OeiMIienepain
KbI3MeTiHEe  Oaramay  JKyprizenmi, KbI3MET

CamachlH apTTHIPY CTPATETHACHIH d3ipIeiii.

7. KapXbUIBIK JKoHE PpEeCYpCTHIK, MYMKIiH
OOJIaTBIH HKOHOMHKAJIBIK, HMHIKIIK KOHE
e3re 1€ maina MeH TaObIcTapasl Oaranay

JIaFIbUIaPhIH, Kayinci3 ik TEXHUKACHI
HOpMaJaphblH, KaTBICYIIBLIAP MeH
NEepCOHAIIBIH ~ €HOEK  TUTHeHachl  MeH

JIEMaJIbIChI; TYPUCTIK OaFbITTarbl 00C YaKbITTHI
YHBIMIACTBIPY NPUHLIUITEPIH KOJNIaHA/IbI.
8.CasxaTTap MEH SKOPBIKTap bl
YUBIMIACTBIPAABL: aKlapaT >KUHAYIbl >KOHE
OJIKETaHY KOHE JKaJbIreorpadusIIbIK
aHBIKTaMaHbl JAAalBIHIAYIBI XKY3€re achIpalpl;
TONTAp/bl KAIBIITACTHIPAAbI;, MaTepUaIAbIK-
TEXHHUKAJIBIK 6azaHbl KUHAKTaNHIpl;
MEIUITUHATIBIK, KaMTaMachI3 eTyni
YHBIMIACTBIPAIbIL.

opranuzanuu (Tojapas/eseHuil), TPOBOJUT OLEH-
Ky JeSITeJIbHOCTH MOIpa3/ieIicHu i, BEIpabaThiBaeT
CTpaTETHIO MOBBIIICHUS Ka4eCTBa yCIyT.

7. IlprMeHsieT HaBBIKU OLCHKH 3aTpaT (HUHAHCO-
BBIX U PECYPCHBIX, BO3SMOXKHBIX SKOHOMHYECKHX,
HUMHJDKEBBIX, U UHBIX BBITOA, M JOXOJOB; HOPM
TEXHHUKH 0E30MIaCHOCTH, THTUCHBI TPYZAA U OTIBI-
Xa YYaCTHUKOB U IIePCOHAJa; MPUHLHIIBI OPTraHu-
3aIlMH JI0CyTra TYPUCTCKOH HAIPaBICHHOCTH.

8. OpranuzyeT MoXoAbl U MyTEHIECTBUS: OCYILECTB-
ngeT coop MHGOPMAlUK U IIOATOTOBKY KpaeBende-
CKoii 1 obuiereorpaduueckoii cipaBku; GpopMupyer
TPYIIIbI; KOMIUIEKTYET MaT€pHAIbHO-TEXHUYECKYIO
0a3y; MeJUIIMHCKOE 0OeCIIeueHHE.

7. Applies the skills of assessing the costs of
financial and resource, possible economic,
image, and other benefits, and income; safety
standards, occupational health and recreation of
participants and staff; principles of leisure
tourism.

8. Organizes trips and trips: collects information
and prepares local history and General
geographical information;  forms  groups;
completes the material and technical base;
medical support.

[ToHHIH KbICKaIIa
cunarramacel / Kparkoe
OIIMCAaHUEC NUCIIMUITJINHBI /
Discipline Summary

XanbIKapanblK TYpU3MHIH 1amy (akTopiapsl.
Typucrik  enkerany. Eypoma  Typucrik
aiiMmakThlKk Teorpadusa. Amepuka TypucTik
enkerany. Tasy Ilbirpic Typucrik enkeraHy.
Onrycrik Asust Typuctik esnkerany. Adpuka
Typuctik en. A3us-THIHBIK MYXHUT alMarbl.
Typusm reorpadusicel. TypucTik arbIMIapIbIH
reorpagusChl.

@DaxToOphl Pa3BUTHS MEXIYHAPOTHOTO TypHU3MA.
Typucrtckoe crpanosenenue. Espoma. Typuct-
CKoe cTpaHOBeneHHe. Amepuka. Typucrtckoe
ctpaHoBeaenue. Cpemumii Bocrok. Typuctckoe
ctpaHoBenenue. IOxHas Asua. Typuctckoe
crpanosenenue. Adpuka. Typucrckoe crpaHoBe-
neHue. Asuarcko-TuxookeaHCKUil peruoH. [eo-
rpadus BUAOB TypusMa. ['eorpadus TypHCTCKHX
MIOTOKOB.

Factors for the development of international
tourism. Tourist regional studies. Europe.
Tourist regional geography. America. Tourist
regional studies. Middle East. Tourist regional
studies. South Asia Tourist regional studies.
Africa. Tourist country. Asian-Pacific area.
Geography of types of tourism. Geography of
tourist flows.

Kypacteipymst / PazpaboTank
/ Developer

JKymexenosa /[uoap Epcaiivinkbizel — aza
OKbIMYWIbL, 2e02pahust Masucmpi
Manvwarosa B.B. — aza oxbimyuivl, mypusm
Mmazucmipi

Kymexenosa JI.E. — cmapwuii npenooasamens,
Mazucmp z2eozpaguu
Manvwaxosa B.B. — cmapwuii npenodasamen,
Maz2ucmp mypusma

Zhumekenova D.E.- senior lecturer, master of
Geography
Malshakova V.V.— senior lecturer, master of
tourism
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7 cemectp / 7 cemectp / 7 semester

[Ton araysl / HaumeHnoBaHue
nucimmiasl / Name of the
discipline

TYPUCTIK KbI3BMETTEI'I
NHHOBAINUAJIBIK TEXHOJIOI'USAJIAP

NMHHOBAIIMOHHBIE TEXHOJIOTI'HA
B TYPUCTCKOM JEATEJbHOCTH

INNOVATIVE TECHNOLOGIES IN
TOURISM ACTIVITIES

AKajeMHUKaJbIK KPEANUT CaHbl,
6akputay Typi / Kommgaecto
aKaJJeMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akaZeMUsIIBIK KpeauT, eMTuxad AE

5 aKkaJIeMUYECKUX KpEAUTOB, 3K3aMCH K5

5 academic credits, exam OE

ITpepexsusurrep /
IMpepexsusuts / Prerequisite

AKnapaTThIK-KOMMYHHUKALFSUTBIK
TEXHOJIOTHsLIap (aFpUTIIBIH
Typusmzeri  KOMIIBIOTEPIIIK
TEXHOJIOTHsLIAp\ Typusmaeri
XanslkapanblK Typu3M [ 'eorpaduscsr;

Typuctik Ou3HeCTI JKocrmapiay JKOHE
yiisiMaacteipy\  TypusM  HHIYCTPHSCHIHIAFbI
Om3Hec-yaepicTi Moaenbaey; KoHaKKaimbLIbIK
HH]YCTPHSCHI\

Konak yil  uHAOycTpHsCHI
MH(PaKYPHIIBIMBI

TITIHIE);
JKoHE PR-
Oponpay;

JKOHE  TypHU3M

NHupopMannoHHO-KOMMYHUKAIIMOHHBIE TEXHO-
JoruM (Ha aHIIHHACKOM si3bIke); KommbroTepHble
n PR-texHonoruu B Typusme\ bpoHupoBanue B
Typusme; ['eorpadus MeXIyHapOZHOIO TYpH3-
Ma;

IImanupoBaHne W OpraHU3alUs TYPHUCTCKOTO
ouzHeca\ MojenupoBanue Ou3HEC-Tpoliecca B
WHAYCTpUH Typu3Mma; WHIyCcTpHUS rocTenpHIM-
crBa\

locTuHWYHAsS WHIYCTpUS W WHPPACTPYKTYpa
Typu3Ma

Information and communication technologies (in
English); Computer and PR-technologies in
tourism \ Booking in tourism; Geography of
international tourism;

Planning and organization of tourism business \
Business process modeling in the tourism indus-
try; Hospitality Industry \

Hotel industry and tourism infrastructure

IMocrpexBusutTep /
IMoctpexBusutsl /Postrequisite

JMIIOMIBIK XKYMBICTBI XKa3y )KoHE KOpFay,
OHJIIPICTIK IPaKTHKA

Hanucanue u 3aluTa I[HHHOMHOﬁ pa6OTLI, npo-
N3BOJICTBCHHAs IMMPAKTUKA

Writing and defense of a thesis, field practice

OKy MakcaThl MCH MiHAETTEpi
/ YueOHas nenp u 3anaun /
Learning Goal and Objectives

Typuzm HHJTyCTPUSIChIHA Oeitimaenrexn
KOMITBIOTEPIIK Oargapiamanap/sl naiganany
JarAblJIapblH UT'€Py. KMHO-BUICO 7Ka6JIBIKTapBI,
OeiiHemaTepuayigap kacay Oarjgapiamalnapbl,

OcBoeHHE HaBBIKOB IIOJIG30BaHUS KOMITBIOTEP-
HBIMH TIpOTpaMMaMH, aJalTHPOBAHHBIMH K
chepe Typu3Ma: KHHO-BHAEO ammapaTypoii,
MporpaMMaMy CO3JIaHUSI BHIEOPHILMOB, TPO-

To develop the skills of using computer
programs adapted to the tourism industry:
cinema-video equipment, video-creation
programs, orientation design programs, modern

Oarjmapiay ko0ajgapbl, 3aMaHayd OpOHIay | rpaMMamu pa3paboTkKu KapT mo opueHtuposa- | booking systems and statistical accounting.
XKyiienepi ®oHe CTAaTHCTHKAIIBIK eCell. HHIO, COBPEMECHHBIMU CHCTEMaMH OpOHHpOBa-
HHS M CTATHCTHYECKOTO yUeTa.
OKBITY/IbIH HOTHXKEC] / 1. YiipIMHBIH  WMHHOBaUMsUIBIK  Kbi3MmerTiH | 1. 3Haer METOJIBI ynpasnenust | 1. Knows the methods of managing innovative
PesynbraT 00y4enust / Gackapy 9JicTepiH )KoHE OHBI MPAKTHKAJIBIK WHHOBALMOHHOM JIeSITEIIbHOCTBIO activities of the organization and the possi-
Learning outcome JKYMBICTAa — TaiilanaHy  MYMKIHIIKTEpiH OpraHM3alMd 1 BO3MOXHOCTH €€ bilities of its use in practical work.
Gineni. HCIIONIb30BaHM B IIPaKTHYECKON pabore. 2. Knows office technology and special soft-
2. Typucrix KbBI3METTIH, uHTepHeT- | 2. 3Haer oducHsle TEXHOJIOTUH u ware for tourism activities, Internet technol-
TEXHOJIOTUsUIapAbIH oducrik CIelMaJbHOE MpPOrpaMMHOE obecredeHue ogies; principles of innovation and invest-
TEXHOJIOTUsIaphI MEH apHaiibl TYPUCTCKOM  JICSITENBHOCTH,  MHTEPHET- ment policy of the state, enterprises, organi-
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OarmapramManblk ~ KamMTaMachl3  €TUTYIH; TEXHOJIOTHIA; MIPUHIIUIEI UHHOBAIIMOHHOMN U zations, as well as forms of investment in
MEMJICKETTIH, KOCIOPBIHAAPIBIH, WHBECTHLIMOHHOM TIOJIMTHKU T'OCYAapCTBa, innovative processes; major international in-
YUBIMIIAPIbIH VHHOBALMAIBIK JKOHE NPEANPUATHM, OpraHu3alui, a TaKxke tellectual property agreements.
WHBECTHULUSIIBIK CasCaTBhIHBIH dopmbl wHBecTHIMIT B wHHOBarmonHbie | 3.  Owns the theoretical foundations of design.
TPHHIMOTEPIH, COHIAaH-aK WHHOBAIUSIIBIK MPOIIECChl;  OCHOBHBIX ~ MekayHapoxusix | 4. Ready for the application of basic design
nporecTepre WHBECTHIIMSIIAP IBIH COTJIAICHHUI 00 OXpaHe MHTEIUIEKTYaIbHOM methods in tourism, for the implementation
HBICAHIAPBIH; 3UATKEPIIK MEHITKTI KOpFay COOCTBEHHOCTH. of projects in the tourism industry.

Typajibl HETi3ri XaiblKapanblK kemicimaepni | 3. Bmageer — teopermdyeckumu — ocHoBamu | 5. Implements a tourist product using infor-
Oinemi. MIPOCKTUPOBAHHUSIL. mation and communication technologies.

3. XKobGamayapiH  Teopusuiblk  Herismepid | 4. ['oToB K mpuMeHeHHIO OCHOBHBIX MeTomoB | 6. Applies innovative technology in tourism
MEHIEPIreH. MPOEKTHPOBAHUS B TypH3ME, K peallu3alliu activities.

4. Typusmae »xobanayablH HEri3ri oicTepiH MIPOCKTOB B TYPUCTCKOW MHAYCTPHH. 7. Possesses skills in working with documents
KOJIaHyFa, TYPHCTIK uHAyctpusiga | 5. Peamusyer  TYpHCTCKHE — OPOAYKT € regulating innovative activities; ways to
JKobamap/ Il iCKe achIpyra JaifbiH. UCIONB30BaHUEM  HH(DOPMAIIMOHHBIX | spread innovative products.

5. Typuctik eHIMII  akKmapaTThIK  IKOHE KOMMYHUKATUBHBIX TEXHOJIOTHH. 8. Has the skills to use innovation in the pro-
KOMMYHHUKATHUBTIK TexHonorusuiapasl | 6. IlpuMeHeHseT HHHOBAIIMOHHBIE TEXHOJIOTHH cess of developing a tourism product.
maiianaHa OTBIPHII JKY3ere achIpaibl. B TYPUCTCKOH J€STENbHOCTHL.

6. Typucrix KBI3METTE WHHOBAaIMSIIBIK | 7. Brnameer HaBBIKAMU paboThI c
TEXHOJIOTHSUTAP bl KOJIAHATBL. JIOKYMEHTaMH, periaMeHTHPYIOUMH

7. VIHHOBaUMSUIBIK KBI3METTI PErIAMEHTTEHTIH WHHOBAIMOHHYIO JESATENbHOCTD; CIIOCOOaMu
KYKATTapMEH; HMHHOBAIIMSIBIK OHIMICPIi pacrnpocTpaHeHus HHHOBAIHOHHBIX
Tapary  TOCUAEpPIMEH  KYMBIC  icTey IIPOAYKTOB.

JIaFIBICHIH MEHTePTCH. 8. Bmameer HaBBIKAMH HCIIOTB30BAHMUS

8. Typuctik eHiMai o3ipiey MPOIECIHIC WHHOBAIlM B  mporecce  pa3padOoTKH

WHHOBANMSIAP/IbI MaiijaTany JaFrabUIapbiH TYPHCTCKOTO TPOIYKTA.
MEHIepreH.
IToHHIH KbICKAIIA NHHOBAIIUSHBIH TEOPHSITBIK Herizmepi. | Teopernueckne ocHOBBI mHHOBaTHKH. ['ocymap- | Theoretical foundations of innovation. State

cunatramacel / Kparkoe
OIIMCAaHUE NUCLHMITIINHBI /
Discipline Summary

I/IHHOBaHI/ISIJ'ILIK JAaMy bl MEMIIEKETTIK peTrTey.
I/IHHOBaHI/ISIJ'ILIK CTpaTerud JKoHC IKOcCHapJiay.

Typuctik  eHimMzepai  eHAIpY  IpoleciHue
WHHOBAIMSJIBIK ~ TeXHoJorusulap.  TypucTik
KOMIIaHUSHBI Gackapyarsl UHHOBAIYSL.
Typucrik MapKeTHHITET1 HMHHOBALVSIIBIK
texHosorusiap KoHak yi xoHe MelipaMxaHa
Om3HeciHAeri MHHOBaLMsIIap. Typuzm
CaJIaCBIHAAFBl  aKMapaTTBIK  MHHOBAIMSIIBIK

TeXHOJIoTHsUIap. VTHHOBAIMSIIBIK, ITpoIiecTepIeri
3UATKEPNIK  MEHIIIK.  FBUIBIMH-TEXHUKAIBIK

CTBEHHOE pEryJuMpOBaHWE HHHOBALMOHHOTO
pasButus. Ctparerusi ¥ MJIAHUPOBAHUE UHHOBA-
LMOHHOHN NeATeabHOCTU. VIHHOBAallMOHHBIE TeX-
HOJIOTHUHU B IMPOLIECCE MPOU3BOJCTBA TYPUCTCKO-
ro npoaykra. IHHOBanuu B cdepe yrnpaBicHHS
TYpUCTCKON KOoMIaHue. IHHOBallMOHHbIE TeX-
HOJIOTHUHY B TYPUCTCKOM MapKeTuHTe MIHHOBaIun
B TOCTUHHYHOM W pecTopaHHOM OusHece. UH-
(hopmanoHHBIE THHOBAIIMOHHBIE TEXHOJIOTUU B
cthepe Typuszma. MHTemIekTyaapHas COOCTBEH-
HOCTh B MHHOBALIMOHHBIX Ipoleccax. BiusHue

regulation of innovative development. Strategy
and planning of innovation. Innovative
technologies in the process of production of
tourist products. Innovations in the management
of a tourist company. Innovative technologies in
tourism marketing Innovations in the hotel and
restaurant business. Information innovative
technologies in the sphere of tourism.
Intellectual property in innovation processes.
Influence of scientific and technical innovations
on the development of tourism.
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HWHHOBaUAJIap AbIH TypI/I?)M,Z[i AaMBbITyra chpi.

Hay4YHO-TEXHUYECKUX HOBOBBEJICHMH Ha Pa3BU-
THE TypU3Ma.

Kypactoipyisr / Pazpabotank

Manvwarxosa B.B. — aza okbimywisl, mypusm

Manvwarxosa B.B. — cmapwuii

Malshakova V.V.— senior lecturer, master of

/ Developer mazucmipi npenodasamens, Ma2ucmp mypusma tourism
H;fﬂifg;ﬁ Pmenorame — mﬁﬁ%ﬁﬁ?ﬂ?‘%g \TBIK MPOEKTHASI IESTEJBHOCTD B PROJECT ACTIVITIES IN THE
(Ijliscipline KBI3MET HUHAYCTPUU TOCTEPUUMCTBA HOSPITALITY INDUSTRY

AXaJleMUKaJIbIK KPSIHUT CaHBl,
6akputay TYpi / KommgaectBo
aKaJJeMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akazeMUsIIBIK KpeauT, eMTuxad AE

5 aKaJleMU4EeCKUX KpeAUTOB, 3k3aMeH KO

5 academic credits, exam OE

IMpepexBusurrep /
IMpepexsusutsr / Prerequisite

AKNaparThIK-KOMMYHHKALMSUTBIK
TeXHOJIOTUsUIap (aFbUIMIBIH TUTIH/E);
Typusmueri kKoMIbrOTEpIIiK xoHe PR-
texnonorusuiap\ Typusmaeri 6poHzaay;
XaublKapaliblK TypU3M Teorpaduschl;
Typuctik OU3HECTI )Kocmapiay KoHe
yieMaactoipy\ TypHu3M HHIYCTPHSACHIHAAFBI
OusHec-mpouecTi Mozaenbaey; KoHakkalabuibK
uHAycTpusicel\ KoHak yit HHAYCTPHSCH KaHE
Typu3M HHQPaKYpBUTBIMBL; TyprCTiK OM3HECTI
JKocrapiay *KaHe YHBIMIacThIpy\

Typu3m uHAYCTPUSCHIHIAFBI OU3HEC-YACPICTI
MOJEIBILY

HudopmManimoHHO-KOMMYHHUKAIIHOHHBIE  TEXHO-
JoruM (Ha aHIIHHACKOM si3bIke); KommbroTepHble
n PR-texHonoruu B Typusme\ bpoHupoBanue B
Typusme; ['eorpadus MeXIyHapOZHOIO TYpH3-
Ma;

IInaHupoBaHMe U OpraHU3alus TYPHCTCKOTO
OusHeca\ MopenupoBanue OH3Hec-TipoLecca B
HHAYCTpUM Typusma; MHmycTpus rocrenpuum-
crBa\ ['ocTHHHYHAs MHAYCTPHS U MHPPACTPYK-
Typa Typusma; I[lnaHupoBaHue M OpraHusanus
TYpHUCTCKOTO On3Heca\

MonenupoBaHue OU3HEC-TIpoliecca B HHIyCTPUU
TypU3Ma

Information and communication technologies (in
English); Computer and PR-technologies in
tourism \ Booking in tourism; Geography of
international tourism;

Planning and organization of tourism business \
Business modeling in the tourism industry; Hos-
pitality industry \ Hospitality industry and tour-
ism infrastructure; Planning and organizing tour-
ism business \

Modeling a business process in the tourism in-
dustry

IMocTpexBuzurtep /
IMoctpexsusutsl /Postrequisite

JIMTUIOMAIBIK dKYMBICTHI kKa3y KoHE KOpFay,
OHJIIPICTIK MPAaKTHKA

Hanucanue u 3amuTa TUMIOMHON paboThI, Ipo-
W3BOJICTBEHHAS MMPAKTHKA

Writing and defense of a thesis, field practice

OKy MakcaTsl MEH MiHAETTEPI
/ YueOHas nenp u 3agauu /
Learning Goal and Objectives

Busnec xocmapnmay, MapKeTHHT, ©HIPICTIK,
YHABIMIACTHIPYLIBLUIBIK KOHE KapIKbUIBIK
XKocrapiay HETi37epiH Kyheni TYpIE

KaJIBINTACTBIPY; TYPHUCTIK KOCIIOPBIHAAp MEH
KOHAKXAMJIBIIBIK ~WHIYCTPHUSACHIHBIH — ICKEPIIIK
JKOCTIapjiay epeKIIeNIKTepiH 3epTTIey; TYpu3M
UHYCTPUACHI MeH KOHAKXaHJIBbUIBIK
WHJTyCTPHSACBIHBIH OM3HEC-)KOCTIapBIH JKacay IbIH
NPaKTHKAJIBIK JaFAblIapbIH UTEpY.

DopMHUpOBaHHE CHUCTEMATU3UPOBAHHOTO TIPEJI-
CTaBlieHHsI 00 OCHOBax OW3HEC-TNIAHMPOBAaHUS,
MAapKETUHI'OBOI'0, MPOMU3BOJACTBCHHOI'O, OpraHu-
3aI[MOH-HOTO M (PMHAHCOBOTO IUIAHWPOBAHUS;
n3y4eHue ocoOeHHOCTEH On3HeC-TUIaHNPOBAHUS
NpEANPUSITHH TypuU3Ma U MHAYCTPUU TOCTEIPH-
MMCTBa; OBJIaJICHUE NPAKTHYECKUMH HAaBBIKAMHU
pa3paboTku OM3HEC-TIIaHa MPENPHUATHS TYPH3-
Ma U MHAYCTPHUHU FOCTENPUIMCTBA.

To form a systematic presentation of the basics
of business planning, marketing, production,
organizational and financial planning; study of
the features of business planning of tourism en-
terprises and hospitality industry; mastering the
practical skills of developing a business plan for
the tourism industry and the hospitality industry.

OKBITYIBIH HOTHXKEC] /

1. TyThIHYIIBUIAPBIH CYPaHBICTAPbIHA COHKEC

1. 3naer TCOPECTUIYCCKHUEC OCHOBLI IMPOCKTUPOBA-

1. Knows the theoretical foundations of the de-
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PesynbraT 00y4enust /
Learning outcome

. busnec-xocmapnay,

. XKobanapnea icke

. AlimakTapnarsl

. Typusm JKOHE

. Typusm JKOHE

KeIeTIH  TYpPHUCTIK  eHIMIepAiH  Typii
TUNTEpIHE apHAJFaH CTpaTeruwsyiap MeH
Oarapiamanap/ sl JKobanay/pIH,
YHBIMIACTBIPYIBIH JKOHE JKY3ere achIpyAblH
TEOPHSUTBIK  HETi3ZepiH Oineni, KOHaK Vi
HHAYCTPISICHIH >KOOaJayIIH HOPMATHUBTIK-
TEXHUKAIBIK 0a3achIH OlIem.

MapKETHHTTIK,
OHIIPICTIK,  YHBIMIOACTHIPYIIBUIBIK  JKOHE
Kap>KbUIBIK JKOCTIAPJIay IbIH HET13/1epi Typajbl
XKyiteni TyciHik 6ap.

. MapKkeTHHITIK, OHIIPICTIK >XKOHE KapKbLIBIK

aKnaparThl eHaenai. KocinopbHHBIH OH3HEC-
JKOCTIApBIH 31pIieiii.

ACBIPBUTYBIH
KOCTIApIalabl KoHE OakblLIayAbl JKy3ere
aceipajspl. KOHAKKAWIBUIBIK HHIYCTPHSCHI
KOCITOPBIHAAPBIHBIH OapIbIK
(YHKIIMOHATITBIK OemimMmenepiMeH ic-
KUMBUIIBI YHIIECTIpY/li KAMTaMachI3 €TeIi.

. JKoOanblH THIMAOiIIriHE SKOHOMHUKAJIBIK Oara

Oepyre  KOHE  TOYeKeNJEepAl — Tanmayra
KabinerTi.

TYPHCTIK-pEKPEannsIIbIK
KoOanmayJblH  THIMIUICIH = JKOHE  OHBIH
OM3HECTI TaMBITYFa oCepiH Oaranay.
KOHAK)KalTBLTBIK
WHIIyCTPUSICHl ~ KOCINOPBIHAApBIH  Ou3Hec-
JKOCIIapJIay epeKIIeTiKTepiH alKbIHIaH b
KOHAK)KalJTBLTBIK
WHAYCTPUSICHI KOCIIOPHIHIAPBIHEIH OH3HEC-
JKOCTIapbIH a3iprey iy NIPaKTUKAJIBIK
JIaF TBICHI 6ap. busnec-ynepicrepmi
KYPBUIBIMIBIK,  KYHABIK,  JMHAMHKAJIBIK
Tanjay >KOHE ONapAblH HETi31HIIE KOCIMOPBIH
KBI3METIH KaiTa Kypy OoibIHIIA mIenriMaepi
KAJIBINITACTBIPY 9JICTEPiH KOJTAHAIBI.

. OnieHkn

. Ompenensier

HUSI, OPTaHU3aliy U PeIN3aliH CTPaTerHid 1
NporpamMM JUISt Pa3HbIX THIIOB TYPHUCTCKUX
MPOJYKTOB, COOTBETCTBYIOLIHMX 3alpocam Mo-
TpeOHuTeNeH; HOPMATUBHO-TEXHIMUECKYIO 0a3y
NPOSKTUPOBAHUS TOCTHHUYHOM HHIYCTPHH.

. Umeer cucreMaTu3sMpoBaHHOE IIpeicCTaBie-

HHEe 00 OCHOBaxX OW3HEC-TUIAHHMPOBAHUS, Map-
KETHHIOBOTO, MPOU3BOACTBEHHOI'O, OpraHHU-
3aIIMOHHOTO M (PUHAHCOBOTO TJIAHUPOBAHUSL.

. OOpabaTpIBaeT MapKETHHIOBYIO, IPOHM3BO-

CTBCHHYI0O ¥ ()MHAHCOBYIO HH(POPMAIIHUIO.
Pa3pabatsiBaeT OU3HEC-TUIAH IPEANPHUSITHS.

. [ImaHupyer u ocyuiecTBIseT KOHTPOJIb 3a

peanuzanueii mpoekToB. OOecrmeynBaeT Ko-
OpIVHAITIO JCHUCTBUI CO BCeMH (YHKIIHO-
HAJIbHBIMU TIOAPA3ICICHUSAMH TPEATIPHATAN
WHIYCTPHH TOCTEIIPUAMCTBA.

. Crioco0eH 1aTh SKOHOMUYECKYIO OLCHKY 3¢-

(DEeKTHBHOCTH TPOEKTa M MPOAHAIU3UPOBATH
PHCKH.

3G GEKTHBHOCTH TYPHUCTCKO-
PEKPEAHOHHOTO MPOCKTUPOBAHUS B PErUo-
HaX W €ro BIMSHUS Ha pa3BUTHE OU3HEca.
0COOEHHOCTH OuzHec-
IUTAHUPOBAHUS TPEATIPUATHN TypuU3Ma U HH-
JIyCTPUH FOCTEIIPUUMCTBA.

. Umeer MPAKTUYCCKUC HAaBbIKU pa3pa60TKH

OM3Hec-TUIaHa TPEJNPHUATHS TypU3Ma WU HH-
JycTpuu rocrenpuuMcTtBa. Mcmonesyer wme-
TOJIbl CTPYKTYpHOrO, CTOMMOCTHOTO, IUHa-
MHYECKOTO aHajiu3a OW3HEC-TPOIECcCOB U
(hopMHUpOBaHHS pEIICHHII HA MX OCHOBE IO
peopraHu3anny e TeIbHOCTH MPEIIPUATHH.

sign, organization and implementation of strate-
gies and programs for various types of tourist
products that meet the needs of consumers;
knows the regulatory and technical framework
for the design of the hotel industry.
2. Has a systematic understanding of the basics
of business planning, marketing, production,
organizational and  financial planning.
3. Processes marketing, production and financial
information. Develops a business plan for the
enterprise.

4. Plans and exercises control over the imple-
mentation of projects. Ensures coordination of
actions with all functional departments of enter-
prises of the hospitality industry.
5. Able to give an economic assessment of the
effectiveness of the project and analyze the
risks.

6. Evaluating the effectiveness of tourist-
recreational design in the regions and its impact
on business development.
7. Defines the features of business planning of
tourism enterprises and the hospitality industry.
8. Has practical skills in developing a business
plan for the tourism enterprise and the hospitali-
ty industry. Uses the methods of structural, cost,
dynamic analysis of business processes and the
formation of decisions on their basis for the re-
organization of enterprises.

IToHHIH KBICKaIIa

bu3necti  xocmapiaynplH =~ MOHI  MEH

CyIIHOCTh u

coJiep>KaHue Ou3Hec-

The essence and content of business plan-
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cunatramacel / Kparkoe
OIMMCAHUEC TUCHHMITIINHBI /
Discipline Summary

Ma3MyHbl. TypHCTIK KoCINKepiiKTiH Ou3Hec-
JKOCHIApBIH Kacay opicteMeci. KocimOpBIHHBIH
ilIKi opTachlH Tanjay. HapbIKTBIK KypBUIBIMIBI

Talunay >KOHE HapBIKTBIK OJIEYeTTi ecemTey.
Typuctik  KpIBMETTepAi  TYTHIHYIIBUIAPIBI
Tapmay. baocekenectik  opTaHBl  3epTTey.

Typuctik Tayapiap MEH KbI3METTEPIli JaMBITY.
Bmsnec-xocmapnay xyieciageri Oara cascaThl.
Beny xoHe MapkeTWHT Xyiieci. MapKeTHHTTIK
KOMMYHUKaLMsUIAp, >KapHaMa J>KoHE >KapHama.
KacinopbiHHBIH OHJIIpICTIK JKOHE
YHBIMIACTBIPYLIBUIBIK JKOCTIApIIaphl. KapKbLIBIK
JKocmap. TuiMaimikTi Garanay KOHE
ToyeKemaep i 0ackapy.

IUTaHupoBaHusa. MeTonnka pa3paboTku OU3HEC-
IUIaHA TYPUCTCKOTO TMpeAnpusTus. AHamu3
BHYTpPEHHEl cpenbl mNpeanpusaTvs. AHamu3
CTPYKTYpPBl PBIHKa M pacdeT €MKOCTH pBIHKA.
Bri6op motpeburenelr Typuctckux ycmyr. Hc-
clleZloBaHNE KOHKYPEHTHOW cpexabl. Pazpabortka
TYPUCTCKHX TOBapoB W ycayr. LleHoBas monn-
THKa B CHCTeMe Om3Hec-TutaHupoBaHUs. CHcTe-
Ma paclpeaeneHus M cObITa. MapKeTHHIOBBIC
KOMMYHHUKAIlUM, MPOABMXKEHHE U peKiama.
IIpou3BOACTBEHHBIM M OpPraHU3allMOHHBIN IUIA-
Hbl npeanpustud. OuHaHCOBBIM MmiuaH. OneHka
3 PEKTUBHOCTH U yIpaBJICHHE PUCKAMHU.

ning. Methodology for developing a business
plan for a tourist enterprise. Analysis of the in-
ternal environment of the enterprise. Analysis of
market structure and calculation of market ca-
pacity. Choice of consumers of tourist services.
Study of the competitive environment. Devel-
opment of tourist goods and services. Price poli-
cy in the system of business planning. Distribu-
tion and marketing system. Marketing commu-
nications, promotion and advertising. Production
and organizational plans of the enterprise. finan-
cial plan. Efficiency assessment and risk man-
agement.

Kypactoipyist / PazpaboTunk

Manvwaxosa B.B. — aza okbimywisl, mypusm

Manvwarxosa B.B. — cmapwiuii

Malshakova V.V.— senior lecturer, master of

/ Developer mazucmipi npenodasameib, MAUCmp mypusma tourism
H;CH ﬁﬁ’;’ Sﬁﬁgﬁﬁie TYPUCTIK KOCIITOPBIH/IbI YIPABJEHUE IIEPCOHAJIOM PERS C'\)",\'ﬁ‘\lNéAI‘_GOELV'TEmET $OF UTF'{: ET
é‘isc?p"ne IMEPCOHAJIBIH BACKAPY TYPUCTCKOTO MPEIITPUSITUS ENTERPRISE

AxaJleMUKaJIbIK KPSIHUT CaHBbl,
6akputay TYpi / KonmdaectBo
aKaJJIeMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akazeMUsIIBIK KpeauT, eMTuxadn AE

5 aKaJleMUYeCKUX KpeAUTOB, k3aMeH KO

5 academic credits, exam OE

IMpepexsusurrep /
IMpepexsusutsr / Prerequisite

Typmsm menemxmenti; Typusm MapKeTHHT\
KoHaxxaIblIBIK, HMHAYCTPHUSICHIHBIH
MapkeTuHri; KOHAKKANIBUIBIK HHIYCTPUACHI\
KoHakxalnblIblK HHAYCTPUACH JKSHE TYPU3M
MHPPaKYPBUIBIMBL, Typucrik KbI3METTE
TaMaKTaHJBIPYAbl YHBIMIACTBIPY KOHE CEPBUC
MoneHueTi; bencenmi OarbITTapia  TYpHCTIK
tontel  Oackapy\Typusmzeri  HyCKamaJbIK
JAWBIHABIK;, TYPHUCTIK KBI3BMETTIH KYKBIKTHIK
Heri3aepi\TypucTiK  KbI3MET — IICHXOJIOTHSCHI;
Typuctik Ou3HECTI )ocnapiay JKOHE
YHBIMIACTBIPY\  TYpU3M  HHIYCTPHSCHIHIAFbI
OM3HEC-TIPOIIECTI MOJICIIICY

MeHemKMeHT Typu3Ma; MapKeTuHr Typusmal
MapkeTuHr MHIyCTpUU rocrenpuuMmcrsa; WH-
nyctpust ToctenpuuMmctBa\ [OCTHHHUYHAS HHIY-
CTpus M WHPPACTPYKTypa Typusma; OpraHusa-
LU IUTaHUS U KyJlbTypa CEpBUCA B TYPUCTCKON
JIeSTeNbHOCTH; YTpaBIEHUE TYpPUCTKOH TIpyn-
noit Ha aKTUBHBIX MapupyTtax\MHCTpyKTOpCKast
HOJArOTOBKA B TypusMme; IIpaBoBbIE OCHOBBI TY-
pucTCKON nesTenbHOCTU\[ICHXOIorus TypHCT-
CKOH nedrenbHOCTH; IlmaHMpoBaHUE M OpraHu-
3anust TypucTckoro 6msneca\ MogenupoBaHue
Om3Hec-Tporecca B HHAYCTPUH TypU3Ma

Tourism management; Tourism Marketing \
Marketing of the hospitality industry; Hospitali-
ty industry \ Hotel industry and tourism infra-
structure; Organization of catering and culture of
service in tourist activities; Travel group man-
agement on active routes \ Instructor training in
tourism; Legal basis of tourist activity \ Psy-
chology of tourist activity; Planning and organ-
izing a tourism business \ Business process
modeling in the tourism industry
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IMoctpexBu3uTTEp /
IMoctpexsusuthl /PoStrequisite

JMIUTOMIBIK S)KYMBICTHI JKa3y jKoHE KOpFay,
OHIPICTIK MPaKTHKa

Hamnmcanue u 3amura JUIIOMHOM paGOTLI, mpo-
N3BOJCTBCHHAA MPAKTUKA

Writing and defense of a thesis, field practice

OKy MakcaTbl MEH MiH/ETTepI
/ YueOHas 1iens U 3amauu /
Learning Goal and Objectives

Typuctik  KociMOpBIHIApAAFbl  MEPCOHANIBI
Oackapy jKyHeci MEH KYPBUIBIMBIH KapacThIpy,
KOHAaK YW  HMHIYCTPWACHIHBIH  0a3abIK
OimiMzaepiH MeHrepy, TYPHUCTIK YHBIMHBIH €H
MaHBI3JBl PECYPCHl PETiHAE CTYACHTTEPHiH
MIEPCOHANIBI OaCKapy epeKIIeIiKTepiH urepy.

PaccMmoTtpeTs cucTteMy U CTPYKTypy YHpaBICHUS
NEpCOHATIOM B TYPUCTCKOM IPEANPUATHH,
OBIIAJJICHUE OCHOBHBIMH 3HaHMSAMH B 00JacTH
TOCTHHUYHON WHAYCTPUH, OCBOCHHE CTYAEHTa-
MH CHEeUU(HUKNA YHpaBICHUS IIEPCOHAIOM, KaK
BR)XHEHIINM pPECypcOM TYPUCTCKOW OpraHm3a-
M.

To consider the system and structure of person-
nel management in a tourist enterprise, master-
ing the basic knowledge in the field of the hotel
industry, mastering the specifics of personnel
management by students, as the most important
resource of a tourist organization.

OKBITYIBIH HOTHXKeCH /
Pesynbrar oOyueHws /
Learning outcome

1. Y#pIMHBIH Kagp cascaThIHBIH  HETi3Ti
OaFpITTAPBIH JKOHE OHBI JKY3€re achIpy
epeKIIeNIKTePiH; KaJp cascaThIH KeTULAIpY
oMicTepiH 3ipiiey KaFuaaiapbiH Oine/i

2. IlepcoHarMeH J>XYMBIC iCTe€y HBICAHAAPHI
MEH Ke3eHJIepiHiH epeKIIeNIKTePiH;
MIePCOHAIBI backapy KYPBUIBIMBIHA
KOMBLUTATBIH TaJanTapasl Oinemi

3. KocimopsIHHBIH TCHXOJIOTHSIIBIK, KIAMATHI
MEH MOJICHHETIH KAIBINTACTEIPY JKOHE
KETUTAIPY epeKIIeNiKTepiH Oiemi.

4., ®@upmaHBIH Kaap cascaThlHA
Tangay JKacam amaael; YHBIMHBIH
MaKcaTTapbl, KYpPbUIBIMBI, CTpPATErusiChbl
JKOHE TepCOHANIbI 0ackapy apachlHIAFbl
e3apa GaiimaHbIC opHaTa ayaipl;
KazprnapMeH KyMbICTbI YHBIMAACTBIPY/ia 63
OimimMaepi MEH JaFApUIapbiH  KOJJAaHa
anasipl.

5. XymbIc opBIHAApHl KYHECIHIH >KYMBIC
icTeyiH; TepcoHanapl Oackapy OoiibIHIIA
TEXHOJIOTHSIIAp/Ibl 93ipJey i KYpacThIPa/Ibl.

6. Oremaik IMaKeTT1 KaJIBIITACTHIpY A,
KbI3METKepJIepi BIHTAJAHABIPY  MEH
BIHTAJAHABIPYAa, Kaapiiblk MEHEeKMEHT
canachlHIarbl  0ackapy FbUIBIMIAPBIHBIH
Ka3ipri  JKeTICTIKTepi  Typasiel — HEri3ri
TOCITIEPAl MEHTEpTreH.

7. TyrraapalblK KapbIM-KaThIHAC,

aJIFalIKbl

YKBIMJIA

1. 3Haer mpUHOUNBI pa3pabOTKH, OCHOBHBIX
HaINpaBJIeHUH KaIpOBOW MOJHUTHKH OpPTaHH-
3aIMU U OCOOCHHOCTU €€ pealu3alluM; Me-
TOJIOB COBEPLICHCTBOBAHUS KaJpOBOl IO-
JIUTUKH

2. 3Haer 0coOeHHOCTH (HOPM H ITANOB PAOOTHI
C TepcoHaloM; TpeOOBaHHM K CTPYKType
YIIPaBIECHUS IEPCOHAIOM

3. 3maer cneunpuky (HOPMUPOBAHHI H CO-
BEPIICHCTBOBAHUSI TICUXOJOTMYECKOTO KITH-
Mara M KyJIbTypbl IPEIIPHATHSL.

4. VYmeer NMPOBOANTH NMEPBUYHBIN aHAIN3 KaJl-
POBOW TIOJNIUTHKK (PUPMBI; yCTaHABJINBAaTh
B3aUMOCBSI3H MEXAY LENSIMH, CTPYKTYpPOIA,
CTpaTerueil OpraHu3aludud U yIpaBieHHEM
MIePCOHAJIOM; I0JIb30BATHCSI CBOMMH 3HaHH-
SIMU ¥ HaBBIKaMH TIPH OpraHu3aluy paboThl
C KaJpaMH.

5. KoHcTpympyer (yHKIIMOHHpPOBAHHE CHCTE-
MBI pabOYMX MECT; pa3paboTKN TEXHOJIOTHI
IO YIPaBJICHHUIO TIEPCOHATIOM.

6. Brageer 0OCHOBHBIMH MO/X0/aMH B (hOPMH-
POBaHMM KOMIICHCAIIUOHHOTO MaKeTa, Mo-
THUBALMK U CTUMYJIMPOBAaHHIO MEpCOHANA, O
COBPEMEHHBIX JIOCTIKEHHUSIX YIpaBlieHYe-
CKHMX HayK B 00JacTH KaIpoBOTO MEHEJXK-

MEHTA.
7. HMeeT HaBBIKM MEXJIMYHOCTHOI'O OOIIEHUS,
paboThl B KOJUICKTHUBE, MOJICITHPOBAHIS

1. Knows the principles of development, the
main directions of the personnel policy of
the organization and the specifics of its im-
plementation; methods for improving per-
sonnel policy

2. Knows the features of the forms and stages
of work with staff; requirements for the per-
sonnel management structure.

3. Knows the specifics of the formation and
improvement of the psychological climate
and culture of the enterprise.

4. Able to conduct an initial analysis of the
personnel policy of the company; to estab-
lish the relationship between the goals,
structure, organization strategy and person-
nel management; use your knowledge and
skills when organizing work with personnel.

5. Designs the functioning of the system of
workplaces; development of technologies
for personnel management.

6. Owns the main approaches in the formation
of the compensation package, motivation
and incentives of staff, on the modern
achievements of managerial skills in the
field of personnel management.

7. Has the skills of interpersonal communica-
tion, teamwork, modeling the professional
identity of a tourism manager.

8. Possesses the skills of conducting qualifying
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JKYMBIC ~ icTey, TypH3M MEHEIKEPiHiH
KoCiOM TYJIFaChIH MOJICNIBCY JaFAbliIaphl

6ap.
8. Ipiktey (peKpyTHHITIK) ic-IIapajapblH
KYPTi3y; KBI3METKepIIepai OKBITY;

MIepCOHAN KBI3METIHIH THIMAUITIH Oaranay
JIaF/IbLIAPHIH MEHI'CPIeH.

HpO(i)eCCHOHaHLHOﬁ JMYHOCTHU MCHEKEpa
Typusma.

8. Bnaneer HaBbIKamu poBEACHUA 0T60p0‘{-

HBIX (PEeKPYTHHTOBBIX) MEPONPHUATHI; 00y-
YeHHsI COTPYTHHUKOB; ONEHKH 3(PPEKTHBHO-
CTHU JeATEIBHOCTH MIEPCOHAA.

(recruiting) events; employee training; as-
sessment of the effectiveness of personnel.

[ToHHIH KBICKAIIA
cunatramacel / Kpatkoe
OIIMCAHHE OUCLUAILINHEL /
Discipline Summary

Iepconanra >xoHe Oackapyra 3amMaHayW TACLIL
Ke3meTkepiepai  OackapyAblH — oliCHaAMalbIK
HeTi3nepi. ¥WBIMIBI KaapiblK Oackapy XKyHeci.

¥ibIMHBIH ~ KaJpiblK  casfcaTbl.  YWBIMHBIH
KaApNBIK ~oieyeTi. YWBIM  KbI3METKepJiepiH
Oackapy  KbI3MeTi.  ¥HBIMHBIH  KaJpJIbIK
K@XKETTUTKTEpiH >xocnapnay. Kpizmerkepriepai
ipikrey  koHe  ipiktey.  Kp3merkepnepai
Oackapy. Ke3merkepnepai Oaramay — KoHE

Oackapy tumimainiri. Kenmerkeprmepai Oocary.
Kazipri yiieiMmarsl TyFamzap. MeHemKepaiH
Oackapy cTHIi MeH 3THKachl. Kp3metkepiepni

pIHTaNaHAbIpy.  Kp3merkepiepni — Oackapy.
Kymeic YKBIMBIH KaJIbINTACTHIPY.
¥YitbiMaacTeIpy MOJIEHUETI. Ilepconanabt

Oackapy yaepiciHaeri KaKThIFbICTap.

CoBpeMeHHEBII MOAXO0/ K IIEPCOHAITY U YIIpaBJe-
HUIO UM. MeTOJ0IOTHIeCKHe OCHOBBI YIIPaB-
neHus nepcoranoM. CucreMa yrpaBlIeHUS TIep-
coHaJloM opraHu3anuy. KazapoBas moiauTHKa
opranuzanuu. KagpoBblii moTeHnuan opraHusa-
nuu. Ciyx0a ynpaBlieHuUs! IEPCOHATIOM OpTaHU-
3anuu. [InaHupoBaHue MOTpeOHOCTH B Kajpax
opranmsanuu. HaGop u oTOOp mepcoHana.
VYupasinenne pa3BuTHeM mepcoHana. OIeHka
nepcoHana U 3PQPEKTUBHOCTH YIPABICHUS M.
BricBoOoxnenue mepconana. JIMIHOCTE B cO-
BpeMeHHOU opranm3anud. CTWIb yIpaBIeHUS U
STHKa MEHeIKepa. MoTHBaIus IepcoHaa.
Vpasnenue kapbepoil nepconana. dopmupo-
BaHHE TPYAOBOrO KoOJUIEKTHBA. OpraHu3alMoH-
Has KyibTypa. KoHdaukTel B mpouecce yrpas-
JICHUSI TIEPCOHAJIOM.

Modern approach to personnel and man-
agement. Methodological fundamentals of per-
sonnel management. Personnel management
system of the organization. Personnel policy of
the organization. Personnel potential of the or-
ganization. Personnel management service of the
organization. Planning the staffing needs of the
organization. Recruitment and selection of per-
sonnel. Personnel development management.
Evaluation of staff and management effective-
ness. Release of staff. Personality in modern
organization. The management style and ethics
of the manager. Motivation of staff. Personnel
management. Formation of the work collective.
Organizational culture. Conflicts in the process
of personnel management.

Kypactsipyiusr / Pazpaborunk
/ Developer

TI'ypcras U.@ — Kazaxcman Pecnybaukacvinviy
enbex ciyipeen mypusm HYCKAyUbiCbl, Mypusm
Mmazucmipi, aza OKbImyuiLbl

Typcxas U.@. — 3acaysxcanvlii UHCMPYKMop
mypusma Pecnyonruxu Kazaxcman, macucmp
mypuzma, Cmapuiuli npenooasamesv

Gurskaya I.F.
—honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer

[Ton ataysr / HammeHnoBaHune
mucummuinasl / Name of the
discipline

TYPU3M CAJTACBIHJAFBI
KOPIIOPATUBTIK MOJAEHUET )KOHE
KBISMETKEPJIEPJII BACKAPY

KOPIIOPATUBHAS KYJIBTYPA "
YIPABJIEHUE ITIEPCOHAJIOM B CO®EPE
TYPU3MA

CORPORATE CULTURE AND
PERSONNEL MANAGEMENT IN
TOURISM

AKajeMHUKaJIbIK KPEANUT CaHbl,
6akpitay Typi / Konmgectso
aKa/IEeMHYECKUX KPEIHUTOB,
dopma xoutpossi / Number of
academic loans, form of
control

5 akaieMUsIIBIK KpeauT, eMTuxadn AE

5 aKaJleMUYeCKUX KpeAUTOB, k3aMeH KO

5 academic credits, exam OE

IMpepexBusurrep /
IMpepexsusutel / Prerequisite

Typusm MeHemKMeHTi; TyprU3M MapKeTHHTI\
KonakkalmblUIbIK MHTYCTPHUSICHIHBIH

MeHemKMeHT Typu3Mma; MapkeTuHr Typusmal
MapkeTuHr HUHJIYCTpUHM TrocTenpuuMcTBa; HWH-

Tourism management; Tourism marketing \
Marketing of the hospitality industry; Hospitali-
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MapKeTHHT1; KoHaKXaHIbUTBIK HHIYCTPUSICHI\
KoHakainbUIBIK MHIYCTPHSICHI )KOHE TYPU3M
uH(paKypeUIbIMBL, TYPHUCTIK KbI3METTE
TaMaKTaHJBIPY bl YHBIMIACTHIPY JKOHE CEPBHC
MOJICHHUETI; OeNceH i OarbITTapIa TYPUCTIK
TonTh! Gackapy\TypusMIeri HycKaMasbiK
JAWBIHABIK; TYPHUCTIK KBI3METTIH KYKBIKTHIK
Heri3aepi\TypuCTiK KbI3MET MCUXOJIOTHSICHI;
Typucrik 6U3HECTI )KOCTapiay KoHe
yitsimaacteipy\ Typu3M WHIYCTPUACHIHAAFBI
OM3HEC-TPOIIECTI MOJICIIICY

nyctpust roctenpuuMmctBa\ ['OCTHHHYHAS HHIY-
cTpus U HH]pacTpyKkTypa Typusma; OpraHuza-
LU MTUTaHUS U KYJIbTypa CEpBUCA B TYPUCTCKON
JIeATENBbHOCTH; YTpaBICHUE TYPUCTKON TpyIi-
o Ha aKTUBHBIX MapiupyTrax\HCTpyKTOpCKast
MOATOTOBKA B Typu3Me; [IpaBoBble OCHOBBI TY-
PHCTCKON  NesTenbHOCTH\[ICHXOIOTHS  TypHCT-
CKOH nesiTenbHOCTH; [ImaHupoBaHHe M OpraHH-
3alMsl TypHCTCKOTOo Om3Heca\ MoxenupoBaHue
Ou3Hec-mpoliecca B MHAYCTPUH TypU3Ma

ty Industry \ Hotel industry and tourism infra-
structure; Catering and service culture in tourism
activities; Tourist group management on active
routes \ Instructor training in tourism; Legal
basis of tourist activity \ Psychology of tourist
activity; Planning and organizing a tourism
business \ Business process modeling in the
tourism industry

[MocTpexBuszurtep /
IMoctpexsusuthl /Postrequisite

JMIUTOMIBIK )KYMBICTHI JKa3y jKoHE KOpFay,
OHJIPICTIK MPaKTHKa

Hanucanue u 3ammTa AMaIoMHON paboThI, TIPO-
W3BOJICTBEHHAs MMPAKTHKA

Writing and defense of a thesis, field practice

OKy MakcaTbl MEH MiHIeTTepi
/ YueOHas nenb u 3a1auu /
Learning Goal and Objectives

CryneHTTepal TypU3M CajJachlHBbIH OoJamiak
MaMaHJaphl perinne KOpPHOPATHBTIK
MOJICHUETTIH HETI3r1 acleKTiiepiHe OKbITY, OHbI
KaJBIITACTHIPY KOHE TOHIII OKBITY MiHICTTEpPiH

KoJIIay:

e OHII OKBIN YHpeHyAe KOJIAaHBLIATHIH
HETI3T1  KaTeropusiiapAbl  CTYICHTTEPIiH
OKYBI;

®  KOPIIOPATHBTIK MOJIEHHUETTIH HETI3T1

TYpJIepi MEH TYPJIEpiH 3epTTey;

e yiipIMAa KOPHOPATHBTIK MOJICHHUETTI
KaJIBIITacTBIPy MoceTeIepiH KapacThIpy;

® OChl MOACeJIeHI OpTYpil 3epTTeyliijepMeH
KYPBUIFAH  KOPIOPATHBTIK  MOJICHHET
JICHreJIepiH XIKTeyl 3epTTey

OOy4eHue CTyICHTOB KaK OyAyIIUX CICIAATH-
CTOB Cephl Typr3Ma OCHOBHBIM acIlieKTaM KOp-
MOPATUBHOM KYJIBTYpPHI, €€ (POPMHUPOBAHUS U
MOJIepIKaHuS 3a1a4K U3YUCHUs! AUCIUILUINHBL:

* U3y4YCHHUE CTYACHTAMH OCHOBHBIX KATETOPHH,
HCIIOJIb3YEMBIX TPH U3YYCHUH KypCa;

* U3y4YCHUE OCHOBHBIX BHJIOB U THUIIOB KOPIIOpa-
TUBHOM KyIbTYPBI;

* PaCCMOTPEHHUE BOMPOCOB OPMUPOBAHHS KOP-
MOPATUBHOM KYJIETYPhI B OPraHU3aIINN;

* m3y4yeHre Kiaccu(UKaUu YpOBHEH Kopropa-
THBHOW KYJBTYphI, CO3JaHHBIC Pa3IUIHBIMH
MCCIeI0BaTe MU JAHHOTO BOIIpOca

Teaching students as future tourism profession-
als the basic aspects of corporate culture, its
formation and maintenance The tasks of study-
ing the discipline:
* study by students of the main categories used
in the study of the course;
* study of the main types and types of corporate
culture;

* consideration of issues of the formation of cor-
porate  culture in  the  organization;
« study of the classification of levels of corpo-
rate culture, created by various researchers of
this issue

OKBITYbIH HOTHXKEC] /
PesynbraT 00y4enust /
Learning outcome

1.IToHHIH Ma3MYHBIH, OKBUIATBIH Kypc OOHBIHIIIA
HETI3Ti TYCIHIKTepai Oinei;

2.Kenmanenuer MOocelenepin menry
TocinyepiHe GaitaHbICTHI KOIMYJITTHI
YUBIMIAPIBIH TYPJICPiH aHBIKTAHIBI;

3.¥ieMaa KOPITIOPATHBTIK MOIEHUETTI
KaJBINTACTBIPY  JKOHE  KOJAAy  TOCUIIepiH
KOJITaHAIBI;

4. ¥WBIMHBIH Kajap CcasCaThbIHBIH HET13T1
OaFbpITTapBIH, azipiey TIPUHIANITEPIH

1.3Haer cojiep)kaHue JUCUUIUIMHBL, OCHOBHBIX
HNOHATHUSX N0 U3y4aeMOMY Kypcy;

2.0mpenensieT TUNBl MHOTOHALIMOHANBHBIX Op-
TaHW3alMi B 3aBHCUMOCTH OT CIIOCOOOB pere-
HUS BONPOCOB MHOTOKYJIbTYPHOCTH;
3.Hcnionb3yeT crocoObl GOPMHUPOBAHUS M TI0JI-
JIep’KaHUsl KOPIIOPATUBHOM KYJIBTYpbl B OpraHu-
3a1uy;

4 IlpuMeHseT TPUHIOWIEI pa3pabOTKH, OCHOB-
HBIX HaIpaBJICHUN KaJPOBOW MOJUTHUKHU OPTaHU-

1. Knows the content of the discipline, the basic
concepts of the course being studied;
2.Determines the types of multinational organi-
zations depending on how to solve multicultural
issues;

3.Uses methods of forming and maintaining
corporate  culture in the organization;
4.Applies the principles of development, the
main directions of the personnel policy of the
organization
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KOJI1aHa bl
5.KocinopbIHHBIH ~ ICHXOJIOTHSIIBIK
MEH  MOJCHHUETIH  KaJBINTACTHIPY
KETUIAIPY epeKIIeIiTiH aHBIKTaf IbL.
6.)KaHa KOpIIOpaTHBTIK  MOJCHHUETKE
MPOLIECIH TANJAYAbI XKY3€Te achIPaIbl

7. @upmaHBIH Kagp cascaTblHa OacTarKsl
Tangay Xypriseni

8.Ipikrey (PeKpYTHHTITIK)
JKYPri3y JaFJbulapblH MEHIepreH

KJIIMMAaThI
JKOHC

Kipy

ic-mmapanxapsiH

3aIun
5.0mpenensiercienuuky  GOpMHPOBAHHS U
COBEpPLICHCTBOBAHUS TCHXOJIOTHYECKOTO KIIH-
Mata U KyJIbTypbl IPEIIPHATHSL.
6.0cymiecTBIsIET aHANN3 TIPOIECCa BXOKICHUS
B HOBYIO KOPIIOPAaTUBHYIO KYJIbTYPY

7. IIpoBOIWT MEPBUYHBIM aHAIU3 KaIpOBOH IO-
JUTAKA GUPMBI

8.Bmageer HaBBIKAMH ITPOBEICHUS OTOOPOUYHBIX
(peKpYTHHIOBBIX) MEPOTIPUATHIT

5. Defines the specifics of the formation and
improvement of the psychological climate and
culture of the enterprise.
6. Carries out the analysis of the process of en-
tering the new corporate culture.
7. Conducts an initial analysis of the personnel
policy of the company
8.Possesses skills in conducting qualifying (re-
cruiting) events

[ToHHIH KbICKAIIa
cunarramacel / Kpatkoe
OINMCAaHUEC NUCLIUITJINHBI /
Discipline Summary

OJICYMETTIK-OHIIPICTIK OaiiaHbICTAPIbI,
MOPaJIbIBIK KJIMMaTTh HKOHE eHbex
YKBIMBIHJIAFBl ©3apa KapbIM-KaThIHAC CTHIIIH
KQJIBINTACTHIPY ~ KOPIIOPAaTHBTIK ~ MOJCHHET
MOJICHUETIHIH OapJblK KOPHNOPATHBTIK THIITEP1
OoJHETIH THIMII OipieckeH JKYMBICKA
NEePCOHANABIH yaXxaeMeci MeH OarmapiiaHybl
KOPIIOPATHBTIK ~ MOJCHHUETTIH  CHIIATTaMAaChl
KOpPIIOPAaTHBTIK MOJCHHUETTIH HETri3l peTiHzae
Myzaenep TEHTepiMi. dupmaHbIH
KOPIOPATHBTIK Konekci KIHE OHBIH
KOPIIOPATHUBTIK MOJICHUETTIH HeTi3r1
AJIEMEHTTEPIHIH CHIIATTaMachl. XallbIKaPaJIbIK
NCO-9000 >xoHe >kaiumel cama MEHEIKMEHTI
xydieci  (TQM)  ¢upmanel  Gackapy/sl,
KOpPIOPaTUBTIK ~ MdoAeHHET  (uiiocopuschiH
O3repTyliH  OOBEKTMBTI  HEri3i  periHue.
[lepconannel  Oackapy, Kaapimap — Jaspiay
epeKIIeNiKTepi

dopMupoBaHHe COLNATBLHOIPOU3BOICTBEHHBIX
CBsI3ei, MOPAJBHOIO KJIMMaTa U CTHJIS B3aHMO-
OTHOIICHHH B TPYJOBOM KOJUICKTHBE MOTHBH-
POBAaHHOCTH M OpPUEHTALMM TepcoHana Ha 3¢-
(hEeKTHBHYIO COBMECTHYIO PabOTy pa3JelsieMbIX
BCEMH KOPIOPATHBHBIX THIBI KYJBTYP KOPIO-
PaTUBHOM KYNbTYpbl KOPIIOPAaTUBHBIX XapakTe-
PHCTHKH KOPIIOPaTWBHOM KynbTyphsl bamanc
MHTEPECOB KaK OCHOBA KOPIOPATHBHOW KYJIBTY-
pbl. KopriopaTuBHBIN KozeKc (HUPMBI M Xapak-
TEPUCTHKA €r0 OCHOBHBIX JIEMEHTOB KOpIIOpa-
TUBHOH KyJbTypbl. KoMMyHHKaluss 00yCiIOB-
JICHHBI MPOIECC MEePCOHAIOM KOHTEKCTE KOp-
MOPATUBHOW KYJIBTYPHI CYLIHOCTH YIPaBICHUS
nepcoHaniom Mexaynapoansie MCO-9000 u
cucreMa BceoOliero MeHemkMeHTa KadecTBa
(TQM) xak OOBEKTHBHAs OCHOBAa W3MEHEHHUS
ynpasienust GupMon, punocoGur KOpropaTHB-
HOHM KynbTypbl. OCOOCHHOCTH yNpaBieHUS Iep-
COHAJIOM, MTOJITOTOBKOH KapoB

The formation of social production relations, the
moral climate and the style of relationships in
the workforce motivation and orientation of staff
to effective joint work shared by all corporate
Types of corporate culture corporate culture
Characteristics of corporate culture Balance of
interests as the basis of corporate culture. The
corporate code of the company and the charac-
teristics of its basic elements of corporate cul-
ture. Communication is a personnel-driven pro-
cess in the context of corporate culture, the es-
sence of personnel management International
1SO-9000 and the system of General Quality
Management (TQM) as an objective basis for
changing company management, corporate cul-
ture philosophy. Features of personnel manage-
ment, training

Kypacteipymst / PazpaboTank
/ Developer

Typckas U.®@ — Kazakcman Pecnyonuxacwinvly
enbex ciyipeen Mmypusm HYCKAyUbiCbl, Mypusm
Mazucmipi, a2a OKbImyuibl

Typckas U.®. — 3acnysrcanviti uncmpykmop
mypusma Pecnybnuxu Kaszaxcman, mazucmp
MYpU3MA, CMapuwiull npenodasameib

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer

[Ton araysl / HanmeHnoBaHue
mucummuinesl / Name of the
discipline

EVENT- MEHEJJ’KMEHTI

EVENT - MEHEUKMEHT

EVENT - MANAGEMENT

AKaJIeMUKaJbIK KPEIUT CaHBbI,
Oakpinay Typi / KommaectBo

5 aKageMusUTBIK KpeauT, eMTuxad AE

5 akageMHU4ecKHuX KpeanuToB, sx3amer KO

5 academic credits, exam OE
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AKaICMHNYICCKUX KPEAUTOB,
¢dopma xoutposns / Number of
academic loans, form of
control

Ipepexsusurrep /
IMpepexsusutsr / Prerequisite

Typmsm MeHemxMeHTi; TypusmHIiH OenceHmi
TYpiepinme  ic-mapamapasl  YHBIMIACTHIPY\
CropTTHIK Typu3Mzae OyKapaiblK ic-Tapaiap;
OimiM Oepy camacelHIA TYPHCTIK KBI3METTI
yHBIMIacThIpy; DKCKYypCOBEACHHUE

MenemxMeHT TypusMma; OpraHuzanust Mepo-
NPUATHHA B aKTHBHBIX BHaax Typm3ma\ Macco-
BBIE MEPONIPHUATHA B CHOPTUBHOM Typusme; Op-
TaHU3alUs TYPUCTCKOH AEATENBHOCTH B cepe
00pa3oBaHus; DKCKypCOBEICHHE

Tourism management; Organization of events in
active types of tourism \ Mass events in sports
tourism; Organization of tourism activities in the
field of education; Touring

Iocrpexsmsurtep /
IocTpexkBu3uThI /
Postrequisite

JHIIOMIBIK XKYMBICTBI XKa3y )KOHE KOpFay,
OHJIIPICTIK IpaKTHKA

Hamucanne u 3aluTa I[PIHJIOMHOP‘I pa6OTLI, npo-
H3BOJACTBCHHAsA MMPAKTUKA

Writing and defense of a thesis, field practice

OKy MakcaTBhl MCH MiHACTTEpi
/ YueOHas nenp u 3anaun /
Learning Goal and Objectives

Typuctik  KpIBMETTI  Kocmapiay
YUBIMAACTHIPY IPUHIANTEP] TYpabl OiTy.

JKOHC

JlaTe 3HaHMSA O NPUHLOMIAX IUTAHUPOBAHUS M
OpTaHM3aINH TYPUCTCKUX MEPONPHUITHIH.

To give knowledge about the principles of plan-
ning and organizing tourist activities.

OKBITYIBIH HOTHXKeCH /
PesynbraT 00y4enust /
Learning outcome

1. Typwucrik
HEeTI3ri YFBIMIApHIH,
OoiipIHIIA ic-Tmapagapabl KIKTEY I,
TYPHCTIK ic-1apasnap/isl Kocmapiuay
NPUHLMUNTEPIH, TYpJli  CHNATTarbl  ic-
mapanapasl  YHbBIMIACTBIPY JKOHE OTKi3y
epeKIIeNiKTepiH Oiemi.

2. Typwucrik ic-mmapanapsl YHBIMIACTHIPYIBIH
TEOPHSUIBIK JKOHE IPAKTHKAIBIK HETi3AepiH
oureni.

3. KapXbpUIBIK KOHE pPECypCTBIK, MYMKIiH
00JIaTBIH YKOHOMHKAIIBIK, MMHDKIIK KIHE
e3re Jie maiia MeH KipicTep IIBIFBIHAAPHIH
Oaramay JlaF IbUIAPBIH; Kayinci3mik
TEXHHKAChl HOPMAaJlapblH, KAThICYLIbLIAP
MEH I[EPCOHANbIH €HOeK I'MIMEHAChl MEH
JIeMaJbIChl THTUEHACHIH KOJIZIaHA alajpbl.

ic-mmapanxap MEHEIKMEHTIHIH
optypmi Oenrinepi

4. Typuctik  OarpITTarbl  00C  yaKBITTHI
YHBIMIACTBIPY MPHUHLMIITEPIH; TYPHUCTIK
TONTApJbl, TYPUCTIK  KepMmelep  MeEH

(decTHBanBIEPal JKOHE T.
NPUHIUNTEPIH KOJIaHAIBI.

0. JKHHaKTay

1. 3HaeT OCHOBHBIC MOHSATHS MEHEKMEHTA
TYPHUCTCKHX MEPOIPUSTHI, Kiaccudukaum
MEpPONPHUATUH IO PA3TUYHBIM TIPH3HAKAM,
MPUHIIBI [UTAHUPOBAHMUS TYPHUCTCKUX Me-
porpuaTuii, 0cOOEHHOCTH OpTaHU3alMUd H
MIPOBEICHUSI MEPONPHUATHH Pa3NUIHOTO Xa-
paxTepa.

2. JleMOHCTpHpYET 3HaHUS TEOPETHYECKHX W
MPaKTUYECKHX OCHOB OPraHU3alluu TypUCT-
CKUX MEPONPUATHH.

3. YMeeT NMpUMEHATb HABBIKU OLEHKU 3aTpar
()MHAHCOBBIX M PECYPCHBIX, BO3MOKHBIX
HSKOHOMHYECKUX, UMHJ)KEBBIX, U WHBIX BbI-
TOA W J0XO/J0B; HOPMBI TEXHHKH Oe3omac-
HOCTH, TUTHEHBI TPYAa U OTJBIXa yYaCTHH-
KOB U [IepCOHAJA.

4. TlpuMmeHsSeT NPUHIMIIEI OPTaHU3ALINN J0CY-
ra TYPHCTCKOW HampaBJIEHHOCTH; MPUHIIU-
bl KOMILIEKTOBAaHHUS TYPUCTCKHX TpYIII,
TYPHUCTCKHX BBICTaBOK M (heCTHBAIEH H T.1I.

5. V¥Ymeer pearupoBarh B Cilydae BO3MOXHOU
KPUMMHAJIBHOM M TEPPOPUCTUYECKOHN yrpo-

1. Knows the basic concepts of the manage-
ment of tourism events, the classification of
events according to various criteria, the
principles of planning tourist events, the pe-
culiarities of organizing and conducting
events of various kinds.

2. Demonstrates knowledge of the theoretical
and practical foundations of organizing tour-
ism events.

3. Is able to apply skills to assess the costs of
financial and resource, possible economic,
image, and other benefits and incomes; safe-
ty, health and safety standards for partici-
pants and staff.

4. Applies the principles of organization of
leisure tourism; principles of completing
tourist groups, tourist exhibitions and festi-
vals, etc.

5. Is able to react in the event of a possible
criminal and terrorist threat, in the place of
the proposed events, and in the regions of
the events; to be able to develop promising
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5. MymMmkiH OoOJaTelH KPUMHUHAIIBIK JKOHE
TEPPOPIIBIK Kayil >karaaiblHAa, ic-Iapanap
OTKI3IJIETIH aliMakTapia Jae opeKeT ere

anasl; TYPHCTIK YHBIMAApABIH
MEPCICKTHBANBIK ~ JKOHE  KYHTI30emik-
TaKBIPBIITHIK ~ KYMBIC  JKOCHapiapblH

J3ipreit amapl.

6. 3amanaym OimiM Oepy TEXHOJOTHSIAPBIH
maiianaHa OTBIPHIN, jKaHa OuTiM  amampl,
FBUIBIMU Heri3ze o3 eHOerig
YHBIMIIACTBIPABIL.

7. 3eprTey ecentepiH IISIIyiH HETi3i peTiHue
aKmaparThl i37€y OJKOHE OKYHeJeHAipy,
aKnaparThlK  JIEPEKKO3JepIiH  opTypii
TUOTEPIMEH KEIICHI1 JKYMBIC XKYPTi3ei.

8. Exnne xoHe onmeMze ic-lnapajiapiblH JKaHa
HBICAaHIAPbIH  YHBIMIACTEIPY  OoiibIHIIA
TPEHATEP MCEH arbIMap Typajbl «OimiM
JKYTiH» YHEMI TOJIBIKTBIPBII OTHIPAIbI.

3bl, B MECTE MpeJoiaracMblX MepOIpHsi-
THH, TaK U B PErMOHAaX NPOBEICHUS MEpO-
NpUATHH; yMETh pa3padaThiBaTh IMEPCIHEK-
THBHBIE M KaJlCHZApPHO-TeMaTHYECKHe IlIa-
HBI pa0OTHI TYPUCTCKUX OPraHU3aLUH.

6. IIpmoOperaeT HOBBIC 3HAHHS, HCIOIB3YS
COBPEMEHHBIE 00pa30BaTebHBIC TEXHOJO-
T'HU, HA HAyYHOW OCHOBE OPraHH3yeT CBOMi
TPYA.

7. IIpoBOAUT KOMIUICKCHYIO PabOTy C pa3iny-
HBbIMH TUIIAMH I/IH(bOpMaIlI/IOHHLIX HCTOYHU-
KOB, TIOMCKa M CHCTeMaTh3auuu uHpopma-
MM KaK OCHOBBI PELICHHS HCCIIEeI0BATEIb-
CKHX 3a71ad.

8. PerymsipHo momonHseT «baraxx 3HaHUI» O
TPEHIAaX W TEYCHMSIX 10 OPraHU3alUH HO-
BBIX ()OPM MEPONPHATHIL B CTPAHE U MHUPE.

and calendar-thematic work plans of travel
organizations.

6. Acquires new knowledge using modern ed-
ucational technologies, organizes his work
on a scientific basis.

7. Carries out comprehensive work with vari-
ous types of information sources, search and
systematization of information as the basis
for solving research problems.

8. Regularly replenishes the “baggage of
knowledge” about trends and trends in or-
ganizing new forms of events in the country
and the world.

[ToHHIH KBICKaIIa
cunatramacsel / Kpatkoe
OITMCAHUE JUCIUATLINHEI /
Discipline Summary

Ochl camamarbl HETI3ri YFBEIMIAPABL IKIKTEY,
TYPHUCTIK KBI3METTI xKocmapay MEH
YABIMIACTBIPYIBIH ~ MaHbI3Zbl  aCHEKTLIepi.
OxurayapAblH HETi3ri  YHBIMIACTHIPYIIBLIAPHI
perinne MEMJIEKETTIK KYpBUIBIMIAp
(lemapramentrep, Oesimzaep, Oackapmanap).
Typusmzeri jkanmaid TypHCTIK ic-Inapanapibl
xocnapiay npuHiunTepi. TypucTtik Kaapriap/st

Knaccugukanust OCHOBHBIX TOHSATHIA B JaHHOU
obOnacTty, Hanbosee BayKHBIE aCIIEKTH B 00JIACTH
TUIAHUPOBAHMS M OPTaHM3AINH TYPUCTCKHX Me-
porpusaruil. ['ocynapcTBenHbIe cTpyKTYpHI ([e-
MapTaMeHThI, OT/ENbI, Y IPaBICHUS) KaK OCHOB-
Hbl€ OPraHu3aTopbl MeponpusITHH. IIpuHIMIBL
TUIAHUPOBAHMSI MACCOBBIX TYPHCTCKHX  MEpO-
npusaTid B Typusme. IlnaHupoBanue u opranu-

The classification of the basic concepts in this
field, the most important aspects in the planning
and organization of tourist activities. State struc-
tures (Departments, Departments, Offices) as the
main organizers of events. Principles of plan-
ning of mass tourist events in tourism. Planning
and organization of tourist activities for the
training and retraining of tourist personnel. Fea-

Jaspiay OKkOHE KalTa Jaspray OOMBIHIIA | 3alds TYPHCTCKHX MEpONMpHUsTHH mo moaroToB- | tures of the organization and conduct of events
TYpPUCTIK ~ KBI3METTi  JKOCHapjay  JKOHEe | K M NepenoArotoBke Typuctckux Kazapos. | of a different nature.

yibIMaacTepy.  OpTypai  cumarTarbl  ic- | OcOOCHHOCTH OpraHH3allMd U MPOBEACHHS Me-

mapanapasl  YHBIMAACTBIPY ~ MEH  OTKI3y | PONPHATHH pa3IHMYHOTrO XapakTepa.

epeKIIeINIKTepi.

Kypacteipymst / PazpaboTank
/ Developer

Typckas U.®@ — Kazakcman Pecnyonuxaceinvly
enoex ciyipeen mypusm HYCKayublcbl, Mypusm
Mmazucmipi, aza OKbImyuibl

Typckas U.®. — 3acnyscanviti uncmpykmop
mypusma Pecnyoauxu Kazaxcman, mazucmp
mypuzma, cmapuiuli npenooasameins

Gurskaya I.F.
—honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer

[Ton ataysr / HammeHnoBanue
mucummuinasl / Name of the
discipline

KOHAK/KANJIBLIBIK
WHIYCTPASCBIHIAFBI OKUF AJIBIK
PEKHCCYPA

COBBLITUHHAS PEJKUCCYPA B
HNHAYCTPUHU I'OCTENIPUNUMCTBA

EVENTIVE REVIEWS IN THE
HOSPITALITY INDUSTRY
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AxaIeMHUKaJIbIK KPSIUT CaHbl,
6akpitay Typi / Konmaecto
aKaJeMHUUYCCKUX KPEHUTOB,
dopma xkoutpoist / Number of
academic loans, form of
control

5 akafeMUsIBIK KpeauT, eMTuxad AE

5 aKkaJeMUYECKUX KpEAUTOB, 9K3aMCH KD

5 academic credits, exam OE

Ipepexsusurrep /
IMpepexBusutel / Prerequisite

TypHCTIK KBI3MET IICHXOJIOT USCH
Icuxomorus; TypusmHiH OenceH i TypaepiHae
ic-1apanapasl yieMaacteipy\CHOpPTTHIK
TypU3MJIETI JKammai ic-mapanap;
OKCKypcoBeIeHHE.

[Icuxomnorust TypuCTCKOU AESITENBHOCTH
[lcuxonorus; OpraHuzanust MeEpONpUATUH B
aKTHUBHBIX BUAax TypuaMa\MaccoBble MepOIpH-
ATHSI B CHOPTHBHOM TYpH3Me; OKCKYpCOBEIe-
HHE.

Psychology of tourism

Psychology; Organization of events in active
types of tourism-ma \ Mass events in sports tour-
ism; Touring.

[MocTpexBusurtep /
IMoctpexsusuthl /Postrequisite

JMIUTOMIBIK )KYMBICTHI JKa3y jKoHE KOpFay,
OHJIPICTIK MPaKTHKa

Hanucanue u 3amuTa TUmioMHo#l paboTsl, Ipo-
W3BOJICTBEHHAs NMPAKTHKA

Writing and defense of a thesis, field practice

OKy MakcaTbl MEH MiHIeTTepi

PexxuccypaHbIH Heri3ri 3aHIapblH, CLEHAPUIIIK

N3ydyeHne OCHOBHBIX 3aKOHOB PEXHCCYpHI, 3a-

To study the basic laws of directing, the laws of

/ YuebHas 1enb 1 3a1a4u / KOMITO3HMIIMSIHBI ~ KYpy  Typaibl  3aHaapisl, | KOHOB MOCTPOEHMs CIIEHApHOW KOMIO3uimHM, | constructing a script composition, theatrical
Learning Goal and Objectives | TeaTpiblKk OpeKeTTi JKOHE KOHAKXKAMIBLIBIK | TeaTpajdbHOrO JeWCTBa W Bo3MOkHOCTed wux | action and the possibilities of their application in
MHIYCTPUACBIHAA  KOJJAHy  MYMKIHAIKTEpiH | MPUMEHEHHs B HHAYCTPUHU FOCTENPUHMCTBA. the hospitality industry.
3eprTey.
OKBITY/IBIH HOTHXKEC] / 1. CaxHa KbI3METIHIH Herizaepin, | 1. 3Haer oCHOBBI cueHHYeckoro jaeictsa, oc- | 1. Knows the basics of stage action, the basics
PesynbraT 00y4enust / POXKHCCEpPNIK  TaljIayJblH  HEri3JepiH, HOBBI PEXKUCCEPCKOr0 aHau3a, CleHAPHOU of directorial analysis, script composition.
Learning outcome CIIEHAPHUIATTIK KOMITO3UIIUSHBI OieIi. KOMIIO3HUIIHH. 2. Practically applies the skills of the organiza-
2. Tearp KbI3METIH yitbimaacteipy | 2. TIpakTH4ecKd NPUMEHEHSET HaBBIKH Opra- tion of theatrical action, the skills of creating

JIAF/IbLIAPBIH, KOHAKKANIBIIBIK CalachlH/Ia
JKEKe JpaMallblK TYBIHIBIHBI (CIICHApUIAIi)
JKacay JaFIpUIaphIH 1C KY3iHIC KOJIIaHa b

3. JIYHHCTaHBIMIBIK  CHIATTAFbl  KyHell
OiiM/Ii MEHreprex.
4. Ic-mapamapapl YHBIMIIACTHIPYFa, ic-

OpeKeTTI KYPy KYpPBUIBIMBIHA, PEXHCCypa
3aHIAPBIH JKOHE CICHAPHIIIK KOMITO3HIIUS
3aHJapbIH Oimyine 0aliJIaHBICTBI
KoOanmap/ el KociOn AeHrele xacai anaibl.

5. Tyrraapanblk KapbIM-KaTblHAacC, Y KbIMIA
JKYMBIC iCTEY, ©31H MIBIFAPMAIIBUIBIK TYJIFa
peTiHze ce3iHy AarapuIapsl 6ap

6. Meilipamxana, KOHaK YW Owu3Heci KoHe
TypuU3M MaMaHAAPBIHBIH ~ MYMKIHIIKTEpi
MEH KociOM NarIbUIapBIHBIH KEH CIIEKTPiH

HHU3alUM TeaTpalbHOTO JieiicTBa, HABBIKOB
CO3J1aHUsI COOCTBEHHOTO JAPaMaTHYECKOTO
nmpousBeneHus: (cueHapus) B chepe rocre-
MPUUMCTBA.

3. Bnageer cucTeMHBIMH 3HAHUSIMH MHPOBO3-
3pEHYECKOro XxapakTepa.

4. Ywmeer Ha npo(hecCHOHATEHOM YPOBHE pas-
pabaTsIBaTh MPOEKTHI, CBA3aHHBIEC C OPTaHU-
3anueil MepONpUsITHA, CTPYKTYpOi MOCTPO-
€HUsI IeCTBa, 3HAHUM 3aKOHOB PEXHUCCYPBI
U 3aKOHOB CLIEHAPHOW KOMITO3UIUH.

5. Hmeer HaBBIKM MEXJIMYHOCTHOTO OOLICHUS,
paboTHl B KOJUICKTHBE, OCO3HAET ce0s B Ka-
94eCTBE TBOPUYECKON JINYHOCTH

6. PackpbiBaeT 0oJice HIMPOKHIA CIEKTP BO3-
MOXHOCTEH, HPO(eCCHOHAIBHBIX HABBIKOB

his own dramatic work (script) in the field
of hospitality.

3. Possesses  systemic
worldview nature.

4. She is able to develop projects on a profes-
sional level related to the organization of
events, the structure of building action,
knowledge of the laws of directing and the
laws of script composition.

5. Has the skills of interpersonal communica-
tion, teamwork, to recognize himself as a
creative person

6. Discloses a wider range of opportunities,
professional skills of specialists in the res-
taurant, hotel business and tourism.

7. It uses the capabilities of the event calendar

knowledge of a

122




armapl.

7. KoHakTapplH aFbIHBIH TapTy OHE 63
KOCIIIKEPJIITiHIH, peru-KaHbIH,
JECTUHAIMAHBIH UMHUDKIH JKaKcapTy VIIiH
KEKe KymnTizoe MYMKIHIIKTEpiH
nangagaHagbl.

8. OneyeTTi KIMSHTTEPIIH SPTYPIIi CaHATTAPHI
YUIH aHUMALMSIBIK JKOHE aTTPaKTUBTIK
Oarmapiamainap 93ipIieiii.

CHELHUAINCTOB PECTOPAHHOTO, TOCTUHUYHO-
ro Ou3Heca U Typu3Ma.

7. Hcmonb3yer BO3MOXHOCTH COOBITHIHOTO
KaJIeHaps Ul NPHUBJICYEHHS MOTOKA TOC-
Ted W YJIy4dIIeHUs HMHUJDKA CBOETrO Mpel-
NPUTHS, PETHOHA, ISCTHHALIUH.

8. PaszpabarbiBaeT aHUMAIMOHHBIE W AaTTpPaK-
THBHBIC NPOTPaMMBbI I PA3JIMYHBIX KaTe-
TOPUiH MOTCHUMAIBHBIX KJIHCHTOB.

to attract the flow of guests and improve the
image of its enterprise, region, and destina-
tion.

8. Develops animated and attractive programs

for various categories of potential custom-
ers.

[ToHHIH KBICKaIIA
cunarramacel / Kpatkoe
OINMCAaHUEC NUCLIUITJIMHBI /
Discipline Summary

HpamaTyprust - caxHaJbIK OpEKETTiH Heri3i
Oonpim  TabObIaABl.  Pexxuccepnblk  Tajmay
Heriznepi. Jlpama kommosuiuscel. CrieHapuid
koMmnosuuusacel.  Mepeke.  Puryans.  Ilom
KYPBUIBICHI. Ic-mmapansr YHBIMIACTBIPY,
creHapuiinep oa3ipaey. Ctunb. JXKanp. Takbipsin
OofipiHIa KepiHic. Penmepni Oemy. Ic-mmapansr
Oc3eHmipy OOWBIHINA JKYMBIC, KOHAaKTap MEH
KaTBICYIIBUTAPABIH  KAYINCI3MIriH  KaMTaMachl3
ery.

JpamMaTyprust — OCHOBa CIICHHYECKOTO JeHCTBA.
OcHOBBI pexxuccepckoro ananuza. Kommosumus
npambl. CrienapHass kommosunus. [IpasmHuk.
O6psn. Puryan. IIpeamernoe moctpoenue. Op-
TaHu3alus COOBITHSA, pa3paboTKa CICHAPHSL.
Crunb. XKanp. MuzanciieHa BOKPYT MpeaMeTa.
Pactipenenerne poneit. Pabora Ham Xymoixke-
CTBCHHBIM O(OpMIICHHEM COOBITHS, CO3JaHHE
aTMocdepbl 0e30MaCHOCTH TOCTeH M Y4acTHH-
KOB.

Drama is the basis of the stage action. Basics of
directing analysis. Composition of drama.
Scenario composition. Celebration. Rite. Ritual.
Subject construction. Organization of the event,
script development. Style. Genre. The mise en
scene around the subject. Distribution of roles.
Work on the decoration of the event, creating an
atmosphere of safety for guests and participants.

Kypacteipymrst / Pazpabotank
/ Developer

Typckas U.®@ — Kazakcman Pecnyonuxaceinvly
enbeK ciyipeen mypusm HYCKaAyublcol, Mypusm
Ma2ucmipi, aga oKblmyuibl

Typckas U.®. — 3acnyscanviti uncmpykmop
mypusma Pecnybnuxu Kasaxcman, mazucmp
MYypU3Ma, Cmapuiull npenodasameinb

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer

[on ataysr / HamMeHoBaHME
mucummuinael / Name of the
discipline

TYPU3MHIH JAMYBIH MEMJUIEKETTIK
PETTEY

IFOCYJAPCTBEHHOE
PEI'YJIMPOBAHUE PA3BUTUS
TYPU3MA

STATE REGULATION OF TOURISM
DEVELOPMENT

AKaZieMUKaJIBIK KPEIUT CaHbl,
6akputay Typi / KonnyectBo
AKaICMHUYCCKUX KPEIANUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

3 akageMusIIbIK KpeauT, eMtuxad KT

3 akaJeMHYeCKHUX KpeauTa, sk3ameH KT

3 academic credits, exam KT

IMpepexBusurrep /
IMpepexsusutel / Prerequisite

Kacinkepiik narasuiapasiy Herizaepi / Kykbik
JKOHE ChI0aliIac >KeMKOPJIBIKKA KapChl MOJICHUET
HETI3]Iepi; TYPHUCTIK KbI3METTIH KYKBIKTHIK
Heri3aepi.

OcHOBBI MpeANPUHUMATEIbCKUX HaBbI-
koB\OCHOBBI MpaBa M aHTUKOPPYNLHOHHOI
KynbTypsl; IIpaBoBbIE OCHOBBI TYpUCTCKOH Aes-
TEJNBHOCTH.

Fundamentals of entrepreneurial skills \ Funda-
mentals of law and anti-corruption culture; Le-
gal basis of tourism activities.

IMocTpexBuzurrep /
IMocTpexBu3uThI /
Postrequisite

JMIUTOMIBIK )KYMBICTHI JKa3y jKoHE KOpFay,
OHJIIpICTIK IPaKTHKa

Hanucanue u 3aluTa ,Z[I/Il'[J'IOMHOﬁ pa60TI)I, npo-
H3BOJCTBCHHAsA MMPAKTUKaA

Writing and defense of a thesis, field practice
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OKy MakcaTbl MEH MiH/IETTepI
/ YueOHas 1enb u 3a1auu /
Learning Goal and Objectives

MeMJIeKeTTIK peTTey cajachlHAaFbl HeTi3ri
OUTiMII Urepy, TYPHCTIK KbI3MET CallaChIHAAFbI
HETI3T1 3aHJIapMEH TaHbICY.

OBnajeHre OCHOBHLIMU 3HAHUSAMU B 00JIaCTH
TOCYAapCTBEHHOTO PEryJINPOBaHHUs, 3HAKOMCTBO
C OCHOBOIIOJIAraloIIUMH 3aKOHAaMU B 00JIaCTH
TYPUCTCKOH 1€ATENbHOCTH.

To master basic knowledge in the field of state
regulation, acquaintance with the fundamental
laws in the field of tourist activity.

OKBITYIBIH HOTHXKeCi /
Pesynprar 0OyuenHwus /
Learning outcome

1. Typusm paMyblH MEMIIEKETTIK peTTeyHdiH
TEOPHSUIBIK ~ HETi3epiH  Oinmexmi; akmapar
Ke3Jepi: OKy JKoHE FBUIBIMH ofeduerTep,
HOPMATHBTIK aKTiIep, TYPHUCTIK CaJaHbI
JAMBITY JKOHE Oackapy OoMBIHIIIA
MemiekeTTik OarmapiaManiap; THOCEOJIOTHS,
olicHamMa  cajachlHIarbl ~ OuliM  MeH
TYCIHIKTEp.i Hrepy;

2. EnmiH  KOHE  OHIpIEpIiH  OJCYMETTIK-
SKOHOMUKAJIBIK ~JKaFJaiblH Tajjay YIIiH
KETKUTIKTI TEOPHUSUIBIK JKOHE HPaKTHKAIBIK
JTaWBIHABIFBI Oap.

3. Oprypii JepeKKO3ICPaiH JepeKTepiH
CaNBICTBIpa/bl, KaHmaik Jna Oip Macene
OOMBIHINA )KUBIHTHIK aKIapaT JalbIHIaH b

4. Typusmzeri MeMIICKETTIK / YITTBHIK JKOHE
XaJBIKAPaBIK CTAaHIAPTTapAbI Oitei.

5. MeMiekeTTiH 93KOHOMMKAaJarbl peyli  MeH
HETi3r1 (YHKIUATAPHI, OOHKETTIK CasiCaTThl
KaJIBINTACTBIPY NPHHUMNTEPI, MeMJeKeTTik
QJIEYMETTIK-DKOHOMUKAJIBIK ~ cascaT  JKoHe
TypU3M cCaJlaChIHJIAFbl casicaT OaFbITTaphbl
TypaJibl OLTiM anajsl.

6. AnaMHBIH ajamra, KOFaMfa, KopIlIaraH
opTara KapbIM-KaTbIHACHIH perTeiTiH
KYKBIKTBIK JKOHE JTHKAIBIK HOpMaslapbl
Gineni.

7. Kazipri 3aMaHFbI Oiim oepy
TEXHOJIOTHSUIAPBIH  TaifajgaHa  OTBIPHII,
Typusmzeri MeMJEKeTTiK peTrey OoHbIHIIa
XKYHeni Typze jkaHa OimiM amajabl.

8. Typusm, TaOuraTThl naiinanany, EHOek xoHe
KOpIIaFaH  OpTaHbl  KOpFay,  JKOJIOTHS
CaJIaChIHJAFbI HOPMAaTHBTIK-KYKBIKTBIK

1.

3HaeT TEOPETHUYECKHE OCHOBBI TOCYAap-
CTBEHHOTO pETYIHPOBAHUS Pa3BUTUS TY-
pu3Ma; MCTOYHHKH WH(GOpMAIHH: y4eOHOH
W HAayYHOH JIUTEpaTypbl, HOPMATHBHBIX AK-
TOB, TOCYAApCTBEHHBIX IIPOTPaMM IIO0 pas-
BUTHIO W YIIPaBJICHHIO TYpPHCTCKOH OTpac-
JIM; BJIAACHUC 3HAHUAMHUW UM IIOHHMMaHHCM B
0011aCcTH THOCEOJIOT U, METO IOJIOTHH;
Nmeer nmoCTaTOYHYI0 TEOPETHUECKYIO U
NPaKTHYECKYI0 MOJATrOTOBKY JUIsS aHaln3a
COLIMAJIbLHO-9KOHOMHYECKOI CUTYyaluu
CTpaHbI ¥ PETHOHOB.

ComocTaBnsieT JaHHBIC Pa3HBIX HCTOYHU-
KOB, TOTOBHT CBOJHYIO HMH(OPMAIHMIO IO
TOW WJIM MHOH mpooIieme.

3HaeT rocyJapcTBEHHbIE / HAIMOHAJIbHBIE 1
MEKAyHapOIHbIE CTAHAAPTHl B TYpU3ME.
Bna)leeT 3HaHUAMU O PpOJHU U OCHOBHBIX
(yHKIMAX TocymapcTBa B OKOHOMHKE,
NpUHIUNAX (OPMHUPOBAHUS  OIOKETHOU
TMOJIMTUKH, HAIPaBJICHUAX TOCYIapCTBCH-
HOM COIMAJIbHO-DKOHOMHUYECKOW MOJIUTHKH
Y TIOJTUTHKY B cpepe Typusma.

3HaeT MpaBOBbIE M STHYECKHUE HOPMBI, pe-
TYJIUPYIOIIME OTHOIICHHS YeJIOBeKa K Yello-
BEKy, OOIIEeCTBY, OKpyXarolled cpene B
NPWIOKEHNH K CBOEH INpodecCHoHaTbHON
JIeSITeIIbHOCTH.

CucreMaTHuecku MPHOOpETaeT HOBBIE 3HA-
HUSA 10 TOCYAAaPCTBEHHOMY PEryJIUupOBaHUIO
B TypH3Me, HCIOJIB3ys COBpPEMEHHBIE 00pa-
30BaTeNbHBIC TEXHOIOTHH.

PerymsipHo  OTClie)KMBaeT U3MEHEHHS B
HOPMAaTHUBHO-TIPaBOBOM 0Oa3e B cdepe Ty-

1.

Knows the theoretical foundations of state
regulation of tourism development; sources
of information: educational and scientific
literature, normative acts, state programs for
the development and management of the
tourism industry; knowledge and under-
standing in the field of epistemology, meth-
odology.

Has sufficient theoretical and practical train-
ing to analyze the socio-economic situation
of the country and regions.

Compares the data of different sources, pre-
pares a summary of information on a partic-
ular problem.

Knows state / national and international
standards in tourism.

Owns knowledge of the role and basic func-
tions of the state in the economy, principles
of budget policy formation, directions of
state socio-economic policy and tourism
policy.

Knows the legal and ethical standards gov-
erning the relationship of a person to a per-
son, society, and the environment, as applied
to their professional activities.
Systematically acquires new knowledge on
state regulation in tourism, using modern
educational technologies.

Regularly monitors changes in the regulato-
ry framework in the field of tourism, envi-
ronmental management, labor and environ-
mental protection, and the environment.
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Oazagarsl
Kajaranamuabl.

e3repicrepi TYPaKThI

pH3Ma, MPUPOIOIIOIb30BaHMUs, OXPaHbI TPY-
Jla U OKpY’KarolleH cpelibl, SKOJIOTHH.

IToHHIH KBICKAIIA
cunarramacel / Kpatkoe
OIIMCAaHHE TUCIUATLINHEI /
Discipline Summary

Typusmai AaMBITYABIH MEMJICKETTIK CasicaThlH
KaJIBINTACTBIPY. ONEMIIK JEeHreiae TYpUCTIK
WHIYCTPUSHBl TaMBITYIBIH Kenenieri. Typusm
CaJlaChIHIArbl YHUBIMIACTBIPY JKOHE Oackapy
epeKIIeITiKTepi. Typucrik KBI3METTI
MEMJICKETTIK peTTey. TypusM HHAYCTPHUACHIHA
camajbl  KbI3MET  KODPCETYIl  MEMIICKETTiK
perreynig  pemi. Typm3mmi  MEMIICKETTIK
perTeyaiH  (QYHKUMsUIapbl  MEH  9JicCTepi.
CraTUCTUKAHBI, HSKOHOMHUKAIIBIK  TaJIAAy]Ibl,
TypH3M cajachblHIa OoJpKaynpl NaijaiaHy.
CrpaTerusiiblK Jkocriapiay HeriziHae TypH3MIl
JIAMBITY TbIH MEMJICKETTIK casicaThIH
KaJIBIITaCTBIPY MOZe. Kasakcran
PecriyOnuKkacblHAAFBl  TYPU3MIlI  JaMBITYHbI
OackapyIOelH  MEMIICKETTIK  OaFmapiiamachl.
Heri3ri TypHCTIK KBI3METTEpPAI MEMIICKETTIK
perTey:  TaceManjay, TYpy, TaMakTaHy.
Kazakcranmarsl skoHe Oacka emuepaeri Typu3MIi
perTey XKeHIHJer MEMIIEKETTIK opraHjaap.

®dopmMupoBaHHe TrOCYIapCTBEHHOW IOJUTHUKU
pasBuTust TypusMma. IlepcreKTHBBI pa3BUTHS
TYPUCTCKOIl OTpacid B MHPOBOM MacIuTade.
Crierdrika opraHU3aINH M yIPaBICHUS B cde-
pe TypusMma. ['ocynapcTBeHHOE peryIupoBaHUC
TYpUCTCKOH  mesTenpHOCTH. Poss  rocymap-
CTBEHHOTO PETYJIMPOBaHUS B OOECIECUCHUM Ka-
YecTBa yCIyT TYPUCTCKON MHAYCTpHU. PyHKIMN
U MCTOJbI TOCYHAPCTBCHHOI'O PCryJIMPOBAHUA
Typu3Ma. lCrnonb30BaHUE CTaTUCTUKH, IKOHO-
MHYECKOTO aHaju3a, MPOTHO3MPOBAHUS B TYy-
puctckoit chepe. Mojens GopMUpOBaHHS TOCY-
ﬂapCTBeHHOﬁ TNOJIMTUKNU pPa3BUTHA TypuU3Ma Ha
OCHOBE CTPaTern4eckKoro IulaHupoBaHus. ['ocy-
JApCTBEHHAs NpOTpaMMa YIpPaBICHUEM pa3BH-
s Typusma B PecnyOmuke Kazaxcran. ocy-
JTApCTBEHHOE DEryJIMpPOBAaHHE OCHOBHBIX TYpH-
CTHYECKHX YCIYI: TIepeBO3KH, pa3MeEIleHHE,
nutanue. ['ocynapcTBeHHbIE OpraHbl IO PEry-
nupoBanuio Typu3Ma B PK u npyrux cranax.

The formation of the state policy for the devel-
opment of tourism. Prospects for the develop-
ment of the tourist industry on a global scale.
Specificity of organization and management in
the sphere of tourism. State regulation of tourist
activities. The role of state regulation in provid-
ing quality services to the tourism industry.
Functions and methods of state regulation of
tourism. Use of statistics, economic analysis,
forecasting in the tourist sphere. Model of for-
mation of the state policy of development of
tourism on the basis of strategic planning. State
program for the management of tourism devel-
opment in the Republic of Kazakhstan. State
regulation of the main tourist services: transpor-
tation, accommodation, meals. State bodies for
the regulation of tourism in Kazakhstan and oth-
er countries.

Kypactoipyiusr / Pazpaborunk
/ Developer

Camapxun C.B. — mapux ebiiblMOapbIHbIY
Kanouoamol

Camapxun C.B. - kKanouoam ucmopuieckux
HayK

Samarkin S.V.- candidate of Historical Sciences

[Ton arays / HaumeHnoBaHue
nucummuinael / Name of the
discipline

TYPU3MHIH BEJICEH/I )KOHE
SKCTPEMAJIABI TYPJIEPI

AKTHUBHBIE U DKCTPEMAJIbHBIE
BUbI TYPU3MA

ACTIVE AND EXTREME TYPES OF
TOURISM

AKaZeMUKaJIbIK KPSIUT CaHbl,
Oaxpinay Typi / KonmmyaectBo
aKaJeMAYECKUX KPEIHUTOB,
dopma koutpossi / Number of
academic loans, form of
control

3 akaneMUsIIBIK KpenuT, eMTtuxan KT

3 akajgeMHYeCKHX KpeanTa, sk3ameH KT

3 academic credits, exam CT

IMpepexBusurrep /
IMpepexsusutel / Prerequisite

TypHuCTiK KbI3MET Kayinci3airiniy Herizaepil
Casxar kayincizairi; Typusmuin Oencenni
TYPJEPiHiH TEXHUKACH MEH TAKTHKACHI
CHopTTHIK )KOPBIKTAp MEH casiXxaTTapAabl

OCHOBBI 0€30MMACHOCTH TYPUCTCKON IEATEIBHO-
ctu\ BesomacHocts nyteinectBuil; TexHuka u
TaKTHKA aKTUBHBIX BUJIOB TypHU3Ma

OpraHu3anys CIIOPTUBHBIX IMOXOJIOB H ITyTellle-

Basics of the safety of tourism activities \ Travel
safety; Technique and tactics of active types of
tourism

Organization of sports trips and travels; Recrea-
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yibIMaacToIpy; EMIiK-caybIKTBIpY TYpU3MiHIH
peKpealsIbIK pecypcTaphl; OenceHai
OarpITTap/a TYpUCTIK TONTHI 6ackapy /
Typu3meri HyCKaMaibIK JalbIHIBIK

cTBUif; PekpeanmoHHBIE pecypchl  JIeUeOHO-
03JI0POBUTENIBHOIO TYpPU3Ma; YTpPaBJIECHHUE TYy-
PUCTKOW Tpynmod Ha akTUBHBIX MapuUipy-
tax\IHCTpYKTOpCKast IOATOTOBKA B TYpHU3ME

tional resources of health tourism tourism; Man-
agement of a tourist group on active routes \
Instructor training in tourism

IMocrpexsusutTep /
IMocTpexBu3HTHI /
Postrequisite

JMIIOMIBIK KYMBICTHI XKa3y j)KoOHE KOpFay,
OHJIPICTIK IpaKTHKa

Hanmcanue n 3amuTa JUIIIOMHON pabOTHI, TIPO-
W3BOJCTBEHHAS! IPAKTUKA

Writing and defense of a thesis, field practice

OKy MakcaThl MCH MiHACTTEpi
/ YueOHas nenp u 3agaun /
Learning Goal and Objectives

Crynmenrrepniy TypusmHIH OelceHIi KoHE
9KCTpEMANIbl TYPJICpiH YHBIMOACTBIPY JKOHE
OTKi3y  Heri3mepi  Typadsl  TYCIHIKTEpiH
KaJIBIITACTBIPy, CasXaTTap MeEH casxaTTapibl
YHBIMIACTBIPY JKOHE OTKI3Y asChIHIA TyPU3MHIH
OexceHnmi  TypiiepiH — YWBIMAACTBIpY  YIIiH
CTYZIIEHTTEpAIH TEpPEeH NaWbIHIBIFBIHBIH EpEeKIle
MoceNeNepin amry, CTylaeHTTepai Typu3MHIH
OCNICeHII KOHE 3KCTPEMalIbl TYPJCPIHIH KEH
CIIEKTpIMEH TaHBICTBIPY. Backa cmopt Typiepi

MEH OWBIH-CAYBIK MYMKIHIIKTEpiH Kocion
KbI3MeTke  Oeliimmeyre  yiipery. Typucrik
Om3HecTi TaOBICTBI KYprizy, 63 TYPHCTIK

OHIMJEpiH JOCTYpJi JKOHE TEPCIEKTHBAJIBIK
HapbIKTapFa JKBUDKBITY YIIIH OCBI CaJlaHbIH

DopMHUpOBaHHE Yy CTYACHTOB HOHATHI 00 OCHO-
BaX OpraHM3aIMH U TIPOBEICHMS AKTUBHBIX M
9KCTPEMANIBHBIX BHIOB TYpPH3Ma, PacKpBITHE
crenu(uIecKnX BOIPOCOB YIIIyONEHHOH moa-
TOTOBKH CTYJICHTOB JIJIsI OPTaHU3allUH aKTUBHBIX
BUJOB Typu3Ma B paMKax OpTraHU3allM{d U Ipo-
BEJICHUS IOXOJ0B M IyTEHIECTBUIl, MO3HAKO-
MUTH CTYJCHTOB C IIMPOKHUM CIIEKTPOM aKTHB-
HBIX M OKCTpEeMaJbHBIX BHIOB TypH3Ma.
HayuuTp amanTupoBaTh BO3MOXKHOCTH IPYTHX
BUJIOB CIIOpTa W pa3BliedeHHH B mpogeccro-
HaJIbHYIO JEATeNbHOCTh. [IpUBUTH  HaBBIKK
TBOPUYECKOTO MCIOJIB30BAHUS IMOTEHIMANa JIaH-
HOM cgepsl A yCHEIIHOTO BEAEHHS TYpHUCT-
CKOro OW3Heca, NPOJBHMKEHUS COOCTBEHHOTO

The formation of students in the concepts of the
fundamentals of organizing and conducting ac-
tive and extreme types of tourism, the disclosure
of specific issues of in-depth training of students
for the organization of active tourism in the or-
ganization and conduct of hikes and travels, to
introduce students to a wide range of active and
extreme types of tourism. To teach to adapt the
opportunities of other sports and entertainments
to professional activities. To instill the skills of
creative use of the potential of this sphere for the
successful conduct of the tourist business, the
promotion of its own tourist product to tradi-
tional and promising markets.

aleyeTin IIBIFAPMALITBLTHIK naiijanany | TYpHpoAyKTa Ha TPAJAUIMOHHBIE W TIEPCIIEKTHB-

JaFIbIIAPBIH YHpETYy. HbIE PHIHKH.
OKBITYIBIH HOTHKEC / 1. TypucTik-peKpearusIbIK kei3merTe | 1. 3Haer Meromonormio omenku commanbHo- | 1. Knows the methodology for assessing the
Pesynbrat 00yueHus / pecypcrap MEH UIBIFBIHIAPIBI OKOHOMHUYECKOH 3(D(HEKTHBHOCTH HCIIOIb- socio-economic efficiency of the use of re-

Learning outcome

naianany/plH oJICyMETTIK-9KOHOMHUKAIBIK
TUIMITITIH Oaranay omicTeMeciH Oinesi.

2. Ke3 «xenareH wMapiipyrra TYpUCTEPIiH
Kayilci3iKk TEXHOJOTHACHIH KaMTaMachl3
eTeIl JKaHe J3ipIe .

3. Backa cmopt Typiepi MeH OWBIH-CAyBIK
MYMKIHIIKTEpiH Kacion KBI3METKE
OeiiMaeii.

4. DK30THKAJIBIK  KOHE
KbI3MET  KOpCeTy  dJIeMeHTTepi  Oap
TYpAapabIH TEXHOJOTHACHIH  (KIMEHTTIH
TaIChIPBICHI OOMBIHIA) KYPACTHIPAIBL.

JKOFraphbl canajibl

30BaHUsI PECYpCOB M 3aTpaT B TYPHUCTCKO-
PEKpealoHHON AesITEIbHOCTH.

2. OobOecneunBaeT U pa3padaThIBa€T TEXHOJIO-
THIO OC30MaCHOCTH TYPHCTOB Ha JHOOOM
MapIipyre.

3. Apjantupyer BO3MOXKHOCTH JAPYIHX BHIOB
CIOPTa U Pa3BJICYCHUI B MPOQECCUOHANTD-
HYIO JICSITeIbHOCTD.

4. Konctpyupyer TexHojgoruu (MO  3aKasy
KIIMEHTAa) TYpOB C MPHBICKATECIBHBIMH 3JIe-
MEHTAaMH DK30THUKH M BBICOKHUM Kad€CTBOM
00CITy)KUBaHUSI.

sources and costs in tourist and recreational
activities.

2. Provides and develops technology for the
safety of tourists on any route

3. Adapts the capabilities of other sports and
entertainment in professional activities.

4. Constructs technology (on request of the
client) of tours with attractive exotic ele-
ments and high quality of service.

5. Adapts the elements of related sports and
leisure activities (mountain biking, moun-
taineering, equestrian sports, etc.) into the
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5. KockiMima  cmnopr  oHE  JAeMalibic
TYPJIEpIHIH dJIeMEHTTepiH (MayHTHHOAMK,
QIBIIMHU3M, aT CIIOPTHI JKoHE T.0.) TypHCTIK
OHIM KYpBUIBIMBIHA O€HWIMIeH i, OHBIH
immiege TpeHn OarpITTaphl: cadapu, DPoTo-
cadapu, KaMIO-3THO-PYIBAIK-IKOTYPU3IM
KOMMEPLUSIBIK KOHE KOFaMJIBbIK
KYPBUIBIMIapIbIH HEePCIEKTUBAIBIK
JKocTapJiapblHa.

6. Kazakcran koHe 1eren  aiMakTapbl
OoiibpIHIIIA JKOpBIKTapra KaTbICy
reorpadusIChIH KOHE OacIIBUIBIFBIH YHEMI
KeHeWTe .

7. DkcTpeManibl TypJiap YIIIH KIHSHTTEPHiH
TYPUCTIK TONTApBIH JKOHE cylemelnaey
OpHrasanapsH KaJIBIITACTBIPY
JaF IbUTApBIH MEHTePIeH.

8. KOHTHHTeHTTIH MYMKIiHIIKTepiH  JOHE
HAaKTHl OAaFBITTBIH EPEKIIEeTIKTePiH ecKepe
OTBIPHII, MaTepHAIABIK-TEXHUKAJIBIK
KaMTaMachl3 €Tyl )KHHAKTa i JIbl.

5. Apantupyer SJeMEeHTHl COIYTCTBYIOLIMX
BUJIOB CIOpPTa M Jocyra (MayHTHHOAMHK,
QJIBIIMHU3M, KOHHBII CHOPT | Ap.) B CTPYK-
TYpy TYPHCTCKOTO NPOAYKTa, BKJIIOYAs
TPEeHIOBBIC HampapieHus: cadapu, (oTo-
cadapm, JOKaHII00-3THO-PYPaIbHBII-
9KOTYPH3M B IICPCIIEKTHBHBIC IUIAHBI KOM-
MEPUYECKUX U OOIIECTBEHHBIX CTPYKTYD.

6. PerymipHo pacmmpseT reorpaduio ydacTHs
U PYKOBOJCTBA B OXOJax 1o pernoHam Ka-
3aXCTaHa U 3apyOesKbs.

7. Bnanmeer HaBblkaMH (OPMUPOBAHUS TY-
PHCTCKMX TpPYNIl KIMEHTOB M Opuram co-
IMMPOBOXIACHUA IJIA SKCTPEMAJIBHBIX TYPOB.

8. KommiekryeT MaTepuaJbHO-TEXHHYECKOE
o0ecIeueHHe ¢ y4eTOM BO3MOKHOCTEH KOH-
THHICHTa M OCOOCHHOCTEHl KOHKPETHOTO

MapIipyra.

structure of the tourism product, including
trending areas: safari, photo safari, jailoo-
ethno-rudder-ecotourism into the long-term
plans of commercial and public structures.

6. Regularly expands the geography of partici-

pation and leadership in trips to the regions
of Kazakhstan and abroad.

7. He has the skills to form tourist groups of

clients and escort teams for extreme tours.

8. Complements the logistics, taking into ac-

count the capabilities of the contingent and
the particularities of a particular route.

[ToHHIH KbICKaIIa
cunarramacel / Kpatkoe
OIIMCAaHUEC NUCIIMUITJIMHBI /
Discipline Summary

TypusmHiH  O€JICEHII JKOHE  DKCTPEMAaJIIbI
TYPJIEPIHIH JKaJIIBI KIKTEIyl MEH CHIIATTaMachl;
TYPHUCTIK KbI3METTI TaObICTBl YHBIMIACTHIPY
YIIIH TYpU3MHIH OCBI CajachblH JIaMBITYIbIH

MaHbI3IBUIBIFB; Typu3MHIH OeJceHIi IKoHe
SKCTpEMAabI TYpJiepi caJlachIH/Ia
YHBIMIACTBIPY ~ JKOHE  JKOOAJbIK  Ke3eHJe
TYPUCTIK  ic-IIapanapabl  AalblHIAY  MEH

OTKI3yniH Herisri epexenepi. Cy Typu3MiHiH
Typiiepi. CHOPTTBIH cy TYpiepi-peKpearusiIbK

JKOHE CHOPTTHIK TypJIapbIH THIMII
KOMIIOHEHTTepi. AT Typu3mi. AT CIOpTHI
KBI3METI. TypusMHiH OeirceHmi JKOHE
SKCTpEManAbl  Typiepi  JKOHE  OJIapJIbIH

DIIEMEHTTEPI-0p TYPJIi CaHATTaFrbl KIHUEHTTEP
YIIiH aTTpaknusuiap CHEeKTpiHAe. AJBIHHA3M
)koHe Tay Typm3mi, KP ikapracka epmeney.

Ob6mrast xiaccuuranus ¥ XapaKTepUCTHKA aK-
TUBHBIX U SKCTPEMAIbHBIX BUAOB TypH3Ma; 3Ha-
YUMOCTh Pa3BUTHs JaHHOW cepbl Typusma st
YCIIEUIHOM OpraHu3aluu TYPUCTCKOW JesATelb-
HOCTH; OCHOBHBIC ITPaBHUJIa MOJATOTOBKU M IIPO-
BEJICHUS TYPUCTCKUX MEpONPHATUI B OpraHu3a-
IIMOHHOW M TPOEKTHOH (ha3e B chepe aKTUBHBIX
U JKCTpeMajbHBIX BUAOB TypusMa. PazHoBuj-
HOCTH BOAHOrO Typusma. BonHsle BHBI ciopTa
— 3¢ QeKTUBHbIE KOMIIOHEHTHI PEKPEalMOHHBIX
U CHOPTUBHBIX TypoB. Konnsiit Typusm. Konno-
CHOPTHBHAS JESITEIbHOCTh. AKTHBHBIE M JKC-
TpeMaJbHbIE BUABI TypU3Ma U MX 3JIEMEHTHl — B
CIIEKTPE aTTPAKLUI U1 pa3IMYHbIX KaTeropui
KIIMEHTOB. AJIBIIMHNW3M WM TOPHBIN TYpH3M, CKa-
nona3anue B PK. MupoBoii onbIT anbnMHU3Ma U
TOPHBIX ITyTEIIECTBUI Kak (OpMBI aKTHBHOTO

General classification and characteristics of ac-
tive and extreme types of tourism; the signifi-
cance of the development of this sphere of tour-
ism for the successful organization of tourist
activities; the basic rules for the preparation and
conduct of tourist activities in the organizational
and project phase in the field of active and ex-
treme types of tourism. Varieties of water tour-
ism. Water sports are an effective component of
recreational and sports tours. Horse tourism.
Equestrian activity. Active and extreme types of
tourism and their elements - in the range of at-
tractions for various categories of customers.
Mountaineering and mountaineering, rock
climbing in the RK. World experience of moun-
taineering and mountain travel as a form of ac-
tive tourism. Suburban routes are pedestrian.
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AJBIIMHU3M JKOHE Tay CasXaTTapbIHBIH QJEMIIK
ToKipuOeci OeJceHIl TypusM Typi peTiHIe.
JKasty  KypriHmijep  CHIATBIHAAFBl  Kaja
MaHBIH/AFbI MapuIpyTTap. Kanpibix
KaMTaMachl3 €Ty XKoHe KayiIci3 K.

Typusma. [IpuropomHeie MapuIpyThl MEMIEXO-
Horo xapakrtepa. KagpoBoe obGecreueHue u 6e3-
OIACHOCTB.

Staffing and security.

Kypactsipymrst / Pazpabotank
/ Developer

Ozuenxo U.B. — Kaszaxcman PecnyoauxacoiHvly
enbex cinipeeH mypusm HYCKAyWbiCbl, a2a

Ozuenxo U.B. — 3acnysxcanviii UHCIPYKMop
mypusma Pecnybauxu Kazaxcman, cmapwuii

Ogienko I.V.
— honored tourism instructor of the Republic of

OKbIMYULb npenodasameins Kazakhstan, senior lecturer
H;CH i?g;;ﬁ Sﬁrn‘:g‘;ﬁa;ie KOHAKKAWMIBLIBIKTAFBI STUKA OBCJIYKABAHUS B ETHICS OF SERVICE IN THE
AUCTL STUKAJBIK KbIBMET KOPCETY TOCTENPUAMCTBE HOSPITALITY

discipline

AKaZieMHKaJIBIK KPeIUT CaHHl,
6akputay Typi / KonudyectBo
aKaJeMUYCCKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akaZeMUsIIBIK KpeauT, eMmTuxad AE

5 akaeMHU4ecKHUX KpeauToB, sk3amer KO

5 academic credits, exam OE

IMpepexBusurrep /
IMpepexsusutel / Prerequisite

Typuzm MEHE[PKMEHTI; KoHakxalIblIbIK
HHIYCTPHUSCHI\ KOHAK YH HWHIYCTPHUSICHI KOHE
Typu3M HHGPAKYPBUIBIMBL; TYPUCTIK KBI3METTE

MenenxxMeHT Typusma; MHayctpus rocrenpu-
uMcTBa\ ['ocTHHWYHAs WHAYCTpUs W HUHGpa-
CTpyKTypa Typu3ma; OpraHuszanus NUTaHUS U

Tourism management; Hospitality Industry \
Hotel industry and tourism infrastructure; Food
organization and service culture in tourist activi-

TaMaKTaHIBIPYAbl YHBIMIACTBIPY XOHE CEpBHUC | KyJbTypa CEpBHCA B TYPHCTCKOMH mestenapHOCTH\ | ties \
MOIeHHETI\ TexHuka W TEXHOJIOrMH cepBuca B Typusme; | Engineering and service technology in tourism;
Typusmpueri cepBuC TEXHHUKACHI MmeH | [IpaBOBbIE OCHOBBI TYPHCTCKOM JEeATENLHOCTH\ Legal basis of tourism \
TEXHOJIOTHSLITAPHI; TYPHCTIK KpI3METTiH | [ICHXOIIOTHSI TyPHUCTCKOM NesSTENbHOCTH Psychology of tourism
KYKBIKTBIK Herizaepil
TypHCTiK KBI3MET IICHXOJIOTHSACHI
IMoctpexBusuTTEp / JIMTIITOMITBIK KYMBICTBI XKa3y KOHE KOpFay, Harmicanue u 3amura aumioMuoi pabotsr, mpo- | Writing and defense of a thesis, field practice
IMoctpexBu3uth! / OHJIPICTIK IPaKTHKA M3BOJCTBEHHAs IPAKTHUKA
Postrequisite
Oky MakcaThl MEH MiHIETTEPI | DTHKa  WIEACHIH  FBUIBIM  JKOHe  pyxanu | JlaTh mpejcraBiieHHe 00 3THKE Kak Hayke W sB- | TO give an idea of ethics as a science and the

/ YueOHas nenp u 3agauu /
Learning Goal and Objectives

MOJICHUETTIH (heHOMEHi peTiHAe YCBIHY; Kocion

JTHKa, KSCiHKepJ’IiK cajlaCbl MCH OJCITaHy
9THUKACHI, KOHaKX(aﬁHLIK HNHAYCTPHUSACBIHBIH
KBI3BMCT KopCeTy CaJIaCbIHbIH MaMaHBI

OTUKAbIMCH TAHBICTBIPY.

JICHWH JyXOBHOH KYJBTYPHl; O3HAKOMHUTH C
HOPMAaTHBHBIMH 00pa3laMu JIMYHOCTH, STHKOH
npodeccun, 3TUKON chepbl IpeIIpUHAMATEINb-
CTBa U YIPABICHUECKOW 3THUKOIl O3HAKOMUTH C
9THKOH crenuaincTa cdepbl oOCITyKHBaHHI B
WHJIyCTPHH TOCTEIPUUMCTBA.

phenomenon of spiritual culture; familiarize
with the normative patterns of the individual, the
ethics of the profession, the ethics of the sphere
of entrepreneurship and managerial ethics, to
acquaint them with the ethics of the service in-
dustry specialist in the hospitality industry

OKBITYZBIH HOTHXKEC] /
PesynbraT 00y4enust /

1. DTuka JKOHE OJTHUKET TYpalbl IKaJIIbI
TYCiHiIKTepai, FpulbIM Typaibl, eHAipicTIK

1. 3Haer oOmue NOHATHSA 00 dTHKE M ITHKETE,
KaK 0 HayKe; MOHATUE W 3HAYCHUE mpodec-

1. Knows general concepts of ethics and eti-
quette, as a science; the concept and im-
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Learning outcome

KBI3METTErl KaciOM STHKaHBIH TYCIHIrT MeH
MOHIH OiJie/i.

2. Kasipri 3aMaHfbl 3THKET IIeH Oackapy
STHKACHIHBIH TaJanTapblH, ickepIIik
aJaMHBIH OTHKETIH;, KOCIOM KBI3METIHE
OaliIaHBICTBI  ICKEpJIK aJaMHBIH  KHIM
MOIEHHUETIH OlIei.

3. OJeyMEeTTIK-MOJICHHU KBI3MET KOPCETY KOHE
TypU3M CaJlaCBIHAA CEPIKTECTIK KapbIM-
KaTbIHAC STHKAChIH CaKTal/Ibl.

4. Ickepnik Otuker QopmanapblH cakrai
OTBIPBIN ICKEPIIK Keicce3aep >Kyprizemi:
KBI3METTIK, Ceilicy, KOHAK MOHC JIKCKE
KapbIM-KaTbIHAC.

5. TyTHHYyIWBLIAPIHIH
TICHXOJIOT FISUTBIK,
aHBIKTANIBI.

6. KoHakxaIbUTbIK caJIaChIHJarbl
CEpPIKTECTIK  KapbIM-KATBIHAC  3THKACHIH
TANJANIBl JKOHE OHBIH epeKIIeNiKTepiH
aHBIKTAMNIbI.

7. Kazipri  3amaHfbl  JTHKETTIH  HETI3ri
MiH/IETTEepi MEH TaJlanTapblH aHBIKTAH/IbI.

8. Kacinkepiik CaJlachbIHBIH Oackapy
ATHUKACHIH KOHE ITHKAaChIH,
KOHAKKaMJIbIJIBIK Cajlachl MaMaHJapbIHBIH
OpinTecTiK  KapbhIM-KaTblHAC — THIITEPIH
JITHAMUKAJTBIK Tanmay JaFIBUTAPBIH
MEHI'€preH.

QJIEyMETTIK-
epEeKIIENTiKTePiH

CHOHAITbHOW 3THKH B MPOU3BOJCTBEHHOM
JIeATEeIbHOCTH.

2. 3HaeT TpeOOBaHHMS COBPEMEHHOI'O STHKETA U
YIPABJICHYECKOH STHKH; JTHKET IEJIOBOTO
YeJoBeKa; KyJIbTypy OASKABI IEI0BOrO 4e-
JOBEKa B 3aBHCHUMOCTH OT NPO(ECCHOHAIb-
HOM JeSATENBHOCTH.

3. CoOarofaer 3THKY HapTHEPCKUX OTHOILeE-
HHH B cdepe COLMaBbHO-KYIBTYPHOTO cep-
BUCA ¥ TypHU3Ma.

4. Bezer JenoBble MEPEroBOpbl ¢ COONMIOICHHU-
eM (GOopM JEJIOBOr0 ATHUKETa: CIIyKeOHOTO,
peUYeBOro, TOCTEBOTO U JINYHOTO OOLICHHS.

5. Ompenensier CcoONMATbHO-TICUXOJIOTUIECKHE
0COOEHHOCTH MTOTPEOUTETICH.

6. AHaIHM3UpYeT OTUKY IapTHEPCKUX OTHO-
IICHUIT B chepe TOCTEPUUMCTBA U BBISABILS-
eT ee 0COOCHHOCTH.

7. OmnpenesnsieT OCHOBHBIC 33a7a4yd M TpeOOBa-
HHSI COBPEMEHHOI'O 3THKETA.

8. Bna)leeT HaBbIKaMH TUHAMHUYCCKOI'O aHAJIN-
3a YIPaBICHYECKOH ITHKH M ITHKH CQEph
NpeANpUHUMATECIILCTBA, TUIIOB TIAPTHEP-
CKUX OTHOUICHHH CIEUUATNCTOB c(epsbl
rOCTCIIPUUMCTBA.

portance of professional ethics in production
activities.

2. Knows the requirements of modern etiquette
and managerial ethics; etiquette of a busi-
ness person; the culture of the clothes of a
business person depending on professional
activities.

3. Complies with the ethics of partnerships in
the field of socio-cultural services and tour-
ism.

4. Conducts business negotiations with the
observance of forms of business ethics: offi-
cial, speech, guest and personal communica-
tion.

5. Determines the socio-psychological charac-
teristics of consumers.

6. Analyzes the ethics of partnerships in the
field of hospitality and reveals its features.

7. Defines the main tasks and requirements of
modern etiquette.

8. He possesses the skills of dynamic analysis
of managerial ethics and business ethics,
types of partnerships of hospitality special-
ists.

ITonHIH KBICKAIIA
cunarramackl / Kpatkoe
OIMCAHUE JUCLUILINHEI /
Discipline Summary

OTHKa FBUIBIM PETiHJIE: OHBIH TaKBIPBIOBI,
npoGiieManapbl MEH MakcaTTapbl. OTHKAJBIK
CaHaHbBIH HETI3ri CaHaTTapbl. TEOPHSJIBIK 3THKA
XKoHE HOPMATHBTIK JTHKA - JTHUKAHBIH HETI3Ti
KOMIIOHEHTTepiHiH  cumarramacel.  Kocibn
STHKAaHBIH HETI3Ti CcaHaTTapsl (CTaHAAPTTApHI).
Kocibnm amamreprrimikTiH  KYpBUIBIMBL  MEH
KacuerTepi. KociOm »>THKaHBIH (QyHKIHSIIApHL.
Kasipri xociOu 3THKaIbIK KOACKCTep. Ickepiik

OTHKa Kak Hayka: ee MpelIMeT, Kpyr Mmpo-
Omem u HazHaueHue. OCHOBHBIC KaTErOpUU ITH-
YECKOr0 CO3HAHMs. XapaKTepUCTUKA OCHOBHBIX
COCTAaBIISIOIIUX ITHKU — TEOPETHUYECKAsl 3THKA U
HOpMaTuBHass JTWKa. OCHOBHBIE KaTETOpUHU
(HOpMaTHBBI) npodeccruoHaIbHOM STUKH.
CTpykTypa B CBOHCTBa MPOPECCHOHATBHONR MO-
pam. DyHKIUM TPOodHEeCCUOHATBHOW OITHUKH.
CoBpemMeHHbIE TIPOPECCHOHATBHBIE JTHIECKUE

Ethics as a science: its subject, range of prob-
lems and purpose. The main categories of ethical
consciousness. Characteristics of the main com-
ponents of ethics - theoretical ethics and norma-
tive ethics. Basic categories (standards) of pro-
fessional ethics. Structure and properties of pro-
fessional morality. Functions of professional
ethics. Modern professional ethical codes.
Communicative culture in business communica-
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KOMMYHUKAaIIUSAAFbI KOMMYHHKaTHBTIK
MOJICHHUET. Ickepiik STHUKAHBIH
TYKBIPBIMaMachl. [CKepiiK 3THKaHBIH HeTi3ri
HOpMaJapbl ~ MEH  Tajanrapbl.  Ickepiik
KaTbIHACTAPJaFbl ITHKAJIBIK Karuzgarrap.
Backapy oSThKacel XoHE OTHKETI OacHIBICHI
(MeHemKEep) TeTiKTepi ICKepmiK MpaKTHKa
9TUKANbIK KaruIaTTapbl MEH CTaHAapTTapbiH
Kysere  acelpy  yiniH.  KoHarkalIbLIbIK
calachlHIArbl MaMaHJapra apHaJlFaH KociOu
HKOHE MOpalbJbIK TalanTap.

KoJleKchl. KOMMyHUKaTHBHAsL KyJIbTypa B J€J0-
BoM oOmenuu. Ilonstue nenmoBor stuku. Oc-
HOBHBIE HOPMBI M TpeOOBaHUsI JEIOBOM ATHKH.
OTHYecKHe IPUHIMIEL B IEOBBIX OTHOIICHUSX.
VYupaBneH4yecKkast STHKa ¥ STHKET PYKOBOJHUTEIL
(MeHemkepa) MexaHW3MBI BHEAPEHHUS JTHUE-
CKHMX MPUHLUIIOB U HOPM B MPAKTHKY JEJIOBBIX
otHomeHud. IIpodeccnoHanbHO-HPABCTBCHHBIC
TpeOOBaHMS K CHEOUaIucTaM B cdepe rocre-
IIPUUMCTBA.

tion. The concept of business ethics. Basic
norms and requirements of business ethics. Ethi-
cal principles in business relations. Managerial
ethics and etiquette of the manager (manager)
Mechanisms for the introduction of ethical prin-
ciples and norms in the practice of business rela-
tions. Professional and moral requirements for
professionals in the field of hospitality.

Kypactoipyist / Pazpabotunk
/ Developer

TI'ypcekas U.@ — Kazaxcman Pecnyoauxacviioly
enbex ciyipeern mypusm HYCKayubiCbl, Mypusm
Mmazucmipi, aza OKbImyuiLbl

Typcxasa U.@. — 3acaysxcanvlil UHCIMPYKmMop
mypusma Pecnybnuxu Kazaxcman, macucmp
mypuzma, cmapuiuli npenooasamev

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer

[Ton araysl / HaumeHnoBaHue
nucummuinael / Name of the
discipline

CEPBUC-MEHE/UKMEHT

CEPBUC-MEHE/UKMEHT

SERVICE MANAGEMENT

AxaJleMUKaJIbIK KPSIHUT CaHBbl,
6akputay TYpi / KonmaectBo
aKaJJIeMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akazeMUsIIBIK KpeauT, eMTuxadn AE

5 aKaJleMUYeCKUX KpeaUToB, 3k3amMeH KO

5 academic credits, exam OE

Ipepexsusurrep /
IMpepexsusutsl / Prerequisite

Typusm MeHemxMeHT]; KOHAKKAMITBITBIK
WHyCTPHSICHI\ KOHAK Y WHIYCTPHUACHI XKOHE
Typu3M HHOPAKYPHUIBIMBI, TYPUCTIK KBI3METTE
TaMaKTaHJbIPY bl YHBIMIACTBIPY XKOHE CEPBUC
MOJICHHETI\

TypusMeri cepBUC TEXHUKACHI MEH
TEXHOJIOTHSIIAPHI; TYPUCTIK KBI3METTIH
KYKBIKTBIK Heriznepil

TypHCTIK KbI3MET MCHXOJIOTHSICHI

MenemxMeHT Typusma; UHaycTpus rocrenpu-
umcTBa\ ['ocTHHUYHAS HHIYCTpUS U HH)pa-
CTPYKTypa Typu3ma; Opranuzanus TUTaHUS U
KyJbTYpa CEepBHCa B TYPHCTCKOM IESITSIBHOCTH\
TexHHUKa U TEXHOJIIOTMH CEPBUCA B TYPU3ME;
[TpaBoBbBIE OCHOBBI TYPHCTCKOM JIEATEIBHOCTH\
Ilcuxomnorus TypuCTCKON AESITEIbHOCTH

Tourism management; Hospitality Industry \
Hotel industry and tourism infrastructure; Food
organization and service culture in tourist activi-
ties \

Engineering and service technology in tourism;
Legal basis of tourism \

Psychology of tourism

IMocTpexBusurrep /
IMoctpexBu3uth! /
Postrequisite

JMruioM KyMBICHIH Ka3y JKoHE KOpFay,
OHJIIpICTIK PaKTHKa

Hanucanue u 3aluTa ,HI/IHJIOMHOﬁ pa60TI)I, npo-
H3BOJCTBCHHAsS MMPAKTUKA

Writing and defense of a thesis, field practice

OKy MakcaThl MCH MiHAETTEp1
/ YyeOHas nens u 3amauu /
Learning Goal and Objectives

CryneHTTepIiH  Ka3ipri 3aMaHFbl  KbI3MET
KepceTy HapbIFbI TypaJbl OimiMiH
KaJIBIITACTBIPY; CEPBHCTIK KBI3METTIH

CdopmupoBath y CTyJEHTOB 3HaHHE O COBpE-
MEHHOM pBIHKE YCIYT; MpPOJEMOHCTPUPOBATH
CHenU(UKY CEPBUCHOI AESTEIbHOCTH; ITOKA3aTh

To form students' knowledge about the modern
market of services; Demonstrate the specifics of
service activities; show the features of the func-
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CPEKIICITiH  KOpCeTy;  TYTHIHYIIBUIAPBIH
KaXCTTUTIKTEPiH ecernKe ama OTBIPBII,
QJIeYMETTIK-MOJICHH KbI3MET KepceTy

CaJIACBIHBIH KBI3MET €Ty EepPEeKIIeNIKTepiH KOHe
TYpPHUCTIK cayagarsl CEPBHCTI JAMBITY
HepCHeKTHBANIAPBIH KOPCETY.

MinzgerTepi: KaXeTTUTIKTePAiH XKIKTEeIyiH JKoHe
KaXCTTUTIKTepAI KaHAaFATTaHIBIPY TOCUIIEPiH
alry; CEpBUCTIK KbI3MET TapuXbIH 3eprIey;
CTYIEHTTI  KbI3MET  KOPCeTy  CaJachIHBbIH
KOCIOpPBIH KbI3METKepi MeH KIIUEHT
apachbIHIaFbl KapbIM-KaTbIHAC MacelleliepiMeH,
OaiinaHplc aliMarblHAa TaHBICTBIPY, KbI3MET
KOpPCETy MOJICHHMETIHIH Heri3ri QakTopiapbiH
amry; KbI3MET KepceTy KbI3METiHiH HeTi3ri

0c00CHHOCTH (PYHKIMOHUPOBaHUS cepbl COIH-
IBHO-KYJIBTYPHOTO CEPBUCA CYYETOM IOTped-
HOCTEH nmoTpeduTesnell U NepcreKTUBaMHu pa3BH-
THS CepBHUCa B TYPUCTCKOM cdepe.

3amaun: pacKphHITh KIACCH(PHUKAINIO IOTPEOHO-
CTeH U CIOCOOBI YIOBICTBOPECHHUS OTPEOHOCTEH;
U3YYUTH HCTOPUIO CEPBHCHOH IESATENBHOCTH;
03HaKOMHTH CTYAEHTa C BOIPOCAMH B3aHMOOT-
HOIICHUH MeXIy pabOTHUKOM HNpEANPHUSTHS
cdepsl cepBrca U KIMEHTOM, B KOHTAKTHOMU 30HE,
PacKpbITh OCHOBHBIE (DaKTOPBI KYJIBTYPHI 00CITy-
JKUBaHUs; paCCMOTPETH OCHOBHBIEC BHUIbI CEPBUC-
HOM JeATEeNbHOCTH; U3YyUYUTh TEOPUI0 OpraHu3a-
MU OOCITYKHBaHMSI,

tioning of the sphere of socio-cultural service,
taking into account the needs of consumers and
the prospects for the development of services in
the tourism sector.
Obijectives: to reveal the classification of needs
and ways of satisfying needs; to study the histo-
ry of service activity; to familiarize the student
with the relationship between the employee of
the enterprise service sector and the client, in the
contact area, to reveal the main factors of the
service culture; consider the main types of ser-
vice activities; to study the theory of service
organization;

TYpJepiH  KapacThIpy; KbI3MET  KOpCeTyni

YHBIMIACTBIPY TCOPHSICHIH 3€PTTEY;
OKBITY/IBIH HOTHXKEC] / 1. Ksi3MeT HapbIFbIHBIH  KanbinTacyblHblH | 1. 3Haer ucropuyeckue dtanbl popmuposanus | 1. Knows the historical stages of the formation
PesynbraT 00y4enust / TapUXU Ke3eHJIEPiH Oiei. PBIHKA YCIIyT. of the services market.
Learning outcome 2. CepBucTik KBI3METTIH aneymertik- | 2. Ompenenser conuanbHo-3koHOMIYeckoe | 2. Defines the socio-economic importance of

9KOHOMUKAJIBIK MOHIH aHBIKTAHIbI.

3. CepBUCTI JAaMBITYABIH Ka3ipri 3aMaHfbl
TOCUIICPIH KOJIIaHa IbI

4. KpIBMeT KepceTy HapbIFbIH JaMBITYABIH

AYMAaKThIK, KOHE TaOMFU-KIIMMATTBIK
acIeKTiiepiHe Tajiay Xyprizei.
5. Kasipri KOFaMIarel KBI3METTEP I

TYTHIHYBIH 6CY YPHICTEPiH JKOHE OJIAP]IBIH
cebenTepiH TaimaimbL.

6. MemiiekeT KOCIKEpIITiHIH JaMybIHA dcep
eTeTiH (aKTopiapasl 3epTTeiini

7. TYTBIHYIWBIIAPIBIH QJICyMETTIK-
NICUXOJIOT SUIBIK epEeKIIeNTiKTepiH
AHBIKTAN Il

8. emorpadusuiblK epeKIIeTiKTepAiH dcepiH
AHBIKTAM/Ibl CEPBUCKE.

3HAYCHUE CEPBUCHOM JCSITEIHHOCTH.

3. Ilpumensier coBpeMeHHbIE HMOAXO/bI pa3BH-
THSI CEpBUCa

4. TlpoBoAMT aHaMM3  TEPPUTOPHATIBHBIX U
MpUPOJAHO-KIMMATUICCKUX AaCIEKTOB pas-
BUTHS PBIHKA yCIIYT.

5. AHanusupyer TEHJACHIUW BO3pacTaHUs MO-
TpeOJIeHUs YCIyT B COBPEMEHHOM 00IIeCTBe
Y VX TIPUYHHBL

6. Hccrnenyer (akTopsl, BIHSAIONINE HA pa3BU-
THE MPEIIPUHIMATEIIECTBA B TOCYIaPCTBE

7. BrIABISET  COUMANBHO-TICHXOJOTHYCCKHE
0COOEHHOCTH MOTpeOuTENeH

8. Ompenensier BiMsHHE AeMoOrpapHUUECKUX
0Cc0oOEHHOCTEH Ha CepBHC

service activities.

3. Applies modern approaches to the develop-
ment of service

4. Conducts an analysis of the territorial-
natural and climatic aspects of the develop-
ment of the services market.

5. Analyzes the trends of age-related consump-
tion of services in modern society.

6. Explores the factors affecting the develop-
ment of entrepreneurship in the state.

7. Reveals the socio-psychological characteris-
tics of consumers

8. Determines the effect of demographic char-
acteristics to service

[ToHHIH KbICKaIIa
cunatramacel / Kpatkoe

JlocTypii KOoFaMaapaarbl KbI3MET KOpPCETy
JKOHE aJaMIaplblH TIpHIUnK opekeTi. Esxenri

VYennyru U Ku3HEAESTeIbHOCTD JIIOICH B Tpaau-
IIMOHHBIX O0IIecTBaX. 3apOXIACHUE M Pa3BHUTHE

Services and livelihoods of people in traditional
societies. The origin and development of ser-
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OIMMCAHUC TUCHHMITIINHBI /
Discipline Summary

JleM KOFaMJIapbIHAAFbl KbI3METTEpIiH Iaiijaa
Oomybl  koHe  gamybl.  Kasipri  ynrigeri
KOFaMJaFbl KbI3MET JXQHE CEPBUCTIK KbHI3MET.
Jamymer  emgepaeri  CEpBHCTIK  KBI3MET.
MMapyamsiblk — TOXipHOe — KYPBUIBIMBIHAAFBI
CepBUCTIK KbI3METTiH peni. Kazipri 3amanfsl
KBI3MET KOpCeTy HapbIFblHAa CHIIaTTama oOepy,
OHBIH epeKmIeTikTepin Oemin kepcety. Cepuc

CaJlaChIHBIH JaMy OoJaliarel. MemiekeTTeri
KbI3METTEpPI1 JaMBITYABIH 00BEKTHBTI
¢axTopiapbl. CepBUC callaChlH JaMBITYIAFbl

MEMJICKETTIK TETIKTepAiH peii. Kasakctanmaars
CEepBUC CAJIaChIH JaMBITYFa 3aMaHayH TOCUIIIH
MOHI. Hactypai KbI3MET KepceTy
(dopMamapelHaH =~ Ka3ipri  3aMaHfa  KeIly.
CepBHCTIK KBI3METTI MEMJICKETTIK PETTEY.

yCIyr B OOIIECTBaX IPEBHEr0 MUpa. YCIyTH H
CepBHUCHas JEATeNIbHOCTh B OOIIECTBE COBpe-
MeHHoro tuna. CepBUCHAs EATENbHOCTh B pas3-
BUBAIOIIMXCS CcTpaHax. Ponb cepBUCHOM Jnes-
TEJIBHOCTU B CTPYKTYPE XO3SICTBEHHOM Mpak-
TUKA. JlaTh XapaKTEepUCTHKY COBPEMEHHOTO
PBIHKA YCIYT, BEIIEIHUTE ero ocoOeHHocTH. [lep-
CHEKTHBHI pa3BUTHS cdeprl ceppuca. OOBEK-
TUBHBIC (DAKTOPHI Pa3BUTHSA YCIyT B TOCyHap-
ctBe. Poiab TOCYJAapCTBCHHBIX MCXaHHU3MOB B
passutin cdepbl ceppuca. CyIIHOCTH COBpe-
MEHHOT'0 TI0/IX0/1a K Pa3BUTHIO chephl cepBUca B
Kazaxcrane. Ilepexon oT TpamuIMOHHBIX (GopM
oOclmy)XMBaHHsI K COBpPEeMEHHBIM. [l ocymap-
CTBCHHOE DPETYIHPOBAHUE CCPBUCHON IESATEIIh-
HOCTH.

vices in the societies of the ancient world. Ser-
vices and service activities in a modern type of
society. Service activities in developing coun-
tries. The role of service activities in the struc-
ture of economic practice. To characterize the
modern market of services, to highlight its fea-
tures. Prospects for the development of the ser-
vice sector. Objective factors in the development
of services in the state. The role of state mecha-
nisms in the development of the service sector.
The essence of the modern approach to the de-
velopment of the service sector in Kazakhstan.
Transition from traditional to modern forms of
service. State regulation of service activities.

Kypacteipymrst / PazpaboTank
/ Developer

Typckas H.®@ — Kazaxcman Pecnyonuxaceinvly
enbex ciyipeen mypusm HYCKayublcol, Mypusm
Ma2ucmipi, aga OKblmyuibl

Typckas U.®. — 3acnyscansiti uncmpykmop
mypusma Pecnybnruxu Kaszaxcman, mazucmp
MYypU3Ma, Cmapuiull npenodasameib

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer

[on ataysr / HamMeHoBaHME
mucuuruinasl / Name of the
discipline

XAJIBIKAPAJIBIK KOHE IHIKI TYPU3M
TYPONIEPEMTHHIT

TYPOIIEPEMTHHI MEXK/TYHA-
POJHOI'O U BHYTPEHHEI'O TYPU3MA

TUROPEREYTING
INTERNATIONAL AND DOMESTIC
TOURISM

AxaJleMUKaJIBIK KPEIUT CaHBl,
6akputay Typi / KonnyectBo
AKaICMHUYCCKUX KPEANUTOB,
¢dopma xoutposst / Number of
academic loans, form of
control

5 akageMusIIbIK KpeauT, eMTuxad KT

5 akaeMHU4ecKHUX KpeanuToB, 3x3amer KT

5 academic credits, exam CT

IMpepexBusurrep /
IMpepexsusutsr / Prerequisite

TypHcTiK KbI3MET Kayilci3AiriHig
Herizaepi\Casxar xayincizairi; Typusm
MEHeDKMEHTI; KoHaKKainbUTBIK HHIYCTPHACHI\
Konak yit HHIYCTpUSCHI XKOHE TYPU3M
MH(paKypeUIBIMBL;, TYpHUCTIK KbI3METTE
TaMaKTaHJbIPYAbI YHBIMAACTBIPY JKOHE CEPBUC
moaeHueTi\ TypuaMaeri cepBUC TEXHUKACH
XKOHE TexXHoNoTusIapsl; Typusmueri
KOMTIIBIOTEPIIIK koHe PR-TexHomorHsmap\
Typusmae OpoHaay; TYpUCTiK OU3HECTI

OCHOBBI 0€301TaCHOCTH TYPUCTCKON IEATEIbHO-
cru\be3onacHOCTh MyTeniecTBHit; MeHeKMEHT
Typusma; Uuayctpus rocrenpunmcrsa\ [ocTh-
HUYHAs MHAYCTpus U MH(QpacTpyKTypa TypHU3-
Ma; OpraHuzanysi NUTaHUs U KyJIbTypa cepBHca
B TYpHUCTCKO#l nesrenpHOCTH\ TeXHHKa U TEXHO-
JOTuu cepBuca B TypusMme; KoMmmbroTepHble n
PR-texHonorun B Typusme\ Bponuposanue B
Typusme; IlnaHnupoBaHue M opraHuzauus Ty-
pucTckoro OumsHeca\ MojeaupoBanue Ou3HEC-

Basics of the safety of tourism activities \ Travel
safety; Tourism management; Hospitality Indus-
try \ Hotel industry and tourism infrastructure;
Catering and service culture in tourism \ Service
engineering and technology in tourism; Com-
puter and PR-technologies in tourism \ Booking
in tourism; Planning and organizing tourism
business \ Business process modeling in the
tourism industry.
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Kocmapay xoHe yibimaacteipy\ Typusm
VH]IyCTPHSCBIHAAFbl OM3HEC-YIEPICTI MOEIELY.

mpoliecca B UHAYCTPUH TypU3Ma.

IMoctpexBuzuTTEp /
IMoctpeksusuthl /Postrequisite

JMIUTOMIBIK S)KYMBICTHI JKa3y jKoHE KOpFay,
OHIPICTIK MPaKTHKa

Hamnmcanue u 3amura JUIIOMHOM pa6OTI)I, npo-
N3BOJCTBCHHAA MMPAKTUKA

Writing and defense of a thesis, field practice

OKy MakcaTbl MEH MiH/ETTepI
/ YuebOHas nenp u 3agaun /
Learning Goal and Objectives

TypomnepaTopabIH KBI3METIH JKOHE TypOIepaTop
JKYMBICBIHBIH ~ TPAaKTHKachl  VINIH  KaXeTTi
TYpPHUCTIK OIEpaTop KBI3METIHIH HETi3iH >XoHEe
HETi3rl NPaKTHKAIBIK JaFabUIapabl KYpanThIH
HET13r1 YFhIMIap bl KAIBINTACTHIPY.

®DopMHPOBaHUE OCHOBHBIX MOHSITHI, COCTaBIIS-
IOIINX OCHOBY TYpOIIEPATOPCKON AEATEIbHOCTH
1 0a30BBIX MPAKTHIECKUX HABBIKOB, HEOOXOIH-
MBIX Ul MPAKTHKH TYPareHTCKONW U Typorepa-
TOPCKOH PaOOTHL

The formation of the basic concepts that form
the basis of tour operator activity and basic prac-
tical skills necessary for the practice of travel
agency and tour operator work.

OKBITYIBIH HOTHXKeCH /
Pesynbrar oOyueHws /
Learning outcome

1. Typuapasl Kypy, KbUDKBITY JKOHE JKy3ere
acelpy OOMBIHIIA O KYMBICTApABIH LUKII
Typajbl TEOPUSHBIH HETi3JepiH, apTypii
TypU3M  TYypiepiHe KbI3BMET  KOpCeTy
GarmapramManapbIHbIH epeKIIeNIKTepiH,
KbI3MET KOPCETYILIIEpMEH KapbIM-KaThIHAC
epeKIIeNiriH, TYPUCTIK  Ky)KaTTaMaHbl,
COH/Iali-aK TypuCTepre KbI3MET KepceTy.i
YHBIMIACTBIPY ~ JKOHE  TYpPOICPEHTHHITI
KYKBIKTBIK peTTey OOWBIHIIA TEOPHSIHBIH
HeTI3[epiH Oineni.

2. Typuctik  eHIMAI  KYPYOBIH  HETI3Ti
TocimaepiH MeHrepy OoWBIHINIA 0a3ajbIK
NPaKTUKAJIBIK AaFIbLIapIbl KOJIIaHAMIBL.

3. Typaapasl  KbUDKBITAIBl ~ JKOHE  ICKe
aChIPaJIbL.

4. KypbUiraH TYpUCTIK ©HIMIII JKOHE OHBIH
KbI3METIH KypaiThIHAaP I CBIHU
TaJIIanIbl.

5. bepinren eneym karmaimap OoWbIHINIA
HapBIKTaFbl TYpOHIMIEP/I IpiKTey i Ky3ere

aChIPa/IbL.
6. bepinren mapamerpnep mMeH 6enrini Eneyii
JKarannap OOMBIHIIIA TypeHIMI1

TYpPONIEPENUTHHT JKY3€re achIpajbl.
7. TypusmHIH op TypJepiHAe KbI3MET KopceTy

OarmapramManapbIHbIH epEeKIIeNTIKTepiH
eCKepe  OTBIPHIN,  TYPUCTIK  OHIMAI
KaJIBIIITACTBIPBIHBI3.

1. 3HaeT OCHOBHI TEOPHH O IHKIE PAabOT IO
CO3JJaHUIO, TPOIBIKCHUIO W pealn3alyn
TYypOB, OCOOCHHOCTAX MPOrpamMM OOCITyKHU-
BaHMs Pa3HBIX BHUIOB Typu3Ma, crenuduku
OTHOUICHUH C IOCTAaBIIUKAMU YCIYI, Ty-
PHCTCKOI TOKYMEHTAIlUH, a TaKXe OpraHu-
3allMud OOCITyKUBaHHUA TYPHCTOB M IPaBO-
BOM DEryJIUPOBaHUYU TYPOIEPEUTHHTA.

2. Ilpumensier 6a30Bble NPAaKTHIECKNE HABBIKA

10 OBJIAJICHUIO OCHOBHBIMH INIPHEMaMH CO-

3[JaHUS TypIPOAYKTA.

[TponBurer 1 peann3oBbIBAET TYpPHI.

4. Kputnuecku aHAIM3MPOYeT  CO3/aHHBIN
TYPIPOAYKT ¥ COCTABIISIONINE €0 YCIIYTH.

5. OcymecTBasieT Moa00p HMCIOIIUXCA Ha
PBIHKE TYPIPOJIYKTOB IO 33/IaHHBIM CYIIle-
CTBCHHBIM YCJIOBUAM.

6. Ilo 3agaHHBIM NapameTpaM W HW3BECTHBIM
CYLIECTBEHHBIM YCIOBHSAM  TYpHIpPOIyKTa
OCYULIECTBJIAET TYPOIIEPEUTHHT.

7. ®opmupyTe TypUCTCKHH IPOIYKT C YUUTOM
0COOEHHOCTEW TPOrpaMM OOCITy)KMBAHUS B
Pa3HBIX BUAAX TypH3Ma.

8. Mmeer HaBBIKM OpraHM3aIMU JIESITEIEHOCTH
TYpPONIEPAaTOPCKUX TPEINPHUITHI M yHpas-
JICHHUA UMU.

w

1. Know the basics of the theory about the
cycle of work on the creation, promotion
and implementation of tours, the features of
service programs for various types of tour-
ism, the specifics of relations with service
providers, tourist documentation, as well as
the organization of service for tourists and
the legal regulation of tour transfer.

2. Applies basic practical skills in mastering
the basic techniques for creating a tourist
product.

3. Promotes and implements tours.

4. Critically analyzes the created tourism prod-
uct and its services.

5. Carries out the selection of available tourist
products on the market for given essential
conditions.

6. According to the given parameters and the
known essential conditions of the tour prod-
uct, it carries out a tour-crossing.

7. Form a tourist product taking into account
the features of service programs in different
types of tourism.

8. Has the skills of organizing and managing
tour operator enterprises.
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8. TypornepaTopsIk KOCIMOPBIHAAPIBIH
KbI3METIH YHBIMIACTBIPY JKOHE ONap.bl
Oackapy marnabliaapsl 0ap.

IToHHIH KBICKAIIA
cunarramacsl / Kparkoe
ONHUCAHUE AUCIHUILUTAHBI /
Discipline Summary

TypomepaTop  KbI3METIHIH  TYCIHIIT  oHE
Typiepi, TypucTik eHiM. Typasl xobanay.
KeI3MeT KepceTylIiiepMeH MapTTap jkacacy.
Typuctik  Kykarrama. OTKi3y  OoHBIHIIA
cepikTecTepAi  TaHmay. ATEHTTIK  KeJiCiM.
Barnapiamaibik TypHU3M 3aMaHayH
TypOIIEpEHTHHI TiH HeTi31 peTiHme.
TyponepaTopabiH HIETENTIK eKizepi.
TyponepeiTuHrTin Kap >KbI-DKOHOMUKAJIBIK
acmektiiepi.  TypormepeHTHHrTeri  OUTIKTUIIK
TaJlanTapsl.

IlonaTue M BUABI AEATENBHOCTU TypoOIepaTopa,
TYpUCTCKUHA MNponykKT. IIpoekTupoBaHue Typa.
3aKIIOYCHHE JOTOBOPOB C  IOCTAaBIIMKAMH
yemyr. Typuerckas mokymeHTanus. I[lombop
MapTHEPOB MO COBITY. ATCHTCKOE COTJIAIICHHE.
[TporpaMMHBIN Typu3M KaKk OCHOBA COBPEMEH-
HOTO TypomepelTHHra. 3apyOexHble HpencTa-
BUTEIIU Typoneparopa. ®DuHaHCOBO-
SKOHOMHMYECKHE  aCMeKThl  TypOIEepeHTHHTa.
KBanupukaunoHHele TpeOOBaHUS B Typonepeii-
THHI'C.

The concept and activities of the tour operator, a
tourist product. Designing the tour. Conclusion
of contracts with service providers. Tourist doc-
umentation. Selection of sales partners. Agent
agreement. Program tourism as the basis of
modern tourreperting. Foreign representatives of
the tour operator. Financial and economic as-
pects of tourreperting. Qualification require-
ments in tourrepering.

Kypactoipyist / Pazpabotunk
/ Developer

TI'ypcekas U.@ — Kazaxcman Pecnyoauxacviioly
enbex ciyipeern mypusm HYCKayUbiCbl, Mypusm
Ma2ucmipi, aga OKblmyuibl

Typcxasa U.@. — 3acaysxcanvlii UHCMpPYKmMop
mypusma Pecnybnuxu Kasaxcman, mazucmp
mMypusma, cmapuiuil npenooasamensb

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer

[on ataysr / HamMeHoBaHHE
mucuuruinasl / Name of the
discipline

XAJIBIKAPAJIBIK KOHE IIIKI TYPU3M
MEHEJKMEHTI

MEHE/UKMEHT
MEXAYHAPOJHOI'O U BHYTPEHHEI'O
TYPU3MA

MANAGEMENT OF
INTERNATIONAL AND DOMESTIC
TOURISM

AxaJleMUKaJIbIK KPSIHUT CaHBbl,
6akputay TYpi / KonmdaectBo
aKaJJIeMHYECKUX KPEIHUTOB,
¢dopma xoutposs / Number of
academic loans, form of
control

5 akazneMusIbIK KpeauT, eMmtuxad KT

5 aKaJleMU4eCKUX KpeauToB, 3k3ameH KT

5 academic credits, exam CT

IMpepexsusurrep /
IMpepexsusutsr / Prerequisite

Typuctik KBI3MET Kayimnci3airidig
Herizaepi\Casxar Kayirci3iri; Typuzm
MeHeKMEHTI; KOHaKKalIBUTBIK WHIYCTPUSICHI\
KoHak yil HMHOYCTpPUSCBI JKQHE  TYpU3M
MHPPaKYPBUIBIMBL, Typucrik KbI3METTE
TaMaKTaHJBIPYbl YHBIMIACTHIPY >KOHE CEPBHC
monenueTi\ Typusmueri CepBHC TEXHHMKACHI
JKOHE TEXHOJIOTHSIIAPHI; Typusmpaeri
KOMIIBIOTEpIiK ~ koHe  PR-Texnomorusuap\
Typusmperi  OpoHnmay; TypucTik Ou3HecTi
’Kocmapinay  koHe  yibIMmacTeipy\  Typusm
WHIYCTPHSCHIHIAFbI OM3HEC-TIPOIIECTI

OcCHOBBI 0€30I1aCHOCTH TYPUCTCKOH JeATENbHO-
cru\be30onacHOCTh MyTeniecTBHit; MeHeKMEHT
Typusma; Uumyctpus rocrenpummctea\ [ocTu-
HUYHAs WHAYCTPUS U HHOPPACTPYKTYpa TypH3-
Ma; OpraHm3anys MUTaHUS U KyJIbTypa CepBHCca
B TYPHUCTCKO# nestenpHOCTH\ TeXHHKa U TEXHO-
JOoruM cepBuca B TypusMme; KommbloTepHble U
PR-texnonorun B Typusme\ BponupoBaHue B
Typusme; IlnanupoBaHue u opraHuzanus Ty-
puctckoro OusHeca\ MonenupoBaHue Ou3HeC-
IpoLecca B UHIYCTPUU TYpHU3Ma.

The basics of the safety of tourism activities \
Travel safety; Tourism management; Hospitality
Industry \ Hotel industry and tourism infrastruc-
ture; Catering and service culture in tourism \
Service engineering and technology in tourism;
Computer and PR-technologies in tourism \
Booking in tourism; Planning and organizing
tourism business \ Business process modeling in
the tourism industry.
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MOJICITBICY.

IMoctpexBu3uTTEp /
IMoctpexsusutel /Postrequisite

JluruioM sKyMBICHIH jKa3y jKoHE KOpFay,
OHJIIpICTIK PaKTHKa

Hanmcanue u 3amura JUIIOMHOM pa6OTI)I, npo-
H3BOJACTBCHHAA MPAKTUKa

Writing and defense of a thesis, field practice

OKy MakcaTbl MEH MiH/ETTepI
/ YueOHas 1enb u 3a1auu /
Learning Goal and Objectives

XanpIKapanblK —JCHreime Typu3mui Oackapy
KYPBUTBIMBIHBIH TYKBIPBIM/IAMACHIH,
XallBIKAPANIBIK JKOHE IIIKI TypU3Mi Oackapy
epeKIIeNiKTepiH,  epeKIIeNiKTepiH,  KaJIbI
0acCIIBUIBIKTEIH apachIHAAFbl ailblpMaIlbUIBIKTHL,
XaIlBIKApaNlbIK TypU3MAL OacKapyIsl *KoHE iIIKi
TypU3MAL OacKapyIsl 3epTTey.

W3ydyeHue NOHATHH O CTPYKTYpe YIpaBICHUS
TypU3MOM Ha MEXIYHapOJHOM YpOBHE, OCO-
OEHHOCTH MEHEJDKMEHTa MEXIYHapOIHOTO |
BHYTPEHHETO TypH3Ma, CHEHU(HKH, pa3nnanit
MEXKAY OOIINM MEHEIPKMEHTOM, MEHEPKMEHTOM
MEKAYHAPOJHOTO TypU3Ma M MEHEIKMEHTOM
BHYTPEHHETO TypH3Ma.

To study the concepts of the structure of tourism
management at the international level, the
features of management of international and
domestic tourism, the specifics, differences
between general management, international
tourism management and management of
domestic tourism.

OKBITYIBIH HOTHXKeCH /
Pesynbrar 00yueHws /
Learning outcome

1. TypusMm MeHeIKepi TYIFachIHBIH Kocion
KaJbIITacy MpOIECiH, THIMAI 3aMaHayH
Oackapy IIemriMiH Oineni.

2. Enmep MeH aliMakTapiblH OJCYMETTIK-
SKOHOMHMKAJIBIK KaFJAallblH Tajujay YIIiH
TEOPHSIIBIK JKOHE MPAKTUKAJIBIK
IaNBbIHABIKTAH OTEI].

3. EHOek  HapbIFbIHBIH  Tajantapbl  MEH
aneyerTi KYMBIC Oepymriep iy
CYpaHBICTapBIH €CKepe OTHIPHIN, TYPHU3M
MeHeDKepiHiH Kocion KBI3METIHIH
MaKcaTTapbl MEH MiHJCTTEPiH OPBIHIANIBI.

4. YxeIMoa OKYMBIC iCTey, TYIFaapaibIK
KapbIM-KaTbIHAC, MCHEKEpIiH  KociOm
TYJIFAChIH MOJIENb/ICY JaFbUTAPBIH
MEHIEPIreH.

5. Typbuznec sKaHa OaFbITTapBIHBIH
MepCICKTHBAIAPBIH Oaraiai agasl.

6. KpI3MeTTIH AKOHOMHUKAIBIK  THIMILTITIH
’KOHE MHHOBAIMSJIBIK OArbITHIH Oarajiaiibl.

7. Typusm MeHeKepi TYIFachIHBIH KaciOn
KaJIBINITacy YPAICl Typasibl TYCIHIKKE He.

8. Typusmpueri Oackapy KpI3METiHIH JCHICHiH
apTTHIPYFa BIKIIAJ €TeIl.

1. 3maer mpomecc mpodecCHOHATBHOTO CTa-
HOBJICHHS JIMYHOCTH MEHEIKEpa TypHU3Ma;
3¢ $EKTUBHOTO COBPEMEHHOTO YIpaBIICHYE-
CKOTO PelICHHUS.

2. Bnageer TeopeTH4YecKOW M IPaKTUYECKON
MOJATOTOBKOM U1 aHaju3a COIMAalbHO-
HSKOHOMHMYECKHX CUTyallUi CTpaH U peruo-
HOB.

3. BemmomHser 1end u 3amadd  npodeccuo-
HAJIbHOW JEATENIBHOCTH MEHEIKepa TypH3-
Ma C y4eToM TpeOOBaHMI pBIHKA Tpyla H
3aIpOCOB MOTEHIMAIBHBIX PA00TOAATEINCH.

4. Bnaneer HaBbIKAMH PaOOTHI B KOJJIEKTHBE,
MEXJIMYHOCTHOTO OOIIEHHs, MOZAEINpPOBa-
HUSL TPo(ecCHOHANBPHONW JHUYHOCTH MEHe-
JoKepa.

5. YMeer oneHHBaTh IEPCHEKTHUBBI HOBBIX
HanpaBJIeHUI TypOHu3Heca.

6. OueHuBaeT 3KOHOMHYECKYIO 3ddexTus-
HOCTh JESTEIBHOCTH ¥ WHHOBAIMOHHYIO
HAarpaBJIeHHOCTb.

7. Hwmeer npencraBieHue o mporecce npogec-
CHOHAJIBHOTO CTAHOBJICHUS JIMYHOCTH Me-
HeJKepa Typu3Ma.

8. CrocoOcTByeT MOBHIMIEHUIO YPOBHS YIIpaB-
JICHYECKOH IS TEIbHOCTU B TypHU3ME.

1. Knows the process of professional develop-
ment of the personality of a tourism manag-
er; effective modern management decisions.

2. Owns theoretical and practical training for
the analysis of socio-economic situations of
countries and regions.

3. Fulfills the goals and objectives of the pro-
fessional activity of the tourism manager,
taking into account the requirements of the
labor market and the requests of potential
employers.

4. Owns the skills of working in a team, inter-
personal communication, modeling the pro-
fessional personality of a manager.

5. Able to assess the prospects of new areas of
the tourist industry.

6. Evaluates the economic efficiency of the
activity and innovative orientation.

7. Has an idea of the process of professional
development of the personality of a tourism
manager.

8. Helps to increase the level of managerial
activity in tourism.

ITonHiH KbICKAIIA
cunatramacel / Kpatkoe

Ickepaik
Typu3Mre

KYPBUTBIMIApABIH
HMHTETPAITUSICHI.

XaJIBIKAPAIBIK
baitmanbeicTer

Wurerpanyst npearnpuHIMAaTEeIbCKUX CTPYKTYp B
MeKayHaponHoM Ttypusme. CoBmecTHas gmes-

Integration of business structures in international
tourism. Joint activity of tourism enterprises
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OIMMCAHUC TUCHHMITIINHBI /
Discipline Summary

KOCIIOPBIHAAPMEH TYPHUCTIK KSCIIOPBIHAAPIBIH
OipyieckeH KbI3MeTi. XallbIKapajblK JKOHE 1IIKi
Typusmzeri Oackapy memimaepi. TypucTik
YHBIMHBIH HIepPCOHAJIBIH XaJIbIKapalbIK IeHreine
Oackapy. XaJbIKapanblK Typu3Mmae OacKapyIblH
THIMLIIT. Icxepmix Ke3zecymep MeH
KeJicce3mep JKyprizy, KemiciMmapTrapra KOl

TENbHOCTh HPEANPHUITUN TypHU3Ma CO CMEXHBI-
MU TNpeNNpUATHSIMH. YIpaBIeHUYECKHE pelle-
HUS B MEX/IYHapOJHOM U BHYTPEHHEM TypHU3Me.
VYipaBneHrue NEepCOHAIOM TYPHUCTCKON OpraHu-
3aru Ha MEXIYyHApOJIHOM ypoBHE. D(hdheKTuB-
HOCTb YIPABJICHUS B MEXIYHapOJHOM TypHU3ME.
[IpoBeneHue NenoOBBIX COBEUIAHUM M MEPETOBO-

with related enterprises. Management decisions
in international and domestic tourism. Personnel
management of the tourist organization at the
international level. The effectiveness of
management  in international tourism.
Conducting business meetings and negotiations,
signing contracts. Management of international

Kor0. XasbIKapanslk Typusmai Oackapy, lmiki | poB, 3akiodeHHe KOHTpakToB. MeHemkment | tourism, Management of internal tourism,
TypU3M MeHEDKMEHTI, XamnblKapanblK, | MEKIYHAPOJHOTO Typu3Ma, Menemxment | Structure of management of tourism at the
JeHrelmeri TypusMai 6Gackapy KYpBUIBIMBI, | BHyTpeHHero typusma, CTpykrypa ynpasienus | international level, features of management of
XanbIKapaibIK TypU3MIi backapy | TypM3MOM Ha MEXIyHApOJHOM ypoBHe, oco- | the international tourism, specificity of its
epeKIIeNiKTepi, OHBI 0Oackapy epekmiemiri. | GEHHOCTH MEHEMKMEHTa MEeXIyHapoAHOro Ty- | management. External and internal environment
TypHcTiK YHBIMHBIH CBIPTKBI JKOHE iIIIKi OpTAchI, | pu3Ma, crienduka ero ynpasieuus. Buaemnsist u | of  the tourist organization, management
backapy omicrepi. BHYTPEHHSII Cpella TYPUCTCKOW opranm3aruu, | methods.
METOAbl MCHEPKMEHTA.
Kypacteipymst / Pazpabotunk | [ypckas U.@ — Kazaxcman Pecnyonuxaceinvly Typckas H.®. — 3acnysxcanviii uUHCMpyKmop Gurskaya I.F.

/ Developer

enoeK ciyipeer mypusm HYCKaywblcol, Mypusm
Maz2ucmipi, aga oKblmyuibl

mypusma Pecnybnauxu Kasaxcman, mazucmp
Mypusma, cmapuiuil npenooasameint

— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer

[on ataysr / HamMeHoBaHUE
mucourineel / Name of the
discipline

TYPU3SMJEI'T CAJIBIK CAJIY J)KOHE
BYXTAJITEPJIIK ECEIT

BYXTAJTEPCKHM YYET U
HAJIOI'OOBJIOKEHUE B TYPU3ME

ACCOUNTING AND TAXATION IN
TOURISM

AxaJleMUKaJIBIK KPEIUT CaHBl,
6akputay Typi / KonnyectBo
AKaICMHUYCCKUX KPEANUTOB,
¢dopma kouTposist / Number of
academic loans, form of
control

5 akazeMUsIIBIK KpeauT, eMTuxadn AE

5 aKaJleMUYeCKUX KpeAUTOB, sk3aMeH KO

5 academic credits, exam OE

IMpepexBusurrep / DxoHOMHKAIBIK Teopusi Herizmepi, Typmsmaeri | OcHoBbl  3koHOMEYecKkoit Teopum, OcuoBbl | Fundamentals of economic theory, Basics of
IpepexBusutsl / Prerequisite KOCIMKepaik  Kbpi3MeT — Herizzepi, Typusm | npeanpuHUMaTENbCKOU JeSITeNIbHOCTH B | entrepreneurial activity in tourism, Tourism
MEHEDKMEHTI. Typu3me, MeHEeDKMEHT TypH3Ma. management.

IMocTpexBusurrep / Typusm  mapkerunri, Typucrik OusHecTi | MapketuHr  Typusma, [lmanumpoBanme u | Tourism marketing, Planning and organization
[MoctpexBusuThl / Postrequisite | »kocmapinay KoHe YHBIMAACTBIpY, Typu3M | opraHu3auus TYPUCTCKOTO 6usneca, | of tourism business, tourism Infrastructure,

MH(PaKYphUIBIMBI, OJEMIIK SKOHOMHKa oHe | MH]pacTpykTypa TypHU3Ma, Muposas | World economy and IER, Financial activities of

X39K, TypHCTIK KoCIMOPBIHAAPABIH Kap>KbLIBIK
KBbI3METi, Typusmpueri MapKETHHITIK
3epTTeyiiep, ONEYyMETTIK cajia MEH TYpHU3MHIH
MHUKPOIKOHOMHUKACBHI,  TYPHUCTIK  KBI3METTETI

3koHoMHKa 1 MDO, OuHaHCOBasI JIEATEILHOCTh
TYPUCTCKUX TPEIUPUATHsIH, MapKeTHHIOBEIC
WCCIIeIOBaHUsI B TypusMa, MUKPOIKOHOMHKA
COIMATTLHOM chepsl u Typu3Ma,

tourism enterprises, Marketing research in
tourism, Microeconomics of the social sphere
and tourism, Statistical methods of analysis and
forecasting in tourism activities, Advertising and
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Tanjay OkoHe OOJDKayIblH — CTaTHCTHKAJbBIK
anictepi, Typu3maeri »apHaMalbIK-aKIIapaTThIK
KbI3MET, TYypHUCTIK KbI3METTEri MHHOBALUSUIIBIK
TEXHOJIOTHSIIAP.

CraTucTuyeckue METOIBI aHaIn3a Hu
MPOTHO3UPOBAHUS B TYPUCTCKON AESITENBHOCTH,
PexnamHO-uH(pOpMaNIMOHHAS NIEATCIBHOCTh B
TypusMe, VIHHOBalMOHHBIE TEXHOJOTHH B
TYPUCTCKOH 1€ATENbHOCTH.

information activities in tourism, Innovative

technologies in tourism activities.

OKy MakcaThl MCH MiHAETTEpi
/ YueOHas 1enp u 3anaun /
Learning Goal and Objectives

"Typu3mzeri caiblK cally JKOHE OyXrayiTepiik
ecem"  KypCBIH  KaKChl ~ Oimy  Typusm
MEHE[DKEPJIEpiHiH KociOM MadBIHABIFEI MEH
ICKepIiK camajapbl YIIiH MaHBI3ORL. byn moH
(yHIaMeHTAIBABl TEOPUSUIBIK OeliM  OOJBII
TaObLIaJbl, OHBI TaHbIMal-aK OacKapyIIbIHBIH
npo-(ecCUsiChIH MEHIepy JKoHE TYCIHy MYMKiH
emec.

— Oyxrantepyik ecenTi FBUIBIM pETiHIE,
KOCIOPBIHABI  TaOBICTHI Oackapy JKOHE
OHBIH [IETiHEH TBIC iCKepIIiK
BIHTBIMAKTACTHIK YIIH KaXKeTTI CEeHiMIi
aKmapaTThIH HeTi3T1 Ko3i peTiHae
KapacThIpy;

—  HapbIKKa OTy JKarjaiblHma OyXrajarepik
eCeNTiH  pexi MeH MOHI  Typaibl
9/liCHaMaJIBIK TYCIHIK alty;

—  BEJOMCTBOJIBIK 0arbIHBICTHIIBIFBIHA,
MEHIIIIK  HBICAHBIHA  JKOHE  YHBIMIBIK-
KYKBIKTBIK ~ HBICAHZAphl ~MEH  KBI3MET
TYpJiepiHe KapamacTraH TypHU3M
KOCINOPBIHAAPBIHAA  €CEeNTIK  MPOIECTi
YUBIMAACTBIPYABIH ~ TEOPHSUIBIK  KOHE

MPaKTUKAJIBIK HETi3JIepiH MEHIePY;

— - Oacrankpl KyXaTTapIarbl xa30amapibl
KYprizy TopribiMeH, OyXranTepiik ecer
HIOTTapbIHBIH KyHecimeH, €CeITIK
aKnaparThl  OHIEY  TEXHOJOTHSCHIMEH,
OyXraJiTepiik ecel TipKeTiMIepiMeH >KoHe
HBICAHAPBIMEH TaHBICY

Xopouee 3HaHue Kypca «byxranarepckuil yder
1 HaJIOT0OO0JI0KEHUE B TYpHU3ME» HMEET BaKHOE
3Ha4YeHHE s MPOo(ecCHOHAIFHOW MOATOTOBKU
U JEJOBBIX Ka4eCTB MCHEIKEPOB TypH3Ma. JTa

MUCHIHIUIMHA TIPESNCTABISACT coOOW (yHHaMEH-

TaJIbHYI0 TEOPETHYECKYIO 4acTh, 0€3 MO3HAHUS

KOTOpPOiI HEBO3MOXKHO YCBOUTb U IIOHATbH IIPO-

(heccuro yrpasieHIa.

—  PaccMOTpEHHUE OYXTajJTepCKOro yueTa Kak
HayKH, OCHOBHOT'O HCTOYHHKA JOCTOBEPHOU
HHPOPMALNH, HEOOXOIUMOMN IS
YCIICIITHOTO YIPABJICHHUS MPEATIPUATHEM U
JIEIIOBOTO COTPYIHUYECTBA 32 €ro
peIeIaMu;

—  TOJly4eHHE METOH0JIOTHISCKOTO
TIPECTaBICHUS O PO ¥ 3HAYCHUU
OyXraJiTepckoro yuera B YCIOBHAX
nepexo/ia K phIHKY;

—  OBJIaJICHUE TEOPETHYECCKUMH U
MPpaKTUYCCKUMH OCHOBAMU OpraHu3anun
YUYETHOTO TIpolecca Ha MPEATPHATHIX
TypU3Ma HE3aBHCUMO OT BEIOMCTBEHHOM
NPUHAIJIEKHOCTH, (HOPM COOCTBEHHOCTH U
OpTaHHU3aIIOHHO-NIPABOBBIX ()OPM U BHIOB
JIeSITeIIbHOCTH;

—  O3HaKOMJIEHHE C IOPSIKOM BEJICHUS
3anuceil B IEpBUYHBIX JOKYMEHTaX,
CHCTEMOIi CUETOB OYXIaJTepCKOro y4era,
TEXHOJIOTHEH 00pabOTKN yUeTHOH
MHPOPMALINH, YISTHBIMHA PETHCTPAMH H
(hopmamu OyXTanTepcKoro y4era.

A good knowledge of the course "Accounting
and taxation in tourism" is important for the
professional training and business skills of
tourism managers. This discipline is a
fundamental theoretical part, without knowledge
of which it is impossible to learn and understand
the profession of a Manager.

consideration of accounting as a science, the

main source of reliable information
necessary  for  successful  enterprise
management and business cooperation

beyond its borders;

— getting a methodological understanding of

the role and importance of accounting in the
transition to the market;

— mastering the theoretical and practical basics

of organizing the accounting process in
tourism enterprises, regardless  of
departmental affiliation, ownership forms,
and organizational and legal forms and
activities;

— - familiarization with the procedure for

keeping records in primary documents, the

system of accounting accounts, the
technology for processing accounting
information, accounting registers and

accounting forms.

OKBITYIbIH HOTHXeEC /
PesynbTar 00yueHus /

1. Typwsmai JIaMBITY 1Bl MEMIIEKETTIK
PETTEeYIiH TEOPUSIIBIK HETI3NEpiH, Typu3M

1. JemoHCTpupyeT 3HAaHHSA TEOPETHUECKUX
OCHOB TOCYJaPCTBEHHOI'O PEryJIUpPOBaHUS

1. Demonstrates knowledge of the theoretical

foundations of state regulation of tourism
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Learning outcome

OoifbIHIIA ~ 3aHHAMaJIBIK,  HOPMAaTHBTIK
KyKaTTapabl OlTyiH KepceTesi.

Koramaplk Taburat Kopray yHbIMIapbIMEH
e3apa  IC-KUMBUIIBI Ky3ere  achIpasl;
9KCKYPCHSUIBIK JKOHE TYPHCTIK COKIAKTap
MEH MapIIpyTTapAbl, LIONY alaHJapblH,
aKmapaTrThlK  MYHKTTEpPOl  KYpy  JKOHE
OJap.IBIH KYMBIC icTeyi JKOHIHIIE
YCBIHBICTAp CHTI3ei.

Typucrik HHTYCTPHUSHBIH JTAMYBIH
0O0JDKAM B, TYPHUCTIK KBI3METTIH,
MEPCICKTHBAIIBIK, OarpITTapbIH
aliKpIHIaN b1 KOHE TYPHCTIK
KOCIOPBIHHBIH IIapyalIbUTbIK
CTpaTEerusiChIH KB TACTHIPA/IBI;

MIEPCOHAIIMEH JKYMBIC iCTEY TocuIaepi MeH
OmiCcTepiH, TYPHUCTIK WHIYCTPHS KOCIIl-
KepIIepiHiH eHoeK camnacsl MEH
HOTIKEITITIH Oaranay dmicTepiH
MEHIepIeH.

CHOpTTBHIK )KOHE CHIOPTTHIK €MEC CHUIIATTaFbI
Typii OyKapaJbIK ic-1apasap/isl
yHBIMIACTBIPaAbl  JKOHE  OTKi3eni;  ic-
mapanap OarapiamMachiH a3ipueiii,
MapKEeTUHITIK  3epTTeyjiep  IKyprizemi,
OTKI3UIreH ic-mapanapra 0ara oepei.

Ecem kyprisy JkoHe  calblK  caiy

ozicTeMeciHig HeTi3ri epexelepiu,
omicTepin JKOHE diCHaMachIH
naianananel, OyXrajuTepillik ecem JoHe
CaJIbIK JIeKJIapalysIIapblH xKacay

MPUHIUNTEPiH KOJIAaHAIBI.

YiieIMHBIH  (OemiMITenep/liH) KbI3METiHE
MOHHUTOPHHI'TI Ky3ere acwIpajsl,
OemimIIenep i KBI3METIHE Oaranay
KYprizemi, KbpI3MET CamachlH apTTBIPY
CTPATETHACHIH d3ipJIeH/Ii.

KapKbUTBIK ~ JKOHE PECYPCTBIK, MYMKIH

pasBUTHA  Typu3Ma, 3aKOHOJATENbHBIX,
HOPMATUBHBIX JOKYMEHTOB IO TYpU3MY.
Ocy1iecTBIsIeT B3aUMOJICHCTBHE ¢ 0OIIIe-
CTBEHHBIMU IPUPOJIOOXPAHHBIMH OpIraHU-
3alMMU; BHOCUT NPEMJIOKEHUS IO CO31a-
HUIO ¥ (YHKIHOHHPOBAHHUIO JKCKYPCHOH-
HBIX U TyPUCTCKHX TPOII ¥ MapIIpyTOB, 00-
30pPHBIX  IUTOMANOK, HWH(OPMAIOHHBIX
MyHKTOB.

IIporHo3upyer pa3BUTHE TYPUCTCKOW HH-
NyCTPUH,  OMpeAeNsieT  TMepPCIEKTUBHBIC
HalmpaBJICHUA TypHCTCKOﬁ JACATCIBbHOCTH U
(dbopMHUpyeT XO3SHCTBEHHYIO CTpPATETHIO
TYPHUCTCKOI'O0 MPEANPHUATHS; BIAJEET MpHE-
MaMH U METOIaMH paboTHI C IIEPCOHATIOM,
METOJaM{ OLIEHKM KayecTBa M pe3yJbTa-
TUBHOCTH TpyZa IEpCOHAaja NPEeInpUATHS
TYPUCTCKON UHYCTPHUH.

OpranusyeTr ¥ NpOBOIUT pa3jIMYHbIE Mac-
COBBIE MEPONpPUSATHS CHOPTUBHOLO M HeE-
CIIOPTUBHOTO XapakTepa; paspabaTeiBaeT
IIPOrpaMMy MEpPOLPUITHHA, IPOBOIUT Map-
KETUHTOBBIE HCCJIEIOBAHUS, NIAeT OIICHKY
MPOBEIECHHBIM MEPONIPHUATHSAM.

Hcnonb3yeT OCHOBHBIE MOJIOKEHUS, METO-
Abl 1 METOJOJIOTHUU BCJACHHUA Yy4€Ta U HaAJlO-
ro00J0KeHHUs, IPUMEHSICT MPUHIUITEI OyX-
TJITEPCKOTO y4yeTa M COCTaBJIEHHs HaJIOIo-
BBIX JIEKJIapalui.

Ocy1ecTBIsIET MOHUTOPUHT JESITEIbHOCTH
opraHuzanyu (mMoapa3/ieieHUui), TPOBOIUT
OIICHKY JEATEIIbHOCTH MOAPAa3/ICICHN, BbI-
pabaTbIiBaeT CTpaTETHIO TMOBBIMIEHUS Kade-
CTBa yCIYT.

[IpuMeHsieT HaBBIKM OIICHKHM 3aTpar ¢u-
HaAHCOBBIX W PECYPCHBIX, BO3MOXKHBIX 3KO-
HOMHNYCCKUX, UMUJPKCBBIX, 1 UHBIX BBIT'OJ] U
JIOXOJIOB; HOPM TEXHUKHU 0C€30MACHOCTH, TH-

development, legislative and regulatory
documents on tourism.

Cooperates  with  public  environmental
organizations; makes proposals for the
creation and functioning of excursion and
tourist trails and routes, observation
platforms, information points.

Predicts the development of the tourism
industry, determines promising areas of
tourist activity and forms the host strategy of
the tourist enterprise; owns techniques and
methods of working with staff, methods of
assessing the quality and performance of the
personnel of the tourism industry enterprise.
Organizes and conducts various mass events
of a sporting and non-sporting nature;
develops a program of events, conducts
marketing research, and evaluates the
measures taken.

Uses the main provisions, methods and
methodologies of accounting and taxation,
applies the principles of accounting and tax
returns.

Monitors the activities of the organization
(departments), evaluates the activities of
departments, and develops a strategy for
improving the quality of services.

Applies the skills of assessing the costs of
financial and resource, possible economic,
image, and other benefits and income; safety
standards,  occupational  health  and
recreation of participants and staff;
principles of leisure tourism orientation.
Organizes trips and trips: collects
information and prepares local history and
General geographical information; forms
groups; completes the material and technical
base; medical support.
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00JIaTBIH 9KOHOMHUKAIIBIK, UMHIDKIK, XKIHE
e3re Jie maiijia MeH KipicTep IIBIFBIHIAPBIH

Oaranay, TeXHHMKa Kayincisagiri, eHbex
THTHEHACHI KOHE KBI3METKEPIICPIiH
JeMaiybl HOpMaJapblH; TYPHUCTIK

OarpITTarel 00C YaKBITTH YHBIMAACTHIPY
NPUHIMOTEPIH KOJIIaHAIBI.

8. Casxatrap MeEH casxaTTapasl
yHBIMIacThIpabl: aKlapaT XKHHAYIBl )KOHE
OJIKETAaHY »JKOHE IKaJIbl TeorpausIbIK
aHpIKTaMa JaiibIHIay/Abl JKY3€re achIpajpl;
TOIITAP.IbI KaJIBIIITACTBIPA/IbI;
MaTepUuaIbIK-TeXHUKAJIBIK 0azaHbl
JKMHAKTalabl, MEAMIMHANBIK KaMTaMachl3
eTyl yBIMIAacThIpaIbl.

THEHBI TPYZa M OT/AbIXa YYaCTHHKOB W Iep-
COHajla; NPUHLMIIEI OpraHW3alH J0Ccyra
TYPUCTCKO HalpaBJIeHHOCTH.

8.  OpraHmyer MOXOABl M MYTEIIECTBUA: OCY-
mIecTBIsIeT cOop MH(OPMAIMK U TIOATOTOBKY
KpaeBequeckoi W oOmereorpagmdeckoi
cripaBKH; (GOPMHUPYET TPYIIIBl; KOMIUIEKTYET
MaTepHabHO-TeXHIYECKYI0 0a3y; MeIHIHH-
CKOe O0ecIIeueHHE.

[ToHHIH KBICKaIIA
cunatramacel / Kpatkoe
ONMCAaHKE TUCIUILIAHEI /
Discipline Summary

Byn moH crymeHTTepre Oyxranrepiik OanaHc
TypaJibl TYCIHIKTEpAi, OHBIH KYPBUIBIMBI MEH
KYPBUTBIMBIH KapacTBIpyFa MYMKIHIIK Oepeni.
Hlorrap xocmapel. Kyxarrapael — KiKTey.
Tyreaney. KapKpUIBIK ecenTiTKTIH Kypambl
MeH JJeMeHTTepi.  byxramrepmik  ecemnri
yiieiMaacTelpy. Ecen cascarsl.  TyprnapasiH
O3IHIIK  KYHBIH  KaJbKyJIsiusuiay.  AKia
KapakaTbl )KOHE TYPHCTIK YHBIMHBIH ecenTepi.
Typuctik  y#ibIMIapablH  Kipictepi  MeH
NIBIFBICTAPBIH ~ €CENKEe ally  epPeKINeTKTepi.
Typucrik dpupmaapra caislk caiy.

JlaHHas [MCHMIUIMHA MO3BOJIIET CTYACHTAM
PacCMOTPETh MOHATHS 0 OyXTanTepckoMm OanaH-
ce, ero CTpykTypa u crpoenue. [linaH cueTos.
Kiaccudukanus mgoxkymentoB. HWuHBeHTapu3a-
st CocTaB M AJIeMEHThI PUHAHCOBOM OTYETHO-
ctiu. OpraHuzaims OyXrajTepcKoro ydera.
VYuernas mnonutuka. KanbkynupoBaHue cebe-
CTOMMOCTH TYpOB. JIeHeXHbIEe cpelcTBa U pac-
4eThl TypUCTHYEeCKOH opraHu3amuu. OcobeHHo-
CTH y4eTa JI0OXOJOB M PacXOJIOB TyPHCTHYECKH-
MU opranuzanusMu. Hanoroo06ioxkeHue TypH-
CTHYECKUX (HUPM.

This discipline allows students to consider the
concepts of the balance sheet, its structure and
structure. Chart of accounts. Document
classification. Inventory. Composition and
elements of financial statements. Organization
of accounting. Accounting policy. Calculating
the cost of tours. Funds and calculations of the
tourist organization. Features of accounting for
income and expenses by tourist organizations.
Taxation of travel companies.

Kypacteipymist / PazpaboTunk
/ Developer

Hypmaeambemosa JLU. — sxonomuxa
EbLILIMOAPBIHBIY KAHOUOAMbl

Hypmazambemosa JLU. — kanouoam
IKOHOMUHECKUX HAYK

Nurmagambetova L.I.
candidate of Economics Sciences
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